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Sesavali 
 

socialuri marketingi axali  marketinguli mimarTulebaa, romelic 

orientirebulia   ara marto  momxmareblebisaTvis umaRlesi  faseulobebis   

miwodebaze, aramed agreTve,  maTi grZelvadiani moTxovnebis dakmayofilebaze. 

 

socialuri marketingi xels uwyobs biznesis ganviTarebas, magram 

amasTan erTad, gansakuTrebul yuradRebas amaxvilebs sazogadoebaSi 

arsebuli socialuri problemebis mogvarebaze. socialuri marketingi 

sazogadoebrivi cvlilebebisa da biznesis marTvis axal teqnologias 

warmoadgens, romelic  ganapirobebs socialuri usafrTxoebisa da 

sazogadoebrivi keTildReobis miRwevas.  

  

   winamdebare naSromi warmoadgens socialuri marketingis koncefciis  

Teoriuli safuZvlebis ganxilvis pirvel cdas saqarTveloSi. masSi 

gaanalizebulia socialuri marketingis ZiriTadi principebi, socialuri 

marketingis strategiuli dagegmvis ganviTareba, axali socialuri produqtis 

formirebis specifika da sxva sakiTxebi. masSi mocemulia agreTve,  

socialuri marketingis programebis ganxorcielebis praqtika  msofliosa da 

saqarTveloSi.   

         

   iv. javaxiSvili saxelobis Tbilisis saxelmwifo universitetis 

ekonomikisa da biznesis fakultetis marketingis mimarTulebaze  

SemuSavebulia socialuri marketingis samagistro programa. mimdinare 

politikur -ekonomikuri procesebi moiTxovs socialuri marketingis ufro 

Rrma Seswavlasa da  farTomasStabiani socialuri marketingis programebis 

ganxorcielebas saqarTveloSi.   

     

  vfiqrobT, aRniSnuli naSromi daainteresebs   marketingis problemebze 

momuSave specialistebs, rogorc samecniero sferodan, aseve praqtikoss  

marketologebs.    
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               marketinis ganviTarebis axali midgomebi 
 

  
 
 

  marketinguli marTvis meTodebi,   
romlebic adre popularuli  

                                          iyo, dRes sakmarisi ar aris  
es amocana bevrad ufro rTulia 

 mwvave konkurentul garemoSi. 
   Bbenson Sapiro      

 

           
 msoflios ekonomika viTardeba metad rTul, dinamiur garemoSi. 

globaluri transformirebis procesSi Cndeba axali faseulobebi da 

myardeba urTierTobaTa sruliad gansxvavebuli formebi, romelic moiTxovs 

marketinguli midgomebis gadasinjvas.Mmarketingi yovelTvis cvlis muSaobis 

mimarTulebebs da meTodebs, xvewavs formebs, raTa xelSemwyobi atmosfero 

Seuqmnas bizness da momgebiani urTierToba daamyaros momxmarebelTan. 

marketingma unda uzrunvelyos momxmareblisaTvis maRali faseulobebis 

Seqmna, diferencireba moaxdinos sxvadasxva SemoTavazebebze da amoarCios 

misTvis saWiro produqti da momsaxureba. mwvave konkurenciul garemoSi 

marketinguli marTvis Zveli meTodebi Seicvala Tanamedrove meTodebiT, 

axali midgomebiT.1 

      Aarsebul viTarebaSi marketingi mniSvnelovan transformacias ganicdis. 

igi ganixileba ara marto samewarmeo saqmianobis  xelSewmyob qmedebad, 

aramed  marTvis iseT orientaciad, romelic samewarmeo saqmianobis CarCoebs 

scildeba da formirdeba, rogorc erTiani socialuri procesi, 

ganpirobebuli axali sabazro midgomebiTa da SexedulebebiT. marketinguli 

garemo sul ufro masStaburi da mniSvnelovani xdeba. marketologi ver mii-

Rebs strategiul gadawyvetilebas sazogadoebrivi normebis, Rirebulebebis, 

kulturisa da demografiuli maCveneblebis gaTvaliswinebis gareSe.  

                                                           

1 Shapiro, Benson P. Creating the customer –cetrcic team: coordinating sales and marketing ,  Harvard Business 

School, 2002. (Note #9-006.) 
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  mniSvnelovnad gafarTovda marketingis meTodologiuri baza da  

institucionur midgomebsa da produqtisa da momsaxurebis realizaciis 

meTodebs daemata menejeruli aspeqtebic. Sesabamisad, moZvelebuli gaxda 

marketingis fokusireba mxolod erT romelime aspeqtze, magaliTad 

vaWrobaze, produqtis gasaRebaze. marketingis Tanamedrove TeoriaSi 

sxvadasxva ekonomikur disciplinebTan erTad integrirdeba mecnierebis iseTi 

dargebi, rogoricaa ekonometrika, statistika, socialuri fsiqologia da 

sociologia. Tanamedrove marketinguli Teoria moiTxovs  bazarze arsebuli 

situaciis mizanmimarTul kvlevas, bazarze momxmarebelTa da sxva 

partniorTa  qcevebis gaanalizebas.  bazris moqmedeba ganisazRvreba sabazro 

garigebis bunebiTa da xasiaTiT.M 

       marketinguli kvleva fokusirdeba marketingis dinamiur bunebaze, 

romelic efeuZneba bazarze arsebul SezRudvebsa da momxmarebelTa mudmivad 

cvladi qcevis models. 

  marketinguli menejmenti aqcentirebas axdens momxmareblis  formireba-

ze, misi cvladi moTxovnebis dakmayofilebaze. magram 80-iani wlebidan 

dawyebuli marketinguli menejmentis obieqti gaxda konkurenciul garemoze 

moqmedi faqtorebi, marketingma miiRo politizirebuli mimarTuleba da 

sazogadoebrivi orientacia. 

 sazogadoebrivi marketingi gulisxmobs – momxmareblisa da konkurentis 

interesTa erTobliobas, afarToebs Tavisi saqmianobis arealSi iseT 

problemebs, rogoricaa ekologia, momxmareblis uflebebis dacva, umuSev-

roba, ekologia, nacionaluri interesebis gaTvaliswineba da sxva.A 

     amdenad, marketingis axali amocana gaxda ekonomikuri politikisa da 

sazogadoebrivi azris Sejereba bazarze orientirebuli warmoebis 

marTvaze.Aam amocanam moiTxova Tanamedrove pirobebSi marketingis Teoriisa 

da menejmentis ganviTareba, mimdinareobs konvergencia, rac aisaxeba Sida 

sawarmoo marTvis sistemis sabazro orientaciaSi.  

   produqtis tipi, romelsac mwarmoebeli sTavazobs momxmarebels,  

unda iyos  ara marto momxibvleli, aramed sasargeblo   maxasiaTeblebi 

matarebeli.   momxmarebelis mier Secnobili realuri faseulobebi xSirad  

erTmaneTisagan gansxvavdeba. momxmareblebi bevr SemTxvevaSi ubralod ar 

icnoben ama Tu im produqts Tu momsaxurebas. am SemTxvevaSi produqtisa da 
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momsaxureobis SecnobisaTvis mniSvneloba eniWeba iseTi faqtorebs, rogori-

caa: kompaniis reputacia, SefuTvis stili, dizaini, reklamis xarisxi, 

sabazro segmentebi, produqciis imiji da sxv. 

M marketinguli strategia warmoebisa da momsaxurebis swori organiza-

ciis Sedegia da igi momxmarebelTa sasargeblod xorcieldeba. marketinguli 

Teoriis principi moiTxovs momxmarebelze orientirebul politikas,Mmudmiv 

da safuZvlian kvlevebs, romelic realobaze unda iyos dafuZnebuli.Ppirvel 

rigSi aucilebeliaBbazris dinamiuri kvleva, samomxmareblo bazris 

formirebis, produqciis damuSavebis, fasebisa  da komunikaciebis politika, 

analizuri funqciis ganxorcieleba, aRricxva da analizi, prognozi, 

proeqtireba, bevri sxva, rac marketinguli saqmianobis sxvadasxva etapze 

metad mniSvnelovania.  

 warmoebis marTva srul SesabamisobaSi unda iyos momxmareblis orien-

taciaze politikasTan,  saWiroa mudmivi kavSiri, sruli informaciis floba. 

samomxmareblo orientacia zemoqmedebs rogorc ZiriTadi momxmareblis 

dakmayofilebis procesze, aseve potenciur momxarebelis mizidva-

ze.Mmarketinguli kvlevebis Catareba xdeba menejeruli gadawyvetilebis 

miRebis safuZvelze.Pproblemebis mravalsaxeobidan gamomdinare, upirvelesia 

saTanado informacia, romlis mopoveba garTulebulia  mwvave konkurenciuli 

garemos gamo. mTavaria miiRo iseTi gadawyvetileba, romelic uSualo 

zemoqmedebas moaxdens biznesis ganviTarebis procesze.  

     marketingis urTierToba gare samyarosTan mniSvnelovnad gansazRvravs 

kompaniis saboloo warmatebas. amitom mas mudmivad sWirdeba axali xerxebis 

SemuSaveba, rom drouli reagireba moaxdinos gare samyaroSi momxdar 

umniSvnelo cvlilebebze, romelsac awydeba konkurenciis pirobebSi moqmedi 

nebismieri sistema. erTiani gare samyaro, udides gavlenas axdens 

marketingul strategiaze. iseve, rogorc  marketingi zemoqmedebs garemoze,        

socialuri garemos kataklizmebi pirdapir aisaxeba biznesis ganviTarebaze. 

marketologi aregulirebs urTierTobas, romelic warmoiSveba biznessa,  mom-

xmareblebsa da  sazogadoebis wevrebs Soris produqtisa da momsaxurebasTan 

mimarTebaSi. gare samyaro Tavisi mravalferovani segmentebiT  udides  gavle-

nas axdens firmis mier SeTavazebul produqtisa da momsaxurebis 
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samomxmareblo Tvisebebze, momxareblis mier miwodebuli faseulobebis 

aRqmaze da moxmarebaze.  

cnobilia, rom sazogadoeba warmoadgens mniSvnelovan socialur Zalas, 

romelic zemoqmedebs samarTlebriv, ekonomikur da socialur garemoze. 

eqspertebis mier sayovelTaod aRiarebulia momxmarebelTa mxridan sul 

ufro qmediTi gavlenis moxdenis unari sazogadoebrivi da ekonomikuri 

ganviTarebis procesebze.  

 swored zemoaRniSnuli faqti ganapirobebs bolo droindel tendencias 

garigebaze orientirebuli marketingidan strategiul urTierTobaTa 

marketingze gadasvlas. dRes, marketologebi upiratesobas aniWeben xangrZliv 

garigebaze damyarebul mWidro ekonomikur da sazogadoebriv kavSirebs, raTa 

sazogadoeba uzrunvelyofili iqnas maRali xarisxis produqtiTa da 

momsaxureobiT.  

 marketinguli gadawyvetilebisas konkurentuli, politikul-samarTleb-

rivi, ekonomikuri, teqnikuri da socialur-kulturuli faqtorebTan erTad      

saWiroa marketinguli eTikisa da socialur pasuxsmgeblobis ZiriTadi 

principebis gaTvaliswineba. aRiarebulia, rom socio-marketinguli 

koncefciis danergva da eTikis normebis dacva produqtis warmoebisas, 

mniSvnelovnad gansazRvravs kompaniis warmatebis xarisxsa da mis imijs 

momxmareblis TvalSi. rogorc viciT, 90-iani wlebidan marketinguli 

ganviTarebis strategia warimarTa bazris fenomenis axleburi gagebisaken, 

momxmareblisa da mwarmoeblis urTierTierTobebSi ufro meti upiratesoba 

mieniWa momxmarebels. misi saWiroebebisa da moTxovnebis srul 

dakmayofilebaze iqna agebuli Tanamedrove marketinguli strategia. 

 am TvalsazrisiT sainteresoa axali midgoma, romelic cnobilia 

rogorc momxmareblis balansirebis (Customer Equity) Teoria, romelic  

gadmocemulia cnobili marketologebis roland rastis /Roland Rust,/ 

(merilendis universiteti), valari zeitmalis Valari Zeitmal / (CrdiloeT 

karolinas universiteti) da keiLlemonis /Key Llemon/ (bostonis koleji)   

SromebSi.  

es Teoria eyrdnoba axal marketingul strategias, romlis mixedviT 

marketinguli programa muSavdeba gaTviTcnobierebul momxmarebelze, am 

SemTxvevaSi Sedegebis finansuri Sefaseba da aRricxva bevrad ufro advilia. 
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marketinguli saqmianobis warmatebis indikatori momxmarebelTa raodenobaa, 

Tumca momxmarebelTa Tvisebrivi segmentireba aranakleb mniSvnelovania.  

   am Teoriis mixedviT momxmareblis dabalansebas (Customet Equity) aqvs sami 

mastimulirebeli Zala:  

faseulobaTa balansireba (Value Equity) momxmareblis obieqturi Sefaseba 

sargeblianobis TvalsazrisiT, damyarebulia produqtisa da momsaxureobis 

Secnobisa da sargebelis koeficientze, romelsac aRwevs momxmarebeli 

saboloo moxmarebis Sedegad;  

brendis balansireba (Brand Equity) momxmareblis subiqturi da winaswar 

Sefaseba brendisa, rodesac momxmarebels garkveuli codnis maragi gaaCnia 

da produqtsa da momsaxurebis Rirebulebis obiqturi aRqma mxolod 

moxmarebis Sedegad xerxdeba;    

balansirebis dacva - (Retention Equity) momxmarebeli apriorulia 

brendisadmi loialobisa da erTgulebis gamoCenis TvalsazrisiT.  

   momxmareblis balansirebis modeli saSualebas aZlevs marketologs 

gansazRvros romeli sami mastimulirebeli maCvenebeli _ Rirebuleba, brendi 

Tu balansirebis dacva aris ufro Zlieri maCvenebeli momxmarebelTa 

dasakmayofileblad. 2 

sazogadoebis dinamiur cvlilebebTan erTad momxmarebelTa 

Zalaufleba mniSvnelovnad izrdeba. igi - realuri socialuri Zalaa,  

romelic aisaxeba saqmiani urTierTobebis samarTlebriv, ekonomikur da mora-

lur garemoze. marketologebi, xelisuflebisa da sazogadoebis  warmomad-

genlebi aRiareben momxmarebelTa sul ufro da ufro qmediT gavlenas - 

sazogadoebriv da ekonomikuri ganviTarebis procesebze. marketinguli 

instrumentebis daxvewa momxmarebelTa mudmiv cvladi moTxovnis 

dasakmayofileblad arsebiTi faqtori xdeba marketingiuli saqmianobisaTvis. 

marketologma mudmivad Tvalyuri unda adevnos biznes-garemos mniSvnelovan 

tendenciebsa da ganviTarebis dinamikas.  

garemoSi mimdinare procesebi,  axali tendenciebis droulad gamovlena 

da interpretireba aucilebelia marketinguli gare samyaros Sesawavlad. in-

                                                           

2 Rust, R. Zeilman V. Lemon, K.  Return on marketing:using customer equity to focus market strategy,  journal of 

Marketing strategy,   68/1/,pp: 109-127 ,  2004,     
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formaciis analizis safuZvelze marketologma unda gaarkvios, xom ar aris 

es tendenciebi safrTxis Semcveli rogorc kompaniisaTvis, aseve 

sazogadoebisaTvis.  amis Semdeg marketologs ukve SeuZlia garemos konkre-

tul cvlilebaze reagirebis ukeTesi variantis SemuSaveba. 

marketinguli  garemosEaseTi cvlilebebi - mniSvnelovnad zemoqmedebs 

momxmarebelTa fsiqologiur da socialur mdgomareobaze, maTi qcevis 

xasiaTze. Tanamedrove marketingi komerciuli da arakomerciuli 

marketinguli saqmianobis erTianobas  warmoadgens, romelic marketinguli 

kompleqsis koordinirebuli saqmianobiT xels uwyobs axali faseulobebis 

damkvidrebas. marketingi qmediT gavlenas axdens ara marto calkeul 

momxmarebelze, aramed mTlianad sazogadoebazec. igi dResac momxmareblis 

mudmivad  mzardi moTxovnis dakmayofilebas uwyobs xels da uzrunvelyofs 

mewarmis Semosavlebs,MamasTan erTad, garigebaze orientirebuli marketin-

gidan xdeba gadasvla strategiul urTierTobaTa marketingze da momxmare-

belTan moklevadian garigebidan marketologi - upiratesobas aniWeben 

xangrZliv garigebaze damyarebul mWidro ekonomikur da sazogadoebriv 

kavSirebs, raTa sazogadoeba uzrunvelyos maRali xarisxis produqtiTa Tu 

momsaxurebiT.   

momxmareblebi erTmaneTisagan mkveTrad gansxvavdebian moTxovnilebe-

biT, qcevis normebiTa da CveulebebiT. momxmarebelTa qcevis wesebi icvleba 

drosa da sivrceSi. amitom moTxovnis dakmayofilebis xarisxic unda 

Seesabamebodes realur moTxovnebs, rac saWiroebs did Zalisxmevasa da 

efeqtian marketingul RonisZiebaTa gatarebas.   

marketinguli saqmianobis warmarTva momgebiani xdeba kompaniebisa da 

partniorebisMmarketinguli qselis saSualebiT, romelic am bolo periodSi 

ufro  masStaburi xdeba. Zlier konkurentul brZolaSi imarjvebs yvelaze 

ganviTarebuli marketinguli qseli, sadac moqmedebs Semdegi principi: 

warmateba SesaZlebelia mxolod momxmarebelTan erTad. 

kompaniis valdebulebebi momxmarebelTa mimarT gamoixateba upirveles 

yovlisa imaSi, Tu ramdenad maRal xarisxian produqcias sTavazobs igi 

momxmarebels. kompaniam  droulad unda miawodos  informacia sakuTari 

produqciis Sesaxeb TiToeul momxmarebels: Tu ra komponentebisagan Sedgeba, 

rogoria moxmarebisa da eqsploataciis wesebi, ramdenad Seesabameba 
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usafrTxoebis standartebs, ra saziano efeqti SeiZleba hqondes mis  

gamoyenebas da a.S.  

marketologis mizania ara marto mogebis miReba, aramed momxmarebelTa 

iseTi moTxovnilebebis dakmayofileba, romelic ar ewinaaRmdegeba sazo-

gadoebis interesebs. kompaniis saqmianobis maCveneblebi swored am kriteriume-

biT unda Sefasdes. kompaniam unda aRiaros im individualuri da sazogadoeb-

rivi sargebelis mniSvneloba, romelic ganisazRvreba rogorc Tvisebrivi 

parametrebiT, ise gayidvis, Semosavlebisa da mogebis raodenobrivi  maCveneb-

lebiT, am maCveneblebiT tradiciulad xdeba biznes struqturis marketingu-

li saqmianobis Sefaseba.  

      mogebis maqsimizaciisTvis brZolaSi zogjer calkeuli firmis  

interesebi ewinaaRmdegeba sazogadoebis interesebs. xelsayreli garigebebic 

ki yovelTvis ver iTvaliswineben momxmarebelTa interesebs.Aaucilebeli  

xdeba partniorebTan keTilsindisieri da gamWvirvale urTierTobebis  

formireba.  

marketingis marTva dakavSirebulia moTxovnis regulirebasTan, rome-

lic, Tavis mxriv, ukavSirdeba momxmareblebTan urTierTobebis regulirebas. 

kompaniis moqmedebebi winaaRmdegobaSi ar unda Sevides sazogadoebaSi 

arsebul samarTlebriv garemosTan da tradiciul eTikur da usafrTxoebis 

normebTan. 

kompaniis imiji marto warmoebis mimzidvelobiTa da  diversifaka-ciis 

unariT ar ganisazaRvreba, aramed im principebis dacviT, romelsac 

uzrunvelyofs sazogadoebis usafrTxoebas da sargeblobas moutans momxma-

reblebs da mTlianad samoqalaqo sazogadoebas.  

 sul ufro xSirad xdeba momxmarebelTa moTxovnebisa da sazogadoebis 

interesebis gaTvaliswineba, socialuri marketingis elementebis aqtiuri 

gamoyeneba,  rogorc biznes samyaros, aseve sakanonmdeblo organoebisa da 

samTavrobo struqturebis mier.   

mwvave socialuri problemebis mogvarebis mizniT gansakuTrebiT 

mniSvnelovania   mravalferovani  marketinguli RonisZiebis ganxorcieleba, 

rac TavisTavad uzrunvelyofs momxmareblis keTilganwyobis mopovebas.  

 adre kompaniebis ZiriTad mizans mxolod komerciuli warmatebis 

miRweva warmoadgenda.Nnaklebad gaTvaliswinebuli iyo momxmarebelTan 
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TanamSromlobisa da maTvis umaRlesi faseulobiT uzrunvelyofa.     

sabednierod es Zveli Sexedulebebi asparezs uTmobs inovaciur ideebs, rac 

gulisxmobs momxmarebelTan grZelvadiani momgebiani urTierTobebis 

Camoyalibebasa da ndobis mandatis SenarCunebas. 

miuxedavad imisa, rom marketinguli garemo SeiZleba firmisa da misi 

marketing-miqsis komponentebis farglebs gascdes, efeqturad momuSave marke-

tologi cdilobs marketingul gadawyvetilebaze potenciuli gavlenis 

prognozirebasa da  Sesabamisi operaciebis modificirebas bazris moTxovnaTa 

ukeT dakmayofilebis mizniT.   
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socialuri marketingis arsi 

 

dRes Cven viyenebT socialuri 
 marketingis axal  meTodologias,   
sazogadoebisaTvis mniSvnelovani  

 socialuri  problemebis mogvarebaSi. 
  Ffilip kotleri 

 

 

socialur-ekonomikuri problemebis gamZafrebasTan erTad marketingis 

koncefciam moicva bevri iseTi sakiTxi, romelzedac marketingi adre 

saerTod ar amaxvilebda yuradRebas. energetikuli resursebis krizisi, 

bunebis dacvis, cxovrebis donis, jamrTelobis gaumjobesebisa da bevri sxva 

socialuri problemebi dRes  marketingis yuradRebis centrSi xvdeba.  

 

marketingis politikur-samarTlebrivi, ekonomikuri garemo udides 

gavlenas axdens biznesis ganviTarebaze, iseve rogorc, momxmarebelTa 

damokidebulebis, ganwyobis formirebebaze ama Tu im produqtTan da 

momsaxureobasTan mimarTebaSi.Yyoveli kompania kargad unda erkveodes kanon-

mdeblobaSi, romelic moiTxovs momxmarebelTa interesebisa da uflebebis 

dacvas.Mmarketingul strategiaze gavlenas axdens xelisuflebis sxvadasxva 

doneze sakanonmdeblo iniciativebi,  maregulirebeli aqtebi, agreTve damou-

kidebeli maregulirebeli saagentoebis moqmedebebi. es moTxovnebi da akrZal-

vebi exeba marketinguli gadawyvetilebis yvela aspeqts: produqciis SemuSave-

bas, SefuTvas, distribucias, reklamas, bazarze produqtisa da momsaxurebis 

gatanas, maT  stimulirebasa da sxva saqmianobebs.  

 

Mmarketinguli gadawyvetilebis safuZveli xdeba biznesis  urTierTobe-

bis socialur-eTikuri normebi, komerciuli saqmianobebis saerTaSoriso 

kodeqsebi da wesebi, momxmarebelTa da sazogadoebis mTliani interesebi. mar-

ketingi mWidrodaa dakavSirebuli sxvadasxva sazogadoebriv da socialur 

problemebTan, is ipyrobs sazogadoebis yuradRebas. ufro metic, imis gamo, 

rom marketingi asrulebs kompaniasa da sazogadoebas Soris SemakavSirebeli 
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rgolis funqcias, pasuxismgeblobis nawili garkveulad  ekisreba socialuri 

problemebiT dakavebul marketologebs.  

A   

socialuri marketingis koncefciis formirebaze da ganviTarebze 

gavlena iqonia Semdegma faqtorebma:  

 biznesis globalizaciam, korporatiuli kapitalis axali formis 

warmoqmnam;  

 inteleqtualuri sakuTrebis inteleqtualur kapitalad gardaqmnam;  

 axali teqnologiebis ganviTarebis masStaburma donem da misi 

moqmedebis arealis gafarToebam.  

 marketinguli garemos permanentuli cvlilebebma, romlebmac radikalu-

ri gavlena iqonia biznesis ganviTarebaze  da uSualod momxmarebelze.  

 ekonomikur procesebSi saxelmwifo regulirebis zrdis tendenciam, 

biznesisa da saxelmwifo urTierTobebis gaRrmavebam;  

 biznesis pozitiuri imijis formirebis aucileblobam;  

 globalurma finansuri krizisma, garemos kataklizmebma., socialuri 

usafrTxoebis problemebma:  

 momxmareblis dacvisa da informirebis xelmisawvdomobis 

aucileblobam;  

 

  kompaniebis umetesoba cdilobs, aramarto gavlena iqonios momxmareb-

lis qcevaze, aramed aqcios es qceva produqtad da aaSenos brendi, romelsac 

erTguli momxmarebeli eyoleba. Sedegad, kompania uzrunvelyofs  

klientebTan xangrZlivi da mdgradi urTierTobebis damyarebas. bazris 

ganviTarebasTan erTad, momxmareblis dakmayofilebisaTvis mxolod produq-

tisa Tu momsaxurebis maRali done sakmarisi aRar aris _ aucilebelia 

faseulobaTa iseTi sistemis damkvidreba, romelic axlos iqneba miznobrivi 

segmentis faseulobebTan. rig SemTxvevebSi, es moiTxovs zegavlenis moxdenas  

momxmarebelTa aRqmaze, mis qcevaze, rac reklamisa Tu sazogadoebasTan  

urTierTobis programebis saSualebiT xorcieldeba.  

    XX saukunis 70-iani wlebidan   marketingis sxvadasxva mimarTulebebi  

gaCnda, maT Soris popularuli xdeba socialuri marketingis koncefcia. 

miznobrivi bazris moTxovnebis dakmayofilebasTan erTad  marketingi 
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fokusirebas axdens axal sasargeblo produqtze, romelic sazogadoebis 

interesebis gamomdinare   momxmarebelTa qcevis trasformirebas moiTxovs. 

momxmareblebTan xangrZlivi momgebiani urTierTobebis Camoyalibeba metad 

mniSvnelovani xdeba am aspeqtebis gaTvaliswinebiT. 

 

   socialuri marketingis, rogorc, axali koncefciis Sesaxeb pirvelad  

gaJRerda filip kotlerisa da gerald zaltmenis cnobil statiaSi 

`socialur marketingi: midgomebi socialuri cvlilebebisaTvis~, romelic 

daibeWda amerikis marketinguli asociaciis JurnalSi 1971 wels.3  

 

         marketingis socialur-eTikuri da socialuri pasuxismgeblobis 

sakiTxebi  mravaljer aris ganxiluli kotleris, amstrongis,  berkoviCis, 

keronis, devisis, seTisa  da sxva cnobili marketologebis SromebSi.4 socio-

eTikuri marketinguli koncefcia yuradRebas amaxvilebs socialuri 

pasuximgeblobisa da socio–eTikuri marketingis sakiTxebze.Bbiznesis 

socialuri pasuxismgeb-loba sazogadoebis winaSe did valdebulebebs 

akisrebs kompaniasa da firmas, raTa Tavisi saqmianoba warmarTos 

momxmarebelTa interesebis gaTvaliswinebiT. arizonis universitetis profe-

sori k. devisi miiCnevs, rom biznesi ar SeiZleba ganviTardes 

sazogadoebisagan izolirebulad. misi azriT biznesi unda  pasuxobdes 

sazogadoebriv moTxovnebs. igi ekonomikur faseulobebis SeqmnasTan erTad  

unda uzrunvelyofdes socialuri usafrTxoebis garantiebs. Aamitom firmebs     

socialuri valdebulebebi gaaCnia  da pasuxismgeblobiT unda upasuxon 

momxmarebelTa moTxovnebs  

   A  am ideam gansakuTrebuli popularoba moipova me-20 saukunis 70 

wlebidan. kotleri ganasxvavebs socialur marketings sazogadoebrivi 

                                                           

3. Kotler and Zaltman, article in the Journal of Marketing ‘Social marketing: an approach to planned social change``1971 ,    

  p p: 3-12; 
4. W.  Bearden,  T. Ingram Marketing , Principles and Perspectives,   1997 USA. Berkowitz, Kerin,  Marketing,     fourth   

   edition  1994,   Kotler P. Marketing management: analysis, planning, and control. — London, 1980., Kotler P. Marketing   

   for nonprofit organizations.  2nd Edition,   New Jersey, 1982.pp 33-45;  Bates, D. Social  marketing : strategies for 

changing public behaviour/Social marketing; Promoting the    caususof public and nonprofit agencies. Journal of 

Marketing, vol:55, no.1,  2008,. Davis, K.   Understanding the social responsibility puzzle,  Business  Horizons, Vol.10, 

1967, pp.45–50; Sethi, S.   Dimensions of corporate social performance: An analytic framework. California,  Management 

Review, Vol.17, 1975  pp.58–64 ;  h .amstrongi, f.kotleri, marketingis safuZvlebi, 2006,gv. 276 
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marketingisagan. sazogadoebrivi marketingi ixilavs marketinguli zemoqmede-

bis gavlenas sazogadoebriv keTildReobaze. is axlos aris korporaciul 

socialur pasuxismgeblobasTan da sxva socialur iniciativebTan.  

 

 socialuri marketingi ki aris instituciuri, saxelmwifo doneze 

warmarTuli politika, romelic zemoqmedebas axdens sazogadoebriv 

procesebze, moqmedebs, rogorc  sazogadoebis interesebis gamtarebeli. 

socialuri marketingi ufro farTo cnebaa, vidre socialurad pasuximgebeli 

da eTikuri marketingi. is sazogadoebrivad orientirebuli aqciaa, vidre 

konkretuli kompaniis mier Catarebuli mizanmimarTuli saqmianoba. es aris 

axali mimarTuleba, romelic qmnis momxmarebelTa orientirebul qcevas, 

miznobriv jgufze gaTvlil programis formirebas orientirebuls 

grZelvadian moTxovnaze da axorcielebs kontrols axali socialuri ideis, 

Temis, problemis warmoasaCenad da sazogadoebisaTvis sasargeblo unar-

Cvevebis  dasanergad.  

 

   1970 wels kotlerma Tavis kolegebTan erTad gamijna biznesis 

marketingi arakomerciuli marketingisagan, socialuri marketingi 

sazogadoebrivi marketingisagan. biznesis marketingis daxasiaTebis dros   

kotleri aRniSnavs, rom mogeba finansuri xasiaTisaa, xolo socialuri 

marketingis SemTxvevaSi mas finansuri xasiaTi ar gaaCnia. Tumca biznesi 

CarTulia da SeuZlia wvlili Seitanos socialuri produqtis formirebaSi.  

 

K kotleris azriT, bolo wlebSi socialuri marketingi ufro   

arakomerciuli organizaciebis saqmianobis ZiriTad nawilad iqca.    

Socialuri marketingi Zalisxmevas warmarTavs,rogorc  finansuri sargeblis, 

aseve socialuri ukugebis misaRebad. socialuri marketingi yuradRebas 

amaxvilebs socialuri da kulturuli momsaxureobis mxardasaWerad, aseve   

jamrTelobis  gaumjobesebasa da garemos usafrTxoebaze.  

  

      socialuri marketingis  mecnieruli koncefciis warmoCena akademiur  

doneze aSS –Si norTvesternis universitetSi daiwyo. 1968-1980 wleebSi f. 

kotlerma, s. levim, g. zaltmanma Seqmnes socialuri marketingis 
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meTologiuri safuZvlebi. maT naSromebSi gaanalizda, Tu rogor SeiZleba  

arakomerciuli marketingis meSveobiT kerZo biznesTan TanamSromlobiT       

momxmarebelTa qcevis Secvla, axali socialuri produqtis formireba,     

romelsac didi socialuri ukugeba gaaCnia.   

 

      socialuri marketingi procesia, romlis saSualebiT xdeba grZelvadia-

ni urTierTobebis formireba momxmarebelTa umaRlesi faseulobebisa da 

kmayofilebis Seqmna. axali moTxovnebi, qcevebi, mxolod marketingul 

partniorebTan urTierTobebiT aris SesaZlebeli. 

      socialuri marketingi aris ara erT konkretul momxmarebelze 

gaTvlili qmedeba, aramed sazogadoebriv jgufze mizanmimarTuli programis  

ganxorcieleba da axali socialuri qcevis formireba, romelsac mTeli 

qveynis masStabiT mniSvnelovani koreqtivebi Seaqvs konkretul produqtisa 

da momsaxurebasTan mimarTebaSi.  

 

     socialuri marketingi socialuri cvlilebebis marTvis axali 

teqnologiaa. socialuri marketingi gulisxmobs sami mTavari moqmedi agentis 

- momxmareblis, kompaniisa da sazogadoebis mizanmimarTul erTobliv   

saqmianobas sazogadoebis keTildReobis sasargeblod, rac gamoxatulia  

momxmarebelTa Zveli qcevis CanacvlebiT axali,Ppozitiuri qceviT.    

momxmarebelTa keTildReoba aris materialuri, sulieri da socialuri  

faseulobebis erToblioba. swored amitom socialuri marketingi am  

faseulobaTa aRiarebisa da danergvisaTvis orientirebuli saqmianobaa.  

 

      socialuri marketingi aris marketinguli koncefciisa da 

instrumentebis forma, romelic moqmedebs ara marto individTa jgufze, 

aramed miznobriv momxmarebelze. komerciuli marketingis teqnologiebi 

gamoyenebulia iseTi programebis dagegmvis, ganxorcielebisa da 

SefasebisTvis, romlebic SemuSavebulia miznobriv auditoriaze,    

adamianebze da maT qcevaze zemoqmedebisaTvis , raTa gaumjobesdes maTi da 

mTlianad sazogadoebis keTildReobis done. socialuri marketingi, rogorc  

disciplina filip kotlersa da  eduardo robertis mier warmodgenili iqna 

wignSi `socialuri marketingi:  sazogadoebrivi qcevis Secvlis strategiebi~ 
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sadac warmoaCinda marketingis warmarTveli roli socialurad 

mniSvnelovani kampaniebis ganxorcielebis procesSi.   

 

     kotleri Tavis wignSi `qcevis zemoqmedeba produqtze~ 5 socialur    

marketings ganmartavs Semdegnairad: socialuri marketingi aris axali 

produqtis formirebisa da sargeblis gadacemis procesi, rodesac 

miznobrivi auditoria mzad aris Secvalos qceva. misi sargeblianoba 

finansuri ganzomilebis gareSe ganixileba. socialuri marketingis mizans 

warmoadgen sazogadoebisaTvis mniSvnelovani socialuri problemebis 

gadawyveta, axali socialuri  produqtis dagegmva, formireba, faswarmoqmna, 

komunikacia marketinguli kvlevis safuZvelze.   

 socialuri marketingis amocanas ar warmoadgens mxolod mogebis 

miRebis maqsimalizacia. Mmisi mizania momxmareblis  qcevis Secvla, 

socialuri efeqtis miReba. obieqti ki miznobrivi momxmarebelia, romelic 

garemoSi damkvidrebuli stereotipis saSualebiT axorcielebs iseTi unar-

Cvevebis Camoyalibebas, romelsac ziani moaqvs aramarto konkretuli 

momxmareblisaTvis, aramed mTlianad sazogadoebisaTvis.  

A 

amitom aucilebelia am qcevis sasurveli qceviT Secvla, darwmunebis 

gziT zemoqmedebis moxdena miznobriv momxmarebelze. saboloo jamSi socia-

luri marketingi uzrunvelyofs sazogadoebis keTildReobis xelSewyobas, 

teqnologiuri inovaciebisa da samecniero aRmoCenebis gamoyenebiT axali 

socialuri produqtis Seqmnas. igi warmoadgens efeqtur meqanizms 

marketinguli miznebis ganxorcielebis saqmeSi.  

 

socialuri marketingis Pprocesi moicavs axali produqtis /qcevis/ 

pozicionirebas,  misi upiratesobis warmoCenasa da gayidvebis gazrdas.  

socialuri marketinguli koncefcia gvevlineba marketingis erT-erT 

aqtualur mimarTulebad, romelic biznesis  ganviTarebasaTan erTad agvarebs  

                                                           

5 Kotler Ph.  and Lee N. Social Marketing: Influeincing behaviours for good,  2008, p: 7 
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socialur problemebs.6 sazogadoeba, saxelmwifo struqturebi da kerZo 

biznesi erTiandebian  am miznis misaRwevad.  

 

2008 wlis martSi inglisis qalaq bristolSi gaimarTa saerTaSoriso 

konferencia socialuri marketingis problemebze, romelSic monawileoba 

miiRo marketingis dargSi momuSave 300 cnobilma mecnierma da praqtikosma. 

konferenciaze mosmenil iqna msoflios gamoCenili mecnierebebis moxsenebebi 

socialuri marketingis aqtualuri problemebis Sesaxeb.  

 

konferenciis Sedegebi asaxulia axal gamocemaSi `sazogadoebis yvela 

wevris efeqturad CarTva socialuri marketingSi`7 24 cnobili marketologi 

TavianT Sexedule-bebs gamoTqvamen socialuri marketingis problemebTan 

dakavSirebiT, xazs usvamen socialuri marketingis mniSvnelobas mTel 

msoflioSi.Amsjeloben socialuri marketingis meTodologiur sakiTxebze da 

iZlevian praqtikul rekomendaciebs.  

     

  socialuri marketingi moicavs komerciuli marketingis mraval aspeqts: 

ideis formireba,  momxmarebelTa kvleva, stimulireba, strategiuli dagegmva, 

pozicionireba, intervencia efeqturi qmedeba da sxva. socialuri marketingi  

efuZneba mraval disciplinas, rogoricaa ekonomika, fsiqologia, komunikacia, 

sociologia da anTropologia.  

 

  komerciuli marketingis instrumentebis gamoyenebiT socialuri 

marketingi uzrunvelyofs axali produqtis /qceva/wardgenas momxareblisaT-

vis saWiro drosa da adgilze. socialuri marketingis saqmianoba iwyeba 

maSin, rodesac icvleba  miznobrivi auditoriis qmedeba fokusirebuli axali 

qmedebisaken. socialuri marketingis mizani marto swavleba da cnobierebis 

amaRlebaa ar aris, aramed codnis miRebis process Tan unda axldes qcevis 

Secvlis procesi, romelic unda gardaiqmnes axal produqtad - axal qcevad, 

rac SemdgomSi ganapirobebs sazogadoebaSi arsebuli mravali socialuri 

                                                           

6 Kotler and Lee, When it comes to gaining a market edge while supporting a social cause, Stanford Social 

innoveation   Review, 2008 , August, http: www. Ssireview.org./site/printer/best of breed 
7 Effectively engaging people, viewvs from world social marketing conference , Bristol, 2008pp 1-24 
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problemis mogvarebas. socialuri marketingis koncefcia farTod gamoiyeneba 

siRaribis daZlevis programis ganxorcielebisaTvis, rac Zalian aqtualuria 

bevr qveyanaSi.   

 

  kotleris azriT socialuri marketingi ar aiZulebs momxmarebels 

Secvalos qmedeba, is moqmedebs darwmunebis gziT, cvlis momxmarebelTa 

qcevas, romelic xorcieldeba iniciativebis waxalisebisa da mxardaWeris 

saSualebiT.  

  kotleri aRniSnavs, rom korporatiul TanamSromlobas sargeblobis 

motana SeuZlia, rogorc saxelmwifo struqturebisaTvis, aseve aramomgebiani 

seqtorisTvis.Bbiznes seqtoris TanamSromloba saxelmwifo struqturebTan,   

momxmarebelTa gaaqtiureba metad mniSvnelovania sazogadoebis 

keTildReobisaTvis.  

  

     skolaSi bavSvebis velosipediT siaruli aris iniciativa, romelsac 

mTavroba uWers mxars sareklamo saSualebebiT. velosipedebis mwarmoebeli 

kampania CarTulia am iniciativaSi. is reklamis saSualebiT mouwodebs 

mSoblebs, rom SeuZinon bavSvebs velosipedi. ramdenime Tvis ganmavlobaSi 

cxadi xdeba, rom velosipediT skolaSi siaruli sasargeblo qcevaa 

bavSvebisaTvis, isini ufro aqtiuri da energiulebi  xdebian, ikleben wonaSi.  

velosipedis kompaniis imijic pozitiuri xdeba da korporatiul 

TanamSromlobas am SemTxvevaSi sargebloba moaqvs.8 

 

  sazogadoeba, mTavroba da kerZo seqtori sakanonmdeblo cvlilebebis  

iniciativiT gamodian. socialuri marketingis mTavari principia iseTi 

sakanonmdeblo aqtis miReba, romelic xels Seuwyobs qveynaSi arsebuli 

mravali socialuri problemis gadawyvetas. sakanonmdeblo iniacitiva unda  

xorcieldebodes Sesabamisad, qveynis ekonomikuri da politikuri 

strategiuli interesebidan gamomdinare.   

    socialuri marketingis konceftualuri safuZvlebi emyareba gacvlis, 

socialuri qcevis/behavioral/  cvlilebebis   socio-fsiqologiuri Teoriebs. 

                                                           

8 Fact sheet social marketing—a Teaching tool   for teacher 2005, Australia, p. 8 
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Ggacvlis  Teoriis mixedviT, gacvlis procesis ganxorcielebisaTvis saWiroa 

xuTi faqtoris gaTvaliswineba, romelic gansakuTrebiT mniSvnelovania 

socialur marketingSi :   

o gacvlis procesSi unda monawileobdes  ori mxare;  

o TiToeul mxares unda hqondes iseTi produqti, romelic faseulia 

meore mxarisaTvis; 

o mxareebs unda SeeZloT erTmaneTTan urTierToba da produqtis 

mitana; 

o TiToeul mxares unda SeeZlos SeTavazebul garigebaze Tanxmobis an 

uaris Tqma; 

o TiToeuli mxare unda acnobierebdes meore mxaresTan urTierTobis   

mizanSewonilobas 

 

 gacvlis Teoriis Sesabamisad momxmareblis qceva da produqtis 

Sesyidvis procesSi gadawyvetilebis miReba uSualod aris damokidebuli 

produqtis sargeblianobaze da gaweuli xarjebze. socialuri marketingi 

yuradRebas amaxvilebs sazogadoebaSi mimdinare socialur procesebze, 

rogoricaa bunebis dacva, usafrTxo cxovreba, ojaxis dagegmareba, 

jamrTelobis usafrTxoeba da sxva. igi exeba iseT saqmianobas, romelic 

uzrunvelyofs socialuri  prioritetebis ganmtkicebas  

 

       socialuri marketingis praqtika pirvelad gamoyenebuli iqna 

mTavrobis mier jamrTelobisa da garemos sferoSi arakomerciuli 

organizaciebisa da bavSvTa imunizaciis uzrunvelsayofad.      
  komerciuli marketingis instrumentebis gamoyenebiT socialuri 

marketingi xels uwyobs sazogadoebisaTvis axali, sargebliani  produqtis 

formirebas. socialuri marketingi aerTianebs komerciuli marketingis 

mraval aspeqts: reklama da stimulireba, momxmarebelTa kvleva, 

pozicionireba, SemoqmedebiTi strategia, ideis formireba da testireba, 

mediis strategia, dagegmva da efeqtiani  qmedeba.  

 socialuri da komerciuli marketingisaTvis erTnairad mniSvnelovania  

produqciis xarisxi, misi sargeblianoba, ganawilebis adgili da  

gavrcelebis formebi, magram amave dros arsebobs mniSvnelovani gansxvaveba 
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komerciul da socialur marketings Soris. qvemoT aRniSnuli cxrili  

gviCvenebs ZiriTad ganmasxvavebel niSnebs komerciul marketingsa da 

socialur  marketings Soris:9 

cxrili 1 

 

Ggansxvaveba komerciul da socialur marketings Soris 

 

komerciuli marketingi 

 

socialuri  marketingi 

 

upiratesobas aniWebs      

mwarmoebelTa interesebs 

upiratesobas aniWebs 

momxmarebelTa moTxovnebs 

mizani: komerciuli  mogeba 

 
mizani: socialuri efeqtis miReba. 

yidis produqts, gavlenas axdens 

momxmareblis  gadawyvetilebaze   

produqtis SeZenis  procesSi 

yidis sasurvel qcevas, 

darwmunebis gziT zemoqmdebas 

axdens  miznobriv momxmarebelze 

produqtisa da momsaxurebis  

miwodeba momxmarebelTa 

konkretuli individebisa da  

jgufebisaTvis 

 

Sedegia sazogadoebis    

keTildReobis xelSewyoba,   

teqnologiuri inovaciebisa da  

samecniero aRmoCenebis gamoyenebiT 

momxmarebleTa qcevis Secvla 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

                                                           

9 .Fadyen L, .Stead , G. Hastings ,A Synopsis of social marketing, 1999,pp.5-8; 
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Mmarketinguli kompleqsis komponentebi 
socialuri marketingSi 

 
socialuri marketingi aris  

sasargeblo   produqtis   
 formirebis procesi, romelic 

 xels uwyobs socialuri  
problemis gadaWras 

uiliam smiti         

  
                    

        marketinguli kompleqsi warmoadgens mTavar instruments, romelic    

miznobriv bazarze produqtisa da momsaxureobis sasurvel mdgomareobas 

uzrunvelyofs. harvardis universitetis profesorma jerom makartlim 1960 

wels SemogvTavaza marketinguli miqsi, romelic moicavs 4 elements.     

socialuri marketingi iyenebs marketingis tradiciul 4P-s: produqti/product;  

fasi/price/ stimulireba  /promotion/ da adgili /place/. am oTxi tradiciuli  

marketinguli komponentis gamoyeneba saSualebas aZlevs specialists 

SeimuSaos efeqturi sawyisi nabijebi warmatebuli socialuri marketingis 

kampaniis gansaxorcieleblad.Uuiliam smiti Tvlis, rom 4P saukeTesod  

aRwers socialuri marketingis maxasiaTeblebs iseTi produqtebisa da 

momsaxurebis formirebisaTvis, romelic xalxs socialur problemebis 

gadawyvetaSi exmareba.10 

 

            produqti /product/ - sasurveli qceva an momsaxureba, romlis 

formulireba unda moxdes miznobriv auditoriasTan SeTanxmebiT. termini 

`produqti aq miesadageba imas, rac iqneba SeTavazebuli miznobrivi 

jgufisaTvis. SeiZleba igulisxmebodes rogorc fizikuri produqti 

(magaliTad trenaJorebi, sportuli tansacmeli,) aseve momsaxureba (ufaso 

gamokvlevebi da diagnostika) da praqtikebi - Cvevebi (magaliTad dReSi  

bostneulis da xilis miReba, regularuli fizikuri datvirTva da a.S.) an 

Tundac ideebic ki (garemos dacva, antialkoholuri kampania). kotleri da li   

socialuri marketingis produqtis sam tips  ganixilaven.11 

                                                           

10 Effectively engaging people, Viewvs from world social marketing conference , Bristol, 2008p.23 
11 Kotler P, and Lee N. Social marketing: influencing behaviors for good. (3rd edition/p. 38 
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1. sasurveli produqti /core product/, gamoxatavs produqtis sargeblianobis 

farul dones.    

2. realuri  produqti / actual product/ arsebuli qceva  

3.  gazviadebuli produqti /augmented product/ produqti, romelic 

gulismobs produqtis ara marto fizikur arsebobas, aramed 

momsaxurebas, imijs, romelic iqmneba qcevis Secvlis mxardasaWerad.  

  

F     fasi / price- finansuri emociuri, fsiqologiuri da drosTan mimarTebaSi/ 

an winaaRmdegobebi, romlis winaSe miznobrivi auditoria dgeba. fasi rogorc 

wesi asocirebulia produqtis realur RirebulebasTan, Tumca socialuri 

marketingis SemTxvevaSi is SeiZleba iyos aramaterialuri xarji, individis  

samuSao dro, Semaferxebeli faqtorebi, uxerxuloba Tu SiSi.  

       am kuTxidan ufro naTelia socialuri marketingis daniSnuleba - 

vaiZuloT adamiani an adamianTa jgufi `iyidos produqti~ - rac gulisxmobs 

gaacnobieros da Seicnos axali qcevis sargebeli ukeT, vidre am specifikuri 

produqtis Rirebuleba. socialuri marketingis kompleqsi am SemTxvevaSi 

iyenebs aramonetarul fass.  

       gansakuTrebuli yuradRebis gamaxvileba monetarul fasze, romelic   

socialur programebs naklebad gaaCnia, aris marketinguli sibece /myopia/. 

aucileblia formebis moZebna,  rom naklebi danaxarjebiT Camoyalibdes fasi. 

zogierT SemTxvevaSi. arc monetaruli fasi ar aris gamoricxuli.   

        socialuri produqtis fasis gansazRvrisas gaTvaliswinebuli unda 

iqnes Semdegi faqtorebi: ra periodia saWiroa, rom adamianma Tavi daanebos im 

saqmianobas, romelic garkveuli drois ganmavlobaSi mas siamovnebas aniWebda, 

ra saSualebebis gamoyenebiT SeiZleba mavne Cvevevisagan Tavis daRweva, 

romelic saboloo jamSi negatiurad aisaxeba mis jamrTelobaze? 

 

       adgili /place/ -Mmdebareoba sadac organizaciebi da individebi axdenen  

saurveli qcevis formirebas.Aadgili, romelic aRwers Tu rogor unda        

miaRwios produqtma miznobriv auditorias. rodesac socialuri marketingis 

kampania sazogadoebas sTavazobs fizikur produqts, maSin produqtis    

distribuciis sistema unda ganxorcieldes Sesabamis adgilas. es adgili    

SeiZleba gulisxmobdes sawyobs, mwarmoeblis ofiss an klinikas, sacalo 
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vaWrobis wertilebs, sazogadoebriv RonisZiebebs da a.S. xolo aramaterialu-

ri produqtebisTvis arsebobs mravali `adgili~: interneti, televizia, radio, 

samsaxuri Tu skola, avtobusi, an eqimis kabineti, maRazia da sxva.   

miznobrivi auditoriis qcevis, momxarebelTa gamocdilebisa da arsebuli 

miwodebis sistemiT kmayofilebis donis gansazRvriT mkvlevarebi igeben 

rogori unda iyos SeTavazebuli produqtis saukeTeso distribuciis forma 

da adgili.  

 

          stimulireba/ promotion/- urTierTobis kavSiri, romelic axorcielebs 

sasurvel qmedebas sxvadasxva arxebis saSualebiT. rodesac adamianebi 

fiqroben socialur marketingze, isini moiazreben 4P-is mxolod bolo 

elements – stimulireba, romelic Sedgeba `reklamis, sazogadoebrivi 

urTierTobis, media mesijebis da personaluri gayidvebis integrirebuli 

gamoyenebisgan raTa srulyofilad iqnes gadacemuli Setyobineba sasurveli 

qcevis Sesaxeb~. produqtis stimulireba iyenebs mraval sxvadasxva tipis 

arxebs, iseTebs rogoricaa adamianTaSorisi arxebi (magaliTad, eqimebi, ojaxi, 

mSoblebi, megobrebi), jgufuri arxebi (samuSao RonisZiebebi, saklaso 

aqtivobebi da klubebi), organizaciuli da sazogadoebrivi (advokatura, e.w. 

"News Letter", sazogadoebrivi saqmianoba), aseve masobrivi mediis arxebi 

(reportaJebi, pirdapiri eleqtronuli werilebi, bilbordebi da gazeTebi) da 

bolos interaqtiuli eleqtronuli media (veb saitebi, biuletinebis dafebi, 

eleqtronuli fosta da sxva).   

 

       4P-is koncefcia aris gamyidvelis da ara myidvelis mier aRqmuli bazari. 

marketologebi produqtis gasaRebaze fokusireben, momxmareblebi 

faseulobisa da TavianTi problemis gadaWris saSualebebis Sesyidvas 

cdiloben daMamitom maT mier danaxuli bazaris Camoyalibeba ufro 

SesaZlebelia 4C saSualebiT: myidvelis /sakiTxis /gadaWra – Customer Solution, 

myidvelis danaxarji /Customer Cost/, xelsayreloba /Convenience/ da komunikacia 

/Communication/.12 socialuri marketingis strategiis dros  marketingul 

                                                           

12 Aamstrongi g,kotleri f, marketingis safuZvlebi,  ,2007, Tbilisi, gv.71; 
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kompleqs 4 P - is kidev emateba erTi P.  es aris politika /policy / socialuri, 

ekonomikuri da politikuri faqtorebi zemoqmedeben qcevaze, sazogadoebrivi 

Tu saxelmwifo politika unda warmoadgendes axali qcevis   

mastimulirebeli organos. 

       marketinguli kompleqsis TiToeuli elementi valdebulia 

ganaxorcielos iseTi strategia, romelic xels Seuwyobs axali 

sazogadoebrivi azrovnebisa da qmedebis formirebas. amitom marketingis sis-

temis nebismieri srulyofa uciloblad gulisxmobs yvela am sakiTxis Sefa-

sebas.  

 

      socialuri marketingis normebis Sesabamisad moqmedeba niSnavs  momxma-

reblebisa da biznes-partniorebis urTierT TanamSromlobas sazogadoebisa-  

Tvis sasargeblo produqtis SeqmnisaTvis.          

    amasTanave, fokusireba xdeba momxmarebelTa intensiur monawileobaze 

marketinguli strategiebis ganxorcielebis procesebSi. magaliTad, idris 

mutis, (Idris Mootee) avtori betseleri wignisa `umaRlesi intensiuri 

marketingi~ Semoaqvs marketingis damatebiTi 4p gageba,uSualod momxmareblis 

intersebis gaTvaliswinebiT. 

     idris muts miaCnia, rom mis mier mowodebuli axali 4P modeli 

srulyofilad asaxavs momxarebelTa wvlils axali faseulobebis SeqmnaSi.   

axali 4PPSedgeba Semdegi komponentisagan: personalizacia, (Personalization), 

monawileoba [(participation), Tanasaqmianoba(Peer-to peer)] -es aris mimarTuleba, 

romelic aerTianebs momxmarebelTa qselsa da sazogadoebis interesTa 

erTobliobas, sadac xdeba momxmarebelTa dacva, (winaswar modelireba 

Predictive Modeling  ).13   

 

 socialuri marketingi iyenebs yvela im gamocdilebas rac komerciul 

marketings gaaCnia da cdilobs, rom socialuri marketingis produqts 

gaaCndes momxmareblisaTvis mniSvnelovani faseulobebis Seqmnis aucilebeli 

piroba. Tanamonawileobis gazrdis garda momxmarebeli axal unar-Cvevebs 

iZens marketinguli kompleqsis damatebiTi variaciebis saSualebiT, romelic 

                                                           

13  Mootee I, High intensity marketing; 2004, Canada, pp: 35-39; 



 27 

kidev ufro amaRlebs mis rols marketinguli strategiuli gadawyvetilebis 

procesebSi. socialuri marketingis produqtisaTvis damaxasiaTebelia 

Semdegi samomxmareblo Tvisebebi: axali anu sasurveli qcevis danergva /mag: 

jamrTelobis prevencia, brZola bunebis dacvisaTvis/. 

o Zveli, araracionaluri qcevebis uaryofa,Mmavne CvevebisaTvis Tavis 

danebeba /Tambaqos moweva, Warbi tkbileulis miReba, manqanis marTvisas 

mobiluri telefoniT saubari, alkoholozmisa da sxva;  

o qcevebis modificireba /jamrTeli cxovrebis wesis danergva, manqaniT 

moZraobisas usafrTxoebis qamrebis  tareba/; 

o socialuri marketingis axali produqtis formirebisaTvis saWiroa 

arsebuli socialuri problemis gaanalizeba, miznobrivi jgufis 

segmentacia, miznobriv momxarebelze darwmunebisa da zemoqmedebis 

analizi, axali produqtis Seqmna da misi momxmarebelTan mitana. 

socialuri marketingis axali produqtis Seqmna, xangrZlivi da rTuli 

procesia,  moiTxovs saTanado kulturul da socialur garemos. 

 socialuri produqtis  Seqmnis procesi14 

  

 

 

 

 

 

 

 

 

 

 

  

    

                                                           

14   Andersen A, Social marketing in the 21st century, 2006 , p: 240 
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momxmarebeli sistematiurad ganicdis marketingul zemoqmedebas sxvadasxva 

formiT, romelsac yovelTvis ar SeuZlia misTvis dadebiTi Sedegis motana 

saWiroa mizanmimarTuli muSaoba, rom  pozitiurad ganawyos momxmarebeli 

axali qcevis misaRebad.Aaxali qceva-produqtis   mniSvnelovan faseulobas  

warmoadgens sazogadoebisaTvis.  momxmarebeli iZens axal unar-Cvevebs, 

icvlis cxovrebis stils, romelsac sazogadoebrivi sargebeli moaqvs.  

socialuri marketingis ideis ganxorcieleba kreg  lefebris mier 

gamoxatulia Semdeg diagramaSi. 

 

   

                 socialuri marketingis damakavSirebeli rgoli  

 

 

  

  

   

marketinguli 
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          socialuri marketingi da momxmareblis qceva 

socialuri marketingisaTvis  
mniSvnelovania   zemoqmedeba  

miznobriv momxmareblis qcevaze,  
 socio-fsiqologiuri faqtorebi  

gavlenas  axdenen qcevis Secvlaze  
  

alen andresen        

   
        momxmarebelTa saWiroebebi da moTxovnebi ganixileba, rogorc    

marketingul saqmianobis   mamoZravebeli faqtori.Mmarketinguli  strategia 

ar ganviTardeba, Tu momxmarebelTa safuZvliani kvleva ar 

ganxocieldeba.Mmomxmareblze orientirebuli marketingi aerTianebs iseT 

maxasiaTeblebs, rogoricaa informaciis Segroveba, faseulobis Seqmna, 

xelmisawvdomoba, arsebuli problemis gadaWra da sxva. 

 

  momxmareblis qcevis Teoriis Sesabamisad aucilebeliaMmomxmareblis 

qcevis analizi, romlis gareSe SeuZlebelia marketinguli strategiis 

ganxorcieleba. ra  ubiZgebs momxmarebels miiRos esa Tu is gadawyvetileba   

produqtisa da momsaxureobis SeZenis Sesaxeb? rogorc cnobilia, 

momxmareblis qceva  damokidebuli mraval faqtorze:  

 kulturuli - kultura, subkultura, socialuri klasi;  

 socialuri -socialuri jgufi, ojaxi, rolebi da statusebi; 

 pirovnuli - asaki, sasicocxlo ciklis etapebi; 

 ekonomikuri - mdgomareoba, cxovrebis stili,;   

 fsiqologiuri - motivacia, aRqma, rwmena da damokidebuleba;   

  momxmareblis fsiqografiuli   ganwyoba mniSvnelovnad ganapirobebs 

mis damokidebulebas brendisa da produqtTan mimarTebaSi, motivacias, mis 

qcevas gadawyvetilebis miRebisas.15 

                                                           

15  Fadyen L  Stead M.  Hastings G., A Synopsis of social marketing, 1999. p. 6 ;Kotler, P.  

 Roberto    E. Social Marketing: Strategies for changing public behavior. New York: The Free , 1989 



 30 

     rogorc cnobilia, marketingul kvlevebSi momxmarebelTa 

segmentaciisaTvis xSirad mimarTaven  sindicirebul meTodebs,  ukve 

SemuSavebul universalur models, romelic kvlevis procesSi xSirad 

gamoiyeneba. Aam TvalsazrisT cnobilia arnold mitCelis VALS-is meTodi 

/values-faseulobebi,  attitudes-damokidebulebebi , life-style –cxovrebis stili/ 

romelic pirvelad iqna gamoyenebuli AaSS 1970 wlebSi   momxmarebelTa 

Rirebulebebis,    faseulobebisa  da cxovrebis stilis  gamosakvlevad.  

 

      1978 wels   stenfordis universitetis  mier maslous saWiroebaTa 

ierarqiis Teoriaze dayrdnobiT SemuSavda VALS-is meTodi, romelic 

mniSvnelovan instrumentad iTvleba bazris  segmenetirebisa da 

momxmarebelTa maxasiaTeblebis dasadgenad.   aRsaniSnavia is garemoeba, 

rom momxmarebelTa pirovnuli maxasiaTeblebsa da yidvis 

gadawyvetilebis procesSi maT qcevas  Soris mWidro kavSiria. VALS-is 

meTodis saSualebiT SesaZlebelia  prognozireba, Tu ra reaqcia eqneba 

momxmarebels ama Tu im produqtsa da momsaxurebaze.  AVALS-is meTodi 

momxarebels yofs  9 segmentad, romelTagan TiToeuli xasiaTdeba 

sakuTari RirebulebebiT, cxovrebis stiliT, demografiuli 

maxasiaTeblebiT da msyidvelobiTi qcevis magaliTebiT.   magram am 

modelis mixedviT momxmarebelTa umravlesoba  miekuTvneba mxolod  

sam segments,xolo mcire nawili  eqvss segments , rac arTulebs 

Sefasebas. amitom 1989 wels stenfordisa da berklis universitetebis 

mecnierTa mier  SemuSavebuli iqna axali VALS-2 modeli, romelic 

sazogadoebas yofs ori  ZiriTadi mimarTulebiT. pirveli mimarTuleba 

asaxavs momxmareblis  qcevis orientacias.   gadawyvetilebis miRebis 

dros momxmareblis qceva   sakuTari mrwamsis  Sesabamisad aris 

gansazRvruli an sxvisi rekomendaciebis gaTvaliswinebiT. segmentaciis 

meore mimarTulebis mixedviT aRniSnuli  modeli   efuZneba stabilur,  

SedarebiT mudmiv momxarebelTa  urTierobebsa da Rirebulebebs, 

rogoricaa momxmareblis finansuri, informaciuli, fizikuri da 
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fsiqologiuri SesaZleblobebi. 16.VALS-is  momxmareblis fsiqografiuli 

segmentaciis sistemam   bolo wlebSi  sakmaod didi  cvlileba  

ganicada. gansakuTrebuli yuradReba daeTmo momxmareblTa   

fsiqologiuri faqtorebis gavlenas maT qcevaze.  socialuri marketingi 

iyenebs  VALS-is meTods da gansazRvravs  fsiqografiuli   faqtorebis 

gavlenas momxmareblis qcevaze.  

   socialuri marketingi pirvel rigSi iwyebs  im produqtisa da 

momsaxurebis gamokveTas, romelsac moxmarebis Sedegad momxmareblisaTvis 

arasasurveli Sedegi moaqvs. socialur marketingi axdens  uaryofiTi Sedegis  

warmoCenas, cdilobs SeimuSaos moqmedebaTa iseTi modeli, romlsac ara 

mxolod erTjeradi sargeblis motana, aramed axali qcevis formirebiT, 

axali produqtis formirebiT grZelvadiani sargeblobis motana SeuZlia.   

momxmareblis damokidebuleba produqtisa da momsaxurebisadmi garkveuli 

periodis gavlis Semdeg iqceva momxmarebelTa cxovrebis normad.Ees 

grZeldeba wlebis ganmavlobaSi. miuxedavad imisa, rom momxmarebeli    

acnobierebs, rom xSir SemTxvevaSi aseT damokidebulebas jamrTelobis, 

socialuri usafrTxoebis TvalsazrisiT  arasasurveli  Sedegi moaqvs.Mmas 

am problemis gadaWra mxolod sakuTari ZalisxmeviT ar SeuZlia.   

 qcevis Secvla sasurvel, idealur qcevad erTbaSad SeuZlebelia. 

amitom zemoqmedebas SeiZleba ar moyves pirdapir, idealuri qcevis formire-

ba. qcevaSi jer garkveuli koreqtivebi unda iqnas Setanili, romelic 

TanadaTanobiT gadaiqceva sasurvel qcevad. magaliTad momxarebelis 

damokidebulebis Secvla nikotinis mimarT unda ganxorcieldes garkveuli 

SezRudvebis ganxorcielebiT. Tavdapirvelad  nikotonis miRebis raodenoba 

unda Semcirdes.Aaseve mniSvneloba aqvs sazogadoebrivi TavSeyris adgilebze  

sigaretis mowevis akrZalvas. Mmisi mavneblobis Sesaxeb sistematiur 

informirebulobasa da sxva da sxva  RonisZiebis Catarebas. erT konkretul 

                                                           

 . 16. Kerin R,Hartley S,Rudelius W, Marketing: The Core, McGraw Hill Professional,pp:110-115,  

2003;www. Sric.-bi.com/VALS/types/shtml 
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momxmarebelze zemoqmedebis Sedegi SeiZleba gadaiqces sazogadoebriv, 

globalur problemad.magaliTisaTvis SeiZleba moviyvanoT alkoholuri da     

  narkotikuli midrekilebebi, Sidsi da sxva gadamdebi infeqciebi da 

siRaribis zrdis arnaxuli masStabebi sxvadasxva qveynebSi.  

yvela es problema miuxedavad sxvadasxva teritoriuli gavrcelebisa da  

ganviTarebis donisa mniSvnelovan gavlenas axdens globaluri masStabiT. 

warmoiqmneba  globaluri  usafrTxoebis problemebi.    

 magaliTad, janmrTelobisa da jansaRi cxovrebis mimarTulebiT   

ganxorcielebulma  kampaniebma jandacvis momsaxurebaTa uzarmazari 

industria Camoayaliba _ savarjiSo manqana danadgarebi da tansacmeli, 

naklebad kaloriuli da bunebrivi sakvebi, uaris Tqma swafi moxmarebis 

produqtebze. tendenciam moxerxebul tansacmelsa da saxlis ufro martiv 

avejze moTxovnis zrda gamoiwvia. es cvlilebebi yvela qveyanaSi 

sxvadasxvanairi specifikiT mimdinareobs, Tumca yalibdeba globaluri 

midgoma, romelic saerToa momxmareblebisaTvis   

 am TvalsazrisiT warmoeba kidev ufro metad viTardeba iqmneba axali 

momgebiani produqti da momsaxureoba, romelsac sazogadoebriv sargebelTan 

erTad,  biznesisaTvis moqvs  finansuri mogeba.   

 momxmareblis qcevaze aseve gavlenas axdens iseTi socialuri 

faqtorebi, rogoricaa patara jgufebi, ojaxi, socialuri roli da statusi. 

myidvelis gadawyvetilebebze aseve zemoqmedebs pirovnuli maxasiaTeblebi, 

rogoricaa: myidvelis asaki da sasicocxlo ciklis etapi, profesia, 

ekonomikuri mdgomareoba, cxovrebis stili, pirovneba da TviTaRqma.  

 radikalurad Seicvala cxovrebis stili, momxmarebelTa Cvevebi,  rac   

asaxva poulobs momxarebelTa  saqmianobaSi, interesebsa da SexedulebebSi an 

mis fsiqologiur ganwyobaSi.    

 M produqtisa an momsaxureobis SeZenis procesSi momxmareblis    

gadawyvetilebis miRebaze  did gavlenas axdens oTxi fsiqologiuri faqtori: 

motivacia, aRqma, rwmena da damokidebuleba.Ees fsiqologiuri maxasiaTeblebi   

ayalibeben SedarebiT xangrZliv da Tanmimdevrul qcevas.17 

                                                           

17 Sharyn Sutton, Marketing, Social  Marketing Quiterly, 1999, p. 3 



 33 

 amerikel mecnierTa jgufis mier warmodgenili socialuri marketingis 

modeli, warmoaCens, Tu ra faqtorebi gansazRvraven  axal qcevas, romlis 

saSualebiT iqmneba axali produqti, romelsac didi socialuri ukugeba 

gaaCnia. sami faqtori: momxmarebelTa motivacia, SesaZlebloba da unari  

erTobliobaSi  mniSvnelovan gavlenas axdens axal qcevaze. 

 motivacia  gulisxmobs garemocvis miznebs, maT survilebs da qmedebebs  

am miznebis misaRwevad. individebi arian motivirebulni qmedebisaken, rodesac 

maTi piradi interesebic gaTvaliswinebulia.   

  SesaZlebloba gulisxmobs momxarebelis mier SezRudvebis gareSe 

informaciis miRebas.Mmomxarebeli Tavisuflad moqmedebs yovelgvari   

winaaRmdegobis gareSe. pirovnebas SeiZleba hqondes motivacia, magram naklebi 

SesaZlebloba, radganac garemo ar aris xelsayreli. garemo udides gavlenas 

axdens SesaZleblobebis realizaciis TvalsazrisiT.  

 abraam maslous mixedviT yvela adamians gaaCnia fiziologiuri, 

usafrTxoebis, socialuri kavSirebis, TviTpativiscemisa da TviTgamoxatvis 

moTxovnilebebi. adamiani cdilobs, upirveles yovlisa, daikmayofilos misi 

upirvelesi moTxovnilebani. mas Semdeg, rac igi dakmayofildeba, is   

Seecdeba, daikmayofilos misi azriT Semdegi mniSvnelovani moTxovnileba. 

magaliTad, adamianebs, romelTac ar aqvT  dakmayofilebuli elemenetaruli 

moTxovnilebebi/SimSili, wyurvili, sicive/ ar ainteresebT produqtis 

xarisxi, ramdenad aris ekologiurad usafrTxo,  arc is,  CaisunTqavs Tu ara 

sufTa haers (usafrTxoebis moTxovnileba), ramdenad sufTaa sasmeli wyali,  

magram, rogorc ki dakmayofildeba TiToeuli mniSvnelovani moTxovnileba, 

Semdegi sxva mniSvnelovani saWiroeba dgeba rigSi.18 

    magaliTad, dRis wesrigSi dadga ekologiurad sufTa, jamrTeli 

produqtebis warmoeba da momxmarebelisaTvis SeTavazeba, iseve rogorc 

nakleb kaloriuli produqte-bis warmoeba, antinarkotikuli, antinikotinuri 

RonisZiebebi da sxva. socialuri marketingisaTvis yvela es problema 

sasicocxlo mniSvnelobisaa. msoflios sazogadoeba dRes ukve kargad 

acnobierebs im safrTxes, Tunda zemoT dasaxelebuli problemebidan 

gamomdinare, romelic kacobriobis winaSe dgas.  

                                                           

18 amstrongi g, kotlerif,  marketingis safuZvelebi, 2007, Tbilisi. gv.189 
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 amerikelma mecnierma d. Svarcma adamianis motivacia dayo or jgufad: 

racionaluri (mogeba, riskis Semcireba, moxerxebuloba, xarisxi, usafrTxoeba 

da emocionaluri (sakuTari me, piradi Zalaufleba, Zalaufleba da gavlena, 

sazogadoebaSi aRiareba da sxva).  

      aRsaniSnavia, rom xSirad emociuri faqtorebi aWarbebs racionalurs. 

Eemociuri faqtorebi udides gavlenas axdenen momxmareblis qcevaze. 

momxmarebelTa qcevis kvlevisaTvis aucilebelia im faqtorebis  Seswavla, 

romelic gansazRvravs momxmarebelTa qcevasa da stimuls konkretul drosa 

da garemoSi. 

 momxmareblis moTxovnebi grZelvadiani sazogadoebis interesebis 

gaTvaliswinebiT iTxovs miwodebuli iqnes axali faseulobani, romelic   

momxmarebelTa negatiur qcevas Secvlis axali  pozitiuri qceviT.  

 amisaTvis aucilebelia am negatiuri qmedebebis Sedegad gamowveuli 

socialuri problemebis droulad gadaWra, rac socialuri marketingis 

upirveles amocanas warmoadgens.   
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socialuri marketingis kriteriumebi 

 
  marketinguli teqnologia 

gamoiyeneba  momxmareblis  
   grZelevadiani interesebis  

gaTvalisiwnebisaTvis   
 kreig lefebri      

 

                     
 socialuri marketingis mecnierebi da saerTaSoriso socialuri 

marketingis asociaciebi muSaoben kriteriumebis gansazRvraze,  romlebic 

uzrunvelyofs socialuri marketingis ganxorcielebas. socialuri 

marketingis saerTaSoriso centris mier SemuSavebulia socialuri 

marketingis ZiriTadi kriteriumebi, romelic gansazRvravs   sazogadoebrivi 

moTxovnebis dakmayofilebis SesaZleblobebs. maT Soris 6 kriteriumi 

cnobili marketologi a.Aandersenis mier jer kidev 2001 wels iqna 

mowodebuli mis cnobil naSromSi: `marketingis socialuri cvlileba - 

qcevis cvlilebebi jamrTelobis, socialuri ganviTarebisa da garemos  

xelSesawyobad~.19 

 

1. momxmarebelTa orientaciis formireba –Uunda SeirCes specialuri 

miznobrivi segementi, romelic fokusirdeba erT konkretul problemaze. 

arsebobs momxmarebelTa pirdapiri miznobrivi da meoradi jgufebi. Tu  

socialuri marketingis mizani konkretul SemTxvevaSi aris bavSvebis 

fizikuri aqtiurobis gazrda da janmrTeli cxovrebis wesis danergva 

adreuli asakidan, is SeuZlebelia maTi mSoblebis gareSe.Aamitom meore 

miznobrivi jgufi am SemTxvevaSi unda iyos mSoblebi, romlebic imoqmedeben 

bavSvebze. saWiroa orive jgufis kvleva, zemoqmedeba maTze, sasurveli miznis 

miRweva. anu iseTi qcevis formireba, romelic uzrunvelyofs bavSvobis 

asakidan janmrTeli cxovrebis wesis danergvas. saRi azrovnebis ganviTarebas 

swor kvebasaTan, sportTan da alkoholur sasmelebTan dakavSirebiT.  

                                                           

19 Social marketing,National Benchmark Criteria, French, Blair-Stevens (2006) adapted from original benchmark 

criteria   developed by Andreasen  (2002) Andreasen A. Marketing social change – changing behaviour to promote 

health, social     development, and the environment. San Francsico, CA: Jossey-Bass; 1959;Andreasen  A.  

Marketing social marketing in the  social change marketplace. Journal of Public Policy and Marketing 

2002;21(1):pp:3-13. 
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 janmrTeli bavSvi, janmrTeli STamomavloba es aris sasurveli mizani, 

qceva. am SemTxvevaSi adgili aqvs ojaxis, kompaniisa da saxelmwifos 

interesebis erTianobas. amisaTvis saWiroa bazrisa da momxmarebelTa 

seriozuli kvleva, Sejerebuli sxvadasxva informaciebiT da statistikuri 

masalebiT. yuradRebis gamaxvileba momxmarebelTa konkretul Tvisebebze, maT 

saWiroebebze, yoveldRiuri cxovrebis normebze.  

 

2. qceva – fokusireba xdeba miznobrivi jgufis qceviT analizze, 

rogor iqcevian momxmareblebi? yuradRebis gamaxvileba arsebul qcevis 

uaryofiT aspeqtze da mis Sedegebze. sasurveli qcevis gamokveTa,  formireba 

da xelSewyoba, waxaliseba. axali  socialuri produqtis anu axali qcevis 

Seqmna xdeba intervenciis saSualebiT: qcevis formireba, qcevis ganmtkiceba, 

qcevis Secvla da qcevis kontroli.  

 

3.  qcevis/ Behavioral/ Teoriis 4 sferoze yuradRebis gamaxvileba: bio-

fsikuri, fsiqologiuri, socialuri, garemo/ekologiuri/   

 

    

4. prognozireba momxmareblis axali qcevis Sesaxeb, ra potenciali da 

resursi aris saWiro, rom uaryofiTi qcevis modeli Seicvalos idealuri 

qcevis modeliT.  

 

5. gacvla -Aaucilebelia gaanalizdes ra unda gaices, rom miiRo 

Sesabamisi sargebeli/finansuri, fizikuri, drois dazogva, socialuri. 

 

 

6.  unda ganisazRvris  miznobrivi jgufis konkurentunariani garemo,, 

ra aris miznobrivi jgufisTvis konkurentunariani garemo,  /fsiqologiuri 

faqtorebi,  siamovneba, riskis gaweva, midrekileba/ da gare zemoqmedeba. 

 

7. segmentacia - mniSvnelovania konkretuli miznobrivi segmnentis 

SerCeva, momxmarebelTa cxovrebis stilisa da perspeqtivis gansazRvra 

saboloo miznis misaRwevad;  
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      8.M meTodebis erTianoba –arsebuli meTodebis kompleqsurad gamoyeneba. 

pirdapiri intervencia xorcieldeba sxvadasxva etapebad: 1. informireba, sti-

mulacia, 2. momsaxureba da mzrunveloba, 3. dizaini, adaptacia, 4. regulacia,  

kontroli. 

 

  socialuri marketingi ayalibebs momgebian urTierTobebs momxmarebel-

Tan axali samomxmareblo Rirebulebis damyarebiT, romelic gvevlineba axal 

socialur produqtad.  

 

 mudmivi mzardi ekologiuri problemebis, bunebrivi resursebis mkeTri 

Semcirebis, mosaxleobis swrafi zrdis, globaluri ekonomikuri problemebi-

sa da socialuri usafrTxoebis deficitis pirobebSi socialurma marketin-

gma unda daabalansos kompaniis mogeba, momxmareblis moTxovnilebebi da 

sazogadoebis interesebi. Tu adre marketingul gadawyvetilebaTa miRebisas 

ZiriTadi amosavali iyo kompaniis mogebis odenoba, socialuri marketingi 

aRiarebs momxmareblis moTxovnilebaTa grZelvadiani dakmayofilebis 

mniSvnelobas da marketingul gadawyvetilebaTa miRebisas iTvaliswinebs 

sazogadoebis interesebs.  

 

adre marketings ufro komerciuli struqturebi mimarTavdnen. ukanasknel 

wlebSi ki marketingi mravali arakomerciuli organizaciis (kolejebis, 

saavadmyofoebis, muzeumebis, universitetebis, Teatrebis, policiisa da sxva 

dawesebulebebis strategiis  mniSvnelovani komponenti gaxda. 

 

sazogadoebrivi faqtoris gaTvaliswineba aranakleb mniSvnelovania 

strategiis formirebisas, romelic Semdgom yalibdeba sazogadoebriv 

dakveTad. magaliTad, naklebSemosavlian qveynebSi moTxovna mkveTrad izrdeba 

sakveb produqtebze, mdare saqonelze, xolo mcirdeba - fufunebis sagnebze. 

maRalSemosavlian qveynebSi ki moTxovna izrdeba dabalkaloriur 

produqciaze, fufunebis sagnebze, sxvadasxva saxis momsaxureobaze. kompaniam 

pirvel rigSi unda gaanalizos is, Tu ra aris dRes sazogadoebis faseuloba da 

ra saxis Rirebulebebze akeTebs is ZiriTad aqcents.  
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socialuri marketingi qmnis iseT strategias, romelic iTvaliswinebs    

organizaciuli saqmianobis im mimarTulebiT warmarTvas, romelic gamoxatavs 

sazogadoebis interesebs konkretuli produqtisa da momsaxureobis mimarT. 

konkurenciis arsebuli done gavlenas axdens strategiis formirebaze.  

 

amitom aucilebelia sazogadoebrivi prioritetebis mixedviT moqmedeba 

da sazogadoebis molodinis gamarTleba. samTavrobo saagentoebi did 

yuradRebas iCenen marketingisadmi. socialuri marketingis saSualebiT 

saagentoebi specialur programebs qmnian, rom daamkvidron usafrTxo garemo, 

jamrTeli cxovrebis wesi, cxovreba narkotikebisa da nikotinis gareSe.  

es programebi momxmareblis grZelvadian interesebzea agebuli. 

saganmanaTleblo muSaoba, jamrTeli cxovrebis stimulireba, Sesabamisi 

samedicino produqti da momsaxureoba, distrubiciis sistema dakavSirebuli 

garkveul danaxarjebTan, romelic donoris daxmarebis gareSe SeuZlebelia. 

bevr qveynaSi saxelmwifo programebi axorcielen socialuri marketinguli 

RonisZiebebis dafinansebas. xSir SemTxvevaSi produqti dabal fasSi, TviT- 

 Rirebulebaze dabla iyideba.  

 

zogierTi produqtis bazarze pozicionireba warmoSobs eTikuri xasiaTis 

kiTxvebs. magaliTad, naxmari manqanebis gamyidvelebs xSirad adanaSauleben 

myidvelis SecdomaSi SeyvanaSi – SeTavazebuli produqtis Rirsebis “Selama-

zebidan” pirdapir motyuebamde. 
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socialuri marketingis strategiuli dagegmva 

 
   socialuri marketingi  
 SeimuSavebs strategiul 

                                                            gegmas  grZelvadian 
                  sazogadoebriv moTxovnisa da  

sasargeblo  produqtis formirebaze    
                                         alen andresen      

  

socialuri marketingis dagegmvis procesi 6 fazisagan Sedgeba:20 

  

1. problemis gansazRvra  

2. amocanebis formulireba   

3. bazris segmentacia da miznobrivi auditoriis SerCeva  

4. marketinguli strartegiis SemuSaveba   

5. intervenciis ganxorcieleba 

6. programis efeqtianobis  Sefaseba  

  

 socialuri marketingi moiTxovsBbazris siRrmiseul kvlevas da 

faseulobebis swor identificirebasa da gansazRvras, agreTve im faqtorebis 

gaanalizebas, romlebic zemoqmedeben momxmarebelze gadawyvetilebis miRebis 

procesSi. kvlevis gareSe SeuZlebelia: 

 miznobrivi momxarebelis saWiroebebisa da moTxovnebis zustad  

gansazRvra. 

 sasargeblo informaciebis miReba saWiro pirovnebebisagan. 

 gadawyvetilebis miReba miznobriv auditoriasTan erTad. 

 socialur-marketinguli kampaniis gegmis gansazRvra.  

 

 socialuri marketingis eqvs etapiani procesi xels uwyobs iseTi 

marketinguli programis SemuSavebas, romelic dafuZnebulia miznobrivi 

                                                           

20The six phases of the social marketing process,  Social Marketing edition, 2003  Turning point social marketing 

collaborative, the U.S. centers for disease control and prevention, Office of Communication, Atlanta, Academy for 

Educational Development, Washington;W. Binney, J. Hall, M. Shaw A new social marketing model: testing and 

application of the MOA framework,  , US  1999, pp: 2-7,   
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auditoriis survilebze, moTxovnebze da maT molodinebze. qvemoT mocemuli  

N  cirkulirebadi procesi gviCvenebs  procesis erTianobasa da ukukavSirs  .  

  

 

 

 

nax 2. kreg lefebris sqema: socialuri marketingis cirkulirebadi procesi21    

 

 

 problemis konkretuli gansazRvris Sedegad xdeba amocanebis 

Camoyalibeba, socialuri marketingis strategiis SemuSaveba da intervenciis 

ganxorcieleba miznobriv momxarebelTan erTad socialuri problemis 

gadasaWrelad. magaliTad, viskonsinis universitetis biznesis skolis 

profesori mixeil rotSildi miiCnevs, rom xSirad momxmarebeli 

gadawyvetilebis dros ar acnobierebs Tu ra Sedegi SeiZleba moutanos   

aRniSnuli produqciisa da momsaxureobis moxmarebam. socialur marketingis 

jamrTelobis programebis ganxorcielebisas is gvTavazobs erTian 

struqturas, romelic zemoqmedebas moaxdens miznobriv auditoriaze. Mmisi 

azriT aucilebelia momxmareblis motivaciis, SesaZleblobebisa da unaris  

                                                           

21  LefebvreC,  Flora J.  Social Marketing and Public Health Intervention, Health Educ. Behavior. 1988;  pp: 299-

315    
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.erTian konteqstSi gaanalizeba da socialuri marketingis intervenciis 

ganxorcieleba erToblivi kombinaciiT: ganaTleba, marketingi da 

sakanonmdeblo baza.22 

 

 ganaTleba sTavazobs saWiro informaciasa da codnas, marketingi   

momxarebelis qcevis Secvlisa da pozitiuri qcevis ganmtkicebis saSualebas 

iZleva, xolo sakanonmdeblo baza xels unda uwyobdes Sesabamisi  

sakanonmdeblo sivrcis Seqmnas.  

 

 magaliTisTvis moviyvanoT SemTxveva, rodesac momxmarebelze orientire-

buli jandacvis komunikaciebis modeli strategiis SemuSavebisTvis mimarTavs 

eqvs umTavres da kargad gaazrebul SekiTxvas specifikur jandacvis Temis 

garSemo `jandacvis xelSewyobisa da kibos mkurnalobis mecnieruli 

rekomendaciebi~, risi mizanic miznobriv auditoriaze maqsimalurad 

morgebuli mesijebis miRebaa. programis specialisti kiTxebze pasuxis 

gacemis procesSi iyenebs iseT kvlevis teqnikas, rogoricaa fokus jgufebi, 

komerciuli monacemTa bazebi da piradi interviuebi, raTa saukeTesod gaigos 

momxmareblis realuri viTareba da upasuxos  kiTxvebs:  

1. vin iqneba miznobrivi auditoria da ra ZiriTadi maxasiaTeblebi 

gaaCnia maT?  

2. ra unda moimoqmedos miznobrivma pirovnebam komunikaciis 

(kampaniis) Sedegad? 

3. ra `jildos~ - sargebels unda pirdebodes Setyobineba 

momxmarebels? 

4. rogor unda iyos kampaniis Setyobineba (`Sepireba~), ramdenad 

sando? 

5. romeli komunikaciis saSualebebi da `mamoZraveblebi~ unda iyos 

gamoyenebuli? 

6. ra saxe unda miiRos am qmedebebma?  

 

                                                           

22.Rothschild M. Sticks and promises:A conceptual framework for the management of public health and social 

issue behaviors, 26 / Journal of Marketing, October 1999,p:5-14 
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 pasuxebis Sedegad SemuSavebuli iqneba  strategiuli midgoma aqtiuri 

socialuri  marketingis kampaniis gansaxorcieleblad.  

 

 qvemoT mocemulia diagramis saxiT naxati, Tu rogor xdeba  kampaniis  

strategiuli dagegmvis  formireba.  

  

 

strategiuli dagegmvis  formireba* 

  

 

 

 

 

 

 

 

 

  

*nax. 3. Lefebvre masalidan  

 

 

 arsebuli viTarebis Seswavlis Sedegad, romelSic realurad uwevs 

momxmarebels yofna xdeba momxmareblis mdgomareobis Sefaseba,  mimdinareobs 

kvleva, raTa gairkves Tu rogoria viTareba konkretul socialur 

problemasTan mimarTebaSi. ra perspeqtiva arsebobs am problemis gadawyvetis 

TvalsazrisiT. rogoria sazogadoebis damokidebuleba, ramdenad mzad aris 

sazogadoeba, rom SeebrZolos aRniSnul problemas da Camoayalibos 

miznobrivi jgufi, romelic mzad iqneba axali produqtis Sesaqmnelad. 

aucileblad unda gairkves, saWiroa Tu ara sakanonmdeblo bazis cvlileba 

aRniSnuli problemis gadasaWrelad. ra safuZveli arsebobs  konkretuli 

kampaniis  warmatebiT ganxorcielebasaTvis.   

  

kanonmdebloba, 

regulireba da 

programis 

moTxovnebi 

 
momxmarebelis kvleva 

 

momxmareblis realoba 

Setyobinebis 

strategia 

 

momxmarebelebi 

 

moqmedeba 

 

Sefaseba 
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     socialuri marketingis specialistTa mier SemuSavebulia 10 rekomenda-

cia, romlic mniSvnelovania socialuri marketingis kampaniis ganxorcielebis 

procesSi.     

 

1. fokusireba adamianebis saWiroebebze, rwmenebze da Rirebulebebze, 

maT kulturaze da moaxdinon Sesabamisi segmentacia; 

 

2. auditoriaze orientirebuli procesis Seqmna - mkvlevarebma ar 

unda daiSuron ZalRone rom warmoadginon raodenobrivad da xarisxobrivad 

srulyofili miznobrivi auditoriis TvaliT danaxuli viTareba da 

Sesabamisi informacia; orive tipis - xarisxobrivi (magaliTad dakvirvebebi, 

personaluri interviuebi da fokus jgufebi) da raodenobrivi kvlevebi;  

 

 

3. partnioruli urTierTobebis ganviTareba aqcionerebTan da 

meTvalyureebTan - myari  TanamSromloba iseT dawesebulebebTan, rogoricaa  

sazogadoebrivi jandacvis saagentoebi, fondebi, mecnierebi, universitetebi, 

media konglomeratebi, samTavrobo saagentoebi da a.S, rasac udidesi 

sargeblis motana SeuZlia kampaniisaTvis;  

 

4. pozicionireba, romelic gulisxmobs `produqtis adgilmdeba-

reobis gansazRvras momxmareblis gonebaSi sxva produqtebTan da 

saqmianobasTan mimarTebaSi risganac igi Sedgeba~. miznobrivi auditoriis 

srulyofilad gageba saSualebas iZleva zustad moxdes produqtis 

pozicionireba raTa miRebuli sargebeli iyos maqsimaluri da gaweuli 

xarjebi ki piriqiT - minimaluri; 

 

 

5. mravalferovani formebi, mravalferovani arxebi - warmatebuli 

socialuri marketingis kampaniis mniSvnelovani Semadgenelia yvela arxebis 

maqsimaluri mocva.   
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6. xelmisawvdomoba damatebiTi informaciisadmi - socialuri 

kampaniis warmoeba yovelTvis gulismobs nabij-nabij sasurveli qcevis 

cvlilebis Camoyalibebas, rac mxolod maqsimaluri informirebulobis 

pirobebSia SesaZlebeli; 

 

 

7. grZelvadiani investicia kampaniis warmatebisTvis mdgradoba da 

xangrZlivi periodis gegmebi gadamwyveti faqtorebia. cnobilia, rom 

sasurveli qcevis cvlilebebis gamowveva mxolod mravalsafexuriani 

procesiTaa SesaZlebeli; 

 

8. socialuri marketingi  xazs usvams kanondeblobaSi cvlilebis 

Setanis aucileblobas, mxardamWeri kanonmdebloba, industriuli 

kooperireba, gaumjobesebuli regulireba da sxva mkveTrad zrdis kampaniis 

efeqturobis albaTobas (magaliTad, Tambaqoze gadasaxadis zrda, mowevis 

akrZalva sxvadasxva dawesebulebebSi da a.S.); 

 

 

9. kampaniis mimdinareobis regularuli Sefaseba-procesisa da 

Sedegis Sefaseba, kampaniis monitoringi miRweuli zegavlenisa da  

efeqtianobis Sesaxeb. Sefasebis yvelaze metad gavrcelebuli meTodebia: 1) 

dakvirvebiTi kvlevebi 2) satelefono gamokiTxvebi 3) modelireba 4) 

janmrTelobis indikatorebi kvlevamde da kvlevis Semdeg.  

 

10. integrirebuli ukukavSiri yvelaze zustad aRwers mosaxleobis 

saWiroebebs, damokidebulebas da ideebs kampaniis mimarT. momxmarebelTa 

rCevebi, kritika da azrebi mTlianad kampaniis dagegmvis, testirebis, 

ganxorcielebis da Sefasebis manZilze aumjobesebs programas, axdens drois, 

fulis da energiis ekonomias, aseve iZleva Rirebul gakveTilebs samomavlo 

sazogadoebrivi kampaniebisTvis.23 

 
                                                           

23   BarkerR, Issue brief  social marketing campaigns, prepared for: The Missouri Foundation for HealthProgram  

Committee, 2003 ,pp: 7-10 
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socialuri marketingis intervencia 

 
socialuri marketingis intervencia  

 miznobrivi qmedebebiT,  
  socialuri media arxebiT 

xels uwyobs sasurveli 
 qcevis formirebas       

Nnensi li        
         

 

socialuri marketingi komerciuli marketingis instrumentebs iyenebs 

socialuri gardaqmnebisaTvis, axali socialuri produqtis Sesaqmnelad.     

socialurma marketingma  pasuxi unda gasces Semdeg kiTxvebs:  

  

 ratom aris momxmareblis konkretuli qmedeba arasasurveli? 

 ra unda gaacnobieros miznobrivma auditoriam? 

 ramdenad Seesabameba calkeuli momxmareblisa da sazogadoebis 

interesebi kompaniis interesebs?   

 rogor unda miewodos axali socialuri produqti, rom 

momxmarebeli darwmundes mis saimedobasa da usafrTxoebaSi?              

 

 socialuri marketingis kampania procesia, romelic mizanmimarTulad 

zemoqmedebs arsebul situaciaze da qmnis xelSewmyob pirobebs axali 

produqtis Sesaqmnelad, socialuri marketingi warmoaCens negatiur 

tendenciebs, romelic dominirebs sazogadoebaSi. zogadi devizi aseTia: 

uxilavi problema, romelic sazogadoebaSi arsebobs yvelasaTvis xilvadi 

unda gaxdes. imisaTvis, rom ganxorcieldes socialuri marketingis 

intervencia unda Seikribos kritikuli masa, romelic mniSvnelovan gavlenas 

axdens konkretul socialur movlenaze.K 

 

socialuri marketingi komerciuli marketingisagan gansxvavebiT ar irCevs 

masobriv momxmarebels, aramed programebs argebs miznobriv momxmarebels, 

romelic SeiZleba daiyos sam tipad:    

1. maRali riskis qveS myofi pirebi; 



 46 

2. pirebi, romlebic gamoTqvaven mzadyofnas Secvalon socialuri 

qceva.  isini ukve motivirebuli arian, magram uWirT miCveuli qcevisaTvis 

Tavis danebeba,.       

3. pirebi, romlebic skeptikurad arian ganwyobilni msgavsi 

programebis mimarT. saWiroa maTze zemoqmedebis sxvadsxva formebis 

gamoyeneba.  

    

 aRsaniSnavia is garemoeba, rom socialuri marketingi biznesis reklamis 

inovaciuri formaa. socialuri marketingi biznesis warmatebis xelSemwyobi 

xdeba miiCnevs marketingis konsultanti susan kirbi. kerZo biznesis  CarTva 

socialur problemebis gadawyvetilebis procesSi ormxriv sasargebloa, 

rogorc kompaniis imijisaTvis, aseve momxmareblisaTvis. msgavsi praqtika 

arsebobs jamrTelobis dacvis sferoSi.24 

 socialuri problemis gadaWra sazogadoebis yvela wevris pasuxismgeb-

lobaa. individualuri momxmareblebi, sakanonmdeblosa da saxelmwifo   

organizaciebis warmomadgenlebi, kerZo seqtori da saerTaSoriso 

organizaciebi aqtiurad monawileoben axali produqtis SemuSavebaSi, 

romelic sazogadoebrivi moTxovniT xorcieldeba.25 

 

 Eefeqtiani socialuri marketingis intervencia iwyeba problemis aRqmiT.   

subieqturi da obieqturi faqtorebis gaTvaliswinebiT xorcieldeba SWOT 

analizi,  Semdeg  ganisazRvreba moqmedebaTa gegma sasurveli qcevis modelis 

Sesaqmnelad.    

 socialuri marketingis masStabebi Zalian farToa. Mmarketinguli 

instrumentebis gamoyenebiT xorcieldeba sxvadasxva kampaniebi, romlebic 

axmaureben sazogadoebisaTvis mniSvnelovan problemebs.       

 magaliTad, 80-ian wlebSi inglisSi popularuli iyo socialuri 

kampania saxelwodebiT: `jamrTelobis problema inglisSi – Semdegi nabijebi 

                                                           

24 www.kirbyms.com/Kirby Marketing solutions is a team of consulting professionals founded by Susan D. Kirby, 

2007; 

 
25 M. Sarner,Nathanson J. Social marketing for business, What To Know, What To Do,  pp:10-20,      Manifest 

Communications, Effectively Engaging People, Views from the World Social Marketing Conference 2008,p.9 
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janmrTelobis alternativisTvis~26 igi miznad isaxavda mosaxleobis qcevis 

Secvlas janmrTeli cxovrebis wesiT, romelic uzrunvelyofda  janmrTelo-

bis prevencias yvela moqalaqisaTvis. cnobilma mecnierebma kraig lefebrma 

da jun florma TavianT statiaSi `socialuri marketingi - jamrTelobis 

politikis intervencia” - Camoayalibes socialuri marketingis ganxorcie-

lebisaTvis saWiro 8 komponenti, romelic dResac aqtualuria.Ees 

komponentebia:   

 

1. MmomxmarebelTa orientacia axali socialuri produqtisaken;          

2.  produqtisa da momsaxureobis nebayoflobiTi gacvla;   

3.  miznobrivi auditoriisa da  segmentaciis strategiis kvleva;   

4.  produqtis winaswari testireba;   

5.  ganawilebis arxebisa da stimulirebis  analizi; 

6.  marketinguli kompleqsis yvela elementis CarTva intervenciis    

    gansaxorcieleblad;  

7. Pproblemebis  warmarTva da kontrolis sistema;  

8.  marTvis procesi, romelic Seicavs problemis analizs, daggemvas, 

ganxorcielebasa da ukugebas.   

 

 did britaneTSi erovnuli socialuri marketingis centri  aqtiurad 

monawileobs janmrTleobis dacvis kampaniebSi, romlis  devizia: “biznesis 

warmateba mniSvnelovnad aris damokidebuli dasaqmebulTa janmrTelobaze da 

maT keTildReobaze”.  

 

 britaneTis socialuri marketinguli centris direqtori, profesori 

jef frenCi miiCnevs, rom mSromelTa keTildReobasa da kompaniis warmatebas 

Soris mWidro kavSiri arsebobs. dasaqmebulTa avadmyofobis mizeziT 

weliwadSi 175 milioni samuSao dRe cdeba, rac iwvevs kompaniebisaTvis 187 

milioni funt sterlingis danakargs. socialuri marketingis centri  

rekomendacias aZlevs didi britaneTis mTavrobasa da kerZo kompaniebs 

                                                           

26 . Craig Lefebvre and June Flora  Social marketing and public health intervention, Health Educ. Behav. 1988;   

299-315   http://www.socialmarketingquarterly.com/ www.gambleaware.co.uk;  

    

http://www.socialmarketingquarterly.com/
http://www.gambleaware.co.uk/
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monawileoba miiRon jamrTelobis prevenciul RonisZiebebSi, rac xels 

Seuwyobs Sromis nayofierebis zrdas qveynaSi.27,   

      filip kotelerisa da nensi lis socialuri marketingis proeqtebi   

daxmarebas uweven miznobrivi jgufis - siRaribis zRvars qvemoT myofi 

afrikis mosaxleobas. socialuri marketinguli programis SemuSaveba, 

ganxorcieleba da Semdgomi  kontroli xels Seuwyobs aRniSnuli socialuri 

segmentis jamrTelobisa da ganaTlebis xelmisawvdomobis gaumjobesebas, 

axali samuSao adgilebis uzrunvelyofas.   

 

 socialuri marketingis ganxorcielebisas saWiroa axali xerxebis Semu-

Saveba imisaTvis, rom saTanado reagireba moaxdinon im sazogadoebriv movle-

nebze, romlebsac awydeba konkurenciis pirobebSi moqmedi nebismieri sistema.  

Tanamedrove marketologs yvelaze xSirad uwevs iseTi sakiTxebis gadawyveta, 

romelic dakavSirebulia kompaniisa  da momxmarebelTa grZlevadian 

interesTa erTobliobasTan.   

     

  aSS kolumbiaSi aris organizacia momsaxureobis saerTaSoriso centri, 

romelic 50 qveyanaSi muSaobs. is aris msoflio lideri socialuri 

marketingSi, muSaobs Sidsis, ojaxis dagegmarebis, janmrTelobis 

usafrTxoebis problemebze.  

 

 Gglobaluri socialuri marketingis platforma mimarTulia 

mosaxleobaSi siRaribis daZlevis, socialuri usafrTxoebis      

radikalurad gaumjobesebisaTvis. 28  

  

  nebismieri kompaniisaTvis miT ufro martivi da xelmisawvdomia 

momxmarebelTan keTilganwyobili grZelvadiani urTierTobis Camoyalibeba da 

SenarCuneba, rac ufro metad exmareba misi produqti socialuri problemis 

                                                           

28.  http://www.socialmarketingquarterly.com/filip; ttp://tcp-events.co.uk/wsmc/speakers.html 
 

   
 
  
 

http://www.socialmarketingquarterly.com/filip
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gadaWras. es exeba, rogorc ekologiuri safrTxis, aseve umuSevrobisa Tu 

janmrTelobis prevenciis problemebs. erT-erTi mniSvnelovani mimarTulebaa 

ekologia, romelic biznesis moqmedebis ganmsazRvreli erT-erTi mZlavri 

faqtori gaxda. sazogadoebis Tu xelisuflebis bevr liders miaCnia, rom 

garemos dacva yvelaze mniSvnelovani gamowvevaa amJamindeli korporaciebi-

saTvis. mravali ekologiuri problema - wylis dabinZurebiT, mJavuri wvime-

biT dawyebuli da ozonis Sris SemcirebiTa da globaluri daTbobiT damTav-

rebuli, axla Tavisi masStabiT namdvilad globaluri xdeba.  

 

amitom ekologiuri problemebi gavlenas axdens marketinguli gadawyvetile-

bis miRebis procesis yvela etapze- produqtis dagegmvidan damTavrebuli 

produqtis moxmarebamde. Tumca, rogorc socialuri marketingis profesori 

andreasoni aRniSnavs, socialuri marketingi  garemos dacvis sferoSi jer 

saTanadod ar aris ganviTarebuli. garemosTan mimarTebaSi socialur 

marketings bevri problemis gadawyveta SeuZlia, Tu yuradRebas gaamaxvilebs 

iseTi produqtebis warmoebaze, romelic momxareeblis jamrTelobaze 

pozitiurad aisaxeba.29   

 

 gansakuTrebuli mniSvneloba eniWeba janmrTeli , ekologiurad sufTa  

produqtebis warmoebas.  Aagraruli biznesis  mizanmimarTul ganviTarebas,  

bunebrivi resursebis swor da efeqtur  gamoyenebas.  Metad mniSvnelovania, 

rom gaTvaliswinebuli iqnes is riskebic, romlebic SesaZlebelia warmoiSvas 

gadamamuSavebeli da agro-biznesSi CarTuli kompaniebis saqmianobiT, 

magaliTad, gamoyenebuli wylis araswori utilizacia, wylis xarisxis 

gauareseba, qimikatebis gamoyenebiT sxvadasxva negatiuri efeqtebis warmoSoba 

da sxva.  

 

   sazogadoebis janmrTeloba da usafrTxoeba mniSvnelovnad aris 

damokidebuli agrobiznesis komerciuli da socialuri marketinguli 

strategiebis erTianobaze.Ggaremos dacvisa da bunebrivi resursebis 

                                                           

29 Andreasen, A.  Social marketing in the social change marketplace. Journal of Public Policy Marketing, 21(1), 

2000, p: 23-13. 
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efeqturad gamoyeneba aseve mniSvnelovnad aris damokidebuli saxelmwifo 

marTvis, sakanonmdeblo da aRmasrulebeli struqturebis, arakomerciuli 

organizaciebis da kerZo strquturebis erTiani grZelvadiani socialuri 

marketingul strategiaze, romelic mTeli sazogadoebis interesebis 

gamtarebeli iqneba. socialuri marketingis mimarT interesi izrdeba.  

samTavrobo organizaciebi mWidrod TanamSromloben samoqalaqo 

sazogadoebasTan da axorcieleben  socialuri marketingis sxvadasxva 

programebs, romelic dakavSirebulia narkomaniis, Sidsisa da sxva virusuli 

avadmyofobis  gavrcelebis  winaaRmdeg    

    

socialuri marketingi aqtiurad iqna gamoyenebuli, roca evrokomisiis 

winaSe dadga evropelebis erTian valutaze gadasvlaze SeTanxmebis sakiTxi.  

evro komisiis warmomadgenlebma mimarTes marketologebsa da masobrivi 

informaciis saSualebebs TxovniT daxmareba aRmoeCinaT axali valutis – 

evros danergvis strategiis SemuSavebaSi. Catarda panevropuli sareklamo 

kampaniebi, romlebic miznad isaxavdnen im erovnuli programebis ganmtkicebas, 

romlebic mimarTuli iyo axali valutis mimarT dadebiTi sazogadoebrivi 

azris Camoyalibebisaken.  

 

 socialuri marketingis sxvadasxva kampaniam xeli Seuwyo sareklamo 

industriis CarTvas sazogadoebisaTvis mniSvnelovani aqciebis ganxorciele-

bis saqmeSi.AaSS ganaTlebis ganviTarebis akademiis mier gamocemuli yovel 

kvartaluri socialuri marketingis Jurnali aqveynebs publikaciebs socia-

luri marketingis mniSvnelovan problemebze.  

 

  socialuri marketingis kampaniebi moicaven  mrvalferovan  komunikaciis 

meTodebs, romelTagan erT-erTia masmediis kampaniebi. Tavis mxriv, masmedia 

gulisxmobs iseTi meTodebis gamoyenebas, rogoricaa televizia, radio, 

Jurnalebi, bilbordebi da a.S. socialuri marketingi aerTianebs komunikaciis 

am iaraRebs iseT aqtivobebTan, rogoricaa: personaluri konsultaciebi, 

sazogadoebrivi intervencia, pirdapiri marketingi, advokatura, unarebis 

ganviTareba, seminarebi da simpoziumebi.  
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        sabolood, socialuri marketingi aerTianebs am sxvadasxva tipis 

komunikaciis meTodebs imisTvis, rom gaizardos gaTviTcnobierebuloba 

janmrTelobis sakiTxebTan mimarTebaSi,  diagnostikis SesaZleblobebi, 

SesaZlo mkurnalobis meTodebi, usafrTxo praqtikebi da qcevebi, raTa 

miviRoT sasurveli gaumjobesebuli cvlileba. 

 

       magaliTad, araerTxel yofila SemTxveva, rodesac farmacevtul 

sferoSi saeWvo warmoSobis produqtis pozicionireba xdeba bazarze.  

sareklamo rgolebis saSualebiT mosaxleobaSi  popularuli xdeba 

konkretuli wamali, romelic momxmareblis yuradRebas ipyrobs.MxSiria 

SemTxveva, rodesac momxmarebeli eqims Txovs  im wamlis gamoweras, romelic 

reklamaSi naxa. am midgomis mowinaaRmdegeni amtkiceben, rom msgavsi reklama 

zewolas axdens eqimebze, aiZulebs maT cnobili brendebis Zviri wamlebis ga-

moweras. momxmareblis mxridan eqimze amgvari zewolas SeiZleba mohyves ara 

marto usargeblo, aramed mavne preparatebis  gamoyenebac ki. farmacevtuli 

dargi, Tavis mxriv, amtkicebs, rom pirdapiri reklama aris mxolod pacientTa 

informirebis saSualeba, mkurnalobaze kontrols ki eqimi ganaxorcielebs. 

seriozul problemebs warmoqmnis farmacevtuli reklamis mier eqimze 

zemoqmedebis meTodebic.  

 

        samedicino JurnalebSi ibeWdeba bevri sareklamo masala, xolo 

farmacevtul kompaniaTa mier dafinansebuli reklamis mizania gavlenis 

moxdena imaze, Tu romel wamals gamowers eqimi mkurnalobis kursis 

daniSvnisas. Yyvelaferi es garkveul problemas uqmnis ara marto kerZo 

momxmarebels, eqims, aramed mTel sazogadoebas.  
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socialuri  marketingis programebi 

 
socialuri marketinguli programebi  

  gamoiyeneba momxmarebelTa  
 yuradRebis misaqcevad, axali qcevis 

 formirebisaTvis, romelsac 
 socialuri ukugeba gaaCnia 

even makgregori     

  
 sazogadoebriv faseulobaTa Secvlam gamoiwvia sazogadoebis araerT-

gvavarovani damokidebuleba zogadad marketingisadmi. Camoyalibda momxare-

belTa dacvis organizaciebi, romelebic momxmarebelTa interesebs exmaure-

bian. `konsiumerizmis~, anu momxmarebelTa interesebis dacvis mimarTuleba  

biznesze gavlenas axdens samarTlebrivi, moraluri da ekonomikuri zewolis 

gziT.  

 

xelisuflebis organoebisa da sazogadoebriobis warmomadgenlebi, 

marketologebi acnobiereben konsiumerizmis gavlenas biznesis ganviTarebaze  

da mosaxleobis saerTo keTildReobaze. ukanasknel wlebSi gaizarda  momxma-

rebelTa aqtiuroba, isini intensiurad monawileoben  produqtisa da 

momsaxurebis Seqmnis  procesebSi. firmebi momxmarebelTa moTxovnebs yovel-

Tvis ver akmayofileben. momxmarebelTa dakmayofilebasa da kompaniis sicoc-

xlisunarianobis SenarCunebas Soris  alternativa  ar arsebobs.Oorive 

mniSvnelovania. amitom firmis saqmianoba am ori faqtoris gaTvaliswinebiT 

unda warimarTos.30 

 

  momxmarebels konkurentul sabazro sistemis pirobebSi aucileblad 

sWirdeba mxardaWera, misi uflebebis realizacia. 

     jer kidev 1960 wlebis dasawisSi a.S.S-s prezidentma j. kenedim, kongres-

Si gamosvlisas, Camoayaliba momxmarebelTa oTxi ZiriTadi ufleba, romelic 

emsaxureboda momxmarebelTa intersebis ganmtkicebas samomxareblo bazarze. 

     

    usafrTxoebis ufleba - jamrTelobisa da sicocxlisaTvis saxifaTo     

produqtebisa da momsaxureobisagan momxmareblis dacva;   

                                                           

30  MacGregor E,    Effectively Engaging People, Views from the World Social Marketing Conference 2008,p19 
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   informirebulobis ufleba -Ggulisxmobs momxmareblis uflebebs sruli 

informaciulobis Sesaxeb produqtisa da momsaxurebis Sesaxeb. mcdari 

reklamebisagan momxmarebelis dacva drouli, saTanado informaciebis 

uzrunvelyofiT;   

    arCevanis ufleba. gulisxmobs, momxmareblis uflebas, mowodebuli   

produqtidan da momsaxurebidan airCios misTvis sasurveli,  

damakmayofilebeli xarisxis produqti.  

    ufleba – mousminon gulisxmobs saxelmwifo organoebis valdebulebas, 

mousminon momxmarebels, raTa kompetenciis farglebSi da kanonis Sesabamisad        

uzrunvelyon maTi uflebebis dacva.27  

 

  1985 wels gaerTianebuli erebis organizaciis generalurma asambleam 

miiRo rezolucia: `saxelmZRvanelo principebi momxmarebelTa interesebis 

dasacavad~ da zemoT xsenebul ZiriTad uflebebs daemata kidev oTxi: 1) 

anazRaurebis ufleba 2) ganaTlebis ufleba 3) jansaRi garemos arsebobis 

ufleba 4) ZiriTad saWiroebaTa dakmayofilebis ufleba. 

 

     momxmareblis dacvis principebi, programis  miznebi da mimarTulebebi  

mraval saerTaSoriso konvenciaSi  warmodgenili   deklarirebul doneze.     

       momxmarebelTa dacvis meqanizmebi sakmarisi ar aris da socialuri 

marketingi mniSvnelovan Zalisxmevas axorcielebs am mimarTulebiT. 

socialuri marketingis kampaniebis analizi aCvenebs , rom kampaniis warmateba 

mniSvnelovnad aris damokidebuli qveynis ganviTarebis doneze, 

saxelmwifoebriv midgomebze.  

   

 qvemoT mocemuli magaliTebi asaxavs intensiuri socialuri marketingis 

kampaniis gamocdilebas sxvadasxva socialuri problemebis gadaWrisaTvis, 

rogorc globalur,  aseve regionul doneebze.31 

 

 gansakuTrebiT aRsaniSnavia socialuri marketingiT daintereseba 

sazogadoebis sxvadasxva doneze.Kkompaniis imijze did gavlenas axdens misi 

                                                           

31 W. Bearden, Th. Ingram, R. Laforce, Marketing principles and perspectives ,irwin,  1995,p:125 
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damokidebuleba socialuri marketingis kampaniis warmarTvis procesebSi, Tu 

ramdenad mWidrod, efeqturad TanamSromlobs kerZo biznesi sazogadoebasTan   

metad mwvave socialuri problemebis gadaWrisaTvis.  

  

1.    saqvelmoqmedo aqciebis dafinanseba. Tu aqciis sponsori aris 

cnobili kompania, es seriozulad aamaRlebs mis mimarT ndobis dones. 

2.   `Event~RonisZiebebis  marketingi, kompaniebi monawileoben sxvadasxva 

saxis RonisZiebebSi, es iqneba dResaswaulebebis mowyoba bavSvTa dRis 

aRsaniSnavad, sportuli da  kulturuli  RonisZiebebi, festivalebi da bevri 

sxva.   

3.     pozitiur STabeWdilebas tovebs  komapniis mier uangarod gaweuli 

daxmareba. magaliTad: kerZo samedicino kompaniebi ufasod ikvleven  

pacientebs ganviTarebad qveynebSi, soflis mosaxleobaSi.     

4.    korporatiuli qvelmoqmedeba. am dros kompaniebi ufasod sTavazoben   

sazogadoebas TavianT produqcias Tu momsaxurebas, magaliTad: kompania 

“Apple”-i, periodulad, sruliad ufasod gadascems Tavis kompiuterul 

teqnikas usaxlkaro bavSvTa saxlebs. 

5.    investiciebis Cadeba   

 

     socialuri marketingis mniSvnelovan instruments warmoadgens 

kompaniebis mier, specialurad mxolod saqvelmoqmedo miznebisTvis Seqmnili 

produqcia. Product Red aris brendi, romelic TanamSromlobs cnobil  

korporaciebTan, rogorebic arian:AApple Inc, Emporio Armani, Hallmark, Microsoft, Dell, 

Motorola, Gap, American Express.Mmis mTavar mizans warmoadgens afrikis qveynebSi 

mosaxleobis SesaZleblobebis xelSewyoba, Sidsis winaaRmdeg farTo 

masStabiani kampaniis warmarTvisaTvis. yoveli partniori kompania qmnis 

produqts Product Red-is logoTi, romlis realizaciis garkeveuli procenti 

socialuri marketingis kampaniebs xmardeba. 

 

 Sidsis winaaRmdeg brZola msoflioSi socialuri marketingis erTerTi 

mniSvnelovani, warmatebuli mimarTulebaa, romelic iyenebs marketingul 

instrumentebs am metad saSiSi davadebis winaaRmdeg. 2003 wels ganxorcielda  

Sidsis winaaRmdeg kampania, sadac monawileobas iRebda ori didi kompania The 
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Henry J. Kaiser Family Foundation (KFF) da media konglomerat Viacom-i.Kam kampaniis 

mizans warmoadgenda mediis mniSvnelovani faqtoris gamoyeneba im safrTxis 

asacileblad, romelic Sidsis davadebis Tanmdevia, amave dros sazogadoebis 

warmomadgenlebis motivaciis gazrda aqtiuri moqmedebisken, daecvaT rogorc 

sakuTari Tavi, aseve sxvebis janmrTeloba da CaetarebinaT [HIV] virusis 

testi. am misiis farglebSi Camoyalibda Semdegi amocanebi: 1. [HIV] virusis 

problemis aqtualizacia 2. sazogadoebis gaTviTcnobierebulobis gazrda 3. 

adamianebis sasurveli qcevis formireba da motivacia. 

 

 miznobriv auditorias warmoadgenda 25 wlamde laTinuri  warmomavlo-

bis mosaxleoba, aseve aratradiciuli orientaciis mqone adamianebi, 

Tineijerebis mSoblebi da kanonmdeblebi. kampaniis dawyebamde Catarda 

TiTqmis yvela tipis kvleva, gansakuTrebiT saintereso iyo fokus jgufebis 

muSaoba da satelefono gamokiTxvebi miznobriv auditorisTan. aRsaniSnavia 

is garemoeba, rom  Sedegebis monitoringi  miznobriv auditoriasTan 

urTierToba SenarCunebuli iqna kampaniis dasrulebis Semdegac.  

 

 Viacom-is 49 televizia CaerTo kampaniaSi, maT Soris: samauwyeblo 

qselebi (CBS & UPN), sakabelo qselebi (MTV, BET, VH1, CMT, MTV2, TV Land, Nick 

at Night, Nickelodeon, Showtime, TNN and Comedy Central), radio sadgurebi (Infinity-180 

stations in top 50 markets), saxlis garTobis sistema (Home Entertainment Retailer - 

Blockbuster), aseve gare sainformacio saSualebebi (bilbordebi, avtobusebi, 

avtobusis gaCerebebi). Seiqmna specialuri reportaJebi, rgolebi, problemas 

mieZRvna mTlianad gadacemebic, aseve gamoica 30 gverdiani ufaso 

saxelmZRvanelo, amuSavda specialuri vebgverdi da cxeli xazi. Sedegad, 

kampaniis dawyebidan sami Tvis manZilze cxel xazze Semovida 1 milionze 

meti zari, veb-saitze SesulTa raodenobam gadaaWarba 3.5 milions, xolo sami 

Tvis Tavze kvlevis Sedegad gamokiTxulTa 44 %-s hqonda informacia 

Catarebuli kampaniis Sesaxeb.Mmopovebulma statistikurma informaciam 

proeqtis organizatorebi daarwmuna kampaniis efeqturobaSi, rac aisaxa 

miznobrivi auditoriis mxridan rogorc codnis aTvisebis TvalsazrisiT,  
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aseve qcevis cvlilebiT.32  kanzasis jandacvis fondi fokusirebas axdens sam 

ZiriTad mimarTulebaze: sazogadoebrivi jandacva, bavSvTa janmrTeloba da 

lideroba. 1997 wlis Semdeg SemuSavda strategiuli komunikaciis programebi 

bavSvTa janmrTelobis fondis miznebis misaRwevad. aRniSnulma organizaciam 

ramdenime socialuri kampania warmarTa, maT Soris ki aRsaniSnavia qvemoT 

moyvanili kampaniis magaliTi, sadac warmoCinda sazogadoebrivi miznobrivi 

jgufebis qceva sasurveli janmrTeli qcevis misaRwevad.  

   

 proeqtis arsi mdgomareobda iseTi atmosferos SeqmnaSi, romelic xels 

Seuwyobda momavali Taobis aRzrdas janmrTel, sazrian, tolerantul 

pirovnebebad. “Take It Outside” saxelwodebiT kampania miznobrivad mimarTuli 

iyo mwevelebze romelTac uSualo hqondaT bavSvebTan da CvilebTan Sexeba.    

kampania uCvenebda axalgazrda pasiuri mwevelebis janmrTelobis riskebs, 

martivad mouwodebda mwevelebs Senobis gareT mowevisken raTa daecvaT am 

zianisgan mosaxleoba da gansakuTrebiT bavSvebi. 

 

 proeqtis farglebSi fondma pirvel rigSi moaxdina arsebuli garemos 

Seswavla – kvleva, raTa daedgina 10 yvelaze aqtualuri sakiTxi, Semdeg am 

aTidan ganisazRvra romeli Seesabameboda maT miznebsa da amocanebs. `Take It 

Outside~ kampania ganviTarda zustad am sazogadoebrivi mosazrebebis da 

fondis miznebis SerwymiT. amasTan bavSvTa janmrTelobis yvela mTavari 

aspeqti gaTvaliswinebuli iyo proeqtis miznebis srulyofis mizniT. 

 mas-mediis saSualebiT Mmiznobrivi jgufebisaTvis   SemuSavda mTavari   

mesiji, romelic SemuSavda fokus jgufebisa da specialuri kvlevebis 

safuZvelze. kampaniis sapilote programa pirvelad    ganxorcielda Statis 

sam-meoTxedze, xolo Semdeg mTlianad kanzasis Statis masStabiT. aRniSnulma 

programam sazogadoebis didi mxardaWera moipova da Sefasda, rogorc 

warmatebuli da inovaciuri socialuri marketingis modeli  

   

                                                           

32 Journal Social Marketing Quarterly Routledge2007-2008,   www.brickmarketing.com/social-marketing-

company.htm  

 

http://www.brickmarketing.com/social-marketing-company.htm
http://www.brickmarketing.com/social-marketing-company.htm


 57 

     Pprogramis ganxorcielebis Sedegad mkveTrad gaizarda 

sazogadoebis cnobiereba da informirebuloba gansakuTrebiT kanzasis 

Statis mwevelebs Soris.  aRniSnulma  programam moigo sami emis/musikaluri 

festivali/jildo da miipyro sazogadoebrivi jandacvis specialistebis 

yuradReba mTeli qveynis masStabiT. bevrma organizaciam am kampaniis modeli 

sakuTar programebSi warmatebiT gamoiyena.   

 

 `wamlebisgan Tavisufali amerikis~ partnioroba/ Partnership for a Drug-Free 

America/ - komunikaciis profesionalebis (reklamis, media industriis, 

sazogadoebrivi urTierTobebis) koalicia orientirebuli iyo bavSvebis da 

Tineijerebis alkoholisa da narkotikebis  gamoyenebisgan dasacavad da  

argumentirebuli informaciis saSualebiT sasurveli qcevis formirebisTvis. 

proeqti gulisxmobda socialuri marketingis kampanias, romelic gamiznuli 

iyo axalgazrdebze da maT mSoblebze, da iyenebda televizias, radios, 

beWdur medias da sazogadoebrivi urTierTobebis mcdelobebs adgilobrivi 

pediatriuli dawesebulebebis CaTvliT.  

 

 kvlevebma daadastura, rom mSoblebic da bavSvebic endobian pediat-

rebis mier miwodebul informacias. socialuri marketingis specialistis 

TqmiT warmatebuli kampaniebi swored momxmareblebisa da miznobrivi audito-

riis SegrZnebebidan, maTi aRqmidan iwyeba. rogorc wesi, adamianebs, romlebic 

miznobriv auditoriaSi erTiandebodnen ar hqondaT sruli warmoadgena ra 

ziani SeiZleba moetana maTTvis alkoholsa da narkotikebs, amdenad 

medikosebis funqcias warmoadgenda zustad orientirebuli, saTanado 

informaciebis wardgena am nivTierebebis gamoyenebis Sedegebze.Mmediis 

saSualebebiT medikosebma daiwyes informaciis gavrceleba yvela SesaZlo 

arxis gamoyenebiT. socialuri momsaxurebis saagentoebis, skolebisa da 

sxvadasxva gaerTianebebis warmomadgenlebis intensiurma CarTvam am 

procesebSi sasurveli Sedegi gamoiRo.  

  

P programis ganxorcielebis Sedegad mniSvnelovani warmatebebi iqna 

miRweuli. sami wlis Semdeg gamoqveynda masalebi, romlis mixedviTac 9,25% 

naklebi axalgazdoba moixmarda marixuanas. `wamlebisgan Tavisufali 
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amerikis~ warmomadgenlebi dRemde imedovneben rom am kampanias kvlavac aqvs 

potenciali zemoqmedeba moaxdinos Tineijerebis rwmenaze, mosazrebebze da 

qcevaze iseTive efeqtiT, rogorc es xdeboda 5 wlis win. 

 

 proeqtis Semdeg wminda luisis teritoriaze Catarda raodenobrivi da 

xarisxobrivi tipis kvlevebi. miRebulma monacemebma warmoaCina cvlilebebi    

miznobrivi mosaxleobis mier problemisadmi damokidebulebaSi, aseve   maT 

qcevaSi. aRniSnuli  magaliTi aCvenebs Tu rogor SeiZleba gaerTiandnen 

nacionaluri da sazogadoebrivi damfuZneblebi imisTvis rom awarmoon 

socialuri marketingis kampania adgilobriv doneze mosaxleobis 

saWiroebebis Sesabamisad.33 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                           

33 Ryan Barker, Issue Brief  Social Marketing Campaigns, Prepared for: The Missouri Foundation for 

HealthProgram  Committee, 2003 ,p: 15-18 
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socialuri marketingis praqtika saqarTveloSi 

 
socialuri marketinguli 

intervenciebi  saqarTveloSi  
socialuri problemebis 

 gadaWrisaTvis  
sakmarisi ar aris 

  
 socialuri marketingis praqtikul gamoyenebas didi mniSvneloba aqvs   

saqarTveloSi, sadac jer kidev daucvelia samomxmareblo bazari. marketin-

guli saqmianoba orinetirebulia masobrivi marketingis praqtikaze. jer kidev 

ar aris momxmarebelTa uflebebis dacvis mwyobri, Camoyalibebuli sistema, 

romelic daicavda momxmareblebTa uflebebs yvela im parametrebis mixedviT, 

romelic deklarirebulia momxmarebelTa dacvis saerTaSoriso standartebis 

mixedviT.     

 

 samomxmareblo bazari sul ufro metad ganicdis uxarisxo da 

falsificirebuli produqciis mozRvavebas. saqarTvelo miekuTvneba 

SedarebiT dabali Semosavlebis qveyanas, samomxmareblo bazari gajerebulia 

iafasiani importuli produqtiT, ar gamoirCeva maRali xarisxiT, ver 

akmayofilebs saerTaSoriso standartebs, riTac irRveva momxmareblis 

uflebebi, rac saboloo jamSi zians ayenebs mTel sazogadoebas. samwuxarod,  

jer kidev ver moxerxda momxmarebelTa uflebebis sazogadoebrivi aRiareba. 

piriqiT am sakiTxma ukana planze gadaiwia, radganac bolo periodSi gauqmda      

antimonopoliuri da momxmarebelTa uflebebis samsaxuri.34 

 

 socialuri marketinguli intervenciebi arsebuli uzarmazari socialu-

ri problemebis gadawyvetisaTvis sakmarisi ar aris. qveyanaSi ganxorcielebu-

li ekonomikuri reformebi, ucxouri investiciebi ekonomikur zrdasTan 

erTad iwvevs ekologiuri, janmrTelobisa da socialuri usafrTxoebis 

problemebis gaRrmavebasa da mosaxlebis cxovrebis donis dacemas.   

    

  instituciuri meqanizmebis ararsebobis miuxedavad sazogadoebrivi 

damokidebuleba am mimarTulebiT ufro konstruqciuli  da momTxovni gaxda.    

                                                           

34 Jurnali saqarTvelos ekonomika, 21- saukune, Tbilisi,  2007, 12 
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      socialuri marketingis programis ganxorcielebis saintereso 

magaliTia baqo-Tbilisi-jeihanis proeqtTan dakavSirebuli socialuri 

problemebi. saqarTveloSi 90-ian wlebidan ganxorcieleba daiwyo udidesi 

politikuri da ekonomikuri mniSvnelobis mqone baqo-Tbilisi-jeihanis 

proeqtma, romelsac saukunis proeqtsac ki uwodeben. am proeqtis ganxor-

cielebas udidesi gamoxmaureba hqonda sazogadoebaSi. britaneTis navTobis 

korporacia,   iZulebuli gaxda angariSi gaewia sazogadoebis moTxovnisTvis 

- ar dabinZurebuliyo borjomis mineraluri wylebis auzi. aRniSnul zonaSi 

korporaciam ganaxorciela damatebiTi hidrogeologiuri kvlevebi, aseve 

Seiswavla navTobis daRvris riskebi da sxva sakiTxebic. Ees iyo erTerTi 

precendenti saqarTveloSi, rodesac kompaniis mier ganxorcielebuli 

proeqti daefuZna socialuri marketingis moTxovnebs. sazogadoebis moTxovna 

iyo, rom milsadeni ascdenoda mineraluri wylis teriotorias. kompaniis   

mier    ramdenime metris siRrmeSi gayvanili iqna  mili da riTac  acilebuli  

iqna wylis dabinZurebis SesaZlebloba.  

  

     saqarTveloSi aseve ganxorcielda socialuri marketingis kampaniebi, 

romelmac garkveuli pozituri gavlena moaxdina mosaxleobis jamrTelobis 

dacvis gaumjobesebisaTvis. reproduqciuli janmrTelobis amsaxveli 

parametrebi saqarTveloSi jer kidev aradamakmayofilebelia.35 gansakuTrebiT 

sagangaSoa am mxriv soflis mosaxleobis mdgomareoba. finansuri, 

geografiuli da informaciuli barierebi zRudaven am servisebis moZiebasa 

da gamoyenebas, romelic qalTa jamrTelobis problemebs exeba. Tumca am 

mimarTulebiT bevri ram gakeTda saerTaSoriso organizaciebis daxmarebiT, 

kerZod gaeros mosaxleobis fondis mier ganxorcielebulia mravali proeqti,  

                                                           

35 `qalTa jamrTelobis programa saqarTveloSi~ HWG TanamSromlobs sazogadoebasTan, saxelmwifo 
uwyebebTan da partnior arasamTavrobo organizaciebTan socialuri marketingis programebis 
ganxorcielebis procesSi. HWG –s 3 mizani, romelic Camoyalibda mezobel saxelmwifoebSi JSI-is 

programis `ojaxis dagegmva/reproduqciuli jamrTeloba~ warmatebiT ganxorcielebis Semdeg jandacvis 
organizaciebis momzadeba ganaxlebuli, standartizebuli gegmiT. kontraceptivebis miwodeba da 
gavrceleba marginalizebuli da siRaribis zRvars qvemoT myof ojaxebs Soris; _ programis `ojaxis 
dagegmva/ reproduqciuli jamrTeloba~ Sesaxeb informaciis gavrceleba sxvadasxva SemecnebiTi 
RonisZiebebiT. `qalTa jamrTeloba saqarTveloSi~, Tbilisi, 2006, gv.4 
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exmareba  mosaxleobis gaTviTcnobierebas reproduqciuli jamrTelobis 

problemebTan dakavSirebiT. 

 

 reproduqciul janmrTelobasTan dakavSirebuli programebi emsaxureba 

qalTa reproduqciuli jandacvis gaumjobesebas. Sobadobis dabali 

maCvenebeli, abortis, rogorc Sobadobis regulirebis yvelaze gavrcelebuli 

saSualebis sixSire da kontracepciis Tanamedrove meTodebis gamoyenebis 

dabali done aCvenebs, rom moTxovna ojaxis dagegmvis informaciasa da 

momsaxurebaze ar aris dakmayofilebuli.Aaseve SezRudulia reproduqciuli 

janmrTelobis sxva servisebis xelmisawvdomoba.  

 

     saerTaSoriso organizaciebi xels uwyoben socialuri marketingis 

farTod gavrcelebasa da ganviTarebas, raTa sazogadoebaSi Seiqmnas 

jamrTelobis dacvis Sesabamisi garemo, ojaxis dagegmvis, saojaxo 

meurneobis warmarTvis, Svilebis aRzrdisa da sxva socialuri problemebis 

gadasawyvetad.  

 

            sakmaod aqtualuria ioddeficitis problema, romelic seriozul 

safrTxes uqmnis adamianis janmrTelobas. aqedan gamomdinare, misi preven-

ciisaTvis aucilebeli produqti _ iodizirebuli marili, romelic gamoiyene-

ba rogorc samkurnalod, aseve yoveldRiuri moxmarebisaTvis, SeiZleba 

ganvixiloT rogorc socialuri produqti, romlis warmoebiTac kompania 

iRebs mogebas sazogadoebis janmrTelobasTan dakavSirebuli problemis 

gadaWris xarjze.  

 

           aRniSnuli produqtis warmoeba da realizacia TavisTavad atarebs 

socialur datvirTvas da uzrunvelyofs momxmarebelTan grZelvadiani   

urTierTobis  Camoyalibebas, xolo rac Seexeba momxmarebelis  SenarCunebas, 

es ukve damokidebulia produqciis xarisxsa da im marketingul 

RonisZiebebze, romlebic ganapirobeben momxmareblis dainteresebasa da 

kompaniisadmi ndobis faqtoris Camoyalibebas. gaeros bavSvTa fondis 

jandacvis programis (UNICEF) mier ganxorcielebuli kvlevebis Sedegad 

dadginda, rom saqarTveloSi bavSvTa/mozrdilTa 38%-s aReniSneba 
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Ciyvi,Dmosaxleobis 24%-Tvis ucnobia iodis deficitis problema, ojaxebis 

33% ki moixmars ara-iodizirebul marils. 

 

         imisaTvis, rom gaizardos iodizirebuli marilis momxmarebelTa ricxvi     

unda moxdes misi swori SeTavazeba sazogadoebisTvis. Sesabamisad, pirvel 

etaps warmoadgens miznobrivi auditoriis gansazRvra. saqarTveloSi am 

TvalsazrisiT samecniero sazogadoebam, jandacvis struqturebma, arasamTav-

robo seqtorma, saerTaSoriso organizaciebma, masmediam mniSvnelovani 

RoniZiebebi ganaxorciela. Seswavlili iqna  momxmarebelTa farTo segmenti: 

qali, mamakaci, bavSvi, orsuli, endemuri CiyviT daavadebuli, meoradi 

auditoria, sacalo da sabiTumo vaWroba da bevri sxva organizaciebi.  

   

         gansakuTrebiT aRsaniSnavia, rom saqarTveloSi dedis ZuZuTi  kveba   

tradiciulad miRebuli iyo. magram 70-iani wlebidan gare faqtorebis 

zegavleniT Seicvala es midgoma. didi periodis ganmavlobaSi upiratesoba 

eniWeboda xelovnur kvebas. socialuri marketingis programis xelSewyobiT 

ZuZuTi kveba gaxda prioriteti, romelic warmoadgens bavSvisTvis sakvebi 

nivTierebebis miwodebis idealur, ekonomiur da usafrTxo saSualebas.Aam 

programam sasurveli Sedegi gamoiRo saqarTveloSi. dRes ukve dedis ZuZuTi 

kveba iTvleba Seucvlelad, romelsac dadebiTi Sedegi moaqvs bavSvis 

momavali jamrTelobisaTvis. 

 

  qveynaSi mimdinare socialur-ekonomikurma kataklizmebma garkveuli 

gavlena moaxdines jamrTelobis dacvis problemebze.Mmosaxleobis udidesi 

nawili ver sargeblobs jamrTelobis dacvis Tanamedrove standartebiT. 

saqarTveloSi   dabalia  saxelmwifo dafinanseba jamrTelobisa da 

socialur seqtorebSi, Tumca bolo periodSi saxelmwifo biujetis zrdasTan 

erTad gaizarda am sferos  dafinaseba. Mmiuxedevad imisa, rom saxelmwifo 

biujeti socialurad orientirebuli gaxda mniSvnelovani Zvrebi am 

mimarTulebiT ar SeiniSneba. jer kidev ver xerxdeba  janmrTelobis dacvis 

sxvadasxva programebis mixedviT mosaxleobis uzrunvelyofa.          
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sxva qveynebTan SedarebiT wlebis ganmavlobaSi saqarTvelos jandacvis 

sistemaSi dabandebuli investiciebi mSp-sTan mimarTebaSi dabali iyo.36 

miuxedavad imisa, rom dafinansebuli iyo iseTi programebi, rogoricaa  

qalTa reproduqciuli janmrTelobis gaumjobesebis, infeqciuri da 

socialurad saSiSi daavadebis profilaqtikuri programebi,   onkologiuri 

daavadebebi, tuberkuliozTan brZolis saxelmwifo programebi,  subsidirebis 

dabali  done ar iZleoda imis saSualebas, rom am mimarTulebiT Zalisxmeva 

mTeli qveynis masStabiT gavrcelebuliyo.  

     

  jandacvis sistemis reformebis Sedegad Seiqmna paradoqsuli situacia: 

kerZo dafinansebis zrdasTan erTad saxelmwifo dafinansebis wili mkveTrad 

Semcirda.36 ukve 2005 wels saqarTveloSi kerZo dafinansebis wili jandacvis 

seqtoris mTlian xarjebSi 80 procentze meti iyo,  maSin rodesac inglisSi 

1998 wels igi Seadgenda 19%-s da 2004 wels ki - 13.7%-s. evrokavSiris 

qveynebSi kerZo dafinansebis yvelaze maRali maCvenebeli hqonda saberZneTs – 

47.2 %. 

 

   samedicino momsaxurebis xarjebi ZiriTadad ojaxebs daawva tvirTad. 

adamianis janmrTelobaze moqmedi faqtorebis Sefasebam cxadyo, rom wamyvan 

rols TamaSobs is socialuri garemo, romelSic mas uxdeba cxovreba.  

  

 materialuri keTildReobis done ueWvelad mniSvnelovan gavlenas 

axdens cxovrebis wesze. statistikuri monacemebiT, dabalkaloriuli kvebis 

racionis, jandacvis samsaxurebisadmi ekonomikuri xelmiuwvdomlobis gamo    

mcire Semosavlis mqone pirebi avadmyofobis riskis ufro metad matareblebi  

arian, vidre maRali Semosavlebis mqone pirebi. Raribi ojaxebi iSviaTad 

mimarTaven profilaqtikur daxmarebas, axasiaTebT sikvdilianobis SedarebiT 

maRali maCvenebli. aRsaniSnavia, rom ekonomikuri zrda yovelTvis ar niSnavs 

progress maSin, rodesac janmrTelobisaTvis zrunva, rogorc adamianis 

ganviTarebis aucilebeli aspeqti, mosaxleobis keTilReobis indikatoria.   

gadamwyveti mniSvneloba eniWeba adamianisTvis Sesabamisi usafrTxo garemos 
                                                           

36. msoflios jandacvis organizaciis monacemTa baza: 
http://www.who.int/whosis/database/core/core_select_process.cfm  

http://www.who.int/whosis/database/core/core_select_process.cfm
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Seqmnas, cxovrebis jansaRi wesis damkvidrebas, mosaxleobis momzadebas 

pirveladi samedicino codnisa da Cvevebis misaRebad. aRsaniSnavia is 

garemoeba, rom saqarTveloSi am mimarTulebiT RonisZiebebs  umetes 

SemTxvevaSi   ara aqvs sistemuri xasiaTi. 

 

 ukanasknel aTwleulSi msoflioSi mimdinare globaluri procesebis 

fonze saqarTveloSi aRiniSneba siRaribis donis mniSvnelovani zrda. 

mTliani Sida produqtis axlandeli moculoba gardamaval periodamde 

arsebuls mniSvnelovnad CamorCeba, rac ZiriTadad politikurma, ekonomikurma 

da sazogadoebriv cxovrebaSi momxdarma cvlilebebma ganapiroba. msoflioSi 

aprobirebuli socialuri marketingis gamocdileba unda kargad iqnes 

Seswavlili da adaptirebuli qarTul realobasTan, raTa ekonomikis 

zrdasTan erTad ar moxdes socialuri faseulobebis devalvacia da 

keTildReoba yvelasaTvis xelmisawvdomi gaxdes. 

 

   saqarTveloSi mimdinare reformebis Sedegad ekonomikuri zrdis tempi 

gaizarda, magram mas ar moჰyolia siRaribis mkveTri Semcireba. mTliani Sida 

produqtis mniSvnelovan zrdasa da siRaribis stagnaciur maCveneblebs Soris 

mkveTri gansxvaveba miuTiTebs, rom ekonomikurma reformebma ver moaxdina 

qmediTi zegavlena mosaxleobis keTildReobaze.   

 

A saqarTveloSi jer kidev ar arsebobs momxmarebelTa uflebebis 

damcveli Zlieri sakonmdeblo baza. xSir SemTxvevaSi momxmareblis 

pasiuroba ganpirobebulia momxmarebelTa arasaTanado codniTa da 

kvalifikaciiT.  

 

   bolo periodSi  marketinguli da socialuri kvlevebis kompaniam ACT     

msoflioSi aprobirebul VALS-is meTodebis gamoyenebiT Caatara kvleva 

momxmarebelTa moTxovnis gansazRvrisa da  prognozirebisaTvis.Ddasavlur 
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realobaze morgebuli instrumenti adaptirebuli iqna qarTul realobasTan,   

romelmac gamoavlina qarTvel momxmarebelTa specifikuri maxasiaTeblebi.37  

 

       saqarTveloSi biznesis socialuri pasuxismgeblobis mimarT 

sazogadoebis damokidebulebisa da molodinis   kvleva erToblivad  

ganaxorciela  gaeros globaluri SeTanxmebis saqarTvelos qselma, 

saqarTvelos strategiuli kvlevebisa da  ganviTarebis centrma (CSR). da 

sazogadoebrivi azris kvlevis jgufma (ACT Research). biznesis socialuri 

pasuxismgeblobis reitingi qvelmoqmedebasTan SedarebiT.gamokiTxulTa 78% 

upiratesobas aniWebs socialur proeqtebis saxiT ganxorcielebul 

RonisZibebs, xolo  21% upiratesobas aniWebs uSualo da specifikur samizne 

jgufebze mimarTul qvelmoqmedebas. sazogadoebisa da momxarebelTa ukeTesi 

damokidebulebis mopoveba metad mniSvnelovania gamokvlevis mixedviT. 

Bbznesis socialuri pasuximgeblobis praqtika momgebiania saSualo da grZel 

vadaSi-sazogadoebis kargi damokidebulebis mopoveba da sazogadoebis 

solidarobis gamoxatva mxolod gazrdis kompaniis reputacias,rasac Tavis 

mxriv mogebis zrda moyveba. 38 

 

saqarTveloSi socialuri marketingis kampaniebSi monawileobs  kerZo 

seqtori. sakmarisia gavixsenoT iseTi kompaniebis aqtiuroba, rogoricaa 

`magTi~, `jeoseli~, `aversi~, `centr-pointi~,   `elit-eleqtroniksi~, `koka-

kola~, `minisa da mineraluri wylebis - borjomis kompania~,     da bevri 

sxva.. maTi monawileoba saqvelmoqmedo aqciebSi, socialur, kulturul da 

sportul RonisZiebebSi mniSvnelovania ara marto socialuri problemebis 

gadawyvetis TvalsazrisiT, aramed uSualod kompaniis warmatebuli 

saqmianobisaTvis da pozitiuri imijis damkvidrebisaTvis. gansakuTrebiT unda 

aRiniSnos saqarTvelos sapatriarqos mier inicirebuli proeqtebi 

demografiuli problemebis gadaWrisa  da antinarkotikuli kampaniebis  

procesebSi. 

                                                           

37 gigauri, T. qarTuli xasiaTi marketerTa obieqtivSi, ACT fsiqografia-qarTveli 
omxmareblis segmentaciis unikaluri instrumenti, Tbilisi, 2007 
38.saqarTveloSi biznesis socialuri pasuxismgeblobis mimarT sazogadoebis 
damokidebulebisa da molodinis   kvleva, 2007, Tbilisi, gv. 42,  
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  socialuri marketingis msoflioSi arsebuli gamocdileba kargad unda 

iqnes gaanalizebuli  da miesadagos  qarTul sinamdviles, raTa ekonomikis 

zrdasTan erTad socialuri Rirebulebebi da keTildReoba yvelasaTvis 

xelmisawvdomi gaxdes 

 

  

 

 alkoholizmis , rogorc socialuri  

movlenis  kvleva 39  

 

problemis aRwera:   

A      

   bolo aTwleulebSi qveyanaSi momxdarma socialur-politikurma da 

ekonomikurma Zvrebma gamoiwvia momxmarebelTa mier  spirtiani sasmelebisadmi  

damokidebulebis zrda. dResdReobiT msoflioSi daaxloebiT 2 miliardi 

adamiani moixmars alkoholur sasmelebs, rasac SesaZloa maT janmrTelobasa 

da socialur cxovrebaze uaryofiTi zegavlena mohyves. 76 milion adamianze 

mets ukve aReniSneba alkoholis Warb miRebasTan dakavSirebuli darRvevebi, 

iseTi, rogoricaa alkoholze damoki-debuleba da qronikuli alkoholizmi.  

 

alkoholisagan msoflioSi yovelwliurad iRupeba 1,8 milioni adamiani, 

rac sikvdilianobis saerTo ricxvis 3,2%-s Seadgens. alkoholiT sikvdilia-

nobis daaxloebiT mesameds Seadgens SemTxveviTi, araganzrax dazianebebi. 

ganviTarebul qveynebSi sikvdilianobis yvelaze xSir mizezebs Soris 

alkoholi mesame adgilzea. ganviTarebadi qveynebis im mcire nawilSi, sadac 

saerTo sikvdilianoba dabalia, alkoholi avadobis erT-erTi mTavari 

mizezia. saqarTvelo Rvinis qveyanaa da RvinosTan dakavSirebuli tradiciebi 

saukuneebs iTvlis, Tumca bolo dros adgili aqvs alkoholizmis uamravi 

SemTxvevis gamovlinebas, gansakuTrebiT axalgazrda TaobaSi, rac   

sagangaSoa. praqtika aCvenebs, rom alkoholizmTan brZola adreul asakSive 
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unda daviwyoT da ukve arsebobs prevenciuli Ronisiebebis  gamocdili 

magaliTi.  

ziani, romelsac alkoholiuri sasmelebis  Warbad moxmareba ayenebs 

adamians, mraval-mxrivia da azianebs pirovnebis fizikur, socialur da 

fsiqikur janmrTe-lobas. alkoholis Warbi dozebi, upirveles yovlisa, 

iwvevs alkoholisadmi fsiqikur damokidebulebasa da alkoholur fsiqozs, 

amasTan, mravali qronikul daavadebebs.  

mosaxleobaSi magari spirtiani sasmelebis moxmarebis sixSiris zrda 

qveyanaSi Seqmnili mZime socialur-ekonomikuri mdgomareobiT aixsneba. 

mosaxleobis  did  nawils  xeli  ar miuwvdeba (siZviris gamo) tradiciiT 

ganTqmul qarTul Rvinoebze da iZulebulia SeiZinos iaffasiani arayi, 

romelic mcire dozebiTac ki Trobis efeqtebs iZleva, magram amave dros 

xSirad falsificirebulia da adamianis janmrTelobaze Seuqcevad mavne 

zegavlenas axdens. 

 

Kkvlevis procesSi gamoikveTa problemebi, romlebic gavlenas axdendnen 

qveyanaSi alkoholizmis gavrcelebaze.    

1. socialuri problemebi  

alkoholizmis ganviTarebas xeli Seuwyo socialuri problemebis 

gamwvavebam, umuSevrobis zrdam,   Zaladobis SemTxvevebma ojaxebSi , sadac 

Tundac erT-erTi mSobelTagani alkoholis regularulad momxmarebelia. 

xSiria ojaxuri Zaladobis faqtebi, romlis msxverplni, umetes SemTxvevaSi, 

mozardebi arian. aRniSnuli  faqtebi xSiria ara mxolod ojaxebSi, aramed 

quCasa da sazogadoebrivi TavSeyris adgilebSi. gansakuTrebiT gaxSirda 

alkoholizmis niadagze kriminaluri da sxva danaSaulebebi axalgazrdobas 

Soris.  

 

2. falsifikaciis SemTxvevebi da misi  Sedegebi   

 alkoholuri sasmelebi, ganekuTvnebian im produqtebis ricxvs, 

romlebsac yvelaze xSirad ayalbeben. falsifikatorebis moqmedebas xSirad 

mivyavarT savalalo Sedegamde, momxmarebeli iRebs moralur, materialur da 

xSir SemTxvevaSi fiziologiur zaralsac. Sesabamisma saxelmwifo kontro-

lis organoebma sasmelebiT mowamvlis mravali faqti daafiqsires, romelsac 
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mwvave toqsikur da arc Tu iSviaTad letalur Sedegamde mivyavarT. 

eqspertebis azriT arc erTi alkoholuri sasmeli ar falsificirdeba ise 

xSirad, rogorc yurZnis Rvino, rac ganpirobebulia masze arsebuli didi 

moTxovniT.  

Rvinis falsifikacia saukuneebs iTvlis. sxvadasxva istoriuli 

wyaroebis mixedviT ukve XI-XII saukuneebSi meRvineebi cdilobdnen 

`gamoekeTebinaT~ gafuWebuli Rvino Saqris, Taflis, tyviis naerTebis, TabaSi-

ris, Tixis, rZis da a.S. damatebiT.Aam meTodebis gamoyeneba evropis qveynebSi 

jer kidev XIV saukuneSi iTvleboda falsifikaciad da isjeboda kanonoT. M       

XX saukunis 20-iani wlebidan Rvinis falsifikaciam gansakuTrebiT 

didi maStabebi miiRo. teqnikis ganviTarebam da axali teqnologiebis daner-

gvam xeli Seuwyo bazris amgvari  saqonliT gajerebas. konkurenciis gazrda 

mwarmoe-bels iZulebuls xdida ewarmoebina, rac SeiZleba iaffasiani 

produqcia. es ki SesaZlebeli iyo an nedleulis gaiafebis an warmoebis 

srulyofis xarjze. arakeTilsindisieri mwarmoeblebi konkurentebTan 

brZolas falsificirebu-li produciiT cdilobdnen.   

  

3. mosaxleobis naklebi gaTviTcnobiereba alkoholizmis Sedegebze 

M metad mniSvnelovania alkoholiuri sasmelebis   xSiri moxmarebiT 

gamowveuli mavne Sedegebis Sesaxeb informaciis gavrceleba, informaciis 

miwodebas alkoholis moxmarebasTan dakavSirebuli safrTxisa da SesaZlo 

sarisko qcevebis Sesaxeb. sazogadoeba saerTod ar icnobs antialkoholiur  

masalebs da ver acnobierebs saSiSroebas.    

saqarTveloSi Catarebuli erT-erTi kvlevis Sedegad dadasturebul iqna, 

rom periodulad alkoholis miReba xels uwyobs mravali Sinagani daavadebis 

gamwvavebas. Tu gaviTvaliswinebT im faqtsac, rom aseTi sasmelebis 

warmoebisas xSirad irRveva teqnologiuri normebi, adgili aqvs produqtis 

falifikacias da momxmarebelTa  janmrTelobisaTvis mavnea.  saWiroa 

seriozuli prevenciuli zomebis droulad miReba, rom Sedegebma masiuri  

xasiaTi ar miiRos.   

 miznobrivi jgufis SerCeva 

 ganisazRvra miznobrivi jgufis saerTo raodenoba 

 (TbilisSi 100 kaci)   
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 moxda beneficiarTa segmentireba (demografiul erTeulebad _ sqesis, 

asakis, ganaTlebis mixedviT) da ganisazRvra TiToeuli fenis kvota.  

intervius da fokus-jgufebis Casatareblad SemuSavebuli iqneba 

saTanado kiTxvarebi.  

Catarda anketuri gamokiTxva Online-is daxmarebiT. SerCeuli iqna  

miznobrivi auditoria, axalgazrda respodentebi, asaki 18-35 weli. Tumca  

respodentTa gradacia moxda Semosavlebis mixedviTac. Sedegebi aseTia: 

gamokiTxulTagan 18-24 wlis asakobriv jgufSi Sevida 84%, xolo 25-35 wlis 

kategoriaSi ki 16%. 

 

18-24 weli, 

84%

25-35 weli, 

16%

 

 

 diagrama 2. respondentTa asaki  

 

 aseve gaviTvaliswinebuli iqna respodenTta sqesi da gamokiTxulTagan 

48% aRmoCnda mdedrobiTi sqesis, xolo 52% - mamrobiTi.  
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mamrobiTi, 

52%

mdedrobiTi, 

48%

 

diagrama 3. respondentTa sqesi 

 

aranakleb saintereso iyo respodentTa socialuri mdgomareoba: 

studenti, dasaqmebuli da droebiT umuSevari. Sedegebi aseTia: studenti 

aRmoCnda 44%, dasaqmebuli _ 42%, xolo droebiT umuSevari _ 14% (ix. 

diagrama 4).  

 

studenti

44%

dasaqmebuli

42%

droebiT 

umuSevari

14%

 

diagrama 4. respondentTa socialuri mdgomareoba 

 

Semdeg etapze Seswavlili iqna respodentTa zogadi damokidebuleba 

alkoholTan, aRmoCnda, rom gamokiTxulTagan 74% moixmars akoholur 
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produqts, xolo - 26% ar etaneba mas. Tumca dafiqsirda aseTi tendencia, 

rom visac ewera `ar vsvam~, CaTvala, rom dResaswaulebze daleva ar iTvleba 

alkoholis miRebad (ix. diagrama 5).  

vsvam, 74%

ar vsvam, 26%

 

diagrama 5. respondentTa  damokidebuleba alkoholisadmi    

 saintereso iyo, aramarto alkoholTan zogadi damokidebuleba, aramed 

misi miRebis sixSirec, amitom SekiTxva am kuTxiTac daisva, pasuxebi 

daxuruli iyo, Tumca sakmaod mravalferovani:   yoveldRe, kviraSi 

ramdenjerme, TveSi ramdenjerme, mxolod dResaswaulebze da saerTod ar 

movixmar. pirvel kategoriaSi mxolod 2% Sevida, gamokiTxulTagan 11% svams 

kviraSi ramdenjerme, TveSi ramdenjerme - 34%, mxolod dResaswaulebze - 42% 

da saerTod ar svams - 11% (ix. diagrama 6).  
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TveSi 

ramdenjerme

34%

kviraSi 

ramdenjerme

11%

yoveldRe

2%

dResaswauleb

ze

42%

saerTod ar 

vsvam

11%

 

diagrama 6. alkoholiuri sasmelebis miRebis sixSire 

 

 faqtorebi, romlebic yvelaze xSirad axdenen alkoholis miRebaze 

gavlenas, es faqtorebi TemaSi ukve aRwerilia. miRebuli Sedegebi eseTia: 

gamokiTxulTa 20% Tvlis, rom tradiciuli stereotipi warmoadgens 

alkoholis miRebis erT-erT mTavar faqtors, 16%-is azriT es faqtori 

ganwyobilebis Seqmnaa, 2%-is azriT cnobismoyvareoba, 34% ergo Tanatolebis 

zegavlenas, mimbaZvelobas wilad xvda 1%, mSoblebTan da ojaxTan 

problemebs - 1%, mSoblebisa da ojaxis wevrebis mier alkoholis xSiri 

miRebis faqts - 1%, diskotekebsa da msgavs gasarTob dawesebulebebs - 18%, 

umuSevrobas - 6% da alkoholis xelmisawvdomobas - 1% (ix. diagrama 7).  
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34%

20%

18%

16%

6%

2%

1%

1%

1%

1%

Tanatolebi

tradiciebi

gasarTobi dawesebulebebi

ganwyoba

umuSevroba

cnobismoyvareoba

mimbaZveloba

ojaxis gavlena

problemebi ojaxTan

alkoholis fasi

 

diagrama 7. alkoholiuri sasmelebis  miRebaze moqmedi faqtorebi 

 

 

 kvlevis procesSi yuradReba gamaxvilda alkoholis miRebis pirdapir 

kavSirs saavtomobilo SemTxvevebTan dakavSirebiT. respodentTa procentuli 

raodenoba, vinc nasvam mdgomareobaSi jdeba saWesTan, aRmoCnda, rom 

respodentTa 11% potenciuri damnaSavea, 44% ar jdeba saWesTan nasvam 

mdgomareobaSi, xolo gamokiTxulTagan 45%-s ar aqvs marTvis mowmoba da 

Sesabamisad ar marTavs avtomobils.   
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ar vatareb 

manqanas

45%

ara

44%

diax

11%

 

 

diagrama 8. ara fxizel mdgomareobaSi  manqanis marTva  

 

 problemis gadaWris strategiebi da iniciativebi. 

 Ffokus  jgufebSi  Catarebulma Kkvlevam  aseve daadastura, rom  xSiria 

alkoholis miReba momxmarebelTa axalgazrdul segmentSi. Aaxalgazrda 

momxmarebelebi TiTqmis ver acnobiereben alkoholiuri sasmelebis 

miRebisagan miRebul zians fizikuri janmrTelobisa da moraluri 

Rirebulebebis TvalsazrisiT. prevenciuli RonisZiebis warmateba an 

warumatebloba ufro swor dagegmvasa da organizebazea damokidebuli.Aam 

SemTxvevaSi finansuri resursebi ganapirobebs RonisZiebis masStaburobas, 

saSualebas iZleva ufro farTo  masStabiT Catardes gamokvlevebi.    

 

 

prevenciuli RonisZiebebi arasakmarisia  

   

saqarTveloSi ar arsebobs sakanonmdeblo baza, romelic arasrulwlov-

nebs daicavs alkoholisgan, Tundac misi gayidvis SezRudva 

arasrulwlovnebze, risi praqtikac evropisa da sxva ganviTarebuli qveynebis 

mierukve apropirebi;i  da gamarTlebulia. es praqtika bevrad Seamcirebda 

arasrulwlovnebis mier alkoholis miRebis raodenobas. ar arsebobs 
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alkoholuri sasmelebis xarisxis Semmowmebeli sanitaruli samsaxuri, ris 

gamoc maRaziebSi Zalian xSirad iyideba falsificirebuli sasmelebi, 

romelic Sesamabisad xvdeba rogorc srulwlovani adamianis, aseve 

arasrulwlovani momxmareblis xelSi.  

  

antialkoholuri aRzrda damokidebulia garemo faqtorebis 

zemoqmedebisagan.. ojaxi, instituciebi, megobrebi udides gavlenas axdenen  

axalgazrdis fsiqikaze.Ddidi mniSvneloba eniWeba cxovrebis jansaRi wesis 

yovelmxriv propagandas, isini maqsimalurad unda iyvnen dakavebulebi 

sportiTa da SemoqmedebiTi saqmianobiT. antialkoholur aRzrdaSi gaTvalis-

winebuli unda iyos axalgazrdebis interesebi.Aaucilebelia Tematuri 

Sexvedrebis mowyoba   alkoholis zegavlenis sakiTxebze. Ddemonstrireba 

imisa, rom msmel da mwevel mSoblebSi didia gonebrivi da fizikuri 

defeqtebiT bavSvebis dabadebis riski.  

 

gansakuTrebuli yuradReba unda miqces saxelmwifos damokidebulebas 

am problemebis mimarT. cnobili ruseTis embargos Sedegad alkoholiuri 

sasmelebis realizacia seriozuli problemebis winaSe aRmoCnda. saxelmwifo 

cdilobs mwarmoebelTa stimulirebas sxvadasxva formiT. SesaZlebeli gaxda 

qarTuli alkoholuri produqtis pozicionireba msoflios sxvadasxva 

bazarze. miuxedevad imisa, rom alkoholizmi sakmaod gavrcelebulia 

axalgazrdebSi da maTTvis socialur safrTxes warmoadgens,  yuradReba ar 

eqceva  aRniSnuli problemis warmoCenas. 

 

 2009 wels `reklamis Sesaxeb~ saqarTvelos kanonSi Sesatan 

damatebaTa proeqts, romelic magari spirtiani sasmelebis reklamirebas 

iTvaliswinebs, parlamentis mier mxardaWerili iqna.    magari spirtiani 

sasmelebis gavrceleba televiziaSi 23 saaTidan iqneba dasaSvebi. es 

motivacia ekonomikuri faqtorebiT iqna axsnili. sakanonmdeblo iniciativis 

mesveurebi miiCneven, rom saWiroa warmoebis stimulireba, biznesis 

ganviTareba da naklebad fiqroben grZelvadian strategiaze, romlis 

ugulvelyofa xSiri SemTxvevaSi fatalurad mTavrdeba.  
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am bolo periodSi gaaqtiurdnen samoqalaqo sazogadoebis 

warmomadgenlebi, romlebic momxmarebelTa uflebebs icaven arajansaRi 

produqtis miwodebisagan. magram saxelmwifo struqturebis mxardaWera am 

mimarTulebiT realuradMminimaluria. Zalian didi daxmarebis gaweva SeuZlia 

mas-medias, romelsac mkafiod gaazrebuli mravalferovani programa unda 

hqondes. saWiroa am problemaze yuradRebis gamaxvileba. sazogadoebam unda 

gaacnobieros aRniSnuli socialuri problemis simwvave.   

amisaTvis ki saWiroa mTeli sazogadoebrivi Zalebis mobilizacia, rom 

alkoholiuri sasmelebis warmoeba da moxmareba momxarebelTa  grZlevadian 

interesebs emsaxurebodes.    
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                            daskvna: 
    

  sazogadoebaSi arsebuli    socialuri problemebi   mniSvnelovan 

gavlenas axdenen  biznesis ganviTarebaze. firmebis, kompaniebis mogebisken   

swrafva kidev ufro aRrmavebs sazogadoebisa da kerZo biznesis  interesTa 

konfliqts. Tanamedrove marketinguli kompaniebi acnobiereben, rom 

momxarebelTan momgebiani, grZelvadiani urTierTobebis damyareba 

SesaZlebelia  mxolod iseTi produqtisa da momsaxurebis uzrunvelyofiT,  

romlebic sazogadoebisaTvis sasargeblo  da  maRali faseulobebis  

matarebelia.  

     Mmsoflio bazarze arsebulma viTarebam, socialur-ekonomikurma 

kataqlizmebma sazogadoebis winaSe seriozuli problemebi warmoaCina. 

Bbiznesis Semdgomi  ganviTareba SeuZlebeli gaxda sazogadoebis interesebis 

gaTvaliswinebis gareSe.    

    socialuri marketingis amocanaa ekonomikuri politikisa da 

sazogadoebrivi azris Sejereba, marketinguli sistemis grZlevadiani efeqtis 

uzrunvelyofa.  

    socialuri marketingi gamoiyeneba, rogorc mniSvnelovani instrumenti 

biznesisa da sazogadoebis interesebis dasakmayofileblad. socialuri 

marketingi  biznesis reklamis inovaciur formas warmoadgens, romelic 

uzrunvelyofs ara marto finansur sargebels biznesisaTvis, aramed   

socialur sargebels mTeli sazogadoebisaTvis.  

     saxelmwifos udidesi roli eniWeba socialuri marketingis strategiis 

xelSewyobasa da warmarTvaSi, rac mosaxleobis HkeTildReobisa da 

harmoniuli sazogadoebis ganviTarebis mniSvnelovan  faqtors warmoadgens.       

 socialuri marketingis problemebze diskursis warmarTva aucilebelia 

sazogadoebrivi cxovrebis yvela doneze. samwuxarod am mxriv jer kidev 

bevri ram aris gasakeTebeli. Mmsoflios gamocdilebis gaziareba, socialuri 

marketingis mimarTulebiT kvlevebis, kampaniebisa da prevenciuli 

RonisZiebebis  ganxorcieleba sazogadoebrivi moTxovnaa, romelic xels 

Seuwyobs 21 saukunis bevri problemis gadaWras.     
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 .  

The global economy is developing in a rather complex, dynamic environment. The 

process of global transformation is accompanied with the emergence of new values and 

establishment of entirely different relationships requiring a review of the current 

marketing approaches. Such changes considerably affect the psychological and social 

condition of consumers as well as their mode of conduct. 

Social Marketing is one of the modern trend of Marketing, which aims not only  to 

focus on markets and  needs of consumers,  but to examine  how  marketing can be used 

as a strategy  for changing behavior of the consumers  for empowering well being of 

population   around the world.    

Achieving success in improving people’s well-being, positively influencing social 

conditions, enabling people to lift  themselves out of poverty and achieving social 

justice and equity are some of the focus points of social marketing. Since its original 

formulation, countless people and organizations in the world have observed, 

experimented and, more importantly, applied the ideas of marketing to social issues. 

Social marketing programs can act as a bridge between the public and private sectors. 

Programs are developed in collaboration with governments to complement existing 

services and distribution systems . Social marketing can also increase the overall 

demand, segmenting markets and paving the way for greater commercial participation.  

  The  author of the given work pursued   the  further   objectives:   to provide the reader 

with the social marketing core concepts and principles, to  offer an interpretation of 

major works of academic and practical scholars in  regard  of Social Marketing. The 

above work explores   how social marketing adapts the commercial marketing approach 

to achieve social goals, how instruments of the marketing can be used to achieve 

success   in the implementation of social marketing campaigns. The experience of social 

marketing campaigns in the world and in Georgia are discussed  in this book.too.    
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Social marketing is extremely important in solving the social problems, which have 

become so prevalent in the Georgian reality. On a par with the economic growth, the 

economic reforms launched and investments made in the country lead to many 

deepened social problems and fall of living standards in the population.  

Authour explores Georgian experience regarding of implementation  of social marketing  

campaigns in the country.  Consumer market is suffering the influx of substandard and 

fake products. Georgia is among law-income countries where consumer market is 

saturated with cheap, low-quality imported products failing to meet international 

standards. This violates the rights of consumers and ultimately hurts the entire society     

   Unfortunately, consumer rights have not been publicly recognized yet. On the 

contrary, the issue was watered down by liquidation of the Anti-Monopoly and 

Consumer Rights Agency.  It is very important to   increase   the knowledge base and 

skill level of consumers.  The international experience of social marketing has to be 

thoroughly studied and adapted to the Georgian reality to make social values and 

welfare available for all in addition to the economic growth.  

   In the nineties of the twentieth century Georgia witnessed the implementation across 

her territory of Baku-Ceyhan Pipeline Project of major political and economic 

importance that was often hailed as the project of the century. The project 

implementation had wide repercussions in the society. British Petroleum in charge of 

the project had to reckon with the public demand not to pollute Borjomi mineral water 

basin. Therefore, in the above zone BP conducted additional hydro-geological surveys, 

analyzed oil spillage risks, etc.  

    It was one of the precedents in Georgia, when a company-implemented project was 

based on the demands of social marketing. The public demand was that the pipeline 

should go aside, not across the mineral water basin. British Petroleum presented quite a 

safe project, laying the pipe several meters deep and brought the project to completion.  

The current political-economic issues demand to study the social marketing more 

deeply, as well as implementation of social marketing programs in Georgia. 
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