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S e s a v a l i 

  

Tanamedrove epoqaSi PR-saqmianoba sul ufro intensiurad iWreba 

sazogadoebrivi cxovrebis sxvadasxva sferoSi. sazogadoebrivi cxov-

rebis demokratizacia aZlierebs socialuri subieqtebis urTierT-

qmedebas ekonomikaSi, politikaSi, socialur sferoSi. socialur 

subieqtTa interesebis mravalferovnebas mivyavarT maT Soris brZolis 

gamwvavebamde, konfliqtebamde. demokratia ver iarsebebs sazogado-

ebriv urTierTobaTa kargad awyobili sistemis, socialuri procesebis 

marTvis mecnieruli meTodebisa da konfliqtebis gadaWris specialuri 

meqanizmebis gareSe.  

cnobili ingliseli ekonomisti a. smiti Tvlida, rom nebismieri 

qveynis warmatebis 80% damokidebulia ara qveynis bunebriv resursebze, 

geografiul adgilmdebareobaze da samuSao Zalaze, aramed marTvis 

xarisxze.   

PR-i warmoadgens marTvis nebismieri sistemis umTavres elements. 

dainteresebul pirovnebasa da darwmunebis faqtorze dayrdnobiT PR-s 

ZaluZs mosaxleobis farTo masebis mxardaWeris mopoveba, maTi 

saqmianobis gaaqtiureba sazogadoebaSi maqsimaluri harmoniis misaR-

wevad. misi meTodebi SesaZleblobas iZleva efeqturad, umtkivnelod 

da minimaluri danakargebiT gadaiWras konfliqtebi ekonomikaSi, 

politikaSi da socialur sferoSi.  

PR-i emsaxureba sazogadoebriv interesebs, aqcents akeTebs saerTo 

interesebsa da saerTo sakiTxebze. rogorc marTvis instituti, PR-i 

xels uwyobs adamianis, moqalaqis uflebaTa gafarToebas, adamianuri 

potencialis realizacias, Tanabari SesaZleblobebis Seqmnas. misi 

meTodebia socialuri pasuxismgebloba, Tavisufali individis Segne-

buli arCevani, sruli informacia da eTikuri normebis dacva. yoveli 

Tqmuli qmnis moTxovnilebas kvalificiur PR-momsaxurebaze, gvkarna-

xobs PR-saqmianobis mecnieruli analizis, misi praqtikis srulyofis 

aucileblobas.  
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PR-kampaniebi warmoadgens sazogadoebis rTuli problemebis 

gadaWris mniSvnelovan da praqtikul iaraRs. isini ekonomikuri da 

politikuri subieqtebis aqtivizirebis saSualebas iZlevian, ayalibeben 

axal motivaciebs da adamianTa saqmianobis mimarTulebebs. PR-kampaniebi 

gvaZlebs SesaZleblobas gamovavlinoT problemebi, firmebs, poli-

tikur partiebs, saxelmwifo struqturebsa da sazogadoebas Soris 

Seqmnili gaugebroba, daisaxos maTi gadaWris gzebi. PR-kampaniebi 

warmoadgens sazogadoebasTan urTierTkavSiris ganmtkicebis efeqtur 

saSualebas.    

masmedia PR-kampaniebis Catarebas xSirad warmoadgens zedmetad 

gamartivebuli saxiT, rogorc Sous nairsaxeobas. es qmnis araswor 

warmodgenas PR-kampaniaze, rogorc advil saqmianobaze, romelic ar 

moiTxovs Rrma codnas. PR-kampaniebis Catarebis momzadebisas daSve-

buli Secdomebi, Cveni azriT, SeiZleba katastrofulad aisaxos fir-

mebis, bankebis ekonomikur maCveneblebze. politikuri partiebi ara 

marto ver miaRweven Tavis strategiul miznebs, aramed SeiZleba sru-

liad dakargon sazogadoebis ndoba da gauCinardnen politikuri aspa-

rezidan.   

PR-kampania, Cveni azriT, PR-saqmianobis dagvirgvinebas warmoadgens. 

misi momzadebis da Catarebis msvlelobisas mimdinareobs PR-specia-

listis Teoriuli codnisa da praqtikuli unarebis kristalizacia. 

amitomac PR-saqmianobis, da gansakuTrebiT misi esoden rTuli da sapa-

suxismgeblo komponentis, rogoricaa PR-kampania, efeqturoba sazoga-

doebis Sesaxeb mecnieruli codnis mTel erTobliobazea damoki-

debuli. imedi gvaqvs, rom winamdebare damxmare saxelmZRvanelo, 

romelic aSuqebs PR-kampanias sxvadasxva sferoSi, sakmaod sasargeblo 

iqneba studentebisaTvis, magistrantebisaTvis da sxvadasxva mimar-

Tulebis PR-specialistebisaTvis.  
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Tavi I. PR-kampaniebis Catarebis safuZvlebi 

1.1.  PR-kampaniis Catarebis meTodebi da instrumentebi 

 

PR-kampaniis momzadebisa da Catarebisas PR-menejerma unda icodes 

da eyrdnobodes im meTodebs, romlebic sando komunikaciis 

damyarebisa da STambeWdavi Sedegebis miRwevis saSualebas mogvcemen. 

PR-is saqmianobis mTavari meTodia ndobaze dayrdnoba. magram unda 

gvaxsovdes, rom ndobis mopoveba yovelTvis Tqveni moqmedebebis 

Sedegia. ndobis SenarCuneba agreTve bevradaa damokidebuli PR-specia-

listis muSaobaze. ndobis dakargvis procesze SeiZleba imoqmedos 

mravalma, xSirad PR-specialistis zegavlebis sferos gareT myofma 

faqtorebma. Tumca ndobis aRdgena damokidebulia PR-is muSakis pro-

fesiul Tvisebebze.  

rogor movipovoT ndoba. PR-kampaniis Catarebisas masSi CarTulma 

adamianebma, romelTa interesebsac exeba PR-saqmianoba, unda SeigrZnon, 

rom maT Tavisufali da Segnebuli arCevanis saSualeba eZleva. 

Tavisufal arCevanze dayrdnoba warmoadgens PR-saqmianobis Ziri-

Tad meTodsa da socialuri marTvis saukeTeso saSualebas. PR-i isw-

rafvis Tavis moqmedebaTa aqtiuri momxreebis maqsimaluri ricxvis 

mozidvisaken, xels uwyobs adamianebis mier organizaciis politikis 

sisworis gagebas.  

rogor SevinarCunoT ndoba? amisaTvis PR-specialistis pozicia 

mudam pozitiuri da konstruqciuli unda iyos.  

PR-is amocanaa uCvenos, rom pozitiuris aqtivizacia da ganvi-

Tareba warmoadgens problemebisa da konfliqtebis gadaWris erTaderT 

swor gzas. negatiurze yuradRebis gamaxvilebas mivyavarT sazoga-

doebaSi urTierTobaTa gauaresebisaken, daZabulobis zrdisaken, mniSv-

nelovani materialuri da socialuri danakargebisaken.  

PR-kampaniaSi CarTulma adamianebma aucileblad unda SeigrZnon 

misi Sedegebis sargeblianoba. PR-specialistma gamudmebiT unda gaus-

vas xazi imas, Tu ra sargebels, xeirs naxavs momxmarebeli. winaaRmdeg 
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SemTxvevaSi Tqven yovelTvis geqnebaT problemebi adamianTa CarTvasTan 

PR-kampaniebSi.  

PR-kampaniebis Catarebis mniSvnelovan meTods warmoadgens firmis, 

partiis socialuri pasuxismgeblobis principis demonstrireba sazoga-

doebisaTvis. PR-kampaniis msvlelobisas Tqven pirvel rigSi aqcenti 

unda gaakeToT sazogadoebriv interesze. nebismier socialur jgufs 

esmis, rom is sazogadoebis nawilia da misi problemebi ganuyofelia 

zogadi problemebisagan.  

PR-kampaniis monawileebma unda miiRon sruli da mkafio infor-

macia misi miznebisa da mosalodneli Sedegebis Sesaxeb. Tavaziani 

urTierToba, keTilmosurneoba, urTierTobaSi ubraloeba da gulwrfe-

loba PR-is efeqturi muSaobis ZiriTadi meTodebia. demokratiuloba, 

mowinaaRmdege mxaris interesebis gaTvaliswineba organizaciis, poli-

tikuri partiis reputaciis amaRlebis sawindaria.  

PR-specialists mudam unda axsovdes, rom saqme aqvs realur da 

ara warmosaxviT sinamdvilesTan, faqtebTan. amitom PR-menejeris yvela 

gadawyvetileba da moqmedeba sazogadoebrivi cnobierebis funqcio-

nirebis obieqtur kanonzomierebebs unda emyarebodes. PR-kampaniebis 

Catarebisas yovelTvis unda iqnas gaTvaliswinebuli arsebuli socia-

lur-ekonomikuri mdgomareoba qveyanaSi, sazogadoebrivi cnobierebis 

ganviTarebis done, istoriuli, kulturuli da eTnikuri tradiciebi, 

sxvadasxva socialuri fenebisa da jgufebis interesebi.  

PR-kampaniis efeqturoba yovelTvis aris damokidebuli sistemu-

robis principis swor gamoyenebaze. unda gvaxsovdes, rom erTi PR-

kampania an erTjeradi PR-aqciebi ver gadaWrian strategiul amocanebs. 

PR-menejerma unda gamoaCinos PR-kampaniis TiToeuli monawilis 

potencialuri rezervebi, sworad unda gansazRvros prioritetebi, 

zustad dasvas aqcentebi da yovelTvis unda eyrdnobodes arsebul 

SesaZleblobebs.  

PR-specialisti mxolod maSin SesZlebs Tavisi amocanebis warma-

tebiT Sesrulebas, Tu dinamiuri da SemoqmedebiTi iqneba. PR-is mra-
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vali problemis gadasaWrelad aucilebelia PR-aqciaTa da PR-kam-

paniaTa mowyobis araCveulebrivi, paradoqsuli meTodebisa da formebis 

gamoyeneba. ase magaliTad, londonSi firma `vejgudis~ oTx faifuris 

finjanze dadgmul iqna orsarTuliani avtobusi. aman miipyro ada-

mianTa da masmediis yuradReba. PR-aqciis mizani iyo SeecvalaT 

stereotipad qceuli adamianTa warmodgena firma `vejgudis~ faifuris 

finjnebis msxvrevadobis Sesaxeb. aRniSnuli problemis gadawyvetis 

paradoqsuloba amtkicebs PR-is SemoqmedebiTi SesaZleblobebis efeq-

turobas, mis unars myisierad Secvalos adamianTa saukunovani stereo-

tipebi.  

SemoqmedebiTi PR-is erT-erT nairsaxeobas warmoadgens Sokuri 

fabliq rileiSenzi. Sokuri PR-i emyareba gaxmaurebul movlenebs, 

romlebic ZiriTadad skandalur xasiaTs atarebs. Sokuri PR-is meTo-

dia: skandaluri monacemebi, qcevis gamomwvevi, araCveulebrivi formebi, 

ucnauri reklama, politikosTa da biznesmenTa cinikuri gancxadebani. 

maTi gulwrfeli gancxadebebi aqtualur da mwvave sakiTxebze sicruis 

niRabs xsnis Cinovnikebsa da biurokratebs. es saSualebas aZlevs 

politikoss mravali weli SeinarCunos lideroba yvela reitingsa da 

socialur gamokiTxvebSi.   

es meTodi aseve gamoiyeneba biznesSi, saqonlis ucnaur reklamaSi 

da gansxvavebuli formiT momsaxurebaSi. masmediaSi vrceldeba infor-

macia naklebad cnobil firmaze, organizaciaze. PR-aqcias aCveneben 

mTavar sainformacio cnobebSi. es xels uwyobs yuradRebis mipyrobas. 

PR-samsaxurebi atareben skandaluri xasiaTis specialur aqciebs 

momxmareblis yuradRebis misaqcevad da SesanarCuneblad.  

Sokuri PR-i badebs informaciul nakads, biZgs aZlevs mosaxle-

obis yvelaze farTo fenebs movlenebis da maTTan dakavSirebuli 

saqmianobis ganxilvisaTvis.  

PR-kampaniis miznebis miRwevisaTvis SeiZleba gamoviyenoT specia-

lur movlenaTa Seqmnis meTodi. es movlenebi, bunebrivia, Cadebuli 

unda iqnes programaSi. es SeiZleba iyos mniSvnelovani saiubileo Ta-
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riRis aRniSvna, prezentacia, teledebatebi, internet forumebi da a.S. 

udidesi efeqti miiRweva maSin, rodesac movlena adamianTa did rao-

denobas izidavs.   

PR-kampaniis Catarebisas SeiZleba cnobaTa sainformacio nakadis 

specialurad formireba. es cnobebi yalibdeba sainformacio zemo-

qmedebis obieqtTa _ mTeli mosaxleobisa Tu miznobrivi jgufis mixed-

viT. SezRudul-miznobrivi sainformacio nakadebi mimarTuli unda 

iyos konkretul miznebsa da amocanebze. cnoba damajereblad unda 

mowmobdes dasmuli miznis Sesrulebas.  

informacia yovelTvis mizanmimarTuli unda iyos. saWiroa mkafiod 

ganisazRvros informaciis raodenoba, auditoriasTan kontaqtebis six-

Sire, ZiriTadi sainformacio arxebi.  

aqcenti yovelTvis unda gakeTdes PR-kampaniis mTavar ideebsa da 

miznebze. monawileebma da PR-kampaniaSi CarTulma pirebma naTlad unda 

warmoidginon, Tu  ra moeTxoveba maT, ra unda akeTon da ras SeiZenen 

isini am PR-kampaniis Sedegad. PR-kampaniis msvelobisas aucilebelia 

mudmivad gaesvas xazi imas, rom yvela mogebaSi darCeba.  

aseve gamoiyeneba gaZlierebuli sainformacio zegavlenis meTodi. 

PR-kampaniis ZiriTadi ideebi mravaljer da yvela gamosayenebeli sain-

formacio arxiT JRerdeba. aseve axmovaneben PR-kampaniis mniSvnelovan 

argunmentebs da savaraudo Sedegebs. piradi interesis aqtivizireba 

ubiZgebs adamianebs monawileoba miiRon PR-kampaniaSi da qmnis rwmenas 

maTi qmedebebis sisworeSi. bevri adamianis erToblivi qmedeba erTiani 

miznis misaRwevad qmnis sazogadoebisaTvis mniSvnelovan da saWiro 

saqmeSi piradi uSualo monawileobis efeqts. es axdens zogadsa-

kacobrio motivaciaTa aqtivizacias da badebs sakuTari qmedebebis 

warmatebis rwmenas. bevri adamianis survili Secvalon situacia, maTi 

aqtiuri monawileoba am miznis miRwevaSi warmoadgens Catarebuli PR-

kampaniis warmatebis mtkice garantias. aRniSnuli meTodebis gamoyeneba 

zrdis PR-kampaniis efeqturobas da Sedegianobas.  
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$1.2. PR-kampaniis eTikuri principebi da  

`Savi~ PR-is problema 

 

sayovelTaod cnobilia, rom mxolod maRal eTikur principebze 

agebul PR-s Seaqvs wvlili sazogadoebis problemebis gadaWraSi. PR-

kampaniis Catarebis dros mudam unda gvaxsovdes moralis normebi. 

samwuxarod, arsebobs azri, rom eTikuri normebis dacvas iSviaTad 

aqvs praqtikuli Sedegi. iTvleba, rom Zalauflebas, fuls SeuZlia 

Secvalos ndoba, Tumca droebiTi warmateba, mogeba eTikuri normebis 

daucvelobis SemTxvevaSi SesaZloa firmisTvis, politikosisaTvis 

srul kraxad gadaiqces.  

PR-kampaniebis Catarebisas gansakuTrebiT mniSvnelovania eTikuri 

normebis dacvis gaTvaliswineba, vinaidan swored PR-kampaniis Cata-

rebis dros Cndeba miznis swrafad da naklebi danaxarjebis miRwevis 

cduneba. PR-specialists unda axsovdes, rom nebismieri PR-kampania 

mxolod strategiuli gegmis nawilia. nebismieri ekonomikuri Tu 

politikuri subieqtis strategia ki bazarze efeqtur da xangrZliv 

funqcionirebaSi mdgomareobs. amitom, Cveni azriT, eTikuri normebis 

dacvis gareSe SeuZlebelia ndobis SenarCuneba da strategiuli, 

grZelvadiani miznebis miRweva.  

PR-specialists unda axsovdes, rom moraluri avtoriteti mudam 

maRla dgas realur ekonomikur da politikur Zalauflebaze. Ziri-

Tadi eTikuri normebi istoriulad mimarTulia sicocxlis dacvasa da 

ganviTarebaze, Rrmad zis adamianis qvecnobierebaSi da amitom mTavar 

rols asrulebs garemomcvelTa aRqmaSi, SefasebaSi da moqmedebaSi. is 

firmebi, politikosebi, romlebic ugulebelyofen moralur normebs, 

iCenen araSorsmWvretelobas, msoflmxedvelobis SezRudulobas. mzar-

di konkurenciisa da sazogadoebis yvela segmentis urTierTgapiro-

bebulobis Tanamedrove pirobebSi SeiZleba warmatebiT vimoqmedoT 

mxolod grZelvadiani strategiis filosofiaze dayrdnobiT. eTikuri 

normebis dacvas mivyavarT amgvar warmatebamde da did mogebamde. 
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momavali mxolod im firmebs aqvs, romlebic maRal eTikur stan-

dartebs icaven.  

mTavari principi imaSi mdgomareobs, rom PR-specialistis 

moqmedeba mimarTulia sikeTis Seqmnaze rogorc klientisaTvis, ise 

mTlianad sazogadoebisaTvis.  

cnobilia, rom PR-specialists xSirad andoben im informacias, 

romelic daxurulia TviT Zalian axlobeli adamianebisaTvisac ki. 

amitom PR-specialistis profesionalizmze, mis mier eTikuri normebis 

dacvazea damokidebuli firmis imiji, kariera da mravali adamianis pi-

radi cxovrebac ki.  

mTavari faseuloba yovelTvis iyo da iqneba adamianis sicocxle 

da janmrTeloba. amitom warmoebul saqonelSi mudam unda mivuTiToT 

misi SesaZlo uaryofiTi Sedegebi, gansakuTrebiT bavSvebisaTvis, fex-

mZime qalebisaTvis, invalidebisaTvis. adamianebma unda dainaxon da 

Seignon Tqveni da firmis, partiis mniSvneloba sazogadoebisaTvis, misi 

socialur-ekonomikuri da zneobrivi ganviTarebisaTvis. amis gageba 

Secvlis adamianTa azrsa da qcevas, rac efeqturi PR-kampaniis Cata-

rebis saSualebas mogvcems.  

sayovelTaod cnobilia, rom mxolod maRal eTikur principebze 

agebul PR-s Seaqvs wvlili sazogadoebis problemebis gadaWraSi. 

magram arian adamianebi, romlebic am problemaTa damaxinjebiT da dax-

larTviT arian dainteresebulni. isini cdiloben gandevnon adamianTa 

cnobierebidan cxovrebis mowyobis mTavari safuZvlebi, gadaitanon 

aqcenti ufro naklebad mniSvnelovan sakiTxebze. maTi ZiriTadi mizania 

cnobierebiT manipulireba. sazogadoeba cnobierebaze am araeTikur da 

mavnebel zemoqmedebis formas `Sav~ PR-s uwodebs.     

`Savi~ PR-is ZiriTadi xerxebia gansxvavebuli sagnebis, cnebebis, 

movlenebis gaigiveba, cnebaTa Secvla da aRreva, sasurvelze aqcentis 

gadatana. yovelive amas mivyavarT gaurkvevlobis, konkretulobis 

dakargvamde, rac xels uwyobs demagogiisa da sicruis ayvavebas, aadvi-

lebs adamianTa cnobierebiT manipulirebas. cnobierebiT manipulireba 

adamians Tavisuflebas ufro metad arTmevs, vidre pirdapiri da TviT 

iZulebiTi Zaladoba. manipulirebis msxverpli kargavs gonivruli 
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arCevanis SesaZleblobasa da unars, vinaidan misi survilebis dapro-

gramireba garedan xdeba. es ki mTavari samoqalaqo uflebebisa da, 

maSasadame, demokratiis safuZvlebis darRvevas warmoadgens da zustad 

am miznebs emsaxureba `Savi PR~-i. cnobierebiT manipulireba xorciel-

deba fsiqikaze zemoqmedebiT. manipulatorebi Tvlian, rom ufro advi-

lia adamianTa motyueba.   

PR-specialists unda axsovdes, rom sicrue iZulebis saSualebaa 

saimisod, rom adamiani aiZulos moiqces ara ise, rogorc is moiqceoda 

simarTlis codnisas.  

sicruis gamoyeneba xSirad xdeba realur SedegTa gauTvaliswi-

neblad. erT sicrues mivyavarT meoremde, Semdeg ki _ tyuilebis mTel 

sistemamde, ris Sedegadac ndobis aRdgena ukve SeuZlebeli xdeba.   

`Savi~ PR-i mudam moqmedebs moralsa da samarTals miRma. misi 

mimdevrebi iyeneben mxolod sporadul da erTjerad PR-aqciebs, rac 

swraf da wuTier efeqtzea gaTvlili. `Savi~ PR-i upiratesobas aniWebs 

negatiur informacias, erT pozitiur Setyobinebaze modis Svidi 

negatiuri. es keTdeba adamianis nebis paralizebis, misi yofierebis 

ganwirulobis, ualternativobis Cvenebis mizniT. SiSiT Sepyrobili 

adamiani advilad emorCileba STagonebas da misTvis SemoTavazebuli 

nebismieri saSualebis sjera. es ki xelsayrel niadags qmnis poli-

tikuri demagogebisa da arakeTilsindisieri biznesmenebisaTvis.   

`Savi~ PR-is meTodebi adamianTa cnobierebaze zemoqmedebis saSua-

lebaTa farTo arsenals moicavs. magaliTad, amomrCevels Tavidan aSi-

neben, Semdeg sTavazoben yvela problemis swraf gadaWras sasurveli 

kandidatis prezidentad, parlamentarad arCevis SemTxvevaSi. amomrCe-

vels arwmuneben kandidatis qarizmatul, zebunebriv TvisebebSi. amisaT-

vis sistemurad imeoreben informacias misi Wkua-gonebis, maRali 

Tvisebebis, patriotizmis Sesaxeb. konkurentTa mosacileblad iyeneben 

kompromats, magram kompromati unda iyos anonimuri an mowodebuli 

`damoukidebeli~, avtoritetuli wyarodan. umTavresi mizania oponentis 

saxiT mtris xatis Seqmna, rac amomrCevlebSi undoblobas gamoiwvevs. 

oponentis dehumanizaciis mizniT midis misi gaigiveba borotebasTan. 

nebismier adamians aqvs nakli, Secdomebi, uTanxmoeba ojaxSi, samsa-



 13

xurSi. am faqtebs saqveynod axmaureben, ganzrax abuqeben. magaliTad, 

hobi maniad, fsiqikur avadmyofobad saRdeba. Tu konkurenti Tavs imar-

Tlebs, es ganixileba, rogorc bralis aRiareba, Tu dums _ rogorc 

WeSmaritebis aRiareba.    

`Savi~ PR Zirs uTxris mTavrobis legitimurobas, zrdis undob-

lobas politikosebisa da arakeTilsindisieri biznesmenebis mimarT. 

PR-is moqmedeba unda gamoadges maT, visac es PR-RonisZiebebi exeba. 

amitom PR-is saqmianobaSi mTavari meTodi aris ndobaze da grZel-

vadian strategiaze dayrdnoba. PR-is instrumtebi ar SeiZleba gamoye-

nebul iqnes arakeTilsindisieri miznebisaTvis, motyuebisaTvis, Secdo-

maSi SeyvanisaTvis. PR-is mTavari principebia _ socialuri pasuxis-

mgebloba, urTierTxelsayreloba da pirovnebis Tavisufali da gaaz-

rebuli arCevani. Tu PR-specialisti ar daicavs am principebs, mis mier 

Catarebuli PR-kampania arasdros ar iqneba warmatebuli da Sedegiani.  
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Tavi II. PR-kampaniis struqtura da misi saxeebi 

$2.1. PR-kampaniis gansazRvra da misi saxeebi 

 

PR-kampania _ es aris PR-saqmianobis metad mniSvnelovani Semad-

geneli nawili. is warmoadgens mTeli PR-muSaobis dagvirgvinebas da 

masSi aisaxeba specialistis mTeli Teoriuli codna da profesio-

nalizmi. samecniero literaturaSi arsebobs PR-kampaniis ramodenime 

gansazRvra. am gansazRvrebebSi aSkarad Cans mcdeloba PR-saqmianobis 

am formis sxvadasxva mxareebi iqnas moculi. magaliTad, PR-kampania _ 

es aris kompleqsuri da mravaljeradi PR-RonisZiebebis da sareklamo 

saSualebebis gamoyeneba erTiani koncefciisa da gegmis farglebSi, 

romelic gulisxmobs adamianebis azrebze da damokidebulebaze zegav-

lenis moxdenas imijis popularizaciis, reputaciis gaumjobesebi-

saTvis da axali miznebis miRwevisaTvis.  

Semdegi gansazRvrebis mixedviT, PR-kampania _ es aris koordini-

rebuli, mizandasaxuli, droSi gansazRvruli movlena konkretuli an 

urTierTdakavSirebuli miznebis misaRwevad, romelic mimarTulia 

organizaciis xangrZlivi miznebis ganviTarebaze. magram am gansaz-

RvrebebSi, Cveni azriT, ar aris CarTuli rogorc mTlianad PR-saqmia-

nobis, aseve kerZod PR-kampaniis mniSvnelovani komponentebi. maTSi ar 

aris naxsenebi PR-RonisZiebis urTierTxelsayreli xasiaTi, ris 

gareSeac nebismieri PR-kampania ganwirulia. aseve maTSi araferia 

naTqvami socialuri mniSvnelobis da socialuri pasuxismgeblobis 

Sesaxeb. araferia naTqvami aseve imaze, rom nebismieri PR-kampaniis 

mTavar mizans warmoadgens adamianTa qmedebebis cvlileba da rom es 

cvlilebebi sasargeblo iqneba rogorc pirovnebisaTvis, aseve sazoga-

doebisaTvisac. ar aris naxsenebi individuumis Tavisufali arCevani, 

ris gareSe aseve SeuZlebelia warmatebis miRweva PR-kampaniaSi. ara-

feria naTqvami PR-RonisZiebebis zneobriv aspeqtze, realobaze dayr-

dnobis Sesaxeb. yovelive zemoTqmulis gaTvaliswinebiTYCven Sevec-

debiT CamovayaliboT PR-kampaniis Cveneburi gansazRvra.  
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amrigad, PR-kampania _ es aris PR-saSualebebis da sareklamo masa-

lebis kompleqsuri da sistemuri gamoyeneba strategiuli gegmis 

farglebSi, romelic eyrdnoba zneobriobis, socialuri pasuxis-

mgeblobis, Tavisufali arCevanisa da urTierTxelsayrelobis prince-

pebs, raTa zegavlena moaxdinos adamianTa warmodgenasa da damoki-

debulebaze ekonomikuri Tu politikuri subieqtis imijTan, repute-

ciisa da saqmianobasTan mimarTebaSi. 

PR-kampaniis mizans warmoadgens axali ideebis da winadadebebis 

mitana adamianebamde, ramac unda daarwmunos isini am cvlilebebis 

sargeblianobaSi da ubiZgos maT firmisa Tu politikuri partiis 

inovaciebTan partniorobisken. aseTi ganmarteba, Cveni azriT, ufro 

adekvaturad asaxavs PR-kampaniis aucilebel komponentebs.  

PR-kampaniis Catareba materialuri, saorganozacio da adamianuri 

resursebis did danaxarjebs moiTxovs. amitom PR-kampania mxolod 

mwvave aucileblobis SemTxvevaSi unda Catardes. zogierTi, PR-kampa-

niis elementebis mqone PR-RonisZieba unda Caidos wliur PR-gegmebSi. 

SeiZleba aseve PR-kampaniebis Setana wliur gegmaSi. cxovrebis dinamika, 

ekonomikuri da politikuri koniunqturis cvlilebebi aiZuleben 

ekonomikur da politikur subieqtebs Secvalon aqcentebi, moaxdinon 

axali motivaciebis da damokidebulebis aqtivizacia momxmarebelSi. 

yvelafer amas am cvlilebebze reagirebis aucilebloba karnaxobs. am 

cvlilebebze aseTi reagirebis erT-erT saukeTeso formas PR-kampania 

warmoadgens.  

PR-kampaniebi iqmneba organizaciis specifikuri miznebisa da amoca-

nebis misaRwevad. PR-kampaniebi warmoadgens mizanmimarTul, xangrZliv 

RonisZiebas, romelic SemuSavebulia konkretuli miznisa Tu urTierT-

dakavSirebuli miznebis erTobliobis misaRwevad.  

mTavari mizezebi, romlebic ganapirobeben PR-kampaniis Catarebis 

aucileblobas, Semdegia:  

1. PR-obieqtis imijis Seqmnis an Secvlis moTxovnileba;  

2. fablisiTis pozicionireba, saxelis gaTqmis, firmis axali  ma-

xasiaTeblebis SemoRebis survili;  
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3. axal bazrebze SeRwevis, an bazris axali segmentis aTvisebis 

moTxovnileba;   

4. brendis Seqmnis moTxovnileba, misi materialuri da aramate-

rialuri aqtivebis gazrda;  

5. konkurentunariani brZolis moTxovnileba;  

6. krizisis daZlevis moTxovnileba;  

7. saganmanaTleblo programebis win waweva, socialuri proble-

mebis gadaWrisTvis da kulturuli proeqtebisaTvis saxsrebis 

Segroveba;  

8. saarCevno kampaniebi, socialuri sakiTxebis gadaWra;  

9. firmis kerZo problemebis gadaWra da a.S.  

PR-kampaniis saxeebi. PR-kampaniebi iyofa:  

1. gamoyenebis sferos mixedviT: saxelmwifo, politikuri, komer-

ciuli, arakomerciuli (mowevasTan brZola, vaqcinacia, ekologia), 

kulturuli.  

2. geografiuli niSnis mixedviT: globaluri, erovnuli, region-

naluri, lokaluri.  

3. xangrZlivobis mixedviT: strategiuli – ramodenime wlis gan-

mavlobaSi grZeldeba; operatiuli _ erTi wlis ganmavlobaSi grZel-

deba; situaciuri _ ramodenime Tvis ganmavlobaSi grZeldeba; erTje-

radi _ ramodenime kviris, dRis ganmavlobaSi grZeldeba.  

4. emociuri zegavlenis mixedviT: agresiuli _ Zlier fsiqikur ze-

gavlenaze aqcenti, gamoiyeneba kaSkaSa, TvalSisacemi lozungebi, mowo-

debebi dauyovneblivi moqmedebebisken; zomieri _ aq aqcenti keTdeba 

racionalur argumentebze.   

PR-kampaniebi gansxvavdeba droiTi CarCoebis mixedviT. igi SeiZleba 

iyos saswrafo an iZulebiTi, SeiZleba tardebodes poziciis gaZlie-

rebis, ganmtkicebis, adamianTa Sexedulebebis da qcevis Secvlis miz-

niT.  
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$2.2. PR-kampaniis struqtura 

nebismieri PR-kampaniis Catarebis win unda davrwundeT imaSi, Tu 

raoden xelsayrelia misi Catarebis gare pirobebi. amisaTvis unda 

Seswavlil iqnas socialur-ekonomikuri situacia qveyanaSi, regionSi. 

unda gamovlindes PR-kampaniis Catarebis momentSi arsebuli is 

sakiTxebi, romlebic SemaSfoTebelia sazogadoebisaTvis. unda gar-

kveul iqnes sazogadoebis ganwyoba da sazogadoebaSi arsebuli daZa-

bulobis done: riTaa SeSfoTebuli xalxi, ra aRelvebs mas, romeli 

sakiTxebi ufro aqtualuria misTvis. PR-kampania TavisTavSi bevr inst-

ruments aerTianebs _ PR-aqciebs, zeimebs, koncertebs, konkursebs, 

debatebs da a.S. es masSi monawileTa mniSvnelovani raodenobis CarT-

vas moiTxovs. amitom sazogadoebrivi azris da ganwyobis winaswari 

analizi saSualebas mogvcems ganvsazRvroT PR-kampaniis masStabebi, 

masSi CarTuli monawileebis raodenoba da, Sesabamisad, aucilebeli 

xarjebi.   

PR-kampaniis momzadebis da Catarebis modeli 

etapis 

saxelwodeba 
saqmianobis Sinaarsi 

1. mosamzadebeli 

etapi 

1. amocanis miReba; 2. problemis da sazogadoebis 

kvleva; 3. media rukis Sedgena _ monacemTa baza 

masmediis Sesaxeb; 4. muSa jgufis Seqmna.   

2. dagegmvis etapi 

1. PR-kampanis miznebis, amocanebis dasaxva; 2. ZiriTadi 

movlenebis dagegmva da yvelaze efeqturi PR-saSua-

lebebis gansazRvra; 3. media gegmis da sakomunikacio

arxebis dadgena; 4. biujetis Sedgena. 

3. realizaciis 

etapi 

1. dagegmili PR-RonisZiebebis da media kontaqtebis 

Catareba; 2. maTi efeqturobis mudmivi kontroli da 

aRrixcva; 3. komunikaciis problemebis daZleva movle-

nebis organizaciisas; 4. koreqtivebis Setana samuSao 

gegmaSi, komunikaciis formebsa da media kontaqtebSi.  

4. daskvniTi etapi 

1. Catarebuli RonisZiebebis vrceli angariSis Sedgena; 

2. maTi efeqturobis Sefaseba raodenobrivi da 

xarisxobrivi mxridan; 3. perspeqtivis gansazRvra.  
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amrigad, PR-kampaniis Semadgeneli komponentebia: 1. situaciis ana-

lizi; 2. miznebis dadgena; 3. miznobrivi auditoriis kvleva da segmen-

tacia; 4. moqmedebis strategiis da taqtikis damuSaveba; 5. sakomuni-

kacio arxebis dadgena da media gegmis damuSaveba; 6. PR-RonisZiebebis 

gegmis SemuSaveba; 7. biujetis Sedgena; 8. PR-kampaniis Catareba; 9. PR-

kampaniis Sedegebis Sefaseba.  

PR-kampaniis organizatorebma, pirvel yovlisa, guldasmiT unda 

Seiswavlon  PR-obieqtis istoria da saqmianobis ZiriTadi formebi, 

unda gamoyon misi Zlieri da susti mxareebi. magram mTavaria gain-

sazRvros PR-obieqtis socialur-ekonomikuri da politikuri roli 

sociumSi. yvela dagegmili PR-RonisZieba da sareklamo masala mud-

mivad unda axmovanebdes PR-obieqtis socialur misias _ mis miznebs da 

daniSnulebas, mis wvlil sazogadoebriv ganviTarebaSi.  

es mas miscems saSualebas moaxdinos PR-RonisZiebaTa socialuri 

mniSvnelobis demonstrireba, Seqmnas dadebiTi fsiqologiuri foni da 

ufro meti momxreebi moizidos. es daamyarebs sazogadoebriv cnobie-

rebaSi PR-obieqtze, rogorc mniSvnelovan ekonomikur da politikur 

subieqtze warmodgenas. zogadi strategiuli ideebi yovelTvis unda 

gaxmovandes da dakonkretdes yvela miznobriv PR-RonisZiebaSi.  

I etapi. amis Semdeg tardeba _ 1. PR-kampaniis Catarebis momenti-

saTvis arsebuli situaciis analizi. aq unda gamovlindes is ZiriTadi 

ekonomikuri da politikuri tendenciebi, romlebic zegavlenas axdenen 

PR-obieqtze, da aseve masTan dakavSirebuli sazogadoebis jgufebi. 

unda ganisazRvros misi mdgomareoba bazarze, is adgili, romelic mas 

ukavia konkurentebs Soris. misi avtoriteti sazogadoebaSi, miznobriv 

auditoriaSi, finansuri da saorganizacio SesaZleblobebi. garkveul 

unda iqnes misi urTierToba klientebTan, partniorebTan, damkveTebTan, 

dilerebTan, bankebTan da masmediasTan. dadgindes firmis, politikosis 

reitingi.  

PR-specialistma aseve unda gaacnobieros, ramdenad adekvaturad 

afasebs xelmZRvaneloba Tavis mdgomareobas bazarze, vinaidan gadaWar-

bebuli Sefasebis SemTxvevaSi, PR-samsaxurebs SeiZleba gadametebuli 
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moTxovnebic waeyenos. es gamoiwvevs moWarbebul molodinebs da, 

Sesabamisad, PR-kampaniis Sedegebis araswor Sefasebas. PR-specialisti 

orientiri realistur scenarze unda aiRos da amasSive  unda 

daarwmunos xelmZRvaneloba.  

unda Catardes statistikuri monacemebis analizi. yuradRebiT 

unda Semowmdes organizaciis angariSebi mogebis, zaralis Sesaxeb, 

gayidvebis statistika. gaanalizdes firmis Sesaxeb masmediaSi, inter-

netSi gamoqveynebuli cnobebi, Catardes sazogadoebisagan Semosuli 

fostis analizi. sazogadoebisagan da dainteresebul pirTagan Semo-

suli werilebi yovelTvis warmoadgens winaswari gafrTxilebis saSua-

lebas Seqmnili problemebis Sesaxeb. yovelive es mogvcems Sesa-

Zleblobas gamovavlinoT problemuri sferoebi, sakiTxebi da ganv-

sazRvroT PR-obieqtisaTvis saWiro, aucilebeli RonisZiebebi.   

SeiZleba 6-10 kaciani fokus-jgufebi Seiqmnas, romlebsac sTxoven 

saqonlis, firmis momsaxurebis, politikosis programisa da piradi 

Tvisebebis ganxilvas. am ganxilvis msvleloba unda Caiweros videoze 

da Semdgom diskusiis Sedegebi eqspertebis TandaswrebiT unda Sefas-

des. aucilebelia aseve piradi Sexvedrebis Catareba dargis kargad 

informirebul liderebTan, eqspertebTan. es informacia firmis 

problemebis ukeT gansazRvraSi, maTi gadaWris gzebis dasaxvaSi 

dagexmarebaT. aseve SesaZlebelia telefoniT winaswari interviuebis 

Catareba, anketebis dagzavna fostis meSveobiT da internetSi onlain-

gamokiTxvebis Catareba.  

gamokvleva PR-is pirvelsawyisia. iyaviT obieqturebi da patiosnebi. 

unda gaTvaliswinebul iqnes yvela cvlileba, mxedvelobaSi iqnes 

miRebuli nebismieri faqtori, romelic zegavlenas axdens situaciaze. 

gansakuTrebiT mniSnelovania produqtis Sesaxeb momxmareblis codnis 

donis, misi damokidebulebis, prioritetebisa da motivaciebis gan-

sazRvra. sazogadoebriv cnobierebaSi da momxmareblis ganwyobaSi 

cvlilebebis gagebis gareSe Tqven ver SeZlebT momxdaris realuri 

suraTis Seqmnas. darwmundiT Tqveni Sefasebis simarTleSi, SeadareT 

is msgavs gamokvlevebTan, eqspertTa, sociologTa, fsiqologTa, 

politologTa SefasebebTan. es Sedareba da Tqveni monacemebis ko-
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reqtireba mogcemT saSualebas miiRoT situaciis ufro adekvaturi 

suraTi.    

sakmaod sasargebloa auditis Catareba, romelSiac unda CairTos:    

1. interviu firmis xelmZRvanelobasTan da sxva mniSvnelovan jgufeb-

Tan _ aqcionerebTan, masmediasTan. 2. mimdinare sakiTxebis, problemebis 

da axali SesaZleblobebis mimoxilva da analizi. 3. mniSvnelovani 

socialuri jgufebis Semadgenlobis, maTi azris, ganwyobis garkveva.  

4. momxmarebelTa, personalis, sazogadoebaSi gavleniani pirebis 

upiratesobebisa da interesebis Sefaseba. 5. mimdinare mediakontaqtebis 

efeqturobis Sefaseba, veb-saitis, beWdviTi da sareklamo masalebis 

kritikuli Sefaseba.  

unda gamovlindes PR-kampaniis momxreebi, mowinaaRmdegeebi, moxali-

seebi da potencialur keTilmosurneTa wre. maTi ZiriTadi maxasia-

Teblebis safuZvelze unda SemuSavdes maTTan muSaobis taqtika. aseve 

unda Catardes manamde Catarebuli PR-kampaniebis analizi, dadgindes, 

Tu rogor iqna miRweuli miznebi, rogoria maTi Sedegebi, gaTvalis-

winebul iqnes dadebiTi gamocdileba, moxdes sakuTari qmedebebis 

koreqtireba arsebuli situaciis gaTvaliswinebiT. aseTi monacemebis 

obieqturi Sefaseba dagexmarebaT PR-obieqtis mTavari problemebis 

gamovlenaSi, ufro efeqturi PR-RonisZiebebis gansazRvraSi da maTi 

gadaWris komunikaciuri saSualebebis mopovebaSi.  

situaciis analizi agreTve giCvenebT: aris Tu ara PR-kampaniis 

mizani miRwevadi? miaRwevs Tu ara aRniSnuli PR-kampania warmatebas? 

ra faqtorebi uSlis da ra uwyobs xels warmatebuli PR-kampaniis 

Catarebas? da saerTod, Rirs Tu ara am PR-kampaniis Catareba?  

II etapi. PR-kampaniis momzadebisas unda gaices pasuxi mTavar 

SekiTxvaze: `risTvis vaxorcielebT Cven PR-saqmianobas, risi Secvla 

gvsurs, rogoria Cveni miznebi?~ 

situaciis sworad ganxorcielebuli analisi mogvcems saSualebas 

sworad ganvsazRvroT PR-kampaniis miznebi.  

PR-kampaniis miznebi SeiZleba iyos Semdegi:  
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1. sainformacio _ axali Setyobinebis, ideis gadmocema. unda mivaR-

wioT mis gagebas da sazogadoebis cnobierebaSi damkvidrebas.  

2. poziciuri _ imijis Seqmna, gaZliereba, poziciebis Secvla.  

3. yofaqceviTi _ loialobis ganmtkiceba, yofaqcevis Secvla.  

mizani SeiZleba iyos agreTve: fablisiTi _ PR-obieqtis ufro 

farTo popularobis, saxelganTqmulobis miRweva, bazris axali sfe-

roebis, segmentis dapyroba, gayidvebis moculobis SenarCuneba an 

gazrda, Tavisi SesaZleblobebis, socialuri ekologiuri pasuxismgeb-

lobis demonstrireba. miznebis formulireba ar unda iyos zedmetad 

zogadi, ramac SeiZleba sxvadasxva ganmartebis daSveba gamoiwvios.  

PR-kampaniis mizani agreTve SeiZleba iyos: 1. swavleba _ misi mi-

zania sakuTari auditoriis ganaTleba, damatebiTi informaciis miReba, 

axali perspeqtivebis SeTavazeba.  

2. inJineringi _ esaa sasurveli miznis Sesrulebis saSualebis 

uzrunvelyofa. magaliTad, Tu gsurT, rom adamianebma ar daanagvianon 

garemo, maSin urnebi TvalsaCino adgilas unda dadgaT.   

3. gaZliereba _ usafrTxoebis Rvedebis gamoyeneba uzrunvel-

yofili unda iqnes Sesabamisi kanonebiT jarimebis Sesaxeb.  

4. uflebebiT aRWurva niSnavs imas, rom PR-kampaniis garemdgomi 

adamianebi mudmivad axmovaneben am kampaniis ZiriTad ideebs.  

miznebis gansazRvrisas metad mniSvnelovania Tavi avaridoT wina-

aRmdegobas PR-kampaniis miznebsa da miznobrivi auditoriis molo-

dinebs Soris. PR-kampaniis miznebis miRwevis doneebi Semdegia:  

1. dadgindes sawyisi urTierToba PR-kampaniis iniciatorsa da miz-

nobriv auditorias Soris.  

2. ganmtkicdes miznobrivi auditoriis ndoba PR-kampaniis inicia-

torebisadmi, maTi mimarTvebisa da ZiriTadi ideebisadmi.  

3. mkafiod ganisazvRros miznobrivi auditoriis ZiriTadi idea-

lebi, interesebi da moTxovnilebebi.  

4. miznobrivi auditoriis darwmuneba PR-kampaniis iniciatorebTan 

miznebis erTianobaSi da urTierTxelsayrelobaSi.  

5. miznobrivi auditoriis yofaqcevis Secvlis miRweva, wamaxali-

sebeli RonisZiebebis SemuSaveba.      
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amrigad, nebismieri PR-kampaniis mizania yuradReba miipyros pro-

blemebisadmi, aCvenos misi mniSvneloba Sida da gare auditoriisaTvis 

da SesTavazos maTi gadaWris optimaluri gzebi. amisaTvis adamianebs 

garkveuli qmedebebis Sesrulebisaken unda ubiZgoT. imisaTvis, rom am 

Segulianebas realuri efeqti hqondes, aucilebelia im Rirebulebebze 

da motivebze zemoqmedeba, romlebic adamianTa moTxovnilebebs mar-

Taven. moTxovnilebebi zegavlenas axdenen interesebze. aq mTavaria imis 

miRweva, rom PR-kampaniis ZiriTadi ideebi rogorc Tavisi, an pirad 

interesebTan axlo aRiqvas. adamianebma unda SeigrZnon, rom am ideebis 

gulisTvis Rirs konkretuli qmedebebis ganxorcieleba. warmoSobili 

interesi ayalibebs urTierTobas. aq mTavaria imis Cveneba, rom prob-

lema sazogadoebisa da pirovnebis sasicocxlo interesebs exeba. urTi-

erToba azrebSi vlindeba. aq  mTavaria dadebiTi aRqmis miRweva. azrebi 

ki axdenen qmedebebis motivacias. aq kidev mTavaria imis Cveneba, rom 

adamianTa qmedebebi sasargeblo iqneba.   

mniSvnelovania, rom PR-specialistma yovelTvis realuri, miRwe-

vadi miznebi dasaxos, gaiTvaliswinos arsebuli finansuri, administra-

ciuli Tu adamianuri resursebi, cvalebadi situacia. miznebis dasaxva 

karnaxobs PR-kampaniis Catarebis teqnologiis arCevans. amitomac 

problemis Camoyalibeba Tavdapirvelad specialistTa wreSi xorciel-

deba, Semdeg SeiZleba firmis administraciis, personalis CarTva. 

urTierTobis msvlelobisas ibadeba koncefcia, zogadi gegma, gani-

sazRvreba PR-kampaniis realizaciis teqnologiebi. mkafiod unda 

dadgindes gadamwyveti PR-RonisZiebebis nusxa, vin imuSavebs da masme-

diis romel saSualebasTan, vin agebs pasuxs xelisuflebasTan, miz-

nobriv auditoriasTan da garemocvasTan kontaqtze. isaxeba RonisZie-

baTa Catarebis formebi, dgindeba maTi masStabi, sazogadoebasTan da 

masmediasTan kontaqtebis sixSire. miznebze damokidebulia mTavari 

lozungebis, Setyobinebebis, sloganebis da sareklamo masalebis 

Sinaarsi.  

Semdeg ganisazRvreba resursebi, anu riT sargeblobs firma da ra 

SeuZlia mas. PR-kampaniis detaluri dagegmva yovelTvis Sesasrulebel 
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miznebzea damokidebuli. amitom gegmis ganxilvaSi kompetenturi orga-

nizaciebis da pirebis maqsimaluri raodenoba unda iqnes CarTuli.  

Semdeg ganisazRvreba PR-kampaniis Catarebis strategia da taqtika.  

strategia gansazRvravs zogad amocanebs da saboloo miznebze 

miuTiTebs. taqtika ganmartavs, Tu rogor da ra xerxebiT da saSua-

lebebiT unda iqnes miRweuli mizani, saxavs uaxloes amocanebs, gan-

sazRvravs konkretul situaciaSi maTi gadaWris gzebs.   

strategia yovelTvis PR-obieqtis Zlier mxareebze aigeba. es maqsi-

maluri upiratesobis miRebis saSualebas gvaZlebs im axali Sesa-

Zleblobebisagan, romlebic Cndeba garemocvaSi PR-kampaniis momzadebis 

da Catarebis msvlelobisas. PR-specialistis amocanaa moaxdinos susti 

mxareebis minimizireba da amiT efeqturi winaaRmdegoba gauwios aRmo-

cenebul safrTxeebs.  

PR-kampaniis strategia iyofa: 1. aCqarebis strategia _ is dafuZne-

bulia kampaniis dasawyisSive maqsimaluri Sedegis miRwevaze. aq gamoi-

yeneba sainformacio Sturmi PR-kampaniis dasawyisSi, Sokuri PR-is me-

Todebi, aqcenti emociur zemoqmedebaze keTdeba.  

2. swrafi finalis strategia _ es aris sainformacio masalebis 

moculobis da PR-RonisZiebebis raodenobis neli Tanmimdevuli zrda, 

raTa maTi maqsimumi PR-kampaniis bolos iqnas miRweuli.   

3. didi movlenis strategia _ gamiznulia yuradRebis mipyrobaze 

ZiriTadi movlenebisadmi, mniSvnelovani personebis, festivalebis, kon-

certebis, telemaraTonebisa da sajaro debatebisadmi.  

4. kreiseruli strategia _ ZiriTadad gamoiyeneba dargis lide-

rebis mier da mimarTulia ukve dapyrobili poziciebis SenarCunebaze.  

teqtikuri miznebi unda moicavdes konretul aqciaTa da Ronis-

ZiebaTa Catarebis gegmebisa da scenarebis, maTi xarjTaRricxvis momza-

debas. unda Camoyalibdes PR-kampaniis biujeti, ganisazRvros Semsru-

lebelTa wre, yvela RonisZiebis realizaciis vada, mofiqrebul iqnas 

maTi sainformacio uzrunvelyofa.  

PR-kampaniis umniSvnelovani amocanaa miznobrivi sazogadoebrivi 

jgufebis SerCeva da segmentacia. nebismieri PR-kampania moicavs farTo 
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sazogadoebas, amitom aucilebelia moxdes misi mniSvnelovani jgufe-

bis SerCeva, segmentacia da TiToeuli segmentis profailis Seqmna maTi 

socialuri, demografiuli, fsiqologiuri, saqmianobis sferos da 

qcevis Wrilis gaTvaliswinebiT. miznobrivi jgufebis gansazRvrisas 

gamoyofen:  

1. standartul jgufebs _ es gaxlavT momxmareblebi, masmedia, 

personali, xelisufleba _ moxeleebi.  

2. prioritetuli _ prioritetuloba ganisazRvreba maTi zegav-

lenis, prestiJis, Zalauflebis da maTze organizaciis moTxovnilebis 

TvalsazrisiT. aq unda vupasuxoT SekiTxvas, Tu ratom da riT aris es 

jgufi CvenTvis mniSvnelovani; rogori socialuri, demografiuli, 

msoflmxedvelobiTi Tu fsiqologiuri maxasiaTeblebi gaaCnia am prio-

ritetul jgufs. aseve unda moxdes imis garkveva, Tu ramdenad 

aqtiuria es jgufi da rogor aris dakavSirebuli is Cven interesebTan. 

es mogvcems saSualebas PR-kampaniis msvlelobisas is motivebi, moT-

xovnilebebi da RirebulebiTi orientaciebi gavaaqtiuroT, romlebic 

ufro aucilebelia efeqturi PR-kampaniisaTvis.  

rodesac miznobrivi jgufebi identificirebulia da maTi damaxasi-

aTebeli niSnebi Seswavlilia, Cven isini or kategoriebad unda davyoT:  

I. dainteresebis principis mixedviT _ 1. ZiriTadi _ anu is, romel-

zedac mimarTulia PR-kampania. 2. Sualeduri _ romelsac uSualo 

kontaqtebi aqvs ZiriTadTan da romelsac SeuZlia waradginos 

informacia da masze zegavlena moaxdinos. 3. xelSemwyobi jgufi _ ro-

melic dainteresebulia PR-kampaniis CatarebaSi da SeuZlia realuri 

daxmarebis gaweva.  

II. saqmeSi Caxedulobis da PR-kampaniis mniSvnelobis gagebis 

principis mixedviT gamoyofen: 1. latentur jgufs _ romelsac ara-

nairi warmodgena ara aqvs PR-kampaniaze. 2. saqmeSi Caxedul jgufs _ 

romelic aTviTcnobierebs PR-kampaniis mniSvnelobas, magram mzad ar 

aris samoqmedod. 3. aqtiuri _ romelic aTviTcnobierebs PR-kampaniis 

mniSvnelobas da mzadaa imoqmedos.   

Semdeg unda gamovlindes miznobrivi jgufis informirebulobis 

done. amisaTvis unda dadgindes organizaciis, misi saqonlis, momsa-
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xurebis Sesaxeb TiToeuli jgufis informirebis done. unda garkveul 

iqnes miznobrivi auditoriis mier PR-obieqtis imijis da reputaciis 

Sefaseba. unda gaanalizebul iqnas misi yofaqceva warsulSi da 

awmyoSi PR-obieqtTan mimarTebaSi, aseve unda gamovlindes PR-kampaniis 

momxreebi da mowinaaRmdegeebi, ratom arian adamianebi misi mowina-

aRmdegeni da riT arian isini ukmayofilo.  

aseve unda dadgindes, aramiznobrivi auditoriidan vin da ratom 

aris momxre da unda SeecadoT isini PR-kampaniis aqtiur monawileebad 

aqcioT. PR-kampaniis mowinaaRmdegeTa garemoSi unda dadgindes maTi 

agresiulobis done, gamovlindes maTi mfarvelebi da sazogadoebas 

unda vaCvenoT maTi socialuri destruqciuloba. es mogvcems Sesa-

Zleblobas SevcvaloT sazogadoebis mxridan maT mimarT damokidebu-

leba da Tqvens mxares gadaibiroT neitraluri jgufi. Tu sazogadoe-

bis jgufi ar aris agresiuli, maSin an misi ignorirebaa SesaZlebeli, 

an kidev PR-kampaniis pozitiuri fonis Camoyalibebis xarjze SeiZleba 

maTi damokidebulebis Secvla.   

imisaTvis, raTa kampaniis mowinaaRmdegeebi mis momxreebad iqcnen, 

saWiroa moixsnas sakomunikacio barierebi. SeiZleba aqcenti gakeTdes 

mowinaaRmdegeTa pozitiur SeniSvnebze, aRiniSnos maTi Rirsebebi da 

wvlili saerTo saqmeSi. xazi gausviT imas, rom azrTa sxvadasxvaoba 

gexmarebaT sazogadoebrivi ganviTarebis rTuli problemebis ukeT 

gadawyvetaSi. yvelaferi es gaaumjobesebs damokidebulebas PR-kampaniis 

mimarT da gazrdis misi momxreebis raodenobas [10, gv. 354-358].  

PR-kampaniis momxreebis SeZenas xels uwyobs media gegmis Sedgena 

da saTanado sakomunikacio arxebis SerCeva.  

media dagegmarebis mTavari wnebebia: 1. dafarva _ PR-kampaniaSi Car-

Tuli adamianebis raodenoba. 2. PR-kampaniis msvlelobisas sxvadasxva 

arxebis meSveobiT gaxmovanebul sainformacio masalaTa moculoba.    

3. reitingi _ sainformacio masalebis zegavlena adamianTa urTierTo-

bebsa da yofaqcevaze.  

unda ganisazRvros: 1. informaciis gadacemis ZiriTadi arxebi,     

2. damatebiTi, 3. axali ambebis.  
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1. ZiriTadi sia unda moicavdes masmediis warmomadgenelTa 

saxelebs, Tanamdebobebs, misamarTebs, satelefono nomrebs da faqsebs. 

2. meore siaSi SeiZleba CairTos specializirebuli gamocemebi. mniSv-

nelovania imis codna, Tu romeli arxebis meSveobiT urCevnia Tqvens 

auditorias informaciis miReba _ romel telearxebs, gazeTebs, Jurna-

lebs da radiosadgurebs aniWebs is upiratesobas.  

PR-specialistma unda gaiTvaliswinos informaciis sxvadasxva 

sainformacio arxebis pliusebi da minusebi. ase magaliTad, televiziis 

mTavari upiratesobaa mosaxleobis yvelaze didi dafarva. magaliTad, 

zemoqmedeba mayurebelze feris, xmis, moZraobis, siuJetis unikaluri 

Serwymis saSualebiT. televizia aRwevs mayureblis maqsimalur emo-

ciur CarTulobas proce sSi.  

naklovanebas ki warmodgens is, rom mayurebeli yovelTvis rodi 

uyurebs gadacemas translaciis momentSi. siZvire, movlenebiT gada-

tvirTva gacilebiT ufro mniSvnelovani informaciaa mayureblisaTvis, 

vidre Tqveni PR-kampania.  

radios upiratesobebia siCqare da moqniloba. mas sareklamo 

masalis eTerSi CasmisaTvis drois yvelaze mokle periodi sWirdeba, is 

Zalzed efeqturia promouSenebis, sxvadaxsva PR-aqciebis Catarebis 

periodSi. radio SedarebiT iafia da saSualebas iZleva, rom Setyo-

binebebi sakmaod xSirad ganmeordes da Seicvalos kidevac. is PR-

kampaniis monawileebs SesaZleblobas aZlevs CarTon TavianTi warmo-

saxvis unari, Seqmnan momxdaris sakuTari suraTi. yvelaferi es aaqtiu-

rebs adamianis pirovnul sawyiss da aZlevs mas saSualebas Tavad 

miiRos gadawyvetileba PR-kampaniasTan mimarTebaSi.  

radios naklovanebebi Semdegia _ adamianebi iSviaTad Tu usmenen 

mas gansakuTrebuli yuradRebiT, amitomac sareklamo rolikebi swra-

fad da advilad miecema daviwyebas. suraTis ararseboba ar aZlevT maT 

momxdarSi emociuri CarTulobis saSualebas.  

gazeTis upiratesobebia miznobrivi bazrebis vrceli da efeqturi 

moculoba, gverdebis da tiraJis yidvis SesaZlebloba. gazeTis mimarT 

momxmarebeli dadebiT grZnobebs ganicdis, vinaidan umetes SemTxvevaSi 

is Tavad yidulobs da ixdis mis safasurs. gazeTi iZleva saSualebas 
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zustad aucilebeli, nacionaluri, regionaluri Tu raionuli zonebi 

iqnas dafaruli. arsebobs aseve gazeTis, Sesabamisad sareklamo masa-

lis Senaxvis, informaciis Tu reklamis amoWris da sxvebisTvis 

Cvenebis SesaZlebloba.  

gazeTis naklovanebebs warmoadgens arsebobis (sicocxlis) mokle 

periodi, reklamiT gadatvirTuloba, beWdvis, gansakuTrebiT ilustra-

ciebis cudi xarisxi.  

Jurnalebis upiratesobani _ specializacia, amitomac maT SeuZli-

aT zustad miitanon Setyobineba miznobriv jgufamde.  

arsebobis xangrZlivi periodi, amitomac maT `meore xelis~ uzar-

mazari auditoria gaaCniaT. es PR-kampanias misi dasrulebis Semdegadac 

ki aZlevs cxovrebis saSualebas. suraTis kargi xarisxi  originaluri 

vizualuri kompoziciebis gamoyenebis farTo SesaZleblobebs iZleva.  

naklovanebebi _ dabali operatiuloba, maRali Rirebuleba, araTa-

nabari gavrceleba. 

mediamatareblis arCevanis parametrebi.  

mediamovlenis ZiriTad maxasiaTebels reitingi warmoadgens. rei-

tingi gamoxatavs im adamianTa raodenobas (procentulad), romlebic 

uyureben televizias, usmenen radios, kiTxuloben gazeTebs da Jurna-

lebs drois garkveul periodSi. 100%-ad miiReba im adamianTa saerTo 

raodenoba, romlebsac televizoris yurebis saSualeba gaaCniaT. tele-

vizorebs uerTeben gadamwodebs, romlebic axorcieleben gadacemaTa 

yurebis Sesaxeb monacemebis gadmoweras.  

 
   gadacemis miznobrivi auditoria  
reitingi =        X 100 %  

        potenciuri auditoria 
 
masmediis arCevanis mniSvnelovan maCvenebels warmoadgens miznob-

rivi jgufis monawileTa is raodenoba, romlebsac erTi kontaqti 

mainc hqondaT garkveul mediamatarebelTan. televiziisTvis es maCvene-

belia im mayurebelTa raodenoba, romlebmac mTlianad Tu nawilobriv 

uyures gadacemas.  

presisaTvis mniSvnelovania Semdegi maCvenebeli _ nomris saSualo 

auditoria, anu erTi nomris mkiTxvelTa raodenoba. yvela Tqveni Set-
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yobineba unda iyos: 1. adekvaturi miznobrivi auditoriisaTvis. TiTo-

eul jgufs misTvis gasageb enaze unda esaubroT. 2. adekvaturad pozi-

cionirebuli. 3. gatarebuli adekvaturi sainformacio arxebis gavliT. 

magaliTad, biznesmenebi, bankirebi, avtomoyvarulebi ufro xSirad 

iyeneben specializirebul Jurnalebs, internets da ara telearxebs.  

warmatebuli PR-kampaniis Catarebas xels uwyobs sareklamo masa-

lebis gamoyeneba. sareklamo masalebi _ es aris televizia, radio, 

reklama, presa, bilbordebi, banerebi, bukletebi da a.S.   

isini gvexmareba pozicionirebaSi, fablisiTiSi, imijirebaSi. rek-

lamam unda moamzados adamianebi PR-kampaniis dadebiTad aRqmisaTvis 

da masSi aqtiuri monawileobisaTvis. amitomac PR-kampaniis Catarebis 

win unda SemuSavdes sxvadasxva sareklamo masalebi, romlebic 

Seatyobinebs adamianebs Tqveni zraxvebis Sesaxeb. maTSi unda gaxmo-

vandes kampaniis ZiriTadi ideebi da motivaciebi, romlebmac unda 

moaxdinon adamianTa gaaqtiureba. motivirebuli adamiani – es iseTi 

adamiania, romelic mzadaa Seudges dialogs. sareklamo masalebi PR-

kampaniis Sesaxeb informaciis maqsimums unda moicavdes. Tu Tqvenma 

reklamam miaRwia am mizans, ese igi Tqven PR-kampaniis dasawyisSive 

mniSvnelovani progresi gaqvT miRweuli. meore nabijs motivaciis 

sareklamo masalebiT gaZliereba warmoadgens. motivacia unda gada-

izardos moTxovnilebaSi. amisaTvis unda waxalisdes PR-kampaniaSi 

monawileoba, anu xazi unda gausvaT monawileTa originalurobas, 

mizandasaxulobas, nebelobiT da moralur Tvisebebs.  

reklamis saukeTeso aRqmisaTvis rekomendebulia ZiriTadi abzace-

bis naxevradmsxvili SriftiT an kursiviT gamoyofa. teqstSi orienta-

ciisaTvis mkiTxvels isrebis, varskvlavebis, aRniSvnebis meSveobiT 

daexmareT. tire xels uwyobs yuradRebis gamaxvilebas da teqstis 

damaxsovrebas. striqonebs Soris manZili aseve aumjobesebs teqstis 

aRqmas, xolo Tandebulebi `aqedan~ da `aqamde~ gvexmareba teqstis 

ukeT gagebaSi.  

gansakuTrebuli yuradReba unda mieqces teqsturi sareklamo 

Setyobinebebis kompozicias. specialistebi gvirCeven abzacebi ZiriTad 

frazebamde da calkeul sityvebamdec ki SevamciroT. grZeli sityvebi 
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sjobs mokleebiT SevcvaloT. umjobesia winadadeba sakvanZo fraziT 

dasruldes, romelic adamianTa moTxovnilebebs da saWiroebebs 

pasuxobs. gamoTqviT azri martivad, pirdapir, dadebiTad, sainteresod, 

gaimeoreT yvelaze mniSvnelovani damajerebeli argumentebi. reklamaSi 

unda miuTiToT problema da SesTavazoT misi optimaluri, swrafi da 

iafi gadawyveta. reklama unda uTiTebdes imas, Tu ra unda gaakeTos 

adamianma problemis gadasawyvetad. mniSvnelovan rols reklamaSi 

asrulebs siuJeti, is unda iyos saintereso, damaintrigebeli, optimis-

turi, unda exebodes adamianTaTvis mniSvnelovan problemebs, moi-

cavdes SemoqmedebiTi iumoris elements da uTiTebdes problemis 

martiv gadawyvetaze. sareklamo siuJetis dizaini da ferebis gama xels 

unda uwyobdes yuradRebis mipyrobas da damyarebas, xangrZliv dama-

xsovrebas, motivirebdes qmedebis ganxorcielebas.  

reklamis efeqturobaze saubari SeiZleba im SemTxvevaSi, Tu 

momxmarebels gauZlierda PR-obieqtTan identurobis grZnoba, ganumt-

kicda emociuri da racionaluri kavSirebi, gauaqtiurda motivaciebi 

da moTxovnilebebi, da Tu yovelive aman konkretuli qmedebebi gamo-

iwvia.  

PR-kampaniis efeqturoba bevrad damokidebulia personalis rTul 

muSaobaze PR-kampaniis aqtivistebTan. firmis muSaki aris am organi-

zaciis moraluri agenti. dadgenilia, rom personalis araloialuri 

damokidebulebis gamo danakargi saSualod samjer ufro didia, vidre 

konkurentebisa da aramegobrulad ganwyobili masmediis saqmianobis 

gamo. samwuxarod, zogierTi organizacia ifargleba personalis qcevis 

kontroliT, personalis informireba ki arasrul da araregularul 

xasiaTs atarebs, rac yovlad dauSvebelia PR-kampaniis Catarebis dros.  

personali mudam informaciis gareT translatoria, amitom PR-mene-

jerma unda aamaRlos personalis loialobisa da motivirebulobis 

done. man unda Camoayalibos keTilganwyobis da fsiqologiuri kom-

fortis atmosfero. es aamaRlebs urTierTxelsayrelobis da urTi-

erTdaxmarebis dones, rac Seesabameba PR-kampaniebis amocanebs.  

PR-specialists ZaluZs aamaRlos personalis loialoba da moti-

vaciebi. PR-menejers Seswevs unari gaaumjobesos sawarmos fsiqolo-
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giuri klimati, minimumamde daiyvanos konfliqturi situaciebi. firmaSi 

jansaRi fsiqologiuri klimatis SeqmnisaTvis aucilebelia: 1. koleq-

tivSi kargi megobruli urTierTobisaTvis xelis Sewyoba; 2. Tana-

mSromlebis informireba da maTi CarTva inovaciur proeqtebsa da 

marTvaSi. 3. yoveli TanamSromlis SemoqmedebiTi azris da iniciativis 

aRiareba da a.S. 4. saWiroa TiToeuli muSakis dafaseba da pativiscema. 

muSaks unda hqondes SesaZlebloba Tavisuflad gamoTqvas Tavisi azri 

yvela sakiTxis irgvliv.  

personali warmoadgens PR-kampaniis mTavar mxardamWer jgufs. is 

aqtiurad unda CairTos masSi, vinaidan swored personali yvelaze 

metadaa motivirebuli warmatebis miRweviT. personals rigi upira-

tesobebisa gaaCnia sazogadoebis sxva jgufebTan SedarebiT:  

1. firmis muSakebze ukeT aravin icis kompaniis, anu misi naklo-

vanebebis da upiratesobebis Sesaxeb.  

2. muSakebs esmiT, rom kargi reputaciis mqone, saxelganTqmul, 

warmatebul firmaSi muSaoba yovelTvis warmatebuli karieris, dasaq-

mebis da keTildReobis garantia.  

3. firmiT dainteresebisas masmedia, sazogadoeba pirvel rigSi 

yuradRebas aqcevs personalis azrs, Sefasebas da qmedebas.   

erTsulovani, Sekruli koleqtivi _ firmis mTavari faseulobaa.   

PR-kampaniis Catarebamde PR-menejerma unda gaigos, Tu ra codnas 

da unarebs flobs gundi, romelis PR-saqmianobas eweva. vis aqvs ukeT 

ganviTarebuli organizatoruli niWi, masmediasTan, gare sazogadoe-

basTan urTierTobis, PR-aqciebis Catarebis unari da a.S.  

PR-kampaniis warmatebisaTvis didi mniSvneloba aqvs gare komunika-

ciisa da organizaciis SigniT arsebuli urTierTobebis harmoniul da 

zust urTierTqmedebas.  

moxaliseebis da momxreebis daxmareba xSirad ganapirobebs PR-

kampaniis warmatebas.  

PR-kampaniis momxreTa da aqtivistTa motivacia, rogorc wesi, 

ideur, moralur-fsiqologiur sawyisebs eyrdnoba. maTi mxardaWera 

metad mniSvnelovania, vinaidan is dafuZnebulia PR-kampaniis mniSvne-

lobis gaTviTcnobierebaze. isini gulwrfelad da enTuziazmiT gad-
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moscemen PR-kampaniis mTavar ideebs. es xels uwyobs ndobis zrdas da 

PR-kampaniaSi rac SeiZleba meti adamianebis CarTvas. aseT adamianebs 

uangarod surT saqmisaTvis sargeblis motana.  

PR-kampaniis organizatorebma yvelanairad unda waaxalison aseTi 

adamianebi. SeiZleba aqcentis gadatana pirad, individualur sarge-

belze, imaze, rom PR-kampaniis msvlelobisas adamianebi axal mego-

brebs, Tanamoazrovneebs, aseve saorganizacio muSaobis unarebs SeiZe-

nen, rac maT saqmianobis sxva sferoebSi gamoadgebaT.ASeiZleba imis 

aRniSvna, rom PR-kampaniaSi monawileobis xarjze isini farTo sazoga-

doebisaTvis cnobili gaxdebian rogorc socialuri, ekologiuri da 

a.S. keTildReobisaTvis mebrZolebi. es aamaRlebs maT sazogadoebriv 

statuss da moralur avtoritets. PR-kampaniis xarjze maT SeuZliaT 

sazogadoebrivi azris liderebi gaxdnen, magaliTad, mowevasTan, 

narkomaniasTan brZolaSi... SesaZloa, isini wamyvanma masmediis saSua-

lebebma moiwvion, romelTa meSveobiTac isini PR-kampaniis mTavar 

lozungebs gaaxmovaneben. es PR-kampaniis organizatorebisaTvisacaa 

xelsayreli, vinaidan maT SeuZliaT Tqveni ideebiT rigiTi moqa-

laqeebis dainteresebaze da amiT kampaniaSi sazogadoebis ZiriTadi 

jgufebis CarTvaze gaakeTon aqcenti.  

PR-menejers, zemoTqmulis gaxmovanebiT, SeuZlia PR-kampaniis meti 

enTuziastebis da momxreebis mozidva, rac dadebiTad aisaxeba mis 

Sedegebze.  

PR-kampaniaSi SeiZleba naTesavebis, megobrebis, axloblebis 

CarTva... pirvel rigSi, maT Tqveni miznebi, amocanebi, maTi realizaciis 

meTodebi unda gaacnoT. unda daarwmunoT isini maTi mxardaWeris 

mniSvnelobaSi. winaswar maTTan saubari, seminarebi, treningebi unda 

Catardes. vinaidan es monawileTa gansakuTrebuli jgufia, rekomende-

bulia PR-kampaniis dasrulebis Semdeg maTi premireba diplomebiT, sag-

zurebiT dasasveneblad, fuladi premiebiT, maTi saxelebis masmediaSi 

gaxmovaneba, aseve maTi siis Camoyalibeba momdevno PR-kampaniebSi 

CarTvis mizniT. warmatebuli PR-kampania unda moicavdes karg lozun-

gebs, PR-saSualebaTa swor arCevans, drois, resursebis zust gaanga-
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riSebas, xarisxian sociologiur gamokvlevebs, SemoqmedebiT midgomas, 

faqtebze dayrdnobas, socialur-ekonomikuri situaciis da sazogado-

ebrivi ganwyobis gaTvaliswinebas.    

PR-menejerma aucileblad unda Seadginos yvela RonisZiebis gra-

fiki, maTi Catarebis vadebis da pasuxismgebel pirTa miTiTebiT. maga-

liTad, RonisZiebaTa grafiki SeiZleba ase gamoiyurebodes. 

  

saqmianobis saxe 
Sesrulebis 

vadebi 
pasuxismgebeli piri 

1. situaciis analizi ianvari PR-kampaniis 

xelmZRvaneli 

2. miznebis, amocanebis dasaxva. miz-

nobrivi auditoriis gansazRvra. 

Tebervali xelmZRvaneli 

3. biujetis formireba marti xelmZRvaneli 

4. media-gegmis SemuSaveba marti xelmZRvaneli (sax., gv.) 

PR-gundis da moxaliseTa SerCeva  20-25 

Tebervali 

xelmZRvaneli (sax., gv.) 

sareklamo masalebis momzadeba 1 marti xelmZRvaneli (sax., gv.) 

kontaqtebi masmediasTan marti xelmZRvaneli (sax., gv.) 

PR-aqciis Catareba 10 marti xelmZRvaneli (sax., gv.) 

veb-saitis momzadeba da masze mu-

Saoba 

Tebervali xelmZRvaneli (sax., gv.) 

disputis organizacia 15 marti xelmZRvaneli (sax., gv.) 

koncertis organizacia 17 marti xelmZRvaneli (sax., gv.) 

preskonferenciis organizacia 18 marti xelmZRvaneli (sax., gv.) 

sawarmoze eqskursiis organizacia 20 marti xelmZRvaneli (sax., gv.) 

5. gegmis koreqtireba gauTvalis-

winebeli situaciebis SemTxvevaSi 

 xelmZRvaneli (sax., gv.) 

6. PR-kampaniis Sedegebis Sefaseba 20-30 marti xelmZRvaneli (sax., gv.) 
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 biujetis Sedgena yvelaze rTul saqmes da, Sesabamisad, PR-

kampaniis yvelaze sust rgols warmoadgens, vinaidan winaswar Zalze 

rTulia yvela aucilebeli xarjebis detalurad gaangariSeba. unda 

gvaxsovdes, rom aragonivrulia bevrs elodo mcireodeni fulis 

Cadebisgan. magram SemoqmedebiTi midgomis SemTxvevaSi SeiZleba imis 

miRweva, roca erT PR-RonisZiebas Tu aqcias bevri problemis gadaWra 

SeuZlia (magaliTad, PR-aqcia `koka-kola _ vaswavloT msoflios sim-

Rera~). es telemaraToni mcire xarjebiT gaaZlierebs ukukavSirs 

momxmarebelsa da firmas Soris. 

magram biujetis Sedgenisas umjobesia gauTvaliswinebeli xarje-

bis muxli SemoviRoT. es ganpirobebulia cxovrebis dinamikiT, fasebis 

meryeobiT da gauTvaliswinebeli situaciebis aRmocenebiT.  

biujeti sruliad unda Seesabamebodes RonisZiebaTa SemuSavebul 

gegmas. magram ukeTesia meti saxsrebi gamoiyos gadamwyvet PR-Ronis-

Ziebebze, romlebic PR-kampaniis ZiriTad amocanas Wrian. biujeti unda 

ganawildes PR-kampaniis etapebis mixedviT.  

biujeti SeiZleba daiyos xarjebis muxlebis mixedviTac.  

1. adamianuri resursebi _ PR-kampaniis monawileTa xelfasi, kon-

sultantebis anazraureba.  

2. administraciuli xarjebi _ satransporto xarjebi, sareklamo 

masalebis, masmediisaTvis publikaciebis, foto-, videomasalebis momza-

deba, gamofenebis, prezentaciebis, koncertebis da a.S. organizacia.  

3. gegmisgareSe xarjebi _ sadgomis arenda, sastumroebis da PR-

kampaniis monawileTa sadilebis, safosto momsaxurebis, satelegrafo 

saubrebis, faqsis da a.S. safasuris gadaxda.   

biujetis Sedgena SeiZleba daaxloebiT aseTnairad gamoiyure-

bodes:  
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PR-RonisZiebis 

dasaxeleba 
konkretuli muSaoba Rirebuleba

situaciis analizi anketebis momzadeba _ 500 egz,  

telefoniT gamokiTxvebi _ 100 kaci 

specialistebis konsultacia  

100 $ 

200 $ 

sareklamo masalebis 

momzadeba  

  

1. plakatebi _ 200 egz.   

2. broSurebi _ 100 egz.    

3. sareklamo rgolebi 

televiziaSi 2rg – 20wT 

rusTavi-2, imedi, kavkasia  

4. sareklamo rgolebi 

radioSi, 3 rg _ 30 wT. 

fortuna, imedi  

5. sareklamo rgolebi 

gazeTebSi _ 5 rg.  

rezonansi  

gegmisgareSe xarjebi  20 aTasi $ 

 

 

$2.3. PR-kampaniis Catareba da Sedegebis analizi 

 

III etapi. PR-kampaniis realizaciis dawyebamde unda dadgindes:  

1. sworad Catarda situacis analizi Tu ara?  

2. sworad aris gansazRvruli miznmobrivi auditoria Tu ara?  

3. ramdenad realuri da misaRwevia dasaxuli miznebi?  

4. ramdenad damajereblad JRers Cveni lozungebi da Setyobi-

nebebi, da ramdenad dasamaxsovebelia da mniSvnelovania isini miznob-

rivi auditoriisaTvis?  

5. swori strategia da taqtika gaqvTYarCeuli Tu ara?  

6. sworad Tu aris SerCeuli PR-kampaniis Catarebis dro?  

7. ramdenad dasabuTebuli da gonivrulia Cveni finansuri xarjebi? 

8. ramdenad zustad da detaluradaa SemuSavebuli Cvens mier Ro-

nisZiebaTa gegma?  
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9. saWiroa Tu ara raime damatebebis Tu cvlilebebis Setana?  

10. sworia Tu ara Cvens mier SerCeuli PR-kampaniis Sefasebis 

kriteriumebi da meTodebi?  

am sakiTxebis dazustebis Semdeg unda Catardes winaswari 

Sexvedrebi miznobriv auditoriasTan, masmediaSi unda gamoqveyndes 

publikaciebi, romlebic ityobinebian PR-kampanis Sesaxeb. aseve SeiZ-

leba xalxmraval adgilebSi xelmowerebis Segrovebis mowyoba PR-

kampaniis mTavari ideis mxardasaWerad, moewyos winaswari debatebi 

problemis gadaWris gzebis Sesaxeb. mTavaria Seiqmnas sainformacio 

sababi sazogadoebisa da masmediis yuradRebis mipyrobisaTvis. infor-

macia saintereso da mniSvnelovani unda iyos adamianTa umravleso-

bisaTvis. es SeiZleba iyos axali filialis gaxsna, Tqveni produqciis 

axali modelis gamoSvebis anonsireba, axali mowyobilobis damon-

taJeba, axali pativcemuli adamianebis partiaSi miReba da a.S. PR-

kampaniis CatarebaSi mTavaria gamoviCinoT moTmineba, iniciativoba da 

uzrunvelvyoT misi realizaciis yvela etapis uwyvetoba.   

amis Semdeg unda dadgindes PR-kampaniis scenari _ optimisturi, 

realisturi da pesimisturi. PR-specialistma unda icodes, rom ar 

SeiZleba PR-kampaniis Catareba sazafxulo Svebulebebis, ardadegebis, 

politikuri areulobebis da mniSvnelovani sportuli Sejibrebebis da 

zeimebis dros.  

PR-kampania unda atarebdes konkretul, ganzomilebad xasiaTs, iyos 

realisturi, mkafiod aRwerdes mosalodnel Sedegebs da maTi miRwevis 

vadebs, esadagebodes menejmentis amocanebs.  

PR-specialistma Semdeg kiTxvebs unda upasuxos: ra gvsurs, rom 

vuTxraT auditorias; rogor moviqceT, ra formiT mivaRwioT mTavar 

ideebs, romeli PR-RonisZiebebi iqneba ufro efeqturi mocemul SemT-

xvevaSi?  

mesame etapi _ es aris PR-kampaniis realizaciis stadia.  

aq mTavaria dadgindes: 1. moqmedebis strategia _ anu ra PR-Ronis-

Ziebebia saWiro PR-kampaniis mTavari miznebis misaRwevad. 2. mkafiod 

unda ganisazRvros komunikaciuri strategia da qmedebebi _ ris Sesa-
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xeb, rodis da ra formiT unda movaxdinoT sazogadoebis informireba. 

3. dgindeba konkretuli gegma da yvela PR-qmedebis: koncertebis, gamo-

svlebis, cnobil, avtoritetul adamianebTan Sexvedrebis, eqskursiebis 

sqema. unda SeadginoT ganrigi TariRebis mixedviT, Tu ra RonisZieba 

Sedgeba da rodis, da vin aris pasuxismgebeli mis Catarebaze.  

realizaciis stadiaze aucilebelia: 1. Sida da gare sazogadoebis 

informireba PR-kampaniis moqmedebis Sesaxeb. 2. miznobrivi auditoriis 

darwmuneba PR-RonisZiebebis miRebis da mxardaWeris aucileblobaSi.  

3. sazogadoebisTvis axsna imisa, Tu rogor SesZlebs igi Tavisi 

zraxvebis gadaqcevas konkretul qmdebebad. 4. ukeT gamoyenebul iqnes 

is sainformacio arxebi, romlebsac endoba sazogadoeba.   

PR-kampaniis realizacia _ esaa yvela arsebuli saSualebis maqsima-

luri efeqturobiT gamoyeneba. aseT saSualebebs warmoadgens msxvili 

PR-RonisZiebebis da erTjeradi calkeuli PR-aqciebis Catareba, kon-

kursebis, prezentaciebis, specialuri movlenebis organizacia. magali-

Tad, fsevdo-movlenebi: firmis, produqtis, politikuri deklaraciis 

proeqtis iubiles aRniSvna. es movlenebi ufro Seesabameba masmediis 

standartebs, ufro swrafad vrceldeba da kargad maxsovrdeba. isini 

Sous msgavia, ar aris mosawyeni da akmayofilebs adamianTa moTxovni-

lebas garTobaSi. es movlenebi SeiZleba ganmeordes, isini aZliereben 

emocionalur zemoqmedebas da cvlian adamianTa motivaciebs. maTi 

upiratesoba imaSia, rom isini qmnian sainformacio nakads, mravali 

adamianis yuradRebas ipyroben. xolo mTavari naklovaneba is gaxlavT, 

rom isini axdenen movlenaTa realuri safuZvlis gadametebas da 

zogjer damaxinjebasac ki. amitom maTi Catarebisas unda daicvaT 

zomiereba da ar unda ayveT Sous elementebs.  

PR-kampaniis realizaciisas did rols TamaSobs slogani, lo-

zungi. maTSi unda iqnas koncentrirebuli PR-kampaniis mTavari idea, 

isini gasagebi, naTeli unda iyos da unda axdendes adamianTa moti-

virebas moqmedebisken. magaliTad, saqarTveloSi 2008 wlis saarCevno 

kampaniis msvlelobisas, m. saakaSvilis partiam wamoayena lozungi 

`saqme laparakis nacvlad~. am lozungSi, garda partiis zraxvebisa, 

moqmedebisken miwodebac iyo.  
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PR-kampaniis realizaciisas komunikaciis mniSvnelovan da efeqtur 

arxs warmoadgens gamofenebi. specialistTa azriT, isini axal 

myidvelTa 18% iZleva. axali produqtebis prezentaciebs SeswevT inves-

torTa mozidvis, bazris axali segmentis aTvisebis unari. did rols 

PR-kampaniebis Catarebisas TamaSobs PR-RonisZiebis xasiaTi, sulis-

kveTeba da emociuri Seferiloba. mTavari RonisZiebebis Catarebis 

dros yovelTvis unda iqnes gaTvaliswinebuli cvlilebebi sazogadoe-

baSi, daugegmavi cxovrebiseuli siurprizebi. amitomac gansakuTrebul 

rols TamaSobs PR-kampaniis Catarebis dro, misi xangrZlivoba, sana-

xaobrioba da firmis strategiul miznebsa da misiebTan Sesabamisoba.  

IV etapi _ PR-kampaniis Semajamebeli Sefaseba.  

PR-saqmianobaSi umniSvnelovanesia Catarebuli RonisZiebebis Sefa-

seba. PR-kampaniis msvlelobisas metad mniSvnelovania vawarmooT Cveni 

saqmianobis mudmivi monitoringi da gavlili etapebis Sefaseba. 

saWiroebis SemTxvevaSi cvlilebebic unda SevitanoT.  

PR-kampania efeqturobis Semdegi kriteriumebis mixedviT fasdeba:  

1. raodenobrivi _ masSi Sedian: dagzavnili da gaxmovanebuli 

Setyobinebebis, gavrcelebuli sareklamo masalebis, masmediaSi gamo-

qveynebuli statiebis, Setyobinebebis raodenoba, aseve Catarebuli PR-

RonisZiebebis, aqciaebis, maT Soris prezentaciebis, sawarmoze eqskur-

siebis, preskonferenciis da brifingebis raodenoba. mniSvnelovan maCve-

nebels warmoadgens PR-kampaniaSi CarTuli da mis mier dafaruli 

adamianebis raodenoba, gamoxmaurebebis, satelefono zarebis, saitis 

damTvaliereblebis raodenoba, maTi winadadebebis xasiaTi. aseve mniS-

vnelovania momxmarebelTa da gayidvebis raodenobis zrda. PR-specia-

listma unda Seagrovos amonaWrebi presaSi gamoqveynebuli statie-

bidan, audio-, videomasalebi, da Seafasos maTi xasiaTi.  

2. xarisxobrivi _ aq mTavari parametria miznobrivi auditoriis da 

farTo sazogadoebis PR-obieqtis Sesaxeb azris, aRqmisa da damoki-

debulebis cvlileba. unda dadgindes, Tu ra Seicvala konkretulad _ 

ganmtkicda Tu ara emociuri, racionaluri kavSirebi, momxmareblis 

loialuroba, gaizarda Tu ara firmis identurobis, prestiJis da 
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reputaciis done; gaCnda Tu ara PR-obieqtis aqtiuri mxardaWeris mzad-

yofna da rac mTavaria, ra Seicvala momxmareblis yofaqcevasa da 

qmedebaSi. mniSvnelovania aseve imis gansazRvra, aris Tu ara momxma-

rebelTa raodenobis da gayidvebis moculobis zrda xangrZlivi, 

mdgradi tendencia Tu es droebiTi movlenaa.  

momxmareblis azrTa da damokidebulebis Sefaseba warmoebs miz-

nobrivi auditoriis arCeviTi gamokiTxvis gziT, PR-kampaniis Cata-

rebamde da mis Semdeg. Semosuli gamoxmaurebebis monitoringi, sazo-

gadoebis winadadebaTa xasiaTi mogvcems SesaZleblobas SevitanoT 

cvlilebebi PR-kampaniis msvlelobisas, ganvsazRvroT PR-obieqtTan 

urTierTqmedebis perspeqtivebi.  

specialistebi aseve gamoyofen PR-kampaniis Sefasebis Semdeg 

kriteriumebs: 1. xom ar aris gadametebuli sabiujeto xarjebi? 2. PR-

obieqtis saxelganTqmulobis da mimzidvelobis zrda. 3. masmediaSi 

Tqveni masalebis gaSuqebis tonalobis cvlileba. 4. ukukavSiris 

arxebis gamococxleba. 5. bazarze organizaciis mdgomareobis cvli-

leba, gayidvebis moculobis zrda. 6. miRweuli iyo Tu ara PR-kampaniis 

ZiriTadi miznebi da ra Seicvala adamianTa qmedebebSi.  

yvelaferi es saSualebas miscems PR-specialists obieqturad Sea-

fasos PR-kampaniis Sedegebi, dasaxos Tavisi profesiuli donis amaR-

lebis da daxvewis gzebi.  
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Tavi III. polirikuri PR-kampaniebi 

$3.1. saxelmwifos politikuri PR-kampaniebi 

 

saxelmwifo da misi calkeuli struqturebi yovelTvis dainte-

resebulni arian Tavisi imijisa da reputaciis gaumjobesebaSi rogorc 

saerTaSoriso asparezze, aseve qveynis SigniT. sazogadoebriv cnobie-

rebaze informaciuli teqnologiebis Zlieri zegavlenis epoqaSi es 

gansakuTrebiT aqtualuri xdeba. miRebuli informaciis xasiaTi bevrad 

gansazRvravs ama Tu im qveyanasTan komunikaciis Taviseburebebs da 

SesaZleblobebs. Tu adre saxelmwifoTaSorisi komunikaciis safuZvels 

geografiuli, erovnuli Tu religiuri faqtori warmoadgenda, amJamad 

Seryeulma imijma SeiZleba saukunobrivi kavSirebi gawyvitos.   

amitom PR-saqmianoba da gansakuTrebiT PR-kampaniebi saxelmwifoTa 

Soris urTierTobebSi sul ufro mniSvnelovan funqcias iZenen. qveynis 

SigniT profesiulad Catarebul politikur PR-kampaniebs SeuZliaT 

Seamciron socialuri daZabuloba, moaxdinos sazogadoebis konsoli-

direba SemoqmedebiTi da pozitiuri ganviTarebisaTvis. qveynis SigniT 

mimdinare harmonizirebuli, demokratiuli ganviTareba bevrad 

ganapirobebs urTierTobas garemocvasTan. aranair sainformacio omebs, 

tyuilsa Tu provokaciebs ar SeuZliaT kardinalurad Secvalon 

damokidebuleba mSvidobismoyvare, demokratiuli, ganviTarebis gzaze 

mdgari qveynisadmi, romelic suverenul politikas atarebs.   

politikuri PR-kampaniebi SeiZleba gare sazogadoebaze iyos ori-

entirebuli. magaliTad, qveynis imijis, reputaciis gaumjobesebis, 

Secvlis survili. gansakuTrebiT mwvaved dgeba aseTi PR-kampaniebis 

Catarebis aucilebloba administraciis reJimis, politikuri orien-

taciis Tu qveynis prioritetebis Secvlis Semdeg. aseve PR-kampaniebi 

aucilebelia qveyanaSi xelsayreli sainvesticio klimatis, misi 

turistuli da kulturuli mimzidvelobis imijis SeqmnisaTvis. 

situaciis gaanalizebisas, PR-specialistma unda icodes da iTva-

liswinebdes saqarTvelos politikuri da socialur-ekonomikuri ganvi-

Tarebis Taviseburebas Tanamedrove istoriis periodSi. saqarTvelos 
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politikuri sistema Seicavs Semdeg momentebs: 1. mmarTvelobis admi-

nistraciul-mbrZanebluri sistemidan sabazro da demokratiul siste-

maze gadasvla. 2. erovnuli politikis ganuviTarebloba da zogadad 

gavleniani ekonomikuri subieqtis uqonloba, romelic Tavis moRva-

weobas mimarTavs mrewvelobaSi, energetikasa da soflis meurneobaSi 

arsebuli erovnuli resursebis zrdasa da gamoyenebaze. Sedegad 

iqmneba dabrkolebebi saSualo da wvrili biznesis ganviTarebisa da 

arsebobisaTvis, romelic socialur-politikuri stabiulurobisa da 

wesrigis safuZvels warmoadgens. 3. ucxour kreditsa da finansur 

organizaciebze Zlieri damokidebuleba, romelic ganapirobebs ucxour 

saxelmwifoebze srul politikur damokidebulebas. 4. ucxoeTis gav-

lena, politikuri partiebisa da moZraobebis sazRvargareTidan daufa-

ravi dafinanseba. 5. politikosTa da partiul xelmZRvanelTa dabali 

profesiuli done. 6. kriminaluri kapitalis gavlena politikur par-

tiebze. 7. saxelmwifos Zlieri zewola opoziciaze. 8. politiluri 

partiebis araTanasworuflebiani gasvla informaciis masobriv saSua-

lebebze. 9. masmediis angaJireba. 10. dedaqalaqSi partiebis arsebobis 

upiratesoba. mosaxleobasa da regionebTan kavSiris dabali done.     

11. politikosebSi sWarbobs miTebi sakuTar qarizmatulobaze, piradi 

aqciebis popularobasa da efeqturobaze, advil gamarjvebasa da 

cxovrebis ZiriTadi normativebis swrafi gardaqmnebis Sesaxeb.  

socialur-ekonomikuri, politikuri da sxvadasxva krizisebi 

uaryofiTad moqmedebs qveynis politikur imijze. PR-specialists unda 

axsovdes, rom mosaxleobas surs xedavdes mSvidobasa da siwynares 

xelmZRvanelTa Soris, romlebic asocirdebian qveyanaSi mSvidobasa da 

siwynaresTan. nebismieri konfliqturi situacia iwvevs Sewuxebas, fsi-

qikis daZabvas da Sedegad undoblobas.  

did rols TamaSobs xelisuflebis legitimurobis faqtori. legi-

timuroba kanonierebisgan imiT gansxvavdeba, rom xelisufleba SeiZ-

leba arCeul iqnas, magram adamianebi ar Tvlian, rom mis warmo-

madgenlebs Seswevs unari gadaWras sazogadoebis saWirboroto prob-

lemebi. amitom xalxis darwmuneba imaSi, rom mTavrobas SeuZlia iyos 

efeqturi, SesaZlebelia maSin, rodesac mosaxleobas daarwmunebT Ta-
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vis xelmZRvanelobis kompetenturobaSi, patiosnebaSi da saerTo 

keTildReobisaTvis zRunvaSi.   

qveynis imiji bevrad damokidebulia qveynis ekonomikur poten-

cialze, bunebrivi da adamianuri resursebis arsebobasa da xarisxze, 

sainvesticio klimatze da xelsayrel kanonmdeblobaze. didi mniS-

vneloba aqvT aseve RirebulebiT orientaciebs, demokratias da huma-

nizms, damokidebulebas opoziciasTan. Cvens dros sul ufro didi 

yuradReba eTmoba saxelmwifos mier ekologiuri standartebis dacvas.  

qveynis imiji bevrad damokidebulia saxelmwifos xelmZRvanelze, 

mis garegnobaze, ganaTlebulobaze, komunikabelurobaze. qveynis Tana-

medrove xelmZRvanels ar SeuZlia adamianis uflebaTa, informaciis 

Tavisuflebis da demokratiis standartebis ignorireba. qveynis 

xelmZRvaneli xels unda uwyobdes kulturis, sportis, ganaTlebis 

ganviTarebas, axalisebdes axalgazrda Taobis iniciativebs. saxelm-

wifos xelmZRvanelis Sefaseba bevrad damokidebulia imaze, Tu rogor 

aisaxeba saxelmwifos marTva qveynis rigiTi moqalaqeebis cxovrebaze.  

politikuri PR-kampaniis miznebi SeiZleba sxvadasxvagvari iyos.  

magaliTad: 1. qveynis saerTo imijisa da reputaciis gaumjobeseba. 

2. demokratiuli standartebis demonstrireba. 3. sainvesticio klima-

tis gaumjobeseba an waxaliseba. 4. samarTlebrivi cvlilebebis demon-

strireba adamianis uflebaTa, informaciis Tavisuflebis, biznesis wa-

xalisebis da moqalaqeTa socialuri daculobis sferoSi. 5. saxel-

mwifos marTvis axali formebisadmi yuradRebis mipyroba, kulturaze, 

janmrTelobaze, sportze zrunva. 6. reformebis demonstrireba ganaT-

lebis, municipaluri marTvis sferoSi.  

unda ganisazRvros qveyana an qveynebis is jgufi, romelzedac 

iqneba mimarTuli PR-kampania.   

PR-kampaniis miznebi bevrad gansazRvraven miznobriv auditorias. 

es SeiZleba iyos saxelmwifo struqturebi, ucxouri biznesi da safi-

nanso sazogadoebebi, arasamTavrobo organizaciebi, iuridiuli organi-

zaciebi, ekologiuri moZraobebi da a.S.  
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strategiisa da taqtikis arCevani damokidebulia qveynis poli-

tikur kursze da PR-kampaniis miznebze. amazevea damokidebuli PR-

RonisZiebaTa, media komunikatorebis da PR-kampaniis momxreTa SerCeva.  

PR-kampaniis Catarebisas saxelmwifos yovelTvis garkveuli upira-

tesobebi gaaCnia. SeiZleba saxelmwifos organizaciuli, administra-

ciuli da komunikaciuri SesaZleblobebis uzarmazari potencialis, 

misi struqturebis gamoyeneba.  

biujetis formirebaSi aseve Tavisi Taviseburebebi arsebobs. PR-

kampaniisaTvis saxsrebis moZieba SeiZleba biznes sferoSi, komerciul 

bankebSi. SegiZliaT mimarToT sxvadasxva sazogadoebriv organizaciebs 

da mTlianad sazogadoebas. swored qveynis reputaciasa da imijzea 

bevrad damokidebuli ekonomikuri subieqtebis da calkeuli moqalaqis 

warmateba. PR-kampaniis Sedegebi iqneba investiciebis, mimzidveli 

ekonomikuri, socialuri Tu saganmanaTleblo proeqtebis raodenobis  

momateba, saxelmwifos mowveva prestiJul saerTaSoriso organiza-

ciebSi. yvelaferi es xelsayrelad aisaxeba saxelmwifos ganviTarebaze 

da calkeuli moqalaqis cxovrebaze.  

 

$3.2. PR-kampania Zalovan struqturebSi 

 

SeiaraRebuli Zalebi saxelmwifos politikuri sistemis nawilia, 

misi interesebis, kulturisa da xalxis socialuri keTildReobis 

damcveli. misi swavlebisa da aRWurvilobis efeqturobaze damoki-

debulia saxelmwifosa da xalxis uSiSroeba. PR-specialists didi 

pasuxismgebloba akisria armiisaTvis dadebiTi imijis SeqmnaSi. maga-

liTad, aSS-s Tavdacvis saministroSi muSaobs aTasobiT specialisti _ 

maT profesionalizmzea damokidebuli xalxis mier armiis aRqma, sa-

mxedro aqciebis moraluri da materialuri mxardaWera.  

armiis imijzea damokidebuli jarSi efeqturi gawvevis Catareba. 

jarSi gawveva warmoadgens PR-kampaniis erT-erT yvelaze mniSvnelovan 

amocanas. PR-specialisti unda flobdes srul informacias, romelic 

exeba jaris im saxeobas, romelis axorcielebs gawvevas, icodes nawi-
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lebisa da qvedanayofebis meTaurTa saxelebi, wodebebi da Tanamde-

bobebi, maTi biografiebi.  

PR-specialisti axalwveuls aZlevs srul informacias jaris saxe-

obis, adgilmdebareobis, Taviseburebis, sabrZolo swavlebis, xelmZRva-

nelobis stilis, mis ufleba-movaleobis Sesaxeb. axalwveulma unda 

icodes misi sabrZolo damsaxureba da teqnikuri aRWurviloba, mas 

unda uambon samxedro samsaxuris Semdgomi perspeqtivebis, SesaZlebeli 

specialobebis miRebis Sesaxeb, romelic SesaZloa gamoadges samoqa-

laqo cxovrebaSi. TiToeuli axalgazrdis mimarT saWiroa individua-

luri midgoma, armiaSi samsaxuris mniSvnelobisa da pasuxismgeblobis 

xazgasma. ar unda iyos daviwyebuli axalgazrdis piradi interesi da 

midrekileba. yovelive es PR-specialists aZlevs imis SesaZleblobas, 

rom axalwveuls gauwios rekomendacia im samsaxurze, romelic ufro 

Seefereba mis individualur monacemebsa da unars.  

PR-specialisti PR-kampaniis msvlelobisas xalxSi qmnis gmiris, 

gamarjvebulis, moralurad wminda, araCveulebrivad Zlieri nebisyofis 

adamianis, xalxisa da saxelmwifos mcvelis xats. meomari yovelTvis 

warmoadgens risxvas borotmoqmedebisa da borotebisaTvis, tiraniis 

winaaRmdeg mebrZols da Tavisuflebis damcvels, maRalprofesiul da 

teqnikis uaxlesi miRwevebiT aRWurvil inteleqtuals. is yovelTvis 

swrafad da moxerxebulad wyvets nebismier amocanas eqstremalur 

situaciaSi. samxedro mosamsaxuris aseTi saxe qmnis maRal, maqsimalur 

momxibvlelobas axalgazrdobisaTvis, romelic miiswrafvis TviTdamt-

kicebisa da TviTrealizaciisaken.  

PR-specialistma unda Seqmnas Tavdacvis ministris, Stabis ufro-

sis, saxmeleTo, sazRvao da sahaero Zalebis generlebis dadebiTi 

imiji. calkeuli oficrebisa da mTeli qvedanayofebis ostatobis da 

maTi saomari wvrTnis Cveneba unda xdebodes armiaSi SemoRebuli 

reformebiT. es Seqmnis imijs armiis, rogorc cocxali, sxvadasxva 

drosa da garemoebebSi cvalebadi organizmis Sesaxeb. PR-specialistma 

yovelTvis unda moaxerxos sazogadoebis informireba jaris marTvaSi 

cvlilebebis, maTi mizezebisa da Sedegebis Sesaxeb. samxedro wvrTnisa 

da samxedro operaciebis Sesaxeb SetyobinebiT SeZleben adgilobriv 
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macxovreblebTan mosalodneli konfliqtebis acilebas. mosaxleobam 

unda icodes regionalur da saerToerovnul samxedro blokebSi 

Sesvlis gegmebis, pozitiuri da negatiuri Sedegebis Sesaxeb. xalxi 

unda flobdes informacias samxedro konfliqtebSi SeiaraRebuli 

Zalebis monawileobis Sesaxeb. SesaZloa mosaxleobisTvis samxedro 

pirebis mier daxmarebis gaweva eqstremalur situaciaSi. amiT 

damtkicdeba armiisa da xalxis erTianoba, maTi siaxlove da saerTo 

interesebi.  

magaliTad, saqarTveloSi kargi warmatebuli PR-RonisZiebebi Ca-

tarda Zlieri, profesiuli jaris imijis Sesaqmnelad. daasrda 

specialuri telearxi, romlis meSveobiTac sazogadoebas uyvebodnen 

jarSi momxdari reformebis, swavlebis formebisa da axali sabrZolo 

teqnikis Sesaxeb. metroSi, TiToeul sadgurSi damontaJda televi-

zorebi, sadac uCvenebdnen samxedroebis mier SeZenil sasargeblo 

unar-Cvevebs, jariskacebi asrulebdnen xalxur patriotul simRerebs, 

romlebic amaRlebdnen sabrZolo suliskveTebas. sazogadoebam sul 

sxva, xalxTan axlos mdgomi armia dainaxa. mas gauCnda siamaye Tavisi 

qveynisa da Svilebisadmi, gaizarda ndoba mTavrobis mimarT.  

armiis eTnokonfliqtebSi monawileobis dros is unda gamodiodies 

saerTo erovnuli interesebidan gamomdinare da ar unda ikavebdes 

konfliqtebSi myofi erTi donimirebuli erisa da eTnikuri jgufis 

mxares. saWiroa swori informaciis mowodeba eTnokonfliqtebis msvle-

lobisa da ganviTarebis Sesaxeb. specoperaciis dros jarma ar unda 

miayenos ziani udanaSaulo xalxs. armia yvelanairad unda daexmaros 

mSvidobian mosaxleobas. es Seqmnis armiis moqmedebisadmi ndobas 

mosaxleobis mxridan.   

Sinagan saqmeTa struqturebSi moRvaweoba dakavSirebulia ZiriTa-

dad krizisul eqstremalur situaciebTan. es PR-specialists gansa-

kuTrebul pasuxismgeblobas akisrebs. man unda Caataros brifingebi, 

iTanamSromlos masmediasTan, nebismier partiebTan, arasamTavrobo 

organizaciebTan. man unda miawodos moqalaqeebs informacia Sinagan 

saqmeTa saministros moRvaweobis Sesaxeb moqalaqeTa uflebis dacvis 

dargSi. agreTve unda Seatyobinos moqalaqeebs telefonis nomrebi, 
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saitebi internetSi, sadac maT SeuZliaT mimarTon uflebebis darR-

vevis an Sss-s muSakTa mier TavianTi uflebebis borotad gamoyenebis 

SemTxvevaSi.  

PR-specialistma unda moipovos saeTero dro an rubrikebi gaze-

TebSi, sadac dawvrilebiT iqneba gaSuqebuli mimdinare ambebi, cvli-

lebebi, gegmebisa da samarTaldamcveli saqmianobis srulyofis proeq-

tebi. PR-menejeri unda iswrafvodes Sss-s struqturis imijis gaumjo-

besebisaken. amisTvis saWiroa sazogadoebisaTvis Sss-s yvela qveda-

nayofebis samecniero-teqnikuri bazis da maRali teqnikuri aRWurvi-

lobis, maRalkvalificiuri, kargad naswavli kadrebis Cveneba.  

aqcenti keTdeba operatiulobis, profesionalizmis da moqalaqeTa 

uflebebis dacvaze. dadebiTi imiji iqmneba axalgazrdebTan urTier-

Tobis meSveobiT. amiT erTdroulad wydeba ramdenime amocana _ Sesa-

Zlebelia moviwvioT axalgazrdoba samarTaldamcav saqmianobaSi, 

movawyoT sportuli Sejibri. am PR-RonisZiebebiT SesaZlebelia moxdes 

danaSaulis profilaqtika da erTdroulad Caeyaros safuZveli yvela-

ze ufro Ronieri, Wkviani, nebisyofiani axalgazrdebis rigebidan axa-

li kadrebis SerCevas.  

PPR-specialistma unda uCvenos moqalaqeebs Sss-s muSakTa saqmia-

nobis sirTule, maT winaSe mdgari mudmivi safrTxe da maTi uCveulo 

pasuxismgebloba. PR-specialistma unda Seaxsenos Sss-s muSakebs, rom 

isini yovelTvis unda gamoiyurebodnen mowesrigebulad, sufTad, 

fxizlad, avlendnen moqalaqeebze zrunvas. aucilebelia xazi gaesvas 

policielebis energiulobas, Zal-Rones, nebisyofas da gabedulobas. 

specialistma konkretul magaliTebze unda uCvenos maTi farTo 

erudicia, TavganwirvisaTvis mzadyofna, yvela sferoSi met-naklebi 

kompetenturoba. es Seqmnis maRalprofesiuli, saxelmwifo masStabebiT 

moazrovne muSakis imijs. yovelTvis xazgasmuli unda iyos samarT-

lebrivi dasabuTeba da ubralo moqalaqeTa interesebis dacva.  

_ SesaZloa agreTve xeli SeuwyoT im serialebis Seqmnas, romelic 

utyuar cnonebze iqneba agebuli, gansakuTrebiT iseT faqtebze, rom-

lebmac gamoxmaureba hpova sazogadoebaSi. SesaZloa Sexvedrebis mow-
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yoba axalgazrdebTan, romlebic mudam aRfrTovanebulni arian Sss-s 

muSakebis profesionalizmiT, patiosnebiT.  

amgvarad, PR-specialistis muSaoba Zalovan struqturebTan iTxovs 

gansakuTrebul pirovnul Tvisebebsa da unar-Cvevebs. warmatebuli PR-

muSaobis safuZvels am sferoSi warmoadgens erudicia, fsiqologiis, 

sociologiisa da sazogadoebrivi cnobierebis Rrma codna.  

 

$3.3. saarCevno kampaniis momzadeba da Catareba 

 

PR-moRvaweobis sferoTagan erT-erTi yvelaze kompleqsuria saar-

Cevno kampaniis momzadeba da Catareba. saarCevno kampania esaa saxelm-

wifos mier kanonmdeblobiT dadgenili garkveuli drois SualedSi 

ganxorcielebuli koordinirebuli, mizanmimarTuli sajaro RonisZie-

bebis sistema, romlis mizania xalxis nebis ganxorcieleba.  

saarCevno kampaniis efeqturi organizebisaTvis aucilebelia:  

1. arsebobdes moqmedebis gegma, romelic moicavs kampaniis Catare-

bis zogad strategias da konkretuli RonisZiebebis nusxas.  

2. kampaniis CatarebisaTvis aucilebelia profesionalebis erTiani 

gundis Camoyalibeba.  

3. warmatebuli kampaniis CatarebisaTvis organizatorebma unda ga-

iTvaliswinon konkretuli viTareba, sazogadoebis azri, fsiqologiuri 

ganwyoba da konkurentebis Zlieri da susti mxareebi.  

4. aucilebelia daculi iqnas garkveuli TamaSis wesebi, anu mud-

mivi kontaqtebis SenarCuneba partiul organizaciasTan, mis xelmZRva-

nelebTan.  

PR-specialistma unda Seiswavlos qalaqis, raionis, olqis socia-

luri sivrce. esaa:  

1. saarCevno olqis socialur-ekonomikuri pirobebi.  

2. olqis sxvadasxva socialuri jgufebis ganwyobileba, socialu-

ri Rirebulebebi, mTavari motivaciebi da politikuri kulturis done.  

3. olqis politikuri mikuTvneba, anu politikuri partiebis rei-

tingi.  
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4. olqis socialuri, demografiuli da sxva mniSvnelovani para-

metrebi.  

5. saarCevno kampaniis warmatebiT dasamTavreblad aucileblad un-

da aewyos ukukavSiris sistema.  

PR-specialistma unda miiRos monawileoba winasaarCevno programis 

SemuSavebaSi. magram xSirad amomrCeveli SedarebiT nakleb yuradRebas 

aqcevs winasaarCevno programis Sinaarss da, rogorc wesi, xmas aZlevs 

kargad gapiarebul konkretul pirovnebas. amitom winasaarCevno pro-

gramis Sedgenisas PR-specialistma unda gaiTvaliswinos Semdegi 

moTxovnebi: 1. saarCevno programaSi unda sWarbobdes pozitiuri nawi-

li _ konstruqciuli winadadebebi. 2. programaSi unda iyos socia-

luri problemebis mogvarebis gegma. 3. miznebi mkafiod unda iyos 

Camoyalibebuli. 4. programaSi unda iyos miTiTebuli, Tu ras miiRebs 

amomrCeveli kandidatis, partiis gamarjvebis SemTxvevaSi. 5. programaSi 

unda Candes kandidatis pirovneba, damokidebuleba adamianTa saWi-

roebebisadmi, misi daintereseba TiToeulis mxardaWeriT.   

warmatebuli saarCevno PR-kampaniisaTvis aucilebelia Seiqmnas 

sakoordinacio centri, romelic mTel winasaarCevno saqmianobaze 

iqneba pasuxismgebeli. aRniSnul centrSi unda Sediodes:  

1. dagegmarebis ganyofileba _ amuSavebs saarCevno kampaniis saerTo 

sqemas; winaswar gegmavs axlo momavalSi Casatarebel konkretul 

saqmianobas da adgens kandidatis mier amomrCevlebTan muSaobis yovel-

dRiur grafiks.  

2. saorganizacio ganyofileba _ uSualod ukeTebs organizebas 

dagegmil aqciebs da Tavadve axorcielebs maT. agrovebs amomr-

Cevlebisagan informacias da statistikur monacemebs.  

3. analitikuri ganyofileba _ misi funqciebia: arCevnebTan dakav-

Sirebuli yovelgvari informaciis mopoveba, damuSaveba da Sesaba-

misobaSi moyvana. aseT informacias warmoadgens saarCevno ubnebis 

struqturisa da kontingentis monacemebi, misi eTnikuri, socialuri 

maxasiaTeblebi. informacia calkeuli jgufebis politikur Sexedu-

lebebze, mokavSire-mowinaaRmdegeTa da neitraluri jgufebis, agreTve 
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masmediis Sesaxeb. sasurvelia, rom am ganyofilebaSi momuSave perso-

nals gaaCndes humanitaruli ganaTleba.  

4. saredaqcio ganyofileba _ amzadebs masalas masmediisaTvis, 

amuSavebs da aqveynebs masalebs, broSurebs, plakatebs, saarCevno 

simboloebs da atributebs. amzadebs sityvas gamomsvlelisaTvis, 

gancxadebebs, pres-relizebs.  

5. PR-is ganyofileba _ axdens yvela ganyofilebis saqmianobis 

koordinacias, amyarebs urTierTobas im sazogadoebriv jgufebTan, 

politikur partiebTan da organizaciebTan, romlebic mocemul saar-

Cevno olqSi mdebareoben. ganyofilebis movaleobaSi Sedis saarCevno 

kampaniis saerTo strategiis SemuSaveba, kandidatis winasaarCevno 

moRvaweobis warmarTva da koreqtireba.  

6. safinanso ganyofileba _ afinansebs mTel saarCevno kampanias. 

axdens yvela finansuri operaciis kontrols.  

7. teqnikuri da sayofacxovrebo ganyofileba _ uzrunvelyofs wi-

nasaarCevno Stabis yoveldRiur muSaobas, axorcielebs materialur 

uzrunvelyofas.  

8. satransporto ganyofileba _ uzrunvelyofs tvirTis, persona-

lis winasaarCevno aqciebze gadaadgilebas.  

9. usafrTxoebis ganyofileba _ uzrunvelyofs kandidatis, Casa-

tarebel RonisZiebaTa da aucilebel sainformacio monacemTa fizikur, 

teqnikur da sainformacio usafrTxoebas.  

PR-specialisti uSualod monawileobs saarCevno kampaniisaTvis 

saWiro Tanxebis mozidvaSi. man unda daarwmunos sazogadoeba da 

sxvadasxva organizaciebi, firmebi imaSi, rom isini sakuTar saxsrebs 

ukeTes momavalSi abandeben. mudmivad xazs usvamen saerTo Rire-

bulebebis arsebobas kandidatsa da sazogadoebas Soris.  

saarCevno kampaniis warmatebiT Casatareblad specialistebi gvir-

Ceven:  

1. gamovavlinoT sasicocxlo mniSvnelobis moTxovnilebebi da mo-

lodini proiritetul sazogadoebriv jgufebSi.  

2. sistematurad CavataroT sxvadasxva saxis PR-aqciebi.  
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3. gansakuTrebuli yuradReba mivaniWoT masmediis rols da gamo-

viyenoT sakuTari sakomunikacio arxebi.  

4. ganvaxorcieloT masmediis arxebis SerCeva, maTi meSveobiT SevZ-

loT amomrCevelTa prioritetul jgufebze gasvla.  

5. mudmivad movaxdinoT Catarebuli samuSaos kvleva da Sefaseba 

da, saWiroebis SemTxvevaSi, koreqtivebi SevitanoT.  

6. xeli SevuwyoT sxvadasxva socialur fenebSi kandidatis momx-

reTa raodenobis zrdas.  

warmatebuli saarCevno kampaniis gatarebisas PR-specialistma unda 

moZebnos sxvadasxva auditoriisaTvis misaRebi saerTo Tema. magaliTad 

_ korufcia, narkomania, saxelmwifos marTvis sistemis araefeqturoba 

da a.S. PR-specialistma unda moaxdinos saarCevno sakiTxebis klasi-

ficireba. magaliTad:  

1. politikuri sakiTxebi _ exeba kandidatis moqalaqeobriv pozi-

cias, aq mTavaria xalxis interesebis dacva.  

2. yoveldRiuri, cxovrebiseuli _ aq mTavaria vaCvenoT am proble-

mebis gadaWris gzebi da saSualebebi.  

3. religiisadmi, kulturisadmi, tradiciebisa da ojaxebisadmi kan-

didatis msoflmxedvelobrivi midgoma.  

kandidatma aqtiuri monawileoba unda miiRos saarCevno kampaniis 

yvela etapze Catarebul RonisZiebebSi. man unda gamoxatos emociuri 

damokidebuleba sazogadoebaSi arsebuli problemebis mimarT. kandi-

dats yovelTvis saxeze Rimili unda hqondes da ar unda iSurebdes 

megobrul xelis CamorTmevas.  

PR-kampaniis Catarebis dros specialistma unda gaiTvaliswinos 

`kontrastisa~ da `msgavsebis~ faqtorebi. Tu qveyanaSi yvelaferi 

kargadaa, maSin xalxi yvela warmatebas miawers liders, Tu ara _ ada-

naSaulebs imaSic ki, raSic brali ar miuZRvis. garkveulwilad 

kandidats unda gaaCndes erTgvari msgavsebis niSnebi amomrCevlebTan, 

magram mainc odnav ukeTesi da amiT moaxdinos `msgavsebis~ fsiqo-

logiuri faqtorebis realizeba.  

gansakuTrebiT es maSinaa efeqturi, rodesac socialuri foni 

dadebiTia. Tu foni uaryofiTia, maSin mniSvnelovania, rom kandidati 
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mkveTrad gansxvavdebodes misi amomrCevlisagan. am dros efeqturia 

`kontrastis~ efeqti. SesaZlebelia agreTve Tavisufali asociaciebis 

efeqtis gamoyeneba, rodesac amomrCeveli TavisiT ayalibebs kandidatis 

xats.  

fsiqologebi miiCneven, rom rac meti icis xalxma konkretul 

pirovnebaze, miT meti pretenzia da moTxovna aqvs adamians mis mimarT. 

aq moqmedebs aRqmis paradoqsis fsiqologiuri meqanizmi. am SemTxvevaSi 

konkurenti kandidatis Sesaxeb gaicema Warbi informacia, Suqdeba misi 

TiToeuli nabiji, keTdeba mis mier naTqvami yoveli sityvis, azris 

ganxilva. fsiqologebi amtkiceben, rom adamianTa umravlesoba neitra-

luradaa damokidebuli kandidatebis mimarT da swored eseni warmo-

adgenen PR-sTvis sakvanZo jgufs, swored maTTan unda imuSaos PR-

specialistma.  

amitom PR-specialistisaTvis aucilebelia am sakvanZo jgufis 

azris, motivaciebisa da moTxovnilebebis gamovlena.  

kandidatis popularizaciis sakiTxSi gamoiyofa xuTi stadia:  

1. identifikacia _ kandidati unda gavxadoT cnobadi.  

2. legitimuroba _ gulisxmobs kandidatis Rirseulad aRiarebas.  

3. monawileoba _ iTvaliswinebs saarCevno kampaniaSi im pirebis 

CarTvas, romlebic jer kidev guSin ar monawileobdnen masSi.  

4. SeRweva _ kandidatis gamoCena reitingebisa da socialuri gamo-

kiTxvebis win.  

5. gavrceleba _ gamarjvebulma unda moaxdinos dapirebebis Sesru-

leba. 

PR-specialistma unda Caataros programebis, gamosvlebis, sare-

klamo masalebis analizi. uSualod unda monawileobdes maT SeqmnaSi, 

mudmivad unda afiqsirebdes, ramdeni adamiani monawileobs mitingebSi, 

SexvedrebSi da akvirdebodes damswreTa raodenobis zrdasa Tu klebas.  

kandidati _ es aris saarCevno kampaniis mTavari rgoli. misi qceva 

da imiji gansazRvravs warmatebul samuSaos, is unda axdendes dade-

biTi emociisa da enTuziazmis demonstrirebas. kandidatis aRSfoTeba 

da gabrazeba dasaSvebia mxolod im SemTxvevaSi, rodesac irRveva 

moqalaqeTa uflebebi da xdeba saxelmwifo interesebis ignorireba an 
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Selaxva. saRi azris demonstrirebiT unda daarwmunos xalxi, rom 

mxolod mas Seswevs unari gaaumjobesos viTareba ukeTesobisaken. 

kandidati yovelTvis unda saubrobdes realur gegmebze, adgilobriv 

problemebze da arasodes pirdebodes imas, risi gakeTebac SeuZle-

belia. kandidati unda iyos gulwrfeli, gulaxdili da axdendes 

dadebiTi moraluri Tvisebebis demonstrirebas. moraluri mtkice-

bulebebi unda gamoiyenos, rogorc damxmare da ara rogorc mTavari 

saSualeba, igi unda iltvodes imisaken, rom moipovos sazogadoebis 

yvela fenis ndoba da arasodes ar unda daamciros sxva kandidatebis 

amomrCevlebi.  

saarCevno kampaniis warmateba damokidebulia PR-specialistis mier 

Seqmnil imijze. sanam specialisti daiwyebs muSaobas kandidatis 

imijze, man unda daadginos, ra niSnebs aniWebs xalxi upiratesobas 

liderSi. Tumca arsebobs imijis Seqmnis aucilebeli parametrebic: 

warsuli, garegnoba, msoflmxedveloba, Rirebulebebi, fsiqika, ojaxi, 

ganaTleba da inteleqti, zneoba, religia, sporti da hobi. kandidatis 

imiji unda iyos mravalferovani, magram SeuZlebelia politikosis 

yvela Tviseebis gadmocema.  

sociologiuri gamokiTxvis saSualebiT unda gamovlindes, romeli 

saxea ufro misaRebi mosaxleobis ZiriTadi fenisaTvis. magaliTad _ 

CvenTagania, moxeleebis mier `devnilia~, teqnokratia, reformatoria da 

ase Semdeg. amis Semdeg iwyeba sasurveli Tvisebebis popularizacia. 

ZiriTadi moTxovnebi imijis yvela modelisadmi Semdegia: sisadave, 

gamomsaxveloba, advilad dasamaxsovrebeli xati. imiji iqneba efeq-

turi, Tu is erTiania, mTliani da arawinaaRmdegobrivia, Seesabameba 

adamianTa erTgvarovan ganzogadebebsa da warmodgenebs. imiji unda 

iyos orientirebuli amocanaTa gansazRvrul wreze, romelic Seesa-

bameba arsebul reputacias. efeqturi imiji damokidebulia misi 

obieqtis dinamiurobaze, moqnilobaze, koreqciis unarze. man yovelTvis 

unda gamoiwvios Zlieri emociuri gamoxmaureba da misi Sesaferisi 

moqmedeba.  

arCevnebis dros izrdeba kandidatis pirovnuli Tvisebebis mniS-

vneloba _ adamianuroba, sazrianoba, simtkice, iumori da mimika. Zalian 
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xSirad xdeba adamianis Sefaseba Jestebis, Cacmis stilis, saubaris 

maneris mixedviT.  

imijis Seqmnis procesi mimdinareobs mTeli kampaniis periodSi. 

ukeTesia Tu kandidatis imiji agebuli iqneba optimizmze, pozitivze, 

radgan cnobilia, rom optimisti yovelTvis TviTon poulobs rTul 

situaciidan gamosavals maSin, rodesac pesimisti yvelaferSi sxvas 

adanaSaulebs.  

kandidatis imiji SeiZleba Seiqmnas iseTi biologiuri maxasiaTe-

blebis modelirebiT, rogoricaa Zala, gamZleoba, Sromismoyvareoba. 

politikos ar unda hqondes daRlili, imedgacruebuli, Zalagamoc-

lili ieri, radgan janmrTeli adamianisadmi ndoba ufro didia. 

politikosis imiji unda Seesabamebodes masebis socialur molodins, 

akmayofilebdes adamianTa ramdenime saerTo moTxovnas. is unda 

asaxavdes sazogadoebis didi stabiluri jgufis survilebs da 

Seesabamebodes poziciur warmodgenebs lideris Sesaxeb. simtkice, 

Zlieri nebisyofa, gonivruloba politikuri lideris yvelaze ufro 

Rirebuli Tvisebebia.  

PR-specialistma ise unda aagos politikosis imiji, rom amomr-

Cevelma SeZlos am xatis dasruleba Tavis gonebaSi. amisaTvis saWiroa 

codna imisa, Tu ra saxis gmiri esaWiroeba dRes masas. aqcenti unda 

iyos gamaxvilebuli im Tvisebebze, romlebic ar axasiaTebs ubralo 

mokvdavT. magaliTad, simamace, gabeduloba, araCveulebrivi Sromisuna-

rianoba. imiji SeiZleba iyos ambivalenturi _ keTili, magram momT-

xovni, mkacri _ samarTliani, sastiki magram Semwynarebeli. politi-

koss unda axasiaTebdes is Tvisebebi, romlebic Seefereba mamis xats _ 

damcvelis, stabilurobis garantis. is Tavis Tavze iRebs pasuxis-

mgeblobas sicocxlis ZiriTad parametrebze.  

kandidatSi unda iyos SerCeuli iseTi Tvisebebi, romlebsac 

erTianad afaseben sxvadasxva eris warmomadgenlebi. es aris yvela 

adamianisadmi pativiscema, Semwynarebloba, sityvis daurRvevloba, 

patiosneba da wesiereba, rac yovelTvis faseulia. yvela PR-RonisZieba 

ise unda daigegmos, rom kandidatma gamoavlinos Tavisi yvelaze Zli-
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eri mxareebi, rom masze alaparakdnen da Seiqmnas misTvis xelsayreli 

azri.  

PR-specialists unda axsovdes, rom imiji mxolod obieqtis frag-

mentia, romelic adamians SesaZleblobas aZlevs Seavsos is axal-axali 

TvisebebiT, an Secvalos saerTo mimarTuleba. specialistma maqsima-

lurad unda gamoiyenos imijis maregulirebeli Zala.  

kandidatis imiji bevrad damokidebulia partiis imijze. ra amo-

canebs da ra funqcias asrulebs partia sazogadoebaSi, romel socia-

lur fenas warmoadgens misi amomrCeveli. partiis saxelwodeba Zalian 

mniSvnelovania da igi yvelaze metad moqmedebs amomrCevlis cnobie-

rebaze.  

gansakuTrebiT mniSvnelovania politikuri partiebis moqmedeba 

saarCevno kampaniis dros. kargad Catarebuli saarCevno kampania aamaR-

lebs partiis da misi lideris imijs. saarCevno kampaniis dros partiis 

mxardamWerebis ricxvi izrdeba an mcirdeba. saarCevno kampaniis efeq-

turoba gaZlierdeba, Tu PR-specialisti CarTavs masSi cnobil, gamo-

Cenil adamianebs mecnierebis, kulturisa da sportis sferodan. 

cnobil adamianebTan Sexvedra xalxze did emociur gavlenas axdens. 

specialists unda axsovdes, rom rigiTi amomrCeveli ufro metad eyrd-

noba emociur da ara racionalur argumentebs. kandidatis sikeTesa da 

dadebiT Tvisebebze metyvelebs is, Tu rogoria misi damokidebuleba 

xandazmulebisadmi, gaWirvebulebisadmi, xeibrebisadmi.  

lideris da partiis dadebiTi imijis Sesaqmnelad momgebiania 

korporaciuli imijis Seqmna. am SemTxvevaSi partiis yvela rgoli 

muSaobs erTi ideisaTvis. magaliTad _ Cven erTi gundi, ojaxi varT; 

Cven mivaRwevT qveynis gamTlianebas, ekonomikur zrdas da a.S. Zalian 

mniSvnelovania, Tu Tqven daumtkicebT amomrCevels, rom Tqvens mowi-

naaRmdeges dapirebebis Sesruleba ar SeuZlia. partiis lozungebi 

unda aigos mocemuli auditoriis interesebze. partiam Tavisi mesijebi 

amomrCevlis enaze unda `gadaTargmnos~. mesiji unda iyos mokle, 

gasagebi, misaRebi da iwvevdes emociebs. specialists unda axsovdes, 

rom amomrCeveli ar daiwyebs ideologiuri gansaxvavebebis Zebnas.  

amitom kandidatis warmateba damokidebulia:  
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1. kandidatis pirovnebaze;  

2. misi garemocvis specifikaze;  

3. eleqtoratis Taviseburebebze;  

4. kampaniis Catarebis saerTo strategiaze; 

5. masmediis damokidebulebaze;  

6. PR-kampaniis efeqturobaze.  

saarCevno kampaniis efeqturoba bevrad damokidebulia komunikaciis 

arxebze. `dsT-s qveynebSi mosaxleobis didi raodenoba mxolod bolo 

momentSi Rebulobs gadawyvetilebas~. aseT SemTxvevaSi PR-is muSaobis 

efeqturoba mkveTrad izrdeba. saarCevno kampaniis komunikaciis sivrce 

moicavs PR-RonisZiebebs, masmediis arxebs, sareklamo masalebs, pirov-

nul komunikacias. strategiuli komunikaciebi gansazRvraven, Tu ra da 

rogor unda iTqvas mocemul situaciaSi, taqtikuri komunikaciebi _ 

sad da rodis unda iTqvas. operatiulobas da obieqturobas didi 

mniSvneloba aqvs.  

bevri avtori did mniSvnelobas aniWebs komunikaciis iracionalur, 

e.i. araverbalur formebs. rasakvirvelia, es komponentebi mniSvnelovan 

rols TamaSoben PR-praqtikaSi, magram, Cveni TvalsazrisiT, ufro didi 

mniSvneloba verbaluri komunikacias aqvs. verbaluri komunikaciis 

umniSvnelovanes pirobas azris gageba warmoadgens. gansakuTrebuli 

mniSvneloba aqvs gamoTqmis xasiaTis Sesabamisobas urTierTobis situa-

ciasTan. metyvelebaSi rekomendebulia rac SeiZleba xSirad gamoye-

nebul iqnas zmnebi, vinaidan isini gamoTqmas ufro met TvalsaCinoebas 

aniWeben, xels uwyoben momxdaris naTeli da mkafio suraTis 

Camoyalibebas. umjobesia zmnebi aqtiur formaSi gamoiyenoT _ es 

metyvelebas sicocxles da iniciativobas aniWebs. pirovnebaTaSorisi 

komunikaciis msvlelobisas PR-specialistma unda gamoiCinos keTil-

mosurneoba, xazi gausvas Tanamosaubris dadebiT Tvisebebs, moTminebiT 

moekidos nebismier araordinarul da Tundac mtrul azrebsac ki. 

TqvenTan saubris Semdeg Tanamosaubrem unda SeigrZnos, rom man 

Tanamoazrovne, megobari SeiZina. mxolod aseT SemTxvevaSi mas gauCn-

deba survili gagiwioT daxmareba, aqtiuri monawileoba miiRos saar-

Cevno kampaniaSi [10, gv. 354-358].  
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saarCevno kampaniebi gansxvavebuli TaviseburebebiT gamoirCevian. 

amgvari gansxvaveba damokidebulia qveynis ekonomikur, politikur 

situaciaze da amomrCevlis ganwyobaze. mosaxleoba Tavis kandidats, 

partias uyurebs, rogorc imedis gansaxierebas. kandidatebi arwmuneben 

amomrCecels maT mier Seqmnili momavlis ukeTesobaSi. amomrCevelma 

araviTar SemTxvevaSi ar unda igrZnos dapirebebis siyalbe.  

PR-specialistma yvela Zal-Rone unda ixmaros imisaTvis, raTa 

amomrCevels Seeqmnas dadebiTi STabeWdileba Tqvens mier Catarebuli 

saarCevno kampaniisagan. amisaTvis saWiroa _ ar iqnas gamoyenebuli 

`Savi~ PR-s meTodebi, dacul iqnas moraluri standartebi, uari iTqvas 

negativze. PR-RonisZiebebma unda gaaRviZon amomrCevelSi piradi inicia-

tiva, qveynis ganviTarebis gzaze arsebuli siZneleebis erToblivad 

daZlevis SesaZleblobis imedi. amisaTvis es RonisZiebebi pozitivze 

unda aigos da konstruqciul gadawyvetilebebs unda sTavazobdes. 

winaaRmdeg SemTxvevaSi yvela Tqveni momdevno saarCevno kampania 

ganwirulia. yovelive Tqmuli daexmareba PR-specialists saarCevno 

kampaniis kargad momzadebasa da CatarebaSi.   
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Tavi IV. PR-kampania biznesSi 

$4.1. PR-kampania firmis reputaciis gasaumjobeseblad 

 

biznesi SeiZleba gaxdes warmatebuli mxolod maSin, rodesac is 

grZelvadian perspeqtivazea mimarTuli. firmis reputacia damokidebu-

lia imaze, Tu ra ekonomikur da kulturul rols asrulebs is 

sazogadoebaSi. principi `fuli nebismier fasad~ dRevandel sinamd-

vileSi damRupvelia. PR-specialists unda axsovdes, rom firmis moma-

vali ganisazRvreba ara mxolod arsebuli kapitaliT da teqnolo-

giuri parametrebiT, aramed upirveles yovlisa, sazogadoebis ndobiT, 

socialuri pasuxismgeblobiT da eTikuri normebis dacviT. sazoga-

doebis keTildReoba nebismieri firmis da komerciuli organizaciis 

mTavari amocanaa.  

PR-kampaniis Catarebis win specialistma unda miawodos sazo-

gadoebas maqsimaluri informacia firmis profilis, moRvaweobis, 

saqonlis da momsaxurebis Sesaxeb. sazogadoebam unda icodes firmis, 

rogorc saimedo partnioris Sesaxeb. amisaTvis firmis stili mudam 

unda iyos Tanamedrove, gansxvavebuli, originaluri da Seesabamebodes 

mis realur xats. firmis simbolo, misi emblema da slogani unda iyos 

advilad gamosacnobi, saxasiaTo da unda hqondes momxmareblis mozid-

vis unari.  

PR-specialistma unda daanaxos sazogadoebas, rom firmas aqvs 

momsaxurebis saukeTeso standartebi da momxmareblis moTxovnebi 

yovelTvis pirvel adgilzea. firmis moqmedebis stili yovelTvis unda 

Seesabamebodes mis realur xats, anu unda iyos dinamiuri da 

Tanamedrove.   

PR-specialistma unda gansazRvros imijisa da reputaciis cnebebis 

gansxvaveba. imiji aris is, Tu rogor warmoadgens da rogor 

acnobierebs firma Tavis Tavs, reputacia ki aris is, Tu rogor xedaven 

mas. firmis dadebiTi imiji ganisazRvreba saimedoobiTa da patiosnebiT 

partniorebTan urTierTobisas, momsaxurebis maRali kulturiT. sazo-

gadoebis mier firmis aRqma damokidebulia:  
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1. marTvis stilze da formaze, ramdenad profesiulia is da 

efeqturi.  

2. momsaxurebis da saqonlis imijze, maT xarisxze.  

3. aris Tu ara firma aqtiurad CarTuli socialur proeqtebSi.  

4. rogoria firma dasaqmebis kuTxiT da aris Tu ara is gadax-

disunariani.  

5. zrunavs Tu ara TanamSromlebis socialur pirobebze.  

6. rogoria pirvel pirTa imiji?  

7. menejmentis, marketingis da reklamis Taviseburebaze.  

8. saTao ofisebis dizainze, personalis qcevis maneraze.  

pozitiuri imiji firmas aZlevs saSualebas:  

1. gaimagros pozicia konkurentTa poziciebTan mimarTebaSi.  

2. gaaZlieros momxmareblis ndoba, gazardos Tavisi produqciis 

mimzidveloba.  

3. ukarnaxos fasebi da ar eSinodes produqciaze moTxovnis dace-

misa.  

firmis reputaciis gaumjobesebas xels uwyobs ekologiur proeq-

tebSi monawileoba, radgan sazogadoeba mudmivad aris dainterebuli 

am problemebiT. ekologiuri problema asaxavs firmis moralur da 

socialur poziciebs, mis damokidebulebas cxovrebisadmi. PR-kampaniis 

msvlelobisas saWiroa yuradReba miaqcioT imas, Tu raSia SefuTuli 

Tqveni firmis produqcia, ramdenad didia am SefuTvis zemoqmedeba 

garemoze. PR-specialists unda axsovdes, rom dResdReobiT verc erTi 

organizacia da firma ver auvlis gverds ekologiur problemebs.   

firmis reputaciis gaumjobesebaSi did rols asrulebs socia-

luri pasuxismgeblobis demonstrireba. PR-kampaniis msvlelobisas spe-

cialistma amaze unda gaamaxvilos yuradReba. amitom PR-specialistma 

gamudmebiT unda uwyobdes xels sponsorul RonisZiebebs.  

sponsoroba asaxavs grZelvadian interesebsa da miznebs da firmis 

reputaciaze uzarmazar gavlenas axdens. sponsoroba firmisa da 

sazogadoebis urTierTsargebliani TanamSromlobis formaa. sponsore-

bis gamoyenebis sferoebia: 1. ganaTleba, mecniereba, jandacva, medicina. 
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2. ekologia, sporti, kultura da xelovneba. 3. socialuri sfero, 

turizmi da a.S.  

arsebobs sponsorobis sami saxe: 1. sponsoroba, romelic aris 

gaformebuli xelSekrulebiT, sadac mkafiod aris gawerili yvela 

monawilis uflebamovaleoba. 2. patronaJi, romelic gulisxmobs ara 

marto finansur mfarvelobas, aramed saorganizaciosac. firma patro-

naJs uwevs konkretul dawesebulebebs _ sabavSvo, saganmanaTleblo da 

sportul klubebs. iqmneba saTanado fondebi. 3. qvelmoqemdeba _ ar 

gulisxmobs raime valdebulebebs mimRebis mxridan. es Cuqebis aqti 

xSirad erTjerad xasiaTs atarebs. firma awyobs sadilebs, 

saqvelmoqmedo saRamoebs, sTavazobs saCuqrebs bavSvebs, studentebs. 

firmas danamatis saxiT SeuZlia gadaixados pensiebi, stipendiebi, 

daxmarebebi.  

sazogadoebaSi dadebiT efeqts iwvevs firmis mier eklesiebis 

sponsoroba, TanamSromloba taZrebis agebasa da restavraciaSi. firmis 

sponsoruli monawileoba vlindeba politikuri forumebis, eTnikuri 

konfliqtis monawileTa Soris dialogebis organizaciaSi, aseve 

erTobliv samecniero konferenciebsa da sportul RonisZiebaTa 

CatarebaSi.  

efeqturi PR-kampaniis CatarebisaTvis specialistma unda icodes 

sponsorobis ZiriTadi miznebi: 1. sakuTari SesaZleblobis, socialuri 

pasuxismgeblobisa da socialuri mniSvnelobis demonstrireba. 2. xel-

sayreli imijisa da maRali sazogadoebrivi reputaciis Seqmna. 3. regi-

onebSi biznesis ganviTareba. 4. firmisTvis kvalificiuri kadrebis 

moZieba saganmanTleblo programebisa da mecnieruli kvlevebis dafi-

nansebis gziT. 5. saqonlis arapirdapiri reklamireba sportuli Seji-

brebisa da koncertebis organizaciis sponsorobis gziT. 6. komerciul 

proeqtebSi mecnieruli kvlevebis Sedegebis gamoyeneba axali teqno-

logiebis misaRebad.  

sponsoruli programis ganxorcielebisas firmas SeuZlia miiRos 

damatebiTi SeRavaTebi: gadasaxadebis Semcirebis, xelsayreli ekono-

mikuri proeqtebis mozidvis, momgebiani saxelmwifo SekveTebis miRebiT.  
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nebismieri firmis warmateba da reputacia damokidebulia perso-

nalze. damtkicebulia, rom danakargi personalis araloialobis gamo 

samjer metia, vidre konkurentebisa da aramegobruli masmediis 

saqmianobis gamo. firmis nebismieri TanamSromeli misive imijmeikeria. 

PR-specialists SeuZlia aamaRlos personalis loialoba da moti-

vaciebi, rac Zalze mniSvnelovania nebismieri PR-kampaniis dros. ami-

saTvis saWiroa gaumjobesdes firmis fsiqologiuri atmosfero, minimu-

mamde iyos dayvanili konfliqturi situaciebi. keTilganwyoba da fsi-

qologiuri komfortis atmosfero aamaRlebs urTierTdaxmarebis    

dones. firmaSi jansaRi fsiqologiuri klimatisTvis aucilebelia:    

1. koleqtivSi kargi, megobruli urTierTobisTvis xelis Sewyoba. 2. mu-

Sakebis kvalifikaciis amaRlebaze zrunva. 3. TanamSromlebis informi-

reba da maTi mozidva inovaciur proeqtebsa da marTvaSi. 4. TiToeuli 

TanamSromlis SemoqmedebiTi da profesiuli realizaciisaTvis 

Sesabamisi SesaZleblobebis Seqmna. 5. firmis TanamSromelTa 

saqmianobis Sedegebis yvelanairi waxaliseba. 6. muSakebi agreTve unda 

iyvnen firmis sakuTrebis nawilis TanamesakuTreebi. ofisSi 

aucileblad unda arsebobdes dasvenebisa da araoficialuri 

urTierTobisaTvis gankuTvnili kuTxe. es adgili saTanadod unda iyos 

Seferadebuli da gaformebuli unda iyos mcenareebiT, suraTebiT, 

akvariumebiT. muSaks unda hqondes SesaZlebloba Tavisuflad 

gamoTqvas Tavisi azri yvela sakiTxis Sesaxeb. amis codna miscems PR-

menejers saSualebas warmatebulad Caataros PR-kampania firmis 

reputaciis gasaumjobeseblad.  

                              

$4.2. PR-kampania finansur sferoSi 

 

finansuri PR-i _ es aris sazogadoebasTan kavSirebis sruliad 

gansvavebuli da Taviseburi tipi. finansur sferoSi PR-kampaniebis Cata-

reba moiTxovs finansuri samyaros muSaobis ZiriTadi principebis Rrma 

gagebas, maT Soris informaciis gavrcelebis normebisa da kanonebis 

codnas. maT ganekuTvneba safondo birJis wesebi, investiciebis da 
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sainvesticio kompaniebis Sesaxeb kanonebi da kompaniebis Serwymisa da 

STanTqmis wesebi. am sferoSi informaciis gavrcelebam SeiZleba 

mniSvnelovnad imoqmedos aqciebis fasze, bazris mdgomareobaze da 

mTlianad ekonomikaze [16, gv. 157-171].  

warmatebuli PR-kampaniis CatarebisaTvis, gansakuTrebiT dsT-s 

qveynebSi, didi mniSvneloba aqvs Tqveni firmis urTierTobas saxelm-

wifo struqturebTan. unda dadgindes, aqvs Tu ara firmas saxelmwifo 

SekveTebi, gansakuTrebiT Tavdacvis sferoSi. aseTi monawileobis 

arseboba firmis simtkicis, saimedoobis, gadaxdisunarianobis da 

maRali teqnologiurobis garantia. yvela es parametri warmoadgens 

firmis pozitiuri imijis mTavar safuZvels. firmis imijze Zlier 

moqmedebs misi reputacia sabanko sferoSi, saqmian wreebSi da saxelm-

wifo struqturebSi.  

nebismieri PR-kampaniis safuZvels finansur garemoSi warmoadgens 

qveynis rogorc investoris da xelsayreli partnioris mimzidveloba. 

am mimzidvelobis safuZvelia:  

1. xelisuflebis, biznesmenTa survili imuSaon investorebTan.  

2. politikuri sistemis stabiluroba.  

3. socialur-ekonomikuri da politikuri mdgomareoba qveyanaSi.  

4. kanonmdebloba, romelic iZleva kerZo sakuTrebis, finansuri 

aqtivebis, patentebis, inteleqtualuri sakuTrebis xelSeuxeblobis 

garantias.  

5. qveynis sabanko sistemis CarTulobis done saerTaSoriso sa-

banko qselSi.   

6. bazris monopolizirebulobis done da investirebisa da biznes-

aqtiurobisaTvis Tavisufali niSebis arseboba.  

7. mosaxleobis ganswavlulobis, ganaTlebulobis done investore-

bisaTvis sasurvel sferoSi _ turizmSi, mSeneblobaSi, komunikaciaSi 

da a.S.  

investorisaTvis mniSvnelovan rols TamaSobs informacia moxe-

leebze da im struqturebze, romlebTanac mas mouwevs saqmianoba. es 

aris informacia maTi profesionalizmis, registraciis procedurebis, 

dabegvris Sesaxeb. magaliTad, Tu punqti garemos dacvis Sesaxeb ar 
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aris Setanili sabazo xelSekrulebaSi, maSin Tqven ekologiuri zianis 

SemTxvevaSic ki ver moiTxovT anazRaurebas. es exeba navTob-, 

gazsadenebs, qimiur sawarmoebs da a.S.  

Tu Tqven icavT investoris interesebs, maSin PR-kampaniaSi aqcenti 

unda gakeTdes mis mniSvnelovan finansur SesaZleblobebze, proeqtis 

teqnikur aRWurvilobaze, originalurobaze da novatorobaze. mudmivad 

unda gaesvas xazi investoris unars swrafad da efeqturad gadaWras 

rTuli problemebi, mis gamocdilebas da avtoritets gavlenian biznes 

wreebSi. sazogadoeba unda darwmundes mis, rogorc partnioris da 

damsaqmeblis saimedoobaSi. aseve xazi unda gaesvas marTvis maRal 

xarisxs da personalis karg ganswavlulobas.  

PR-specialistma unda aCvenos, Tu raSia swored am investoris 

upiratesoba da rogoria qveyanaSi, regionsa Tu dargSi misi mowvevis 

moTxovnileba, ras miscems sazogadoebas da TiToeul moqalaqes misi 

saqmianoba. PR-kampaniis msvlelobisas unda moviyvanoT firmis socia-

luri pasuxismgeblobis magaliTebi, aRvniSnoT misi zrunva ekolo-

giaze, ganaTlebaze, sportsa da axalgazrdobaze. xazi unda gaesvas 

firmis moralur standartebs, mis monawileobas qveynis erovnuli 

kulturuli memkvidreobis SenarCunebis proeqtebSi, zrunvas tradi-

ciebsa da inovaciebze.  

PR-kampaniis msvlelobisas yovelTvis unda gakeTdes aqcenti 

firmis finansur gamWvirvalobaze, mis zrunvaze personalis mimarT. 

PR-aqciaSi SeiZleba imis Cveneba, Tu rogor zrunavs firma axalgazrda 

ojaxebze, bavSvTa janmrTelobaze, konfliqtebisa Tu avariebis gamo 

dazaralebuli adamianebis fsiqikur da socialur reabilitaciaze. 

aseve SeiZleba informaciis gavrceleba firmis aqciebis rentabelobis 

Sesaxeb. es Seqmnis finansuri garantis da piradi keTildReobis 

STabeWdilebas. mniSvnelovania aseve informaciis gavrceleba firmis 

muSakTa xelfasis zrdis, misi teqnikuri ganaxlebis Sesaxeb. es kargi 

stimuli iqneba axalgazrdobisaTvis codnis miRebis saqmeSi da xels 

Seuwyobs erovnuli kadrebis formirebas maRali teqnologiebis 

sferoSi. Tavis mxriv, es gaxdeba qveynis mier axali statusis 

mopovebis garanti Sromis msoflio ganawilebis sferoSi. PR-gegmis am 
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nawils SeiZleba meti yuradReba mieqces da mas ufro meti PR-aqcia Tu 

PR-RonisZieba mieZRvnas.   

PR-aqciiaSi SeiZleba aqcenti firmis samecniero-kvleviT potenci-

alze gakeTdes, ris dadasturebas adgilobrivi mecnieri Tu eqsperti 

SeZlebs. PR-kampaniaSi SeiZleba aRiniSnos, rom firmis moRvaweoba 

garkveulwilad warmoadgens socialuri stabilurobis garants, vinai-

dan is aumjobesebs ekonomikas, xels uwyobs saSualo klasis _ stabi-

lurobis garantis zrdas.  

yvelaferi es qmnis dadebiT emociur fons da mocemuli qveyni-

saTvis investoris, firmis mniSvnelovis gaTviTcnobierebas. es aZlevs 

sazogadoebriv cnobierebas situaciis xarisxobrivi cvlilebis pers-

peqtivas da maTi Svilebis keTildReobis garantias.  

winaaRmdeg SemTxvevaSi investors ganixilaven mxolod rogorc 

mtacebels, romelic sakuTar, viwro finansur interesebs misdevs. es 

mudmivad gamoiwvevs gaRizianebas, ukmayofilebis zrdas, rac saboloo 

jamSi rogorc investoris, aseve mTavrobis mimarT damokidebulebaze 

aisaxeba.   

PR-kampaniis gegmebis Sedgenis win specialisti situaciis analizs 

atarebs. am etapze xdeba firmasTan, anu mis istoriasTan, mimdinare 

saqmianobasTan, investoris Zlier Tu sust mxarebTan gacnoba. grov-

deba informacia misi warmatebebis, finansuri, teqnikuri maCveneblebis, 

xelmZRvanelebis, marTvis stilisa da personalis Sesaxeb. metad 

mniSvnelovania misi sainvesticio gamocdilebis, teqnikuri aRWurvi-

lobis Seswavla; saqmianoba socialur da ekologiur sferoSi. aseve 

dgindeba misi produqtis teqnikuri Taviseburebebi, misi unikaluri 

samomxmareblo Tvisebebi da dizaini. unda ganisazRvros firmis 

produqtis misawvdomobis done mosaxleobis farTo fenebisaTvis, 

gairkves investoris reitingi finansur da saqmian wreebSi, masmediaSi.  

Semdeg ganisazRvreba dainteresebul mxareTa: saxelmwifo struq-

turebis, bankirebis, biznesmenebis, saerTaSariso sakredito organiza-

ciebis, safinanso masmediis poziciebi. irkveva maTi survilisa da 

mzadyofnis done moaxdinon finansuri proeqtis realizacia. unda 

dadgindes, ra aRelvebs maT, qveynis ekonomikuri maCveneblebi Tu 
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ndobis krizisi. unda Catardes proeqtis Sesaxeb publikaciebis monito-

ringi, dadgindes masmediaSi gavrcelebuli informaciis xasiaTi.  

Semdeg ganisazRvreba PR-kampaniis miznebi. es SeiZleba iyos:  

1. investoris mozidva qveynis ekonomikuri ganviTarebis umniSvne-

lovanes proeqtebSi.  

2. qveynis sainvesticio klimatis demonstrireba.  

3. saerTaSoriso safinanso organizaciebTan da saqvelmoqmedo fon-

debTan urTierTobebis gaumjobeseba.  

4. mosaxleobis, biznesmenebis, investorebis mimarT damokidebu-

lebis gaumjobeseba.  

Semdeg ganisazRvreba miznobrivi auditoriebi. es SeiZleba iyos: 

finansuri da sabirJo analitikosebi, romlebic investorebs rekomen-

daciebs aZleven; sazRvargareTis mTavrobebi, bankebi, sainvesticio 

fondebi da msxvili firmebi; saerTaSoriso specializirebuli da 

wamyvani masmediis saSualebebi, specializirebuli internet-saitebi da 

finansuri informaciis gamavrcelebeli arxebi.   

ZiriTadi ideebi da mesijebi unda informirebdes investorebs imis 

Sesaxeb, rom:  

1. qveynis xelmZRvanelobas ekonomikis sxvadasxva dargebis ganvi-

Tarebis gamokveTili gegma gaaCnia. qveyanaSi arian kargi profesio-

nalebi, romlebsac SeswevT unari uxelmZRvanelon da ganaxorcielon 

sainvesticio proeqtebi. qveyanaSi arsebobs ganviTarebuli da kargad 

aRWurvili sabanko sistema. mosaxleoba da saqmiani wreebi mxars 

uWeren mTavrobis sainvesticio proeqtebs.  

Semdeg mimdinareobs muSaoba investoris, firmis imijis promou-

Senze. aqcenti keTdeba investorebis saimedoobaze, finansur da 

teqnikur SesaZleblobebze. mudmivad xazi esmeva mis gamocdilebas, 

avtoritets msoflios wamyvani ekonomikebis saqmian wreebSi, aRiniSneba 

misi monawileoba socialur, kulturul da saganmanaTleblo proeq-

tebSi, gamoiyofa misi unikaluri Tvisebebi da mniSvneloba Cveni ekono-

mikis ganviTarebisaTvis. axdenen mosaxleobis informirebas investoris 

SesaZleblobebze Seaswavlos moqalaqeebs marTvis axali meTodebi, 

axali teqnologiebis aTviseba. SeiZleba aseve informaciis mocema 



 64

investoris grZelvadian gegmebze, romlebic xels Seuwyoben moqala-

qeTa materialur keTildReobas.  

realizaciis stadia.  

1. xorcieldeba farTomasStabiani moqmedebebis gegma, romelic miz-

nobrivi auditoriisaTvis sainformacio kampaniis Catarebis impulss 

iZleva.  

2. iwveven finansur eqspetrebs, romlebic konsultaciebs aZleven 

safinanso-ekonomikuri ganviTarebis saministros muSakebs. eqspertebi 

dawvrilebiT uxsnian mosaxleobas, Tu ra sargebels moitans inves-

torebis mozidva. PR-specialisti awyobs seminarebs qveynis finansuri 

reitingis ganmsazRvrel saagentoebTan da eqspertebTan urTierTqme-

debis Taobaze. mimdinareobs kontaqtebis damyareba investorebTan, 

vrceldeba maTTvis saintereso informacia. 

3. mzaddeba sareklamo masalebi, romlebSiac xazi esmeva qveyanaSi 

investirebis xelsayrelobas.  

4. tardeba brifingebi, pres-konferenciebi sazRvargareTis da adgi-

lobriv presasTan investirebis Temaze. vrceldeba pres-relizebi, 

biuletenebi. mzaddeba gamosvlebi investiciebis Temaze saerTaSoriso 

forumebsa da konferenciebisaTvis.  

5. isini, vinc piradad axorcielebs kontaqtebs investorTa war-

momadgenlebTan, gadian swavlebis specialur kursebs da treningebs.  

6. mimdinareobs mTavrobis, saministroebis, biznesmenebis sxdomebis 

organizeba investiciebis sakiTxebTan dakavSirebiT.  

aucileblad tardeba am RonisZiebebze gamoxmaurebebis monito-

ringi.  

PR-kampaniis msvlelobisas aucileblad unda gakeTdes aqcenti 

investorebis survilze CarTon muSaobaSi adgilobrivi kadrebi. aseve 

mniSvnelovania, rom mosaxleobam icodes, Tu ra unarebi gaaCnia 

investorebs krizisebis daZlevis saqmeSi, rTuli situaciebidan gamo-

svlis gamocdileba. es mogcemT saSualebas moipovoT mosaxleobis 

ndoba da keTilganwyoba.   

Semdeg tardeba Catarebuli RonisZiebebis Sefaseba, irkveva maTi 

Sedegianoba da dgindeba investorebTan momdevno muSaobis gegma.  
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$4.3. PR-kampania turizmSi 

 

PR-kampaniis Catareba turizmis sferoSi rTul da amavdroulad 

saintereso samuSaos warmoadgens. aq gansakuTrebiT aucilebelia Semo-

qmedebiTi midgomebi, originaluroba da azrovnebis araordinaruloba. 

gansakuTrebiT saWiroa organizatoruli niWi da sxvadasxvagvari 

adamianuri Tvisebebi Tu unarebi. piradi momxibvleloba, mxiaruloba, 

Tavisufali azrovneba da iumori mniSvnelovnad Seuwyoben xels PR-

specialists mis muSaobaSi.  

PR-kampaniis Tavisebureba turizmis sferoSi mniSvnelovanwilad 

dasaxul amocanebzea damokidebuli. es SeiZleba iyos PR-kampaniebi 

qveynis, regionis, qalaqis, turis da a.S. turistuli mimzidvelobis 

Taobaze. aq mocemulia zogadi da konkretuli rekomendaciebi turiz-

mis sferoSi  PR-kampaniis Catarebis Sesaxeb [16, gv. 274-294]. 

Tavdapirvelad tardeba situaciis analizi da sawyisi monacemebis 

gamokvleva. aq unda ganisazRvros: 1. qveynis politikuri stabilurobis 

done. 2. turistebisaTvis arsebuli kriminaluri safrTxe, misi xasiaTi 

da Taviseburebebi. es gaxlavT turistis sicocxlisTvis, qonebisa da 

fsiqikisTvis arsebuli safrTxeebi. aucilebelia kriminaluri statis-

tikis, misi dinamikis, danaSaulis gavrcelebis arealis, maTi Cadenis 

drois Sefaseba. amiT geZlevaT SesaZlebloba misceT praqtikuli 

rekomendaciebi turistebs, rac arasasiamovno SemTxvevebisagan Tavis 

aridebis saSualebas miscemT, xolo firmas reputacias ar daakargvi-

nebs. magaliTad, italiaSi turistebs gzad mimavali motociklistebi 

xSirad xelidan arTmeven CanTebs, ramac SeiZleba safrTxe Seuqmnas 

turistebis sicocxles. amitomac maT ar urCeven iseTi CanTebis 

tarebas, romlebsac zurgze gadakidebuli qamrebi aqvT.  

 indoeTSi Zalianaa gavrcelebuli maTxovroba, amitomac turis-

tebs uxsnian, Tu rogor unda moiqcnen isini, raTa usiamovnebas ar 

waawydnen. aSS-Si turistebs urCeven xelT xuTi dolari mainc iqonion 

narkomanebis Tavdasxmis SemTxvevaSi.  
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3. turistis samarTlebrivi daculoba _ anu turistis ra qmedebebi 

SeiZleba gaxdes Tqveni qveynis sisxlis samarTlis kanonmdeblobis 

gansjis sagani, ra momsaxureba da romel firmaSi SeuZlia moiTxovos 

da romeli ara. magaliTad, intimuri xasiaTis momsaxurebas rac See-

xeba, sxvadasxva qveyanaSi sxvadasxva kanonmdebloba arsebobs saqor-

wino asakTan dakavSirebiT. iranSi, magaliTad, ar aris miRebuli quCaSi 

keklucoba, Cacieba, gacnoba an kocnaoba. es sasamarTlo wesiT devnas 

iwvevs.   

4. turistis finansuri uzrunvelyofa. magaliTad, aSS-Si plas-

tikur baraTebze gamoiyeneba cifrebis didi raodenobis mqone PIN-kodi. 

evropasa da aSS-Si SeiZleba Cekebis ganaRdeba, magram saqarTveloSi 

aseTi momsaxureba jerjerobiT ar arsebobs.  

5. komunikaciebis, satransporto momsaxurebis ganviTarebis done. 

qveyanaSi kavSirgabmulobis sxvadasxva tipis: satelefono, kompiute-

uli, roumingi, misawvdomoba.  rogoria maTi Taviseburebebi _ sadeniani 

Tu usadenoa, ramdenad misawvdomia fasis mixedviT, rogori saangariSo 

sistema arsebobs.  

6. sastumro servisis done _ rogori sastumroebia, sad aris 

ganlagebuli, maTi Rirebuleba da momsaxurebis done.  

7. momsaxurebis done, xasiaTi da mravalferovneba; raSi gamoi-

xateba misi Tavisebureba, siaxle da mimzidveloba.  

yvela am sakiTxis iuristebTan, bankirebTan, garTobis industriis 

warmomadgenlebTan garkvevis Semdeg Tqven unda gaecnoT turistul 

gamocemebs da yvelafer imas, Tu ras da rogor weren saqarTvelos 

Sesaxeb. rogor gadacemebs uCveneben qveynis Sesaxeb saerTo da kerZod 

turistuli arxebi, ra bukletebi da broSurebi gamoicema am qveyanaze. 

miaqcieT yuradReba imas, Tu turis romel komponentebs aqceven isini 

yvelaze xSirad yuradRebas. magaliTad, Tu ufro xSirad Suqdeba 

marSrutis originaluroba, momsaxurebaTa mravalferovneba da fasebi, 

maSin PR-kampaniaSi aqcenti swored amaze unda gakeTdes. daazusteT 

aseve informaciis xasiaTi _ dadebiTi, negatiuri Tu ironiulia is. 

yvelaferi es dagWirdebaT PR-kampaniis miznebis ufro mkafiod 

gansazRvrisa da gegmis Sedgenisas. gaarvieT, romeli informacia ufro 



 67

swrafad da ukeT ayalibebs qveynis, turis dadebiT imijs, raze akeTebs 

aqcents mesmedia, ra moswons maT analogiur turebSi. gamoyaviT is 

araspecializirebuli, magram gavleniani masmediis saSualebebi, 

romlebic ufro xSirad weren garTobis industriaze, turizmze. 

SeafaseT, Tu romeli faqtorebi axdenen ufro met gavlenas warmatebis 

mopovebaze am masmediis saSualebebSi.  

amis Semdeg SeiZleba PR-kampaniis miznebis gansazRvra. kampaniis 

miznebi damokidebulia turis xasiaTze. es SeiZleba iyos:  

1. gamanjasaRebeli turi _ aq unda aRiniSnos, rom turists 

SeuZlia bevri kargi, samecniero rekomendaciebis miReba janmrTelobis 

gaumjobesebis Sesaxeb, SeiZens kanis, Tmebis movlis unarebs da a.S.  

2. saojaxo turi _ aq xazi unda gaesvas imas, rom turis yvela 

RonisZieba mimarTulia ojaxis ganmtkicebaze da turisti miiRebs 

samecniero rekomendaciebs ojaxuri urTierTobebis fsiqologiis sfe-

rodan.  

3. romantikuli, gasarTobi _ aq aqcenti keTdeba emociebisa da 

grZnobebis farTo gamaze, romlebsac ganicdis turisti turis mdidari 

da mravalferovani programis gamo. turisti iZens urTierTobis, 

movlis, gacnobisa da megobrobis Tvisebebs.  

4. eqstremaluri _ aq aqcenti keTdeba ucnaursa da dasamaxsovre-

belze. Tqven gaigebT eqstremalur situaciaSi gadarCenis pirobebis 

Sesaxeb.  

Semdeg isaxeba mkafio miznebi, sadac Sedis:  

1. miznobrivi auditoriis sistematuri informirebulobis organi-

zeba. es gaxlavT ucxouri gamocemebi, turistuli telearxebi, biu-

roebi, garTobaTa industria. unda Camoyalibdes sxvadasxva masmedia 

saSualebebis saqmeSi Caxeduleba, Seiqmnas qveynis, turis momxibvleli 

xati (imiji).  

2. ganmtkicdes misi, rogorc mogzaurobebis originaluri novato-

ris pozicia, daiwyos momxmarebelTa turis TaviseburebebTan gacnobis 

kampania. unda miaRwioT Tqveni turis advilad gamocnobas da mimzid-

velobas. 
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3. SemoTavazebul iqnes turebis mravalvariantoba _ gamajansa-

Rebeli, ojaxuri, gasarTobi, eqstremaluri, eTnografiuli, biznes-

turi da a.S.  

strategia _ aq aqcenti keTdeba qveynis, turis unikalurobaze, 

siaxleze, gamoucnobadobaze, momsaxurebis mravalferovnebaze, samza-

reulos unikalurobaze, personalis profesionalizmsa da momxibv-

lelobaze. unda aRiniSnos, rom Tqven yovelTvis gagaCniaT sxvadasxva 

finansuri, socialuri Tu asakobrivi statusis mqone klientze 

gaTvaliswinebuli mravaldoniani programebi. gausviT xazi imas, rom 

swored Tqven turs SeuZlia klients SesTavazos da Seuqmnas 

komfortis piradi sivrce. SeiZleba gamoaqveynoT informacia turis-

tebis STabeWdilebebis gamoyenebis Sesaxeb literaturuli nawar-

moebebis, serialebis Seqmnisas.  

taqtikaSi yuradReba fokusirdeba turistebis STabeWdilebebze, 

gamoxmaurebebze, personalTan araformalur urTierTobebze. aqcenti 

keTdeba floris, faunis Taviseburebebze, xalxis stumarTmaspinZ-

lobaze, gansakuTrebiT xazi esmeva turistis mier gadarCenis 

praqtikuli unarebis SeZenis SesaZleblobas, janmrTelobaze zrunvas, 

urTierTobas. xazi esmeva imas, rom bavSvebs SeuZliaT xatva, cekva, 

Zerwva, simRera, megobrebis moZebna. unda Seiqmnas lozungi, mTavari 

Setyobineba, magaliTad _ `saqarTvelo _ es yovelTvis sainteresoa~, 

`patara qveyanaSi bevri siamovnebaa~ da a.S.  

realizacia. Tvis ganmavlobaSi yvela misawvdomi saSualebebiT 

unda SeaxsenoT momxmarebels Tqveni Tavi. SeiZleba Seiqmnas higienur 

saSualebaTa kompleqti, romlebic adamianebs kurortze dasvenebas Tu 

turSi monawileobas sTavazoben. es saSualebebi ukeTesia aeropor-

tebSi, vagzlebze ganTavsdes, sadac Tqveni potenciuri auditoria 

imyofeba.  

qveynis imijis gasaumjobeseblad SeiZleba Catardes iseTi 

RonisZieba, romlis msgavsi indoeTSi tardeboda.  

ase magaliTad, amerikulma kompaniam 1980 wels daasponsora filmi 

taj-maxalis induri arqiteqturisa da kulturis saganZuris Sesaxeb. 

filmma moizida mTeli msoflios mayurebeli. filmis gadaRebisaTvis 
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aucilebeli iyo mravali ministris nebarTva. es kompanias daexmara 

induri sazogadoebis axali kavSirebisa da avtoritetuli gavlenis 

mopovebaSi. filmma taj-maxalis Sesaxeb xeli Seuwyo induri kulturis 

gavrcelebas sazRvargareT, misi avtoritetis amaRlebas msoflios 

moqalaqeTa TvalSi. indoeTSi daiwyo turizmis mozRvaveba, kompaniam ki 

bazris axali SesaZlebloba moipova. amitom PR-specialists SeuZlia 

PR-kampaniis gegmaSi CarTos msgavsi filmis gadaRebis organizacia da 

sponsorTa Zieba.  

SeiZleba organizebul iqnes specialuri movlena, magaliTad _ 

ingliselTa Tu germanelebis qorwili svanuri wesiT, maRal mTaSi. 

winaswar unda gamoices broSurebi, bukletebi, sainformacio furc-

lebi am movlenis Sesaxeb. moaxdineT ucxouri, adgilobrivi presi-

saTvis sadilebis organizeba, moiwvieT diplomatebi ojaxebiTurT, 

warmatebuli ucxoeli biznesmenebi. SeiZleba aseve turis organizeba 

jurnalistebis monawileobiT, romlebic Semdgom turis Sesaxeb 

reportaJebis serias an films Seqmnian.  

moamzadeT turis gaxsnis, misi iubiles kaSkaSa prezentacia, moi-

wvieT sazogadoebaSi pativcemuli adamianebi. SeiZleba aseve turSi 

monawileobisaTvis poetebis, mxatvrebis, kompozitorebis mowveva, 

romlebic aRbeWdaven Tavis emociebs mxatvrul nawarmoebebSi. moawyveT 

Toq-Sou Tqveni turis Sesaxeb, gamoyaviT misi originaluri mxareebi. 

Toq-Sous SeiZleba misceT skandaluri elferi, isaubroT siyvarulis 

romantiul istoriaze. turis ganmavlobaSi SeiZleba televiziuri 

kavSiris mowyoba turistis sacxovrebel qveyanasTan, mis ojaxTan, 

megobrebTan, sadac is gaiziarebs Tavis ganumeorebel da dauviwyar 

STabeWdilebebs. es Seqmnis sainformacio sababs, moizidavs da gaafar-

Toebs potenciuri auditoriis yuradRebas.  

PR-specialisma unda gamoZebnos turis `pewi~ _ anu is, rac yvela-

ze metad moswonT turistebs da ris Sesaxebac is mzadaa mouyves Tavis 

megobrebs. PR-kampaniaSi swored amaze unda gakeTdes aqcenti, raTa 

ganmtkicdes dadebiTi STabeWdilebebi.  

SeiZleba aseve satelevizio pirdapiri CarTvebis Catareba da maTi 

gaSveba axali ambebis win, an kidev sainformacio gadacemebis msvle-
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lobisas. pirdapiri CarTvebi SeiZleba moicavdes sxvadasxva siuJetebs, 

magaliTad: indoeli da koreeli damegobrdnen turis dros, Seu-

yvardaT saqarTvelo da surT aq darCena, ojaxis Seqmna da a.S. an kidev 

jgufSi aRmoCnda tyupTa wyvili, romlebsac surs Semdegi turis 

Catareba sxva tyupebTan erTad. SeiZleba konkursis Catareba tyupebis 

saZieblad _ es aseve Seqmnis sainformacio sababs da gaamaxvilebs 

yuradRebas Tqveni turis mimarT.  

magram unda gvaxsovdes, rom aqcenti yovelTvis unda gakeTdes 

turistuli firmis produqtze, e.i. turze, da ara RonisZiebaze. 

mTavaria, rom RonisZiebam ar daCrdilos turis mimzidveloba. PR-

RonisZieba yovelTvis warmoadgens produqtis win wawevis damxmare 

saSualebas. Tqvens sainformacio masalebSi yovelTvis miuTiTeT, ra 

gasarTob RonisZiebebs gegmavT turistebisaTvis. aqcenti gaakeTeT fsi-

qologiur komfortze.  

adamiani yovelTvis cdilobs iyos Tanaziari mistiuri iduma-

lebisa, egzotikisa. mas surs iyos Zlieri, gaeqces mosawyen sina-

mdviles da moipovos bednierebis iluzia. adamianis fsiqikis es 

Tavisebureba gvexmareba ganvaviTaroT turizmi egzotikur qveynebSi, 

magaliTad, CrdiloeTY da samxreT polusebze, dasveneba yinulovan 

sastumroSi, curva zvigenebTan da murenebTan.  

SeiZleba yvelaferi es videoze iqnas gadaRebuli da saCuqris 

saxiT gadaeces turistebs, Jurnalistebs, dokumentalistebs. SeiZleba 

aseve virtualuri kurortis mowyoba internetSi. es mogcems saSua-

lebas gaarkvioT, Tu ra aris ufro mimzidveli da sasurveli mom-

xmareblisaTvis. PR-RonisZiebebi unda daukavSiroT turistebisaTvis 

mniSvnelovan TariRebs, maT dabadebis dRes, qorwilis iubiles da a.S.  

mudmivad CaatareT situaciis monitoringi, saWiroebis SemTxvevaSi 

SeitaneT cvlilebebi. SesaZloa saWiro gaxdes dagegmili RonisZie-

bebis gauqmeba turistis avadmyofobisa Tu sikvdilis SemTxvevaSi. 

Semdeg tardeba PR-kampaniis Sefaseba, sadac Tqven unda daadginoT 

dadebiTi gamoxmaurebebis raodenoba, ra moewona da ra ara momxma-

rebels. es Tqveni gamocdilebis gamoyenebis saSualebas mogcemT, raTa 

ukeT moemzadoT sxva turistuli produqtebis popularizaciisaTvis.   
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$4.4. masobrivi moTxovnilebis saqonlis win  

wawevis PR-kampania 

 

samomxmareblo bazarze PR-kampaniis Catareba mravalferovnebiT 

gamoirCeva. momxmareblisaTvis brZola ukve didi xania maRaziaTa 

daxlebidan momxmareblis cnobierebaSi gadainacvla. amitom am sfe-

roSi efeqturi PR-kampaniis CatarebisTvis aucilebelia momxmareblis 

cnobierebis, RirebulebaTa da fsiqikis evoluciis Taviseburebebis 

codna. unda gaxsovdeT, rom saqonlis SeZena momxmareblis mier misi 

problemebis gadaWris mizniT xorcieldeba. PR-is amocanaa momxma-

rebeli bednieri gaxados, saqonlis SeZenisas mas axali fsiqologiuri 

SegrZnebebi mianiWos. es SeiZleba iyos kmayofilebis, prestiJis, 

daculobis, dominirebis, originalurobisa da bednierebis  grZnoba. 

momxmarebelTan ukukavSiris SenarCuneba, axali sakomunikacio arxebis 

mudmivi Zebna zrdis momxmareblis loialurobas da warmoadgens PR-

RonisZiebaTa mTavar amocanas.  

situaciis analizisas specialistma unda daadginos: produqtis 

adgili analogiur produqtTa Soris, misi upiratesobebi da naklova-

nebebi, masze moTxovnilebis done momxmareblebSi; es produqti ukve 

arsebul momxmarebelzea gamiznuli Tu potencialurze; aris Tu ara 

misi fasi konkurentunariani; aris Tu ara misi SefuTva novatoruli, 

misaRebi momxmareblisTvis; masmediis romelma saSualebebma miaqcies 

yuradReba am produqts da ras weren masze; momxmareblis romel 

problemas wyvets es produqti da aris Tu ara am produqtis reklama 

SemoqmedebiTi da originaluri; riT gansxvavdeba is wina sareklamo 

kampaniebisagan; ra RonisZiebebia gaTvaliswinebuli gadiyvisSemdgomi 

momsaxurebisaTvis; firmis Tu saqonelis Sesaxeb romeli informaciiT 

yvelaze metad interesdeba miznobrivi auditoria da potenciuri mom-

xmarebeli [16, gv. 66-104].   

Semdeg ganisazRvreba miznebi: saqmeSi Caxedulobis donis amaRleba; 

firmis, savaWro markis reputaciis gaumjobeseba; prestiJisa da gagebis 

donis amaRleba; klientebTan urTierTdamokidebulebis gaumjobeseba; 
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loialurobis miRweva, ndobis amaRleba; firmis mimzidvelobis amaR-

leba da gayidvebis gazrda; konkurentul brZolaSi upiratesobebis 

mopoveba da bazris axali segmentebis dapyroba; momxmareblisaTvis 

axali SegrZnebis miniWeba, firmis adgilis fsiqologiuri, esTetiuri 

ganmtkiceba sainformacio sivrceSi.  

samomxmareblo saqonlisa da momsaxurebebis sabazro strategiebi 

Tavis TavSi moicavs pirdapir marketings, im saqonlis reklamasa da 

win wawevas, romelic samomxmareblo PR-Tan erToblivad muSaobs.  

strategia SeiZleba mimarTuli iyos vaWrobis, dargis mxardaWe-

raze, gadawyvetilebaTa miRebis axali formis swavlebaze, ubiZgos 

Rirebulebebis, prioritetebis gadafasebisken, axali idealebis, qcevis 

normebis gamomuSavebisaken. informaciisa da momxmarebelTan komuni-

kaciis ras SeiZleba meti arxi unda amoqmeddes. momxmarebelSi unda 

gaRvivdes biznesTan, Tavisi qveynis cxovrebasTan Tanaziarobis 

grZnoba. marka, brendi erovnul fenomenad, mniSvnelovan simbolod 

unda iqces. unda moxdes adamianTa motivireba cxovrebis gardaqmnisken. 

masmediis saSualebaTa yuradReba unda iqnes mipyrobili ekonomikis 

strategiuli dargebisadmi. unda mopovebuli iqnes momxreebi grZel-

vadiani, sazogadoebisaTvis xelsayreli gegmebis sarealizaciod.  

masalebis miwodebis taqtika gamiznulia arsebul da potenciur 

auditoriaze, masmediaze. taqtikuri miznebi SeiZleba iyos Semdegi: 

produqtis axali Tvisebebis, upiratesobebis axsna, sainformacio saba-

bis Seqmna, axali momxmareblebis yuradRebis mipyroba, mogebis gazrda 

da sacalo savaWro wertilebis raodenobis momateba; momxmareblisa-

Tvis da masmediisaTvis Tqveni produqtis Sesaxeb Sexseneba; momxma-

reblisaTvis yidvis ganxorcielebaSi xelSewyoba.    

miznobrivi auditoriis gansazRvrisaTvis momxmareblebi priorite-

tul da meorad jgufebad unda dayoT. amgvarad Tqven moaxerxebT 

sakuTari qmedebebis ufro mizandasaxulad dagegmvas da xarjebis 

sworad ganawilebas. mas Semdeg, rac Tqven qvejgufebi gamoyaviT, unda 

dadgindes, Tu ra amoZravebs momxmarebels da rogor SeZlebT masTan 

kontaqtis damyarebas. amisaTvis unda ganisazRvros misi prioritetebi 

da Rirebulebebi, safiqrali da problemebi, ramdenad xSirad iyenebs 



 73

is firmis produqts da konkurentTa produqcias; ra upiratesobebsa 

Tu naklovanebebs xedaven momxmareblebi maTSi; masmediis romel 

saSualebebs kiTxuloben, uyureben, usmenen isini da raoden xSirad. es 

mogvcems saSualebas davadginoT ufro fokusirebuli qvejgufebi, 

romlebzec iqneba orientirebuli PR-kampania.   

Semdeg unda ganisazRvros komunikaciis saSualebebi da sakvanZo 

gzavnilebi, mesijebi. komunikaciebi SeiZleba moicavdes saredaqcio 

statiebs wamyvan masmediis saSualebebSi, gadacemebs televiziaze, 

radioSi, reklamas da gancxadebebs PR-RonisZiebebis Sesaxeb, maT gaSu-

qebas masmediaSi; pres-konferenciebs da brifingebs presisTvis, sain-

formacio biuletenebs, prezentaciebs; urTierTobas dainteresebuli 

wreebis konkretul warmomadgenlebTan da momxmareblebTan; videofil-

mebs, kompaqt-diskebs, fotomasalebs  PR-aqciis Sesaxeb.   

gzavnilebi originaluri da dasamaxsovrebeli unda iyos. maga-

liTad, `aixdine Seni ocneba~, `gaxdi lideri~, `es yovelTvis modaSia~, 

`akrife energiis mosavali~, `Levi’s yvelas amSvenebs~, `CvenTan Sen 

yovelTvis mogebaSi xar~ da a.S. sakvanZo gzavnilebi unda moqmedebdes 

emociebze da aRviZebdes racionalur motivacias.  

PR-kampaniis warmatebuli realizaciisaTvis mTavari yuradReba 

momxmarebelTa firmisadmi ndobis dones unda mieqces. PR-specialistma 

unda gansazRvros, SeswevT Tu ara firmis menejerebs maT winaSe 

mdgomi axali amocanebis gadaWris unari, arsebobs Tu ara ndoba 

xelmZRvanelobis qmedebebis, gavrcelebuli informaciis mimarT, mzad 

aris Tu ara personali PR-RonisZiebaTa mxardasaWerad. umTavresia 

momxmareblis mxridan aRdges ndoba kompaniis menejerTa, xelmZRva-

nelobisa da personalis kompetenturobis mimarT. amisaTvis unda 

moxdes menejerebis mier ganxorcielebuli novatoruli qmedebebis 

popularizeba teqnologiebis ganaxlebis, produqtis xarisxis da 

momxmareblebTan komunikaciis dargSi. mudmivad unda auwyoT gare 

auditoriebs am novaciebis Sesaxeb pres-relizebis, interviuebis da 

wamyvan mediasaSualebebSi publikaciebis meSveobiT. unda Catardes 

Sexvedrebi adgilobrivi xelisuflebis struqturebTan, sazogadoebriv 

aqtivistebTan. es miipyrobs yuradRebas da Seqmnis sainformacio sa-
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babs, rac yovelTvis karg safuZvels warmoadgens PR-kampaniis dawyebi-

saTvis.  

momxmareblis mier firmis saqmianobis da misi produqtis aRqma 

SeiZleba Seicvalos SemoTavazebuli momsaxurebis eqskluziurobaze 

aqcentis gamaxvilebiT. PR-specialisti aRniSnavs, rom personalis mdi-

dari gamocdileba da profesionalizmi iseTi originaluri gadawyve-

tilebebis SemoTavazebis saSualebas iZleva, romlebsac SeuZliaT 

momxmareblis yvelanairi survilis dakmayofileba. firmis imijis 

gaumjobesebisa da mis mimarT ndobis ganmtkicebisaTvis karg Ronis-

Ziebad SeiZleba iqces sasuliero pirebis mowveva. eklesia tradi-

ciulad didi avtoritetiT sargeblobs sazogadoebaSi. Sesabamisad 

mRvdlis mier axali filialis, teqnikuri mowyobilobis kurTxeva, mis 

mier produqtis xarisxis gaxseneba dadebiTad imoqmedebs adamianebze.   

axali produqti unda warmoadgendes damatebas firmis ukve 

arsebuli imijisaTvis, xazs unda usvamdes mis potenciur SesaZle-

blobebsa da moqnilobas. PR-specialistma unda aRniSnos axali pro-

duqtis originaluroba, unikaluri Tvisebebi da SesaniSnavi dizaini. 

xazi unda gausvaT imas, rom mxolod es firma sTavazobs momxma-

reblisaTvis moxerxebul, komfortul da ekonomiur gadawyvetilebebs.  

PR-specialistma mTeli Tavisi Zalisxmeva da masmediis yuradReba 

unda gaamaxvilos produqtis am eqskluziur Tvisebebze, firmis dami-

znulobas momavalze.  

produqtis gamosvlamde reklamis meSveobiT molodinis efeqti 

unda Seiqmnas. magaliTad, `sul male Tqven namdvil gemos SeigrZnobT~, 

`Tqven araCveulebrivi siamovneba geliT~, `Tqven amas didxans elodiT~. 

Tu Tqven PR-kampanias axali produqtis popularizebis mizniT atarebT, 

unda gaxsovdeT, rom yovelTvis arsebobs siaxlisadmi negatiuri 

damokidebulebis safrTxe. amitomac mTavari amocanaa daZleul iqnas 

misi uaryofiTi Sefaseba da sazogadoeba momzadebul iqnas produqtis 

dadebiTi aRqmisaTvis. gaxsovdeT, rom pirveli STabeWdilebis Seqmnis 

meore SesaZlebloba ar arsebobs. amitom yvela Zalisxmeva unda 

mimarTul iqnas pirveli STabeWdilebis Seqmnaze. amisaTvis saukeTeso 

saSualebaa prezentaciebis Catareba. prezentaciisas unda moxdes axa-
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li produqtis rogorc namdvili siaxlis pozicionireba, rac miRwe-

uli iqna personalis mravalwliani SemoqmedebiTi muSaobis xarjze. 

prezentaciaze gamoiyeneT produqtis sxvadasxva rakursiT gadaRebuli, 

sxvadasxva zomis xarisxiani fotosuraTebi. produqti SegiZliaT gada-

iRoT egzotikuri mcenareebis, yvavilebis, frinvelebisa Tu cxove-

lebis fonze. ra Tqma unda, yovelTvis unda gaiTvaliswinoT pro-

duqtis xasiaTi da misi SeTavsebadoba aRniSnul atributikasTan. 

prezentaciaze unda moiwvioT savaWro masmediis warmomadgenlebi, unda 

ecadoT informaciis nakadis marTva. prezentaciis Semdeg yvela Zal-

Rone unda ixmaroT, raTa SeinarCunoT miRebuli dadebiTi impulsi. 

amisaTvis SeiZleba aRiniSnos, rom produqtSi mravali Taobis idea-

lebi da ocnebebi gansaxierda. Tqveni mxardamWeri jgufi, sazogadoebis 

aqtivistebi am azrs farTo publikamde miitanen. `es produqti ukve 

CvenTanaa~, `Cveni ocnebebi aRsrulda~.      

SeiZleba xmauriani, sazeimo PR-aqciis Catareba produqtis quCebSi 

demonstrirebiT tortis saxiT, misi momdevno darigebiT ojaxebsa da 

bavSvebze (dasvenebis parkebSi). Tu produqti didxans imyofeba xmare-

baSi da daimsaxura momxmareblis ndoba, maSin SeiZleba moewyos 

iubile, e.i. misi gamoSvebis TariRis, mease, memilione da a.S. egzemp-

laris gamosvlis aRniSvna. aqcenti keTdeba imaze, Tu ra miiRo rea-

lurad momxmarebelma am produqtisagan. magaliTad, Tu es sarecxi 

manqanaa, maSin SeiZleba zustad daiTvalos, ramdeni drois, fulis da 

energiis ekonomiaSi SegiwyoT man xeli. Semdeg xazi unda gaesvas imas, 

rom es dro qalma bavSvebs, ojaxs da samuSaos dauTmo, da rom 

dazogili fuliT SeuZlia sxva saWiro nivTebi SeiZinos. aseve SeiZ-

leba aRiniSnos is, rom drois da saxsrebis ekonomiis xarjze qalma 

meti yuradReba miaqcia Tavis garegnobas, esTetiur aRzrdasa Tu 

gemovnebas, sxva firmebis saqonlis SeZenas, riTac xeli Seuwyo ekono-

mikis ganviTarebas da qveynis keTildReobas. 

SeiZleba moewyos axalgazrdobisaTvis, studentebisaTvis specia-

luri eqskursia warmoebaze, maTi gacnoba produqtis Seqmnis teqnikuri 

procesis sirTuleebTan. dainteresebul pirebs SegiZliaT SesTavazoT 

monawileoba am produqtis SeqmnaSi, bunebrivia daxarjuli drois 
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anazRaurebiT an produqtis CuqebiT. yvelaferi es unda gaxmovandes 

masmediaSi, rogorc talantebis Ziebis magaliTi samomavlo Semoqme-

debiTi gadawyvetilebebisaTvis.  

unda gamoices bukletebi, broSurebi, romlebic mogviTxroben pro-

duqtze, am gamocemebis gavrceleba rogor miznobriv, ise potencialur 

auditoriaSi. SeiZleba aseve axali produqtis Seqmnis procesSi 

sxvadasxva profilis specialistebis, saxalxo talantebis CarTva. 

magaliTad, gamocxaddes konkursi saukeTeso avtomobilis, konceft-

karis Seqmnaze. amis Sesaxeb informacia winaswar unda gavrceldes. es 

gamoiwvevs dadebiT gamoxmaurebas farTo sazogadoebaSi. adamianebs 

moswonT, rodesac firmebi izidaven xalxis masidan xelmarjve osta-

tebs SemoqmedebiTi amocanebis gadasaWrelad. konkursis gamarjvebu-

lebi dajildovdebian prizebiT an am produqtis gayidvisagan mogebis 

nawiliT, rac aseve dadebiT rezonanss gamoiwvevs sazogadoebaSi. 

SeiZleba PR-aqciis Catareba gamarjvebulis saxelze bankSi angariSis 

gaxsnasTan dakavSirebiT, am movlenis masmediaSi gaSuqebiT.   

PR-kampaniis msvlelobisas SeiZleba xazi gaesvas imas, rom pro-

duqtis warmatebuli realizaciis SemTxvevaSi mogebis nawili 

saganmanaTleblo da kulturul proeqtebze moxmardeba. es aseve 

Seuwyobs xels farTo sazogadoebis yuradRebis mipyrobas. SeiZleba 

moewyos sportuli Sejibreba (samaxsovro prizebis gadacemiT) axali 

produqtis SeqmnasTan dakavSirebiT; turistuli mogzaurobebi, saz-

RvargareT swavlebis safasuris anazRaureba, axaldaqorwinebulebis-

Tvis binis SeZenis subsidireba. Tu Tqven axdenT kvebis produqtis 

reklamirebas, maSin SeiZleba gamocxaddes informacia erTi kviris 

ganmavlobaSi sabavSvo baRisa Tu bavSvTa saxlisaTvis misi ufasod 

gadacemis aqciis Sesaxeb. PR-aqciebSi mowveul unda iqnas araforma-

luri liderebi, kulturis, sportis, Sou-biznesis damsaxurebuli moR-

vaweebi; damoukidebeli eqspertebi, ucxoelebi.   

aucileblad unda gaesvas xazi imas, Tu ra rols iTamaSebs es 

produqti regionebis ekonomikuri cxovrebis gaaqtiurebaSi. amisaTvis 

mizanSewonilia regionaluri xelisuflebis mowveva da masTan kont-
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raqtis gaformeba regionSi produqtis mowodebaze da gamocxaddes, 

rom mogebis nawili gzebis remonts, kulturul obieqtebs moxmardeba.  

mudmivad CaatareT Tqvens RonisZiebebze gamoxmaurebebis monito-

ringi, vin da rogor Seafasa Tqveni qmedebebi, da SeZlebisdagvarad 

SeitaneT cvlilebebi. gansakuTrebuli yuradReba miaqcieT kritikas. es 

saSualebas mogcemT gaaumjobesoT Tqveni muSaoba momavalSi.  

 

$4.5. PR-kampania telekomunikaciis sferoSi da internetSi 

 

PR-saqmianobas telekomunikaciis sferoSi da internetSi bevri 

Tavisebureba gaaCnia. amitom PR-specialistma unda icnobdes tele-, ra-

diokompaniebis da internetis muSaobis specifikas. telekompaniebis 

xelmZRvanelTa nawili, Jurnelistebi Tvlian, rom maT PR-konsul-

tantebis mozidvis da PR-kampaniis Catarebis aranairi saWiroeba ara 

aqvT. magram cxovreba gviCvenebs, rom TiToeul telekompanias Tu 

radiosadgurs aRmavlobis da krizisis periodebi gaaCniaT. TviT 

materialurad da teqnikurad kargad aRWurvil telekompaniebsac ki 

zogjer dabali reitingebi aqvT an kidev momxmareblebi zurgs uqceven 

maT. Cveni azriT, Secdomebis, daudevrobebis analizi, axali tenden-

ciebis da sazogadoebis moTxovnilebebis gamovlena xels Seuwyobs 

telekompaniebis muSaobis koreqtikrebas da gaumjobesebas. magram 

Tavisi Secdomebis analizi rodia sakmarisi. aucilebelia ostaturad 

uCvenoT momxmarebels, rom swored Tqven telekompanias Tu radiosad-

gurs yvelaze ukeT esmis momxmareblis survilebi. am gagebis demon-

strireba SeiZleba PR-kampaniis Catarebis gziT. winamdebare damxmare 

saxelmZRvaneloSi mocemulia zogadi rekomendaciebi am sferoSi PR-

kampaniebis CatarebisaTvis.  

telekomianiaSi arsebuli situaciis analizis Catarebisas PR-spe-

cialistma unda daadginos xelmZRvanelobis ZiriTadi miznebi, meTo-

debi da strategia, ramdenad Seesabameba isini sazogadoebaSi arsebul 

axal realiebs da rogorc miznobrivi, aseve farTo auditoriis 

moTxovnilebebs. unda gairkves, Tu rogor Seicvala mayurebeli, ra 
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izidavs mas da ra aRizianebs telekompaniis saqmianobaSi. mTavari 

yuradReba unda mieqces mayureblis, msmenelis kritikul SeniSvnebs _ 

romeli gadacemebi mas mosawyenad miaCnia, ra ar moswons mas avto-

rebSi, wamyvanebSi. es SeiZleba iyos erTferovneba movlenaTa inter-

pretaciisas, gadamecebis araaqtualoba da mosawyeni xasiaTi. gaarkvieT, 

kargad aris mofiqrebuli gadacemebi, Setyobinebebi Tu ara, bevri xom 

ar aris maTSi moCvenebiTi, gamogonili, provokaciuli. aseve unda 

ganisazRvros, Tu ra iwvevs momxmareblis undoblobas: profesiona-

lizmis done, angaJireba, tendenciuroba Tu Jurnalistebis piradi 

Tvisebebi _ maTi garegnoba, qcevis manera, Jestebi, intuicia. yovelTvis 

Tu arian Jurnalistebi sakmarisad momzadebulni gadacemis, intervius 

gasamarTad, ra Secdomebs da uzustobebs uSveben. PR-specialistma 

unda gamoavlinos Jurnalistis zogad ganswavlulobasTan an kidev mis 

aCqarebasTan, fsiqikis TaviseburebebTan dakavSirebul Secdomebsa da 

uzustobebs. unda moxdes konkurentebis warmatebisa da warumateb-

lobis gaanalizeba.  

aseve unda dadgindes momxmareblebTan ukukavSiris done da xa-

siaTi, Semosuli zarebis raodenoba, SeniSvnebis xasiaTi. aswreben Tu 

ara mayureblebi morbenal striqonSi ganTavsebuli Setyobinebebis, 

adamianebisTvis gaxmovanebuli, gamosaxuli aucilebeli satelefono  

nomrebis da sxva mniSvnelovani informaaciis wakiTxvas da mis 

gaazrebas. bolos dgindeba tele-, radiokompaniebis reitingi rogorc 

miznobriv auditoriaSi, aseve farTo sazogadoebaSi.  

es analizi saSualebas mogcemT daadginoT, Tu ra aris momxma-

reblis damokidebulebis cvlilebis mizezi, da dasaxoT zomebi maT 

aRmosafxvrelad.  

PR-kampaniis miznebi SeiZleba iyos Semdegi: adamianTa damokidebu-

lebis Secvla teleradiokompaniisadmi, auditoriis gafarToeba, mo-

gebis gazrda; adamianTa mier cxovrebaSi mniSvnelovani unar-Cvevebis 

Seswavlis donis amaRleba; liderobis miRweva da misi gantmkiceba; 

sazogadoebis mxardaWeris miReba.  
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zogadi strategia iTvaliswinebs sazogadoebrivi ganwyobis, moti-

vaciebis, momxdari movlenebis aRqmis Secvlas, an sazogadoebis konso-

lidacias mniSvnelovani problemebis gadaWrisaTvis.  

taqtika iTvaliswinebs axali gadacemebis danergvas, ukukavSiris 

gaZlierebas, mayureblebis, msmenelTa CarTvas teleradiokompaniis po-

pularizaciis saqmeSi.  

miznobrivi auditoria _ es gaxlavT aqtiuri momxreebi, poten-

ciuri keTilmosurneebi sxvadasxva dargebidan da farTo sazogadoeba, 

romelic mTlianobaSi iwonebs sinamdvilis Tqvenebur xedvas da 

informaciis mitanis meTodebs. dayaviT auditoriebi jgufebad maTi 

demografiuli da fsiqografiuli maxasiaTeblebis mixedviT.  

Cveni azriT, PR-kampaniis realizaciisas mTavaria daZleul iqnas 

personalis skepticizmi Tqveni qmedebebis mimarT. magaliTad, tele-

kompania `ОРТ~-s, pirveli arxis memkvidres, rigi upiratesobebisa gaaC-

nda: saxelmwifo mxardaWera, auditoriis farTo dafarva, regionebSi 

monopolia. magram bevri mayurebeli aRniSnavda gadacemaTa mosawyen 

xasiaTs da erTferovnebas. `ОРТ~ kargavda mayurebels, misi reitingi 

ecemoda. magram warmatebuli PR-proeqtis `Минута славы~ Semdeg, romlis 

msvlelobisas qveynis sxvadasxva regionis, sferoebis Tu asakis 

mravalma niWierma adamianma eTerSi gamosvlis saSualeba miiRo, 

situacia myisierad Seicvala. am gadacemis dros milionobiT mayu-

rebelTa yuradReba mipyrobili iyo ekranTan, sadac mimdinareobda ada-

mianTa araCveulebrivi niWis demonstrireba. serialebi, blokbasterebi, 

Trilerebi veRar uwevdnen konkurencias sulis warmtac originalur 

sanaxaobas. amitomac PR-specialists unda axsovdes, rom televi-

ziisaTvis mTavaria mimzidveli videorigi da Tavbrudamxvevi moqmedeba. 

Tu es viodeorigi da qmedebebi aRviveben patriotizmis, humanurobis 

axal SemoqmedebiT grZnobebs, maSin Tqveni PR-RonisZiebebi yovelTvis 

warmatebuli iqneba. unda gaxsovdeT aseve, rom axal ambebSi mTavari 

ara fonia, aramed Sinaarsi. mayureblisaTvis mTavaria gaigos momxdari 

movlenis Sinaarsi. magram Jurnalistebi axali ambebis gadmocemisas 

iyeneben Zvel Casmebs, romlebic yovelTvis rodi Seesabameba mimdinare 

movlenas. reportiorebi Tavis angaJirebul interpretacias iZlevian 
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da mxolod aCveneben mosaubre adamians. es yovelTvis gamoiwvevs 

mayureblis undoblobas. undobloba izrdeba maSinac, roca Tqven ar 

iZleviT movlenaSi monawile meore mxaris interpretacias.   

PR-specialists SeuZlia rekomendacia gauwios teleradiokompa-

nias, Secvalos gadacemaTa xasiaTi. aq mTavaria calmxrivobas daaR-

wioT Tavi. musikis, sportis, mecnierebis rogori moyvarulic ar unda 

iyos adamiani, mas yovelTvis daainterebs cxovrebis sxva aspeqtebic. 

Zalian kargi iqneba, Tu teleradiokompania gamoiyenebs gadacemebs, 

sadac adamianebs eqstremalur situaciaSi gadarCenis unarebs aswav-

lian, vinaidan aravin aris dazRveuli ubedurebebisagan, xanZrisgan, 

cxovelebis kbenisagan, travmebisa da motexilobebisagan. wyalTan 

axlos qcevis, sicocxlis gadarCenis, janmrTelobis, ojaxis Senar-

Cunebis da bavSvTa aRzrdis unarebis swavleba aseve moizidavs farTo 

auditoriis yuradRebas. cxadia, es gadacemebi unda mihyavdeR profe-

sionalebs da ara msaxiobebs, vinaidan aseT SemTxvevaSi gadacemis 

Sinaarsi Sous formiT iqneba Secvlili. aseT magaliTs warmoadgens 

`kulinaruli orTabrZolebi~, romlebsac mxolod gasarTobi xasiaTi 

aqvT da mayureblisaTvis naklebi sargebeli moaqvT.  

PR-specialistma unda daicvas is programebi, romlebic sazoga-

doebis cxovrebiseul interesebs exeba, sadac warmodgenilia prob-

lemebis konstruqciuli gadawyveta, sxvadasxva, dasabuTebuli da ara 

angaJirebuli da tendenciuri azrebi. es sazogadoebis ndobas gamo-

iwvevs. SeiZleba Tanamgzavris meSveobiT debatebis, konkursebis Cata-

reba. sazogadoeba dainaxavs imas, rom Tqven cdilobT mas maqsi-

malurad mravalferovnuli informacia miawodoT, gsurT, rom mayu-

rebelma Tavad miiRos gadawyvetileba. pirovnebis mimarT ndobis aseT 

demonstrirebas, sxvadasxva informaciaze misi moTxovnilebis dakma-

yofilebas yovelTvis dadebiTi efeqti eqneba. am gadacemaTa wamyvanebma 

mudam xazi unda gausvan adamianis arCevanis Tavisuflebas, Seqmnan 

dadebiTi emociuri foni, imis nacvlad, rom ecadon sityvebisa Tu 

videorigis meSveobiT miiyvanon adamiani `swor~ azramde. arCevanis 

Tavisuflebaze aqcenti dadebiT efeqts gamoiwvevs, interpretaciis 

Tavs moxveva ki _ uaryofas. PR-specialistma unda urCios Jurnalis-



 81

tebs, ilaparakon mokled, mkafiod, arsebiTad; Jestebi, intonacia, 

urTierTobis manera _ yvelaferi unda Seesabamebodes situacias da 

urTierTobis Temas. magaliTad, Tu ekonomikuri da siRatakis prob-

lemebis ganxilvisas Jurnalisti Zvirfasi samkaulebiT da mSvenier 

tanisamosSi gamowyobili modis gadacemaze, savarZelSi gaSxlarTuli 

zis, yvelafers ironiulad dascinis, ambobs, rom `meti muSaobaa 

saWiro~ _ es dadebiT emociebs da adamianTa ndobas rodi gamoiwvevs.  

gaxsovdeT, rom teleekranze adamianebi gacilebiT ufro mniSvne-

lovnad gamoiyurebian, vidre cxovrebaSi. aqedan momdinareobs adami-

anTa gadaWarbebuli molodini, gansakuTrebuli ndoba da rwmena gamo-

msvlelTa mimarT. magram es bunebrivi teleefeqti yovelTvis unda 

dasturdebodes Jurnalistis da naCvenebi gadacemebis profesionaliz-

miT. nanaxis Seusabamoba realobasTan yovelTvis saSiSia teleradio-

kompaniisaTvis.  

es Seusabamoba, rogorc ukve iyo aRniSnuli, SeiZleba gamo-

mJRavndes gamZRari adamianebis xangrZliv ybedobaSi xalxis daWir-

vebasa Tu saWiroebebze, uzomod galamazebuli da mudam mxiarulad da 

uadgilod moRiRine wamyvanebiT, romlebic amasobaSi civi toniT 

iziareben daRupuli moxeleebis ojaxTa mwuxarebas da a.S.  

PR-specialistma SeiZleba misces rCeva mxatvruli filmebis 

Tematurobis gamravalferovnebasTan dakavSirebiT. erTferovnuli se-

rialebi, Zaladobis demonstrireba SeiZleba Seicvalos iseTi fil-

mebiT, romlebic aCveneben cxovrebis rTul koliziebs, maTi daZlevis 

SesaZleblobas siyvarulis, iumoris da mis mimarT filosofiuri damo-

kidebulebis safuZvelze.  

SeiZleba moewyos siyvarulis gemze dasvenebasTan, ucnaur SemT-

xvevebTan dakavSirebuli teleSou, naCvenebi iqnas ojaxuri dasvenebis, 

avtomobilistTa Tu baikerTa mogzaurobis upiratesobani. aseve 

mimzidvelia Sou-konkursebi axalgazrdobisaTvis, sadac demonstrire-

buli iqneba megobroba, mamulis erTguli samsaxuri, axalgazrdobis 

siZliere da niWi.   

PR-kampaniis msvlelobisas unda gaxSirdes iseTi masalebis gamo-

cema, romlebic ganmartaven teleradiokompaniis poziciebs. SeiZleba 
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opoziciis gamosvlebis Cvenebis momateba, rac mogcemT saSualebas 

Tavi daaRwioT dadanaSaulebas angaJirebaSi da gazrdis momxmare-

belTa ndobas. SeiZleba aseve amaRldes ekonomikis Sesaxeb gadacemaTa 

roli, adamianebs aexsnas sainvesticio proeqtebis mniSvneloba da 

aucilebloba, maTi ekonomikuri da iuridiuli ganswavlulobis donis 

amaRleba. did interess iwvevs gadacemebi adamianis fsiqikis Tavi-

seburebebis, maT mier fsiqikuri adaptaciis problemebis daZlevis 

Sesaxeb.  

aqcenti yovelTvis unda gakeTdes teleradiokompaniis eqspluziur 

SesaZleblobebze, mis mTavar amocanaze, mTlianad sazogadoebis da 

calkeuli pirovnebis interesze. did rols TamaSobs momxmarebelTan 

ukukavSiris daregulireba morbenali striqonis, sms-is, redaqciaSi 

zarebis meSveobiT. PR-kampaniis msvlelobisas maqsimalurad unda gaaq-

tiurdes kavSiri momxmarebelTan, mudmivad Catardes misi dadebiTi da 

uaryofiTi gamoxmaurebebis monitoringi. es drouli koreqtivebis 

Setanis da momdevno PR-kampaniebisTvis ufro daxvewili gegmebis Semu-

Savebis saSualebas mogcemT.  

 

interneti 

interneti warmoadgens sazogadoebis mravalricxovan jgufebTan 

urTierTobis Zalze ekonomiur da efeqtur saSualebas. es aris 

msoflioSi fanjara dedamiwis nebismier kuTxeSi mcxovrebi nebismieri 

adamianisaTvis. internets masmediasTan SedarebiT rigi upiratesobisa 

gaaCnia. masmediis arxebi xSirad ekuTvnis mesakuTreebs, politikur 

partiebs da amitom maT eTerSi gamoyavT mxolod sasurveli pirebi da 

uSveben piradi saWiroebisa da orientaciis Sesabamis informacias. 

magaliTad, Tu Tqven televiziis saSualebebiT sargeblobT, maSin ver 

SeZlebT Tqvens mier gadacemuli informaciis Sinaarsis gaakontro-

lebas. igi SeiZleba Semoklebuli iqnas, misgan amoRebuli iqnas 

TqvenTvis mniSvnelovani cnobebi. konteqsti da gadacemis dro agreTve 

Tqveni kontrolis gareSe rCeba.  

internetis ki masmediasTan SedarebiT uzarmazari upiratesoba 

gaaCnia. igi gacilebiT iafia komunikaciis yvela sxva saSualebasTan 

SedarebiT; SegiZliaT swrafad, 24 saaTis ganmavlobaSi gaacnoT udi-
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des auditorias mravalferovani informacia. rac ufro meti dro 

gadis, miT ufro damokidebuli xdeba ekonomika, biznesi da kerZo 

firmebi Tanamedrove teqnologiebsa da internetze. internetis yvela 

xsenebuli upiratesoba SeiZleba gamoyenebuli iqnas PR-kampaniis Cata-

rebisas.  

interneti _ es aris uzarmazari potencialis mqone mediasaSua-

leba, amitomac internetis popularizacia PR-kampaniis mniSnvnelovan 

nawils warmoadgens. internet-momxmareblebisaTvis PR-kampaniis Catare-

bamde aucilebelia situaciis zedmiwevniT Seswavla. organizaciis veb-

saiti warmoadgens pirvel adgils, romelsac mimarTavs firmis Sesaxeb 

informaciis moZiebiT dainteresebuli adamiani. amitom veb-saiti fir-

mis xelmZRvanelobis mier unda ganixilebodes rogorc komunikaciis 

sasicocxlod mniSvnelovani komponenti, adamianTa da dainteresebuli 

wreebis yuradRebis mipyrobis saSualeba. veb-saiti aseve warmoadgens 

firmis imijisa da reputaciis mniSvnelovan instruments.  

PR-specialistma unda Seiswavlos saitis Sinaarsi, ra da rogor 

aris SemoTavazebuli firmis mier. unda dadgindes, saitis romel 

nawilebs ufro xSirad stumroben momxmareblebi, ra ainterebs mas 

yvelaze metad, ra gamoxmaurebebia TiToeul rubrikaze. aseve Tvali 

unda adevnoT momxmarebelTa raodenobas, vin da ra mizniT ewveva 

saits, gansakuTrebuli yuradReba unda mieqces vizitorTa kritikul 

SeniSvnebs, axali ambebis rubrikis xasiaTs, raoden xSirad xdeba sai-

tis masalebis ganaxleba, mimzidvelia Tu ara masze ganTavsebuli 

foto- da video masalebi. aseve unda dadgindes, sakmarisia Tu ara 

informacia dainteresebuli wreebisaTvis, investorTaTvis, aqcionere-

bisa da masmediisaTvis, ra awuxebs maT, iwvevs ukmayofilebas. mniSvne-

lovania imis garkveva, Tu rogoraa awyobili kontaqti miznobriv 

auditoriasTan, rogoria korporaciuli kavSiris done, droulad Tu 

miewodeba informacia personals. unda dadgindes aseve, akmayofilebs 

Tu ara momxmarebels saitis dizaini, ferebis gama, Sriftis zoma, 

rogor gamoiyeneba multimedia da rogor muSaobs ukukavSiri. 

Catarebuli analizis safuZvelze irkveva PR-kampaniis miznebi. ese-

ni SeiZleba iyos: firmis, saitis didi mxardaWeris miReba, inovacie-

bisadmi yuradRebis mipyroba, komunikaciis axali modelis SeTavazeba; 
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saitis daTvalierebis, mogebis gazrda; saxsrebis mozidva saitze 

socialuri, kulturuli, ekologiuri RonisZiebebis CatarebisaTvis.  

internetSi PR-kampaniis ZiriTadi instrumentebia:  

1. veb-resursis SemuSaveba da sainformacio mxardaWera.  

2. pres-relizis da axali ambebis dagzavna axali ambebis da spe-

cializirebul saitebze.  

3. publikaciebis _ analitikuri statiebis, interviuebis gamoqvey-

neba.  

4. rubrikis SemoReba  Online-masmediaSi.  

5. PR-RonisZiebebis anonsireba.  

6. specialuri PR-aqciebis – konkursebis, viqtorinebis, gaTamaSebe-

bis Catareba.  

7. Tematur forumebze msjelobis Catareba.  

8. Online-konferenciebis organizeba.  

miznobrivi auditoria SeiZleba iyos: farTo sazogadoeba, biznes-

gaerTianebebi, investorebi, sxvadasxva socialuri da asakobrivi jgu-

febi, Tematuri gaerTianebebi.  

ZiriTadi gzavnilebi unda iTvaliswinebdes miznobrivi jgufis 

Taviseburebebs, magram maT SeiZleba zogadi xasiaTic hqondes. maga-

liTad, `eqskluziuri winadadebebi~, `saqmian adamianebs~, `Semoqmedi 

pirovnebebisaTvis~ da a.S.  

PR-kampaniis Catarebis msvlelobaSi SegiZliaT SeaxsenoT   momxma-

reblebs, rom SesaZlebelia sxva saitebze arazusti da cru informa-

ciac ki iyos ganTavsebuli, rac arasdros ar yofila da ar iqneba 

Tqvens saitze. darwmundeba ra amaSi, momxmarebeli gaimsWvaleba Tqvens 

mimarT ndobiT, rac Zalian kargia kampaniis dawyebisaTvis. SeiZleba 

imis aRniSvna, rom Tqvens saitze momxmareblisaTvis, garda specializi-

rebuli informaciisa, mosawvdomi iqneba moyvarulebze gaTvaliswine-

buli informaciac. amisaTvis unda moiwvioT rac SeiZleba meti part-

niori, ganaTavsoT maTi logoebi Tqvens veb-gverdze. es miscems 

momxmarebels saSualebas moZebnos sxvadaxsva partniorebi da mraval-

ferovani informacia Tqveni saitis meSveobiT. partniorTa raodenoba 

Tqvens mniSvnelobaze metyvelebs.  
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gansakuTrebuli yuradReba miaqcieT saitis dizains, mis ferTa 

gamas, grafikas. saiti ar unda iyos gadatvirTuli grafikiT, vinaidan 

es zrdis misi CatvirTvis dros, rac momxmareblisaTvis SeiZleba 

gamaRizianebeli iyos. unda ecadoT ganaaxloT onlain-biuletenebi, 

rac xels Seuwyobs saitis daswrebas da Semosavlebs. SeiZleba saitze 

konkursis gamocxadeba axali produqtis, SefuTvis, produqtis di-

zainis SemuSavebaze, rac aseve gazrdis saitis daswrebas da firmis 

avtoritets. daaweseT nominaciebi da onlain-dajildoebebi produqtis 

realizaciis praqtikuli rCevebisaTvis. moawyeT viqtorinebi gamarjve-

bulTa dajildoebiT. SeiZleba onlain-urTierTobis mowyoba xelmZRva-

nelobasTan, menejerebTan, cnobil adamianebTan. prezentaciebze 

SeiZleba fleSebis, videoTvalebis, ekranis gamwmendi salfetebis dari-

gebis mowyoba.  

PR-RonisZiebaSi SeiZleba CarTul iqnes diskusiebi, forumebi cxov-

rebis aqtualuri sakiTxebis, firmis produqciis xarisxis, momsaxu-

rebis formebis Sesaxeb. aqtiurad SesTavazeT Tqvens saitze reklamis 

ganTavseba, moawyeT konkursi saukeTeso reklamaze. amiT Tqven 

reklamis gamcemis damatebiT funqciasac SeiZenT, rac, Tavis mxriv, 

xels Seuwyobs Tqvens popularobas. gaakeTeT Tqveni sainformacio 

biuleteni maqsimalurad interaqtiuli, CarTeT masSi axali ambebi 

saintereso, cnobil adamianebze, maT miRwevebze, cxovrebis peripe-

tiebze.  

ganaTavseT saitze samecniero gamokvlevebis Sedegebi, Tqveni 

gegmebi axali produqtis SeqmnasTan dakavSirebiT, moyeviT Tqveni 

teqnikuri unarebis Sesaxeb. gaxsovdeT, rom Tqven yovelTvis momxreTa 

uzarmazari potencialuri auditoria gagaCniaT. eseni internetis 

`axalbedebi~ arian. isini mudmivad ganicdian karnaxis, konsultaciis 

saWiroebas. amitomac saitze SeiZleba aseTi xalxis swavlebis ganyofi-

lebis gaxsna, sadac maT kompiuterTan muSaobis unarebs da internetSi 

muSaobis niuansebs auxsniT. es gazrdis Tqveni momxreebis da saitis 

damTvalierebelTa raodenobas. ganaTavseT Tqvens saitze miTiTebebi 

(linkebi) sxva, SinaarsiT axlo saitebze. es mowmobs Tqvens 

informirebulebas, rac yovelTvis mimzidvelia da sasargeblo saitis 

momxmarebelTaTvis.  
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miaqcieT yuradReba foto-, videorubrikas. fotogalereaSi yovel-

Tvis SegiZliaT daamatoT peizaJebis, yvavilebis, mcenareebisa da cxo-

velebis lamazi fotosuraTebi. es daarwmunebs momxmarebels imaSi, rom 

Tqven SemoqmedebiTi midgoma, sinamdvilis cocxali da ara sqematuri 

aRqma gagaCniaT. saitze SeiZleba moewyos Tqveni produqciis foto- Tu 

videogamofena. es miscems dainteresebul momxmarebels saSualebas 

daaRwios Tavi mouxerxebel, arasasurvel gadaadgilebebs. ecadeT ar 

gaaRizianoT momxmarebeli momabezrebeli reklamiT, ekranze moZravi 

fanjrebiT, wvrili SriftiT. ar SeiZleba saitis gadatvirTva, mTavari 

informacia centrSi unda iyos ganTavsebuli da msxvili SriftiT.   

aqtiurad gamoiyeneT eleqtronuli fosta (e-mail), oRond gaxsov-

deT, rom momxmareblebi eridebian Tavisi eleqtronuli fostis 

misamarTis gacemas spamis, virusis saSiSroebis gamo. eleqtronuli 

fostiT umjobesia sakvanZo Setyobinebebis gagzavna. rodesac Tqven el. 

fostiT agzavniT Setyobinebas, gaukeTeT niSani _ pres-relizi Tan 

erTvis, da miuTiTeT Tqveni firmis eleqtronuli fostis misamarTi. es 

gamoiwvevs momxmareblis ndobas da TqvenTan urTierTobis survils.  

PR-kampaniis msvlelobisas SesaZlebelia multimediis aqtiuri 

gamoyeneba. multimedias televiziis msgavsad emociuri zemoqmedebis 

Zala gaaCnia. SegiZliaT moamzadoT videoprezentaciebi, brifingebi, 

preskonferenciebi, moaxdinoT axali produqtis demonstrireba, aCve-

noT Zravis muSaoba Signidan, an wamlis moqmedeba organizmSi. SegiZ-

liaT aseve PR-aqciis Sesaxeb videomasalebis, konkursantebis dajil-

doebis ceremoniis gavrceleba. yvelaferi es gaaZlierebs emociur 

kavSirs momxmarebelTan da gazrdis mis racionalur motivacias 

TqvenTan urTierTobisaTvis.  

PR-kampaniis msvlelobisas gansakuTrebuli yuradReba miaqcieT 

ukukavSirs. mieciT momxmarebels registraciis gareSe azris gamoTqmis, 

Tavisi monacemebis gadmocemis saSualeba. am SemTxvevaSi anonimuroba 

Tqveni pliusia, vinaidan TqvenTvis mTavaria daadginoT momxmarebelTa 

damokidebuleba, gamoxmaurebebis raodenoba da xasiaTi. PR-kampaniis 

dasrulebis Semdeg gansazRvreT mTavari Secdomebi da uzustobebi da 

gamoiyeneT momxmareblis Sefasebebi masTan momavali urTierTobisTvis.  

 



 87

Tavi V. PR-kampaniebi kulturaSi, Sou-biznesSi, 

janmrTelobis sferoSi da sportSi 

$5.1. PR-kampania kulturaSi da Sou-biznesSi 

 

kulturas, rogorc normebis, tradiciebis, Rirebulebebis, adamia-

nuri moRvaweobis organizaciis sistemasa da fabliq rileiSenzs 

Soris mravalferovani kavSiri arsebobs. Tavad fabliq-rileiSenzis 

moRvaweoba adamianTa urTierTobis, samewarmeo da saxelmwifoebrivi 

cxovrebis gansazRvruli da ganviTarebuli kulturis gamovlenaa. 

mTavari ideebis gadmosacemad PR-kampaniebis dagegmvisas farTod 

gamoiyeneba kulturisa da xelovnebis sfero, msaxiobebis da mxatv-

rebis Semoqmedebaze da maT niWze dayrdnobiT PR-specialisti gamo-

xatavs Tavis ideebs mxatvrul da xatovan formebSi.  

PR-samsaxurebi xels uwyobs kulturisa da xelovnebis dafinan-

sebas rogorc mTlianobaSi, aseve calkeuli kulturuli proeqtebis 

meSveobiT. TviT kulturis dawesebulebebi da organizaciebi farTod 

iyeneben PR-is SesaZleblobebs, kerZod, isini yovelTvis awyoben 

gamofenebs, dResaswaulebs, koncertebs, konkursebsa da festivalebs. 

amgvari saqmianoba yovelTvis ukavSirdeba masSi mravali adamianis 

CarTvas, rac aadvilebs urTierTobebis gaxSirebas, maT ganviTarebas. 

PR-specialistma aqcenti unda gaakeTos Sou-biznesis samSvidobo, 

xalxis gamaerTianebel da kulturis gamamdidrebel funqciebze.  

PR-i garkveulwilad xels uwyobs samodelo xelovnebis da 

dizainis ganviTarebas, radgan personalis Cacmis stili, urTierTobis 

manera, qceva uyalibebs adamianebs pirvel STabeWdilerbas firmis 

Sesaxeb. PR-s Seswevs unari Secvalos adamianis ieri, garegnoba, qcevis 

manera. PR-i xels uwyobs Sesaferisi imijis SerCevas da Camoyalibebas 

scenaze da cxovrebaSi.  

Sou-bizness Cven vxvdebiT xelovnebis yvela sferoSi. Sou-biznesis 

ZiriTadi daniSnulebaa sazogadoebis sxvadasxva socialuri-asakobrivi 

jgufebis mozidva. amitom PR-menejerma winaswar unda gaavrcelos sa-

zogadoebaSi informacia momavali sanaxaobis Sesaxeb. PR-specialistma 
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Sou-biznesSi unda gaiTvaliswinos adamianTa fsiqologiuri ganwyoba, 

sasurveli emociebi da xatebi. msaxiobi amaxvilebs yuradRebas im 

faqtorebze, romlis danaxvac surs mayurebels.   

aqcenti mudmivad unda gakeTdes imaze, Tu riT gansxvavdeba 

mocemuli msaxiobi, momRerali danarCenisgan, raSia misi unikaloba. 

amisaTvis SeiZleba winaswar momzaddes klipi, romelSic naCvenebi 

iqneba msaxiobis gansxvavebuli Tvisebebi. mniSvnelovania, SeirCes misi 

stilisaTvis Sesatyvisi avtomanqanis marka da misi feri. magaliTad, 

Tu msaxiobi axdens agresiulobis demonstrirebas, sasurvelia misTvis 

SevarCioT sportuli wiTeli avtomanqana. msaxiobis imijSi mniSvne-

lovania hobi, interesebi, mtacebeli cxovelebis yola. magaliTad, 

mebrZoli ZaRlebi, gareuli frinvelebi _ arwivi, Sevardeni, rac 

metyvelebs adamianis agresiul stilze, damoukideblobis, arastandar-

tulobis Tvisebebze.  

msaxiobis simbolika igeba yoveldRiuri cxovrebis kanonebis 

darRveviT. sxvadasxvanairi simbolikis arCeva emsaxureba auditoriis 

mier maqsimaluri yuradRebis miqcevas. PR-specilists unda axsovdes, 

rom xelovnebaSi, Sou-biznesSi forma yovelTvis dominirebs Sinaarsze. 

formis mravalferovneba, dinamikuroba Sou-biznesSi warmoadgens 

warmatebis sawindars. dinamikuri formebi ufro mZlavr efeqts axdens, 

gansakuTrebiT axalgazrdebze. xelovnebaSi statikuri formebi ki meti 

popularobiT ufros TaobaSi sargeblobs. sociologebis Tval-

sazrisiT, statikisadmi midrekileba sWarbobs avtoritarizmisa da 

diqtaturis epoqebSi.    

axalgazrdebisaTvis Zalian mimzidvelia meamboxis urCi xati, ro-

gorc ufrosi Taobis faseulobis, zneobrivi normebis uaryofis 

simbolo. axalgazrdoba yovelTvis miesalmeba oficialuri kulturis, 

damkvidrebuli tradiciebis, yofacxovrebis standartuli normebis 

uarmyofels. amitom misTvis Zalian mimzidvelia iseTi Tvisebebi, rogo-

ricaa vulgaruloba, cinizmi, kriminaluroba. ufrosi Taobis Sokire-

bisaTvis, maTze STabeWdilebis mosaxdenad SeuZliaT mTeli rigi 

fsiqikuri da yofaqceviTi anomaliebis demonstrireba. magaliTad, 

cnobilma Sou-menma braian epStainma SeZlo rok-jgufis wevrebisagan 
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`biTlzebis~ Seqmna _ aramweveli, aramsmeli adamianebisa, romlebic 

axalgazrdobam Seiyvara. man zustad gansazRvra sazogadoebriv cno-

bierebaSi mimdinare cvlilebebi da Seqmna is xati, romelzec aseTi 

moTxovna warmoiqmna sazogadoebaSi.  

skandali, intriga, xmamaRali gancxadebebi politikaze, moxeleeb-

ze, omze msaxiobis Tanamgzavrad iqca. skandali da intriga dRemde 

masobrivi cnobierebis mozidvis erT-erTi utyuari xerxia Sou-biz-

nesSi. iq daSvebulia aratradiciuli komunikacia Worebis, skandalebis 

saxiT. amis mTavari mizania msaxiobi moiqces masmediis yuradRebis 

centrSi. PR-specialistma unda gaiTvaliswinos is, rom masa arasodes 

ar apatiebs politikoss, biznesmens imas, rasac advilad miutevebs an 

mouwonebs msaxiobs an momRerals.  

Sou biznesSi moqmedebs gansaxvavebuli moraluri da sazogado-

ebrivi standartebi. xelovnebas, Sous yovelTvis aRiqvamen, rogorc 

Semoqmedebis, TviTgamovlenis maqsimalur Tavisuflebas, amitom PR-

specialistma PR-kampaniis Catarebis dros unda dagegmos skandaluri 

informacia, gaavrcelos Sokis momgvreli Worebi msaxiobis cxovrebisa 

da misi yofaqcevis Sesaxeb. ra Tqma unda, yovelive es Tavad msaxi-

obTan unda iyos SeTanxmebuli.   

PR-specialisti yovelTvis unda iyos orientirebuli imijebis mra-

valferovnebaze, axsovdes, rom msaxiobis aRqmaSi Warbobs araverba-

luri komunikaciebi: msaxiobis garegnoba, temperamenti, Cvevebi da 

xasiaTi, qcevis manera da Jestebi. msaxiobi unda iyos maqsimalurad 

axlos mayurebelTa emociur Sinagan samyarosTan. adamianebSi mudmivad 

unda aRviZebdes da astimulirebdes grZnobaTa gamebs. msaxiobis cxov-

rebis yoveli ambavi, piradi cxovreba unda iyos mimzidveli, sainte-

reso da araCveulebrivi. momRerlis, msaxiobis imijSi mniSvnelovania 

misi Sarmi, seqsualuri mimzidveloba. magaliTad, don Juanis xati 

izidavs yvela asakis socialur da eTnikur jgufs, radgan masSi kon-

centrirebulia azartuloba, TamaSi, idumaleba, intimuroba da bedis 

meryeoba. don Juani qalTa auditoriis umravlesobas izidavs gambe-

daobiT, avantiurizmiT. qals surs iqonios piradi patara saidumlo. 
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mamakacisaTvis yovelTvis sasiamovnoa iyos gamarjvebuli da gamor-

Ceuli.  

PR-specialists SeuZlia Seqmnas Semzaravi jojoxeTuri adamianis, 

mistikuri TvisebebiT dajildoebuli, Tavisuflebis da silaRis moyva-

ruli, mudmivi mwirisa da avantiuristis xati. es aris sazogadoebis 

mier Seucnobeli adamiani, romelic izidavs biurokratiasa da obiva-

telurobasTan mebrZolebs. misi opoziciuroba mJRavndeba yvelaferSi: 

CacmulobaSi, atributikaSi _ brelokebi, Zewkvebi, qudebi da halstu-

xebi.  

magaliTad, cnobilma rok-jgufma, `roling stounzma~ modaSi 

SemoiRo saxasiaTo tipis samosi _ velvetis Sarvali, maisurebi. sazo-

gadoebisa da axalgazrdobis nawils izidavs socialur-politikuri 

yaidis, patriotuli simRerebis Tematika. amitom msaxiobis imiji 

mudmivad unda iyos dinamiuri. misi gamocvla Tavisi Tavis Sexsenebis 

erT-erTi winapirobaa. magaliTad, cnobili rusi momRerali ala 

pugaCova wlebis manZilze araerTxel cvlida Tavis imijis, umanko 

skolis mowafiT dawyebuli scenis dedofliT damTavrebuli.  

estradis varskvlavebis, xelovnebis, kulturis moRvaweebis mopa-

tiJeba, maTTan urTierToba cnobili pirebis mxridan xSiria, radgan 

xalxs uyvars am dargis adamianebi. amitom isini did rols asruleben 

sxvadasxva PR-aqciebis momzadebasa da CatarebaSi. maT azrs 

iTvaliswineben masebi. zogjer msaxiobis, momReralis erT gamosvlas 

SeuZlia ufro didi roli Seasrulos, vidre farTomasStabian PR-

kampanias.   

PR-specialists SeuZlia mniSvnelovani wvlili Seitanos Teatra-

luri festivalebis, mxatvarTa gamofenebis, musikaluri konkursebis 

organizebaSi. PR-kampaniis saSualebiT mas SeuZlia sazogadoebas mia-

wodos informacia axalbeda talantebis Sesaxeb, xeli Seuwyos maT 

ganviTarebas komerciuli firmebisa da bankebis patronaJis qveS.  
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$5.2. PR-kampania ganaTlebis sferoSi 

   

ganaTlebis sferoSi PR-kampaniebis Catareba PR-specialistisagan 

gansakuTrebul pasuxismgeblobas moiTxovs, vinaidan qveynis momavali 

bevrad ganisazRvreba ganaTlebis xarisxiT. kvalificiur specialis-

tebSi dainteresebulni arian saxelmwifo struqturebi, biznesmenebi da 

bankirebi. kvalificiuri kadrebis momzadeba SesaZlebelia mxolod 

saganmanaTleblo programebis reformirebiT skolebSi da umaRles 

saswavleblebSi. kvalificiuri specialistebis zrdas bevrad xels 

uwyoben specialuri programebi, romlebic adamianebs organizaciis 

winaSe mdgari amocanebis realizaciisaTvis aucilebel unarebs 

aswavlian. gansakuTrebiT mniSnelovania saxelmwifo mosamsaxureTa 

momzadebis programebi, vinaidan maTi mmarTvelobis profesiul doneze 

bevrad qveynis bedia damokidebuli. mTlianobaSi, qveyanaSi arsebul 

swavlebis sxvadasxva programebSi yovelTvis adamianTa didi 

raodenobaa CarTuli. swrafad cvalebadi realoba codnis da unarebis 

mudmiv ganaxlebas moiTxovs. qveyana, romelic ar aris CarTuli 

inovaciur procesebSi, mudam CamorCenazea ganwiruli. yvelaferi es 

metyvelebs PR-specialistebis gansakuTrebul pasuxismgeblobaze ga-

naTlebis sferoSi PR-kampaniebis Catarebisas.   

PR-kampaniebi SeiZleba Catardes im mizniT, raTa sazogadoeba 

darwmundes swavlebis sistemaSi (skolebi, umaRlesi saswavleblebi) 

reformebis aucileblobaSi. ganaTleba sakmaod konservatiuli siste-

maa, amitomac aq Zalze mniSvnelovania davarwmunoT adamianebi imaSi, 

rom reformebis warmateba bevrad damokidebulia saswavlo procesis 

marTvis cvlilebaze, saswavlo programebis Secvlaze da axalgazr-

dobisTvis codnis mitanis meTodebze. aucilebelia PR-kampaniis 

Catareba biblioTekebis imijis reabilitaciasTan dakavSirebiT. cnobi-

lia, rom biblioTekebis momxmarebelTa raodenoba mcirdeba da maT 

mxolod rogorc wignebis ZvelisZvel sacavs aRiqvamen.  

PR-specialistebs saxelmwifos da biznesis mxardaWeris meSveobiT 

am mcdari warmodgenebis Secvla SeuZliaT. biblioTeka es aris xalxis 
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kulturis kera, mTavari saganZuri da misi miRwevebis Semnaxavi. PR-

RonisZiebebs SeuZliaT Seqmnan Tanaziarobis, biblioTekebis mimarT 

pativiscemis grZnoba xelisuflebaSi, bizmesmenebsa da axalgazrdo-

baSi.  

sazogadoebas unda aCvenoT, rom swored biblioTekebi arian yo-

velTvis siaxleebis iniciatorebi, liderebi adamianebisTvis sxvadasxva 

sainformacio nakadebis misawvdomobis uzrunvelyofaSi. biblioTekis 

darbazebSi SeiZleba uaxlesi teqnikuri gamogonebebis, axali produq-

tebis prezentaciebis, swavlebis axali programebis anonsireba. aseTi 

prezentaciebi, Tavis mxriv, Zalze dadebiTad aisaxeba TviT mwarmoe-

belTa imijze. es mas solidurobas, mecnieriul respeqtabelurobas da 

sazogadoebis ndobas mianiWebs. es xels Seuwyobs aseve biblioTekebis 

finansur mxardaWeras, rac aseve gamoiwvevs dadebiT gamoxmaurebas 

sazogadeobaSi.  

biblioTekas SeuZlia moawyos uZvelesi xelnawerebis, wignebis, 

xelovnebis nimuSebis, suraTebis koleqciebis gamofena. PR-specialists 

SeuZlia moawyos konkursi moswavleTa Soris erovnuli Tu ucxouri 

mecnierebisa da mwerlebis nawarmoebTa codnis dadgenaze. gansakuTre-

buli yuradReba unda miaqcioT biblioTekis sabavSvo fondis Sevsebas. 

biblioTeka unda iyos forumebis, cxovrebis aqtualur sakiTxebze 

diskusiebis gamarTvis adgili. es gaaerTianebs adamianebs interesebis, 

gatacebebis mixedviT. PR-kompaniis slogani SeiZleba iyos Semdegi: 

`biblioTekaSi Tqven yovelTvis SegiZliaT moZebnoT mTeli cxovrebis 

saukeTeso megobrebi~.  

wignebis moyvarulTaTvis SeiZleba Catardes sazeimo saRamo, 

mejlisi sxvadasxva asakis sapatio adamianebis mowveviT. es RonisZie-

bebi SeiZleba mieRZvnas biblioTekis, ganyofilebis iubiles, axali 

wignebis miRebas, memilione mkiTxvels da a.S. yovelive aman SeiZleba 

masmediaSic moipovos gaSuqeba. es inovaciebi adamianTa yuradRebas 

moizidaven, Secvlian damokidebulebas biblioTekebisadmi.   

PR-specialistma yovelTvis unda aCvenos, rom biblioTekas 

ucxouli kolegebis, saqvelmoqmedo fondebis saxiT soliduri partni-

orebi gaaCnia. biblioTeka yovelTvis imyofeba Tanamedrove inovaciebis 
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avangardSi, razec misi teqnikuri aRWurviloba da kompiuterizacia 

metyvelebs. PR-aqciis lozungi SeiZleba iyos: `iyaviT avangardSi, 

SeimecneT mTavari~. amisaTvis SeiZleba gamoyenebul iqnes sareklamo 

farebi, teleradio rolikebi, reklama transportsa da gazeTebSi. 

SeiZleba gakeTdes mimzidveli niSani, brelokebi, saniSneebi wignisa-

Tvis, plakatebi. SeiZleba SeaxsenoT sazogadoebas, rom biblioTekaSi 

aris yavis bari saintereso saRamos programebiT, saintereso adamianTa 

gamosvlebiT, nouTbuqebTan muSaobis darbazi. PR-specialisti unda 

ecados miaRwios biblioTekis saqmianobis vrcel gaSuqebas. aqcenti 

unda gakeTdes mravalferovnebaze, unikalurobaze, mkiTxvelTa da 

momxmarebelTa momsaxurebis Tanamedrove formebze.  

SeiZleba JurnalistebisaTvis prezentaciis Catareba, maTTvis imis 

Cveneba, rom biblioTekaSi maT SeuZliaT bevri axali informaciis 

miReba, sasargeblo nacnobobebis da axali megobrebis SeZena. repor-

taJebis slogani SeiZleba gaxdes Semdegi: `Cveni kulturis keris 

cxovreba~, `Zgers naciis guli~, `kulturis kera xalxs axal Zalas 

miscems~.  

PR-specialists SeuZlia gaaxmovanos biznesmenebis mier kulturis 

erovnuli keris ganviTarebaze gaweuli Sewirulobebis Tanxebi; im 

adamianTa gamoxmaureba, romlebmac Seafases biblioTekis xelmZRva-

nelobis inovaciebi codnis saganZuris irgvliv sazogadoebis konso-

lidaciis mizniT. yvelaferi es ara marto biblioTekis mimarT, aramed 

mTlianad codnis mimarTac Secvlis damokidebulebas. axalgazrdobas 

yovelTvis izidavs urTierTobis axali formebi. urTierToba, romelic 

xels uwyobs axalgazrdobis kulturasTan, codnasTan, sasargeblo 

unarebis SeswavlasTan mierTebas, yovelTvis ipovis dadebiT gamo-

xmaurebas sazogadoebaSi.  

imisaTvis, raTa moaxerxoT konkurenciis gaweva msoflio arenaze, 

unda aRzardoT ganaTlebuli da kvalificiuri axalgazrdoba. situa-

ciis analizma aCvena, rom swavlebisadmi SemoqmedebiTi midgomis arar-

seboba iwvevs imas, rom studentebi kargaven interess samecniero 

disciplinebis Seswavlisadmi, gansakuTrebiT es bunebismetyvelebis 

dargs exeba. situaciis Secvlis mizniT ganaTlebis saministros mier 



 94

maswavlebelTa kvalifikaciis amaRlebis, swavlebis programebis daxve-

wis da msoflios wamyvan qveynebSi studentTa swavlebis sxvadasxva 

programebi muSavdeba. amisaTvis unda gaizardos miznobrivi audito-

riis _ maswavleblebis, studentebis, dainteresebuli biznesmenebis 

informireba am programebis Sesaxeb. xeli unda SeuwyoT sazogadoebis 

maqsimalur CarTvas am programebSi, gazardoT ndoba maT mimarT. PR-

specialistma SeiZleba masSi monawilebisaTvis cnobili adamianebi, 

saqvelmoqmedo fondebi miiwvios.   

aseve unda miaRwioT farTo sazogadoebis mxardaWeras. amisaTvis 

aucilebelia konkretul magaliTebze naCvenebi iqnas samecniero cod-

nis mniSvneloba yoveldRiuri cxovrebisaTvis. SeiZleba gaxmovandes 

PR-kampaniis Semdegi lozungebi: `mecniereba sicocxlis gardamqmnelia~, 

`mecniereba keTildReobis safuZvelia~, `codnis gareSe ar aris moma-

vali~ da a.S. programis realizaciisaTvis aucilebelia sponsorebisa 

da partniorebis mowveva.   

magaliTad: saerTaSoriso ganaTlebis amerikuli, germanuli, fran-

guli sabWoebi saqarTvelos moqalaqeebisaTvis axal programebs acxa-

deben. am programebSi monawileobis misaRebi konkursi yvelasaTvis 

Tanasworuflebiania, ganurCevlad erovnebis, sqesis, eTnikuri warmo-

Sobis, religiisa Tu fizikuri naklovanebebisa. es sabWoebi axorcie-

leben: leqtorTa gacvliT programas, studentTa gacvliT programas, 

ucxo enebis swavlis programas da a.S.  

leqtorTa gacvliTi erTwliani programa gaTvlilia saswavlo 

programis ganviTarebaze, axali samaswavleblo Tvisebebis SeZenaze. 

ucxo enebis swavlebis programa ajildoebs saukeTeso moswavleebs, 

xels uwyobs maT dasaqmebaSi.  

informaciis marTvisaTvis PR-specialistma unda Seqmnas cxeli 

xazi. cxeli xazis mTavari daniSnulebaa sazogadoebis droulad, dawv-

rilebiT da moxerxebulad informireba. cxeli xazis Sesaxeb rekla-

mebi ganTavsdeba televiziaSi, gazeTebSi, radioSi, sareklamo plaka-

tebze. maRali xarisxis beWdviTi masalis _ broSurebis, bukletebis, 

sainformacio plakatebis, damzadeba aris Zalian mniSvnelovani PR-

kampaniis warmatebisaTvis. broSurebisa da sxva beWdviTi masalis 
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Sinaarsi Seicvleba sxvadasxva miznobrivi jgufebis mixedviT. beWdviTi 

masalebi darigdeba biblioTekebSi, skolebSi, umaRles saswavleb-

lebSi.  

PR-specialistma unda daamzados satelevizio reklama. am rekla-

mis mizani unda iyos sazogadoebis programebis Sinaarsis ufro Rrmad 

gacnobiereba da maTi gamoyeneba. aucilebelia agreTve sxvadasxva 

Jurnal-gazeTebSi programebis Sinaarsisa da sargeblianobis Sesaxeb 

dawvrilebiTi informaciis gamoqveyneba. saganmanaTleblo sferoSi 

dakavebuli eqspertebi, cnobili mecnierebi, mwerlebi unda iqnen 

mowveuli radio Toq-SouebSi. isini miscemen rCevebs axalgazrdebs da 

programebSi monawile pirebs. es RonisZiebebi uzrunvelyofs sazoga-

doebis ndobas.  

aucileblad unda Catardes brifingebi, preskonferenciebi, sadac 

Tqven auxsniT mosaxleobas am programebis upiratesobas da sargeb-

lianobas. PR-specialists SeuZlia moawyos Sexvedrebi msgavs pro-

gramebSi monawile pirebTan, sadac isini isaubreben Tavis gamocdile-

baze da miscemen axalgazrdebs konkretul rCevebs. SeiZleba agreTve 

Catardes seminarebi da treiningebi. am RonisZiebebis dros monawileebs 

programasTan dakavSirebuli wvrilmanebis Sesaxeb informacias 

pirdapir miawvdian programis menejerebi da xelmZRvanelebi. aqcenti 

unda gakeTdes momaval perspeqtivebze.  

Tqven aseve SegiZliaT moaxdinoT im sawarmoebis, ofisebis, saswav-

lo dawesebulebebis monaxuleba, sadac muSaoben msgavsi programebis 

yofili monawileebi. aqcenti gaakeTeT im codnaze da unarebze, 

romlebic xels uwyoben sawarmos warmatebul ganviTarebas da am pro-

gramebis monawileTa karierul zrdas da materialur keTildReobas. 

es Seqmnis sainformacio sababs da miipyros masmediis yuradRebas.  

aucilebelia agreTve vebgverdis damzadeba. veb-gverdze ganTavs-

deba detaluri saproceduro da administraciuli informacia, xSirad 

dasmuli kiTxvebi da maTze pasuxebi, gancxadebebi momavali RonisZie-

bebis Sesaxeb. interneti xels SegiwyobT PR-kampaniebis mudmivi monito-

ringis CatarebaSi. gansakuTrebuli yuradReba miaqcieT kritikul 

SeniSvnebs, adamianTa ukmayofilebas, masmediaSi gamoqveynebuli publi-
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kaciebis xasiaTs. es mogcemT saSualebas drouli koreqtivebi Sei-

tanoT da ukeT moemzadoTYmomdevno PR-kampaniebisaTvis.  

 

$5.3. PR-kampania jandacvis sferoSi 

 

jandacvis sferoSi PR-i saqmianobis farTo speqtrs moicavs. PR-

kampaniebi jandacvis sferoSi SeiZleba mimarTuli iyos cxovrebis 

janmrTeli wesis propagandaze, mowevis, alkoholizmis, narkomaniis 

winaaRmdeg brZolaze. PR-kampaniis amocanebi SeiZleba iyos jandacvis 

sferoSi saganmanaTleblo programebis, mkurnalobis axali meTodebis 

da a.S.  popularizacia. situaciis analizi unda moicavdes gamokvlevas 

samedicino problemebSi, konkretul daavadebebSi (magaliTad, moweva, 

alkoholizmi, iodis da sxva mikroelementebis ukmarisoba organizmSi) 

adamianTa saqmeSi Caxedulobis donis Sesaxeb. esmiT Tu ara adamianebs, 

Tu ra riskebi da safrTxeebia dakavSirebuli umoZrao cxovrebasTan, 

gasuqebasTan, qolesterinis WarbobasTan. situaciis analizis Catare-

bisas unda dadgindes, miznobrivi auditoriis ramdeni procenti Tvlis 

am problemebs mniSvnelovnad da ramdeni adamiania aRSfoTebuli maTi 

arsebobiT. aseve unda dadgindes, romeli samecniero popularuli 

literatura arsebobs am sakiTxis irgvliv da gaecno Tu ara mas 

miznobrivi auditoria. aseve unda ganisazRvros adamianTa samedicino 

codnis done, daavadebis simptomebis gamocnobis unari, daavadebis gar-

Tulebis SemTxvevaSi saswrafo gadaudebeli zomebis gamoyenebaSi 

daxelovneba. Semdeg unda dadgindes daavadebebis Sesaxeb moqalaqeTa 

informirebis yvelaze efeqturi gzebi, ganisazRvros, romel infor-

macias, vin da rogor miitans miznobriv auditoriamde.  

PR-kampaniis miznebi SeiZleba iyos: adamianebisTvis imis axsna, Tu 

ramdenad mniSvnelovania Tavisi janmrTelobisadmi yuradRebiani, sapa-

suxismgeblo damokidebuleba, riskebis, safrTxeebis da sxvadasxva daa-

vadebebis saSiSroebis gaTviTcnobierebis miRweva, adamianTa motiva-

ciebis Secvla, mosaxleobis gaaqtiureba da maTi yofaqcevis cvli-

lebis miRweva. miznebi aseve SeiZleba iyos adamianebisaTvis daxmarebis 

gaweva im samkurnalo dawesebulebebis advilad da swrafad mignebaSi, 
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sadac SegiZliaT efeqturi daxmarebis miReba, axali meTodikebisa da 

mkurnalobis axali preparatebis upiratesobebis Cveneba. PR-kampaniam 

SeiZleba specifikuri miznebic daisaxos, kerZod _ saxsrebis mogro-

veba, sponsorebis CarTva axali wamlebis, axali samedicino teqnikis 

mecnierulad SemuSavebaSi, daavadebebTan (gansakuTrebiT sabavSvo) 

efeqturi brZolaSi. saganmanaTleblo programebi jandacvis sferoSi 

SeiZleba gaxdes sazogadoebis aRzrdis mniSvnelovani saSualeba, maga-

liTad mowevasTan, alkoholizmTan, gasuqebasTan da a.S. brZolis 

saqmeSi.  

miznobriv auditoriaSi Sedian eqimebi da sxvadasxva profilis 

samedicino muSakebi, samedicino organizaciebi, samecniero-kvleviTi 

centrebi, afTiaqebi, avadmyofTa konkretuli jgufebi, zogadi da 

specialuri masmediis saSualebebi, biznesmenebi.  

PR-kampaniis strategia unda iyos orientirebuli sazogadoebaSi 

socialur-fsiqologiuri atmosferos Secvlaze, adamianis janmrTe-

lobaze mudmivi zrunvisa da yuradRebiani damokidebulebis ideis 

formirebaze.  

taqtikuri amocanebi unda moicavdes ideis mitanas daavadebis da-

Zlevis Sesaxeb; daavadebis profilaqtikasTan detalur gacnobisaken 

mowodebebs, adamianTa mozidvas seminarebSi, treningebSi monawileobi-

saTvis, daavadebebis Sesaxeb codnis gafarToebis mizniT.  

komunikaciis ena, sloganebi unda Seesabamebodes PR-kampaniis 

suliskveTebasa da stils, misi sponsorebis RirebulebiT orienta-

ciebs. pozitiuri gzavnilebi yovelTvis qmnian damatebiT motivacias 

da aaqtiureben adamianebs. PR-kampaniis sloganebi unda iyos `daZlie es 

gasaWiri~, `Seimecne cxovrebis sixaruli~, `ifiqre ojaxze~, `gaigeb 

simarTles _ gaumklavdebi daavadebas~.  

PR-kampaniis efeqturi realizaciisaTvis masSi aucileblad unda 

CairTos eqimebi, mecnierebi, gansakuTrebuli roli eniWeba konsul-

tants, fsiqologs. yvela daavadeba fsiqikis cvlilebebTanaa dakavSi-

rebuli, amitom fsiqologs SeuZlia konkretuli rekomendaciebi 

mogceT miznobriv auditoriasTan muSaobisaTvis. aseve unda daidos 

xelSekruleba samedicino dawesebulebasTan, romlis eqimebi detalu-
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rad agixsnian daavadebis mizezebs, mis simptomebs, ganviTarebis sta-

diebs, mkurnalobis meTodebsa da pacientTa momdevno reabilitacias. 

unda moZebnoT sponsori, daarwmunoT igi, rom monawileoba gama-

jansaRebel proeqtebSi dadebiTad aisaxeba mis reputaciaze. maga-

liTad, kompania `aversi~ afinansebs radioprogramas, sadac wamyvani 

sergo kobalava dawvrilebiT xsnis daavadebebis mizezebs, simptomebs 

da sTavazobs maTgan gankurnebis saSualebebs.    

PR-kampaniis msvlelobisas SeiZleba gamoyenebul iqnes msubuqi 

`SeSinebis~ meTodebi _ e.i. gamaxvilebul iqnes yuradReba cud Sede-

gebze, Tu eqims droulad ar mimarTavT. aqcenti unda gakeTdes am 

Sedegebis gagebis mniSvnelobis gaTviTcnobierebaze. magaliTad, fari-

sebri jirkvlis mimarT saTanado yuradRebis gareSe mcire problemebi 

SeiZleba seroizul daavadebad (unayofoba, gonebrivi degradacia, 

organizmis yvela funqciis swrafi daWknoba) gadaiqces. momatebuli 

qolesterini iwvevs gasuqebas, cxovrebis wesis, fsiqikis cvlilebas, 

gulis daavadebebis risks. moweviT, alkoholiT gatacebas fsiqikis da 

pirovnebis swraf degradaciamde mivyavarT.  

PR-kampaniis dawyebis win SeiZleba erTi kviris ganmavlobaSi 

daavadebebze, maT simptomebze da Sedegebze reportaJebis da filmebis 

Cveneba. es xels Seuwyobs adamianebis momzadebas, maTi yuradRebis 

mipyrobas, eqimebTan mimarTvis moTxovnilebis Seqmnas da daavadebis 

mimarT damokidebulebis Secvlas.  

SeiZleba aseve Sokuri PR-is meTodebis gamoyeneba, e.i. televiziiT 

an ilustrirebul JurnalebSi naCvenebi iqnas avadmyofTa saxeebi. maga-

liTad, farisebri jirkvlis daavadebis Sedegia gadmokarkluli Tva-

lebi, saxis Secvlili proporciebi, aSkarad gamoxatuli Wkuanakle-

boba. es axalgazrdobaze Zlier STabeWdilebas moaxdens, gansakuT-

rebiT qalebze, romlebic yovelTvis ar arian gulgrilni Tavisi 

garegnobisadmi, da ubiZgebs meryev, eWvis qveS myof adamianebs mimarTon 

eqimebs. Tqven mcire danaxarjebiT moaxerxebT adamianTa yofaqcevis 

Secvlas. SeiZleba pirdapiri reportaJebis mowyoba saavadmyofodan, 

magram aqcenti yovelTvis unda gakeTdes pacientis mdgomareobis 

gaumjobesebaze. es adamianebs miscems impulss Secvalon Tavisi 
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gulgrili damokidebuleba daavadebisadmi. eqimebi yovelTvis unda 

warmoadginoT rogorc realuri mxsnelebi daavadebis saSineli Sede-

gebisagan. amisaTvis SeiZleba aCvenoT reportaJebi madlieri pacien-

tebis Sesaxeb.  

CamoayalibeT pirdapiri xazi pacientis dasaxmareblad, sadac 

kvalificiuri specialistebi gascemen rekomendaciebs daavadebaTa 

profilaqtikasa da mkurnalobisaTvis. SeiZleba pacientTa pirdapiri 

konsultaciebis ramodenime centris organizeba, sadac paralelurad 

SesaZlebelia ufaso gamokvlevis Catareba. es centrebi SeiZleba 

moZravic iyos PR-kampaniis lozungebiT `gaumklavdi daavadebas~. es 

gazrdis auditoriis dafarvas, adamianTa janmrTelobis Sesaxeb firmis 

zrunvis TvalsaCino damtkiceba gaxdeba. aseT centrebSi SeiZleba 

broSurebis, bukletebis, samaxsovroebis darigeba, wamlebisa da higie-

nuri saSualebebis Cuqeba.   

yvela PR-RonisZieba unda dasruldes mowodebiT imoqmedoT dau-

yovnebliv, vinaidan dayovnebam SeiZleba cudi Sedegebi gamoiwvios. 

amisaTvis unda iqnas naCvenebi, Tu rogor gauaresda im adamianTa 

mdgomareoba, romlebic droulad ar mimarTes eqimebs. magaliTad _ pa-

cientma dakarga samuSao, megobrebi, daaneba Tavi swavlas, magram gaigo 

ra PR-kampaniis Sesaxeb, mas Seecvala warmodgena daavadebaze, ramac 

xeli ASeuwyo sakuTari problemebis daZlevaSi da axali cxovrebis 

imedis mopovebaSi.  

aCveneT biznesis daintereseba moqalaqeTa janmrTelobiT. alkoho-

lizmisgan, narkomaniisa Tu sxva daavadebebisgan gankurnebulma biz-

nesmenebma SeiZleba daarigon sagzurebi kurortze dasasveneblad, abo-

nementebi fitness centrebSi, sportul darbazebSi, Camofasebebi 

afTiaqebSi, maRaziebSi (magaliTad, wvenebze) da a.S..  

mudmivad xazi gausviT mTavrobis dainteresebas moqalaqeTa 

janmrTelobiT. CarTeT PR-aqciebSi ministrebi, sportsmenebi, msaxio-

bebi, pedagogebi. magaliTad, SeiZleba moewyos PR-aqcia lozungiT 

`iyolieT bavSvebi~, sadac naCvenebi iqneba wyvili, romelsac didi xnis 

ganmavlobaSi ar hyavda bavSvebi farisebr jirkvalTan dakavSirebuli 

problemebis gamo, xolo mkurnalobis Semdeg is gabednierda. meriis 
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warmomadgenels moaqvs samSobiaroSi etli, fuladi premia, biznesme-

nebi daxmarebas uweven saxlis garemontebaSi, axaldabadebuls 

angariSs uxsnian bankSi. yvelaferi es Secvlis adamianTa motivacias, 

damokidebulebas da maT janmrTelobis fass daanaxebs.   

SeiZleba teleradiogadacemebis seriis mowyoba daavadebis prob-

lemebis, PR-kampaniis msvlelobasa da Sedegebis Sesaxeb. unda aCvenoT 

masSi sxvadasxva socialuri fenebis da sazogadoebrivi jgufebis 

CarTuloba. CaatareT brifingebi, preskonferenciebi, Sexvedrebi, ro-

melzedac Tqven isaubrebT imaze, Tu rogor daZlies adamianebma 

avadmyofoba, aCvenebT, rom maTi simtkice, rwmena gankurnebis mTavari 

sawindari gaxda. SeiZleba moyveT yofili pacientebis sportul 

SejibrebebSi, sxvadasxva konkursebSi monawileobis Sesaxeb, maT 

warmatebaze cxovrebis sxvadasxva sferoSi.  

SeqmeniT veb-gverdi, ganaTavseT masze miznobrivi auditoriisaTvis 

yvela aucilebeli informacia.  

PR-kampaniis msvlelobisas CaatareT dadebiTi da uaryofiTi gamo-

xmaurebebis monitoringi. Tvali adevneT specialistTa, xelisuflebis, 

biznesmenTa, masmediis reaqcias. gamoaqveyneT monacemebi im adamianebis 

Sesaxeb, romlebmac mimarTes eqimebs, ganikurnen da PR-kampaniaSi 

CairTvnen. yvelaferi es mogcemT saSualebas daxvewoT PR-kampaniis 

realizaciis meTodebi momavalSi.  

 

$5.4. PR-kampaniebi sportSi 

 

sportSi nebismieri PR-kampaniis dawyebamde PR-specialists unda 

axsovdes, rom SeuZlebelia sportisadmi siyvaruls erTjeradi PR-

aqciebiT miaRwio. amisaTvis sistematiuri muSaoba da RonisZiebaTa 

kompleqsis realizebaa saWiro. PR-specialistma unda gamoiyenos nebis-

mieri SesaZlebloba sportis popularizaciisaTvis.  

situaciis analizi gviCvenebs, rom sazogadoebaSi arsebobs negate-

uri damokidebuleba sportis komercializaciisadmi, undobloba spor-

tsmenTa mier miRweuli Sedegebisadmi, eWvi Catarebuli Sejibrebebis 
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patiosnebaSi. amitomac PR-kampaniis Catarebis mizani undoblobis 

daZleva da sportisadmi adamianTa damokidebulebis Secvla unda 

gaxdes. amis misaRwevad PR-specialistma unda miaRwios sazogadoebis 

saqmeSi Caxedulobis gazrdas, Sejibrebebis organizaciisa da Cata-

rebis wesebsa da moTxovnebebTan, sportsmenTa qcevis normebasTan 

mimarTebaSi.   

aqcenti yovelTvis unda gakeTdes sportiT dakavebuli adamianebis 

upiratesobaTa erTobliobaze: 1. kargi janmrTeloba mravali wlis gan-

mavlobaSi; 2. dadebiTi emociebi mTeli sicocxlis manZilze; 3. Zlieri, 

mtkice pirovnebis, nebisyofis formireba, rac wamroadgens warmatebis 

miRwevis sawindars cxovrebis yvela sferoSi; 4. sportsmenTa humanizmi.  

sportSi miRweuli warmatebebi adamianTa uzarmazari raodenobis 

aRfrTovanebas iwvevs. adamiani mravali wlis ganmavlobaSi cnobili, 

popularuli da sayvareli xdeba. is eris siamayed, axalgazrdobisa-

Tvis da mravali TaobisaTvis mibaZvis magaliTad iqceva. PR-specia-

lists SeuZlia aRniSnos sportsmenis mier miRebuli materialuri 

upiratesobebi, SeZlebisdagvarad msofliosTan, sxvadasxva qveynis 

kulturasTan gacnobis saSualeba. is sxva xalxebisTvisac sayvareli 

xdeba, riTac xels uwyobs dedamiwaze mSvidobis da keTildReobis 

damyarebas. aqcenti keTdeba aseve sportsmenis gagmirebaze, rogorc 

gamorCeuli, araordinaruli niWis adamianisa, romelmac Tavisi bejiTi 

SromiT ganaviTara Tavisi SesaZleblobebi. yvela es idea nebismieri 

PR-kampaniebis safuZveli unda gaxdes. isini gvaZleben SesaZleblobas 

gavzardoT sportiT, cxovrebis jansaRi wesiT gatacebuli adamianebis 

raodenoba. es xels Seuwyobs sazogadoebis janmrTelobis, TviT-

SegrZebis gaumjobesebas, Secvlis sazogadoebaSi arsebul socialur 

da fsiqikur ganwyobas. amisaTvis PR-specialistma unda gamoiyenos 

yvela sportuli movlena, monawileoba miiRos sxvadasxva sportul 

RonisZiebebSi da aqcenti sportis sargeblianobaze gaakeTos.  

PR-specialistma unda moawyos prezentaciebi _ sportuli darbaze-

bis, moednebis, auzebis gaxsna. SeiZleba moewyos specialuri Ronis-

Ziebebi: sportsmenis, mwvrTnelis dabadebis dRe, gamorCeuli sportuli 

miRwevebis iubileebi. es miipyrobs farTo sazogadoebis yuradRebas, 
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hpovebs gaSuqebas masmediaSi. SegiZliaT gamosceT bukletebi sportuli 

RonisZiebebis ganrigiT, broSurebSi SeiZleba sasargeblo informaciis 

moTavseba gajansaRebis, gimnastikis, janmrTeli kvebis meTodebis 

Sesaxeb.   

moawyveT Sexvedrebi gamoCenil sportsmenebTan, mwvrTnelebTan, 

romlebzec isini axalgazrdebs Tavis gamocdilebas gauziareben, 

rigiT moqalaqeebs sasargeblo rCevebs miscemen. SeiZleba mini-Seji-

brebebis Catareba mSoblebisa da bavSvebis monawileobiT. daamzadeT 

maisurebi, saskolo rveulebi, kalmebi sayvareli sportuli klubis Tu 

sportsmenis simbolikiT. yvelaferi es SeiZleba ufasod daurigdes 

saskolo, sainstituto Sejibrebebis gamarjvebulebs da monawileebs.  

mizanSewonilia sportsmenebisadmi, mwvrTnelebisadmi miZRvnili  

koncertebis Catareba, maTze mravalSviliani dedebis, bavSvTa sax-

lidan bavSvebis mowveva. cnobili artistebi, sportsmenebi piradad 

gadascemen bavSvebs sportul Sejibrebebze, auzze, kortze daswrebis 

abonementebs. ganaTavseT reklama im transportze, romelic mTel 

qveyanaSi da mis farglebs gareT kursirebs. aucileblad daajildoeT 

is adamianebi, romlebic gexmarebian sportis popularizaciaSi.  

gansakuTrebuli yuradReba miaqcieT sportSi xeibrebis CarTvas. 

moyeviT maTi araCveulebrivi miRwevebis, vaJkacobis, nebisyofis, opti-

mizmis da cxovrebisadmi siyvarulis Sesaxeb. es xels Seuwyobs sazo-

gadoebis konsolidacias socialuri reabilitaciis problemis irg-

vliv, Secvlis socialur-politikur klimats sazogadoebaSi. adamia-

nebs yovelTvis uxariaT, rodesac maT SeuZliaT Tavisi wvlilis 

Setana humanizmis da socialuri keTildReobis saqmeSi.  

moawyeT sportuli RonisZiebebi _ garbenebi, gacurvebi,  moiwvieTY 

ojaxebi, yvela asakis adamianebi. gamarjvebulebs sazeimo garemoebaSi, 

meriis TandaswrebiT, gadaeciT jildoebi: es SeiZleba iyos sagzurebi 

olimpiadaze, msoflios, evropis Cempionatebze, abonementebi saukeTeso 

sportklubebSi. amisaTvis unda gamoiZebnos sponsorebi, gansakuTrebiT 

axalgazrda, ZalaSi Semsvlel kompaniaTa Soris, romlebsac sakmao 

fuladi saxsrebi gaaCniaT, magram naklebad arian cnobilni sazoga-

doebisaTvis.   
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SeiZleba garbenis Tu estafetis organizaciis PR-kampaniis Cata-

reba. garbenSi SeiZleba CarTul iqnes ramodenime qalaqi, da is iseT 

adgilebSi Catardes, sadac qveynis saukeTeso bunebrivi, istoriuli Tu 

religiuri RirsSesaniSnaobebi imyofeba. garbenis msvlelobisas SeiZ-

leba im saxlebTan gaCereba, sadac daibada an cxovrobda gamoCenili 

sportsmeni, mwvrTneli. TiToeul qalaqSi, dasaxlebaSi garbenis mona-

wileebs sagangebod daxvdeba adgilobrivi administracia, kulturis, 

mecnierebis da ganaTlebis moRvaweebi, biznesmenebi. morbenalebs Tan 

mohyveba manqanebi sponsorTa sloganiT, logotipiT, qalaqis gerbiT.   

garbenis mizani SeiZleba iyos adamianTa motivireba sportiT, fiz-

kulturiT gatacebisadmi; sazogadoebis erovnuli, sportuli siamayis 

stimulireba; xalxTa megobrobis ganviTarebaSi wvlilis Setana, 

sazogadoebis konsolidireba; masmediis yuradRebis gamaxvileba 

adamianTa miRwevebze da maT potencialur SesaZleblobebze; qveynis 

mier Tavis mSvidobismoyvareobis demonstrireba.  

PR-kampaniis strategia mxars unda uWerdes sazogadoebriv 

enTuziazms, unda qmnides dadebiT socialur mimxrobas sazogadoebaSi.  

PR-kampaniis taqtika es aris dayrdoba cnobil sazogadoebriv 

moRvaweebze; sponsorebisaTvis daxmarebis gaweva, raTa isini sportuli 

RonisZiebis uSualo monawileni gaxdnen; sportis da biznesis urTi-

erTxelsayrelobis demonstrireba.  

miznobrivi auditoria iqneba axalgazrdoba, sportuli organiza-

ciebi, biznesmenebi, masmedia.  

meti efeqturobisaTvis SeiZleba komunikaciis mravalsafexuriani 

arxebis organizeba. did rols TamaSobs winaswari informacia spor-

tul RonisZiebaze, mis miznebze, monawileebze, ZiriTad RonisZiebebze, 

waxalisebis formebze da dajildoebaze. amisaTvis SeiZleba sain-

formacio furclebis gamocema, gazeTSi statiebis wera an televiziaSi 

ambavis gadmocema. SeiZleba aseve organizebul iqnas Jurnalistebis 

miReba Sejibrebis dawyebande. Jurnalists Seswevs unari gaakeTos re-

portaJi auzSi curvisas an damtkicebul marSrutze rbenis drosac ki.  
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aucilebelia mogonil iqnas RonisZiebis lozungi, magaliTad, 

`mSvidobis da megobrobis sulisCamdgmeli~, `janmrTeli sazogadoeba 

keTildReobis safuZvelia~ da a.S.  

RonisZiebis organizeba da Catareba unda iyos originaluri, dasa-

maxsovrebeli, unda amyarebdes adamianTa emociur kavSirebs. amisaTvis 

umjobesia gamoyenebul iqnas kostumirebuli Sou musikaluri Tan-

xlebiT, saRebavebis gafrqveva. garbena, estafeta SeiZleba daukav-

Sirdes mniSvnelovan saerTo erovnul movlenebs, zeimebs, istoriul 

gamarjvebebs. garbenis dros sportsmenebs, monawileebs SeuZliaT 

Tavisi originaluri unarebis, triukebis Cveneba. aqcenti SeiZleba 

gakeTdes sportuli nagebobebis originalur dizainze, monawileTa an 

gulSematkivarTa Cacmulobaze. RoniZieba unda aRqmul iqnes rogorc 

unikaluri aqcia, romelic amJRavnebs misi monawileebis da sponso-

rebis SemoqmedebiT SesaZleblobebs. SeiZleba sportsmenTa mxardaWeris 

pirdapiri cxeli xazis gaxsna, pirdapiri CarTvebis, telereportaJebis 

Catareba. winaswar SeiZleba specialuri paketebis gamoSveba, romleb-

zedac gamosaxuli iqneba garbenis marSruti, misi monawileebis saxeebi, 

sponsorebis logotipebi. dabeWdeT programebi yvela ceremoniis, kon-

certebis Tu dajildoebis ganrigiT. es masalebi xels Seuwyoben gar-

benSi monawile sportsmenTa, mwvrTnelTa da sponsorTa gamocnoba-

dobas.  

sportuli RonisZiebis dros moxerxebulia latariebis gaTamaSeba, 

bankebs SeuZliaT moawyon moZravi sabanko servisebis gasvla, biznes-

menebs moecemaT TavianTi sareklamo farebis ganTavsebis saSualeba 

rogorc marSrutis gaswvriv, aseve garbenis Tanmxleb transportze. 

biznesmenebs SeuZliaT SesTavazon qomagebs Camofaseba Tavis produq-

ciaze, fuladi dabandebebis axali pirobebi, romlebic xels uwyoben 

sportis ganviTarebas. es gaaZlierebs biznesis da sazogadoebis racio-

nalur kavSirebs.  

am RonisZiebebis gaSuqeba masmediaSi daarwmunebs sazogadoebas 

imaSi, rom firma Tu banki ara marto sponsoria, aramed sportuli 

cxovrebis aqtiuri monawilecaa. magaliTad, banki SeiZleba warsdges 

Cvens winaSe rogorc teqnikuri novatori. estafetis monawileTa tan-
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sacmelSi SeiZleba miniaturuli kamerebis CamontaJeba, ras saSualebas 

miscems adamianebs realuri drois reJimSi adevnon Tvali Sejibrebas. 

es videokamerebi SeiZleba internetSi CairTos, ris xarjze garbenaSi 

ucxoeli qomagebic CairTvebian. SeiZleba ganmeorebis funqciis orga-

nizeba, multimediis saSualebebis gamoyeneba.  

garbenis gamarjvebulebi unda warmoadginoT rogorc cxovrebis 

jansaRi wesis, erovnuli sulis da mSvidobismoyvareobis gamomxatve-

lebi. finiSze garbenis monawileebs SeiZleba prezidenti, gubernatori 

an sazogadoebaSi saxelmoxveWili adamiani daxvdes. msgavsi garbenebi 

SeiZleba tradiciuli, yovelwliuri gaxadoT, rac sazogadoebis kon-

solidaciis kargi safuZveli gaxdeba.  

garbenis Semdeg SeiZleba Toq-Sous Catareba, romelSiac ganxi-

luli iqneba monawileTa, qomagTa Tu biznesmenTa axali winadadebebi. 

PR-specialistma unda daadginos RonisZiebis monawileTa raodenoba. 

gansakuTrebuli yuradReba unda mieqces monawileTa, qomagTa, masmediis 

gamoxmaurebas; ramdeni zari Semovida cxel xazze, veb-gverdze, ramdeni 

teleradioreportaJi ganxorcielda da ramdeni statia daiwera ga-

zeTSi. aseve mniSvnelovania sportuli inventaris gayidvebis zrdis 

maCvenebeli, sportul seqciebSi Cawerili adamianebis raodenoba. yve-

laferi es saSualebas mogcemT obieqturad SeafasoT Tqveni qmedebebi 

da gamoimuSaoT ufro efeqturi PR-kampaniebi.  
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Tavi VI. antikrizisuli PR-kampaniebi 

$6.1. PR-kampania bunebis dacvis sferoSi  
 

adamianis damokidebuleba bunebaze kacobriobis istoriis yvela 

etapze arsebobda. amJamad kacobrioba sul ufro mWidro da 

mravalferovan kavSirSi Sedis bunebasTan. Cven vxdebiT adamianis 

bunebaze sul ufro mzardi damokidebulebis tendenciis momswreni. 

Cven vxedavT aseve, rom ara marto adamiania damokidebuli bunebaze, 

aramed TviT garemo sul ufro damokidebuli xdeba adamianis 

moRvaweobis masStabebsa da mimarTulebaze. bunebis es damokidebuleba 

adamianze xSirad garemoze negatiur zemoqmedebaSi vlindeba. sicoc-

xlisTvis saSiSi bunebis dabinZurebis gamo kacobriobis arsebobisTvis 

safrTxe realuri xdeba. mkveTrad Semcirda biosferos TviTga-

sufTaveba, dedamiwis irgvliv Seiqmna naxSirorJangis fena, romelic 

faravs miwas minis Tavsaxuris msgavsad, temperaturis momateba iwvevs 

msoflio okeanis donis momatebas da sanapiro miwebisa da qalaqebis 

datborvas. gaCnda Jangbadis balansis darRvevis da ozonis fenis 

rRvevis safrTxe.  

yvelaferi es uaryofiTad aisaxeba adamianTa janmrTelobaze da 

moiTxovs mzard kapitaldabandebebs bunebis dasacavad. droa davfiq-

rdeT ekologiuri safrTxis aRmofxvraze. amisaTvis pirvel yovlisa 

winaaRmdegoba unda gavuwioT adamianTa moRvaweobis stiqiur Sedegebs. 

es saqmianoba socialurad da ekologiurad sapasuxismgeblo unda 

iyos. sazogadoeba sul ufro aRiqvams bunebis dacvis mizniT erTob-

livi qmedebebis aucileblobas. firmebs da ekonomikis ganviTarebis 

uzrunvelmyof uwyebebs aRar SeuZliaT ar gauwion angariSi sazoga-

doebis mzard aqtiurobas. ekologiuri problemis mravalferovneba 

gulisxmobs sazogadoebrivi resursebis soliduri wilis mozidvas da 

safuZvlian muSaobas ekologiuri ganaTlebis sferoSi da ekolo-

giurad dasabuTebul ganviTarebas. garkveuli roli amaSi garemos 

dacvis mizniT Catarebulma PR-kampaniebsac SeuZliaT iTamaSon.  
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am sferoSi gamarTuli PR-kampaniebi SeiZleba mieZRvnas bunebis 

dacvas, qalaqis dasufTavebas nagvisagan, alternatiuli energeti-

kisTvis brZolas an energiis damzogavi masalebis SeZenas. msoflios 

bevr qveyanaSi, gansakuTrebiT did qalaqebSi tardeba PR-kampaniebi 

sufTa haeris dasacavad, qalaqis nagvisagan dasasufTaveblad. uzar-

mazari sacobebis gamo adamianebi iZulebulni arian dakargon Zvirfasi 

dro, isunTqon gamonabolqvi airebiT.  

`sufTa haerisaTvis~ PR-kampaniis momzadeba situaciis SeswavliT 

iwyeba. PR-specialistma unda daadginos, Tu rogoria qalaqSi haeris 

dabinZurebis done, ra aris amis mTavari mizezebi. aseTi mizezi 

SeiZleba iyos sawarmoebze iseTi mowyobilobebis ararseboba, rom-

lebic xels uSlian mavne nivTierebaTa gamotyorcnas haerSi an 

wyalsatevebSi. es SeiZleba iyos qalaqSi satransporto nakadebis 

araracionaluri ganawileba, ris Sedegsac warmoadgenen sacobebi; 

manqanebis sadgomebis moufiqrebeli gansazRvra da a.S. aseve unda 

gairkves, Tu ra zomebs mimarTavda xelisufleba ekologiis gasaumjo-

beseblad, ramdenad Sedegiani iyo isini. mzad arian Tu ara adamianebi 

imisaTvis, raTa ufro iSviaTad gamoiyenon avtomanqanebi, imgzavron 

sazogadoebriv transportSi, velosipedebiT, ufro meti iaron fexiT. 

unda ganisazRvros, warmoadgens Tu ara sufTa haeris problema 

mniSvnelovan sakiTxs sazogadoebisaTvis, dadgindes sazogadoebis am 

problemiT Sewuxebis done. sociologiuri gamokvlevebis Catarebisas 

PR-specialistma unda daadginos, sjeraT Tu ara adamianebs, rom maT 

SeuZliaT dadebiTi gavlenis moxdena haeris xarisxze da zogadad 

situaciis Secvlaze.  

PR-kampaniis mizani situaciis Secvla iqneba. amisaTvis unda miR-

weul iqnas adamianebis mier Seqmnili mdgomareobis saxifaToobis 

gaTviTcnobiereba, raTa sazogadoebas hqondes survili Tavisi wvlili 

Seitanos sufTa haerisaTvis brZolaSi. PR-specialistma yuradReba im 

Temebze unda gaamaxvilos, romlebic aRelvebs adamianebs: maTi 

janmrTeloba, bavSvebis janmrTeloba, sacobebSi daxarjuli dro, ner-

viuloba, qalaqSi moZraobisas warmoSobili konfliqtebi da a.S. xazi 
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unda gaesvas im sargebels, romelsac miiReben adamianebi, Tu ixelm-

ZRvaneleben PR-kampaniis organizatorebis rekomendaciebiT.  

kampaniis miznebi iqneba problemis mniSvnelobis, dabinZurebis 

wyaroebis da profilaqtikis zomebis Sesaxeb mosaxleobis informire-

bulobis donis amaRleba; sazogadoebis TviTSegnebaSi sisufTavis 

kulturis Camoyalibeba da ganviTareba, da rac mTavaria Zvrebis miR-

weva moqalaqeTa qcevaSi.  

miznobrivi jgufebi iqneba adgilobrivi xelisufleba, biznesme-

nebi, mZRolebi, axalgazrdoba da farTo sazogadoeba.  

strategia gamoixateba haeris gasufTavebis mizniT konkretuli 

qmedebebis mniSvnelobis Sesaxeb ideebis sazogadoebamde mitanaSi, 

haeris dabinZurebis mavne zemoqmedebis Sesaxeb informirebulobis 

donis amaRlebaSi, da situaciis gaumjobesebis mizniT martiv zomebSi.  

taqtika iTvaliswinebs kontaqtebis gaZlierebas sazogadoebis sxva-

dasxva jgufebs SigniT, PR-kampaniaSi avtoritetuli adamianebis, 

eqspertebis, mecnierebis, sazogadoebrivi azris gamomxatvelebis Car-

Tva. unda gaerTiandes masmediis, sareklamo masalebis da PR-RonisZie-

bebis zemoqmedeba, moxdes PR-kampaniis rogorc fundamenturi faseulo-

bebis _ cxovrebis, janmrTelobis da momavali Taobebis mTavari da-

mcvelis pozicionireba.  

sakvanZo gzavnilebSi unda aJRerdes adamianTa TviTSegrZnebis 

gaumjobesebis sargeblianobis idea, ganxorcielebuli zomebis siad-

vile. yovelTvis unda gaesvas xazi imas, rom mcireoden daxmarebas, 

resursebis racionalur ganawilebasac ki SeuZlia situaciis gaum-

jobeseba. 

PR-kampaniis ZiriTadi ideebis gaxmovanebisaTvis TanamSromlobaSi 

mowveul unda iqnas eqspertebi, mecnierebi, eqim-kriminologistebi, 

fsiqiatrebi, romlebic dawvrilebiT mogviyvebian dabinZurebuli haeris 

mavne zemoqmedebis Sesaxeb. adgilobrivi moxeleebi mouyvebian moqala-

qeebs haeris gasufTavebis mizniT ganxorcielebul zomebze. es aris 

satransporto nakadebis cvlileba, airis gamotyorcnisaTvis jarimebis 

gazrda, samrewvelo sawarmoebisadmi wardgenili ekologiuri normati-
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vebis gaZliereba. adgilobriv xelisuflebas SeuZlia gaaJReros wama-

xalisebeli zomebi sawarmoTa xelmZRvanelebisaTvis, moqalaqeebisa-

Tvis, romlebic exmarebian qalaqis gasufTavebaSi, haeris gasufTavebis 

gaumjobesebaSi. 

gansakuTrebuli yuradReba unda mieqces bavSvebze dabinZurebuli 

haeris damRupveli zegavlenis axsnas. PR-specialists SeuZlia CarTos 

PR-RonisZiebebSi enTuziastebi, asTmiT, gulis daavadebebiT dasnebov-

nebul bavSvTa mSoblebi. SeiZleba PR-kampaniaSi cnobili sportsme-

nebis, dilis garbenebis moyvarulebis Cabma, romlebic Seaxseneben 

adamianebs janmrTelobis fass da dabinZurebuli haeris mavneblobas.  

unda Seiswavlos specialuri broSurebi, romlebic mogviTxroben 

dabinZurebuli haeris mavne zemoqmedebaze. saWiroa Catardes sainfor-

macio pres-konferenciebi, romlebzec Jurnalistebs miewodebaT mona-

cemebi haeris xarisxTan dakavSirebuli situaciis cvlilebaze. SeiZ-

leba imis aRniSvna, rom es cvlilebebi moxda adamianebis mier mecnier-

Ta, avtoritetuli pirovnebebis rekomendaciebis gamoyenebis Sedegad. 

gansakuTrebiT unda aRiniSnos sazogadoebis aqtiuroba da misi sur-

vili icxovros ufro sufTa qalaqSi.  

televiziiT SeiZleba videorolikebis gavrceleba, sadac aqcenti 

gakeTdeba sicocxlis yvela saxis SenarCunebaze. ganaTavseT gazeTebSi 

Tematuri masalebi PR-kampaniis miznebis axsniT, im sargeblis Sesaxeb, 

romelsac miiRebs TiToeuli moqalaqe martivi wesebis dacvis Sedegad. 

es miipyrobs adamianTa yuradRebas, waaxalisebs maT monawileobis 

misaRebad ekologiuri problemebis gadawyvetaSi.  

aqcenti gaakeTeT TiToeuli moqalaqis piradi monawileobis  mniS-

vnelobaze garemos dacvis saqmeSi. SeiZleba aCvenoT dokumenturi 

filmebi qariSxlebis, grigalis damangreveli zemoqmedebis Sesaxeb, 

dawvrilebiT moyveT ekonomikuri danakargebis, adamianuri tragediebis 

masStabebis Sesaxeb.  

unda Seiqmnas internet-saiti, romlis forumSi ganixileba qalaqis, 

regionis arsebuli ekologiuri problemebi. PR-specialistma xazi 

unda gausvas imas, rom swored rigiTi moqalaqeebis rekomendaciebma 
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gadamwyveti roli iTamaSes situaciis gaumjobesebaSi. unda aRiniSnos 

biznes-sazogadoebis mniSnelovani roli, magaliTad madloba eTqvas 

biznesmenebs, bankirebs maTi monawileobis gamo garemos dacvis, 

qalaqis gamwvanebis programebSi. biznesmenebis CarTva bunebis, tyis, 

wyalsatevebis, unikaluri frinvelebisa da cxovelebis dacvis 

programebSi SeiZleba ganxorcieldes turizmis meSveobiT. turisti, 

aTvalierebs ra da tkbeba unikaluri yvavilebiT, cxovelebiTa Tu 

frinvelebiT, amiT monawileobas Rebulobs maTi SenarCunebis pro-

gramaSi. es moralurad amaRlebs turists, misi dasveneba, garToba 

axal humanitarul azrs iZens.  

SeiZleba SemuSavdes teleradioscenarebi, mokle Teatraluri 

dadgmebi, romlebSiac mTavari idea iqneba bunebis dacva, mniSvnelovani 

informaciis gadacema emociebis meSveobiT. es ganamtkicebs emociur 

kavSirs auditoriasTan, ubiZgebs mas aqtiurobisaken. roca Tqven uxs-

niT adamianebs ekologiis gaumjobesebis Sedegad miRebul sargebels, 

amiT amtkicebT racionalur kavSirebs, rac amaRlebs Tqvendami ndobis 

dones. farTod gamoiyeneT gare reklama sazogadoebriv transportSi, 

uzarmazar televizorebze, bilbordebze.  

axalgazrdobisaTvis, skolebsa Tu umaRles saswavleblebSi moaw-

yeT saintereso leqciebi, ekologiur Temebze filmebis momdevno Cve-

nebiT. SeiZleba gamocxaddes konkursi saukeTeso politikur reklamaze 

turistebis momdevno dajoldoebiT sagzurebiT Cveni planetis unika-

lur adgilebSi. yovelTvis xazi gausviT imas, rom moqalaqeebi aranair 

materialur danaxarjebs ar ganicdian da rom yvela zoma iqneba 

mimarTuli moqalaqeTa fundamenturi interesebis dasacavad.  

PR-kampaniis dasrulebis Semdeg zedmiwevniT gaaanalizeT, Tu 

ramdenad efeqturi iyo Tqveni RonisZiebebi, ra Sedegebi iqna miRweuli 

Tqvens mier. es xels SegiwyobT momdevno PR-kampaniebis ukeT dageg-

mvaSi.  
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$6.2. krizisuli situaciebis marTva 

 

PR-specialisti yovelTvis seriozulad unda moekidos farTo 

diapazonis kvlevebs, zogad problemebs, romlebsac nebismieri orga-

nizacia awydeba. PR-saqmianobis mniSvnelovan sferos warmoadgens 

problemebis daZleva da krizisuli situaciebis gadaWra. amitomac 

pirvel rigSi specialistma unda icodes, Tu ra aris problema, 

konfliqti, krizisi.  

Cvenis azriT, PR-is Sesaxeb literaturaSi SeimCneva areuloba da 

am cnebebis erTmaneTSi arevac ki. amis gageba mniSvnelovania imitom, 

rom yoveli problema Tu konfliqti rodi gadaizrdeba xolme 

negatiur situaciaSi an krizisSi. konfliqtis mogvarebisaTvis ar aris 

saWiro didi finansuri, saorganizacio xarjebis gaReba, rogorc es 

krizisis drosaa saWiro. amis gaugebrobam SeiZleba organizacias 

arsebiTi materialuri da sareputacio ziani moutanos.  

amrigad, problema _ es aris dabrkoleba, siZnele, amocana, wina-

aRmdegobrivi situacia, romelic obieqturad Cndeba organizaciis 

saqmianobis msvlelobisas da adamianTa urTierTobisas. awydebian ra 

problemas, adamianebi aTviTcnobiereben misi gadaWris SeuZleblobas 

arsebuli subieqturi codnisa da gamocdilebis meSveobiT. amitomac 

misi gadaWrisaTvis damatebiTi gamocdileba da codnaa saWiro. PR-

specialistma unda icodes, rom problema ar emuqreba organizaciis 

arsebobis safuZvlebs.  

konfliqti _ es aris urTierTsawinaaRmdego interesebis, Sexedu-

lebebis da miswrafebebis Sejaxeba, romelic emuqreba urTierTobebis, 

situaciis gamZafrebiT. konfliqti aseve ar emuqreba organizaciis 

arsebobis safuZvlebs.  

negatiuri situacia _ Cndeba problemebis, konfliqtebis aradrou-

li gadaWris, Worebis gavrcelebis, xelisuflebis, konkurentebis da 

masmediis negatiuri damokidebulebis Sedegad. negatiurma situaciam 

SeiZleba safrTxe Seuqmnas organizaciis arsebobis zogierT para-

metrebs.   
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krizisi _ es aris situaciis mkveTri gamZafreba, romelic xdeba 

problemebis, konfliqtebis mimarT uyuradRebo damokidebulebis 

Sedegad, da iwvevs organizaciis funqcionirebis normaluri procesis 

darRvevas, rac mis struqturebs da arsebobis safuZlebs emuqreba.   

amitom PR-is erT-erT mTavar funqcias warmoadgens muSaoba krizi-

sebis Tavidan acilebisa da daZlevis mimarTulebiT. PR-specialistis 

muSaobis efeqturobis yvelaze obieqtur Semowmebas warmoadgens kri-

zisebis marTva. krizisebi, romlebsac PR-specialisti xvdeba Tavis 

saqmianobisas, gansxvavdeba rogorc bunebiT, aseve socialuri warmo-

SobiT. mecnierebi gamoyofen krizisebis Semdeg tipebs: 1. moulodneli. 

es aris agresoris uecari samxedro Tavdasxma, stiqiuri ubedureba, 

masiuri mowamlva, infeqciis gavrceleba, xanZari, lideris sikvdili, 

valutis uecari devalvacia, gakotreba, avia- da sarkinigzo katastro-

febi. am krizisebis dasaZlevad aucilebelia winaswar gamomuSavdes 

antikrizisul RonisZiebaTa gegma.  

krizisis es forma dakavSirebulia uzarmazar fizikur da eko-

nomikur ngrevasTan, did adamianur danakargebTan.  

2. momwifebuli. qveynis mosaxleobis, firmis mosamsaxureTa mzardi 

ukmayofileba, koleqtivSi araxelsayreli moraluri da fsiqologiuri 

klimati, administraciisa da moxeleebis mier Zalauflebis borotad 

gamoyenebisa da korufciis faqtebi. krizisis es forma met dros 

gvaZlevs sapasuxo moqmedebisaTvis. PR-specialistma unda daarwmunos 

xelmZRvaneloba, droulad miiRos zomebi movlenebis koreqtirebi-

saTvis.  

3. ganuwyveteli an myari. amgvari krizisebi SeiZleba grZeldebodes 

didxans, maT dasaZlevad gaweuli Zalisxmevis miuxedavad. es aris 

sasamarTlo davebi, ucxo saxelmwifoTa mtruli politika, konkuren-

tebis an maT mier gavrcelebuli xmebi da Worebi.  

4. winaswar gansazRvruli. es gaxlavT sabotaJis, terorizmis 

aqtebi, saxelmwifo dawebulebebis, energetikis, aeroportebis da sxva 

sakvanZo obieqtebis okupireba.  

5. teqnologiuri _ avaria sawarmos danadgarebze, aparaturaze.  

6. menejmentis krizisi _ marTvis sistemis moSla, personalis ara-

efeqturi muSaoba.  
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PR-specialists unda axsovdes, rom nebismieri krizisis pirobebSi 

drois faqtori da sazogadoebis, masmediis reaqcia gadamwyvet rols 

TamaSobs. winaswar unda ganisazRvros, Tu risi funqcionireba SeiZ-

leba Sewydes mimdinare krizisis gamo, dadgindes is prioritetuli 

zomebi, romelTa miReba aucilebelia mocemul situaciaSi.  

krizisuli situaciebi mniSvnelovnad moqmedebs firmis urTierTo-

baze sazogadoebriv jgufebTan. krizisis Sedegebs SeuZlia Secvalos 

sazogadoebrivi azri da miznobrivi jgufebis moqmedeba firmis mimarT. 

krizisi SeiZleba Zalian Zvirad daujdes organizacias da cudad 

aisaxos mis imijze da reputaciaze. PR-specialisti mudmivad mzad 

unda iyos, raTa Tavi aaridos an daZlios krizisuli situacia.  

situaciis analizi iTvaliswinebs organizaciis ZiriTadi proble-

mebis Seswavlas, am problemebis arsis gagebas da imis, Tu ra gavlena 

SeiZleba moaxdinon maT situaciaze. unda dadgindes dargisaTvis 

damaxasiaTebeli saerTo problemebi, firmaze maTi gavlenis done; 

arsebobs Tu ara problemebi konkurentebTan, dilerebTan, xelisuf-

lebasTan; usafrTxoa Tu ara Tqvens mier gamoSvebuli produqti, 

rogoria Tqveni sawarmos ekologiuri zemoqmedebis done; ramdeni 

saCivari Semovida momxmareblisagan momsaxurebis Taobaze, ramdeni 

saqoneli daabrunes, ra gafrTxilebebi iyo xelisuflebis mxridan. ra 

publikaciebi iyo masmediaSi Tqveni firmis Sesaxeb, ras aqceven 

Jurnalistebi mTavar yuradRebas. rogor wydeboda adre momxmarebelTa 

pretenziebTan dakavSirebuli problemebi da hqonda Tu ara maT farTo 

gaxmaureba. aqvs Tu ara firmas produqciis xarisxTan da mis gasaRe-

basTan dakavSirebuli problemebi, akmayofilebs Tu ara momxmarebels 

misi fasi, SefuTva, reklama. rogoria personalis da xelmZRvanelobis 

urTierToba, arsebobs Tu ara menejmentis problema. yvelaferi es 

saSualebas mogvcems droulad ganvsazRvroT organizaciis ZiriTadi 

problemebi da misTvis arsebuli safrTxeebi, raTa isini krizisSi ar 

gadaizardos.  

krizisis mizezi SeiZleba gaxdes:  

1. firmis xelmZRvanelobaSi strategiis da misi realizaciis taq-

tikuri gegmis ararseboba.   
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2. uyuradReboba menejmentis, marketingis, reklamis da a.S. warmo-

Sobili problemebis mimarT.  

3. uyuradReboba produqciis xarisxis, momxmarebelTa momsaxurebis 

mimarT.  

4. klientTa pretenziebis ignorireba da momxmarebelTa saCivrebze 

saTanado reaqciis ararseboba. 

5. susti komunikacia xelisuflebasTan, partniorebTan, miznobriv 

auditoriasTan, masmediasTan.  

6. personalis azris ignorireba.  

7. sazogadoebis azris ignorireba da PR-samsaxuris cudi muSaoba.  

yvela miTiTebuli mizezi SeiZleba gaxdes negatiuri situaciis 

warmoSobis safuZveli, romelic SeiZleba firmis funqcionirebisaTvis 

saSiS krizisSic ki gadaizardos. amitom PR-specialistma droulad 

unda SeamCnios miaxlovebuli krizisis niSnebi. esenia:  

1. produqciis gasaRebis da firmis Semosavlebis Semcireba.  

2. momxmarebelTa pretenziebis momateba xarisxis, momsaxurebis, 

produqtis fasebis mimarT, da maTi mimarTva sazogadoebriv organi-

zaciebSi, masmediaSi, samarTlebriv organoebSi.  

3. xelisuflebis, partniorTa da dilerebis xSiri SeniSvnebi.  

4. personalis ukmayofilebis zrda.  

5. masmediis saSualebebSi kritikuli, aramegobruli statiebis, ga-

dacemebis gamoCena.  

6. farTo sazogadoebis mtruli damokidebuleba.  

PR-specialistma unda icodes krizisis ganviTarebis ZiriTadi 

niSnebi: 1. moulodneloba; 2. informaciis ukmarisoba. faqtori, rome-

lic yovelTvis aRrmavebs kriziss; 3. movlenaTa swrafi ganviTareba. aq 

xSirad dro warmoadgens gadamwyvet faqtors. 4. gare Zalebis _ konku-

rentebis, masmediis saSualebebis Carevis faqtori; 5. situaciaze kont-

rolis dakargva; 6. panika.   

specialistma unda daadginos, ramdenad axdens adamianebze, fir-

maze zemoqmedebas mocemuli krizisi, sazogadoebis romel jgufs 

ufro Seexeba, rogoria materialuri da moraluri danakargi.  

krizisulma situaciam organizaciisaTvis SeiZleba gamoiwvios:    

1. gadaxdisuunarobisa da gakotrebis safrTxe; 2. warmoebis an misi 
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calkeuli ganyofilebis funqcionirebis Sewyveta; 3. mniSvnelovani 

momxmareblis an sabazro segmentis dakargva; 4. kvalificiuri kadrebis 

dakargva.  

nebismieri krizisisaTvis mzadeba yovelTvis unda iyos materia-

luri da organizaciuli. amisaTvis saWiroa arsebobdes calke saxs-

rebi da antikrizisuli gegma. personalma unda gaiaros Sesabamisi 

treningebi. PR-specialistma winaswar unda moamzados navaraudevi 

krizisisa da katastrofebis sia. amisaTvis man unda icodes Tavisi 

organizaciis yvela susti mxare, Seafasos krizisis daZlevis resur-

sebi. aucilebelia Seiqmnas krizisidan gamosvlis zusti, etapobrivi 

gegma.  

PR-specialistma unda Seqmnas antikrizisuli marTvis gundi. am 

gundSi unda Sevides firmis xelmZRvaneli, PR-menejeri, adamianebis 

resursebis menejeri, mTavari buRalteri da teqnikuri dargis 

specialistebi. gundis konkretuli Semadgenloba damokidebuli iqneba 

krizisis tipze, xolo uSualo monawileebi iqnebian is TanamSromlebi, 

romlebic ufro kompetenturebi arian warmoqmnil sakiTxebSi. auci-

leblad unda ganizazRvros yoveli gundis wevris zusti funqcia, 

dainiSnos pasuxismgebeli pirebi.  

winaswar unda ganisazRvros, risi funqcionireba SeiZleba Sewydes 

mimdinare krizisis gamo, dadgindes prioritetuli zomebi, gamo-

muSavdes krizisis Seyovnebis strategia. unda damuSavdes krizisis 

ganviTarebis ori scenari _ cudi da uaresi. winaswar unda ganisaz-

Rvros pasuxismgeblobis sferoebi: 1. muSaoba samTavrobo struqtureb-

Tan, momxmareblebTan; 2. urTierToba personalTan; 3. muSaoba masme-

diasTan.  

krizisuli situaciis daZlevisaTvis mniSvnelovania pasuxismge-

beli piris _ spikeris arCeva. krizisis dros spikeri firmis saxeliT 

warmoadgens mis pozicias da interesebs sazogadoebriobis da mas-

mediis winaSe. spikeri iseT Tvisebebs unda flobdes, rom moipovos 

sazogadoebis simpaTia, moaxdinos profesiuli codnis mudmivi demon-

strireba. man unda aCvenos sazogadoebas, rom kampania pasuxismgebelia 

momxdarze da ganicdis situacias sazogadoebasTan erTad, da iyenebs 

yvela resursebs krizisis dasaZlevad.  
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krizisze nebismieri reagireba SeTanxmebuli unda iqnes xelmZRva-

nelobasTan, sagangebod gamarTul TaTbirze. am dros saWiroa sxdomis 

oqmis Sedgena, Semdeg iwereba pres-relizi, romlis SeTanxmeba auci-

lebelia iuristTan. Jurnalistebs miewodeba maqsimalurad sruli, 

amomwuravi da utyuari informacia. informacia mudam unda ganaxldes, 

radgan axali cnobebis nakadi aqrobs krizisis SegrZnebas. krizisis 

msvlelobisas unda imatos dadebiTi informaciis nakadma, krizisis 

daZlevasTan dakavSirebuli RonisZiebebis aRweriT. Tqven unda auxsnaT 

momxmarebels _ ra unda moimoqmedos man, rom Tavi aaridos SesaZlo 

safrTxeebs.  

arasdros ar CaTvaloT krizisi dasrulebulad, sanam ar gada-

iWreba yvela sakiTxi, romlebsac SeuZlia kompaniis moRvaweobis norma-

lizeba. krizisis dros igrZnoba informaciis ukmarisoba. amitom 

gamoicema specialuri biuletenebi, gancxadebebi situaciis ganviTa-

rebis Sesaxeb. isini unda gavrceldes sxvadasxva arxebis meSveobiT. 

unda Seiqmnas cxeli xazi, damyardes ufaso satelefono kavSiri. 

SesaZloa fsiqologebis, iuristebis, mecnierTa daqiraveba. aucileb-

lad unda SemuSavdes RonisZiebebi krizisis dros dazaralebulTa 

dasaxmareblad, Semdeg materialuri kompensaciis gegma. es RonisZiebebi 

xels Seuwyobs krizisis swrafad daZlevas, danakargebis minimumamde 

dayvanas da firmisadmi sazogadoebis ndobis SenarCunebas. antikrizi-

suli RonisZiebebis mTavari elementebia: 1. patiosneba, informaciis 

sisrule; 2. TanagrZnoba, gulSematkivroba; 3. informaciis sajarooba 

da misawvdomoba, gulwrfeloba; 4. reagirebisa da daxmarebis drou-

loba; 5. krizisis Semdgomi reabilitacia.  

mTavari Secdomebi, romlebic kampaniebs krizisze reagirebis dros 

mosdis, Semdegia:  

1. Caketiloba da kontaqtebis uqonloba. xSirad aseT midgomas 

negatiur Sedegamde mivyavarT; vrceldeba xmebi, Worebi, midis firmis 

dadanaSauleba, sazogadoeba fiqrobs, rom firmas ar SeuZlia krizisis 

mogvareba.  

2. spikeris moqmedebaTa aradamajerebloba. sazogadoebas ar aqvs 

spikeris mimarT ndoba, radgan mas ar SeuZlia upasuxos mTavar Se-

kiTxvebs, ar aris kompetenturi teqnikur sakiTxebSi da a.S.  
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3. oficialuri pirebis izolirebuloba. organizaciis xelmZRva-

nelma aucileblad unda gaakeTos oficialuri gancxadeba krizisis 

daZlevis RonisZiebebis Sesaxeb. winaaRmdeg SemTxvevaSi sazogadoeba ar 

daijerebs, rom organizaciis mTeli Zalebi mimarTulia krizisis 

dasaZlevad.   

4. informaciis calmxrivoba. saWiroa informaciis momzadeba sxva-

dasxva miznobrivi jgufebis interesebis gaTvaliswinebiT.  

5. krizisis seriozulobis xarisxisa da masStabebis Semcireba.  

aseTi midgoma gazrdis undoblobas. organizaciam unda daarwmu-

nos sazogadoeba, rom xedavs krizisis realur masStabebs da gaazre-

buli aqvs misi SesaZlo Sedegebi.  

6. Setyobinebis miCqmalva. specializirebuli leqsikis gamoyeneba 

gamoiwvevs sazogadoebis negatiur reaqcias, radgan krizisis dros 

xalxs surs, rom informacia martiv da gasageb enaze miawodon.  

krizisuli situaciis dros aucilebelia kompaniis miznobrivi 

auditoriis mudmivi monitoringis Catareba, saWiroa masmediis publi-

kaciebze dakvirveba. yvelaferi es xels Seuwyobs ufro efeqturi 

sakomunikacio strategiis Camoyalibebas da krizisis daZlevas. amitom 

PR-specialists unda axsovdes, rom nebismieri krizisis dros mTavaria 

informaciis kontroli. Jurnalistebi nadiroben krizisebze, amitom 

Tqven unda moeridoT orazrovan gancxadebebs, sityvebs `ukomentarod~, 

`me ar vflob informacias~, `mxolod Tqven getyviT~. es gaamZafrebs 

situacias, gazrdis undoblobas. scadeT meti informacia gaavrceloT 

sakuTari arxebiT _ pres-konferenciebis, brifingebis, gamocemuli sain-

formacio broSurebis da bukletebis meSveobiT. Tqven SegiZliaT 

iyidoT dro televiziaSi, gverdebi presaSi, sadac mecnierebi da 

gamocdili specialistebi dawvrilebiT auxsnian mosaxleobas, ra 

moxda, da ra unda gaakeTos momxmarebelma. aqtiurad gamoiyeneT Tqveni 

veb-gverdi. SeiZleba Seiqmnas specialuri rubrika krizisis Sesaxeb, 

online-SekiTxvebi da pasuxebi. amgvari RonisZiebebi dagexmarebaT krizi-

sis daZlevaSi da organizaciis Semdgom reabilitaciaSi.  
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d a s k v n a  

 

• PR-kampania zogadad farTo saxelganTqmulobis, aRiarebis miRebaze, 

organizaciis imijis da reputaciis gaumjobesebazea orientirebuli. 

magram miznebis nusxa da kampaniis xasiaTi yovelTvis konkretul 

situaciazea damokidebuli.  

• efeqturi PR-kampaniis Catareba damokidebulia moqmedebis mkafio, 

etapobrivi gegmis arsebobaze. PR-gegma gansazRvravs kampaniis ZiriTad 

amocanebs, miznebs, meTodebs da prioritetebs. PR-kampaniis efeqtianoba 

bevrad damokidebulia gamoyenebul strategiasa da taqtikaze.  

• PR-gegmis ZiriTadi elementebia: situaciis analizi, gamokveTili 

miznebis, strategiis, taqtikis gansazRvra, media-gegmis Sedgena, sako-

munikacio arxebis dadgena, biujetis formireba, PR-RonisZiebebis 

grafikis Sedgena, gamoxmaurebebis monitoringi, Sedegebis Sefaseba.  

• PR-specialistma unda Caataros miznobrivi auditoriis da dainte-

resebuli mxareebis sociologiuri gamokvleva. Tavis saqmianobaSi 

specialisti unda eyrdnobodes sazogadoebrivi cnobierebis funq-

cionirebis kanonebs, socialuri jgufebis interesebs da adamianTa 

fsiqikis Taviseburebebis codnas.  

• PR-specialistma analizis safuZvelze unda dasaxos mkafio da 

mocemul situaciaSi misaRwevi miznebi; Seadginos realisturi biujeti, 

romelic iTvaliswinebs organizaciis materialur da adamianur resur-

sebs.  

• PR-specialistma unda aawyos efeqturi komunikacia miznobriv audi-

toriasTan, dainteresebul mxareebTan, PR-kampaniaSi CarTul adamianeb-

Tan, masmediasTan. aqtiurad gamoiyeneT Tqveni, masmediisagan damouki-

debeli sakomunikacio SesaZleblobebi: sainformacio furclebi, bro-

Surebi, bukletebi, interneti. kargad moifiqreT PR-aqciebis, pres-

konferenciebis, brifingebis Catarebis forma da masStabebi.  

• PR-kampaniis monawile da masSi CarTul adamianebs unda hqondes 

sruli da gasagebi informacia PR-kampaniis miznebsa da mosalodnel 

Sedegebze. es mogcemT kampaniis TiToeuli monawilis potencialis 
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gamJRavnebis saSualebas, moaxdens misi motivaciisa da interesebis 

stimulirebas, xels SegiwyobT ZiriTadi miznebis swraf miRwevaSi. 

eTikuri da iuridiuli normebis dacva mogcemT PR-kampaniis reputaciis 

amaRlebis, sazogadoebis ndobis mopovebis saSualebas.  

• jandacvis, ganaTlebis, kulturis, sportis sferoSi PR-kampaniis 

efeqtianoba bevrad saqmianobis am sferoTa funqcionirebis Tavisebu-

rebebis codnazea damokidebuli. PR-kampaniis am sferoebSi Catarebisas 

gamoiyeneT am dargebis specialistTa codna.  

• mudmivad CaatareT situaciis monitoringi, SeiswavleT adamianTa 

gamoxmaureba. es aucilebeli koreqtivebis droulad Setanis saSua-

lebas mogcemT.  

• PR-kampaniis Sedegebis swori analizi, situaciis mudmivi moni-

toringi momavalSi ufro efeqturi kampaniebis Catarebis SesaZleb-

lobas mogcemT.  
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