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The global economy is developing in a rather complex, dynamic environment. The
process of global transformation is accompanied with the emergence of new values and
establishment of entirely different relationships requiring a review of the current
marketing approaches. Such changes considerably affect the psychological and social

condition of consumers as well as their mode of conduct.

Social Marketing is one of the modern trend of Marketing, which aims not only to
focus on markets and needs of consumers, but to examine how marketing can be used
as a strategy for changing behavior of the consumers for empowering well being of

population around the world.

Achieving success in improving people’s well-being, positively influencing social
conditions, enabling people to lift themselves out of poverty and achieving social
justice and equity are some of the focus points of social marketing. Since its original
formulation, countless people and organizations in the world have observed,

experimented and, more importantly, applied the ideas of marketing to social issues.

Social marketing programs can act as a bridge between the public and private sectors.
Programs are developed in collaboration with governments to complement existing
services and distribution systems . Social marketing can also increase the overall

demand, segmenting markets and paving the way for greater commercial participation.

The author of the given work pursued the further objectives: to provide the reader
with the social marketing core concepts and principles, to offer an interpretation of
major works of academic and practical scholars in regard of Social Marketing. The
above work explores how social marketing adapts the commercial marketing approach
to achieve social goals, how instruments of the marketing can be used to achieve
success in the implementation of social marketing campaigns. The experience of social

marketing campaigns in the world and in Georgia are discussed in this book.too.
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Social marketing is extremely important in solving the social problems, which have
become so prevalent in the Georgian reality. On a par with the economic growth, the
economic reforms launched and investments made in the country lead to many

deepened social problems and fall of living standards in the population.

Authour explores Georgian experience regarding of implementation of social marketing
campaigns in the country. Consumer market is suffering the influx of substandard and
fake products. Georgia is among law-income countries where consumer market is
saturated with cheap, low-quality imported products failing to meet international

standards. This violates the rights of consumers and ultimately hurts the entire society

Unfortunately, consumer rights have not been publicly recognized yet. On the
contrary, the issue was watered down by liquidation of the Anti-Monopoly and
Consumer Rights Agency. Itis very importantto increase the knowledge base and
skill level of consumers. The international experience of social marketing has to be
thoroughly studied and adapted to the Georgian reality to make social values and
welfare available for all in addition to the economic growth.

In the nineties of the twentieth century Georgia witnessed the implementation across
her territory of Baku-Ceyhan Pipeline Project of major political and economic
Importance that was often hailed as the project of the century. The project
implementation had wide repercussions in the society. British Petroleum in charge of
the project had to reckon with the public demand not to pollute Borjomi mineral water
basin. Therefore, in the above zone BP conducted additional hydro-geological surveys,
analyzed oil spillage risks, etc.

It was one of the precedents in Georgia, when a company-implemented project was
based on the demands of social marketing. The public demand was that the pipeline
should go aside, not across the mineral water basin. British Petroleum presented quite a

safe project, laying the pipe several meters deep and brought the project to completion.

The current political-economic issues demand to study the social marketing more

deeply, as well as implementation of social marketing programs in Georgia.

82



83



