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Sesavali

kompaniebis mizani, rogorc cnobilia, aris mogebis miReba da, Sesabam-

isad, maT mxolod aqcionerebis mimarT akisriaT pasuxismgebloba. Tumca, 

rogorc akademiur, ise biznes wreebSi, sul ufro metad viTardeba is 

azri, rom kompania pasuxismgebelia yvela dainteresebuli jgufis mimarT 

da mas, mogebis garda, sxva miznebic unda hqondes. amitom igi unda iT-

valiswinebdes Tavisi operirebis socialur da ekologiur Sedegebs, aer-

Tianebdes mdgradobis ideas moqmedebaSi, anu hqondes korporaciuli so-

cialuri pasuxismgebloba.

korporaciuli socialuri pasuxismgebloba 21-e saukunis dasawyisis 

yvelaze moduri Temaa biznesSi. TiTqmis yvela didi kompania axorcie-

lebs socialuri pasuxismgeblobis RonisZiebebs, raTa imgvarad moiqces, 

rogorc misgan klientebi da, zogadad, sazogadoeba moiTxovs. amgvarad, 

kompaniebze zewola TandaTan aqtiurdeba. korporaciuli socialuri pa-

suxismgebloba Tanabrad mniSvnelovania nebismieri organizaciisTvis, misi 

warmoSobisa da kategoriis miuxedavad. Tanamedrove sazogadoeba mTel 

msoflioSi yvela zomisa da formis kompaniisgan moiTxovs socialur pa-

suxismgeblobas. msoflios winaSe gansxvavebuli socialuri problemebi 

dgas da sazogadoeba elodeba, rom kompaniebi maT gadaWraSi daexmarebian.

Tumca, jer kidev 1937 wels, franklin ruzvelti ambobda: `yovelTvis 

vicodiT, rom daudevari egoizmi uzneobaa. axla ki viciT, rom is araxel-

sayreli biznesicaa~.

biznesis eTikis sakiTxebisadmi gansakuTrebul yuradRebas Taname-

drove globaluri ekonomika da mzardi saerTaSoriso vaWrobac ganapiro-

bebs. globaluri marketingis xanaSi, roca sul ufro meti kompania gadis 

saerTaSoriso bazrebze, win iwevs eTikuri problemebi, rac ganapirobebs 

korporaciuli socialuri pasuxisismgeblobis sakiTxebisadmi yuradRebis 

gamaxvilebas. sul ufro izrdeba kompaniebisTvis saWiroeba, rom Seasru-

lon dainteresebuli mxareebis moTxovnebi, miT umetes, arsebuli eko-

nomikuri cvlilebebis fonze. es moTxovnebi ki ukavSirdeba korporaciul 

socialur pasuxismgeblobas da Tu kompaniebi amgvar saqmianobas ar ganax-

orcieleben, riskis qveS aRmoCndebian.

amgvarad, mxolod mogebis maqsimizacia ki ar aris mTavari, aramed 

ufro mniSvnelovania biznesis gadarCena da socialuri saWiroebebis da-

kmayofileba. amitom saWiroa amJamindeli dainteresebuli mxareebisa da 

socialuri saWiroebebis dabalanseba momavlis saWiroebebTan [93].
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korporaciuli socialuri pasuxismgeblobisadmi moTxovna matulobs 

momxmareblebis, investorebis, momwodeblebisa da TanamSromlebis mxri-

dan. amitom menejerebs uCndebaT kiTxva, Tu rogor marTon es saqmianoba 

da rogor gaanawilon resursebi. praqtikosebi eZeben codnas, romlis gam-

oyenebac SeiZleba organizaciebSi, raTa ukeTesad ganxorcieldes social-

uri pasuxismgeblobis menejmenti.

bevri kompania acnobierebs, rom momxmarebelTa molodinebis zrda, 

TanamSromlebis moTxovnebis cvlileba, mTavrobis kanonmdebloba da ze-

wola, investorebis daintereseba socialuri kriteriumebisadmi avalebs 

marketings, gamovides organizaciisa da misi momxmareblebis farglebidan. 

aqedan gamomdinare, kompaniebi unda akmayofilebdnen rogorc TaviaTi 

klientebis, aseve sxva dainteresebul mxareebis moTxovnebs korporaci-

uli socialuri pasuxismgeblobis meSveobiT [123].

Cven yvelas gvaqvs piradi pasuxismgebloba erTmaneTisa da im samyaro-

sadmi, romelic gars gvartyia. yvelaferi, rasac vakeTebT, gavlenas axdens 

sxva xalxze. igivea biznesisTvisac, didi da mcire, sajaro da kerZo, maTi 

qmedebebi zemoqmedeben dainteresebuli mxareebis did raodenobaze [83].

kvlevebi adastureben, rom Tu kompania daakmayofilebs yvela daintere-

sebuli mxaris moTxovnebs, Semosavlisa da mogebis gazrdas SeZlebs, rac 

grZelvadian perspeqtivaSi gadarCenas ganapirobebs. garda amisa, eTikasa da 

socialur pasuxismgeblobas dadebiTi gavlena aqvs kompaniis warmatebaze, 

radgan momxmarebeli eTikurad msjelobs, rac, didi albaTobiT, gavlenas 

axdens mis gadawyvetilebaze produqciis SeZenasTan dakavSirebiT. amas-

Tan, socialuri pasuxismgebloba zrdis brendis Rirebulebasa da momx-

mareblis loialurobas. aqedan gamomdinare, socialuri pasuxismgebloba 

kompaniis konkurentuli upiratesobisTvis gansakuTrebiT mniSvnelovania.

korporaciuli socialuri pasuxismgebloba ukve aRaraa mxolod didi 

korporaciebis kuTvnileba. kerZo biznesi, romelic eTikuri biznesis 

praqtikas swrafad da efeqtianad iTvisebs, gadarCeba. xolo isini, vinc 

ver axerxeben imoqmedon dRes, gaurkveveli momavlis pirispir aRmoCnde-

bian. socialuri pasuxismgebloba arCevani rodia, aramed aucileblobaa 

nebismieri kompaniisaTvis, maT Soris qarTuli kompaniebisTvis, romlebic 

socialuri pasuxismgeblobis sakiTxebiT TandaTan interesdebian.

korporaciuli socialuri pasuxismgebloba ukve danergilia dasavle-

Tis bevr qveyanaSi da warmatebiT xorcieldeba ara mxolod msxvil kom-

paniebSi, aramed saSualo da wvrili biznesic iTvisebs am koncefcias. Tum-

ca, globalizaciasTan erTad, korporaciuli socialuri pasuxismgebloba 

ganviTarebad qveynebSic did interess iwvevs.
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saqarTveloSi ki es koncefcia jer axalia da gacnobis stadiazea. am 

sakiTxebisadmi dabalia sazogadoebis informirebulobis xarisxi, rac mis-

admi nakleb moTxovnilebas warmoSobs.

monografiis daweris gadawyvetileba ganpirobebulia im faqtiT, rom 

arsebobs informaciis nakleboba saqarTveloSi biznesis socialuri pasux-

ismgeblobis Sesaxeb. amitom wignis mizania, Seavsos korporaciuli social-

uri pasuxismgeblobis Sesaxeb codna qarTul sazogadoebaSi da mkiTxvels 

gaacnos socialuri pasuxismgeblobis Teoriuli safuZvlebi.

monografiaSi warmodgenilia socialuri pasuxismgeblobis arsi, defin-

iciebi da principebi, ganviTarebis istoria da samomavlo tendenciebi, 

misi kritika da upiratesobebi, gansxvavebuli xedvebi koncefciisadmi, 

misi dadebiTi da SesaZlo uaryofiTi gavlenebi kompaniebsa Tu sazoga-

doebaze, agreTve, socialur pasuxismgeblobis modelebi da misi marTvis 

meTodebi. wignSi, aseve, ganxilulia kompaniis finansur efeqturobasa da 

socialur pasuxismgeblobas Soris kavSirebi.

wigni mniSvnelovania, rogorc Teoriuli, aseve praqtikuli mniSvnelo-

biT. is daexmareba studentebsa da mkvlevarebs, dagegmon da ganaxorcielon 

kvlevebi korporaciuli socialuri pasuxismgeblobis Sesaxeb. biznesSi 

CarTul adamianebs ki, wigni gaacnobs amJamindel da samomavlo tenden-

ciebs samomxmareblo bazarze socialuri pasuxismgeblobis RonisZiebebis 

moTxovnasTan dakavSirebiT, agreTve, mis SesaZleblobebs konkurentul 

brZolaSi warmatebis misaRwevad. wigns praqtikuli mniSvneloba aqvs kom-

paniebisTvis da, gansakuTrebiT, korporaciuli socialuri pasuxismge-

blobiT dainteresebuli menejerebisTvis, romelTac saSualeba eZlevaT, 

socialuri pasuxismgeblobis Teoriuli safuZvlebis gacnobis Sedegad 

miRebuli codna gamoiyenon momxmareblis mosazidad, konkurentuli upi-

ratesobis misaRwevad, bazarze grZelvadiani warmatebis mosapoveblad da 

gadasarCenad. wigni kompaniebs daexmareba socialuri pasuxismgeblobis 

efeqtian danergvaSi, mis marTvasa da ganviTarebaSi.

monografia, aseve, daainteresebT politikosebs, kanonmdeblebs, maRa-

li Tanamdebobis pirebs, romlebic swavloben qveyanaSi korporaciuli so-

cialuri pasuxismgeblobis danergvis sakiTxebs.

warmodgenili wigni mniSvnelovania arasamTavrobo da arakomerci-

uli organizaciebisTvisac, romlebsac SeuZliaT ise Secvalon TavianTi 

strategiuli menejmenti da marketinguli RonisZiebebi, rom moargon 

biznesis interesebs da iTanamSromlon kompaniebTan korporaciuli so-

cialuri pasuxismgeblobis farglebSi, meti yuradReba miaqcion aRniSnul 

sakiTxebs da gamoiyenon socialuri pasuxismgeblobis tendenciebi Tavi-

anT saqmianobaSi sazogadoebis sasikeTod.
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Tavi 1. korporaciuli socialuri pasuxismgebloba

Sesavali

bolo aTwleulebis ganmavlobaSi, fundamenturi cvlilebebi moxda 

sazogadoebasa da biznesSi [95; 25]. erT-erTi maTgania pasuxismgeblobis 

mqone korporaciuli qceva, romlic ukve savaldebuloa da aRar aris 

biznesis arCevani. es cvlilebebi fundamenturad gamoiwvia molodineb-

ma, romlebic sazogadoebas aqvs biznesis rolisadmi. arsebobs mravali 

niSani, rom sazogadoeba aRar aris tolerantuli iseTi saqcielisadmi, 

rasac iwynarebda warsulSi; warmoiSva molodinebis axali done [95]. aqe-

dan gamomdinare, Teoretikosebi da praqtikosebi dadgnen axali gamowve-

vis winaSe – upasuxon momxmareblebis socialuri pasuxismgeblobisadmi 

moTxovnebs [41; 48; 69].

socialur pasuxismgeblobaze dafuZnebuli biznesisadmi mzardi 

moTxovnebisa da mdgradobisTvis sazogadoebis mxardaWeris miuxedavad, 

me-20 saukunis bolo ori aTwleuli xasiaTdeboda korporaciebis winaaR-

mdeg mimarTuli kampaniebis simravliT. am kampaniebis iniciatorebi iyvnen 

profesiuli kavSirebi, aqtivistTa jgufebi an orive maTganisgan Seqm-

nili koaliciebi. antikorporaciul kampaniebs, ZiriTadad, warmarTavd-

nen arasamTavrobo organizaciebi, romlebic miznis misaRwevad iyenebdnen 

modernistul media strategiebs [202] da inovaciur marketings. es kam-

paniebi zewolas axorcielebdnen firmebze da maT reputacias eWvqveS 

ayenebdnen [202; 99].
erT-erTi yvelaze didi da yvelaze ufro cnobili kampania `naikis~ 

(Nike) winaaRmdeg iyo mimarTuli. profkavSirebi axdendnen `naikze~ ze-

wolas, raTa Seecvala Tavisi ZiriTadi biznes modeli da zogierTi sam-

rewvelo samsaxuri mainc daebrunebina SeerTebul StatebSi [202]. arasam-

Tavrobo organizaciebs, socialur aqtivistebs da religiur jgufebs 

undodaT, aeZulebinaT `naiki~ da sxva transnacionaluri korporaciebi, 

rom eRiarebinaT da gaeziarebinaT imaze ufro maRali Sromis saerTaSor-

iso standartebi, rac arsebobda aziis qveynebSi, saidanac `naikis~ TiTqmis 

yvela produqti maragdeboda [202]. kompaniis reputaciis aRdgenas 8 weli 

dasWirda, miuxedavad imisa, rom kampanias ~just do it~, romelSic msoflios 
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saukeTeso aTletebi iyvnen CarTulni, marketingis saukeTeso konsultan-

tebi awarmoebdnen.

`naikis~ sawinaaRmdego kampaniam daamtkica, rom socialuri pasuxismge-

blobis armqone kompania seriozuli safrTxis qveS dgas, gansakuTrebiT, 

Cvens informaciul saukuneSi, internet marketingisa da socialuri mar-

ketingis amouwuravi SesaZleblobebis pirobebSi.

informaciul saukunes Tan axlavs meti Zalaufleba da meti pasux-

ismgeblobac sxvadasxva aqtorebis mimarT, romlebic qmnian axal glo-

balur, eleqtronulad urTierTdakavSirebul samoqalaqo sazogadoebas. 

axla ukve sampolusiani msoflioSi vcxovrobT, romelic Sedgeba didi 

biznesebis, Zlevamosili mTavrobebisa da globaluri samoqalaqo sazoga-

doebisgan. amitom ekonomikur da politikur liderebs aqvT ori arCev-

ani: an gaiTvaliswinon samoqalaqo sazogadoebis moTxovnebi, rasac moaqvs 

mdgradi ganviTareba, an ugulebelyon globaluri samoqalaqo sazogadoe-

bis interesebi, rac maT warumateblobas moutans da gazrdis maTi damar-

cxebis riskebs [153].

1.1. korporaciuli socialuri pasuxismgeblobis arsi

korporaciuli socialuri pasuxismgeblobis Sesaxeb diskusia dai-

wyo 1953 wels, rodesac am Temaze pirveli wigni ,,biznesmenis socialuri 

pasuxismgebloba“1 gamoqveynda amerikis SeerTebul StatebSi [122]. pirve-

lad bouenma gamoiyena korporaciuli socialuri pasuxismgeblobis cneba. 

is ambobda, rom mewarme pasuxismgebelia imaze, rom sazogadoebis molo-

dinebs, miznebsa da Rirebulebebs angariSi gauwios [14].

devisi (Davis) warmogvidgens korporaciuli socialuri pasuxismge-

blobis klasikur gansazRvrebas Semdegnairad: esaa reagireba sakiTxebze, 

romlebic firmis viwro ekonomikur, teqnikur da kanonier valdebulebebs 

aRemateba da miiRweva socialuri sargebeli im tradiciul ekonomikur 

mogebasTan erTad, romlisTvisac firma iRwvis [51; 118].

korporaciuli socialuri pasuxismgeblobis koncefciam msoflio 

yuradReba miiqcia da rezonansi gamoiwvia globalur ekonomikaSi. amis 

mizezia globalizacia da saerTaSoriso vaWroba, rac airekleba bizne-

sis mzard kompleqsurobaSi da misadmi gamWvirvalobisa da korporaci-

uli pasuxismgeblobisadmi moTxovnebSi. tradiciulad moiazreboda, rom 

1	 Howard Rothmann Bowen:  “Social Responsibilities of the Businessman”.
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mTavrobebs aqvT erTpirovnuli pasuxismgebloba mosaxleobis sacxovre-

beli pirobebis gaumjobesebisTvis. magram sazogadoebis saWiroebebma 

gadaaWarbes mTavrobebis SesaZleblobebs, daakmayofilon es moTxovnebi. 

am konteqstSi, sazogadoebis yuradRebis fokusma gadainacvla biznesisken 

da kompaniebic cdiloben diferencirebas korporaciuli socialuri pa-

suxismgeblobis meSveobiT [101].

magram ras niSnavs kompaniisTvis, hqondes socialuri pasuxismgebloba? 

Teoretikosebi da praqtikosebi cdiloben socialuri pasuxismgeblobis 

universaluri gansazRvrebis dadgenas [31], magram mravali definiciis 

miuxedavad [189], am droisTvis erTi avtoritetuli gansazRvreba ar ar-

sebobs [174; 40].

korporaciuli socialuri pasuxismgeblobis aRsaniSnavad iyeneben 

iseT terminebsac, rogoricaa: ,,korporaciuli socialuri mwarmoeblu-

roba“, ,,mdgradi biznesi“, ,,mdgradobaze pasuxismgebeli biznesi“ [106], 

,,korporaciuli moqalaqeoba“, ,,pasuxismgeblobis mqone biznesi“, ,,mdgra-

doba“, ,,korporaciuli pasuxismgebloba“, ,,korporaciuli mmarTveloba“, 

,,garemos socialuri mmarTveloba“, ,,korporaciuli moqalaqeoba“ [174]. 

yvela es termini gamoxatavs kompaniis pasuxismgeblobas dainteresebuli 

mxareebis mimarT [174; 170] da niSnavs, rom kompaniam maqsimalurad gazar-

dos dadebiTi gavlena sazogadoebaze da, amavdroulad, mogebac. social-

uri pasuxismgebloba aris efeqturi instrumenti sazogadoebrivi imijis 

gasaumjobeseblad [106].

rous (Rowe) Tanaxmad, socialuri pasuxismgebloba aris TviTregula-

cia, romelic globalur bazarze warmoadgens biznesisa da sazogadoebis 

interesebis balansis gzas mTavrobis Carevis gareSe [167].

socialur pasuxismgeblobas ganmartavs korporaciebis mier da-

finansebuli aramomgebiani globaluri organizacia `biznesi social-

uri pasuxismgeblobisTvis~2, rogorc komerciuli warmatebis miRwevas 

imgvarad, rom kompaniebma, amavdroulad, pativi scen eTikur Rirebule-

bebs da gaiTvaliswinon sazogadoebrivi da ekologiuri interesebi [214].

SesaniSnavi definicia warmoadgina norvegiis premier-ministrma3 

 1985 wels: ,,Tanamedrove moTxovnebis dakmayofileba momavali Taobebis 

im SesaZleblobebis daTmobis gareSe, rom daakmayofilon TavianTi saku-

Tari moTxovnebi“ [160].
farTodaa gavrcelebuli evrokomisiis ganmarteba korporaciuli so-

cialuri pasuxismgeblobis Sesaxeb, rogorc koncefcia, romelsac efuZneba 

2	 Business for Social Responsibility.
3	 Gro Harlem Brundtland.
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biznesi, raTa Tavis saqmianobaSi socialuri da ekologiuri moTxovnebisa 

da dainteresebul mxareebTan urTierTobebis integrireba nebayoflobiT 

moaxdinos [14; 67; 17; 40]. mdgradi ganviTarebis msoflio biznes-sabWos4 

 Tanaxmad, korporaciuli socialuri pasuxismgebloba aris kompaniebis 

saqmianoba eTikur principebze dayrdnobiT da biznesis wvlili mdgrad 

ekonomikur ganviTarebaSi, raTa gaumjobesdes TanamSromlebis, adgilo-

brivi mosaxleobisa da mTeli sazogadoebis cxovrebis xarisxi [216; 169].
biznesis socialuri pasuxismgebloba aris biznesis nebayoflobiTi wv-

lili sazogadoebis ganviTarebis socialur, ekonomikur da ekologiur 

seqtorebSi [211; 213], romelic uSualod ukavSirdeba kompaniis ZiriTad 

saqmianobas da scildeba kanoniT dadgenil minimums [170; 97].

1960 wels keit devisi (Keith Davis) varaudobda, rom socialuri pasux-

ismgebloba biznesisTvis niSnavs gadawyvetilebebis miRebasa da qmedebebis 

ganxorcielebas, romlebic, nawilobriv mainc, firmis pirdapiri ekonomi-

kuri an teqnikuri interesebis miRmaa [31].

igive periodSi elsi da uoltoni (Eells & Walton) amtkicebdnen, rom prob-

lemebi warmoiSva maSin, rodesac socialuri movlenebi da eTikuri principebi 

daCrdila korporaciulma sawarmom, ris gamoc korporaciasa da sazogadoe-

bas Soris kavSirebis marTva Seferxda. amis gamosasworeblad gaCnda warmoiS-

va korporaciuli socialuri pasuxismgeblobis saWiroeba [31].

korporaciuli socialuri pasuxismgeblobis bolodroindeli gansaz-

Rvreba orientirebulia sxvadasxva dainteresebuli mxareebisadmi firmis 

pasuxismgeblobaze [184; 103; 189].

ufro zogadad, socialuri pasuxismgebloba aris strategiis, praq-

tikisa da programebis erToblioba, romelic integrirebulia biznesis 

operaciebsa da gadawyvetilebis miRebis procesSi. misi mizania sazoga-

doebaze kompaniis saqmianobis dadebiTi zegavlenis maqsimalurad gazrdis 

uzrunvelyofa [49; 213].
kanjis da Copras Tanaxmad, korporaciuli socialuri pasuxismgebloba 

niSnavs, rom biznesi axorcielebs socialuri pasuxismgeblobis progr-

amebs, romlis drosac, biznesi:

CarTulia adgilobrivi mosaxleobis ganviTarebaSi da urTierTobs 

dainteresebul sazogadoebasTan kompaniis strategiebTan da produqtebT-

an dakavSirebiT

•	 investiciebs axorcielebs socialuri infrastruqturis SenebaSi

4	 The World Business Council for Sustainable Development, SemoklebiT: WBCSD, warmoadgens 
koalicias, Semdgars 200 saerTaSoriso kompaniisgan 35 qveynidan da 20 ZiriTadi 
industriuli seqtorisgan.
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•	 wvlili Seaqvs garemos sisufTaveSi, mis dacvasa da mdgradobaSi

•	 wvlili Seaqvs ekonomikur ganviTarebaSi korporaciuli mmarTvelobis 

gziT [106].

korporaciuli socialuri pasuxismgeblobis yvelaze xSirad citirebuli 

gansazRvrebebi Camoayalibes qerolma (Carroll) da lantosma (Lantos). qero-

li ganasxvavebs socialuri pasuxismgeblobis oTx komponents (ix. sqema 1): 

ekonomikurs (magaliTad, samsaxurebi, xelfasebi), legalurs (kanonTan Se-

sabamisoba, TamaSis wesebis dacva), eTikurs (moraluroba, samarTlianoba) 

da diskreciulobas (nebayoflobiTi filantropiuli saqmianoba) [31; 117].

qerolis Tanaxmad, (1) biznesi mudmivad da warmatebulad unda mis-

devdes maqsimaluri mogebis miRebis mizans, rogorc ekonomikur pasux-

ismgeblobas; (2) biznesi yovelTvis unda daemorCilos kanonebsa da wesebs, 

Tavisi saqmianobis yvela doneze, rac ukavSirdeba produqciis an momsax-

urebis miwodebas, raTa Seasrulos legaluri pasuxismgebloba; (3) biznesi 

unda gascdes kanonebisa da regulaciebisadmi valdebulebas da ise warm-

arTos saqmianoba, rom gaiTvaliswinos farTo sazogadoebis Rirebule-

bebi, aseve, mzad iyos axali Rirebulebebis Sesagueblad, raTa Seasrulos 

eTikuri pasuxismgeblobebi; (4) biznesma mxari unda dauWiros saganmana-

Tleblo, religiur, mxatvrul, samedicino, socialur keTildReobas, sxva 

saqvelmoqmedo wamowyebebs, raTa Seasrulos filantropiuli pasuxismge-

blobebi [202; 10; 30; 32].

sqema 1. qerolis socialuri pasuxismgeblobis piramida

iyo Segnebuli korporaciuli 
moqalaqe 

iyo eTikuri

daemorCilo kanons

iyo 

rentabeluri

eTikuri

ekonomikuri

sasurveli

mosalodneli

savaldebulo 

savaldebulo 

legaluri

fila­
ntro­
piuli
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wyaro: Carroll, 1991.

qerolis piramida efuZneba oTxnawiliani perspeqtivis ideas, rom ko-

rporacias aqvs ara mxolod ekonomikuri da legaluri valdebulebebi, 

aramed eTikuri da filantropiuli pasuxismgeblobebic, rac bizness akis-

ria sazogadoebis winaSe. maT Soris, yvelaze fundamenturi valdebulebaa 

ekonomikuri [31; 33].

qeroli ganmartavs ekonomikur, legalur, eTikur da filantropiul 

komponentebs Semdegnairad:

1.	 biznesis ekonomikur pasuxismgeblobaSi aisaxeba is rwmena, rom bizness 

aqvs valdebuleba, iyos produqtiuli da momgebiani da daakmayofilos 

sazogadoebis samomxmareblo saWiroebebi.

2.	 biznesis legaluri pasuxismgebloba mianiSnebs, rom ekonomikuri pa-

suxismgeblobebi unda Sesruldes dawerili kanonebis farglebSi.

3.	 biznesis eTikuri pasuxismgeblobebi ireklaven dauwerel normebs da 

Rirebulebebs, rac momdinareobs sazogadoebidan; is aRemateba lega-

lur CarCoebs.

4.	 biznesis filantropiuli pasuxismgeblobebi aris nebayoflobiTi da 

misi Sefaseba an analizi rTulia [10].

cxrili 1. korporaciuli socialuri pasuxismgeblobis ekonomikuri da 

legaluri komponentebi

ekonomikuri komponentebi
(pasuxismgeblobebi)

legaluri komponentebi
(pasuxismgeblobebi)

1. mniSvnelovania saqmianoba 
imgvarad, rac maqsimalurad gazrdis 
mogebas aqciaze

1. mniSvnelovania saqmianoba imgvarad, 
rac Seesabameba mTavrobisa da kanonis 
molodinebs

2. mniSvnelovania, rom iyo maqsimal-
uri rentabelurobis mimdevari

2. mniSvnelovania sxvadasxva feder-
aluri, saxelmwifo da adgilobrivi 
kanonebis dacva

3. mniSvnelovania Zlieri konkuren-
tuli poziciis SenarCuneba

3. mniSvnelovania, iyo kanonmorCili 
korporaciuli moqalaqe

4. mniSvnelovania, operaciuli efeq-
tianobis maRali donis SenarCuneba

4. mniSvnelovania, rom warmatebuli 
firma ganisazRvrebodes, rogorc 
samarTlebrivi valdebulebebis Sems-
rulebeli
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5. mniSvnelovania, rom warmatebuli 
firma ganisazRvrebodes, rogorc 
mudmivad rentabeluri

5. mniSvnelovania saqonlisa da mom-
saxurebis miwodeba ise, rom daak-
mayofilos minimaluri sakanonmdeblo 
moTxovnebi mainc

wyaro: Carroll, 1991.
pasuxismgeblobebis oTxive komponenti yovelTvis arsebobda raime sax-

iT, magram bolo dros, gansakuTrebiT mniSvnelovani adgili maT eTikur 

da filantropiul funqciebs mieniWa [31].

cxrili 2. socialuri pasuxismgeblobis eTikuri da filantropiuli 

komponentebi

eTikuri komponentebi
(pasuxismgeblobebi)

filantropiuli komponentebi
(pasuxismgeblobebi)

1. mniSvnelovania saqmianoba imgvarad, 
rom SeTavsebadi iyos socialur zne-
CveulebebTan da eTikur normebTan

1. mniSvnelovania saqmianoba imgvarad, 
rom SeTavsebadi iyos sazogadoebis 
filantropiul da saqvelmoqmedo 
molodinebTan

2. mniSvnelovania sazogadoebis mier 
SeTvisebuli axali an dadgenili 
eTikur-moraluri normebis aRiareba 
da pativiscema

2. mniSvnelovania xelovnebis dax-
mareba

3. mniSvnelovania, korporaciuli 
miznebis misaRwevad eTikuri normebis 
darRvevis Tavidan acileba

3. mniSvnelovania, rom menejerebi da 
TanamSromlebi monawileobdnen ne-
bayoflobiT saqvelmoqmedo saqmiano-
bebSi adgilobriv sazogadoebebSi

4. mniSvnelovania, rom korporaciuli 
pasuxismgebloba ganisazRvrebodes, 
rogorc moraluri da eTikuri qceva

4. mniSvnelovania daxmarebis aRmoCena 
kerZo da sajaro saganmanaTleblo 
organizaciebisTvis

5. mniSvnelovania imis gacnobiereba, 
rom korporaciuli patiosneba da 
eTikuri qceva eTanxmebian arsebul 
kanonebsa da regulaciebs

5. mniSvnelovania nebayoflobiT im 
proeqtebisTvis daxmarebis gaweva, 
romlebic amaRleben adgilobrivi mo-
saxleobis “cxovrebis xarisxs”

wyaro: Carroll, 1991.

eTikuri pasuxismgebloba Seicavs iseT qcevas, rogorsac elodebian 

kompaniisgan sazogadoebis wevrebi, Tundac, es ar iyos kanonSi gaweri-

li. miuxedavad imisa, rom filantropiuli komponenti metad moTxovnadi 

da dafasebulia sazogadoebis mxridan, sinamdvileSi, is naklebad mniS-

vnelovania, vidre danarCeni sami komponenti [31].

piramidis mTavari safuZveli ekonomikuri efeqturobaa, romelic 

aZlierebs yvela danarCens. amavdroulad, biznesisgan moelian kanonis 
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morCilebas, radgan kanoni aris miRebuli da miuRebeli qcevis sazoga-

doebrivi kodifikacia. Semdegi aris biznesis eTikuri pasuxismgebloba. 

fundamenturad, es aris imis keTebis valdebuleba, rac swori da samar-

Tliania, agreTve, dainteresebuli jgufebisTvis (aqcionerebi, TanamSrom-

lebi, momxmareblebi, garemo da sxva) zianis Tavidan acileba an minimumamde 

Semcireba. bolos, biznesisgan moelian, rom iyos kargi korporaciuli mo-

qalaqe. es aris filantropiuli pasuxismgebloba, romelic gulisxmobs 

sazogadoebaSi biznesis wvlils, finansuri da adamianuri resursebis meS-

veobiT, raTa gaaumjobesos cxovrebis done [31].

amgvarad, biznesis korporaciuli socialuri pasuxismgebloba Sei-

cavs firmis ekonomikuri, legaluri, eTikuri da filantropiuli pasux-

ismgeblobebis erTdroul ganxorcielebas. pragmatuli da menejeruli 

terminebiT rom vTqvaT, socialuri pasuxismgeblobis mqone firma unda 

cdilobdes sargeblis miRebas, kanonis morCilebas, eTikurobasa da karg 

korporaciul moqalaqeobas [31].

socialuri pasuxismgeblobis piramida gvaZlevs struqturas, raTa 

gavigoT, firmis ekonomikuri, legaluri, eTikuri da filantropiuli 

efeqturobis xasiaTi. am pasuxismgeblobebis ganxorcileba meryeobs fir-

mis zomis, menejeruli filosofiis, korporaciuli strategiis, indus-

triis xasiaTis, ekonomikuri mdgomareobis da sxva faqtorebis mixedviT, 

magram oTxi komponenti menejments aZlevs ZiriTad monaxazs socialuri 

pasuxismgeblobis bunebis Sesaxeb [31].

aRsaniSnavia, rom fridmanis postulatis Tanaxmad, menejmenti aris 

“maqsimalurad meti fulis keTeba sazogadoebis ZiriTadi wesebis Sesa-

tyvisad, romlebic asaxulia kanonSi da eTikur adaTSi” [76; 31]. Tumca, 

adamianTa umetesoba fridmanis am citatis mxolod pirvel nawils aqcevs 

yuradRebas da gamotovebs meores. am postulatidan ki Cans socialuri 

pasuxismgeblobis piramidis samive komponentis (ekonomikuri, legaluri 

da eTikuri) mniSvneloba [31].

qerolis korporaciuli socialuri pasuxismgeblobis piramidis 

yvelaze mniSvnelovani komponentebia legaluri, ekonomikuri da eTi-

kuri efeqturoba, radgan swored es komponentebia, rasac sazogadoeba 

moiTxovs korporaciebisgan. xolo, filantropia ganixileba, rogorc wi-

napiroba da ara savaldebulo. meore mxriv, sazogadoeba iTxovs korpora-

ciebisgan, rom maTi saqmianoba iyos eTikuri da Semoifarglebodes moral-

uri CarCoebiT [139].

piramida xazs usvams, rom biznesis fundamenturi pasuxismgebloba aris 

ekonomika. is amtkicebs, rom biznesis finansuri interesia, daemorCilos 
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kanons, moiqces eTikurad da iyos filantropiuli. aqedan gamomdinare, 

socialuri pasuxismgebloba SeiZleba firmis konkurentuli strategiis 

nawili iyos [80].

lentosma piramidis kategoriebi daiyvana samamde: eTikuri, altruis-

tuli da strategiuli. lentosis Tanaxmad, korporaciuli socialuri 

pasuxismgeblobis eTikuri aspeqti aris moralurad aucilebeli da aRe-

mateba firmis ekonomikur da legalur valdebulebebs. kompania pasux-

ismgeblobas iRebs, rom Tavidan aicilos ziani da sazogadoebis dazara-

leba maSinac ki, Tu biznesi ver miiRebs pirdapir sargebels. socialuri 

pasuxismgeblobis altruistuli aspeqti aris filantropuli xasiaTis, 

romelic Seicavs nebayoflobiT zrunvas sazogadoebisadmi, imis miuxeda-

vad, miiRebs Tu ara firma finansur sargebels [117].

radgan qerolis filantropiuli kategoria arasaWirod Cans misi ne-

bayoflobiTi bunebis gamo, igi ar ganixileba, rogorc biznesis movaleo-

ba an socialuri pasuxismgebloba. aqedan gamomdinare, Svarci da qeroli 

(Schwartz & Carroll) warmogvidgenen samdonian midgomas (ix. sqema 2), romlis 

sami ZiriTadi dargi – ekonomikuri, legaluri da eTikuri pasuxismge-

blobebi aerTianebs socialuri pasuxismgeblobis Svid kategorias, ro-

melic nawilobriv emTxveva sam ZiriTad dones. filantropiul kategorias 

ki miakuTvneben eTikur an/da ekonomikur pasuxismgeblobas im mizeziT, 

rom zogjer rTulia ,,filantropiuli“ da ,,eTikuri“ saqmianobebis erT-

maneTisgan gansxvaveba, rogorc Teoriul, aseve praqtikul doneze da rom 

filantropiuli saqmianobebi ekonomikur interesebs efuZneba [175].

sqema 2. korporaciuli socialuri pasuxismgeblobis samdoniani modeli.

(VI)
legaluri/
eTikuri(VII)

ekonomikuri/
legaluri/eTikuri

(IV)
ekonomikuri/

eTikuri

(V)
ekonomikuri/
legaluri

(II)
wminda legaluri

(I)
wminda ekonomikuri

(III)
wminda eTikuri

wyaro: Schwartz & Carroll, 2003: 509
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miuxedavad imisa, rom ekonomikuri, legaluri da eTikuri sistemebi 

gadajaWvuli da ganuyofelia, TiToeuli maTgani garkveulwilad SeiZleba 

“wminda” donezec arsebobdes [175].

korporaciuli pasuxismgeblobis samdoniani modeli Sedgeba pasux-

ismgeblobis sami sferosgan: ekonomikuri, legaluri da eTikuri. zoga-

dad, es kategoriebi ganisazRvreba qerolis oTxnawiliani modeliT, 

filantropiuli kategoriis gamoklebiT, romelic eTikur an/da ekonomi-

kur dargs miekuTvneba, aireklavs ra SesaZlo gansxvavebul motiavaciebs 

filantropuli saqmianobebisTvis. samdoniani modelis ekonomikuri dargi 

moicavs im saqmianobebs, romelTa mizanicaa an pirdapiri an iribi pozi-

tiuli ekonomikuri zegavlena konkretul korporaciaze [175]. pozitiuri 

efeqti efuZneba or gansxvavebul, magram urTierTdakavSirebul kriteri-

ums: (I) mogebis maqsimalurad gazrda da/ an (II) aqciebis fasis maqsimalurad 

gazrda [175].

Svarci da qeroli ganmartaven Svidive segments, Tumca iqve dasZenen, 

rom urTulesia magaliTebis dadgena, romlebic idealurad aRweren mod-

elis TiToeul Teoriul segments.

I) wmindad ekonomikuri segmenti Seicavs saqmianobebs, romelTa xasiaTi 

mTlianad ekonomikuria, aqvT pirdapiri an arapirdapiri ekonomikuri upi-

ratesobebi, SeiZleba iyos aralegaluri an pasiurad asrulebdes kanons, 

miCneulia amoralurad an araeTikurad. korporaciuli saqmianobebis 

umetesobas swored am kategoriaSi moxvedris gamo akritikeben. es seg-

menti Seicavs, magaliTad, Tambaqos industrias [175].

II) wmindad legalur kategorias miekuTvnebian is korporaciuli qmede-

bebi, romlebic miiCnevian eTikurad da ar aqvT pirdapiri an arapirdapiri 

ekonomikuri upiratesobebi; saqmianoba jdeba sakanonmdeblo sistemaSi. 

aRsanisnavia, rom praqtikaSi naklebia iseTi qmdeba, romelic moiazreba, 

rogorc wmindad legaluri, radgan qmedebebis umetesoba, romelic lega-

luria, aris aseve eTikuric. am kategoriaSi xvdebian, magaliTad, Tambaqos 

mwarmoeblebi, romlebic TavianT produqciaze anTavseben gafrTxilebas, 

anda is kompaniebi, romlebic emorCilebian ra kanons, ar vaWroben das-

venebis dReebSi miuxedavad imisa, rom ganicdian finansuri danakargebs 

amis gamo [175].

III) wmindad eTikuria nebismieri is saqmianoba, romelsac ar aqvT pirda-

piri an arapirdapiri ekonomikuri an legaluri Sedegebi. aseTi saqmiano-

bebi, miuxedavad maTi naklebad pozitiuri ekonomikuri gavlenisa, mainc 

xorcieldeba, radgan isini miCneulia eTikurad moraluri principebis 
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gamo. korporaciebis qmedebebis mcire raodenoba jdeba am kategoriaSi, 

risi mTavari mizezic isaa, rom qmdebebi, romlebic miiCneva eTikurad, 

ramdenadme dakavSirebulia grZelvadian, arapirdapir ekonomikur upi-

ratesobebTan [175]. am segments miekuTvneba, magaliTad, kompania „jonsoni 

da jonsonis“ (Johnson & Johnson) qmedeba, maSinve ukan daebrunebina mil-

ionobiT tailenolis (Tylenol) boTli 1982 w. miuxedavad mniSvnelovani eko-

nomikuri zaralisa, mas Semdeg, rac gavrcelda informacia sikvdilianobis 

gamowvevis ramdenime SemTxvevis Sesaxeb. es qmedeba efuZneboda eTikur 

motivs, korporaciuli kredos gamo, romelic ayenebda produqciis momx-

marebelTa usafrTxoebas aqcionerebis interesebze win [175].

IV) ekonomikur/ eTikur kategoriaSi Semavali korporaciuli saqmiano-

bebi ar efuZneba legalur pasuxismgeblobebs, magram aris eTikuri da eko-

nomikuri erTdroulad. es katagoria Seicavs bevr korporaciul saqmiano-

bas, romelic motivirebulia principiT “kargi eTika aris kargi biznesi”. 

am kategoriaSi Semavali kompaniebis yvela saqmianoba pasiurad emorCileba 

kanons, radgan TiTqmis yvela aralegaluri saqmianoba miCneulia araeTi-

kurad. korporaciebi, romlebic ewevian qvelmoqmedebas ekonomikuri da 

eTikuri mosazrebebiT Tavsdebian am kategoriaSi. korporaciebi ekolo-

giur industriaSi, “socialuri” an “ekologiuri” erToblivi fondebis in-

dustria, an isini, romlebic CarTulni arian “mwvane” produqciis gayid-

vaSi, miiCnevian pirdapir ekonomikurad da imavdroulad eTikurad [175].

V) ekonomikur/ legalur kategoriaSi Tavsdeba Zalian cota saqmianoba, 

romelsac korporaciebi axorcieleben ekonomikurad da legalurad da 

romlebic, amavdroulad, miiCnevian araeTikurad. amis mizezi isaa, rom 

qmedebebi, romlebic efuZneba legalur sistemas, aseve miiCnevian eTiku-

radac. gamonaklisi SeiZleba iyos is kompaniebi, romlebic oportunistu-

lad emorCilebian kanons, eZeben da iyeneben sakanonmdeblo da adminis-

traciul xarvezebs ekonomikuri zrdisTvis. es oportunistuli qmedebebi 

araeTikurad miiCneva. magaliTad, miuxedavad imisa, rom gakotrebis kanoni 

ar miiCneva araeTikurad da zogjer iwvevs samsaxurebis SenarCunebas, zog-

ma kompaniam SeiZleba scados aseTi kanonis gamoyeneba oportunistulad, 

rac miiCneva eTikurad Seusabamod. aseve, zogierTi kompania operirebs 

ganviTarebad qveynebSi, ekologiuri, muSaTa usafrTxoebis an produqciis 

usafrTxoebis dabali standartebis gamo. amgvari saqmianobebiT, es kom-

paniebi oportunistulad sargebloben kanoniT [175].

VI) legaluri/ eTikuri kategoria Seicavs imgvar korporaciul qmede-

bas, romelic xorcieldeba ara raime ekonomikuri sargeblis gamo, aramed 



18

imitom, rom aris kanoniT moTxovnili da eTikuri. saqmianobebs, romlebic 

arian eTikuric da legaluric, xSirad moaqvT arapirdapiri ekonomikuri 

upiratesobebi. mcire raodenobis korporaciuli saqmianoba Tavsdeba am 

kategoriaSi. magaliTad, anti-gamabinZurebeli mowyobilobis dayeneba, 

radgan is kanoniT savaldebuloa da Tan eTikurad miiCneva, magram ar 

moaqvs grZlevadiani ekonomikuri sargebeli, Tavsdeba am kategoriaSi [175].

VII) ekonomikuri/ legaluri/ eTikuri saqmianoba, romelic motivirebulia 

sammagi ganmsazRvreli faqtoriT, legaluri sistemiTa da eTikuri princi-

pebiT, Tavsdeba am kategoriaSi. es kategoria eTanxmeba qerolis “moralur 

menejments”, romlis Tanaxmadac menejments surs “mogebis miReba, magram 

mxolod kanonis morCilebiT da eTikuri standartebis dacviT” [175].

miuxedavad imisa, rom ekonomikuri, legaluri da eTikuri sisteme-

bi gadajaWvuli da ganuyofelia, modelis Tanaxmad, TiToeuli maTgani 

garkveulwilad SeiZleba “wminda” donezec arsebobdes [175].

kompaniebi unda iTvaliswinebdnen socialuri pasuxismgeblobis 

aspeqtebs yvela gadawyvetilebis miRebisas - produqtis dizainidan mis 

gayidvebamde da distribuciamde, personalis SerCevidan maT gaTavisu-

flebamde, nedleulis arCevidan da gamosayenebeli energiis wyarodan sab-

oloo produqtamde, finansuri resursebis miRebidan maT investiciamde 

da a. S.; korporaciuli socialuri pasuxismgeblobis aspeqtebi, aseve, 

gasaTvaliswinebelia mesame pirisTvis informaciis gadacemisasac [53].

amgvarad, kompania cdilobs, daadginos saqmianobebi da moqmedebebi, 

romlebic sargeblis momtani iqneba biznesisTvisac da sazogadoebisTvi-

sac [162]. amas ki mivyavarT strategiuli socialuri pasuxismgeblobis cne-

bamde, rac aris strategiuli filantropia, romlis mizanicaa, miaRwios 

strategiul biznes miznebs da, amavdroulad, xeli Seuwyos socialur 

keTildReobas [100].
saqarTvelos strategiuli kvlevebisa da ganviTarebis centris Tanax-

mad, termini ,,korporaciuli socialuri pasuxismgebloba“ ver gadmos-

cems zustad inglisurenovani terminis ,,Corporate Social Responsibility“ mniS-
vnelobas, radganac qarTul enaze ,,socialuri pasuxismgebloba“ SesaZloa 

ufro socialuri problemebis gadaWrisaken mimarTul iniciativebad iyos 

aRqmuli da, Sesabamisad, daviwrovdes cnebis mniSvneloba. amitom war-

moadgenen termins ,,korporaciuli sazogadoebrivi pasuxismgebloba“, rac 

moiazrebs korporaciaTa pasuxismgeblobas sociumis winaSe da gamoxat-

avs dainteresebuli mxareebisa da mTeli sazogadoebisadmi kompaniaTa pa-

suxismgeblobas, ekonomikur, ekologiur da socialuri seqtorebSi kom-
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paniebis nebayoflobiT wvlils [169]. magram iqve uars acxadeben terminis 

gamoyenebaze im mizeziT, rom socialuri pasuxismgeblobis cneba qarTul 

realobaSi ukve damkvidrebulia [169].

ekonomikuri TanamSromlobisa da ganviTarebis organizacia ganmar-

tavs korporaciul socialur pasuxismgeblobas, rogorc “biznesis mier 

ganxorcielebul saqmianobebs, raTa gaamyaros urTierTobebi im sazoga-

doebebTan, romlebSic isini moqmedeben”. es Seicavs yvelafers – mo-

gebis maqsimalurad gazrdidan adgilobrivi produqtebis Cuqebamde da 

Tanamdebobis pirebis mosyidvamde [186]. amitom korporaciuli socialuri 

pasuxismgeblobisadmi sawinaaRmdego mosazrebebi aqvs sternbergs (Stern-
berg). misi mtkicebiT, yvela definicia arasrulyofilia da bundovani. is-

eTi terminebi ki, rogoricaa ,,urTierTierTobebis gamyareba“, ,,mdgradi 

ekonomikuri ganviTareba“, ,,cxovrebis xarisxis gaumjobeseba“ da ,,mTeli 

sazogadoeba“, erTi mxriv, gansazRvrebas gaurkvevels xdian, xolo meore 

mxriv, biznessa da korporaciebs damatebiT pasuxismgeblobas akisreben 

imisTvis, rac maTi saboloo miznebis Sesrulebas scildeba [186].
sternbergis Tanaxmad, kompaniebi da biznesi aris kategoriulad gan-

sxvavebuli Sinaarsis matarebeli cnebebi. ,,kompania“, ,,korporacia“ aRniS-

navs garkveul organizaciul struqturas, romlis miznebi SeTanxmebulia 

mis aqcionerebTan: is SeiZleba ar iyos da xSirad arc aris biznesi. ,,bi-

znesi“ ki piriqiT, aRniSnavs konkretul mizans: saqonlis an momsaxurebis 

gayidviT mflobelis kapitalis maqsimalur gazrdas grZelvadian perspeq-

tivaSi. am saboloo biznes miznisTvis, Cveulebriv, iRwvian ara korpo-

raciebis meSveobiT, aramed individualuri mewarmeobisa da amxanagobis 

meSveobiT. did britaneTSi, magaliTad, biznesis mxolod meoTxeds aqvs 

korporaciis forma [186].
tradiciuli midgomis Tanaxmad, biznesi aris “socialurad pasuxismge-

beli” mxolod maSin, Tu axorcielebs garkveul “socialurad pasuxismge-

blur” miznebs, romelSic Sedis “korporaciuli moqalaqeoba”, “daintere-

sebuli mxareebis interesebi” da “sammagi ganmsazRvreli faqtori” [186]. 
biznesi rom iyos eTikuri, unda zrunavdes socialur uzrunveyofaze, 

ekologiur an religiur miznebze mogebasTan erTad an mogebis nacvladac 

ki. magram, sternbergis mtkicebiT, es xedva gadauWarbeblad absurdulia: 

is akavebs bizness, rom iyos pasuxismgebluri an eTikuri. biznesi aris 

konkretuli saqmianoba konkretuli mizniT, rom maqsimalurad gazard-

os mflobelis kapitali. magram kargad organizebul, ara biznes korpo-

raciebs, rogoricaa “aramomgebiani organizaciebi”, igive gansazRvruli 
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miznebi aqvT, rac warmoadgens maTi arsebobis mizezs – saxlebi usaxlk-

areoebisTvis, magaliTad, an daxmareba kibosgan gankurebaSi. magram es 

organizaciebi ar arian biznesebi da korporaciebi. swored aseT uyur-

adRebobas iCenen, sternbergis azriT, tradiciuli socialuri pasuxismge-

blobisa da biznes eTikis momxreebi. amgvarad, tradiciuli biznes eTika, 

xSirad bundovania, misi oqsimoronis gamo [186].
dalsrudma (Dahlsrud) gaaanaliza korporaciuli socialuri pasuxismge-

blobis 37 definicia da daadgina misi xuTi aspeqti [141], romelic saerToa 

yvela am definiciisTvis. yvelaze mniSvnelovania dainteresebuli mxaree-

bisa da socialuri aspeqtebi, romelTac mohyveba ekonomikuri aspeqte-

bi. Semdegia socialuri pasuxismgeblobis nebayoflobiTi aspeqti da bo-

los, yvelaze naklebad mniSvnelovania ekologiuri aspeqtebi. dalsrudis 

daskvniT, arc erTi es definicia, sinamdvileSi, ar gansazRvravs biznesis 

korporaciul socialur pasuxismgeblobas, aramed, zogadad ganixilavs 

mas, rogorc fenomens.

definiciebi gviCveneben, rom korporaciuli socialuri pasuxismge-

bloba ar aris axali konceptualur doneze, bizness yovelTvis hqonda 

socialuri, ekologiuri da ekonomikuri gavlena, zrunavda daintere-

sebul mxareebze (mTavroba, klientebi, mflobelebi) da interesdeboda 

normatiuli aqtebiT [49; 77]. es yovelive imarTeboda danergili mod-

elebis meSveobiT, romlebic Seiqmna mravali wlis ganmavlobaSi. Tumca, 

operaciul doneze, viTareba gansxvavebulia. arsebuli modelebis garda, 

saWiroa korporaciuli socialuri pasuxismgeblobis menejmentis damate-

biTi intrumentebi, raTa ganviTardes da ganxorcieldes warmatebuli bi-

znes strategia [77]. magram naTeli gansazRvrebis gareSe, Tu ras moicavs 

korporaciuli socialuri pasuxismgebloba, rTulia individualuri 

iniciativebis zegavlenis dadgena firmis efeqturobaze. es ki zRudavs 

SesaZleblobas, ganviTardes socialuri pasuxismgeblobis menejmentis 

instrumentebi, raTa zustad ganisazRvros amgvari iniciativebis efeqti 

[77]. amdenad, korporaciuli socialuri pasuxismgebloba gamowvevaa seman-

tikuri TvalsazrisiTac [122].

amgvarad, bolo wlebSi, termini korporaciuili socialuri pasux-

ismgebloba warmoiSva, rogorc inkluziuri da globaluri koncefcia, 

romelic moicavs korporaciul socialur pasuxismgeblobas, reaqciulo-

basa da biznesis socialurad sasargeblo aqtivobebis mTel speqtrs. aq-

centi keTdeba korporaciul qcevaze da socialur sferoSi miRwevebze. 

firmebma unda Camoayalibon socialuri miznebi da ganaxorcielon progr-

amebi; agreTve, danergon eTikuroba gadawyvetilebebis miRebis procesSi, 
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strategiebsa da saqmianobebSi [31]. xolo, imisTvis, rom ganisazRvros so-

cialuri pasuxismgeblobis Sedegebi, unda Sefasdes biznesi im kriteri-

umebiT, romlebic Seicaven raodenobas, xarisxs, efeqturobasa da efeq-

tianobas [31; 53]. Tumca, jer kidev grZeli gzaa gasavleli imisTvis, rom 

miiRwes SeTanxmebuli da universaluri kriteriumebi [53].
socialuri pasuxismgeblobis cnebis sayovelTaod aRiarebuli gansaz-

Rvrebis ararsebobis miuxedavad, yvela definicia iziarebs ZiriTad prin-

cipebs, rasac efuZneba socialuri pasuxismgebloba. es aris kompaniebis 

neba, mogebis miRebis miznebTan erTad, gaTvaliswinebul iqnas sxvadasxva 

dainteresebuli mxaris grZlevadiani socialuri, ekonomikuri da ekolo-

giuri miznebi.

dabolos, qembalis Tanaxmad, korporaciuli socialuri qceva SeiZleba 

sxvadasxva rames niSnavdes sxvadasxva adgilas sxvadasxva xalxisTvis da 

sxvadasxva dros, amitom sifrTxilea saWiro am koncefciis gansazRvrisas 

da misi ganxorcielebisas [28].

1.2. socialuri pasuxismgeblobis ganviTarebis istoria da samomavlo 

tendencia

korporaciuli socialuri pasuxismgebloba saTaves iRebs 1940-1950-

iani wlebidan da biznesisgan moiTxovs, rom moicvas ,,ekonomikuri, lega-

luri, eTikuri da filantropiuli molodinebi, rac sazogadoebas aqvs 

organizaciis mimarT drois mocemul momentSi“ [202].

istoria gviCvenebs, rom biznes eTikasTan dakavSirebuli ZiriTadi 

sakiTxebi yovelTvis aRelvebda sazogadoebas, magram drosTan erTad icv-

leba am problemebis kulturuli da teqnologiuri konteqstebi [37]. Zve-

li berZeni istorikosis, polibiusis azriT, karTageni imitom daeca, rom 

iq araferi iyo saZraxisi, rasac sargebeli mohqonda [37].

evropaSi, korporaciuli socialuri pasuxismgeblobis idea, pirvelad, 

evrokomisiis prezidentma - delorsma5 axsena 1993 wels [209; 139].

Tumca, mecnierTa azriT, is, rasac dRes socialur pasuxismgeblobas 

vuwodebT, daiwyo korporaciebis SeqmnisTanave, me-19 saukuneSi. biznes 

krizisma ki, 1960-1970-ian wlebSi, Seqmna Tanamedrove korporaciuli so-

cialuri pasuxismgebloba [167].

5	  Jacques Lucien Jean Delors – evrokomisiis prezidenti 1985-1994 ww.
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biznesis istorikosi arCi qeroli aRwers socialuri pasuxismgeblobis 

sakiTxebTan dakavSirebul kanonebs aSS-Si: `gviandeli 60-ianebi da ad-

reuli 70-ianebi iyo periodi, romlis drosac socialurma moZraobam, 

romelic exeboda ekologias, muSaTa usafrTxoebas, momxmareblebsa da 

TanamSromlebs, gamoiwvia cvlilebebi saxelmwifo kanonebSi~ [32; 167]. mar-

Tlac, 1965 da 1977 wlebSi, amerikis SeerTebuli Statebis kongresma so-

cialuri pasuxismgeblobis sakiTxebTan dakavSirebuli oci axali kanoni 

miiRo, romelic exeboda dasaqmebulTa janmrTelobasa da usafrTxoebas, 

produqciis usafrTxoebas, toqsikur narCenebsa da sufTa wyals, agreTve, 

ekologiur zegavlenebs da aregulirebda finansur sistemebs [31; 167; 155].
cneba ,,korporaciuli socialuri pasuxismgebloba“ momdinareobs an-

gloamerikuli kulturidan [14]. jer kidev me-19 saukunesa da me-20 sau-

kunis dasawyisSi, socialuri pasuxismgebloba TavianT samewarmeo sferoSi 

ganaxorcieles iseTma mewarmeebma, rogorebic iyvnen endriu karnegi, henri 

fordi da jorj kedburi. maT hqondaT, magaliTad, jandacvis programebi 

TanamSromelbisTvis, xolo muSebisTvis binebiT uzrunvelyofis progr-

amebi [14; 75; 214].

magram korporaciuli socialuri pasuxismgeblobis koncefcia ufro 

adrindelia da saTaves iRebs gviandel me-15 saukunis evropaSi, rodesac 

germanelma bankirma, iakob fugerma (Jacob Fugger), erT-erTma umdidresma 

adamianTaganma istoriaSi, gadawyvita, Raribi ojaxebisTvis, Tavis qalaqSi, 

mieca saxlebi. es gadawyvetileba warmoSva xalxis mier fugeris gakicxvam 

misi monopolisturi qcevis gamo. fugeris mier korporaciuli socialuri 

pasuxismgeblobis ganxorcieleba iyo filantropiuli qmedeba. mdidari 

ojaxebis mier RaribebisTvis daxmarebis gaweva, im dros, iyo erTi-erTi 

niSani imisa, Tu rogor ganviTardeboda korporaciuli socialuri pasux-

ismgebloba Tanamderove epoqaSi. is sirTuleebi, rasac aSS-is koporaciebi 

awydebodnen me-20 saukuneSi, iyo imis msgavsi, rasac fugeri Seejaxa. aSS-Si 

menejerebs mouxdaT uaryofiTi sazogadoebrivi azris gadalaxva, roca 

maTma saqmianobebma mizanTropuli xasiaTi miiRo. am periodSi, menejerebma 

wamoayenes winadadeba, rom korporaciebs gamoeyenebinaT TavianTi gavlena 

da mxari daeWiraT saqvelmoqmedo saqmianobebisTvis, vidre tendenciurad 

mxolod mogebis miRebaze yofiliyvnen orientirebulni. magram social-

uri mxardaWeris mosapoveblad, es saqmianoba nebayoflobiTi unda yofil-

iyo [139].
iseTma biznes liderma, rogoric iyo avtomobilebis mwarmoebeli henri 

fordi, Tavisi TanamSromlebisTvis SeimuSava paternalisturi programebi 
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- rekreaciuli saqmianobisa da samedicino daxmarebis xelSewyobisTvis, im 

rwmeniT, rom kompaniebs akisriaT sazogadoebis winaSe pasuxismgebloba, 

rac scildeba an paraleluria kompaniebis mier mogebis miRebis mcdelo-

bisa [72; 139]. SemdgomSi es ideebi safuZvlad daedo korporaciuli so-

cialuri pasuxismgeblobis koncefcias [139].
iseTi mdidari kapitalistebi ki, rogorebic iyvnen rokfelerebi, 

karnegebi, morganebi, zrdidnen TavianT qonebas nebismier fasad da amt-

kicebdnen, rom eTikuri valdebulebebi ukavSirdeba imas, Tu rogor iy-

eneben am fuls da ara misi keTebis process. isini afuZnebdnen fondebs, 

xarjavdnen sakmaod did Tanxebs qvelmoqmedebaSi, magram Tan yvelafers 

akeTebdnen, rom eSovaT, rac SeiZleba meti [172]. aseve, bil geitsi xarjavs 

Tavisi simdidris did nawils qvelmoqmedebaSi ̀ geitsis fondis~ meSveobiT, 

magram `maikrosfoti~ xSirad kritikis obieqtia iseTi araeTikuri qcevis 

gamo, rogoricaa, magaliTad, monopoliuri praqtika [151].

gasaTvaliswinebelia, rom drosTan erTad icvleba momxmarebelTa 

saWiroebebi da damokidebulebebi ,,globaluri momxmareblidan“ ,,msoflio 

moqalaqemde“ [61; 62] (ix. sqema 3).

sqema 3. Rirebulebebi momavlisTvis

globaluri momxmarebeli msoflio moqalaqe

me → Cven

meti → sakmarisi

materializmi → holizmi

raodenoba → xarisxi

sixarbe → saWiroeba 

xanmokle → xangrZlivi

uflebebi → pasuxismgeblobebi

wyaro: Elkington, 1998: 151.

momavalSi, socialuri pasuxismgeblobis ganxorcieleba gaivlis igive 

gzas, rac gaiares ISO sistemebma da sawarmoebisTvis bazarze gadarCe-

nis winapiroba iqneba [139]. igivenairad, rogorc veb 1.0-ma gadainacvla 

calmxrivi reklamirebis meTodidan ufro kolaboraciul - gugli-feis-

bukis modelze, korporaciuli socialuri pasuxismgebloba 1.0 iwyebs 

gadanacvlebas iseTi Zvelmoduri meTodidan, rogoricaa filantropia da 
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sazogadoebasTan urTierTobebi, ufro interaqtiul, dainteresebul mxa-

reebze orientirebuli modelisken. igivenairad, rogorc veb 1.0-Si domini-

rebda standartuli kompiuteruli programebi, magram axla TanaSeqmnasa 

da mravalferovnebas uwyobs xels, aseve iwyeba standartuli socialuri 

pasuxismgeblobis naklovanebebis gaazreba, rac farTod iyo gavrcele-

buli bolo 10 wlis manZilze [199]. korporaciuli socialuri pasuxismge-

bloba 2.0 Sedgeba Semdegi komponentebisagan: urTierTdakavSirebuloba, 

masStaburoba, reaqciuloba, dualuroba da cirkularoba. paternalis-

turi urTierTobebi kompaniebsa da sazogadoebas Soris, romelic filan-

tropias efuZneboda, adgils uTmobs Tanabar partniorul urTierTobebs. 

TavdacviTi da minimalisturi reaqcia socialur da ekologiur sakiTxe-

bze icvleba proaqtiuri strategiebiTa da investiciebiT ekologiurad 

sufTa teqnologiebSi, romlis bazaric sul ufro izrdeba [199].

socialuri pasuxismgeblobis masStabi gulisxmobs korporaciul 

mdgradobasa da pasuxismgeblobas. mdgradoba ukavSirdeba mimarTulebas 

– gamowvevebi, xedva, strategia da miznebi, anu, ra aris kompaniis mizani. 

xolo pasuxismgebloba mogzaurobaa – gadawyvetilebebi, reaqciebi, mene-

jmenti, qmedebebi, anu, rogor mivides kompania miznamde [199].

dabolos, korporaciuli socialuri pasuxismgebloba 2.0-is dnm Segvi-

Zlia ganvixiloT, rogorc spiraluri, urTierTgadajaWvuli, araierarqi-

uli doneebi, romelic gamoxatavs ekonomikur, adamianur, socialur da 

ekologiur sistemebs, TiToeuli dawyvilebuli mdgradoba/ pasuxismge-

blobis ideasTan: ekonomikuri mdgradoba da finansuri pasuxismgebloba; 

adamianuri mdgradoba da SromiTi pasuxismgebloba; socialuri korpo-

raciuli mdgradoba da sazogadoebisadmi pasuxismgebloba; ekologiuri 

mdgradoba da moraluri pasuxismgebloba [199].

1.3. korporaciuli socialuri pasuxismgeblobis globaluri 

standartebi

saerTaSoriso organizaciebis mier araerTi wamowyebaa inicirebuli, 

romelic avaldebulebs kompaniebs, nebayoflobiT daicvan maRali stan-

dartebi biznes saqmianobaSi [69]. es standartebi gavlenas axdens kom-

paniebze, vinaidan ukavSirdeba ekologiur, socialur, adamianTa ufle-

bebis, eTikur sakiTxebs.
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globaluri ekologiuri interesebis dasacavad, gaerom 2000 wels, gen-

eraluri mdivnis, kofi ananis TaosnobiT, daiwyo ,,global kompaqtis“6 ini-

ciativa, romlis mizania, biznesTan partnioruli urTierTobebis Sedegad, 

socialuri da ekologiuri gaumjobesebis miRweva msoflio masStabiT [87; 

183]. 2000 - 2011 wlebSi daaxloebiT 8000-ma kompaniam dado piroba, rom 

daicavdnen `global kompqatis~7 principebs da yovelwliur angariSebs 

warmoadgendnen maTi ganxorcielebis Sesaxeb [87; 125; 19; 200]. kompaniebi 

daeTanxmnen iniciativas, rom nebayoflobiT daicvan adamianTa uflebebi, 

socialuri da ekologiuri standartebi da ebrZolon korufcias Tavi-

anTi gavlenis sferoSi mTlianad [172]. ,,global kompaqti“ warmoadgens 

kulturaTaSoris eTikur praqtikas biznesisTvis, romelic mzadaa daicvas 

principebi oTx mTavar sferoSi: adamianTa uflebebi, SromiTi standarte-

bi, garemo, anti-korufcia [83; 154].

1990 wels, gaeros konferenciaze, romelic eZRvneboda ekologiasa da 

mdgrad ganviTarebas, daarsda msoflio biznes sabWo mdgradi ganviTarebi-

sTvis. misi mizania ekologiuri menejmentis maRali standartebis xelSewy-

oba da am sferoSi firmebs, mTavrobebsa da sxvadasxva organizaciebs So-

ris TanamSromloba [139].

am iniciativebis farglebSi, firmebi nebayoflobiT cdiloben, daner-

gon mdgradi ganviTarebis principebi da dgamen konkretul nabijebs [204]. 

es nabijebia produqtis sasicocxlo ciklis analizi, rac niSnavs yvela 

monacemis Segrovebas, romelic Seexeba produqtis ekologiur zegavlenas 

da misi mavne zemoqmedebis minimumamde Semcirebas yvela etapze [139]. Sede-

gad ki miiRweva konkurentuli upiratesoba xarjebis dazogvis sxvadasxva 

formiT, rogoricaa, magaliTad, produqciis diferencireba, teqnologi-

uri inovacia da strategiuli dagegmareba [74; 139].

1988 wlidan, korporaciuli socialuri pasuxismgebloba aris malkom 

baldrijis xarisxis menejmentis8 kriteriumis elementic [77]. vinaidan 

baldrijis jildos9 aZleven bizness xarisxis menejmentisTvis da mwar-

moeblurobis srulyofilebisTvis, baldrijis kriteriumi10 arapirdapiri 

mtkicebaa imisa, rom korporaciuli socialuri pasuxismgebloba iwvevs 

6	 www.unglobalcompact.org
7	 global kompaqtis mier SemuSavebuli modeli efuZneba gaeros principebs adamian-

Ta uflebebis, Sromis kodeqsis, garemosa da marTvis Sesaxeb. am modelma ramdenime 
gazomvadi indikatori danerga. ranJirebis naxva SesaZlebelia: 
http://i-ratings.innovestgroup.com

8	 Malcolm Baldrige for performance excellence
9	 Baldrige Award
10	 Baldrige Criteria
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organizaciuli efeqtianobis gaumjobesebas [77]. kompaniisadmi baldrijis 

kiTxvebia: `rogor reagireb socialur pasuxismgeblobaze?~ da `aRwereT, 

rogor warmarTavs Tqveni organizacia pasuxismgeblobebs sazogadoebi-

sken da rogor axorcielebs praqtikaSi socialur pasuxismgeblobas~. es 

SekiTxvebi gulisxmoben, rom kompanias aqvs socialuri pasuxismgebloba 

sazogadiebisadmi. amas garda, radgan baldrijis jildos aZleven biz-

ness xarisxis menejmentisTvis da mwarmoeblurobis srulyofisTvis11, am 

kiTxvebis dasma niSnavs, rom socialuri pasuxismgeblobis valdebulebebis 

SesrulebiT, kompania xarisxis menejments axorcielebs da aRwevs sauke-

Teso xarisxis mwarmoeblurobas. ase rom, baldrijs sjera, socialuri 

pasuxismgeblobis strategiul ganxorcielebas gaumjobesebuli mwarmoe-

bluroba mohyveba [77].

dou jonsis (Dow Jones) ganmartebiT, korporaciuli socialuri pasux-

ismgebloba aris ,,biznesis principi, grZelvadian perspeqtivaSi Seqmnas aq-

cioneruli Rirebuleba“ [58;] imisTvis, rom firmebi gaxdnen dou jonsis 

mdgradi ganviTarebis indeqsis12 wevrebi, maT afaseben SesaZleblobebisa da 

riskebis mixedviT, rac ukavSirdeba ekonomikur, ekologiur da socialur 

aspeqtebs. 1999 wlidan, dou jonsis mdgradi ganviTarebis indeqsi mdgra-

dobis pirveli gasazomi instrumenti msoflioSi da zomavs grZlevadian 

mwarmoeblurobas. indeqss aqvs TiToeuli industriisTvis damaxasiaTe-

beli sazomebi, amasTan, ar Seicavs iseT firmebs, romlebic mogebas iRe-

ben alkoholis, Tambaqos, saTamaSo, garTobisa da iaraRisa biznesidan, 

radganac indeqsis mizania liderobis iseTi modelis Seqmna, rom uzrunve-

lyos investiciebis ganxorcieleba im kompaniebSi, romlebic minimumamde 

amcireben ekonomikur, ekologiur da socialur riskebs [27]. kvlevam aCvena 

statistikurad mniSvnelovani dadebiTi kavSirebi firmis finansur mwar-

moeblurobasa da firmis mier dou jonsis mdgradi ganviTarebis indeqsis 

kriteriumebis SeTvisebas Soris [27].

bolo wlebSi, araerTi zogadi principi SemuSavda, romliTac unda ix-

elmZRvanelon korporaciebma msoflioSi. maT Sorisaa, kos principebi13, 

romelic 1994 wels Seiqmna da Sesworda 1999 wels; globaluri ekonomi-

kuri eTika14, romelic 2009 wels Seqmna msoflioSi cnobilma Teologma 

- hans kiungma (Hans Kueng). yvela es standarti globaluri kompaniebisT-

11	 Performance Excellence
12	 Dow Jones Sustainability Index (DJSI)
13	 Caux Principles: www.cauxroundtable.org
14	 GEE: www .globaleconomicethic.org
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vis aris hiper-normebi da mimarTulia iqiTken, rom nebayoflobiT moxdes 

Segnebuli, pasuxismgeblobis mqone qcevis dacva [204; 68; 161]. verheinis 

(Werhane) Tanaxmad, am principebis TiToeuli jgufi ukavSirdeba imas, ra-

sac adam smiti werda 230-ze meti wlis win, rom eTika da ekonomika (da 

politikac) gadajaWvulia; maTi dayofa sariskoa. es bolodroindelma fi-

nansurma krizismac aCvena [204].

is kompaniebi ki, romlebic misdeven globaluri socialuri pasuxismge-

blobis meTods, qmnian universalur qcevis kodeqsebs da iyeneben maT yve-

la kulturul konteqstSi, sadac maTi biznesi operirebs [8].

amgvarad, kompaniebi unda iTvaliswinebden aRniSnul kodeqsebs, stand-

artebsa da qcevis normebs biznes saqmianobebSi.
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Tavi 2. marketingis socialuri pasuxismgebloba

2.1. marketingis socialuri pasuxismgeblobis Taviseburebebi

marketingi aris mTavari biznesdisciplina, romelic yvelaze metad 

zrunavs firmisa da garemos kavSirebze, anu yuradRebas miapyrobs korpo-

raciuli socialuri pasuxismgeblobis centralur aspeqts.

Teoretikosebi da praqtikosebi swavloben da iTvaliswineben eTikuri 

marketingis, ekologiuri ,,mwvane“ marketingis, saqvelmoqmedo (mizez-

Tan dakavSirebuli) marketingisa da socialuri marketingis sakiTxebs, 

agreTve, mis gavlenas momxmareblebze, aqcionerebze, sxvadasxva daintere-

sebul jgufebsa da kompaniis finansur efeqtianobaze.

marketingis socialuri pasuxismgeblobis Teoriuli kvlevebi mwiria 

[122] da Semoifargleba korporaciuli socialuri pasuxismgeblobis iseTi 

aspeqtebiT, rogoricaa, magaliTad, ekologiuri marketingi an saqvelmo-

qmedo marketingi [127].
korporaciuli socialuri pasuxismgeblobis praqtika farTodaa 

gavrcelebuli im organizaciebSi, romlebic iyeneben urTierTobebis mar-

ketingul praqtikas, magram transaqciuri marketingi gansakuTrebiT uwy-

obs xels korporaciuli socialuri pasuxismgeblobis praqtikas, romelic 

ukavSirdeba klientebs, momwodeblebsa da investorebs. kompania, moicavs 

ra yvela dainteresebul mxares, zrdis Semosavalsa da mogebas, rac aum-

jobesebs misi gadarCenis Sanss grZelvadian perspeqtivaSi [123].

marketinguli miqsis 4P (produqti, fasi, adgili da stimulireba), cno-

bilia, rogorc transaqciuri marketingi, romelic orientirebulia axali 

momxmareblebis mozidvaze farTo bazridan an konkretuli segmentidan, 

romelTa Seusrulebeli moTxovnebi SesaZloa dakmayofildes marketin-

guli meTodebis, portfolio analizisa da produqciis meSveobiT. urT-

ierTobebis marketingi ki, piriqiT, gamokveTs SenarCunebuli loialuri 

momxmareblebis Rirebulebas gayidvebisa da mogebis zrdisTvis. urTier-

Tobis marketingi moicavs momxmarebelTa mozidvasa da SenarCunebasa urT-

ierTobebis, kavSirebis gziT [123].

Tanamedrove marketingi ar avlebs zRvars sxvadasxva marketingul 

praqtikas Soris, radgan mravalgvari marketinguli praqtika aucileblad 

damoukidebeli an gansakuTrebuli ar aris [123].

yoveli kompania bazris kompleqsuri, dinamiuri da cvalebadi 

moTxovnebis winaSe dgas mwvave konkurenciis fonze. kompaniebi warmoad-
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genen produqcias, romelic ar aris bevrad gansxvavebuli konkuren-

tebisgan da amitom ZviradRirebul sareklamo kampaniebs axorcieleben 

gayidvebis stimulirebisTvis. amdenad, tranzaqciuri marketingi aris Zvi-

radRirebuli, xolo mogeba aris mcire [123]. samagierod, urTierTobebis 

marketingi ufro efeqturi saSualebaa mdgradi konkurentuli upirate-

sobebis mosapoveblad [123; 178]. ufro metic, bevri kompania acnobierebs, 

rom momxmarebelTa molodinebis zrda, TanamSromlebis moTxovnebis cv-

lileba, mTavrobis kanonmdebloba da zewola, investorebis daintereseba 

socialuri kriteriumebisadmi avalebs marketings, gascdes organizaciisa 

da misi momxmareblebis zRvars. aqedan gamomdinare, kompaniebi unda ak-

mayofilebdnen rogorc TavianTi klientebis, aseve sxva dainteresebul 

mxareebis moTxovnebs, korporaciuli socialuri pasuxismgeblobis meS-

veobiT [123]. swored urTierTobebis marketingi exeba klientebTan da sxva 

dainteresebul mxareebTan urTierTobebs [123; 143], romlis drosac so-

cialuri pasuxismgeblobis konteqsti gulisxmobs, rom organizacia iT-

valiswinebs im rols, romelsac marketingi TamaSobs korporaciuli so-

cialuri pasuxismgeblobis ganxorcielebaSi [123].

transaqciuri marketingic xels uwyobs korporaciuli socialuri pa-

suxismgeblobis praqtikas, rac ukavSirdeba klientebs, momwodeblebsa da 

investorebs. dainteresebuli mxareebi am TvalsazrisiT arian kompaniis 

ekonomikuri partniorebi [123].

rogorc Cans, transaqciuri da urTierTobis marketingis kombinacia 

umniSvnelovanesi elementia korporaciuli socialuri pasuxismgeblobis 

ganviTarebisTvis [123].

kvlevebi adastureben, rom Tu kompania yvela dainteresebuli mxaris 

moTxovnebs gaiTvaliswinebs, SeZlebs Semosavlisa da mogebis zrdas, riTic 

gazrdis gadarCenis SesaZleblobas grZelvadian perspeqtivaSi. korporaci-

uli socialuri pasuxismgeblobis kavSiri filantropiasTan da ekologias-

Tan, gavlenas axdens organizaciis efeqtianobaze. amas garda, korporaciuli 

socialuri pasuxismgeblobis programebSi investirebasa da organizaciul 

mwarmoeblurobas Soris arsebobs dadebiTi kavSirebi [123].

marketings SeuZlia socialuri pasuxismgeblobis Seqmnisa da ganxor-

cielebis mxardaWera, radgan marketingis saqmianobis gansazRvruli tipi 

damokidebulia socialur sakiTxebsa da dainteresebul mxareebze [123].

saerTod, eTika da socialuri pasuxismgebloba dadebiT gavlenas ax-

dens organizaciis warmatebaze, radgan momxmarebeli msjelobs eTikurad, 

rac, didi albaTobiT, mis yidvebze axdens gavlenas [180]. momxmareblebi, 

droTa ganmavlobaSi, gamoxataven mowonebas im organizaciebis mimarT, 
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romlebic cdiloben, hqondeT pasuxismgebloba sxvadasxva eTikuri da 

socialuri faqtorebisadmi bazarze. Sesabamisad, eTikuri da socialuri 

sakiTxebis gaTvaliswinebas gansakuTrebuli mniSvneloba eniWeba marke-

tologebisTvis [180].

imisTvis, rom marketologebi moqmedebdnen eTikurad da hqondeT so-

cialuri pasuxismgebloba, unda acnobierebdnen mis mniSvnelobas. aSS-

Si, marketingis specialistebis eTikisa da socialuri sakiTxebisadmi 

damokidebulebis kvlevam aCvena, rom eTika da socialuri pasuxismge-

bloba marketologebisTvis mniSvnelovani komponentebia organizaciuli 

efeqtianobis misaRwevad [179]. Tumca, kulturaTaSorisi gansxvavebebiT 

aixsneba marketingis specialistebis gansxvavebuli eTikuri qceva da 

damokidebulebebi; agreTve, gansxvavebuli Sexedulebebi organizaciul 

efeqturobaSi eTikisa da socialuri pasuxismgeblobis mniSvnelobasTan 

dakavSirebiT [180; 23; 78].

avstraliis, malaiziis, samxreT afrikis da amerikis SeerTebuli 

Statebis marketologebi, gansxvavebulad aRiqvamen eTikuri da socialuri 

pasuxismgeblobis praqtikis mniSvnelobas organizaciis warmatebisTvis 

iseT aspeqtebSi, rogoricaa xarisxi, komunikacia, mogeba, konkurentunari-

anoba, efeqtianoba, gadarCena da dainteresebuli jgufebis moTxovnebis 

dakmayofileba. am gansxvavebebs ganapirobebs qveynebis gansxvavebuli kul-

tura, ekonomikuri ganviTareba da legalur-politikuri garemo, orga-

nizaciis eTikuri klimati da genderuli gansxvavebebi [180].

kompaniis reputaciis Sesaxeb empiriuli kvlevebis Sedegad dadginda, 

rom, rac ufro maRalia firmis wvlili socialur keTildReobaSi, miT 

ukeTesia misi reputacia. xelsayreli reputacia ki SesaZleblobas aZlevs 

firmas, daawesos maRali fasebi, miizidos saukeTeso aplikantebi da in-

vestorebi, aseve, zrdis kompaniis wvdomas kapitalis bazarze. garda amisa, 

reputacia, aris ra mWidro kavSirSi brendis cnobadobasTan, xels uwyobs 

brendis deferenciacias da konkurentuli upiratesobis miRwevas [26].

italiaSi Catarebulma marketingulma kvlevam imis Sesaxeb, aris Tu 

ara kavSiri kompaniis socialuri orientaciis aRqmasa da momxmarebelTa 

ganzraxvas Soris, SeiZinon kompaniis produqtebi, daadastura, rom kor-

poraciuli socialuri pasuxismgebloba warmoqmnis ndobas. xolo ndoba 

gardaiqmneba momxmarebelTa ganzraxvad, iyidon produqtebi, anu zrdis 

brendis loialurobas [158; 41]. amdenad, korporaciuli socialuri pasux-

ismgebloba SeiZleba gaxdes brendingis instrumenti, Tuki dainteresebul 

mxareebTanaa SeTanxmebuli [159].



31

arsebobs sazogado SeTanxmeba, rom globaluri brendebi unda axor-

cielebdnen socialur pasuxismgeblobas, magram amisTvis organizaciebs 

unda esmodeT, Tu ra aris socialuri pasuxismgebloba da rogor aum-

jobesebs es maT saqmianobas. amasTan, socialur pasuxismgeblobasTan 

dakavSirebuli brendingis strategiis ganxilvisas, organizaciebma unda 

gaiTvaliswinon kompleqsurobis sami tipi: problema, organizacia da ko-

munikacia [159].

korporaciuli socialuri pasuxismgeblobis brendis Rirebulebaze 

dadebiTi gavlenis miuxedavad, gasaTvaliswinebelia, rom kompaniis zomas da 

bazris efeqtianobas, am SemTxvevaSi, ufro mniSvnelovani roli eniWeba [138].

2.2. korporaciuli socialuri pasuxismgebloba marketingis 

konteqstSi

msoflioSi socialuri pasuxismgeblobisadmi mzardi interesis miuxe-

davad, naklebia kvlevebi korporaciuli socialuri pasuxismgeblobis 

dagegmvasa da ganxorcielebaSi marketingis rolis Sesaxeb.

1960-1970-ian wlebSi, rodesac marketingis mkvlevarebma daiwyes kor-

poraciuli socialuri pasuxismgeblobis kvleva, isini orientirebulni 

iyvnen marketingis socialur movaleobebze da ara firmis saerTo so-

cialur rolze. amis Sedegad warmoiqmna socialuri marketingis sfero, 

romelic specializebuli iyo marketinguli saqmianobebis wvlilze so-

cialurad sasurveli qcevebisa da miznebis miRwevaSi [5; 127]. amgvarad, 

marketingis literaturaSi Seiqmna meti codna marketingis menejerebis 

eTikuri aRqmis, argumentaciebisa da gadawyvetilebebis miRebis proce-

sebis Sesaxeb. magram naklebi yuradReba mieqca eTikur pasuxismgeblobebs 

mTlianad firmisTvis. zogadad, warsulSi Catarebuli kvlevebi naklebad 

iTvaliswinebdnen mTeli organizaciis masStabiT marketingis Teoriisa da 

praqtikis rols socialuri pasuxismgeblobis ganviTarebis xelSewyobis 

saqmeSi [127].

warmatebuli marketinguli strategia yovelTvis rodi ukavSirdeboda 

yvela dainteresebuli mxaris moTxovnebisa da saWiroebebis dakmayofile-

bas, aramed kompaniebi mxolod klientebze iyvnen orientirebulni. yvela 

dainteresebul mxareze orientirebuloba ki niSnavs imas, rom market-

ingi gamodis tradiciuli CarCoebidan (bazrebi, konkurentebi da arxis 
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wevrebi), raTa Seiswavlos da daakmayofilos yvela dainteresebuli mxaris 

moTxovnebi [127].
korporaciuli socialuri pasuxismgebloba gavlenas axdens kompaniis 

strategiasa da qcevaze mTel msoflioSi. Tumca, SedarebiT naklebi yu-

radReba eqceva kavSirebs socialur pasuxismgeblobasa da strategiul 

marketings Soris. korporaciuli socialuri pasuxismgeblobis Sedegi 

aris klientebTan da sxva dainteresebul mxareebTan urTierTobis gaum-

jobeseba. amasTan, mniSvnelovania imis gacnobiereba, rom korporaciuli 

socialuri pasuxismgeblobis sasurveli efeqtis miRweva rTulia da arse-

bobs barierebi misi warmatebuli ganxorcielebisTvis [157].
marketingis definicia da mniSvneloba Seicvala droTa ganmavlobaSi, 

Tumca ucvleli darCa is faqti, rom marketingi aris socialuri discip-

lina, romelsac adgili aqvs sazogadoebriv, socialur konteqstSi [196].

marketingis maswavlebelTa erovnulma asociaciam15, romelic aris 

amerikis marketingis asociaciis winapari16, marketingis pirveli ofi-

cialuri gansazRvreba 1935 wels gamoaqveyna. es gansazRvreba gadaakeTa 

amerikis marketingis asociaciam 1948 wels, xolo 1960 wels kvlav gadaxe-

da, magram gadawyvita, ar Seecvala igi. Tavdapirveli definicia gadas-

worda mxolod 50 wlis Semdeg, 1985 wels Semdegnairad: ,,marketingi aris 

saqonelTan, ideebTan da momsaxurebebTan dakavSirebuli koncefciebis, 

fasis, stimulirebisa da gavrcelebis dagegmvisa da ganxorcielebis pro-

cesi, raTa moxdes gacvla-gamocvla, romelic daakmayofilebs individisa 

da organizaciis miznebs“. es gansazRvreba ganixilavs marketings, rogorc 

produqtis mimwodebelsa da mimRebs Soris garigebas, romlis drosac 

mimwodebeli akmayofilebs mimRebis moTxovnilebas da samagierod Rebu-

lobs garkveul anazRaurebas amisTvis [196]. 2004 wels warmodgenili kidev 

erTxel Secvlili definiciis mixedviT, ,,marketingi aris organizaciuli 

funqcia da procesebis Tanmimdevroba klientebisTvis Rirebulebis Seqm-

nis, komunikaciisa da miwodebisTvis da klientebTan urTierTobis menej-

mentisTvis imgvarad, rom organizacia da misi dainteresebuli mxareebi 

sargebels Rebulobdnen“ [196]. axali definicia xazs usvams Rirebulebas 

klientebisTvis da pirvel planze wamowevs marketingis klientze orien-

tirebulobas. amgvarad orelementianma perspeqtivam – organizacia da 

individi, gadainacvla samelementiani perspeqtivisken – organizacia, 

klientebi da sxva gareSe dainteresebuli mxareebi [196].

15	 National Association of Marketing Teachers
16	 American Marketing Association - AMA
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magram marketingis mecnierebaSi, kvlav ar arsebobs naTeli gansaz-

Rvreba, Tu ra aris marketingis socialuri pasuxismgebloba [129; 96]. es 

ki warmoqmnis sirTuleebs marketingis socialuri pasuxismgeblobis kv-

levisas, rac metad mniSvnelovani da aqtualuria. arada, strategiuli 

korporaciuli socialuri pasuxismgebloba marketingis konteqstSi gan-

sakuTrebiT marTebulia, radgan orientirebulia kompaniis sargebelze 

dainteresebul jgufebTan, rogoricaa magaliTad klientebi, urTierTo-

bebis meSveobiT [196; 90].

marketingis disciplina ar aris statikuri, aramed ganixileba, rogorc 

,,cocxali organizmi“, romelic qmnis da iyenebs axal koncefciebs, Teor-

iebsa da meTodebs, raTa gavlena moaxdinos firmis qmedebebze [196].

korporaciuli socialuri pasuxismgeblobis momxreebi Tvlian, rom 

sul ufro mzard ekonomikaSi, sadac konkurencia gaxda mZvinvare da 

tradiciuli ganmasxvavebeli faqtorebi firmebs Soris aris moZvelebis 

zRvarze, warmatebuli firmebi iqnebian isini, romlebic SeZleben upasux-

on dainteresebuli mxareebis moTxovnebs, ra moTxovnebic ar unda iyos 

isini [56; 95; 182; 96].

TiToeuli kompania funqcionirebs gansazRvrul socio-ekonomikur 

garemoSi ama Tu im dainteresebuli mxaris interesebis gaTvaliswinebiT 

[113; 144].

klasikuri gansazRvrebis Tanaxmad, dainteresebuli mxareebi aris ̀ nebi-

smieri jgufi an individi, romelic axdens gavlens an ganicdis zegavlenas 

korporaciuli miznebis miRwevis Sedegad~ [189] (ix. sqema 4).
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sqema 4. kompaniis dainteresebuli mxareebi

mTavari dainteresebuli mxareebi

arapirdapiri dainteresebuli mxareebi

saxelmwifo marTvis organoebi

klientebi

masobrivi sainformacio 
saSualebebi

profesiuli kavSirebi

mflobelebi

aqtivistebi

adgilobrivi 
sazogadoeba

momwodeblebi da 
biznes partniorebi

arakomerciuli da 
sazogadoebrivi or-
ganizaciebi

konkurentebi

TanamSromlebi

kompania

wyaro: Коновалова, Корсаков и Якимец, 2003: 53.

mTavari dainteresebuli mxareebi arian individebi, organizaciebi da 
adgilobrivi sazogadoeba, romlebsac pirdapiri kavSiri aqvT kompaniis 
saqmianobasTan [128; 113] da romelTa mudmivi monawileobis gareSec kor-
poracia ver gadarCeba [36].

xolo arapirdapiri dainteresebuli mxareebi arian individebi da orga-
nizaciebi, romlebsac iribi kavSirebi aqvT kompaniis saqmianobasTan. isini 
gavlenas axdenen korporaciaze an ganicdian misi saqmianobebis zegavle-
nas, magram ar arian arsebiTebi kompaniis gadarCenisTvis [36]. maT ricxvSi 
Sedis saxelmwifo marTvis organoebi, arakomerciuli da sazogadoebrivi 
organizaciebi, profesiuli kavSirebi, aqtivistebi, konkurentebi da maso-
brivi informaciis saSualebebi [113; 128].

kvlevebi adastureben, rom marketingis mxardaWera mniSvnelovania so-
cialuri pasuxismgeblobis dizainsa da ganxorcielebaSi. korporaciulma 
socialurma pasuxismgeblobam unda moicvas sxvadasxva dainteresebuli mx-
areebi; organizacia unda usmendes da pasuxobdes dainteresebul jufebs, 
romlebic qmnian organizaciul urTierTobebs [123]. amasTan, organizaciam 
Tavidan unda aicilos varaudebi, radgan gamocdili menejerebisTvisac 
ki sariskoa varaudi imis Sesaxeb, Tu ra aris dainteresebuli mxareebi-
sTvis ukeTesi. kompaniebs unda esmodeT biznesis realuri mdgomareoba 
dainteresebuli mxareebis TvalTaxedviT, rac moiTxovs imis codnas, Tu 
rogor aRiqvamen dainteresebuli mxareebi bizness [123].
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tradiciuli marketingis 3C17 struqturas - kompania, klienti, 
konkurencia, emateba meoTxe – sazogadoeba18, rogorc mTavari daintere-
sebuli mxare. es mosazreba gamoZaxils hpovebs stereotipad qceuli 4P19 
 - produqti, fasi, stimulireba da adgili, taqtikur struqturaSi. mecnierTa 
mtkicebiT, es struqtura unda Seicavdes xalxs, partniorebs da planetas20 

 [21; 140; 164; 197].
socialuri pasuxismgeblobis ganxorcielebaSi umniSvnelovanesi ad-

gili ukavia komunikacias [9; 200]. kompaniebisTvis ara marto korporaci-
uli socialuri pasuxismgeblobis praqtika aris mniSvnelovani, aramed am 
saqmianobebis Sesaxeb sazogadoebisTvis angariSis wardgenac [52; 216; 2; 79; 
47; 1]. valerisa da lanis (Waller & Lanis) Tanaxmad, yovelwliuri korpo-
raciuli angariSi ufro metad savaldebulo gaxda, vidre finansuri anga-
riSi sajaro kompaniebisTvis. bevri kompania ki mas, aseve, iyenebs, rogorc 
mniSvnelovan marketingul instruments [201].

socialur pasuxismgeblobasTan dakavSirebuli sakiTxebi mzardi in-
teresis sagania biznes samyaroSi. bevri kompania yovelwliur angariSeb-
Si nebayoflobiT aaSkaravebs informacias korporaciul socialur pa-
suxismgeblobasTan dakavSirebuli saqmianobebis Sesaxeb [201]. TiToeuli 
dainteresebuli mxarisTvis mzaddeba calke reporti maTi interesebis 
gaTvaliswinebiT [189]. roca, magaliTad, akritikeben reklamis eTikur Ri-
rebulebebs [176], sareklamo saagentoebi mimarTaven socialuri pasuximge-
blobis koncefcias, raTa warmoaCinon saagentos biznes saqmianobis pozi-
tiuri mxare [201].

korporaciuli socialuri pasuxismgeblobis reportingi, rogorc ko-
poraciuli komunikaciis strategiis nawili, asrulebs ramdenime rols: 
(a) miawodos informacia dainteresebul mxareebs kompaniis ganzraxvebis 
Sesaxeb, raTa gazardos misi socialuri efeqturoba; (b) gavlena moaxdinos 
dainteresebuli mxareebis aRqmaze konkretul movlenebTan dakavSirebiT; 
(g) yuradReba gadaitanos negatiuri movlenebidan pozitiuri qmedebebis 
gamokveTis gziT; (d) scados gavlena iqonios dainteresebuli mxareebis 
molodinebze korporaciul qcevasTan dakavSirebiT [52].

porterisa da krameris Tanaxmad, 250 udidesi multinacionaluri kom-
paniidan 64%-ma gamoaqveyna korporaciuli socialuri pasuxismgeblobis 
reporti 2005 wels an rogorc yovelwliuri angariSis nawili anda ro-
gorc calke mdgradobis angariSi [160]. korporaciuli socialuri pasux-
ismgeblobis angariSgebis instrumentia kompaniebis vebgverdebic. korpo-

17	 company, customer, and competition
18	 community
19	 product, price, promotion, and place
20	 people, partners, and the planet
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raciuli vebsaitebi warmoiSvnen, rogorc sakomunikacio instrumentebi 
sxvadasxva dainteresebuli mxareebisTvis gzavnilebis gadasacemad. veb-
saiti gamoiyeneba, rogorc informaciis gaziarebis saSualeba [118].

internetSi korporaciuli TviT-wardgenis Sesaxeb SedarebiTi kvlevi-
sas, meiam da roulstanma (Maignan & Ralston) aRmoaCines, rom aSS kompaniebis 
53% ixseniebs korporaciul socialur pasuxismgeblobas kompaniis vebsai-
tze im dros, roca mxolod 29% franguli da 25% daniuri kompaniebisa 
akeTebs igives [132].

rogorc marketinguli, aseve mecnieruli kvlevebi gviCvenebs, rom 
ZiriTadi dainteresebuli mxareebi, rogoricaa, momxmareblebi, TanamS-
romlebi da investorebi sul ufro da ufro moqmedeben ise, rom daa-
jildovon socialuri pasuxismgeblobis mqone korporaciebi da dasa-
jon upasuxismgebloebi [59; 81]. Tumca, mTavari gamowveva, socialuri 
pasuxismgeblobis efeqturi komunikaciuri strategiis dagegmvaSi, aris 
dainteresebuli mxareebis skepticizmis Semcireba [59]. am problemis ga-
dasaWrelad, mkvlevarebi warmogvidgenen socialuri pasuxismgeblobis 

komunikaciis struqturas [59] (ix. sqema 5).

sqema 5. korporaciuli socialuri pasuxismgeblobis komunikaciis 

struqtura

Setyobinebis Sinaarsi
sakiTxi
mniSvnelovani
iniciativa
valdebuleba, zegavlenis 
motivebi, Sesabamisoba

Setyobinebis arxi
korporaciuli
socialuri 
pasuxismgeblobis reporti
korporaciuli vebgverdi
sazogadoebasTan 
urTierToba
reklama
savaWro wertili
damoukidebeli
masmediiT gaSuqeba
sityvieri propaganda 
piar-reklama
savaWro wertili

dainteresebuli 
mxareebis 
maxasiaTeblebi
dainteresebuli 
mxareebis tipebi
problemis 
gadaWraSi daxmareba
socialuri 
Rirebulbebisken 
orientacia 

kompaniis 
maxasiaTeblebi
reputacia
industria
marketinguli 
strategiebi 

korporaciuli socialuri 
pasuxismgeblobis 
komunikacia

Sida Sedegebi
cnobierebis amaRleba
kompetenciebi
damokidebulebebi
aRiareba
ndoba

gare Sedegebi
momxmareblebi
SeZena, loialuroba, 
advokatireba
TanamSromlebi
produqtiuloba
Segnebuli 
moqalaqeobrivi qceva, 
advokatireba
investorebi
dabandebuli kapitalis 
raodenoba, loialuroba

gauTvaliswinebeli 
faqtorebi

 komunikaciis Sedegebi

wyaro: Du et at., 2010: 11.
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dainteresebuli mxareebis monawileoba gadawyvetilebis miRebis pro-

cesSi, Tu romeli problema unda gadaWras kompaniam an romel aramomgebian 

organizacias daexmaros, zrdis maT mxardaWeras da aumjobesebs social-

uri pasuxismgeblobis komunikacias. aseve mniSvnelovania, rom sanam daiw-

yebs socialuri iniciativebis ganxorcielebas, kompaniam kvleva Caataros, 

raTa Seafasos dainteresebuli mxareebis mxardaWera ama Tu im social-

uri sakiTxis mogvarebisadmi da im socialuri iniciativebis ganxorcileba 

daiwyos, romelic mniSvnelovania dainteresebuli mxareebisTvis [59].

marTalia, dainteresebuli mxareebis molodinebze sapasuxo reaqcia 

socialuri pasuxismgeblobis RonisZiebebiT mniSvnelovania, magram, amav-

droulad, gasaTvaliswinebelia ara mxolod yvela dainteresebuli jgu-

fis, aramed im jgufebis interesebic, romlebic ar arian gaigivebulni 

organizaciasTan. winaaRmdeg SemTxvevaSi, socialuri pasuxismgeblobis 

RonisZiebam SesaZloa zianic ki miayenos firmas. magaliTad, rodesac `mai-

krosoftma~ SesTavaza benefitebi im TanamSromlebs, romlebic erTsqesian 

qorwinebaSi imyofebodnen da mxari dauWira amgvar kanonmdeblobas vaS-

ingtonis StatSi, homoseqsualTa uflebadamcvelebma da kompaniis bevrma 

TanamSromelma `maikrosofti~ socialuri pasuxismgeblobis mqone firmad 

miiCnies. samagierod, konservatiulma jgufebma kompania CaTvales, ro-

gorc erTmniSvnelovnad upasuxismgeblo da daimuqrnen boikotiT, ris 

Sedegadac, `maikrosfotma~ uari Tqva kanonproeqtis mxardaWeraze [151].

2.3. korporaciuli socialuri pasuxismgeblobis roli 

marketinul strategiaSi

mkvlevarebi ganixilaven korporaciul socialur pasuxismgeblobas, 

rogorc optimalur menejerul instruments pozicionirebisa da stimu-

lirebisTvis da aRniSnaven korporaciuli socialuri pasuxismgeblobis 

rols efeqtur korporaciul marketingSi [93].

korporaciuli socialuri pasuxismgeblobis definicia marketingis 

konteqstSi warmodgenilia rogorc ekologiuri, eTikuri da socialuri 

movlenebiT dainteresebul mxareebTan urTierTobis menejmenti, raTa 

Seiqmnas korporaciuli sargebeli [196].

marketingTan dakavSirebuli araerTi koncefcia ikveTeba korporaci-

uli socialuri pasuxismgeblobis sxvadasxva aspeqtTan, rogoricaa, mag-
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aliTad, socialuri marketingi, saqvelmoqmedo (mizezTan dakavSirebuli) 

marketingi, ekologiuri marketingi, cxovrebis xarisxi, socialuri pasux-

ismgeblobis mqone yidva da mdgradi moxmareba [196].

mkvlevarebma Seiswavles marketingis Jurnalebidan statiebi, romlebic 

exeboda korporaciul socialur marketings da gaaanalizes, Tu rogor xe-

davs marketingis literatura korporaciul socialur pasuxismgeblobas. 

mimoxilvaSi maT gamoiyenes mxolod SeerTebuli Statebisa da evropis 

marketingis inglisurenovani Jurnalebi, romelTa gamocemis drois dia-

pazoni moicavda 1995 – 2005 wlebs. analizisas gamoikveTa sami Tematuri 

kategoria: eTikuri, ekologiuri da socialuri. eTika dominirebs kor-

poraciul socialur pasuxismgeblobaSi Sida organizaciul doneze. amav-

droulad, samive kategoria mniSvnelovania firmasa da mis dainteresebul 

mxareebs Soris urTierTobisas da agreTve, firmis urTierTobisas mTel 

sazogadoebasTan [196].

korporaciuli marketingi aris strategiuli perspeqtiva, romelic 

xelmZRvanelobs kompaniis mosazrebebsa da qmedebebs, romlis centricaa 

fundamenturi kiTxva: ,,SegviZlia Tu ara, rom gvqondes mniSvnelovani, 

pozitiuri da sasargeblo ormxrivi mimdinare (grZelvadiani) urTierTo-

bebi klientebTan, sxva dainteresebul jgufebTan da sazogadoebasTan?“. 

es niSnavs, rom mxolod mogebis maqsimizacia ki ar aris mTavari, aramed 

ufro mniSvnelovania biznesis gadarCena da socialuri moTxovnilebebis 

dakmayofileba. amitom saWiroa amJamindeli dainteresebuli mxareebisa 

da socialuri saWiroebebis dabalanseba momavlis saWiroebebTan. korpo-

raciuli marketingis amgvari konceptualizaciis kavSiri korporaciuli 

socialuri pasuxismgeblobis motivaciasa da miznebTan aSkaraa [93].

korporaciuli marketingis Semadgeneli elementebis filosofia gad-

mocemulia 6C-is meSveobiT21: xasiaTi - rac Cven ueWvelad varT; kultura 

– rasac SevigrZnobT, rom varT; konceptualizacia – rogorsac gvxe-

daven; SeTanxmeba – rac dapirebuli da mosalodnelia; klientura – vis 

momsaxurebasac vcdilobT; komunikacia – rasac vambobT, rom varT [93].

amgvarad, korporaciuli marketingis xedva korporaciuli social-

uri pasuxismgeblobis Sesaxeb svams or fundamentur kiTxvas: (1) rogor 

SegviZlia ukeTesad gavigoT korporaciuli socialuri pasuxismgebloba 

kompaniis sxvadasxva maxasiaTeblebis TvalsazrisiT? (2) ras akeTebs kor-

21	 6C – Character, Culture, Conceptualizations, Covenant, Constituencies, Communication.
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poraciuli socialuri pasuxismgebloba dainteresebuli jgufebisTvis da 

rogor reagirebs es ukanaskneli pirvelze? [93].

warmatebuli marketinguli strategia yovelTvis rodi ukavSirdeboda 

yvela dainteresebuli mxaris moTxovnebisa da saWiroebebis dakmayofile-

bas, aramed kompaniebi mxolod klientebze iyvnen orientirebulni. yvela 

dainteresebul mxareze orientirebuloba ki niSnavs, rom marketingi gamo-

dis tradiciuli CarCoebidan (bazrebi, konkurentebi da arxis wevrebi), 

raTa Seiswavlos da mimarTos mcdelobebi yvela dainteresebuli mxaris 

moTxovnebis dakmayofilebisken [128].

marketingSi socialuri pasuxismgeblobis gansaxorcieleblad arse-

bobs meTodologia, romelic Sedgeba rva etapisagan.

1) organizaciuli Rirebulebebisa da normebis aRmoCena: korporaci-

uli socialuri pasuxismgeblobis programa unda Seesabamebodes orga-

nizaciis Rirebulebebs, normebsa da misias. arsebuli Rirebulebebi da 

normebi isinia, romlebic gansazRvraven dainteresebul jgufebs da dain-

teresebuli mxareebisTvis saintereso sakiTxebs da rasac organizacia mi-

iCnevs umniSvnelovanesad [128].

2) dainteresebuli mxareebis dadgena: am etapze mniSvnelovania dain-

teresebuli mxareebis saWiroebebis, survilebisa da moTxovnilebebis ga-

mocnoba. kompania damokidebulia dainteresebuli mxareebis resursebze 

da piriqiT, organizaciis warmatebazea damokidebuli dainteresebuli 

mxareebis keTildReoba [128].

3) dainteresebuli mxareebisTvis saintereso sakiTxebis dadgena: es 

etapi moicavs imis gamokvlevas, Tu romeli problema ainteresebs kompa-

niis sxvadasxva dainteresebul jgufs yvelaze metad, razec organizaciam 

unda gaamaxvilos yuradReba korporaciuli socialuri pasuxismgeblobis 

programebis farglebSi [128].

4) korporaciuli socialuri pasuxismgeblobis mniSvnelobis Sefase-

ba: am etapze pirveli sami etapi erTiandeba, raTa dadgindes korporaci-

uli socialuri pasuxismgeblobis konkretuli gansazRvreba, romelic 

gansakuTrebiT Seesabameba organizaciis interesebs. es zogadi definicia 

gamoiyeneba mimdinare praqtikis Sesafaseblad da socialuri pasuxismge-

blobis konkretuli iniciativebis SesarCevad. funqciuri sferoebi, ro-

goricaa, magaliTad, marketingi, iyeneben korporaciuli socialuri pa-

suxismgeblobis saqmianobebis im gansazRvrebas, romelic dainteresebuli 

mxareebis interesebs Seefereba [128].
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5) mimdinare saqmianobis revizia: socialuri revizia aris biznesis 

efeqtianobisa da socialuri pasuxismgeblobis Sefasebisa da reportingis 

procesi. Tumca, kontrolis ganxorcieleba SeuZlebelia miRweuli so-

cialuri miznebis gazomvis RonisZiebebis gareSe. socialuri pasuxismge-

blobis auditis ori mTavari kiTxvaa: ras iyenebs organizacia daintere-

sebuli mxareebisTvis mniSvnelovani sakiTxebis gansaxorcieleblad da 

romel saqmianobebs sWirdeba gaumjobeseba [128].

6) korporaciuli socialuri pasuxismgeblobis iniciativebis ganxor-

cieleba: es procesi iwyeba im problemebisTvis prioritetebis miniWebiT, 

romlebic gamoikveTa mexuTe etapze. aq aRsaniSnavia ori ZiriTadi kri-

teriumi: organizaciis finansuri done da problemis gadaudebloba [128].

7) korporaciuli socialuri pasuxismgeblobis stimulireba: mniS-

vnelovania, rom biznesis Sida da gare dainteresebulma mxareebma icodnen 

ganxorcielebuli iniciativebis Sesaxeb. sazogadoebrivi urTierTobebis 

departamenti awvdis informacias dainteresebul mxareebs, rogoricaa aq-

cionerebi, sainvesticio fondebi, biznes partniorebi da TanamSromlebi. 

amave miznisTvis gamoiyeneba kompaniis interenet gverdebi da tradiciuli 

reklama [128].

8) dainteresebuli mxareebis ukureaqciis miReba: dainteresebuli mxa-

reebisgan ukukavSiris misaRebad gamoiyeneba kmayofilebis an reputaciis 

Sesaxeb gamokiTxva. dainteresebuli mxareebis ukureaqcia SesaZloa gamoy-

enebul iqnas, rogorc korporaciuli socialuri pasuxismgeblobis menej-

mentis procesis pirveli sami etapis gadafaseba grZelvadian perspeqtivaSi 

(daaxloebiT yovel oTx weliwadSi). gamokiTxvam SeiZleba aCvenos axali da 

mniSvnelovani dainteresebuli jgufebi an aRmoaCinos maTTvis saintereso 

sxa problemebi. marketingi ki exmareba organizacias korporaciul so-

cialur pasuxismgeblobasTan dakavSirebuli saerTo Rirebulebebisa da 

normebis ganxorcielebaSi [128].

amgvarad, dainteresebuli mxareebis modeli gamoiyeneba socialuri pa-

suxismgeblobis gansaxorcieleblad marketingSi. marketingma gadainacvla 

klientze viwro orientaciidan urTierTobebis menejmentisken da yvela 
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dainteresebuli mxaris sargeblobisken. es modeli warmoadgens safuZv-

els organizaciuli identobisa da reputaciis SeqmnisTvis [128].

dainteresebuli mxareebis Teoria aRwers bizness, rogorc Ria da mo-

qnil sistemas, romelic Sedgeba sxvadasxvagvari moTamaSeebisgan da moq-

medebs sxvadasxva moTamaSeebTan urTierTobebis qselSi [127].

marketinguli komunikacia dadebiTi korporaciuli imijis gavrcelebas 

uwyobs xels iseTi instrumentebis meSveobiT, rogoricaa reklama, stimu-

lireba, sajaro gamosvlebi da sainformacio biuletenebi [127]. aseTi ti-

pis komunikacia informacias awvdis dainteresebul mxareebs firmis ini-

ciativebis Sesaxeb, romelnic ukavSirdebian socialuri pasuxismgeblobis 

gansazRvrul sakiTxebs [127].

2.4. socialuri marketingi

socialuri marketingi tradiciuli marketingis axali mimarTulebaa, 

misi midgoma da damokidebuleba uzrunvelyofs adamianTa keTildReo-

bis, cxovrebis donis gaumjobesebis, ekologiuri, janrTelobisa da us-

afrTxoebis standartebis dacvas. igi gvevlineba momxmarebelTa intere-

sebis dacvis xelSewmyob institutad saxelmwifosTan erTad. socialuri 

marketingi warmarTavs Pprogramebs sazogadoebis mier SeTavazebuli so-

cialuri ideebis Sesabamisad. igi komerciuli marketingis instrumentebis 

gamoyenebiT axorcielebs socialuri produqtis Seswavlas (qcevis prog-

nozireba, dagegmvisa da formirebis procesi), ris Sedegadac icvleba so-

cialuri normebi sazogadoebis sakeTildReod [222].

sul ufro meti arakomerciuli organizacia iyenebs marketingis kone-

fciebs organizaciuli miznebis misaRwevad.

marketologebi urCeven eklesiebs, rogor gazardon wevrebis raodenoba, 

saqvelmoqmedo fondebs – rogor miiRon meti Semowiruloba, muzeumebsa 

da simfoniur orkestrebs – rogor miizidon meti sponsori [114].

socialuri reklama ki imdenad popularulia, rom ismeba ara misi gamo-

yenebis kiTxva, aramed – Tu rogor gamoviyenoT igi [114]. magram social-

uri marketingi bevrad ufro metia, vidre socialuri reklama da social-

uri komunikaciac ki.

kotleri da zaltmeni (Kotler & Zaltman) socialur marketings Semdegnai-

rad ganmartaven: ,,socialuri marketingi aris im programebis SemuSaveba, 

ganxorcieleba da kontroli, romlebic gaTvlilia socialuri ideebis 
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misaRebobaze gavlenis mosaxdenad da Seicavs produqtis dagegmvas, fas-

warmoqmnas, komunikacias, gavrcelebasa da marketingul kvlevas“ [114].

amgvarad, marketinguli SesaZleblobebi gamoiyeneba socialuri saqmi-

anobis gardasaxvisTvis ufro efeqturi dizainisa da komunikaciis mqone 

programebad, rac gamoiwvevs mimRebi sazogadoebis sasurvel reaqcias. 

sxva sityvebiT, marketinguli meTodebi akavSireben codnis ubralo flo-

basa da codnis socialurad sasargeblo ganxorcielebis meqanizmebs erT-

maneTTan [114].

socialur marketings safuZveli Cauyara sociolog veibis22 statiam, 

xolo marketingis sferoSi am Temaze fokusireba iwyeba kotlerisa da 

livis23 da mogvianebiT, kotlerisa da zaltmenis naSromebidan [114]. so-

cialuri marketingis praqtikuli gamoyenebac amave periodidan iwyeba [6].

termini ,,socialuri marketingi“ pirvelad gamoCnda kotlerisa da 

zaltmenis statiaSi24, 1971 wels [57]. xolo, socialuri marketingis pirve-

li gansazRvreba – ,,socialuri marketingi aris marketingis gamoyeneba 

socialuri da janmrTelobis problemebis gadasaWrelad“ - gaCnda 1960-

ian wlebSi, rodesac mecnierebi msjelobdnen, Tu rogor SeiZleboda mar-

ketingis instrumentebisa da meTodebis gamoyeneba jandacvis, socialuri 

da politikuri problemebis gadasaWrelad. radganac bevr socialur da 

janmrTelobasTan dakavSirebul problemas aqvs qceviTi mizezi da market-

ingi gavlenas axdens adamianTa qcevaze, socialuri marketingi warmoad-

gens imedismomcem strategias janmrTelobisa da keTildReobis gaumjobe-

sebis stimulirebisTvis [135].

sxva mosazrebis Tanaxmad, socialuri marketingi gaCnda 1970-iani 

wlebis dasawyisSi, rogorc ufro meti socialuri pasuxismgeblobis mqone 

da eTikuri modeli marketingisTvis [46].

1970-ian wlebSi, socialuri marketingi niSnavda ,,ideebis“ gayidvas da 

didwilad dakavSirebuli iyo socialur komunikaciasTan [57]. magram so-

cialuri komunikacia da socialuri marketingi erTi da igive ar aris. 

socialuri marketologi dainteresebulia ara mxolod mesijis komuni-

kaciiT, aramed cdilobs im Secvlili qcevis gamoyenebas, romlis miRw-

evac SedarebiT iolia [57]. garda amisa, socialuri marketingi ufro mets 

22	 Wiebe, G.D. 1951–52. Merchandising Commodities and Citizenship on Television. Public Opinion 
Quarterly. 15:  679–91, Winter.

23	 Kotler, Philip and Sidney J. Levy. 1969. Broadening the Concept of Marketing. Journal of Marketing. 33: 
10–15, January.

24	 Kotler, P. & Zaltman, G. 1971. Social marketing: an approach to planned social change. Journal of Mar-
keting. 35: 3-12. July.
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moicavs, vidre mxolod ideebs, kerZod, agreTve, damokidebulebebs da 

qcevasac [6].

warsulSi, socialuri marketingi arasworad ganimarteboda, rogorc 

socialuri propaganda da ganaTleba [57; 149]. socialuri marketingis 

Tanamedrove definicia ki ukavSirdeba qcevis Secvlis process. kotleris 

xedviT, socialuri marketingi aris marketingis principebisa da teqni-

kis gamoyeneba, raTa gavlena moaxdinos miznobriv auditoriaze, rom ne-

bayoflobiT daTanxmdnen, uaryon, Secvalon an uari Tqvan qcevaze, indi-

videbis, jgufebisa da mTeli sazogadoebis sasargeblod [57].
socialuri marketingi aris marketinguli koncefciisa da instru-

mentebis forma, socialuri moTxovnebis gamovlenis, prognozirebisa da 

sasurveli qcevis formirebiT sazogadoebrivi moTxovnis dakmayofilebis 

uzrunvelsayofad, igi warmarTavs socialurad orientirebul programebs 

sazogadoebisTvis socialuri ideebis misawodeblad. es procesi moicavs 

marketinguli strategiis yvela saxis saqmianobas: marketingul kvlevebs, 

produqtis dagegmvas, faswarmoqmnas, distribuciasa da komunikaciis 

elementebis erTobliobas. socialuri marketingis mizans warmoadgens 

sazogadoebaSi arsebuli mwvave socialuri problemebis gadawyveta [222].

met-naklebad miRebuli gansazRvreba ganmartavs socialur marketings, 

rogorc ,,komerciuli marketinguli teqnologiebis gamoyenebas im progr-

amebisTvis, romlebic Seqmnilia miznobrivi auditoriis qcevebze gavlenis 

mosaxdenad, raTa gaaumjobesos maTi piradi da im sazogadoebis keTil-

dReoba, romlis nawilnic arian“ [6; 163].

domeganis (Domegan) mtkicebiT, socialuri marketingi aris marketingis 

principebis gamoyeneba da socialuri sakiTxebis gacvla-gamocvla. igi far-

Tod gamoiyeneba sazogadoebrivi jandacvisa da ekologiur kampaniebSi [57].

kidev erTi mosazrebis Tanaxmad, socialuri marketingi aris komerci-

uli marketinguli teqnologia im programebis analizis, dagegmvis, ganx-

orcielebisa da SefasebisTvis, romlebic Seqmnilia, raTa gavlena moax-

dinos miznobrivi auditoriis nebayoflobiT qcevaze, rom gaumjobesdes 

maTi piradi da sazogadoebis keTildReoba [6; 57]. magaliTad, alkohol-

uri sasmelebis mwarmoebeli kompaniebi iyeneben korporaciul socialur 

pasuxismgeblobas, rogorc socialuri marketingis instruments, raTa sa-

sikeTod Secvalon sazogadoebis damokidebulebebi alkoholisadmi maTive 

interesebis sasargeblod da amavdroulad, gaiumjobeson imiji [66].

hastingsis (Hastings) definiciis Tanaxmad, ,,socialuri marketingis 

yvelaze ufro fundamenturi Tviseba aris komerciisgan miRebuli cod-

na, rogoricaa momxmarebelze orientirebuloba, ormxrivad sasargeblo 
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gacvla-gamocvla, qcevis Secvlaze orientirebulobis saWiroeba da ro-

gorc konteqstisadmi, aseve individisadmi interesi“ [57; 88].
amrigad, gansazRvrebebi gviCveneben, rom socialuri marketingis miza-

nia, gavlena moaxdinos qcevaze; misi mTavari amocanaa nebayoflobiTi 

qceviTi cvlileba. xolo, nebayoflobiTi qceviTi cvlilebebi xorcield-

eba rogorc individualur, aseve sazogadoebriv doneze. konteqstis gacv-

la-gamocvla ki mianiSnebs urTierTobebze.

socialuri marketingis kotleris definicia mouwodebs marketolo-

gebs, marketingis koncefciis ZiriTad elementebs – klientis kmayo-

fileba da rentabeloba, daumaton mesame – ,,momxmareblis grZelvadiani 

keTildReoba“ [46]. es ki niSnavs, rom, rac individualuri momxmareblisT-

vis kargia, SesaZloa, sulac ar iyos kargi mTeli sazogadoebisTvis, ase-

Tia magaliTad, sakuTari avtomobilebis yidvis Semdeg haeris gabinZurebis 

mateba. amavdroulad, rac momxareblis dauyovneblivi moTxovnaa, SesaZloa 

ar iyos mis grZelvadian interesebSi (magaliTad, Tambaqosi da alkohol-

uri produqtebis moxmareba). aqedan gamomdinare, marketologebma unda 

gaiTvaliswinon, ras gamoiwvevs momxmarebelTa dauyovnebeli moTxovnebis 

dakmayofileba, rogorc moklevadian, aseve, grZelvadian perspeqtivaSi. 

amgvarad, socialuri marketingi eTikuri marketinguli midgomebis Sesa-

Zleblobas iZleva [88].

marketologebi cdiloben momxmarebelTa qcevis gagebas, xolo so-

cialuri marketingi iyenebs am codnas socialuri da janmrTelobasTan 

dakavSirebuli qcevis Sesacvlelad [88].

socialuri marketingi erTmaneTTan akavSirebs sazogadoebriv jan-

dacvasa da komercias. mas SeuZlia gavlena moaxdinos qcevaze, gadaWras 

socialuri problemebi da ganaxorcielos sasargeblo socialuri cvli-

lebebi [88].

mecnierebis ganmartebiT, socialuri marketingi ukavSirdeba marketin-

guli codnis, koncefciebisa da teqnikis gamoyenebas, raTa gaaumjobesos 

socialuri da ekonomikuri Sedegebi. igi, agreTve, ukavSirdeba marketing-

is strategiebis, gadawyvetilebebisa da saqmianobebis socaluri Sedegebis 

analizs [88].

kotleri da roberto (Kotler & Roberto) socialur marketings uTanabre-

ben socialuri cvlilebebis kampanias, romelsac ganmartaven, rogorc 

,,organizebul mcdelobas, romelsac xelmZRvanelobs erTi jgufi (cvli-

lebis agenti) da romlis mizania, gaiyolos sxvebi (samizne mimRebebi), rom 

miiRon, Secvalon an uari Tqvan ideebze, damokidebulebebze, saqmiano-

bebze da qcevebze“ [5].
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kotleri aqcents akeTebs produqtebis saxeobebze, romlebic social-

uri marketingis Tvalsazriss an Seesabamebodnen an ara. oTxi ZiriTadi 

tipis produqti arsebobs produqtebis sargeblobis mixedviT momxmare-

blis moklevadiani saWiroebebis dakmayofilebisa da misi grZelvadiani 

keTildReobis TvalsazrisiT: (1) arasrulyofili, ukmari produqtebi, 

rolebsac arc mokle da arc grZelvadiani sargebeli ar moaqvT; (2) mar-

gebeli produqtebi, romlebsac aqvT naklebi dauyovnebeli mimzidveloba, 

magram maRali sargebloba momxmareblisTvis grZelvadian perspeqtivaSi; 

(3) sasiamovno produqtebi, romlebsac moaqvT dauyovnebeli kmayofileba, 

magram iwveven zians grZelvadian perspeqtivaSi; (4) sasurveli produqte-

bi, romlebSic Serwymulia dauyovnebeli kmayofileba grZelvadian sarge-

belTan [46; 89].

kotleris mtkicebiT, ukmari produqtebi unda amoiRos kompaniam Ta-

visi produqtebis rigidan; margebeli da sasiamovno produqtebi unda 

Secvalos ise, rom sasurveli produqtebis ricxvs miekuTvnon; xolo, sa-

surveli produqtebi unda iyos marketinguli Zalisxmevis ZiriTadi mizani 

[46].

andrisanis (Andreasen) Tanaxmad, socialuri marketingi aris komerciuli 

marketinguli teqnologiebis adaptacia im programebisTvis, romlebic 

Seqmnilia, rom gavlena moaxdinos miznobrivi auditoriis nebayoflobiT 

qcevaze, raTa gaaumjobesos maTi piradi da im sazogadoebis keTildReo-

ba, romlis nawilnic arian [5]. amgvarad, socialuri marketingis ZiriTa-

dma mizanma ,,momxmareblis grZelvadiani keTildReobidan“ gadainacvla 

,,sazogadoebis keTildReobisken“ [46].

socialuri marketingi ganixileba, rogorc sajaro seqtoris market-

ingis saxeoba, roca gamoiyeneba sajaro organizaciebis mier, raTa moxdes 

gansazRvruli socialuri miznebis stimulireba [163].

socialuri marketinguli programebis mizania, gavlena moaxdinos 

qcevaze, magram yovelTvis ar cvlis mas. socialuri marketingi cdilobs 

sargeblis motanas samizne momxamareblebisTvis da/an mTlianad sazoga-

doebisTvis, da ara marketologebisTvis [5].

mkvlevarebma, qreinma da dezmandma (Crane & Desmond), socialuri mar-

ketingis Sesaxeb kotleris mier gamoqveynebuli pirveli naSromidan 30 

wlis Semdeg, gaaanalizes socialuri marketingis gavlena marketingis 

Teoriasa da praqtikaze da daaskvnes, rom koncefcia iwvevs fundamentur 

siZneleebs; marketinguli gadawyvetilebebis miRebisas saWiroa kompleq-

suri socialuri da kulturuli procesebis Secnoba [46].
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socialuri marketingis Teoriisa da praqtikis umetesoba mimarTulia 

individualur doneze qcevis Secvlisken, magram zogierTi mkvlevaris az-

riT, adamiani, rogorc socialuri qmnileba, Segnebulad da qvecnobierad, 

formirdeba sxvebis mier. socialuri gavlena arsebobs mikro-socialur 

da makro-kulturul doneebze [39].

socio-kulturuli Zalebi SeiZleba iyos dadebiTi, socialurad sa-

surveli qcevis sasargeblod, rogoricaa, magaliTad, Sveicariis anti-nar-

Cenebis kultura, an uaryofiTi, antisocialuri qcevebis wamaxalisebeli, 

rogoricaa, magaliTad, Tineijerebis mier narkotikis gamoyeneba [39].

socialuri marketingis specialistebi, Teoretikosebic da praq-

tikosebic, mividnen daskvnamde, rom socialuri marketingis fundamen-

turi mizani ar aris ideebis stimulireba, rogorc kotleri da zalt-

meni fiqrobdnen, aramed es aris qcevaze gavlenis moxdena. aRiarebulia, 

rom socialur marketings SeuZlia gavlenis moxdena iseT wmindad qceviT 

problemebze, rogoricaa, ganviTarebad qveynebSi gogonaTa saskolo gana-

Tlebis xelSewyoba, an mozardebis waxaliseba, uari Tqvan mowevaze [6].

socialuri marketingis koncefcia aris ufro metad marketingis kon-

cefciis gagrZeleba, vidre fundamenturi rekonstruqcia marketingis 

Teoriisa. Tumca, misi praqtikuli gamoyeneba problematuria ramdenime 

moraluri sakiTxis gamo. kerZod, vin unda da vis SeuZlia, rom gadawyvi-

tos, ra aris sazogadoebis interesebSi, agreTve, ganmartos marketinguli 

procesebis moraluri naklovanebebi. amitom yuradReba gadatanili unda 

iyos ,,moraluri“ da ,,socialuri“ marketingidan im struqturebis, mniS-

vnelobebisa da diskursebis Secnobisken, romlebic qmnian da ganmartaven 

marketingul da momxmarebelTa gadawyvetilebebs da aseve, sazogadoebaze 

misi dadebiTi da uaryofiTi gavlenis gaazrebisken [46].

miuxedavad imisa, rom socialuri marketingis potenciali jer kidev 

ar aris srulad gamoyenebuli, is nebismier im situaciaSi gamoiyeneba, 

rodesac saWiroa socialurad kritikuli individualuri qceva gadaiWras 

miznobrivi auditoriisTvis. socialuri marketingi mimarTulia ,,saboloo 

klientebisadmi“, magram gasaTvaliswinebelia sxva mniSvnelovani moTamaS-

eebis Tanamonawileobac programis warmatebisTvis, romelTa Sorisaa me-

dia, damfinanseblebi, politikosebi, kanonmdeblebi, potenciuri partnio-

rebi da organizaciis TanamSromlebi. socialuri marketingis kampaniis 

principebi gamoiyeneba yvela samizne jgufze zegavlenis mosaxdenad [6].

marTalia, socialuri marketingis gamoyeneba bevr situaciaSi SeiZle-

ba, is yovelTvis mainc ar aris saukeTeso meTodi. amitom, misi gamoyenebis 

Sesaxeb gadawyvetilebis miRebisas, gasaTvaliswinebelia ori kriteriumi: 
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efeqtianoba da mizanSewoniloba. socialuri marketingi im konkretul 

situaciaSi gamoiyeneba, roca misi efeqtianobis meti albaToba arsebobs 

da roca xelsayrelia misi gamoyeneba [6].

socialuri marketingis kampaniis Sesafaseblad saWiroa sami kiTxvis 

dasma: (1) es marTlac socialuri marketingi iyo Tu, magaliTad, mxolod 

komunikaciuri kampania? (2) iyo is marTlac iseTi efeqturi, rom faqto-

brivi qceviTi miznebi iqna miRweuli Tu ubralod aamaRla cnobiereba an 

Secvala damokidebuleba? (3) mtkicdeba Tu ara, rom socialurma market-

ingma iTamaSa arsebiTi roli pozitiuri Sedegis misaRwevad? [6].

maSinac ki, roca mosalodnelia, rom socialuri marketingi iqneba 

warmatebuli konkretul konteqstSi, kvlav rCeba ori sakiTxi: aris Tu ara 

is saukeTeso meTodi am situaciaSi da aris Tu ara socialuri marketingis 

gamoyeneba ufro eTikuri sxva meTodebTan SedarebiT [6].

is faqti, rom socialuri marketingi gamoiyeneba socialuri miznebis 

misaRwevad da misi gamoyeneba yvelas SeuZlia, wamowevs kritikul eTi-

kur sakiTxs: rogor unda iyos uzrunvelyofili, rom socialuri market-

ingis teqnologiebi gamoyenebul iqnas mxolod keTili miznebisTvis [5]. 

am sakiTxis gadasaWrelad socialuri marketingis eqspertebi, saukeTeso 

teqnologiebis SeqmnasTan erTad, Tval-yurs unda adevnebdnen, rom mas 

iyenebdnen imisTvis, razec sazogadoeba SeTanxmebulia misive sakuTari 

socialuri keTildReobisTvis [5].

socialuri marketingi socialuri cvlilebebis programebis Seqmnis pro-

cesia da komerciuli marketingis msgavsad, igi Seicavs strategiul dageg-

mvas, romelic Sedgeba momxmarebelTa kvlevisgan, segmentaciisa da target-

ingisgan, miznebis dasaxvisa da marketinguli miqsisgan [135]. magram arsebobs 

ramdenime mniSvnelovani gansxvaveba socialur da komerciul marketings 

Soris. socialuri marketingis produqti, xSir SemTxvevaSi, aris ufro kom-

pleqsuri, vidre komerciuli produqti. igi SesaZloa iyos araxelSesaxebi 

(magaliTad, damokidebulebis Secvla), SesaZloa moiTxovdes mniSvnelovan 

qmediT nabijebs momxmareblis mxridan (magaliTad, simsivnis skriningze mis-

vla), an SesaZloa, gamoxatavdes im qcevis Secvlas, romlisadmic adamianebi 

rezistentulni arian (magaliTad, mowevisTvis Tavis danebeba). ufro metic, 

qcevis Secvlis sargebeli SeiZleba yovelTvis myisieri an pirdapiri ar 

iyos (magaliTad, reciklireba garemos dasacavad) [135].

miuxedavad imisa, rom socialur marketingsa da komerciul marketings 

Soris bevri saerToa, TiToeul maTgans mainc aqvs Tavisi wesebi, zemoq-

medebebi da gansaxorcieleblad moiTxovs gansxvavebuli unarebis flo-
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bas. aSkaraa, rom socialuri marketingi marketologebisTvis gamowvevaa, 

Tumca gaaCnia warmatebis momtani SesaZleblobebi [24].

mkvlevarebi amtkiceben, rom socialur marketings aqvs didi potencia-

li, rom Secvalos qceva da Seitanos wvlili marketingis sferoSi. magram 

socialuri marketingi awydeba mniSvnelovan barierebs, radgan cxadad ar 

aris gagebuli misi sfero da roli, sxva socialuri cvlilebebis meTo-

debTan mimarTebaSi [88]. amitom, am sferos ufro metad gansaviTareblad, 

mkvlevarebi socialuri marketingis brendingis kampaniis iniciativiT 

gamodian [6].

mizezTan dakavSirebuli (saqvelmoqmedo) marketingi daiwyo 1984 wels 

American Express-is kampaniiT Tavisuflebis qandakebis aRsadgenad [84], rac 

am tipis marketingis erT-erTi yvelaze cnobili magaliTia.

sayovelTaod aRiarebulia, rom amJamindeli bazari xasiaTdeba didi 

raodenobis erTnairi xarisxis, fasisa da servisis mqone produqciiT. ami-

tom izrdeba diferencirebis saWiroeba, risTvisac kompaniebi mimarTaven 

mizezTan dakavSirebul marketings, rogorc komunikaciis instruments 

[26]. mizezi zegavlenas axdens momxmarebelze produqtis SerCevisa da yid-

vis procesSi [42].

mizezTan dakavSirebuli marketingi miekuTvneba korporaciuli so-

cialuri pasuxismgeblobis kategorias, magram praqtikaSi isini sazoga-

doebasTan urTierTobis gansxvavebul instrumentebs warmoadgenen. Tum-

ca, rogorc kvlevebi aCvenebs, orive maTgans erTnairi dadebiTi Sedegi 

moaqvs klientebTan urTierTobaSi. maSin, rodesac mizezTan dakavSire-

buli marketingi SesaZloa Zvirad Rirebuli iyos, misi dadebiTi Sedegi 

mainc Semoifargleba im klientebiT, visTvisac mizezi mimzidvelia. amis 

sawinaaRmdegod, mizezTan dakavSirebuli marketingi uaryofiT gavlenas 

axdens im klientebze, visTvisac mizezi naklebad mimzidvelia an sulac 

mis sawinaaRmdegodaa ganwyobili. samagierod, mizezTan dakavSirebul mar-

ketings SeuZlia korporaciuli socialuri pasuxismgeblobis uaryofiTi 

Sedegebis kompensireba, gansakuTrebiT, bazris im segmentSi, romlisTvi-

sac mizezi mniSvnelovania [177].

cxovrebis sxvadasxva aspeqtze korporaciebis uaryofiTi gavlenebis 

Secnobam Secvala momxmarebelTa moxmarebis modelebi ganviTarebul qvey-

nebSi da TandaTan ganviTarebad qveynebSic [177]. amitom gaCnda socialuri 
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pasuxismgeblobis iniciativebis ganxorcielebisa da maTi komunikaciis 

saWiroeba.

mizezTan dakavSirebuli marketingis komunikacia advilia, iafia da 

ergeba kompaniis klientTa gansxvavebul segments. mizezi aris ara mxolod 

korporaciuli socialuri pasuxismgeblobis ganmsazRvreli, aramed, 

agreTve, qmnis pirdapir kavSirebs kompaniasa da klientebs Soris [177].

bevri organizacia, korporaciuli socialuri pasuxismgeblobis farg-

lebSi, iyenebs mizezTan dakavSirebul marketings, romlis drosac akeTebs 

donacias SerCeuli mizezisTvis momxmareblis TiToeuli SenaZenidan. aR-

saniSnavia, rom organizaciasa da mizezs Soris Sesabamisoba unda iyos, 

raTa aman gavlena moaxdinos korporaciuli imijis gaumjobesebaze [198].

mizezTan dakavSirebuli marketingi aris korporaciuli socialuri pa-

suxismgeblobis gansakuTrebuli forma da ganimarteba, rogorc ,,market-

inguli aqtivobebis formulirebisa da ganxorcilebis procesi, romelic 

xasiaTdeba firmis SeTavazebiT, wvlili Seitanon gansazRvruli TanxiT 

gansazRvruli mizezisTvis, rodesac klientebi monawileoben Semosavlis 

momtan gacvla-gamocvlaSi, romelic akmayofilebs organizaciul da in-

dividualur miznebs“ [198].

korporaciuli socialuri pasuxismgebloba met-naklebad ukavSird-

eba mizezs da SesaZloa Seicavdes mizezTan dakavSirebul marketings 

garkveulwilad. Tavis mxriv, mizezTan dakavSirebuli marketingi SesaZloa 

iyos korporaciuli socialuri pasuxismgeblobis nawili, magram marto 

mizezTan dakavSirebuli marketingi ver Caenacvleba korporaciul so-

cialur pasuxismgeblobas [177].

korporaciuli socialuri pasuxismgeblobis gavlena klientebis qcev-

aze damokidebulia industriis specifikasa da demografiaze. am konte-

qstSi, gamoyofen or – klientisTvis da kompaniisTvis damaxasiaTebel 

faqtorebs. klientebisTvis damaxasiaTebel faqtorebs ganekuTvneba gan-

sxvavebuli pirovnuli Tvisebebi, kulturaTaSorisi gansxvavebebi, momx-

marebelTa unarebi, socialuri orientacia da Sesabamisoba momxmareb-

elsa da socialur iniciativebs Soris. kompaniisTvis damaxasiaTebeli 

faqtorebi ki moicavs produqciis xarisxs, korporaciuli socialuri pa-

suxismgeblobis sferosa da motivs, kompaniis reputacias, kompaniisa da 

mizezis Tavsebadobas, kompaniis proaqtiul socialur pasuxismgeblobasa 

da specifikur industrias (magaliTad, Tambaqos, navTobis, alkoholuri 

sasmelebis warmoeba) [177].

mizezTan dakavSirebuli marketingis mTavari elementia urTierToba 

biznes organizaciasa da mizezs an saqvelmoqmedo sazogadoebas Soris, 
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romelic unda iyos sasargeblo orive mxarisTvis. mizezTan dakavSirebu-

li marketingi mimdinareobs gansazRvruli drois ganmavlobaSi konkretu-

li produqtisTvis gansazRvruli saqvelmoqmedo miznisTvis. biznes orga-

nizaciisTvis ki, es monawileoba warmoadgens momxmareblebisTvis brendis 

komunikaciis programis Semadgenel nawils [198].

mizezTan dakavSirebuli marketingi aumjobesebs momxmarebelTa qce-

vas, miizidavs niWier TanamSromlebs kompaniaSi da axdens dadebiT efeqts 

organizaciis finansur efeqtianobaze [34; 198]. magaliTad, American Express-
is mier fulis Segrovebis kampaniam, Tavisuflebis qandakebis aRsadgenad, 

maTi baraTis gamoyeneba gazarda 28%-iT, xolo axali momxmareblebis ra-

odenoba - 17%-iT [198].

tradiciuli marketingis finansuri da mogebaze orientirebuli mizne-

bi gaakritikes marketingis eTikosebma imis gamo, rom es miznebi xSirad 

socialurad upasuxismgeblo marketingul praqtikas iwvevs. amis sapa-

suxod, gaCnda cxovrebis xarisxis25 koncefciaze dafuZnebuli marketingi, 

romelic zrdis momxmarebelTa keTildReobas sazogadoebis an daintere-

sebuli mxareebis dazaralebis gareSe [181].

cxovrebis xarisxis marketingi niSnavs organizaciis amocanas, Seqmnas 

iseTi saqoneli, momsaxureba da programebi, romlebic aamaRleben gansaz-

Rvruli momxmareblis keTildReobas, agreTve, am produqtebis efeqturad 

da efeqtianad marketirebas, amasTan imgvarad, rom minimumamde Semcirdes 

gverdiTi movlenebi momxmareblebze da sazogadoebaze, magram, amavdrou-

lad, warmoqmnas grZelvadiani mogeba [181].

cxovrebis xarisxis marketingi Tavsebadia kotleris socialuri market-

ingis Semdeg definiciasTan: ,,socialuri marketingis koncefciis Tanax-

mad, organizaciis amocanaa, gansazRvros samizne bazrebis moTxovnile-

bebi, saWiroebebi da interesebi da daakmayofilos isini konkurentebTan 

SedarebiT ufro efeqturad da efeqtianad ise, rom daicvas da gazardos 

momxmareblisa da sazogadoebis keTildReoba“ [181]. es koncefcia abalan-

sebs momxmareblebis, kompaniisa da sazogadoebis interesebs.

miuxedavad imisa, rom cxovrebis xarisxis marketingi SesaZloa so-

cialuri marketingis gagrZelebad iqnas ganxileuli, mainc arsebobs maT 

definiciebs Soris garkveuli sxvaobebi. cxovrebis xarisxis marketingis 

koncefcia xazs usvams momxmareblebis keTildReobas, grZelvadian per-

speqtivaSi maTi moTxovnebis dakmayofilebis meSveobiT. socialuri mar-

25	 QOL: quality-of-life
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ketingic mimarTulia saWiroebebis dakmayofilebisken ise, rom SeinarCunos 

an gazardos momxmarebelTa keTildReoba, magram socialur marketingSi 

kavSirebi momxmareblis kmayofilebasa da keTildReobas Soris naTeli ar 

aris. moTxovnebis dakmayofileba moklevadian perspeqtivaSi ar gazrdis 

momxmareblis keTildReobas, maSin, roca momxmareblis saWiroebebis da-

kmayofileba grZelvadian perspeqtivaSi, kompanias moutans grZelvadian 

mogebasa da stabilur zrdas [181].

garda amisa, socialuri marketingi konkurencias ganixilavs, rogorc 

momxmareblis saWiroebebis dakmayofilebas efeqturad da efeqtianad, 

rac mianiSnebs mis tradiciul xedvaze konkurenciisadmi ,,mogeba wagebis 

winaaRmdeg“. cxovrebis xarisxis marketingi ki, konkurentebs ganixilavs, 

rogorc sazogadoebis nawils da dainteresebuli mxareebis wevrs, romle-

bic ar unda daziandnen [181].

cxovrebis xarisxis marketinguli koncefcia ufro konkretulia 

sazogadoebis keTildReobasTan dakavSirebiT, miiCnevs ra, rom orga-

nizacia zrdis samizne momxmareblebis keTildReobas uaryofiTi gverdiTi 

movlenebis minimumamde SemcirebiT momxmareblebze da sxva adamianebze, 

romlebic dakavSirebulni arian organizaciis produqtebis marketing-

Tan (produqtis Seqmna da warmoeba, fasi, miwodeba, stimulireba) da mox-

marebasTan. es niSnavs, rom marketingis pasuxismgebloba, garda samizne 

momxmareblebisa, sxva sazogadoebis keTildReobis amaRleba araa, rac or-

ganizaciis sxva ganyofilebis funqcia SeiZleba iyos. magaliTad, Tanam-

Sromlebis keTildReobis gaumjobeseba adamianuri resursebis departa-

mentis pasuxismgeblobaa, xolo aqcionerebis keTildReobis gazrda ki 

finansuri departamentis movaleoba SeiZleba iyos da a. S. [181].

amrigad, cxovrebis xarisxis marketingis koncefcia oTx ZiriTad punq-

tze akeTebs aqcents: (1) keTildReobis gaumjobeseba im samizne momxmare-

blebisa, romlebic dakavSirebulni arian marketingTan da/an produqtis 

moxmarebasTan; (2) marketingTan da/an produqtebis moxmarebasTan daka-

vSirebuli uaryofiTi gverdiTi movlenebis Semcireba samizne momxmare-

blebze; (3) marketingTan da/an produqtebis moxmarebasTan dakavSirebuli 

uaryofiTi gverdiTi movlenebis Semcireba sxva sazogadoebaze (garda 

samizne momxmareblebisa); (4) grZelvadiani rentabeloba [181].

marketingi akavSirebs kompaniasa da mis bazrebs socialur konteqstSi. 

klientebis moTxovnebis dakmayofileba ise, rom kompaniam miiRos sarge-

beli, aris marketingis ideologiis arsi da Tavis mxriv, sabazro ekonomi-

kis arsic. ekologiuri anu mwvane marketingi ganixileba, rogorc mdgradi 
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ganviTarebisa da sxvadasxva dainteresebuli mxareebis saWiroebebis dak-

mayofilebis instrumenti [108].

ekologiuri marketingis mTavari arsi aris strategiuli produqti da 

klientebis gadawyvetilebebi, rac aqcents akeTebs ekologiur sakiTxebze, 

xolo ekologiuri Zlieri mxareebi gamoiyeneba, rogorc konkurentuli 

upiratesoba [108].

marketologebma yvela seqtoridan unda Seicnon socialuri pasux-

ismgeblobis mzardi mniSvneloba da dagegmon marketinguli strategiebi 

imgvarad, rom kompaniam SeZlos pasuxismgeblobis ganxorcieleba rentab-

elobis msxverplad gaRebis gareSe [108].

socialuri pasuxismgebloba ar niSnavs, rom kompaniam uari Tqvas Ziri-

Tad ekonomikur amocanaze; arc imas niSnavs, rom socialuri pasuxismge-

blobis mqone kompanias ar SeuZlia, iyos iseTive Semosavliani, rogorc 

sxva, naklebi pasuxismgeblobis mqone kompaniebi. piriqiT, socialuri pa-

suxismgebloba SeiZleba iqces konkurentul upiratesobad proaqtiuli da 

inovaciuri kompaniebisTvis [108; 16].
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Tavi 3. korporaciuli socialuri pasuxismgeblobis 

danergva da marTva kompaniaSi

3.1. korporaciuli socialuri pasuxismgeblobis menejmenti

fiCi (Fitch) korporaciul socialur pasuxismgeblobas gansazRvravs, 

rogorc socialuri problemebis gadaWris seriozul mcdelobas, rom-

lebic mTlianad an nawilobriv gamowveulia korporaciis mier. magram ra 

aris saukeTeso qmedeba firmisTvis, romelsac surs, gaxdes socialurad 

pasuxismgebeli? rogor adgenen da gansazRvraven kompaniebi socialur 

problemas? rogor irCevs kompania, romeli socialuri problemis gadaW-

risken mimarTos Tavisi resursebi? pirveli nabiji socialuri pasux-

ismgeblobis ganxorcielebisken aris problemis gansazRvra abstraqtuli 

TvalsazrisiT da msjeloba problemis dadgenasTan dakavSirebiT. Semdegi 

etapia socialuri da arasocialuri problemebis gamijvna. bolos, kom-

pania aRwers efeqtur meTodebs im socialuri problemebis SerCevisa da 

mogvarebisTvis, romelTa gadaWrasac gadawyvets [73].

Cveulebriv, korporaciuli socialuri pasuxismgeblobis ganxor-

cieleba Seicavs marketingisa da adamianuri resursebis samsaxurebs [139]. 

arsebobs korporaciuli socialuri pasuxismgeblobis programebis ram-

denime tipi, rogoricaa ekologiuri anu mwvane marketingi [219; 108; 50], 

adgilobrivi mosaxleobis ganviTareba, SezRuduli SesaZleblobebis mqone 

klientebisTvis specialuri momsaxureba, TanamSromelTa diversifikacia, 

profesiuli janmrTelobisa da usafrToebis gaumjobeseba, momwodebleTa 

waxaliseba [128], gulwrfeli sajaro informacia, perioduli auditi da 

informaciis miwodeba sazogadoebisTvis [219].

amas garda, didi kompaniebi qmnian komitetebs, romlebic axorcie-

leben socialuri sakiTxebisa da dainteresebuli mxareebis menejments. 

maT xSirad ewodebaT ,,korporaciuli socialuri pasuxismgeblobis“ an 

,,sazogadoebasTan urTierTobis“ komitetebi, romelTa movaleobaSic Se-

dis Semdegi saqmianobebi: ekologiuri da TanamSromlebTan dakavSirebu-

li sakiTxebi, momxmareblebTan urTierToba (magaliTad, momxmarebelTa 

janmrTeloba da usafrTxoeba, produqtebi da momsaxureba, reklama), mra-

valferovneba da Tanabari SesaZleblobebi, eTikuri biznesis warmarTva 

(magaliTad, interesTa konfliqti, samarTliani savaWro praqtika, anti-

monopolia, momwodeblebTan urTierToba, saerTaSoriso biznesi), korpo-

raciuli filantropia [65; 168].
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socialurad pasuxismgebeli qceva, operaciul doneze, Seicavs Semdeg 

qmedebebs:

1.	 aqcionerebisadmi angariSgeba (disclosure)
2.	 direqtorTa sabWosadmi angariSgeba

3.	 umciresobisadmi Tanaswori mopyroba

4.	 garemos dacva

5.	 filantropia

6.	 socialur saqmeebSi CarTva

7.	 urbanuli investiciebi

8.	 TanamSromlebis samoqmedo programebi

9.	 adamianTa uflebebi

10.	sazogadoebis ganviTareba.

kompania pasuxismgebelia ara mxolod aqcionerebis (mflobelebis) wi-

naSe, aramed yvela im dainteresebuli mxaris mimarT, romelTa wvlilic 

aucilebelia kompaniis warmatebisTvis [11; 50].

nelsoni (Nelson) warmogvidgens sam princips kompaniebSi socialuri pa-

suxismgeblobis Sesaqmnelad:

1.	 ZiriTadi biznesis efeqtianad da eTikurad ganxorcieleba, magaliTad, 

ekologiuri da socialuri pasuxismgeblobis mqone gadawyvetile-

bebis miReba, investireba da distribucia Raribebis wvdomis gaTval-

iswinebiT, adgilobrivi samuSao adgilebis Seqmna, gadasaxebis gadaxda, 

adamianuri resursebis socialuri politikis ganxorcieleba da a.S.

2.	 socialuri kapitaldabandeba da filantropia, magaliTad, sazogadoe-

bisTvis satreningo programebis SeTavazeba, saganmanaTleblo pro-

eqtebi, sazogadoebrivi jandacvis proeqtebi da a.S.

3.	 sajaro politikur debatebSi kotribucia. magaliTad,L daxmareba ker-

Zo seqtoris ganviTarebaSi, progresisTvis xelSewyoba, antikorufci-

uli iniciativebi, adamianTa uflebebis dacvis standartebi da a.S. [219; 

50; 105].

kompaniebs, iseve, rogorc sazogadoebis wevrebs, aqvT garkveuli val-

debulebebi [83], raSic moazreba gansazRvruli wesebis dacva, romlebic 

Camoyalibdnen adamianTa gamocdilebis, tradiciebisa da azrovnebis Sede-

gad. Tumca, gasaTvaliswinebelia, rom droTa ganmavlobaSi da ekonomikur 

zrdasTan erTad, sxvadasxva socialuri qvesistemebisadmi molodinebi 

icvleba [120]. adamianebi elodebian biznesisgan ufro mets dRes, vidre 20 

an 30 wlis win.
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kompaniebis pasuxismgeblobas sazogadoebisadmi leisinjeri (Leisinger) 
yofs sam kategoriad: risi gakeTebis valdebuleba aqvT kompaniebs, risi 

gakeTeba aris sasurveli da risi gakeTeba SeuZliaT [120].

1.	 sazogadoebis mier biznesisadmi moTxovna – socialuri pasuxismge-

blobis kategoria ,,unda gaakeTo“, rogoricaa, magaliTad, produqtebi-

sa da momsaxurebis kargi xarisxiT da samarTlian fasad miwodeba, 

kanonebisa da regulaciebisadmi morCileba, marTebuli samuSao piro-

bebis Seqmna da rigiani xelfasebis gadaxda TanamSromlebisTvis, mo-

gebis miReba da gonivruli strategiuli gadawvetilebebis miReba [120].

2.	 sazogadoebis mier biznesisadmi molodini – socialuri pasuxismge-

blobis aspeqti ,,sasurvelia, rom gaakeTo“ moicavs iseT valdebule-

bebs, rogoricaa saeWvo saqmianobebis Tavidan acileba, samarTlianoba 

da pasuxismgebloba dainteresebuli mxareebis mimarT. es aRemateba 

sakanonmdeblo CarCoebs da ukavSirdeba maRali socialuri da ekolo-

giuri standartebis dacvas [120].

3.	 sazogadoebis mier biznesisadmi Txovna – socialuri pasuxismgeblobis 

aspeqti ,,SegiZlia, gaakeTo“, romlis Sesrulebac imsaxurebs Seqebas 

sazogadoebisgan. es aspeqti Seicavs korporaciul filantropias [120].

maSin, rodesac individualuri aqtorebi – mTavrobebi, donorebi, 

arasamTavrobo organizaciebi da kerZo seqtori – SeiZleba iyos efeqtu-

ri da efeqtiani Tavisi konkretuli miznebis miRwevaSi, arc erT maTgans, 

calke aRebuls, ar SeuZlia gadaWras yvela problema. sxvadasxva aqtorebs 

amoZravebT gansxvavebuli motivacia da aqvT gansxvavebuli koncefciebi, 

unarebi, meTodebi, gamocdileba da resursebi. amitom maTi TanamSrom-

lobis Sedegad miRweuli sinergia bevrad efeqturia. gansxvavebuli bio-

grafiebisa da gamocdilebis wyalobiT, gansxvavebul aqtorebs SeuZliaT, 

gaaanalizon problema da misi gadaWris gzebi sxvadasxva kuTxiT. maT So-

ris kolaboracia da koordinacia qmnis sinergias da uzrunvelyofs iseT 

gadawyvetilebebs, risi miRwevac mxolod erTi romelime calkeuli aqto-

risTvis SeuZlebelia [120; 165].

kompaniis TanamSromloba arasamTavrobo organizaciebTan, korporaci-

uli socialuri pasuxismgeblobis farglebSi, metad efeqturia da moaqvs 

mniSvnelovani dadebiTi Sedegebi orive mxarisTvis, rogorc kompaniis, 

aseve sazogadoebisTvis. amgvari TanamSromloba kompaniisTvis momgebiania 

xarjebis TvalsazrisiTac. amasTan, kvlevebi adastureben, rom TanamSrom-

lobis Sedegad, orive - firmebic da arasamTavrobo / arakomerciuli or-

ganizaciebic iReben sargebels [109].
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socialuri pasuxismgebloba sul ufro da ufro mniSvnelovani xdeba 

konkurentuli warmatebisTvis. porterisa da krameris (Porter & Kramer) 
Tanaxmad, korporaciuli socialuri pasuxismgeblobis principebi praqti-

kaSi rom ganaxorcielos, kompaniam unda gaaerTianos socialuri perspeq-

tivebi im ZiriTad principebSi, rasac is ukve iyenebs Seiswavlos konkuren-

ciis Sesaswavlad da biznes strategiis saxelmZrvanelod. socialuri 

pasuxismgeblobis gageba, rogorc saerTo Rirebulebebis Seqmnisa da ara 

rogorc ubralod zianis kontroli an piar kampania, moiTxovs biznesis 

mkveTrad gansxvavebul azrovnebas [160].

korporaciebi pasuxismgebelni ar arin mTeli msoflios problemebze 

da arc sakmarisi resursebi aqvT yvela maTganis gadasaWrelad. TiToeul-

ma kompaniam unda gansazRvros socialuri problemebis konkretuli jgu-

fi, romlis gadaWrac SeuZlia da risi gadaWriTac miaRwevs konkurentul 

upiratesobas.

porterisa da krameris azriT, kompaniam unda daadginos gadakveTis 

wertilebi kompaniis miznebsa da sazogadoebis interesebs Soris – ra gav-

lenas axdens biznesi sazogadoebaze da piriqiT, sazogadoebrivi viTareba 

– biznesze. Semdeg, kompaniam unda gansazRvros socialuri problemebis 

prioritetebi da SearCios is socialuri problema, romlis gadaWrisken 

miapyrobs yuradRebas da romelic warmoadgens erToblivi Rirebulebebis 

Seqmnis SesaZleblobas. kompaniebma ar unda scadon, moagvaron yvela so-

cialuri problema. maT unda Seqmnan korporaciuli socialuri ganrigi 

– Seiswavlon molodinebi, raTa miaRwion socialur da ekonomikur upi-

ratesobebs [160; 157].

TiToeulma kompaniam unda daaxarisxos Tavisi qmedebebi sam katego-

riaSi potenciuri gavlenis mixedviT. (1) zogadi socialuri problemebi 

SeiZleba mniSvnelovania sazogadoebisTvis, magram ar aqvs arsebiTi gav-

lena kompaniis operaciebsa da mis grZelvadian konkurentunarianobaze. 

(2) Rirebulebis jaWvis socialuri gavlenebi - socialuri problemebi, 

romlebzec kompania mniSvnelovnad axdens zegavlenas Tavisi qmedebebiT 

biznesis normaluri msvlelobisas. (3) kompetenturi konteqstis social-

uri aspeqtebi - faqtorebi gare samyaroSi, romlebic mniSvnelovnad ze-

moqmedeben konkurentulobis stimulebze im adgilebSi, sadac kompania 

operirebs [160].

porterisa da krameris Tanaxmad, bizness aqvs moraluri mizani. samsax-

urebis SeqmniT, kapitaldabandebebiT, saqonlis SesyidvebiTa da yoveldRi-

uri biznes saqmianobebiT, korporaciebs absoluturad dadebiTi gavlena 
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aqvT sazogadoebaze. umniSvnelovanesi ram, risi gakeTebac korporacias 

SeuZlia sazogadoebisTvis da nebismieri adgilobrivi mosaxleobisTvis, 

aris misi wvlili ekonomikis warmatebaSi. mTavrobebs da arasamTavrobo 

organizaciebs xSirad aviwydebaT es fundamenturi WeSmariteba. rodesac 

ganviTarebadi qveynebi arRveven principebs da amcireben stimulebs bi-

znesisTvis, magaliTad, produqtiul kompaniebs ajarimeben. aseTi qveynebi 

ganwirulni arian siRaribisTvis, dabali xelfasebisa da Tavisi bunebrivi 

resursebis didi fasdaklebebiT gayidvisTvis. korporaciebs aqvT nouhau 

da resursebi, rom Secvalon es mdgomareoba ara mxolod ganviTarebad 

qveynebSi, aramed ekonomikurad araxelsayrel pirobebSi myofi adgilo-

brivi sazogadoebebisTvis progresul qveynebSic [160].

biznesmenebma ganaxorcieles araerTi iniciativa, dakavSirebuli so-

cialur pasuxismgeblobasTan, maT Sorisaa: personalis janmrTelobisa 

da keTildReobis gaumjobeseba, samuSao gamocdilebis miwodeba/ Segir-

doba, qvelmoqmedeba, samsaxurSi Tanasworobisa da mravalferovnebis mx-

ardaWera, moqnili samuSao grafikis nebis darTva, narCenebis menejmentis 

gaumjobeseba, energiis efeqtianobis gaumjobeseba, sazogadoebriv saqmi-

anobebSi monawileoba, produqciis/ momsaxurebis Secvla, sxva biznesisad-

mi daxmareba mwarmoeblurobis gasaumjobeseblad [83; 215; 195; 191; 145].

kompaniebis umetesobas aqvs formaluri socialuri pasuxismgeblobis 

programebi, romlebic gawerilia dokumentebSi an strategiaSi [83].

amgvarad, korporaciuli socialuri pasuxismgebloba aRar aris mx-

olod didi korporaciebis kuTvnileba da ukve aris ara arCevani, aramed 

aucilebloba. kerZo biznesi, romelic iTvisebs eTikur biznes praqti-

kas swrafad da efeqtianad, gadarCeba. xolo isini, vinc ver axerxeben 

imoqmedon dRes, aRmoCndebian gaurkveveli momavlis pirispir [83]. amas-

Tan, korporaciuli socialuri pasuxismgeblobis ganxorcieleba ar unda 

trialebdes mxolod brendingis irgvliv. ufro metic, es ar unda iyos 

mogebis maqsimalurad zrdis strategia, miuxedavad imisa, rom es konce-

fcia gagebulia, rogorc marketingis fundamenturi aspeqti. kompaniebis 

strategia unda efuZnebodes ekonomikur, legalur da socialur pasux-

ismgeblobas [139].

naTeli gansazRvrebis gareSe, Tu ras moicavs korporaciuli social-

uri pasuxismgebloba, rTulia mkvlevarebisTvis, daadginon individu-

aluri iniciativebis zegavlena firmis efeqturobaze. es zRudavs Ses-

aZleblobas, rom ganviTardes socialuri pasuxismgeblobis menejmentis 

instrumentebi, raTa zustad ganisazRvros am iniciativis efeqti [77].
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mkvlevarebi gvTavazoben sqemas, Tu rogor unda SearCios kompaniam so-

cialuri programebi da Semdeg rogor unda marTos isini (ix. sqema 7) [113].

kompaniis socialuri programebis mTel rig tipiur mimarTulebebs 

Sorisaa: personalis ganviTareba, janmrTelobis dacva da usafrTxo sa-

muSao garemo, socialurad pasuxismgebeli struqturizacia, garemos-

dacviTi saqmianobebi da resursebis dazogva, adgilobrivi sazogadoebis 

ganviTareba, samarTliani saqmiani praqtika [113].

kompaniis socialuri programebis SemuSavebisa da ganxorcielebis 

praqtika SesaZleblobas iZleva gamovyoT Semdegi aspeqtebi:

1.	 kompaniis socialuri programebis mimarTulebebi

2.	 kompaniis socialuri programebis saxeobebi

3.	 kompaniis socialuri programebis maCveneblebi

4.	 kompaniis socialuri programebis aRweris formati

5.	 kompaniis socialuri programebis marTvis cikli

6.	 marTvis organizaciuli modeli

7.	 socialuri programebis realizaciis instrumentebi da meqanizmebi

8.	 korporaciuli socialuri programebis efeqturobis Sefaseba [113].
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sqema 6. kompaniis socialuri programebis arCeva da marTva

 sxvadasxva 
programebis 
mimoxilva da analizi 

socialuri programebis 
prioritetuli 
mimarTulebebis 
gansazRvra 

programebis proeqtebis 
SemuSaveba 

kompaniis 
ganviTarebis 
strategiuli 
analizi 

socialuri programebis sia dasabuTebiT 

programebis 
Sefaseba 

konretuli 
programebis 
monacemebis 
Segroveba da 
analizi 

proeqtebi 

proeqtebis wardgena 

gadawyvetilebis miReba 

ganxilva, SeTanxmeba 
partniorebis 
SerCeva 

proeqtebis biznes gegmebi 

kompaniis programebis 
ganxorcieleba 

kontroli, 
monitoringi, 
koreqtireba Sedegebi da angariSebi 

angariSebis wardgena 
xelmZRvanelebisTvis 

ki ara gadawyvetileba 

garedan 
Sefaseba 
(auditi) 

warmodgenili 
angariSebis Sida 
Sefaseba  

axali 
proeqtebis 
momzadeba  

Sedegebis wardgena, 
masalebi socialuri 
pasuxismgeblobisTvis  

axali 
prioritetebis 
gansazRvra  

wyaro: Коновалова, Корсаков и Якимец, 2003: 89.

amasTan, mniSvnelovania, rom kompaniam swori gadawyvetileba miiRos 

im socialuri programebis SerCevisas, romlis gadaWrasac moaxmares 

resursebs.
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sqema 7. socialuri programebis Sesaxeb gadawyvetilebebis miReba

 socialuri programebis 
prioritetebis gansazRvra 

kompaniis 
xelmZRvaneli 
struqtura 

kompaniis struqtura, 
romelic 
pasuxismgebelia 
socialur 
programebze 

mosamzadebeli 
etapi 

sxvadasxva 
programebisa 
da 
dokumentebis 
ganxilva da 
analizi 

programebis proeqtebis 
momzadeba 

kompaniis 
xelmZRvaneli 
struqtura 

 

gadawyvetileba 
programebis 
Sefaseba 

 

proeqtebisTvis 
biznes-gegmis 
momzadeba 

kompaniis 
struqtura, 
romelic 
pasuxismgebelia 
socialur 
programebze 

 programebis 
ganxorcieleba 

programebis monitoringi 

programebis koreqcia 

Sualeduri 
Sefaseba 

kompaniis struqtura, 
romelic 
pasuxismgebelia 
socialur programebze 

programebis 
ganxorcilebis 
Sedegi 

socialuri 
programebis 
efeqturobis 
Sefaseba 
(Sida, gare) 

 

kompaniis struqtura, 
romelic 
pasuxismgebelia 
socialur programebze 

kompaniis 
xelmZRvaneli 
struqtura 

partniorebi 
socialuri 
programebis 
gansaxorcileb
lad  

socialuri programebis ganxorcilebis 
Sedegebis angariSgeba 

wyaro: Коновалова, Корсаков и Якимец, 2003: 92.



61

korporaciuli socialuri programebis gasazomad samive aspeqtSi – 

xarjebi, Sedegebi, grZlevadiani zegavlenebi - saWiroa drois garkveuli 

monakveTi. xarjebis Sefasebas sWirdeba erTi weli, Sedegebis Sefasebis 

periodi moicavs 1-2 wels, xolo grZlevadiani zegavlenis Sesafaseblad 

saWiroa 1-10 weli [113].

radganac korporaciuli socialuri pasuxismgeblobis ganxorcieleba 

ar xdeba vakuumSi, aramed aseTi iniciativebi xorcieldeba gansazRvrul 

socialur, politikur, ekonomikur da kulturul konteqstSi, sadac gan-

sxavavebuli aqtorebi iRwvian TavianTi interesebisTvis, amitom analizi 

orientirebuli unda iyos konteqstze, korporaciuli socialuri pasux-

ismgeblobis procesebze da dainteresebuli mxareebis pasuxismgeblobaze 

[96].

qeroli warmogvidgens dainteresebuli jgufebi / pasuxismgeblobebis 

matricas, romelic uadvilebs menejerebs dainteresebuli mxareebis mar-

Tvas korporaciuli socialuri pasuxismgeblobis gaTvaliswinebiT [31].

cxrili 3. dainteresebuli jgufebi / pasuxismgeblobis matrica

korporaciuli socialuri pasuxismgeblobis saxeobebi

dainteresebuli 
jgufebi

ekonomikuri legaluri eTikuri filantropiuli

mflobelebi

klientebi

TanamSromlebi

adgilobrivi 
mosaxleoba

konkurentebi

momwodeblebi

socialur 
aqtivistTa 
jgufebi

farTo 
sazogadoeba

sxva

wyaro: Carroll, 1991.
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qerolis matrica gamoiyeneba rogorc analitikuri instrumenti an 

Sabloni, menejerTa azrebisa da ideebis organizebisTvis imis Sesaxeb, 

Tu risi gakeTeba unda firmas oTxive komponentis TvalsazrisiT yvela 

gansazRvruli dainteresebuli jgufis interesebis gaTvaliswinebiT. amas 

garda, matricas meSveobiT, menejerebs SeuZliaT aRweron da gaaanali-

zon monacemebi dainteresebuli mxareebis efeqturi menejmentis mizniT. 

agreTve, gadawyvetilebis miRebisas, gansazRvron prioritetebi grZelva-

dian da moklevadian perspeqtivebSi [31].

3.2. korporaciuli socialuri pasuxismgeblobis modelebi 

3.2.1. sammagi ganmsazRvreli faqtori26

bolo ramdenime wlis manZilze, moduri gaxda sammagi ganmsazRvreli 

faqtorebis angariSgeba menejmentSi, konsaltingSi, kapitaldabandebaSi 

da arasamTavrobo organizaciebSi [146].

termini `sammagi ganmsazRvreli faqtori” saTaves iRebs 1990-iani wle-

bidan, roca is gamoiyena menejmentis kvleviTma centrma `AccountAbility~ 
27. terminis sajaro gamoyeneba daiwyo 1997 wels gamoqveynebuli jon el-

kingtonis wignis28 gamosvlisTanave [146]. wignis saxelwodeba `kanibalebi 

CanglebiT: 21-e saukunis biznesis sammagi ganmsazRvreli faqtori~ ST-

agonebuli iyo poloneli poetis, stanislav lecis aforizmad qceuli 

kiTxvidan: `es progresia, Tuki kanibali Cangals iyenebs?~

xolo bolo wlebSi termini elvis siswrafiT gavrcelda. `sammagi 

gansazRvreli faqtori~ ukavSirdeba mdgrad ganviTarebas: ekonomikuri 

(zrda), ekologiuri (balansi) da socialuri (progresi) [147].

`sammagi gansazRvreli faqtori~ ganisazRvreba, rogorc:

socialuri, ekologiuri da ekonomikuri mwarmoebluroba

•	 mdgradi ganviTareba, mdgradi garemo, mdgradi sazogadoeba

•	 sazogadoebaze, ekologiasa da ekonomikur mdgradobaze zegavlena

•	 ekonomikuri, ekologiuri da socialuri mdgradoba

•	 ekonomikuri ayvaveba, ekologiuri xarisxi da socialuri samarTlianoba

•	 ekonomikuri zrda, ekologiuri balansi da socialuri progresi

•	 ekonomikuri zrda, socialuri progresi da ekologiuri janmrTeloba

•	 ekonomika, garemo, Tanasworoba

•	 mogeba, xalxi, planeta [197].

26	  Triple Bottom Line
27	  elkingtonis konsaltingis kompania SustainAbility, daarsda 1987 wels.
28	  “Cannibals with Forks: The Triple Bottom Line of 21st Century Business” 
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elkingtonis Tanaxmad, `sammagi ganmsazRvreli faqtori~ niSnavs, rom 

korporaciebi orientirebulni arian ara mxolod ekonomikur faseulobe-

bze, aramed, agreTve, ekologiur da socialur faseulobebzec [62].

modeli `sammagi ganmsazRvreli faqtori” aanalizebs koporaciul 

pasuxismgeblobas sami perspeqtividan: ekonomikuri, ekologiuri da so-

cialuri. modeli warmoadgens sistemur midgomas sxvadasxva mdgrado-

bis sakiTxis analizisTvis. Tumca, korporaciuli pasuxismgebloba aris 

dinamiuri koncefcia, da misi eTikuri Sinaarsi didwilad damokidebulia 

Teoriul paradigmebze, regionalur ekonomikur tradiciebze, biznesis 

specifikasa da drois periodze [173].
elkingtoni warmogvidgens mdgradobis Svid revolucias – Svidi warm-

marTveli stimuli [62].

cxrili 4. mdgradobis Svidi revolucia

Zveli paradigma ➝ axali paradigma

1 bazrebi Sesabamisoba ➝ konkurencia

2 Rirebulebebi magari ➝ rbili

3 gamWvirvaloba daxuruli ➝ Ria

4 sasicocxlo ciklis teqnologia produqti ➝ funqcia

5 partnioroba subversia ➝ simbiozi

6 dro ufro farTo ➝ ufro grZeli

7 korporaciuli mmarTveloba eqskluziuri ➝ inkluziuri

wyaro: Elkington, 2004: 3.

1. bazrebi: revolucia 1 stimulirebuli iyo konkurenciiT bazrebze. 

prognozirebad momavalSi, bizness mouwevs operireba im bazrebze, romle-

bic ufro Riaa konkurenciisTvis. Sedegad miRebuli ekonomikuri ryevebi 

gardaqmnis Cvens samyaros [62].

2. Rirebulebebi: revolucia 2 gamowveuli iyo, adamianuri da social-

uri Rirebulebebis cvlilebebiT msoflioSi. biznesmenebis umetesoba 

iRebs am Rirebulebebs, rogorc fiqsirebuls.

kompaniebma, romlebic Tavs stabilurad grZnobdnen aTwleulebis gan-

mavlobaSi, uceb aRmoaCines, rom msoflio, rogorsac isini icnobdnen, 

dadga Tavdayira (magaliTad, eqstraordinaluri cvlilebebi aRmosavleT 

evropaSi 1989 wels) [62].
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3. gamWvirvaloba: revolucia 3 win miiwevs, izrdeba saerTaSoriso gam-

Wvirvaloba. Sedegad, biznesi aRmoCnda im mdgomareobaSi, rom misi war-

modgenebi, prioritetebi, valdebulebebi da saqmianobebi aris sul ufro 

da ufro intensiuri kritikis sagani mTels msoflioSi. gamWvirvalobis 

zogierTi forma nebayoflobiTia, magram danarCeni scildeba kompaniis 

kontrols da xorcieldeba misi pirdapiri Carevis gareSe. bevri Tvalsaz-

risiT, gamWvirvaloba `kontrolis gareTaa” [62].
4. sasicocxlo ciklis teqnologia: revolucia 4 gamoiwvia gamWvir-

valobis revoluciam. kompaniebi sammagi ganmsazRvreli faqtoris zemo-

qmedebis Sedegad warmoqmnili gamowvevebis winaSe dganan, rac gavlenas 

axdens industriul Tu sasoflo-sameurneo saqmianobebze [62]. marTlac, 

kompaniebi yuradRebas aqceven TavianTi produqtebis sasicocxlo cikls 

yvela stadiaze, dawyebuli nedleulis mopovebidan samrewvelo narCenebis 

gadamuSavebamde. teqnologiebi da produqtebis sasicocxlo ciklis mene-

jmenti iqneba ZiriTadi fokusi 21-e saukunis biznesSi [62].

5. partniorebi: revolucia 5 cvlis urTierTobebs organizaciebs So-

ris; kompaniebma ara mxolod erTmaneTs unda SesTavazon urTierTobebis 

axali formebi, aramed oponentebsac [62].

6. dro: dro aris mokle da dro fulia, amboben. magram revolucia 

6 cvlis am Tvalsazriss ise, rom Cven gvesmodes da vmarTavdeT dros. 

bevri biznesmeni (da politikosic) ver axerxebs ifiqros movlenebze, rom-

lebic moxdeba 2 an 3 wlis Semdeg, axla ki, saWiroa fiqri da dagegmva 

aTwleulebis, Taobebis da garkveulwilad, saukunebis Semdegac ki. scena-

rebis Tu momavlis alternatiuli xedvebis gamoyeneba erT-erTi gzaa, 

riTic SegviZlia gavafarTovoT Cveni drois horizonti da biZgi mivceT 

SemoqmedobiTobas [62].

7. korporaciuli mmarTveloba: sammagi ganmsazRvreli faqtoris meSve-

obiT biznesis warmoeba aris korporaciis direqtorTa sabWos pasuxismge-

bloba. revolucia 7 motivirebulia TiToeuli sxva (wina) revoluciebis-

gan da iwvevs absoluturad axal svlas. axla, nacvlad imisa, rom ubralod 

fokusireba xdebodes problemebze, Cndeba axali SekiTxvebi; magaliTad, 

risTvisaa biznesi? ra aris Sesaferisi balansi aqcionerebisa da sxva dain-

teresebuli mxareebis interesebs Soris? [62].
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cxrili 5. sammagi ganmsazRvreli faqtorebis korporaciuli mmarTv-

elobis ganviTareba drosTan erTad

1970-ianebi 1970–1980-ianebi gviani 1980-ianebi gviani 1990-ianebi

•	 piar 
menejerebi

•	 advokatebi

•	 ekologiuri 
menejerebi

•	damgegmavebi
•	 proeqtebis 

menejerebi
•	 procesis 

dizainerebi

•	 marketologebi
•	 produqtis 

dizainerebi
•	 axali 

produqtebis 
ganviTarebis 
specialistebi

•	 mTavari 
aRmasrulebeli 
direqtorebi

•	 mmarTveli sabWos 
wevrebi

•	 mTavari finansuri 
direqtori

•	 investorebTan 
urTierobis 
specialistebi

•	 strategebi

wyaro: Elkington, 2004: 7.

3.2.2. korporaciuli socialuri pasuxismgeblobis Sida da gare 

aspeqtebi

meia (Maignan) ganmartavs korporaciul socialur pasuxismgeblobas 

ori TvalsazrisiT: wvlili dainteresebuli mxareebisa da socialuri 

sakiTxebis mimarT. kompania axorcielebs korporaciul socialur pa-

suxismgeblobas, Tu minimalur doneze mainc, iziarebs Rirebulebebsa da 

normebs organizaciul procesebSi, raTa minimumamde Seamciros uaryofi-

Ti zegavlenebi da maqsimalurad gazadros pozitiuri zegavlenebi dain-

teresebul mxareebze [128; 50]. epStainic (Epstein), aseve, akavSirebs so-

cialuri pasuxismgeblobas biznes organizaciebis mimarT molodinebTan 

da maTi strategiebisa da qcevis SedegebTan Sida da gare dainteresebul 

mxareebze [11; 50].

korporaciuli socialuri pasuxismgeblobis kidev erTi gansazRvre-

ba, maslous moTxovnilebaTa piramidas efuZneba [50]. korporaciuli so-

cialuri pasuxismgebloba ganisazRvreba, rogorc firmis `Siga da gare 

TviTrealizebis moTxovnilebis~ Sesruleba, rac mdebareobs organizaci-

uli saWiroebebis piramidis mwvervalze [11; 50]. am mosazrebis Tanaxmad, 

kompania iwyebs socialuri pasuxismgeblobis SeTvisebas mas Semdeg, rac 

daakmayofilebs sam pirvelad moTxovnilebas: fiziologiuri anu gadarCe-

nis moTxovnileba dakmayofilebuli korporaciis mogebis miRebiT; iseTi 

moTxovnilebis dakmayofileba, rogoricaa dividenduri politika, kon-
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glomeracia da konkurentuli pozicia; wevrobis moTxovnileba, rogori-

caa monawileoba savaWro organizaciebSi, lobistur jgufebSi da a.S. [50].

saerTod, kompaniebma socialuri pasuxismgeblobis ganxorcieleba 

unda daiwyon im problemebis mogvarebaze zrunviT, rasac warmoqmnian 

TavianTi saqmianobidan gamomdinare. xolo danarCeni aris qvelmoqmedeba 

da Sesabamisad, nebayoflobiTia. Tumca, ganviTarebis maRal safexurebze, 

maT xelT arsebuli resursebidan gamomdinare, kompaniebi iwyeben zrun-

vas ekologiaze, garemos gaumjobesebasa da sazogadoebis keTildReobaze. 

sazogadoeba elodeba maT aqtiur monawileobas adgilobrivi da global-

uri socialuri problemebis mogvarebaSi.

korporaciuli socialuri pasuxismgebloba or ganzomilebas moicavs: 

Siga da gare [101]. Siga garemos doneze, kompaniebi gadasinjaven TavianT 

Sida prioritetebs da pasuxismgeblobas dainteresebuli mxareebis mimarT 

kompaniis SigniT. yuradRebis centrSi eqceva TanamSromlebis unarebsa da 

ganaTlebaze zrunva, samuSao adgilis usafrTxoeba da samuSao pirobebis 

gaumjobeseba, adamianTa uflebebis dacva, samarTlianobisken da Tanas-

wori SesaZleblobebisken swrafva. kompaniis sazrunavia jandacva, us-

afrTxoeba da mSromelTa uflebebi [105; 101].

korporaciuli socialuri pasuxismgeblobis gare ganzomilebis Tval-

sazrisiT, kompaniis prioritetebi inacvlebs korporaciis saWiroebebi-

sken, danergos socialuri pasuxismgebloba da SesabamisobaSi iyos gare 

garemosTan –– dainteresebul mxareebTan da ekologiur, ekonomikur da 

socialur garemosTan [144; 101].

garemos komponenti mimarTulia, pirvel rigSi, procesebis, 

produqtebisa da momsaxurebis zegavlenaze biomravalferovnebasa da ada-

mianTa janmrTelobaze, maSin, roca socialuri ganmsazRvreli faqtori 

aerTianebs sazogadoebriv sakiTxebs, socialur samarTlianobas, sazga-

doebriv problemebsa da sajaro davebs. kompaniisgan xSirad moiTxoven 

socialuri pasuxismgeblobis miznebisa da qmedebebis karg komunikacias, 

axal standartebs, kontrolsa da efeqturobis maCveneblebis sistemas, 

aseve, korporaciuli socialuri pasuxismgeblobis warmatebul integra-

cias organizaciis kulturaSi [101].

investorebisa da menejmentis yuradReba mipyrobili unda iyos kor-

poraciuli socialuri pasuxismgeblobis oTxi ZiriTadi komponentisken: 

strategiuli mmarTveloba, adamianuri kapitali, dainteresebuli mxaree-

bis kapitali da garemo. amiT, ara mxolod warmatebiT ganxorcieldeba 
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korporaciuli mmarTveloba da socialuri pasuxismgebloba kompaniaSi, 

aramed Seiqmneba samomavlo Rirebulebac [101].

cxrili 6. korporaciuli socialuri pasuxismgeblobis oTxi ZiriTadi 

komponenti

strategiuli 
mmarTveloba

adamianuri kapitali dainteresebuli 
mxareebis kapitali

garemo 

strategiuli 
skanirebis unari

SromiTi 
urTierTobebi

 maregulireblebi 
da politikis 
SemmuSaveblebi 

brendis 
kapitali

simarjve / 
adaptaciis unari

TanamSromelTa 
SerCeva -rekrutireba 
/ SenarCunebis 
strategiebi

adgilobrivi 
mosaxleoba / 
arasamTavrobo 
organizaciebi

xarjebis 
/ riskebis 
Semcireba

efeqturobis 
indikatorebi / 
monitoringi

TanamSromelTa 
motivacia

momxmarebelTan 
urTierToba

bazris wilis 
gazrda

tradiciuli 
mmarTvelobis 
problemebi

inovaciis unari mokavSireebi procesebis 
efeqtianoba

saerTaSoriso 
“saukeTeso 
praqtika”

codnis ganviTareba momxmareblis 
loialuroba

inovaciis 
efeqti

wyaro: Jamali et al., 2008: 447.

sxva mecnierebic eTanxmebian am mosazrebas da korporaciuli social-

uri pasuxismgeblobis Siga aspeqts ukavSirdeben TviT korporacias, maSin, 

roca gare aspeqts miakuTvneben korporaciis gare garemos, magaliTad, 

garemomcveli are da adgilobrivi mosaxleoba. Sida garemos mTavari aq-

torebi arian TanamSromlebi da aqcionerebi. swored isini warmoqmnian 

korporaciis birTvs. korporaciuli socialuri pasuxismgeblobis Siga 

aspeqtebi ukavSirdeba socialur da ekologiur saqmianobas, romlebic 

orientirebulia adamianur resursebze, jandacvasa da usafrTxoebaze, 

akontrolebs cvlilebebs da marTavs garemoze zemoqmedebas. xolo, rac 

Seexeba gareSe garemos, aq ramdenime aqtoria: magaliTad, momwodeblebi, 

adgilobrivi sazogadoeba, arasamTavrobo organizaciebi, klientebi da 

partniorebi [139].
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sqema 8. biznesis mravalgvari pasuxismgebloba

socialuri 
pasuxismgebloba

legaluri 
pasuxismgebloba

ekonomikuri 
pasuxismgebloba

wyaro: Lawrence et al., 2005 : 56 citirebuli Metaxas & Tsavdaridou, 2010: 27.

korporaciuli socialuri pasuxismgeblobis Siga aspeqtebi Seicavs 

Semdeg kategoriebs:

•	 adamianuri resursebi: socialuri pasuxismgebloba am TavlsazrisiT 

exeba TanamSromlebs. korporaciis ekonomikuri mizani aris maqsimalu-

rad meti mogebis miReba da es mizani mtkiced ukavSirdeba profesion-

ali personalis SenarCunebas. umuSevrobis Semcireba, aseve, SezRudu-

li SesaZleblobis mqone pirebis, qalebis, xanSi Sesuli adamianebis, 

araprofesionalebisa da umuSevrebis dasaqmeba unda iyos pasuxismge-

blobis mqone korporaciis mTavari amocanebi [139].

•	 janmrTeloba da usafrTxoeba: korporaciuli socialuri pasuxismge-

blobis Semdegi aspeqtia janmrTeloba da usafrTxoeba samuSao adgile-

bze. produqtebis serTificireba da etiketireba aris axali tendencia 

korporaciebisTvis. es momxmareblebs da investorebs aZlevs SesaZle-

blobas, Seafason kompaniis produqtebi. sxva sityvebiT, serTifici-

rebis, etiketirebisa da standartebis meSveobiT SesaZlebelia Sefasdes, 

Tu rogor muSaobs kompania da rogoria maTi produqtebis xarisxi [139]. 

es instrumentebi (serTificireba, etiketireba...) iwveven mwarmoeblebis 

waxalisebas da klientebsa da gamyidvelebs, etiketis meSveobiT, awvdian 

informacias, rom Rirs produqtis yidva [68]. menejmentis iseTi siste-

mebis, rogoricaa ISO 9000, ISO 14001, SA8000, OHSAS 1800129, saxelmZRvane-

lo principi aris `saqmis Tavidanve sworad keTeba~ [139].

29	  ISO 9000: quality management - xarisxis menejemnti, ISO 14001: environmental management - 
ekologiuri menejmenti, SA8000: social accountability - socialuri angariSgeba, OHSAS 
18001: occupational health and safety - profesiuli janmrTeloba da usafrTxoeba. 



69

janmrTelobisa da usafrTxoebis warmatebuli integracia korporaciul 

pasuxismgeblobasTan erTad niSnavs, rom firmebi gamoxataven pativiscemas 

TanamSromlebisadmi. janmrTeloba da usafrTxoeba aris socialuri pasux-

ismgeblobis erT-erTi yvelaze xSirad ganxorcielebuli aspeqti, garemos 

dacvasa da mosaxleobis daxmarebasTan erTad [139]. upiratesobebi, rac 

moaqvs janmrTelobasa da usafrTxoebasTan dakavSirebuli gansazRvruli 

standartebis ganxorcielebas korporaciuli socialuri pasuxismgeblobis 

strategiis farglebSi, aris Rirebuli korporaciis reputaciisTvis. amas-

Tanave, es zrdis produqtiulobas, sasargeblo gavlenas axdens klientebis 

loialurobaze, avrcelebs saerTo Rirebulebebs da amcirebs samuSaoze 

ubeduri SemTxvevebis Sedegad gamowveul xarjebs [139].

•	 cvlilebebisadmi Segueba: socialuri pasuxismgeblobis mqone korpo-

racia unda iTvaliswinebdes rogorc sakuTar, aseve TanamSromelTa 

interesebs. korporaciaSi struqturuli cvlilebebis SemTxvevaSi, wi-

naswari momzadeba unda Catardes, raTa minimumamde Semcirdes SesaZlo 

uaryofiTi zemoqmedebebi. ZiriTadi mosamzadebeli samuSao Seicavs 

SesaZlo safrTxis gansazRvras da piradpiri da arapirdapiri xarjebis 

Sefasebas [68]. yvela mxaris monawileoba qmnis alternativebs imisTvis, 

rom Tavidan iqnes acilebuli samsaxuridan droebiTi gaTavisufleba, 

Statebis Semcireba, kompaniis daxurva da a.S. Tumca, daZabuli glo-

baluri konkurenciis gamo, kompaniebi, Cveulebisamebr, upiratesobas 

aniWeben TanamSromelTa ori tipis daqiravebas: mudmivi da droebiTi, 

raTa advilad moergon bazris cvlilebebs [139].

•	 ekologiuri zegavlenisa da bunebrivi resursebi menejmenti: termini 

“mdgradi ganviTareba” pirvelad 1987 wels axsenes brundtlanis re-

portSi. mdgradi ganviTarebis safuZvelia idea, rom moxdes amJamindeli 

Taobebis saWiroebebis dakmayofileba momavali Taobebis interesebis 

gaTvaliswinebiT da maTi dazaralebis gareSe. socialuri pasuxismge-

blobis es aspeqti moicavs moqmedebis iseT wess, romlis drosac kor-

poraciebi cdiloben ekonomikuri zrdis miRwevas imgvarad, rom amas-

Tan icaven bunebriv resursebs. korporaciebis roli mniSvnelovania 

imdenad, ramdenadac biznes liderebma mxedvelobaSi unda miiRon Tavi-

anTi firmebis gavlena ekologiaze. kompaniebis bunebrivi resursebisa 

da ekologiuri zegavlenis menejments agreTve uwodeben mwvane menej-

mentsac an korporaciul ekologiur pasuxismgeblobas. mwvane menej-

mentis fazebia: gabinZurebis prevencia, produqciis xarisxis kontroli 

da ekologiuri teqnologia. produqciis xarisxis kontroli orien-
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tirebulia ekologiur zegavlenaze produqtis sasicocxlo ciklis pe-

riodSi, ekologiuri teqnologia ki axali teqnologiebis Seqmniskenaa 

mimarTuli. bunebrivi resursebis menejmenti moicavs mraval daintere-

sebul mxares ganxvavebuli interesebiTa da mosazrebebiT [139].

korporaciuli socialuri pasuxismgeblobis gare aspeqtebi ki moicavs 

Semdeg kategoriebs:

•	 adgilobrivi mosaxleoba: korporaciuli socialuri pasuxismgeblobis 

koncefcia mWidrod ukavSirdeba adgilobriv mosaxleobas. korpora-

ciebi TavianT adgilobriv garemoze gavlenas axdenen sxvadasxvagvarad. 

axali samsaxurebi, socialuri Semweobebi da donaciebi zogierTi is 

sargebelia, rasac kompaniebi sTavazoben adgilobriv mosaxleobas. amis 

sapasuxod, adgilobrivi mosaxleoba sTavazobs kompanias saqmianobis 

licenzias, profesional personals, klientebsa da yvelafer imas, 

rac ukavSirdeba keTildReobasa da stabilurobas - elementebs, rac 

exmareba kompanias konkurentulobaSi. amitom korporaciebma Seqmnes 

sazogadoebasTan urTierTobis samsaxurebi, romlebic pasuxoben ad-

gilobrivi mosaxleobis moTxovnilebebs da uweven koordinacias ko-

rporaciul saqvelmoqmedo Sewirulobebs, agreTve, qmnian samoqalaqo 

problemebis gadasaWrel strategias, romelic sargeblis momtania 

yvela mxarisTvis. ufro metic, mosaxleobasa da kompaniebs Soris urT-

ierToba xasiaTdeba orive mxridan dauwereli molodinebiT. es molo-

dinebi orive mxridan aris eqsplicituric da implicituric. eqsplici-

turi molodinebi sazogadoebis mxridan SesaZloa iyos: gadasaxadebis 

gadaxda, kanonmorCileba, samuSao adgilebis miwodebis SesaZleblobebi 

da a. S. kompaniis mxridan ki es molodinebi SeiZleba iyos: Sesabamisi in-

frastruqtura, satransporto saSualebebi, ganaTlebuli personali, 

policia da a.S. implicituri molodinebi ki orientirebulia arax-

elSesaxeb Rirebulebebze, rogoricaa eTika, ndoba da sxva idealebi, 

romelic aqvs orve mxares [139].

•	 adamianTa uflebebi: korporaciebi zemoqmedebas ganicdian saerTa-

Soriso aqtivistebisa da globaluri miwodebis jaWvis mxridan, raTa 

Searulon iseTi saerTaSoriso miTiTebebi, rogoricaa, magaliTad, 

Sromis saerTaSoriso organizaciis mir inicirebuli principebis sam-

mxrivi deklaracia, ekonomikuri TanamSromlobisa da ganviTarebis or-

ganizaciis miTiTebebi multinacionaluri kompaniebisTvis. aRniSnul 

miTiTebebSi mniSvnelovani adgili ukavia socialur pasuxismgeblobaSi 

Semaval adamianTa uflebebis aspeqtebs, gansakuTrebiT ki, saerTaSor-
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iso operaciebisa da globaluri miwodebis jaWvTan dakavSirebiT [68]. 

adamianTa uflebebi ukavSirdeba korporaciis saqmianobis ekonomikur, 

socialur da ekologiur aspeqtebs. magaliTad, mSromelTa uflebebi, 

moiTxovs kompaniisgan samarTliani anazRaurebis gadaxdas, rac zegav-

lenas axdens ekonomikur aspeqtebze, maSin, roca adamianTa uflebebi 

aradiskriminaciis kuTxiT ukavSirdeba socialur aspeqts. xolo, kor-

poraciuli saqmianobis ekologiuri aspeqtebi zegavlenas axdens ada-

mianTa uflebebis farTo speqtrze, rogoricaa, magaliTad, dasalevi 

sufTa wylis ufleba [155; 139].

3.2.3 korporaciul socialur pasuxismgeblobis eqsplicituri da 

implicituri elementebi

mkvlevarebi (Matten & Moon) ganasxvaveben korporaciuli socialuri pa-

suxismgeblobis or elements – eqsplicituri da implicituri.

eqsplicituri korporaciuli socialuri pasuxismgebloba gulisxmobs 

korporaciul strategiebs, romlebic mkafiod gamoxataven socialuri 

interesebisadmi pasuxismgeblobas. is Sedgeba moxaliseobis programebisa 

da strategiebisagan, romelic aerTianebs sazogadoebriv da biznes Rire-

bulebebs da yuradRebas mimarTavs im sakiTxebisadmi, rac kompaniis so-

cialuri pasuxismgeblobis nawilad miiCneva [132].

imlicituri korporaciuli socialuri pasuxismgebloba gulisxmobs 

korporaciebis rols formalur da araformalur instituciebSi social-

uri interesebisTvis. implicituri korporaciuli socialuri pasuxismge-

bloba Seicavs Rirebulebebs, normebsa da wesebs, romlis Sedegia kor-

poraciis moTxovnebi, yuradReba fokusirdes dainteresebuli mxareebis 

sakiTxebisadmi da romelic gansazRvravs korporaciis aqtorebis valde-

bulebebs koleqtiurad da ara individualurad. maSin, rodesac biznes 

asociaciebi xSirad pirdapir arian CarTulni aseTi moTxovnebis gansaz-

Rvrasa da legitimaciaSi, individualuri korporaciebi ar axdenen aseTi 

pasuxismgeblobebis TavianTi sakuTari versiebis formulirebas [132].
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cxrili 7. eqsplicituri da imlicituri korporaciul socialur pa-

suxismgebloba

eqsplicituri korporaciuli 

socialuri pasuxismgebloba

imlicituri korporaciuli 

socialuri pasuxismgebloba

aRwers korporaciul saqmianobebs, 

romlebic iReben pasuxismgeblobas 

sazogadoebis interesebis mimarT

aRwers korporaciebis rols 

farTo formalur da araformalur 

instituciebSi sazogadoebis 

interesebisa da problemebisTvis 

Sedgeba nebayoflobiTi 

korporaciuli politikis, 

programebisa da strategiebisgan

Sedgeba Rirebulebebis, normebisa da 

wesebisagan, romlebic iwveven (xSirad 

kodificirebul da savaldebulo) 

moTxovnebs korporaciebisTvis

stimulebi da SesaZleblobebi 

motivirebulia korporaciis 

sxvadasxva dainteresebuli mxareebis 

molodinebis mier 

motivirebulia sazogadoebaSi yvela 

mTavari jgufis rolis da wvlilis 

legitimuri molodinebis Sesaxeb 

socialuri konsensusis mier

wyaro: Matten & Moon, 2008: 410.

3.2.4. kanji-Copras korporaciuli pasuxismgeblobis modeli

korporaciebi mudmivi zewolis qveS arian, rom gaiTvaliswinon xalxi-

sa da garemos interesebi da Tavidan aicilon ziani farTo socialuri 

keTildReobisadmi [106].

korporaciebi axorcieleben korporaciul socialur pasuxismgeblobas-

Tan dakavSirebul saqmianobebs, strategiebsa da procesebs, radgan es sa-

sargebloa ara mxolod korporaciis sammagi ganmsazRvreli faqtorebisT-

vis, aramed, agreTve, TanamSromlebisTvis, dainteresebuli mxareebisTvis, 

momxmareblebisTvis, adgilobrivi mosaxleobisTvis, garemosa da farTo 

sazogadoebisTvis. amitom aucilebelia im sazRvrebis Sefaseba da codna 

imisa, Tu ramdenadaa korporacia socialurad pasuxismgebeli [106].

globaluri kompaniebisTvis saWiroa meTodi socialuri pasuxismge-

blobis konceptualizasiisTvis, gasazomad da gasaanalizeblad [106]. ori 

ZiriTadi meTodi arsebobs korporaciuli socialruri pasuxismgeblobis 

gasazomad. pirveli meTodi aris reputaciis indeqsi (firmebis ranJire-

ba), xolo meore - kontent-analizi: korporaciuli socialruri pasux-

ismgeblobis aqtivobebis Sefaseba firmis sxvadasxva gamocemebSi da gansa-

kuTrebiT, yovelwliuri angariSSi. Tumca, arc erTi maTgani ar moiazreba, 
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rogorc srulad adekvaturi sazomi meTodi korporaciuli socialruri 

pasuxismgeblobisTvis [38]. amitom kanji da Copra (Kanji & Chopra) warmogvid-

genen axal sazoms korporaciuli socialuri pasuxismgeblobis fenomenis 

konceptualizaciisTvis da mis gasazomad. es modeli qmnis, adgens da an-

mtkicebs models korporaciuli socialuri pasuxismgeblobis gasazomad, 

organizaciuli strategiuli dagegmarebis sistemaSi. korporaciuli so-

cialuri pasuxismgeblobis es sazomi (indeqsi) zomavs korporaciul pa-

suxismgeblobas saerTaSoriso doneze, qveynis masStabiT da adgilobriv 

doneze. korporaciuli socialuri pasuxismgeblobis indeqsi migvaniSnebs, 

Tu ra masStabiT aqvs konkretul korporacias socialuri pasuxismgeblo-

ba da ra sferoebSi (Tuki aris aseTi) ganicdis aseTi pasuxismgeblobis na-

klebobas. modeli SesaZleblobas aZlevs korporacias, zustad icodes, ra 

sWirdeba pasuxismgeblobis gasaumjobeseblad xalxis, garemosa da farTo 

sazogadoebis mimarT [106].
korporaciuli socialuri pasuxismgebloba aris kompaniis operaciebis 

yovlismomcveli komponenti, romlis drosac kompania nebayoflobiT iR-

wvis sazogadoebisTvis ekonomikuri, ekologiuri, eTikuri da socialuri 

investiciebis TvalsazrisiT (ix. sqema 9). organizaciebma unda gazomon es 

komponentebi, imisTvis, rom awarmoon pozitiuri da Sesaferisi gavlena 

organizaciisTvisac da sazogadoebisTvisac.

sqema 9. korporaciuli socialuri pasuxismgeblobis cikluri matrica

eTika da adamianuri 
resursebi

korporaciuli 
mmarTveloba 

da ekonomikuri 
pasuxismgebloba

socialuri 
angariSvaldebuleba 
da socialuri 
kapitaldabandeba

garemos dacva da 
mdgradoba

sazogadoeba

garemo

samuSao adgili

bazari

wyaro: Kanji & Chopra, 2010: 121.
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korporaciuli socialuri pasuxismgeblobis fenomenis Sesafaseblad, 

kanjim da Copram SeimuSaves kanji-Copras socialuri korporaciuli pa-

suxismgeblobis modeli (Kanji–Chopra corporate social responsibility model - KCC-
SRM), romelic warmoadgens korporaciuli socialuri pasuxismgeblobis 

Sesaxeb informaciis gadacemis sistemas. igi aris instrumenti komunika-

ciisTvis, iseTi faqtorebis gamosaaSkaraveblad, rogoricaa adamianuri 

resursebi, raze dakvirvebac sxvagvarad rTulia. modeli gvTavazobs said-

entifikacio, klasifikaciisa da analizis saSualebas iseTi metad komple-

qsuri fenomenisa, rogoricaa korporaciuli socialuri pasuxismgebloba. 

kanji-Copras modeli iyenebs sistemur komponentebs, raTa gazomos korpo-

raciuli socialuri pasuxismgebloba organizaciis strategiuli dageg-

marebis sistemis gansazRvrul farglebSi. modeli hyofs korporaciuli 

socialuri pasuxismgeblobis indeqss socialuri angariSvaldebulebisa 

da sainvesticio indeqsad, garemos dacvisa da mdgradobis indeqsad, ko-

rporaciuli mmarTvelobisa da ekonomikuri pasuxismgeblobis indeqsad, 

eTikur da adamianuri resursebis indeqsad [106].

sqema 10. kanji-Copras korporaciuli socialuri pasuxismgeblobis 

modeli

organizaciis 
strategiuli 
dagegmarebis sistema

korporaciuli 
socialuri 
pasuxismgeblobis 
indeqsi

garemos dacva da 
mdgradoba

korporaciuli 
mmarTveloba 
da ekonomikuri 
pasuxismgebloba

eTika da adamianuri 
resursebi

socialuri 
angariSvaldebuleba 
da investicia

wyaro: Kanji & Chopra, 2010: 123.

kanji-Copras korporaciuli pasuxismgeblobis modeli Seicavs eqvs la-

tentur cvlads (latent variables):
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(1) organizaciis strategiuli dagegmarebis sistemebi (Organisational 
strategic planning systems - OSPS): korporaciis menejmentis xarisxi, rogorc 

xalxis, aseve procesebis TvalsazrisiT, damokidebulia misi strategi-

uli dagegmarebis sistemebze. organizacias unda hqondes strategiebi da 

procedurebi, raTa gansazRvros, gazomos, Tvalyuri adevnos da gaakon-

trolos kompaniis eTikuri da adamianuri resursebis strategia; Seafasos 

kompaniis socio-ekonomikuri tendenciebi da socialuri aspeqtebi; miaR-

wios mmarTvelobisa da ekonomikuri pasuxismgeblobis moTxovnil dones; 

daaarsos Sesabamisi Sida angariSgebis sistema socialuri angariSgebisa da 

socialuri investirebis monitoringisa da kontrolisTvis; uzrunveyos 

garemos dacva da mdgradoba; daicvas adamianTa uflebebi, rogorc Tanam-

Sromlebs Soris, aseve, farTo sazogadoebaSi [106].

(2) socialuri pasuxismgebloba da socialuri investireba (Social ac-
countability and social investment - SASI): korporaciis socialuri pasuxismge-

bloba exeba samuSao adgilebisa da adgilobrivi mosaxleobis pirobebis 

gaumjobesebas; zrunavs adamianTa uflebebis dacvaze. korporaciuli 

socialuri investicia Seicavs saqmianobebs, romlebic orientirebulia 

socialuri infrastruqturis Seqmnaze da wvlili Seaqvs adgilobrivi mo-

saxleobis winsvlaSi teqnologiebis, unarebisa da ganaTlebis transferis 

meSveobiT im mizniT, rom Seqmnas mdgradoba. organizacias unda hqondes 

gamWvirvaloba da iyos Ria biznes saqmianobebTan dakavSirebiT; hqondes 

sistema, raTa Tavidan aicilos korufcia, finansuri upasuxismgebloba 

da saidumlo garigebebi; RinisZiebebi gaataros, rom moaxdinos zogadi 

dadebiTi gavlena sazogadoebaze; Seqmnas SesaZleblobebi socialurad pa-

suxismgebeli investirebisTvis ganaTlebaSi, jandacvaSi da a.S. [106].

(3) garemos dacva da mdgradoba (Environment protection and sustainability - 
EPS): amasTan dakavSirebiT arsebobs ori mosazreba. (a) biznesis ekologi-

uri pasuxismgebloba aris arapirdapiri. bizness aqvs pirdapiri pasuxismge-

bloba mxolod adamianebisadmi, magram am pasuxismgeblobebis Sesruleba 

xandaxan moiTxovs gansazRvrul qmedebebs garemosTan dakavSirebiTac, 

magaliTad, ar gaabinZuron wyali, ar daanagvianon toqsikuri narCenebiT 

da a. S. @(b) meore mosazrebis Tanaxmad, bizness aqvs piradpiri moraluri 

pasuxismgebloba bunebrivi samyaros mimarT. qaRaldis moxmarebis Semcire-

bas SeuZlia gaaumjobesos efeqtianoba da dazogos xarjebi, amavdroulad, 

kompanias moutanos garemoze mzrunvelis reputacia [106].

(4) korporaciuli mmarTveloba da ekonomikuri pasuxismgebloba (Cor-
porate governance and economic responsibility - CGER): korporaciuli mmarTvelo-
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ba exeba strategiebisa da praqtikis farTo speqtrs, romelsac daintere-

sebuli mxareebi, aRmasrulebeli menejerebi da direqtorTa sabWo iyenebs, 

raTa marTon kompania da Seasrulon valdebulebebi investorebisa da sxva 

dainteresebuli mxareebis mimarT. aqcionerTa jgufebi, romlebic Sedge-

bian mravalmiliarddolariani sapensio fondebisagan, religiuri da so-

cialuri pasuxismgeblobis mqone sainvesticio jgufebi da sxva institu-

cionaluri investorebi, iyeneben sxvadasxva instrumentebs, rom gavlena 

moaxdinon direqtorTa sabWos qcevaze, maT Soris, Seqmnan korporaciuli 

mmarTvelobis standartebi. es investorebi dainteresebulni arian iseTi 

TemebiT, rogoricaa direqtorTa sabWos diversifikacia, damoukidebloba, 

kompensacia (dajildoveba) da angariSvaldebuleba, agreTve, socialuri 

sakiTxebis farTo speqtri, rogoricaa magaliTad, samsaxurebrivi eTikis 

praqtika, ekologiuri strategiebi da adgilobrivi mosaxleobis CarTva. 

bizness aqvs ekonomikuri pasuxismgeblobebi Tavisi pirdapiri daintere-

sesbuli mxareebis mimarT – investorebi, TanamSromlebi da klientebi. 

oTxi ZiriTadi ekonomikuri pasuxismgebloba akisria bizness piradapiri 

dainteresebuli mxareebisadmi:

•	 rentabeloba: biznesi qmnis mogebas, roca is yidis produqcias an/

da momsaxurebas ufro Zvirad, vidre aris is masalebi da muSaxeli, 

romelsac iyenebs maT Sesaqmnelad; anu, biznesi qmnis mogebas fasis 

damatebiT.

•	 gamWvirvaloba: roca biznesi moqmedebs gamWvirvaled, is avrcelebs 

SeZlebisdagvarad met informacias Tavisi saqmianobis Sesaxeb. kompa-

nia SesaZleblobas aZlevs Tavis pirdapir dainteresebul mxareebs, rom 

naTlad dainaxon misi qmedebebi, strategiebi da finansuri mdgomareo-

ba. gamWvirvaloba sasargebloa pirdapiri dainteresebuli mxareebisT-

vis.

•	 aradiskriminacia: ekonomikuri TvalsazrisiT, aradiskriminacia ar miew-

ereba sqesisa da eTnikuri jgufebis winaaRdeg tendenciurobis ararse-

bobas, aramed niSnavs, rom biznesi iyenebs erTsa da imave finansur kri-

teriumebs yvela klientis, momwodeblisa da TanamSromlisTvis.

•	 mdgradoba: biznesi uzrunvelyofs Tavisi saqmianobis mdgradobas biz

nes procesebis gaumjobesebiT da saimedo, xangrZlivi urTierTobebis 

damyarebiT momwodeblebTan da klientebTan [106].

(5) eTika da adamianuri resursebi (Ethics and human resources - EHR): biznes 

eTika niSnavs biznesis warmarTvas eTikurad. biznes eTikis popularobis 

zrda ukanaskneli sami aTwleulis ganmavlobaSi ukavSirdeba korporaci-
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uli socialuri pasuxismgeblobis zrdas. korporacias sWirdeba eTi-

kis treneri / konsultanti, romelic daexmareba TanamSromlebs Sesaf-

erisi eTikuri gadawyvetilebebis miRebaSi, momxmareblebis ekologiuri 

da eTikuri moTxovnebis dakmayofilebaSi. gamWvirvale sistema saWiroa, 

rom gaanalizdes kompania da mTeli miwodebis jaWvi, SromiTi praqtika, 

rogoricaa normaluri samuSao saaTebi, aucilebeli nabijebis gadadgma 

SromiTi eqsploataciis winaaRmdeg, usafrTxo da higienuri samuSao piro-

bebis uzrunvelyofa, personalisadmi sastiki da araadamianuri mopyrob-

is aRkveTa, aradiskriminacia asakis, sqesis, eTnikuri warmoSobis da a.S. 

safuZvelze, personalis CarTva iseT saqmianobebSi, rogoricaa saqvelmo-

qmedo fondebi, fulis Segroveba, moxaliseoba da a.S. [106].

(6) korporaciuli socialuri pasuxismgeblobis indeqsi (Corporate social 
responsibility index - CSRI): korporaciuli socialuri pasuxismgebloba aris 

biznes procesis mudmivi menejmenti, raTa moaxdinos dadebiTi gavlena 

sazogadoebaze [106].

amgvarad, kanji-Copras KCCSR modeli gamoiyeneba korporaciuli so-

cialuri pasuxismgeblobis gasazomad. es sazomebi saWiroa droSi cvli-

lebebis monitoringisTvis, am cvlilebebis gamWvirvaleobisTvis da kor-

poraciuli socialuri pasuxismgeblobis miRwevebis sademonstraciod. 

kanji-Copras modeli warmoadgens sistemur sazoms, iZleva monacemebis ana-

lizisa da aRmoCenilze reaqciis saSualebas, amasTan, korporaciebis so-

cialuri pasuxismgeblobis wvlilis xarisxs globalur ekonomikaSi [106].

absoluturad SesaZlebelia, rom korporaciebma miaRwion mogebis 

maqsimizaciasa da socialuri pasuxismgeblobis ganxorcielebas erTdrou-

lad [106].

3.2.5 korporaciuli socialuri pasuxismgeblobis unarebis 

Teoriuli modeli da danaxarji-efeqtianobis analizi

socialuri pasuxismgeblobis unarebis Teoriuli modeli aerTianebs 

organizaciul struqturasa da menejerebis diskreciul qmedebebs. so-

cialuri pasuxismgeblobisTvis organizaciuli struqtura Sedgeba siste-

mebisgan, strategiebisa da procedurebisgan, raTa uzrunvelyofili iyos 

socialuri pasuxismgeblobis ganxorcieleba. am struqturebis garda, 

individualur menejerebs aqvT Rirebulebebi, codna, damokidebulebebi 

da qceviTi normebi, raTa mxari dauWiron socialuri pasuxismgeblobis 
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mqone gadawyvetilebebs da qmedebebs; isini muSaoben socialuri pasux-

ismgeblobis mqone kulturaSi [23].

socialuri pasuxismgeblobis unarebis Teoriuli modeli Sedgeba 5 

organizaciuli unarisgan: dainteresebul mxareebTan urTierToba, eTi-

kuri biznes qceva, socialuri reagirebis unari, RirebulebebTan Tanxm-

ieri komunikacia da dialogi [23].

socialur pasuxismgeblobasTan dakavSirebuli saqmianobebi firmis 

SigniT ganisazRvreba ekonomikis zogadi pirobebiT: ekonomikuri situa-

cia (krizisis dros yvela cdilobs xarjebis Semcirebas), kanonmdebloba, 

pozicia/ damokidebuleba da saqmianobis sfero. es aspeqtebi miekuTvnebi-

an danaxarjs (input) socialuri pasuxismgeblobis saqmianobebisTvis. meore 

mxriv, TanamSromlebisa da sxva dainteresebuli mxareebis keTildReoba 

aris Sedegebi (output) firmis korporaciuli socialuri pasuxismgeblobis 

aqtivobebisa. Sida korporaciuli socialuri pasuxismgebloba pirdapir 

kavSirSia TanamSromelTa keTildReobasTan, romlis gazomvac samsaxuriT 

kmayofilebis indikatorebis meSveobiT xdeba. gare korporaciuli so-

cialuri pasuxismgebloba gavlenas axdens umetesad sxva dainteresebuli 

mxareebis keTildReobaze [190].

sqema 11. socialuri pasuxismgeblobis danaxarji-efeqtianobis analizi

saqmianobis sfero
kanonmdebloba
damokidebulebebi
ekonomikuri 
situacia

danaxarji

socialur 
pasuxismgeblobasTan 
dakavSirebuli 
saqmianobebi

Sida

gare
TanamSromlebis 
keTildReoba

Sedegebi

sxva dainteresebuli 
mxareebi
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Tavi 4. socialuri pasuxismgeblobis motivebi da misi 

gavlena kompaniis miznebze

4.1. socialuri pasuxismgeblobis upiratesobebi

1990-iani wlebisTvis, korporaciuli socialuri pasuxismgeblobisTvis 

umniSvnelovanes prioritetad iqca reputaciis Seqmna TiTqmis yvela didi 

kompaniisTvis, gansakuTrebiT, ZiriTadi transnacionaluri korporaciebi-

sTvis, romlebic dafuZnebulebi arian CrdiloeT amerikaSi an dasavleT 

evropaSi da romelTa bizness warmoadgens momxmareblebisTvis produq-

ciis an momsaxurebis miwodeba [202].

socialuri sakiTxebi, eTika da korporaciuli reputacia ufro da 

ufro mniSvnelovani xdeba Tanamedrove TaobebisTvis [157; 193]. harvardis 

universitetis 2009 wlis kursdamTavrebulebis iniciativiT, Seiqmna MBA 
kursdamTavrebulebis fici, romelic Seicavs im valdebulebebs, rasac mo-

mavali menejerebi iReben, rom marTon kompaniebi socialuri pasuxismge-

bloblobis gaTvaliswinebiT [134].

hensani (Hanson) socialur pasuxismgeblobas uwodebs `imunizacias mo-

mavalis cudi qmedebebis wiaaRmdeg~ da amtkicebs, rom yvela did korpo-

racias sWirdeba `imunizaciis~ garkveuli done [87].

saerTaSoriso biznes reportis30 2008 wlis kvlevis Sedegad dadginda 

mTavari faqtorebi, ris gamoc kerZo biznesi korporaciuli pasuxismge-

blobis programebs axorcielebs. es mastimulirebeli faqtorebia: maR-

alkvalificiuri personalis mozidva da maTi SenarCuneba samsaxurSi, 

xarjebis menejmenti, sazogadoebasTan urTierToba, brendis Seqmna, saga-

dasaxado SeRavaTebi, planetis gadarCena, investorebTan urTierToba, 

mTavrobis zewola [83].

kvlevam aCvena, rom biznes liderebis umetesoba orientirebulia ko-

rporaciul socialur pasuxismgeblobaze, raTa Seqmnas Semosavlis axali 

nakadebi da maT umetesobas sjera, rom korporaciul socialur pasux-

ismgeblobas moaqvs konkurentuli upiratesobebi. amerikuli kompaniebis 

direqtorebi aRiqvamen socialur pasuxismgeblobas, rogorc marjve 

strategiul konkurentul SesaZleblobas, rasac ar aqvs uaryofiTi Sede-

gebi [157].

30	  International Business Report (IBR)
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porterisa da krameris Tanaxmad, kompaniebma unda daadginon yvela 

Sedegi – dadebiTic da uaryofiTic, rac maT aqvT sazogadoebaze; gansaz-

Rvron, romel maTganze gaamaxvilon yuradReba da SeimuSaon efeqturi 

gzebi maT mosagvareblad. Tu SevxedavT strategiulad, korporaciuli 

socialuri pasuxismgebloba gaxdeba uzarmazari socialuri progresis wy-

aro, radgan biznesi iyenebs Tavis mniSvnelovan resurss, kompetencias da 

gamWriaxobas qmedebebisTvis, romlebic sasargebloa sazogadoebisTvis. 

korporaciuli socialuri pasuxismgeblobis realuri gavlena aris axali 

biznes modelebis Seqmna, romlebic fokusirebuli iqneba komerciul da 

socialur saWiroebebze erTdroulad. organizaciebi, romlebic akeTe-

ben swor arCevans da qmnian fokusirebul, proaqtiur da integrirebul 

socialur iniciativebs TavianT ZiriTad strategiebTan erTad, aRiqvamen 

socialur pasuxismgeblobas, rogorc saerTo Rirebulebebis Seqmnas [160].

garda imisa, rom korporaciuli socialuri pasuxismgebloba konkuren-

tuli warmatebisTvis sul ufro metad mniSvnelovani xdeba [160; 157; 70; 

187], kompaniebi axorcieleben mas sami ZiriTadi mizezis gamo: SeinarCunon 

da gazardon samarTlianobis aRqma, marTon urTierTobebi mTavar dain-

teresebul mxareebTan da asaxon maTi korporaciuli Rirebulebebi [52; 111].

motivaciisa da konteqstualuri faqtorebis Sesaxeb kvlevam did bri-

taneTsa da iaponiaSi gamokveTa sami mTavari mizezi ekologiuri pasux-

ismgeblobis donis gazrdisTvis: konkurentuloba - ekologiuri pasux-

ismgeblobis potenciali efeqturobis gasaumjoebeseblad grZlevadian 

perspeqtivaSi, legitimacia - firmis survili, rom gaaumjobesos Tavisi 

saqmianobebis Sesaferisoba arsebul kodeqsebTan, normebTan, Rirebule-

bebsa da rwmenasTan, da ekologiuri pasuxismgebloba - interesebi, rac aqvs 

firmas Tavisi socialuri valdebulebebisa da Rirebulebebisadmi [77].

garda amisa, kerZo biznesic iTvisebs eTikur biznes praqtikas da axor-

cielebs socialur pasuxismgeblobas komerciuli mosazrebebis gamo [83].
kompaniebs sjeraT, rom qmnian Rirebulebebs sazogadoebisTvis samuSao 

adgilebiT, gadasaxadebis gadaxdiT da produqciis uaryofiTi ekologi-

uri gavlenis SemcirebiT [150; 210; 130].

gasaTvaliswinebelia, rom kompaniebze mudmivad xorcieldeba zewola 

sxvadasxva jgufebis mxridan, rac aiZulebs maT, aqtiurad eZebon kreati-

uli gzebi, raTa upasuxon sirTuleebs [96; 166; 2017]. es problema gansa-

kuTrebiT mwvaved dgas farmacevtuli kompaniebis winaSe, radgan farma-

cevtuli industria maT ricxvSia, romelTac yvelaze metad akritikeben 

maRali fasebis da araeTikuri marketingis gamo [147; 119].
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kvlevebma imasTan dakavSirebiT, Tu ramdenad aqvT farmacevtul kom-

paniebs socialuri pasuxismgebloba gaTviTcnobierebuli, ra roli aqvT 

maT siRaribisa da avadmyofobis gavrcelebaSi, daadgina, rom es prob-

lemebi ufro aqtualuria ganviTarebadi da dabali Semosavlebis qvey-

nebSi. did farmacevtul kompaniebze xorcieldeba gansakuTrebuli ze-

wola, rom daTmon inteleqtualuri sakuTrebis ufleba, raTa Semcirdes 

wamlebze fasebi da gaizardos Raribi pacientebis msyidvelobiTi unari, 

agreTve, warmarTon kvlevebi tropikuli daavadebebis dasaZlevad [120]. 

am gamowvevebis sapasuxod, sul ufro mzardi tendenciaa farmacevtuli 

kompaniebis mier korporaciuli socialuri pasuxismgeblobis SeTviseba 

[110; 44].

vudi (Wood) amtkicebs, rom arsebobs socialuri pasuxismgeblobis sami 

mamoZravebeli principi: (1) biznesi aris socialuri organizacia da ami-

tom movalea, gamoiyenos misi Zalaufleba pasuxismgeblobis grZnobiT; (2) 

biznesi pasuxismgebelia Sedegebze, rac dakavSirebulia mis sazogadoe-

baSi monawileobis sferosTan; (3) individualuri menejerebi arian moral-

uri agentebi, romlebic valdebulni arian, gamoiCinon keTilgoniereba 

gadawyvetilebis miRebisas [212; 11; 50].

socialuri pasuxismgeblobis danergvisTvis, mniSvnelovania kompaniis 

zoma: rac ufro didia korporacia (mTliani Semosavlis TvalsazriTac), 

miT ufro maRalia motivacia korporaciuli socialuri pasuxismgeblobis 

ganxorcielebisTvis, radgan ufro met yuradRebas ipyrobs sazogadoebis 

mxridan [138].

menejerebs sjeraT, rom qmnian Rirebulebebs sazogadoebisTvis, qm-

nis ra kompania samuSao adgilebs, ixdis gadasaxadebs da amcirebs Tavisi 

produqciis uaryofiT ekologiur gavlenas. garda amisa, menejerebi Tv-

lian, rom socialuri pasuxismgebloba Seicavs: TanamSromlebze zrunvas, 

produqciisa da servisebis Seqmnas, romelic klientebs surT, ise, rom ar 

miayenon ziani garemos. menjerebs ar sjeraT, rom maT aqvT pasuxismgeblo-

bebi iseTi socialuri sakiTxebisadmi, rogoricaa mesame samyaros ganviTa-

reba, siRaribis Semcireba da socialuri ardaSvebis gamoricxva [150].

biznesis socialur efeqturobasa da finansur efeqturobas Soris 

mWidro kavSirebis [148; 106] miuxedavad, korporaciuli socialuri pa-

suxismgeblobis masStabi da buneba scildeba finansurs da Seicavs iseT 

upiratesobebs, rogoricaa kompaniis gaumjobesebuli aRqma, riskebis pro-
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aqtiuri menejmenti, loialuri klientebi, organizaciaSi gulwrfeli 

kulturis `swori saqmis keTeba~, SromiTi standartebis dacva, janmrT-

elobisa da usafrTxo politikis ganxorcieleba da a.S. korporaciebi iy-

eneben korporaciuli socialuri pasuxismgeblobis taqtikas, raTa moigon 

talantebisTvis omi [22; 106]. korporaciuli socialuri pasuxismgeblobis 

politikas Sedegad moaqvs korporaciisTvis sammagi gaumjobeseba: xalxi, 

planeta da mogeba. socialur pasuxismgeblobasTan dakavSirebuli saqmi-

anobis upiratesobebi uzarmazaria korporaciisTvis, sazogadoebisTvis 

da garemosTvis. arsebobs sxavdaxva faqtorebi, rac iwvevs im kompaniebis 

ricxvis zrdas, romlebic socialur pasuxismgeblobas axorcieleben. 

pirveli, momxmareblebi mTels msoflioSi ufro da ufro informirebule-

bi xdebian TavianTi SenaZenebis ekologiur da socialur zemoqmedebebze. 

amitom isini am sakiTxs iTvaliswineben gadawyvetilebis miRebisas. meore, 

globalizaca zrdis axal gamowvevebs korporaciebisTvis saxelmwifo reg-

ulaciebis, gadasaxadebis, cvalebadi standartebis, eTikuri sakiTxebis, 

ekologiuri SezRudvebis, Sromis gamoyenebis da a.S. TvalsazrisiT. es 

problemebi korporaciebs SesaZloa Zviri daujdeT da amitom valdebulni 

arian gamoiyenon socialuri pasuxismgeblobis mqone strategiebi [106].

zogadad, korporaciuli socialuri pasuxismgeblobisadmi xedva or 

farTo kategoriad iyofa: erTni amtkiceben, rom biznesi, mxolod da mx-

olod valdebulia, miiRos mogeba ise, rom daicvas minimaluri sakanonmde-

blo da eTikuri SezRudvebi, xolo meoreni amtkiceben, rom bizness aqvs 

valdebulebebis farTo speqtri sazogadoebis winaSe [111; 31; 64; 115].

amas garda, korporaciul socialur pasuxismgeblobas ganixilaven pozi-

tiuri da negatiuri TvalsazrisiTac. pozitiuli xedviT, socialuri pa-

suxismgebloba organizaciisTvis aris zrdisa da mogebis SesaZlebloba 

[108; 50]; aseve, aumjobesebs korporaciul imijs da finansur mwarmoeblu-

robas [11; 50]. pozitiur Tvalsazriss iziarebs iseTi lideri kompaniebi, 

rogoricaa Shell, Beyond Petroleum, Starbucks [50]. negatiuri mosazreba ki aRiq-

vams socialur pasuxismgeblobas, rogorc mogebis maqsimalurad gazrdis 

instruments [50]. paradoqsulia, rom zogierTi organizacia (magaliTad, 

Enron, Arthur Andersen, Worldcom, Shell), romlebsac hqondaT kargi socialuri 

pasuxismgeblobis reputacia, aRmoCnda, rom operirebdnen araeTikurad [50]. 
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amdenad, sagulisxmoa, rom korporaciuli socialuri pasuxismgeblobis 

strategiebi fundamenturad aragulwrfeli SeiZleba iyos [50; 124].

kompaniisTvis korporaciuli socialuri pasuxismgeblobis progr-

amebis sargebelia gansxvavebuloba konkurentebisgan31, profesionaluri 

personalis mozidva da SenarCuneba [22; 106; 157; 83], erTguli TanamSrom-

lebi da loialuri klientebi, operaciuli xarjebis Semcireba [4], mogebis 

gazrda, kmayofili dainteresebuli mxareebi da investorebi [71], maregu-

lireblebis zedamxedvelobis Semcireba, brendis imijis gaumjobeseba [138; 

141], produqciis diferencireba, ndobisa da konkurentunarianobis gaz-

rda [81], inovaciuroba [139]. socialuri pasuxismgebloba aumjobesebs kom-

paniis reputacias [104; 60; 94], zrdis kompaniis imijs da aZlierebs brends, 

xels uwyobs inovacias, amcirebs xarjebs da uzrunvelyofs kompaniis axal 

da ganviTarebad bazrebze32 Sesvlas [160; 157; 94], zrdis inovaciur un-

arebs, kmayofilebas da firmis pozitiur aRqmas [3; 13; 101; 121].

aRsaniSnavia, rom korporaciul socialur pasuxismgeblobas kompani-

isTvis maSin moaqvs warmateba, rodesac is nebayoflobiTia da kompaniis 

strategiis nawilia [77; 109]. amis miuxedavad, mecnierebi aRiareben kor-

poraciul socialur pasuxismgeblobas, rogorc konkurentuli upirate-

sobis wyaros da amitom mniSvnelovan korporaciul kapitalad miiCneven 

[157].

socialuri pasuxismgeblobis mqone korporaciisgan sargebels iReben 

klientebi, adgilobrivi sazogadoebebi da investorebi. radgan produqci-

is yidvas, investirebas da partniorobas pasuxismgeblobis mqone firmas-

Tan moaqvs faqtobrivi mogeba, es SeiZleba iyos ekonomikuri, socialuri 

da eTikuri sargebeli [139].

socialur pasuxismgeblobasTan dakavSirebuli saqmianobebia, magali-

Tad: Zveli eleqtronuli mowyobilobebis gadamuSaveba; haeris kondici-

rebis erTi gradusiT Semcireba; moqnili samuSao saaTebis sistemis danerg-

va; xelfasebis drouli gadaxda; distanciuri muSaoba da TanamSromelTa 

SvilebisTvis sabavSvo baRebis mowyoba [139].

kompaniisTvis, korporaciuli socialuri pasuxismgeblobis progr-

amebis sargebelia, agreTve, profesionaluri personalis mozidva da 

SenarCuneba, erTguli TanamSromlebi da loialuri klientebi, oper-

31	  magaliTad toiotas warmateba “mwvane avtomobili” hibrid priusi.
32	  magaliTad, glaqso-smit-klainma (GlaxoSmithKlein) investicia Cado Raribi qveynebi-

sTvis wamlebis SeqmnaSi, ramac kompanias saSualeba misca, emuSava ufro efeqturad 
adgilobriv mTavrobebTan da mieRo patentis dacva.
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aciuli xarjebis Semcireba, mogebis gazrda, kmayofili dainteresebuli 

mxareebi da investorebi, maregulireblebis zedamxedvelobis Semcireba, 

brendis imijis gaumjobeseba, produqciis diferencireba, konkurentu-

narianoba da inovacia [139].

saintereso xedva socialuri pasuxismgeblobis upiratesobis Sesaxeb 

ekuTvnis hopkinss (Hopkins, 2007), romelic akavSirebs socialuri pasux-

ismgeblobis sargebelsa da finansur gaumjobesebas siRaribisa da gan-

viTarebadi qveynebis problemebis gadaWrasTan [139]. sxva upiratesobebi 

dakavSirebulia kompaniebis partniorobasTan gaeros global kompaqtTan, 

biznesi sazogadoebaSi da kerZo da sajaro partniorobebTan (UNs Global 
Compact, Business in the Community and private and public partnerships). garda amisa, 

socialuri pasuxismgebloba exmareba kompaniebs urTierTobebis damyare-

baSi maspinZel mTavrobebTan, adgilobriv sazogadoebebTan da daintere-

sebul mxareebTan.

korporaciuli socialuri pasuxismgeblobis Tanamedrove mxardam-

Werebi eyrdnobian oTx arguments, raTa gaamarTlon am iniciativebisadmi 

yuradReba da resursebi:

1.	 moraluri valdebuleba – kompaniis movaleoba, rom hqondes pasux-

ismgebloba da akeTos “swori saqme”;

2.	 mdgradoba – biznesis gavlena ekologiasa da sazogadoebaze – Se-

Zlebisamebr ireklavs pirad interesebs;

3.	 licenzia operirebaze – tacituri an eqplicituri nebarTva, romelic 

kompanias sWirdeba mTavrobebisgan, adgilobrivi sazogadoebisa da sxva 

dainteresebuli mxareebisgan, biznesis sawarmoeblad;

4.	 reputacia – socialur pasuxismgeblobasTan dakavSirebuli saqmiano-

ba zrdis kompaniis imijs, aZlierebs brends, aumjobesebs morals da 

aqciebis fassac ki zrdis [160; 157].

Tumca, socialuri pasuxismgebloba ara marto aumjobesebs korpora-

ciis reputacias, aramed xels uwyobs inovacias, amcirebs xarjebs da uz-

runvelyofs kompaniis Sesvlas axal bazrebze [157].

mecnierebi ver Tanxmdebian firmis mwarmoeblurobaze korporaci-

uli socialuri pasuxismgeblobis gavlenasTan dakavSirebiT, rac imiTaa 

gamowveuli, rom ar arsebobs korporaciuli socialuri pasuxismgeblobis 

zusti definicia, ar arsebobs misi sazomi instrumenti da arsebobs kon-

teqstualuri faqtorebis gavlenebi [77]. amasTan, rogorc irkveva, kor-

poraciul socialur pasuxismgeblobas kompaniisTvis moaqvs warmateba 

maSin, rodesac is aris nebayoflobiTi da kompaniis strategiis nawili. 



85

amis magaliTia `makdonaldsis~ SemTxveva. `makdonaldsi~ didi xnis ganma-

vlobaSi cnobili iyo arajansaRi sakvebiT. magram misma socialuri pasux-

ismgeblobis iniciativam, ebrZolos simsuqnes mozardebSi, sazogadoebaSi 

mowoneba ar daimsaxura. bevri fiqrobda, rom es iniciativa iZulebiTi iyo, 

ramac gamoiwvia sargeblobis motanis albaTobis Semcireba organizaci-

uli efeqturobisaTvis. amdenad, SeuZlebelia konkretuli socialuri 

pasuxismgeblobis saqmianobis mosalodneli sargeblis winaswarganWvreta, 

konteqstualuri faqtorebis gamo, romlebic Seqmnilia TiToeuli orga-

nizaciis unikaluri istoriis manZilze [77].

korporaciuli socialuri pasuxismgebloba ganixileba, rogorc 

strategiuli resursi da mis Zlier mxareebs, iseve, rogorc nebismieri 

sxva resursebis SemTxvevaSi, SeuZliaT konkurentuli upiratesobis mo-

tana, xoli sisusteebs - zaralis motana [157].

porterisa da krameris mosazrebis mixedviT, Tu korporaciebi gaaana-

lizeben socialuri pasuxismgeblobis perspeqtivebs, gamoiyeneben ra imave 

struqturas, riTic ZiriTadi biznes gadawyvetilebebis dros xelmZRvan-

eloben, aRmoaCenen, rom socialuri pasuxismgebloba aris bevrad meti, 

vidre xarji, iZuleba an saqvelmoqmedo saqme. piriqiT, korporaciuli 

socialuri pasuxismgebloba SeiZleba iyos xelsayreli resursi. es per-

speqtiva xazs usvams imas, rom korporaciuli socialuri pasuxismgebloba 

SesaZloa Sefasdes, rogorc arsebiTi da mzardi zegavlena marketinguli 

strategiis arCevanze, gansakuTrebiT, momxmarebelTa faseulobebze misi 

gavlenis TavlsazrisiT [157; 160].

korporaciuli socialuri pasuxismgebloba aris marTebuli wyaro 

araxelSesaxebi konkurentuli upiratesobis mosapoveblad, Tumca, misi 

potenciali srulad ar aris gamoyenebuli [138]. amJamindel codnaze 

dayrdnobiT SeuZlebelia imis axsna, Tu ratom aris socialuri pasux-

ismgebloba gansakuTrebiT efeqturi zogierT adgilas, zogierT sakiTx-

Tan dakavSirebiT, gansazRvruli drois monakveTSi [96].

4.2. korporaciuli socialuri pasuxismgeblobis kritika

miuxedavad enTuziazmisa, rom socialuri da komerciuli miznebis 

gaerTianebas moaqvs ufro meti sikeTe sazogadoebisa da biznesisTvis, 

arsebobs socialuri pasuxismgeblobis initiativebis seriozuli kritika 

imasTan dakavSirebiT, rom yvela es mcdeloba ar aRwevs Tavis gamiznul 
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sasargeblo Sedegebs. bevri fiqrobs, rom WeSmaritad pasuxismgebluri 

iqneba biznesis marTva kompetenturad socialuri sakiTxebiT dakavebulo-

bis gareSec [185; 157]. miT umetes, rom kompaniebi korporaciul socialur 

pasuxismgeblobas, xSirad, zewolis gamo axorcieleben [157].

socialuri pasuxismgeblobis meSveobiT marTlac umjobesdeba kompa-

niis reputacia da talantebis mizidva, magram misi ganxorcieleba Zalian 

Zviri SeiZleba Rirdes da miiRwes sxva prioritetebis, rogoricaa kvleva 

da ganviTareba, xarjze. es, ki, xSirad mcdari da araefeqturia [85; 157].

socialuri pasuxismgeblobis kritika orientirebulia socialuri ini-

ciativebis `moulodnel Sedegebze~ da mas uwodeben `borotis qmnas sik-

eTis keTebiT~. magaliTad, ugandaSi xeebis dargva saTburi efeqtis mqone 

gazebis gamoyofis kompensirebisTvis, evropaSi mimzidveli idea iyo, rac 

naklebad momxibvleli aRmoCnda ugandeli fermerebisTvis, romlebic Za-

lis gamoyenebiT gaasaxles TavianTi miwebidan, raTa gamoeTavisuflebinaT 

adgili tyis gasaSeneblad. aseve, garemos damcvelTa aqtiurma mxardaWeram 

biosawvavis mimarT, gamoiwvia fermerebis mier marcvleuli kulturebidan 

biosawvavze gadarTva, ramac Seqmna sakvebis nakleboba bevr bazarze da 

aman xeli Seuwyo sakvebi produqtebis fasebis zrdas [157]. aseve gaakri-

tikes avtraliaSi mTavrobis gegmebi, romlis Tanaxmadac, aRmasrulebeli 

direqtorebi iZulebulebi iyvnen korporaciuli socialuri pasuxismge-

blobis gansazRvrul donemde mieRwiaT [106].

kritikosebi mainc fiqroben, rom kompaniebi korporaciul socialur 

pasuxismgeblobas zewolis gamo axorcieleben da ara imitom, rom Tvlian, 

swor saqmes akeTebe. `koka-kolam~ Secvala strategia mas Semdeg, rac mis 

Sesaxeb uaryofiTi informacia vrceldeboda ramdenime wlis ganmavloba-

Si: muSebisadmi mkacri mopyroba kolumbiaSi, wylis Warbi doziT moxmare-

ba indoeTis gvalvian nawilSi, pasuxismgeblobis aRebis dagvianeba das-

nebovnebul produqtze belgiaSi 1999 wels, bavSvebSi simsuqnis epidemiis 

gamowvevisTvis xelSewyoba ganviTarebul qveynebSi. amitom kompaniis wi-

naaRmdeg aqtiuri boikotireba mimdinareobda universitetebis kampusebze 

CrdiloeT amerikasa da evropis zogierT qveyanaSi. `koka-kola~ aRmoCnda 

safrTxis qveS; TandaTan mcirdeboda brendis Rirebuleba. kompaniis ax-

alma aRmasrulebelma direqtorma Secvala kompaniis midgomebi social-

uri sakiTxebisadmi da miznad daisaxa, `koka-kola~ gadaeqcia `aRiarebul 
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globalur liderad korporaciul socialur pasuxismgeblobaSi~. kompa-

niam daiwyo SromiTi damokidebulebebis Seswavla mTeli miwodebis jaWvis 

farglebSi, wamoiwyo wylis konservaciis proeqtebi, SezRuda Saqris Sem-

cveli sasmelebis gayidva skolebSi da daiwyo im iniciativebis mxardaWera, 

romlebic xels uwyobda fizikuri varjiSis waxalisebas bavSvebSi [157]. 

Tumca mainc, man es iniciativebi mxolod zewolis gamo ganaxorciela da 

ara nebayoflobiT.

amgvar TavdacviT socialur pasuxismgeblobas, gansakuTrebiT, sx-

vadasxva jgufebis zewolis gamowvevebze reaqciis TvalsazrisiT, Sedegad 

moaqvs moklevadiani damamSvidebeli efeqtis mqone sazogadoebasTan urT-

ierTobebi, minimaluri socialuri sargebliT da ar moaqvs strategiuli 

sargebeli biznesisTvis. radgan korporaciuli reaqcia ar aris strategi-

uli korporaciuli socialuri pasuxismgebloba, amitom aqvs mcire Sedegi 

- odnav meti, vidre kosmetikuri [160]. amis miuxedavad, umoqmedod darCe-

nis SemTxvevaSi riskebi mniSvnelovnad maRalia. mxolod TavdacviTi kor-

poraciuli socialuri pasuxismgebloba iwvevs strategiul naklovanebebs 

kompaniisTvis mis proaqtiur konkurentebTan SedarebiT. magaliTad, avto-

mobilebis germaneli mwarmoeblebi, 2007 wels, germaniis mwvaneTa partiis 

liderma da yofilma garemos dacvis ministrma33 mkacrad gaakritika, xolo 

germanel momxmarebels mouwoda, `be-em-vesa~ da `folksvagenis~ nacvlad 

eyida `toiota priusi~34, mis gamonabolqvSi naxSirorJangis naklebi ra-

odenobis gamo. sinamdvileSi ki, ̀ folksvageni~ da ̀ mersedes-benci~ uSveben 

avtomobilebs, romlebic ufro naklebad abinZureben garemos, vidre `pri-

usi~. amis miuxedavad, sazogadoebis aRqmaSi germanelebi, ekologiurad 

sufTa (mwvane) avtomobilebis warmoebaSi, `iZulebiTi mimdevrebi~ arian da 

ara liderebi [157]. germaneli avtomomwarmoeblebis sustma TavdacviTma 

pozicionirebam garemosdacviT RonisZiebebSi mniSvnelovani strategiuli 

sisusteebi gamoiwvia [157]. amdenad, kompaniis proaqtiuloba mniSvnelova-

nia socialuri programebis ganxorcielebaSi.

amavdroulad, kvlav grZeldeba kamaTi korporaciis ZiriTad mizanTan 

dakavSirebiT - aris biznesis mizani produqciisa da momsaxurebis miwode-

ba, rasac moaqvs mogeba aqcionerebisTvis, Tu kompania mTlianad unda iyos 

pasuxismgebeli sazogadoebis mimarT? ekonomisti, nobelis premiis lau-

reati, milton fridmani (Milton Friedman) amtkicebs, rom ,,arsebobs mxolod 

33	  Renate Künast
34	  Toyote Prius instead of BMW and Volkswagen
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erTi da erTaderTi socialuri pasuxismgebloba biznesisa – gamoiyenos 

Tavisi resursebi da ganaxorcielos iseTi qmedebebi, romlebic gazrdis 

mis mogebas ise, rom darCes TamaSis wesebis farglebSi, rac niSnavs, rom Ria 

da Tavisufal konkurencias eweva cbierebisa da TaRliTobis gareSe“ [107]. 

fridmanis azriT, korporaciuli socialuri pasuxismgebloba SeuTavse-

belia kapitalizmTan da biznesis bunebasa da miznebTan [63; 110]. mxolod 

xalxs SeiZleba hqondes socialuri pasuxismgebloba, korporaciebs ki ar 

aqvT aranairi valdebuleba sazogadoebis winaSe. korporaciis fundamen-

turi mizani aris Tavisi aqcionerebisTvis mogebis maqsimalurad gazrda 

im qveynis kanonebisadmi morCilebiT, sadac operirebs. am mosazrebis av-

torebi upiratesobas aniWreben neoliberalizms da daJinebiT amtkiceben, 

rom fizikuri kapitalis da sicocxlisunarianobis gaumjobeseba, Seqmnili 

ekonomikuri zrdis meSveobiT, axasiaTebs Tavisufal bizness [76; 106].

borelis (Borelli, 2006) mtkicebiT, korporaciuli socialuri pasuxismge-

bloba ubralod moqmedebs, rogorc sadazRvevo polisi im korporaciuli 

direqtorebisTvis, vinc mgrZnobiarea imijis mimarT [106].

kidev erTi sawinaaRmdego mosazreba isaa, rom bevri globaluri ko-

rporacia, rogoricaa British American Tobacco, McDonald’s, navTobis giganti 

BP da sxva. socialuri pasuxismgeblobis programebs axorcieleben, raTa 

gadaitanon sazogadoebis yuradReba eTikuri SekiTxvebisgan, romlebic 

ismeva maTi ZiriTadi biznes operaciebis gamo, rogoricaa magaliTad, Tam-

baqos mavne zemoqmedeba janmrTelobaze [106; 136].

karnanis (Karnani) Tanaxmad, korporaciuli socialuri pasuxismgeblobis 

Teorema fundamenturad mcdaria. Tu bazari kargad muSaobs, maSin, kerZo 

mogeba da sajaro interesebi erTnairia da ar aris saWiro kompromise-

bze wasvla. kompaniebis moqmedebebs, TavianTi sakuTari interesebidan 

gamomdinare, socialurad optimaluri Sedegebi moaqvT. magram sabazro 

krizisis dros saWiro xdeba kompromisebi kerZo mogebasa da sajaro in-

teresebs Soris. aseT SemTxvevaSi, saWiroa Tavisufali bazris Seviwroeba, 

radgan araefeqturia (da amdenad, arasasurveli) menejerebis keTil nebaze 

dayrdnoba socialuri keTildReobis gasaumjobeseblad [107].

adam smiti 200 welze meti xnis win amtkicebda, rom uxilavi xelis 

wyalobiT, firmebi racionalur pirad interesebs misdeven, raTa maqsim-

alurad gazadron socialuri keTildReoba. es imitom, rom kapitalizmis 

Tavisufali bazari saukeTeso gzaa ekonomikuri aRmavlobisTvis [107].

biznesis mier aqcionerebisTvis mogebis maqsimalurad gazrdas mivya-

varT socialuri keTildReobis maqsimalurad gazrdisken. kliv krukis 
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(Clive Crook) azriT, korporaciuli socialuri pasuxismgeblobis qomagebma, 

`rogorc Cans, ver gaiges es yvelaze fundamenturi da aucilebeli arsi 

ekonomikis mTeli disciplinisa” [107]. `makdonaldsi~ moqmedebda piradi 

interesebidan gamomdinare, roca daiwyo salaTebis gayidva, radgan baz-

ris `uxilavi xelis~ moqmedebidan gamomdinare, man upasuxa momxmarebelTa 

moTxovnebs, ramac misi mogebac gazarda da socialuri keTildReobac 

gaaumjobesa. amitom saWiro ar aris kompaniis Seqeba imisTvis, rom aqvs 

socialuri pasuxismgebloba. mxolod aqcionerebs SeuZliaT usayveduron 

menejerebs, rom maT ar daiwyes es qmedebebi ufro adre, radganac bazarze 

aris mravali SesaZlebloba, rac menejerebma unda gamoiyenon. am SesaZle-

blobebis aRmoCena da sworad gamoyeneba aris yvelaze didi pasuxismge-

bloba, rasac socialur keTildReobamde mivyavarT [107].

lin-hais (Lin-Hi) Tanaxmad, ara mxolod isaa sakiTxavi, Tu ra unda gaa-

keTon korporaciebma, aramed isic, Tu sad aris maTi pasuxismgeblobebis 

zRvari. korporaciebi gvTavazoben saqonelsa da momsaxurebas imitom, rom 

ekonomikuri sistema iZleva amis stimuls. sabazro ekonomika operirebs 

Sesabamisi TamaSis wesebis winapirobebis gaTvaliswinebiT, adam smitis ,,ux-

ilavi xelis“ Tanaxmad [122].

qembalis (Campbell) mtkicebiT, Tu kompaniebis raison d’etre aris mogebisa 

da aqcioneruli Rirebulebis maqsimalurad gazrda, maSin korporacieb-

ma yvelaferi unda gaakeTon, raTa miaRwion am mizans, Tundac Seicavdes 

garkveul socialurad upasuxismgeblo qmedebebsac ki, Tuki maT sjeraT, 

rom isini amiT mizans miaRweven [28].

	 qembalis mtkicebiT, ekonomikuri pirobebi, gansakuTrebiT, korpo-

raciebisa da ekonomikis SedarebiT jansaRi mdgomareoba da konkurenciis 

done, romelSic korporaciebi operireben, zegavlenas axdes imis albaTo-

baze, rom korporaciebi imoqmedeben socialuri pasuxismgeblobis gaT-

valiswinebiT. korporaciis susti finansuri mwarmoebluroba da arajan-

saRi ekonomika ki amcirebs am albaTobas [28].

4.3. korporaciuli socialuri pasuxismgebloba da kompaniis 

finansuri efeqturoba

mecnierebi ver SeTanxmdnen, unda hqondeT Tu ara kompaniebs social-

uri pasuxismgebloba da ra zegavlens moaxdens socialur pasuxismgelo-

basTan dakavSirebuli programebi firmis sabazro Rirebulebaze.
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firmis korporaciul socialur pasuxismgeblobasa da mis finansur 

efeqtianobas Soris kavSirebi cxare kamaTis sagania 1960 wlidan dRemde. 

mkvlevarebi ver SeTanxmdnen am or cvlads Soris urTierTdamokidebule-

bebTan dakavSirebiT [38; 152].

tradiciuli ekonomikuri argumenti amtkicebs, rom menejerebma unda 

miiRon iseTi gadawyvetilebebi, rac gamoiwvevs firmis mflobelebis sim-

didris maqsimalur zrdas [126]. amasTan, tradiciuli finansuri logikac 

amtkicebs, rom socialuri pasuxismgebloba SeuTavsebelia ekonomikur 

miznebTan da amitom Tavidan unda iqnes acilebuli. marTlac, firmebi, 

romlebic socialuri programebis ganxorcielebiT arian dakavebulni, 

gansakuTrebiT ki, maSin, roca es programebi Zviri jdeba, SeiZleba iyos 

bazris disciplinis sagani, rac niSnavs SezRudul wvdomas iaffasian kapi-

talTan, top-menejmentis Secvlas da kompaniis STanTqmas [102].

korporaciis menejmentisTvis, gadawyvetilebebis misaRebad, mniS-

vnelovania imis codna, ukavSirdeba Tu ara pirdapir ekonomikuri efeq-

turoba, pozitiurad an negatiurad, socialur pasuxismgeblobas. Tu 

socialuri pasuxismgeblobis ganxorcieleba negatiur kavSirSia firmis 

finansur efeqturobasTan, maSin menejerebi ufro windaxedulebi iqnebian 

am sferosTan dakavSirebiT. Tu piriqiT, dadebiTi kavSirebia maT Soris, 

menejerebs socialuri pasuxismgeblobis ganxorcielebis meti survili 

eqnebaT [38].

sainteresoa is faqti, rom menejerebi ar arian kanoniT valdebulni, 

rom maqsimalurad gazardon aqcionerebis simdidre [126]. Tumca, bevri 

mkvlevari amtkicebs, rom firmebi movaleni arian sazogadoebis mimarT 

[82; 188; 206] da mogebis gazrdis viwro interesi iwvevs menejmentis mier 

sxva mniSvnelovani dainteresebuli mxareebis (TanamSromlebi, mimwode-

blebi, momxmareblebi da farTo sazogadoeba) interesebis ignorirebas. am 

konfliqtis gadaWris erT-erTi gza aris is, rom socialuri pasuxismge-

blobis raime formiT ganxoriceleba Tu marTlac gaaumjobesebda firmis 

momavalSi naRdi fulis mimoqcevis mimdinare Rirebulebas, SesaZlebelia 

Tavsebadi iyos firmis mflobelis simdidris maqsimizaciis interesebTan 

[126].

mecnierebma (Margolis & Walsh, 2003) Seiswavles 95-ze meti kvleva Catare-

buli 1971 – 2001 wlebSi. miuxedavad kritikisa, rom monacemebis wyaro 

da gamoyenebuli gazomvis instrumentebi bevr kvlevaSi ar iyo marTebuli, 

maT gansazRvres 55 kvleva dadebiTi kavSirebiT korporaciul pasuxismge-

blobasa da finansur efeqturobas Soris. 21 kvlevaSi kavSirebi ar iyo 
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napovni, xolo 7 kvleva aCvenebda uaryofiTad damokidebul kavSirebs, 18 

kvleva ki aRwers kombinirebul Sedegebs [131; 173].

52 kvlevis meta-analizma daadgina zogadi dadebiTi kavSirebi social-

ur pasuxismgeblobasa da finansur efeqturobas Soris [173; 148].

mkvlevarebis sxva jgufma (McWilliams & Siegel, 2000), socialur pasux-

ismgeblobasa da finansur efeqturobas Soris, neitraluri urTierTka-

vSirebi ipova. socialur da finansur sazomebs Soris urTierTkavSiri 

SemTxveviTia, radgan Zalian bevri cvladi axdens zegavlenas am urTierT-

kavSirebze. amasTan, bevri kvleva Seicavs teqnikur Secdomebs da aris cu-

dad dagegmili [137].

miuxedavad imisa, rom kvlevebma ar daadastura erTmniSvnelovnad 

cxadi pozitiuri kavSirebi korporaciul pasuxismgeblobasa da finansur 

efeqturobas Soris, iribi kavSirebi, gansakuTrebiT, kompaniis riskebT-

an, mainc arsebobs. korporaciuli pasuxismgeblobis sruli ararseboba 

safrTxeSi agdebs kompanias zedmetad maRali riskebis gamo [173].

korporaciuli pasuxismgebloba aris ara mxolod riskebis Sesustebis 

meTodi, aramed, agreTve, fasis Seqmnis SesaZleblobac. korporaciuli 

mmarTvelobis TvalsazrisiT, korporaciuli pasuxismgeblobis ganxor-

cieleba, rogoricaa magaliTad, gamWvirvale angariSgeba, amcirebs mate-

rialur riskebs. SustainAbility (2001) gansazRvravs eqvs wamyvan finansur 

elements kompaniis mdgradi ganviTarebisTvis: momxmarebelTa mozidva, 

brendis fasi da reputacia, adamianuri da inteleqtualuri kapitali, 

riskis profili, inovacia da saqmianobis licenzia. kidev erTi wamyvani 

faqtori, romelic kvlav aris bazris niSa, aris socialurad pasuxismge-

bluri investiciebi. es aris investicia ekologiurad an/da socialurad 

moqmed kompaniebSi da aris mzardad moTxovnadi dainteresebuli mxareebis 

mier [187; 173].

investorebi sul ufro metad mgrZnobiareni xdebian socialuri pa-

suxismgeblobis sakiTxebis mimarT, radganac es riskebTan kavSirSia. es ki 

niSnavs, rom kompaniebi, romlebic am viTarebas ar iTvaliswineben, zaral-

debian kapitalis maRali fasis gamo, radgan ivaraudeba, rom kompaniis 

riski aris ZiriTadi zegavlenis mqone faqtori kapitalis fasze. amitom 

investorebi dauyovnebliv iwyeben socialur pasuxismgeblobis programas 

kompaniebSi, sadac isini investiciebs deben [173].

aRsaniSnavia, rom investorebis damokidebuleba korporaciuli social-

uri pasuxismgeblobis iniciativebisadmi SesaZloa iyos pozitiuri an nega-

tiuri. magaliTad, Tu investoris TvalsazrisiT, mdgradoba biznesisTvis 
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arsebiTia, aseT SemTxvevaSi, iniciativebi ar exeba `planetis gadarCenas~, 

aramed mimarTulia xarjebis dazogvisken, narCenebis Semcirebisa da kompa-

niis efeqtianobisken. 2006 wels, `guglma~ wamoiwyo ganaxlebad energiaze 

gadasvlis strategia. es iyo ara mxolod biznesis damfuZneblebis piradi 

rwmenis asaxva, aramed isic, rom `gugli~ eleqtroenegriis msxvili momx-

marebelia da ganaxlebadi energia xarjebis Semcirebis SesaZleblobas iZl-

eva. miuxedavad amisa, rodesac `guglma~ ganacxada ganaxlebadi energiis 

strategiis Sesaxeb, niu-iorkis birJis erT-erTma wamyvanma analitikosma 

CamoaqveiTa kompania. miuxedavad aSkara niSnebisa, rom es iniciativa xar-

jebs Semacirebda, misi xedviT, kompania aRar iyo fokusirebuli namdvil 

prioritetebze [157].

Tumca cxadia, rom upasuxismgeblo korporaciuli qceva iwvevs riskebs. 

brendis imiji da reputacia sul ufro metad ganixileba, rogorc kompa-

niis umniSvnelovanesi aqtivi. erT-erTi mTavari riski ki aris kargi repu-

taciis Selaxvis safrTxe [173; 104]. upasuxismgeblo saqcieli zians ayenebs 

dainteresebuli mxareebis kompaniisadmi ndobasa da loalurobas. momx-

marebelTa erT-erTi SesaZlo reaqcia aris boikoti. Tu kompaniis moqmede-

bebi Seicavs pasuxismgeblobis grZnobas, investorebi naklebi riskis winaSe 

dganan, rom momxmareblebi boikots gamoacxadeben, amitom investiciebis 

miRebis meti albaTobaa, gansakuTrebiT, grZlevadian perspeqtivaSi [173].

amas garda, socialuri pasuxismgebloba zrdis ndobas firmisadmi da 

anmtkicebs urTierTobebs ZiriTad dainteresebul mxareebTan [43; 91], ra-

sac moaqvs tranzaqciuri xarjebis Semcireba da iwvevs mimzidvelobis gaz-

rdas investorebis TvalSi [101].

gasaTvaliswinebelia, rom socialuri pasuxismgeblobis gageba icvleba 

drosTan erTad; ara mxolod sxvadasxva dainteresebuli jgufis prior-

itetebi icvleba, aramed, viTarebebis Secvla iwvevs axali problemebis win 

wamowevas, maTi mniSvnelobis zrdas, Cndeba dainteresebul mxareTa axali 

klasebic [151].

amrigad, riskis sakiTxebs aqvT mniSvnelovani zegavlena socialur pa-

suxismgeblobaze, rogorc sesxis gziT, aseve, aqcioneruli dafinansebis 

kuTxiT. garda amisa, korporaciuli pasuxismgebloba amcirebs sakanon-

mdeblo cvlilebebiT gamowveul riskebs. Tu gaviTvaliswinebT, rom riski 

aris danaxarjebis mTavari wyaro, kompaniebi, efeqturi socialuri pasa-

suxismgeblobis programebis meSveobiT, Seamcireben kapitalis fass [173].

korporaciul pasuxismgeblobasa da rikebs Soris kavSirebi pirvelad 

Seiswavla spaiserma (Spicer) 1978 wels. man aRmoaCina, rom im kompaniebs, rom-
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lebic axorcielebdnen gabinZurebaze ukeTes kontrols, hqondaT maRali 

rentabeloba, naklebi saerTo jamuri riskebi, naklebi sistematuri (saba-

zro, aradiversificirebuli) riskebi da aqciis fasis aqciis SemosavalTan 

zrdis maRali koeficienti [173].

Teoriuli meTodebis umetesoba an mkveTrad dadebiT an mkveTrad 

uaryofiT urTierTkavSirebs adasturebs socialur pasuxismgeblobasa da 

finansur efeqturobas Soris. Teoriuli msjeloba midis daskvnamde, rom 

uaryofiTi urTierTkavSiri maSinaa mosalodneli, roca investicia so-

cialur an ekologiur strategiebSi gamoiwvevs winaswar xarjebs, romelTa 

anazRaureba arasaimedoa da ramac, mosalodnelia, rom gaauaresos korpo-

raciuli Semosavlianoba [173].

demakartis (Demacarty) Tanaxmad, miuxedavad arsebuli Teoriebisa, ko-

rporaciuli socialuri pasuxismgebloba realurad ar awarmoebs mtkice 

finansur mogebas, magram arc amcirebs Semosavals. korporaciuli social-

uri pasuxismgeblobisa da korporaciuli socialuri upasuxismgeblobis 

ukugeba saSualod Tanatolia. radgan Tu pasuxismgeblobis konkretuli 

done moitans maRal ukugebas, is miizidavs met konkurents, ase rom, uku-

gebebi mainc toli iqneba. am daskvnis erT-erTi, arsebiTad pozitiuri 

aspeqti isaa, rom mainc arsebobs SesaZleblobebi pasuximgeblobis mqone 

kompaniebisTvis, rom miaRwion brwyinvale finansur Sedegebs [55].

socialur pasuxismgeblobasa da kompaniis finansur efeqturobas Soris 

aSkara, pirdapiri kavSirebis mtkiceba SeuZlebelia kompleqsurobis gamo 

[173]. amas emateba isic, rom socialuri pasuxismgeblobis gageba icvleba 

drosTan erTad, icvleba prioritetebi, dainteresebuli jgufebi da maTi 

moTxovnebi. amitom socialuri pasuxismgeblobis finansur efeqturobas-

Tan kavSirs bevri mecnieri drois mocemul momentSi ganixilavs. [151].

radganac ar arsebobs korporaciuli pasuxismgeblobis saerTo, Se-

Tanxmebuli gageba, rTulia am sferoSi kvlevebis Sedareba. yvela meTods 

aqvs Tavisi sakuTari definicia da iyenebs sazomebs, romlebic efuZneba 

am gansazRvrebas. garda amisa, korporaciuli pasuxismgeblobis gazomvas 

aqvs bevri Secdoma kriteriumebis metad subieqturi xasiaTis gamo [173].

Tumca, kvlevebi mainc adastureben, rom socialuri pasuxismgebloba 

iwvevs dabal ekologiur xarjebs, zrdis inovaciur unarebs, aumjobesebs 

samsaxurSi ayvanisa da TanamSromleTa SenarCunebis koeficients, zrdis 

TanamSromelTa kmayofilebas da firmis pozitiur aRqmas [101; 3; 13].

oponentebi xazs usvamen socialuri pasuxismgeblobis maRal ekonomi-

kur xarjebs, maSin, rodesac ukugeba minimaluria [106; 203]. zogierTi mkv-
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levaris mtkicebiT, socialur pasuxismgeblobasTan dakavSirebuli saqmi-

anobebi kompanias sakmaod Zviri ujdeba, sxvebi ki amtkiceben, rom xarjebi 

naklebia maSin, rodesac upiratesobebi bevrad metia [118; 35; 12; 79; 220]. 

magaliTad, DuPont-ma 1990 wlidan moyolebuli energiis SemcirebiT 2 mil-

iard aSS dolarze meti dazoga [160]. mSromelTa uflebebis moZraobis 

aqtivisti jef balingeri (Jeff Ballinger) ki amtkicebs, rom korporaciuli 

socialuri pasuxismgebloba sazogadoebasTan urTierTobis iafi da efeq-

turi meTodia. magaliTad, kompania `naiks~ socialur pasuxismgeblobas-

Tan dakavSirebuli aqtivobebi weliwadSi 10-dan 12 milion aSS dolaramde 

ujdeboda, maSin rodesac, Tu igi muSas erT wyvil fexsacmelze 75 centiT 

mets gadauxdida, mogvardeboda is problema, ris gamoc mas akritikebdnen. 

magram es kompanias weliwadSi 210 milioni aSS dolari daujdeboda [45].

amrigad, mkvlevarebma, ikvlevdnen ra socialuri pasuxismgeblobisa da 

finansuri mwarmoeblurobis urTierTkavSirebis sakiTxebs, gansxvavebuli 

Sedegebi miiRes [131]. erTma nawilma maT Soris kavSiri ver ipova [10; 55; 

137; 111], meore nawilma naxa pozitiuri kavSirebi [111; 116; 146; 148; 94], 

xolo sxvebma, piriqiT, aRmoaCines negatiuri kavSirebi [111].

miuxedavad imisa, rom kvlevebma ar daadastura erTmniSvnelovnad 

cxadi pozitiuri kavSirebi korporaciul pasuxismgeblobasa da finansur 

efeqtianobas Soris, iribi kavSirebi, gansakuTrebiT, kompaniis riskebT-

an, mainc arsebobs. korporaciuli pasuxismgeblobis sruli ararseboba 

safrTxeSi agdebs kompanias zedmetad maRali riskebis gamo [173; 205; 142; 

92].

gasaTvaliswinebelia, rom socialuri pasuxismgeblobis gageba icvleba 

drosTan erTad; ara mxolod sxvadasxva dainteresebuli jgufis prior-

itetebi icvleba, aramed, viTarebebis Secvla iwvevs axali problemebis win 

wamowevas, maTi mniSvnelobis zrdas, Cndeba dainteresebul mxareTa axali 

klasebic [151].

amdenad, kiTxvaze, Tu rogor gavlenas axdens korporaciuli pasux-

ismgebloba kompaniaze, SeuZlebelia erTmniSvnelovnad iyos pasuxi gace-

muli, magram is, rom socialuri pasuxismgeblobis programebi gavlenas 

axdens kompaniaze, aSkaraa [173].
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Tavi 5. socialuri pasuxismgeblobis gansxvavebuli aRqma 

sxvadasxva qveyanaSi

qembalis Tanaxmad, korporaciuli socialuri qceva SeiZleba sxvadasx-

va rames niSnavdes sxvadasxva adgilas sxvadasxva xalxisTvis da sxvadasxva 

dros [28]. radgan korporaciuli socialuri pasuxismgeblobis praqtika 

gansxvavdeba regionebis mixedviT da regionebSic ki, amitom, miuxedavad 

universaluri principebis mniSvnelobisa biznesisTvisac da dainterese-

buli mxareebisTvisac, arsebobs gansxvavebebi universalur molodinebsa 

da adgilobriv gamowvevebsa da SesaZleblobebs Soris [96]. magaliTad, 

amerikel da samxreT afrikel menejerebs gansxvavebuli damokidebuleba 

aqvT korporaciuli socialuri pasuxismgeblobis mimarT, radgan sazoga-

doebrivi normebi da Rirebulebebi gansxvaxebulia am or socialur gare-

moSi. Tumca, debatebi imaze, rom kulturuli da socio-ekonomikuri 

faqtorebi axdenen Tu ara zegavlenas korporaciul pasuxismgeblobaze 

socialuri sakiTxebisadmi, rCeba gadauWreli [96]. magram arsebuli Taname-

drove argumentebi amtkiceben, rom konteqsti da kulturuli faqtorebi 

asruleben Suamavlis rols socialuri pasuxismgeblobis gansaxorciele-

blad ganviTarebad qveynebSi. magaliTad, afrikuli humanizmis Rirebule-

bebze dafuZnebuli tradiciuli filosofia - ubuntu, safuZvlad udevs 

socialuri pasuxismgeblobis Tanamedrove koncefcias am kontinentze [96; 

199] tradiciuli Rirebulebebi da religiuri koncefciebi xSirad re-

zonansulia korporaciuli socialuri pasuxismgeblobis aRqmasa da praq-

tikaSi, magaliTad, Tanarseboba kiosei iaponiaSi da harmoniuli sociumi 

- siaokani, CineTSi [199].

korporaciuli socialuri qceva gansxvavebulad aRiqmeba sxvadasxva 

dros da sxvadasxva qveynis adamianebSi [28; 129; 156; 194], amitom orga-

nizaciuli garemo da biznesis formaluri da araformaluri normebic 

gansxvavebulia qveynebs Soris [54]. magaliTad, amerikel da samxreT af-

rikel menejerebs gansxvavebuli damokidebuleba aqvT korporaciuli so-

cialuri pasuxismgeblobis mimarT, radgan sazogadoebrivi normebi da Ri-

rebulebebi gansxvaxebulia am or socialur garemoSi [96].

ganviTarebuli qveynebi mzard interess iCenen socialur pasuxismge-

blobasTan dakavSirebuli sakiTxebis mimarT, magram naklebia kvlevebi 
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sxva geografiul regionebSi [112], amitom literaturac naklebia ganviTa-

rebadi qveynebis socialuri pasuxismgeblobis Sesaxeb [96].

korporaciuli socialuri pasuxismgebloba maTi kodeqsis, stand-

artebis, menejmentis sitemebisa da angariSebis TvalsazrisiT naklebad 

formaluria ganviTarebad qveynebSi, vidre ganviTarebul qveynebSi [15; 

199]. magram, rogorc wesi, did nacionalur da multinacionalur kom-

paniebs, gansakuTrebiT, saerTaSoris brendis an globaluri statusi 

mqoneT, aqvT formaluri socialuri pasuxismgeblobis programebi. garda 

amisa, ganviTarebad qveynebSi, korporaciuli socialuri pasuxismgebloba 

gaigivebulia filantropiasTan da qvelmoqmedebasTan. amitom aris, rom 

ganviTarebad qveynebSi, biznesi xSirad socialuri servisebis miwodebiTaa 

dakavebuli, rac saxelmwifos pasuxismgeblobaa, magaliTad, investireba 

infrastruqturaSi, skolebSi, saavadmyofoebSi. garda amisa, am qveynebSi, 

ekonomikuri wvlili ganixileba, rogorc mniSvnelovani da efeqturi gza 

biznesisTvis, rom zegavlena moaxdinos socialur problemebze, magali-

Tad, investiciebis meSveobiT, samuSao adgilebis SeqmniT, gadasaxadebiT 

da teqnologiebis transferiT [199].

dania erT-erTi pioneri qveyanaa evropaSi, romelmac efeqturad dan-

erga korporaciuli socialuri pasuxismgebloba [139].

estoneTSi, litvasa da latviaSi Catarebulma kvlevam aCvena dadebiTi 

kavSirebi kompaniis socialur pasuxismgeblobasa da TanaSromlebis sam-

saxuriT kmayofilebas Soris [190].

espaneTSi kompaniebma korporaciuli socialuri pasuxismgeblobis dan-

ergva daiwyes 1998 wlidan. aq, kompaniebisTvis mniSvnelovania iseTi so-

cialuri problebis mogvarebaSi monawileoba, rogoricaa garemo, kompani-

asTan dakavSirebuli sxvadasxva jgufebis interesebi da a. S. [53]. iberia 

indeqsSi35 Semavalma kompaniebma, yovelwliurad unda warmoadginon, Tu 

ra saxis korporaciuli socialuri pasuxismgebloba ganaxorcieles. fi-

nansuri bazrebi Seicaven iseT kriteriumebsa da koncefciebs, rogoricaa 

socialurad pasuxismgebluri investireba [53; 208].

ungreTSic iyeneben socialuri pasuximgeblobis iseT standartebs, ro-

goricaa: ISO 9001, ISO 14001, EMAS, SA8000. is biznesi, romelic TanamSrom-

lobs ucxoel partniorebTan, iZulebulia, daakmayofilos es standartebi. 

socialuri pasuxismgebloba aq miCneulia, rogorc sazogadoebasTan urT-

35	  `iberia indeqsi~, SemoklebiT, ibeqsi (IBEX index), aris espaneTis safondo birJis 
indeqsi, masSi Sedis 35 msxvili kompaniis aqciebi.
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ierToba (piari) an dotacia. amasTan, presa da media kompaniebis socialur 

pasuxismgeblobasTan dakavSirebuli saqmianobis Sesaxeb gancxadebas ganix-

ilavs, rogorc reklamas, maSin, rodesac dasavleT da CrdiloeT evropul 

qveynebSi presis yuradReba amgvari saqmianobebisadmi Cveulebrivia [139].

saberZneTis wvrili da saSualo biznesis socialur pasuxismgeblobas-

Tan dakavSirebuli saqmianobebis 34% mimarTulia firmis Sida funqciebi-

sken, adamianuri resursebis TvalsazrisiT; sawarmoTa 60%, socialur 

pasuxismgeblobas ukavSirebs mogebis zrdas da misi arapirdapiri mogeba 

dakavSirebulia marketingTan da socialur pasuxismgeblobasTan [139].

korporaciuli socialuri pasuxismgeblobis ganxorcielebis mTavar 

motivebad kompaniis imijis gaumjobesebas da ukeTesi reputaciis mopove-

bas asaxeleben, agreTve, CexeTSi, slovakeTSi, rumineTSi da bulgareTSi 

moqmedi kompaniebi [122]. amdenad, kompaniebi, centralur da aRmosavleT 

evropaSi, socialur pasuxismgeblobas marketingis WrilSi ganixilaven.

kompaniebi libanSi, socialuri pasuxismgeblobis filantropiul 

aspeqtTan dakavSirebul saqmianobebs axorcieleben. es programebi moicavs 

farTo speqtrs sponsorobidan stipendiebamde, agreTve, programebs da 

Sewirulobebs oblebisTvis an SezRuduli SesaZleblobis mqone pirebisT-

vis. adgilobrivi kompaniebis did nawils (6-dan 5-s) ar aqvs formaluri 

korporaciuli socialuri pasuxismgeblobis programa da gansazRvruli 

Rirebulebebi; maTi socialuri saqmianoba, umeteswilad, mimarTulia 

kanonierebis principebisken da sazogadoebrivi valdebulebebis ganzoga-

debisken [101].

rogorc kvlevebma aCvenes, rusuli kompaniebis didi nawili sxvadasx-

va formiT axorcielebs socialurad mniSvnelovan programebsa da pro-

eqtebs. mkvlevarebi aRniSnaven mediis uaryofiT rols ruseTSi social-

uri pasuxismgeblobis ganviTarebaSi. masmedia aSuqebs mxolod skandalur 

informacias saqvelmoqmedo saqmianobis sferoSi biznesis monawileobis 

Sesaxeb, radgan dadebiTi informacia mediaSi ganixileba, rogorc reklama 

da amitom iSviaTad xvdeba saqmiani gamocemebis furclebze [113].

kvlevebma aCvena, rom kerZo seqtoris monawileobis potenciali so-

cialuri sakiTxebis gadawyvetaSi mTlianad ar aris gamoyenebuli ruseTSi. 
aq, socialurad mniSvnelovan seqtorebad tradiciulad moiazreba gana-

Tleba, kultura, jandacva, biniT uzrunvelyofa da komunaluri momsax-

ureba, sazogadoebrivi transporti, sakomunikacio momsaxurebis miwodeba. 

es sferoebi tradiciulad subsidirebulia anu moiTxoven damatebiT biu-

jetur xarjebs. bolo dromde am sferoebs miekuTvneboda sportic, ro-
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melic amJamad, gansakuTrebiT profesionaluri sporti, kerZo kapitalis 

meSveobiT da arabiujeturi xarjebiT arsebobs, anu gaxda investirebisT-

vis mimzidveli biznesi. biznesi axorcielebs investiciebs ganaTlebaSi da 

medicinis zogierT mimarTulebaSi [113].

saqarTvelos msxvili kompaniebisTvis ,,biznesis socialuri pasux-

ismgebloba“ kanoniT dakisrebuli valdebulebebis SesrulebasTan - ga-

dasaxadebis gadaxdasTan, gamWvirvale biznes saqmianobasTan, saxelmwifos 

winaSe dakisrebuli garkveuli valdebulebebis SesrulebasTan asocird-

eba; xolo sazogadoebis winaSe biznesis pasuxismgeblobis erT-erT mimar-

Tulebad qveynis socialuri problemebis gadaWraSi monawileobis miReba 

moiazreba. qveynis ekonomikuri mdgradobis xelSewyobaSi ki kompaniebi 

xarisxiani produqciis warmoebas, warmoebuli produqciis eqsports da 

qveyanaSi investiciebis mozidvas asaxeleben. msxvili biznes kompaniebi 

eTanxmebian mosazrebas, rom socialuri pasuxismgeblobis ganxorcieleba 

pozitiurad aisaxeba kompaniis dadebiTi reputaciis da imijis Seqmnaze, 

zrdis kompaniis produqciaze moTxovnas, xels uwyobs kompaniaSi perso-

nalis mozidvasa da SenarCunebas, agreTve, zrdis kompaniis sainvesticio 

mimzidvelobas [169].

saqarTveloSi socialuri pasuxismgeblobis saqmianobebis menejments, 

ZiriTadad, marketingis an sazogadoebasTan urTierTobis departamenti 

axorcielebs [169].

saqarTveloSi, kompaniebis mier socialur pasuxismgeblobis inicia-

tivebi sxvadasxva saxisaa da maTi ganxorcielebis Sesaxeb informacia media 

saSualebebiT vrceldeba. magaliTad, ,,saqarTvelos banki“ da ,,prokredit 

banki“, ZiriTadad, garemosdacviT proeqtebs axorcieleben korporaciuli 

socialuri pasuxismgeblobis farglebSi. ,,banki respublika“ ki, orien-

tirebulia bavSvebze zrunvasa da jandacvis programebze. xolo ,,Tibisi 

bankma“ airCia grZlevadiani da miznebze orientirebuli proeqtebi iseT 

sferoebSi, rogoricaa, literatura, xelovneba da kultura [98].

BP cdilobs adgilobriv sazogadoebebSi socio-ekonomikuri mdgomare-

obis gaumjobesebas moswavle-axalgazrdobisTvis treningebis meSveobiT. 
xolo, JTI-Japan Tobacco International-i aqcents akeTebs filantropiul pro-

gramebze da axorcielebs saqvelmoqmedo proeqts ,,karitasTan“ (saqvel-

moqmedo sasadilo). ,,visolis“ socialuri pasuxismgeblobis proeqtebi ki, 

mimarTulia sazogadoebis grZlevadiani saWiroebebisken qvelmoqmedebis 

gziT; amasTan, isini zrunaven momxmareblis janmrTelobaze, yidian ra bio-

produqtebs supermarketebis qselSi [98].
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amgvarad, rogorc sxvadasxva qveyanaSi Catarebuli kvlevebi gviCvene-

ben, kompaniebis umetesoba korporaciul socialur pasuxismgeblobas 

aRiqvams marketingis nawilad da axorcielebs mas imijisa da reputaciis 

gasaumjobeseblad, dainteresebul mxareebTan/ sazogadoebasTan urTier-

Tobebis SenarCunebisTvis da momxmarebelTa loialurobis gazrdisTvis. 

Tumca, korporaciuli socialuri pasuxismgeblobis strategiis efeqturi 

ganxorcieleba SeuZlebelia wesebis mkacri dacviT da is unda moergos 

TiToeuli qveynis kulturas, saWiroebebsa da Taviseburebebs. rogorc 

kvlevebma aCvenes, socialuri pasuxismgeblobis ganxorcieleba rTuli 

amocanaa da sistemur wesebs an standartebs ar unda miyvebodes im faqtis 

gamo, rom TiToeul qveyanas aqvs gansxvavebuli kultura da unikaluri 

socialuri sistema. amave dros, socialuri pasuxismgeblobis Rirebule-

bebi unda miesadagebodes yoveli qveyanis Taviseburebebs, raTa miiRwes 

sasurveli Sedegi. im sazogadoebaSi, romelSic sawarmoebi operireben so-

cialuri interesebis gaTvaliswinebiT da ara mxolod mogebis maqsimiza-

ciis mizniT, korporaciuli socialuri pasuxismgeblobis programa muS-

aobs efeqturad da zrdis mogebas [139].

zogierTi mecnieri amtkicebs, rom centralur da aRmosavleT evropis 

qveynebSi korporaciul socialur pasuxismgeblobasTan dakavSirebuli 

qcevebi ar arsebobda gardamavali periodis dasawyisamde da firmebi zoga-

dad upasuxismgebloebi iyvnen Tavisi TanamSromlebis, adgilobrivi da 

farTo sazogadoebis mimarT. xolo qcevis is normebi, rasac socialuri 

pasuxismgebloba gvTavazobs, Seitana multinacionalurma kompaniebma Ta-

vianTi tradiciebidan da gamocdilebidan gamomdinare, rasac isini Tavi-

anT samSobloSi axorcielebdnen. Tumca, koleva da sxvebi amtkiceben, rom 

piriqiT, aseTi tipis pasuxismgeblobis praqtika TanamSromlebisa da ad-

gilobrivi mosaxleobis mimarT arsebobda socialistur ekonomikaSi, rac 

SenarCunda gardamaval periodSic da gavlena iqonia socialuri pasux-

ismgeblobis Tanamedrove formebze am regionSi. amis miuxedavad, marTlac 

arsebobda garkveuli upasuxismgeblo organizaciuli qceva post-social-

istur qveynebSi, rac gamoixateboda ekologiur zianSi, TanamSromelTa 

uflebebis SelaxvaSi, gadasaxadebisTvis Tavis aridebaSi [112].

aRsaniSnavia, rom korporaciuli socialuri pasuxismgebloba aris ara 

mdgomareoba, aramed procesi. is moicavs axal praqtikas, magram amasTan, 

ubrundeba Zvel praqtikas, romelic agrZelebs arsebobas. amgavrad, ko-

rporaciuli socialuri pasuxismgebloba ar Cndeba `vakuumSi” da gasaT-

valiswinebelia organizaciuli konteqsti. es ki niSnavs, rom korporaci-
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ul socialur pasuxismgeblobasTan dakavSirebuli saqmianobis progresis 

gazomva centraluri da aRmosavleT evropis qveynebSi rTulia igive 

sazomebis meSveobiT, riTic izomeba ganviTarebul kapitalistur qveyneb-

Si. korporaciuli socialuri pasuxismgeblobis formebic sakmaod gansx-

vavdeba ganviTarebuli qveynebisgan [112].

1990-iani wlebidan araerTi kvleva Catarda imasTan dakavSirebiT, rom 

momxmarebelTa didi raodenoba iyenebs eTikur kriteriumebs produqtebis 

SeZenis Sesaxeb gadawyvetilebis miRebisas; gaizarda socialuri pasux-

ismgeblobis mqone moxmareba, ramac miiqcia mkvlevarTa yuradReba. magram 

kvlevebi ZiriTadad exeboda iseTi ganviTarebuli qveynebis bazrebs, ro-

goricaa aSS da safrangeTi [218]. Tumca, CineTis mTavroba, socialuri 

organizaciebi da mecnierebi mxars uWeren socialuri pasuxismgeblobis 

mqone moxmarebas [218; 192].

kvlevebi adastureben korporaciuli socialuri pasuxismgeblobis 

dadebiT efeqts momxmareblebis kompaniisadmi damokidebulebaze da mx-

ardaWeraze [196; 18].

kompaniis qmedebebis eTikuroba mniSvnelovania yidvis Sesaxeb 

gadawyvetilebisas. klientebi mzad arian gadaixadon meti eTikuri kompa-

niis produqciaSi da amiT daajildoon misi eTikuri qmedebebi. xolo Tu 

araeTikuri kompaniis produqtebs iyidian, maSin moiTxoven dabal fasebs 

da amgvarad sjian gamyidvels [196; 81].

saqarTvelos strategiuli kvlevebisa da ganviTarebis centris mier 

Catarebuli kvlevis Tanaxmad, Tbilisis mosaxleoba biznesis social-

uri pasuxismgeblobis sferos prioritetebad asaxeleben ekonomikurad 

daucvel jgufebze zrunvas, adgilobrivi mosaxleobisTvis samuSao adg-

ilebiT uzrunvelyofasa da biznesis qvelmoqmedebas. kompaniis reputa-

ciis ganmsazRvrel faqtoradac kvlav qvelmoqmedeba saxeldeba [169]. kv-

levam aCvena, rom momxmareblebi elodebian da moiTxoven kompaniebisgan 

arafinansur/ socialur angariSgebas da met informacias maTi socialuri 

proeqtebis Sesaxeb [169].

kvlevebma aCvenes, rom ganviTarebul qvenebSi, momxmareblebi mxars 

uWeren korporaciuli socialuri pasuxismgeblobis iniciativebs, maSin, 

rodesac ganviTarebad qveynebSi, momxmareblebi arc informirebulni ari-

an da arc mxars uWeren kompaniebis korporaciul socialur pasuxismge-

blobas [7].

amis miuxedavad, mecnierebma daadgines, rom iseT ganviTarebad qveyana-

Si, rogoric indoneziaa, rodesac momxmareblebs uwevT msgavsi fasisa da 
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xarisxis produqtebis SeZena, korporaciuli socialuri pasuxismgebloba 

xdeba ganmsazRvreli faqtori gadawyvetilebis miRebisas [7].

ganviTarebul qveynebSi, momxmareblebi dainteresebulni arian da 

dadebiTad aRiqvamen korporaciul socialur pasuxismgeblobas, rac maT-

Tvis yidvis kriteriums warmoadgens. isini mzad arian gadaixadon maRali 

fasi socialuri pasuxismgeblobis mqone kompaniis produqtebSi. ufro met-

ic, erT-erTi kvlevis Tanaxmad, produqtis yidvis Sesaxeb gadawyvetilebis 

miRebis dros, amerikelebis 79% iTvaliswinebs kompaniis korporaciul 

socialur pasuxismgeblobas [7].

marTalia, momxmarebelTa umetesobisTvis, ganviTarebad qveynebSi, mniS-

vnelovani fasi da xarisxia, korporaciuli socialuri pasuxismgebloba 

mainc zrdis pozitiur damokidebulebasa da loialurobas momxmareblis 

mxridan kompaniisa da misi brendisadmi, aseve, aumjobesebs finansur efeq-

tianobas [7].

kvlevam aCvena, rom indoneziaSi, momxmareblebi ar arian mzad, mxari 

dauWiron korporaciul socialur pasuxismgeblobas. adamianTa umete-

soba aqac, iseve, rogorc sxva ganviTarebad qveynebSi, dabali Semosavlis 

gamo, yidulobs yoveldRiurad aucilebel produqtebs da amdenad, umniS-

vnelovanesi faqtori dabali fasia; momxmarebeli ar iTvaliswinebs kompa-

niis socialuri pasuxismgeblobis iniciativebs [7].

amdenad, korporaciuli socialuri pasuxismgebloba, ZiriTadad, mainc 

ganviTarebuli qveynebisTvisaa misaRebi. amitom sifrTxilea saWiro so-

cialuri pasuxismgeblobis koncefciis gamoyenebisas globalurad, radgan 

momxmareblebs gansxvavebuli aRqma da reaqcia SeiZleba hqondeT [7].

korporaciuli socialuri pasuxismgebloba mWidrod ukavSirdeba qvey-

nis ekonomikur, socialur da politikur viTarebas [199; 7]. Tumca, Tu 

fasi da xarisxi igivea, momxmarebeli yidulobs im kompaniis produqts, 

romelsac socialuri pasuxismgeblobis reputacia aqvs. es ki niSnavs, rom 

korporaciuli socialuri pasuxismgebloba sasikeTo strategia iqneba 

konkurentul garemoSi moqmedi kompaniisTvis. magram, Tu sxva kompania 

SesTavazebs ufro dabal fasebs, korporaciuli socialuri pasuxismge-

blobis strategia aRar iqneba mimzidveli momxmareblebisTvis [7].

gasaTvaliswinebelia, rom korporaciul socialur pasuxismgeblobaze 

ukugeba SesaZloa iyos pozitiuric da negatiuric, rac damokidebulia 

firmis korporaciuli SesaZleblobebis doneze. klientebis kmayofileba 

arsebiT rols TamaSobs firmis korporaciul socialur pasuxismgebloba-

sa da firmis mwarmoeblurobas Soris kavSirebze. amasTan mniSvnelovania 
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korporaciuli socialuri pasuxismgeblobis iniciativebisa da produqci-

asTan dakavSirebuli kompetenciis saTanado kombinacia [217]. klientebis 

kmayofileba ganisazRvreba, rogorc saerTo Sefaseba, romelic efuZneba 

klientebis mTlian SenaZens da saqonlisa da momsaxurebis moxmarebis ga-

mocdilebas xanrZlivi drois manZilze [217].

marketingis literatura aRiarebs klientebis kmayofilebas korpo-

raciuli strategiis mniSvnelovan nawilad [217] da firmis grZelvadiani 

efeqturobisa da sabazro Rirebulebis mTavar faqtorad [86; 217].

is faqti, rom socialuri pasuxismgebloba zrdis klientTa kamyofile-

bas, romelsac moaqvs pozitiuri finanasuri ukugeba, zrdis korporaci-

uli socialuri pasuxismgeblobis mniSvnelobas. marketologebma ukve 

ician, rom socialuri pasuxismgebloba zrdis socialur upiratesobebs, 

rogoricaa sazogadoebis keTilganwyoba firmisadmi, romelic aumjobe-

sebs firmis reputacias korporaciuli skandalebis arsebobis dros an 

maregulireblebis mier kompaniis saqmianobis kritikuli Seswavlisas [217].

radgan socialuri pasuxismgeblobis programebi gavlenas axdens 

klientTa kmayofilebis doneze, romelsac sabolood moaqvs maRali saba-

zro ukugeba, mniSvnelovania klientTa kmayofilebis uzrunvelyofa [217].

Tumca, gasaTvaliswinebelia, rom korporaciul socialur pasuxismge-

blobas yovelTvis ar moaqvs sargebeli firmisTvis. Tu kompania ar aris ino-

vaciuri, socialuri pasuxismgeblobis iniciativebi, sinamdvileSi, dawevs 

mis sabazro ukugebas. amdenad, korporciuli socialuri pasuxismgebloba 

moiTxovs kompaniisgan Sesabamis mxardaWeras, rogoricaa korporaciuli 

kompetenciebi da inovaciuroba. naklebad inovaciuri kompaniebisTvis, 

finansuri TvalsazrisiT, umjobesia korporaciuli socialuri pasux-

ismgeblobis Tavidan acilebac ki. amitom menjerebma yuradRebiT unda 

gaaanalizon organizaciuli konteqsti mTlianobaSi manam, sanam daiw-

yebdnen socialuri pasuxismgeblobis iniciativebis ganxorcielebas [217].

momxmareblebze korporaciuli socialuri pasuxismgeblobis progr-

amebis zegavlenis xarisxi damokidebulia kompaniis tipze. mkvlevarebi 

varaudoben, rom saguldagulod SerCeuli socialur pasuxismgeblobasTan 

dakavSirebuli mesiji, romelic miesadageba kompanias, rogoricaa magali-

Tad, finansuri organizaciis mier daxmarebis gaweva saxlebis dazarale-

buli mesakuTreebisadmi, aRiqmeba dadebiTad da ufro sasargeblo iqneba 

kompaniisTvis, romelic ganicdis imijTan dakavSirebul problemebs, vi-

dre im kompaniisTvis, romelic ar aris gaxveuli korporaciul skandalSi. 

aqedan gamomdinare, mecnierebi varaudoben, rom korporaciuli social-
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uri pasuxismgeblobis Sedegebi minimaluri iqneba kargi reputaciis mqone 

kompaniebisTvis [133].

Tumca, kompaniis reputacia da reklama mniSvnelovan rols TamaSobs, 

Tu rogor zegavlenas moaxdens korporaciuli socialuri pasuxismge-

bloba momxmareblebze. socialuri pasuxismgeblobis mesiji ufro metad 

uaryofiT an minimalur gavlenas axdens momxmareblebze, romlebic uyure-

ben im kompaniebis reklamebs, romlebsac ar endobian, radgan aRiqvamen maT 

naklebad gulwrfelad da macduneblad, vidre im kompaniebis reklamebs, 

romlebsac endobian. momxmareblebi, romlebsac negatiuri damokidebule-

ba aqvT kompaniisadmi, ufro skeptikurad arian ganwyobilni am kompaniebis 

reklamebisadmi. magram socialuri pasuxismgeblobis iniciativebTan daka-

vSirebuli mesijebis Semcveli reklamebi, asustebs am efeqtebs da Sedegad 

moaqvs gaumjobesebuli aRqma da damokidebulebebi kompaniisadmi momx-

mareblebis mxridan [133].

momxmareblebi sul ufro metad ar endobian kompaniebs, gansakuTrebiT 

ki finansur organizaciebs bolodroindeli krizisis Semdeg. amitom, mar-

ketologebs SeuZliaT axali produqtebisa da momsaxurebis tradiciulad 

reklamirebis nacvlad, ganaTavson socialur pasuxismgeblobasTan dakav-

Sirebuli reklamebi. es aRadgens kompaniis reputacias da gaaumjobesebs 

mis imijs momxmareblebis TvalSi [133].
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daskvna
21-e saukuneSi, biznesi sul ufro da ufro interesdeba eTikis sakiTxe-

biT da adamianTa uflebebiT, amasTan, aris ekonomikurad, ekologiurad 

da socialurad aqtiuri da aqvs pasuxismgeblobis grZnoba. amavdroulad, 

kanonebi da sxva sajaro iniciativebi did zewolas axdenen industriebze, 

rom gaaumjobeson eTikuri biznes praqtika, procesebi da qmedebebi [106; 

148]. amas garda, mzardi tendenciaa arasamTavrobo organizaciebis mxri-

dan, rom daarwmunon biznesi, iyos pasuxismgebeli Tavis qmedebebze [106].

bolo wlebSi, termini korporaciuili socialuri pasuxismgeblo-

ba warmoiSva, rogorc inkluziuri da globaluri koncefcia, romelic 

moicavs korporaciul socialur pasuxismgeblobas, reaqciulobas da bi-

znesis socialurad sasargeblo aqtivobebis mTel speqtrs. aqcenti keTde-

ba korporaciul qcevaze da socialur sferoSi miRwevebze. firmebma unda 

Camoayalibon socialuri miznebi da ganaxorcielon programebi; agreTve, 

danergon eTikuroba gadawyvetilebebis miRebis procesSi, strategiebsa 

da saqmianobebSi [31]. xolo, imisTvis, rom ganisazRvros socialuri pasux-

ismgeblobis Sedegebi, unda Sefasdes biznesi im kriteriumebiT, romlebic 

Seicaven raodenobas, xarisxs, efeqturobasa da efeqtianobas [31; 53]. Tum-

ca, jer kidev grZeli gzaa gasavleli imisTvis, rom miiRwes SeTanxmebuli 

da universaluri kriteriumebi [53].

miuxedavad imisa, rom korporaciuli socialuri pasuxismgebloba ide-

ologiidan realobaSi gadavida da misadmi yuradReba gaizarda, korpo-

raciuli socialuri pasuxismgeblobis kvleva kvlav sawyis stadiazea [20; 

123].

am sferos kvlevaSi, mniSvnelovani gamowvevaa is faqti, rom korpo-

raciuli socialuri sakiTxebi ar aris Sav-TeTri suraTi. ar arsebobs 

absoluturad pasuxismgeblobis mqone kompania. yvela bizness dedamiwaze 

SeiZleba moeZebnos raime araswori. amdenad, yoveli kompania aris ramde-

nadme kargi da ramdenadme cudi, amitom sakiTxavia: ,,ramdenad kargi aris 

sakmarisad kargi?“ [95].

korporaciuli socialuri pasuxismgeblobis arsebuli mravali gansaz-

RvrebaSi, umniSvnelovanesi, mainc, aris kompaniis mier dainteresebuli 

mxareebis moTxovnebis gaTvaliswineba biznes saqmianobis yvela etapze. am-

denad, marketings, am TvalsazrisiT, mTavari roli akisria. erTi mxriv, 

igi Seiswavlis momxmareblebis, partniorebis da sxva pirdapiri Tu ara-

pirdapiri dainteresebuli mxareebis moTxovnebsa da saWiroebebs; meore 
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mxriv, exmareba kompanias, upasuxos am moTxovnilebebs, gansakuTrebiT, 

produqtis sasicocxlo ciklis yvela etapze; dabolos, marketinguli 

komunikaciis meSveobiT, mudmiv kavSirSi iyos dainteresebul mxareebTan, 

miawodos ra yvela maTgans maTTvis saintereso informacia kompaniis so-

cialuri pasuxismgeblobis programebis Sesaxeb Sesabamisi marketinguli 

arxebiT. amdenad, marketingi warmoadgens centralur rgols kompaniis so-

cialuri pasuxismgeblobis ganxorcielebis programebSi. Tumca, gasaTval-

iswinebelia, rom marketingis socialuri pasuxismgebloba, iseve, rogorc 

marketingis roli kompaniis korporaciul socialur pasuxismgeblobaSi, 

kompleqsuri sakiTxia da mecnierebs Soris mwvave diskusiis sagani.

korporaciuli socialuri pasuxismgeblobis definiciis Sesaxeb kon-

sensusis ararsebobis mizezi aris Semdegi: (1) socialuri pasuxismgebloba 

bevri kompaniisTvis aris socialuri marketingis koncefcia da kompaniebi 

zrunaven TavianT sazogadoebriv imijze, rac xels uSlis realuri cvli-

lebebis ganxorcielebas da biznesmenebi korporaciul socialur pasux-

ismgeblobas xSirad moraluri pasuxismgeblobis gareSe marTaven. es iwvevs 

korporaciuli socialuri pasuxismgeblobis koncefciis diskreditacias 

da Semoifargleba mxolod ritorikiT. (2) meore mizezi isaa, rom termins 

,,korporaciuli socialuri pasuxismgebloba“ ar aqvs erTi da igive mniS-

vneloba kontinentur evropul an aziur tradiciebSi, rogorc es aris 

anglo-amerikul konteqstSi, saidanac is momdinareobs [112].

korporaciuli socialuri pasuxismgeblobis Sesaxeb msjeloba amou-

wuravi Temaa. misi xelSewyoba da ganmtkiceba niSnavs biznesis damokideb-

ulebis Secvlas, raTa gaxdnen ufro metad socialuri da sazogadoebaze 

orientirebulni [139].

dabolos, socialur pasuxismgeblobas dadebiTi gavlenis moxdena Seu-

Zlia brendis Rirebulebaze, momxmarebelTa loialurobasa da kompaniis 

reputaciaze; xelsayreli reputacia ki SesaZleblobas aZlevs firmas, 

daawesos maRali fasebi, miizidos saukeTeso aplikantebi da investorebi, 

aseve, zrdis kompaniis wvdomas kapitalis bazarze. korporaciuli social-

uri pasuxismgebloba SesaZloa efeqturi brendingis instrumenti gaxdes. 

garda amisa, socialuri pasuxismgebloba zrdis kompaniisadmi momxmare-

belTa ndobas. ufro metic, momxmareblebi amCneven da imaxsovreben pozi-

tiur korporaciul qcevas.
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