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5dbmQoBafo Eob3AIE00L BoMagd8o. 3gMHdogoogl auadg’no, Lo o6 BB » BoboLb. L 3ohg8, Ll Bobod baqdy, 6L 8obo 9gegdo-0r
@o 850396 308mBE06HY | 2600 3 830600006 9o, aguoag Bbohoboaob 3 b gmd3obools, 06/@> 3 b 3m330600006 dglodg Bbokgl.
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© 6000l 0doggom, 6G0d o6 bobm Bl 60307001 5, 60d900i bbggdols anamm doqombaba 03 96960 bogogel 8mogogh.

11, L 0o Lol S6Bago. b Badol 6obobs oy 1 o Lo 96 Lbgs LoBBSOEA o, It i 3nobngb
bobBGEEMBo PBES BoGoaobon ghmo (1) Bool ao63530md980 08 EDOESE, ﬁm\gaboe ouﬁn@nagn 07 godo3yho Boﬁn, 6039006 99b9dl Bmobmgbol, 30639000 Baoogm, 26 amﬁosmpo ool
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LOBGOR(M) FA33INOL BMA@3S-J300)S®0 380903306 bgedgahgegdo 3odygopazgelbo

H o H ©o 8gopzgel dmholb
0no®@0L0/Date: Retail Order Form Recelpt Agreement of sale between Seller and Purchaser.
©>3m7 30 b0 ©oliH@dpm@o (3o3gowggero) Independent Distributor (Seller) 5933900 (9JOL 0) Customer (Purchaser)
LOLGABIGNAE0L B30 R5333I00L dFSA0:
Distributor'’s Name Customer’s name

BOLSISOON0:

LOLEANBIGM@OL LHOLIEAOB0SSGOM HMIIA0: ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘

Independent Distributor’s ID No. Address

BOLSTSH00:

Address - -

BIRIBOKOL 6OBG0:
GIRIBOKOL 6MG0: Tel No.
Tel No.

>/Product Descripti

“

FOVMRIBS (BROIDURADR T RROL B6AIRIBSA0) | IECIRAKHIBO 0AGIBS: \ udmm?m,_] B A;ﬁ;’iww‘m
DELIVERY {normally within 7 days) The products will be* Freight / & (if applicable)
D 350b53605205 BOLBOM BOEH0L0s R5J] e 158

sent by post delivered om

I:l B0RIBIL05 ROLBAOBABMIGOLBSE: /
collected from distributor at DIBI6NR0S LOIAOM) LOGHR()
B0, M BH>AINH>IIBIBIR0S

K VAT is included in the Total Retail Price, if applicable

Lb3S:

Other
£05b, 306K K130 LOLGHSOVIBOFNDSE RobBor A0k, GBFIALS Ry Sbof0 3GMRIISIB0L FIbSLIS

|:| 063MHPoGON YOS HIRNBOEON, OB IRV ol
Yes please, | would like a follow-up call from my distributor with help,
advice and new product information, but under no obligation to buy.
©53330000L bILAMVIGS/Customer signature |:\ L05b, 06RMLS LOLRTN FILZIRAOL BOIVIMDS

Yes, | am interested in arranging a home party.

D L05b, 9062MKLS “3IA3SRS0BT0” L0560 bOFFNS6MBOL FIbobIS FIBOL d5dIBS
Yes, | would like to hear more about Herbalifes business opportunity.

BIROL 30 RROL 356853LMBST0 356 R3B3&GTIEIBOL 3d@56B0S / 30 DAY MONEY BACK GUARANTEE

“Agdogeoogo” LablGgdob geh sod@abihols Tabo: “igddogesogo gmagshude paggreeb of g0l Légeoe wed@ybybob dogero mogolo dbowalgoobnigob.
APBGEO© w‘,(sm a6 Vylon swboliag wobh@odonad b 6afomo mGopobomyd Yygnogedo dofmwgdowsb 30 ©@ol poblsgamdsdo, o
YHOO0 ©op0dGbgdm msbbsl. Herbalife-ols amaboba(‘:{]bnb bghgobl gdzgb Bggodooom Eoyzo3dohpgn bmdgmdg 8 800 70 70 70.
HERBALIFE REFUND POLICY: Herbalife offers an exchange or full refund on all its products. Simply return the unused portion in the original container to the distributor
named above within 30 days of the date of delivery, and the distributor will make the refund. This guarantee will not affect your statutory rights as a consumer. You may call
Herbalife Customer Service at 8 800 70 70 70 should you have any difficulty contacting your distributor.

3060000 PLoghmbmgds/PRIVACY POLICY
J3060 ©obp@odnEmG 539 To3g3b 396l 3g@lmbsmad Ambogydgdl odgabo Fggzamol Fgbemmadol, gubh@mmols ©s bognmsto bobyedgGamade
'pg{'ﬂ\v'] gbgbol Fbeieagdol Bobbon. “Tg@dogeoogol” pomwe, 03160 dmboilxdel podabass dyadmos B0l Fommdoge gnddsbogol, Guimgbiag, dbodzms,
596 DbAnhamynt dmbogydns paggol olbgmogy webg, GmamGoGes 0djabl Jaggebodo. “Igmbsmsonds” gdmome Sydsbobagde 0dologol, Gmd bamobsem Fgbo
,‘\.«7‘ 6390 mgabo Ambo3adgool HlsgGmbngds bydoldog® b, m(] 106 B0 \\Elm‘hgg G0 RO 0bgOEI00l 0o ;nl) aolboy; ]E‘M‘]y\ﬂn Fbols
0 5Bobllog, g1Hdo, GREgde, 1Tobsomdngamm odigho dnbosydadol e ot g0l . bHGodHOAL, Wgbsbgd o300
domoghs (\‘,Qm "5 goedol bgos 6of u;mu
Your Distributor will process your personal data for the purpose of fulfilling your order, for quality control purposes and to fulfil his or her contractual obligations.
Your data may be shared with Herbalife, including Herbalife subsidiaries located in countries outside of the EU that may not offer the same level of data protection as
your own country. Herbalife has put in place mechanisms to reasonably ensure that your data are secure at all times. You have certain rights under applicable data
protection rules, among others the right to oppose the use of your data. To do so, please contact immediately the distributor whose details are at the top of this form.

W) HERBALIFE.

336 3ghdogang obpHodydg6/HERBALIFE DISTRIBUTION LTD
&L Bgdopegoo 3mH3mhopoyqo dmBLobyhgde  Logmbhm ggmo 68 mdogobo

Lbogmbpm gymo 309GT, o30gbe 3078 0102, smbs0d
b 039600 oby : 600l ob ol
Boooior P pomrors s enera copy bogl Bo6B bokogo, 3063 6oabo, pOTngR0s 880707070
BdI0: +
30be 3008560, 3008560 396dyegdo 990920 filuet@ge.filuet.com
©2011 HERBALIFE INTERNATIONAL, INC., USA. Logmbem dobodohmo:
98900 IBIOYO0 @IEIOS/AN rights reserved., 836, gouaH MO0
5001 GEO-00 0272011 opd089bgdgol gnBo 44, 89-2 Logmbhm
30bygmgoogdo

50bbgliols sEdoboliB@omgds
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) HERBALIFE. TAB TEAM PRODUCTION BONUS APPLICATION
a3 B565GbSR0 «TABy 3I6R0L (J3025HD POBBSGIBIR0 30H6ILIIEIBOL)
S e Saop 3M65SY0=20L «PRODUCTION BONUS» 33300l 80R335%J

Logl BodB beGopo, sMOF HoYbo,

6060 3003560, 3008060 3aBdneado
Sounion Sabodsemms 9BoREgd0n Foojombge s Fgoglgm gl pobogboge s Fgmebbdgds, doms «TAB» gmbrols 3églos «Production
B oot Suites JaororRRy OB RS 0gogLgm g pdbIEBORO ©> Y il 9o il
500585850000 daRs 44, Bg-2 bogabon  BONUSESH -0l omgdsby gmban@LBo mdzgbo jobmowsdg@ol pobboggol Pgmads dmodmgmm,.ps Bgdrgae Jodmdgdol
896gngongdo Bgbogmgdol YgBobgggodo “dghdomsng olG@0sond6 @EE™-L Lbgs xompmgdoi Joopma.
bognbon gg00 68 adogobo 8102, su6s0> 5653 «TAB» 39bols 3¢330> «Production Bonuses» -ols 35387 ds3g3sls ‘dgdmgdo, “3g@domsng wobH@Bodoyndb wmiw™-d
Bodb0: +(99532) 202928 03960 gobosbowo gbws doopml s  msgolo Ygbgrymgdolbsdgdd Bmofmbol. 3Gg8os «Production Bonuses» -o
:+ filuet@ge filuet com 3503935 Fbmaeme «TAB» 39brol jgomogogogd F9g@gdby, Gmdmgdos d9pdogor 035396 3oboibowol dmobsBo
000mgd g yggms JoG@dSL.
30030536900 gL obsEbogo bgB8mopbodbymo 0bgm@dsiz0ol 3odmygbgdoa.

Please carefully review and complete this Application and Agreement in order to be eligible for consideration to compete for TAB Team Production Bonuses and, on the follow-
ing terms, to earn the right to other payments from Herbalife Distribution Ltd.

Your Application must be received and approved by Herbalife Distribution Ltd., in its discretion, before any TAB Team Production Bonuses are earned. The TAB Team Production
Bonus is only available to Fully Qualified TAB Team Members who continue to comply with all of the terms and conditions contained in this Application Form.

Mail this form using the information above

| Personal Information (please print) 30&LMESRIG0 06BMA@ISG0S (3IFRI0M0 SLMISO0)
“30665250B0L” LYORIESOBO3SG0M 60983@0/Herbalife ID Number

ROLBE03ISM@0L_d335@0/Distributor Surname R0LBA03ISM@0L_LobIRO/Distributor First Name
ROLBEH03ISM@HOL_d35®(/Spouse’s Last Name 809RR0L_LSLIR0/Spouse’s First Name

30LS3SAH0N0 LSBILB 3bd360LI50L0)301/Current Mailing Address

JORSIO/Town Country LOBOLBO 06RJJL0/Postal code
34309606 3RO JSMSIOL (IR0 LdBLSLIHOL AILIBMEO JoLWddOL 3MRN  LobOL GHINIBMEN odoL JMRO . BdALO
Country Code Area Code Day Phong Area Code Evening Phone C FAX

| Agr:

B, 5 250801 B0BEILOL J0IR0S6MBOL LS IBLIBIB0L

«TAB» dI6%0L 3@J30S «Production Bonuses» -0l 30R135% .\(fyzk“mh(‘ﬂh(w
QOLSGS3SY, 3IMS6LAIBO 03S5L, @(MI: |

A BAIRSR B0GS3 RS Q530653 53 3MFI6AOLO jdﬁb-i‘ L LoRoG 85VH®IMID $MAIGSODBR Lodd0s6MdSL. 3IMIMRL, 35RLIB IR I3
B0R33, 5@ 356356GbSL)  3@I3SGIGOL LS 1200 1) gIAdNNO0BOL" IGMIRIIBIBO 3&HY 359DdI00), 56 ‘JIFMLSZROL 30KLIBOL
FISIRIBEMBS, LS JIZSAVR) LdOdIRILSb CUHIRIBEL)! 00 o)

L

HIRRE
3,356000 BILEA03,

«TAB»  6I6%0L 33305  «Production Bonuses» -0l (™
BOLOLMBOSLS LS BOBEILOL FMIBIVIdS L& (I«]}Yﬁ':»/ g

SANB0RNB00S Ry dady Boddh(D AUNMNdo, I30s LabadmbIb0L  d5@RS, “3I@MdSRS0BOL™
KDL,

o

353MVTS RS 35@6BHOSL 30dRIZ0, @M SeAN 135A0," 30M253060 56 0A0ASE. @MIBIRGED 30A0L 56 M@dSH0THGO0L TAZIMBOM o6 IMGIINB0L dH00) 5@ 3020
AMBSTORIMBSL LS 5@ 35626 dLIRIA0 JdAINHNR SOIEINE0HLMAE RadHFANANZARN0 3@ IRTAGOOL, BIELILAHIBOL Hb FNFISIROL FOLIBOL AINSIRIBRMBO0L Y06 VOVIZSL S6
306925306 35J0L3IBL. 3I056LIIBO, @MY 5@ FNIAATRAY S ANFANLIBIBL, LobsE SOESTORAMNSL BOLD 3A(IBAHTHAN. BIICINSLHEOTENOL HMBSLD FO65S@ALOL FIBLILIOL d5@III,
390056b30B0: 16T “3FIABSLSOBOL” LQOLGENBIGMA0 356, 5@ FIINIR0S, 30EL30G NI 0A0BSY, FIFISIRBMIR(M, LIRO JIFAVI), LSBHB0656L() 56 LOSINASFM “IIABIRSOBOL”
@MIL03) LOLBG@0BIGM@N dLIRIA0 J5@3IG060L L3S 3133560580 35VIZ@N6IB0L 56 IMBSTVOLRIMBOL 56 30GLSINA0 35J0L3IB0L J0L600), LS @M s S3AIIRBIB0 FOGIRRIdS
BIBL M53LS RS HITL FIIVRIBI, AMPIRNOG IMIIIRIBL KIAL 56 HIF0 FIINROL 80I@ 3MEGHAMROAIBSLO AMPIRNTI 335600l 56 M@BS60LSGOOL 3IIZIMBO0), 56 @MIRIFING
@MIIR0ZI H3I6015BS6L S I3MEM3NAG0 06GIGIL0

o

. “306035R50B0S6™ IO IG00IA0MBIBOL F3IRS SL3IIGH0 Jd309RIBSGIdS QS R5IIFIIRIBSAGIdS “3IMBRSOBO bIRIRIBOLSITBG LOSFNAMIBOL FIFNBL3IZST0 356LMHGOIRIBY
GBROLRIBIBL, SASLMS6 I GEROLIBIBO ‘FIROL dSRST0 “3IM3SRSOBOL” 300@ 3500 353(MIZII6I50L ‘FIFRID 56 53 853MGIFSTO 30000V L3S 359590,

m

30 R5MIS0RISIRN IMOXS@D 5@, AMBIRNOG RS3S3ISIR0S “3IHSRSOBOL” 3AHMRIIGISOL 85IOR300) RS Lb3Dd0156 IH0SR 30dI6TS LOSINS@ ‘ISR IR(MBIdL ‘IS0
F0LORIBIX. 5@HSBIA0 V0653RIBS@ ‘FI0S56LITEST0 56 “3IAdSRSNBMSE” HIF0 IAMOIG0MBIBOL bLb3S Sb3IISHI0 KIS LS “3I@3SRSOBL” IGO0 @503 LOFSAMNRIBAN3 IAMOIAGNMBIBL,
@MBMANGSS: 015653IAMIIR0, SdIESH0, 35ABHE0MSH0, 56 IAMMBERO30 LOVIAI(M, 56 OV3IZL. dIGIMKL, 5@ 35@ “3IAdIRIOBOL” MS6SIIHMBIR0 3SRSLOLORIBOL Rd5dId3ANL 30HEO0)
SR 6330L30IA0 LSLIRIVOB) 3STOL O6 SAILOBIRSLOLSR() 3OBEOO).

5@ dI0IR0S, 35VS@IMM BOBOHILO d3IIS65F0, LOLSG “3IAdSLS0B0” (M3I@SG0IB0L BILSGHIGIBRSIL KI@A (VBOGOSRIASL 5@ dSbUHOKS.

o m

L 003 “30@dORS0B0)S6” R353F0@IIR0 HIF0 BOBEILOL YS@IMIBOLSL, 35@EREIZ 9L 356(MHIRIBRMBSL 56 “IIABSLSOBOL™ VILI3L, 3500 IM@GOL ©IIM0) J0MOMIBIL TILIBL,
“3IABSRSOBL” STl IBRIBS, 5@ 352530bSXML “TAB” X6IBOL «Production Bonus» 3@0305 (3@0805) L5 5@ 359530b5SRML @M Lb3d BIRSRL0 0156bS, AMIRIZHIRSG FIFNIR0S,
bb35d35@SR 30d() 33520B0GO@IBIR0, RS @(MI “3IAdSLS0BL™ ‘IR0, dIVIZ0GML IO LQOLAGOBIGMAMBS “3IABSRS0BIN” 0S30L0 FIbIRILIBOLSIId@, KIS YO65F) @S0
FIFRBMB0 BIRRIFALRIBIBOL 56 35U AbOLBIER MO d5@IID

=

. “30035R50BL” 053060 ‘JIBIRIRIBOLSIIBG FIIIR0S, FMSLRO6ML LOLA@NBIBHMAHOL ROLSZSROBN3SG0S “TAB” XdIBOL 303305 «Production Bonus»-0ls 30LI55BI.

“TAB” Xd9B0L 33305 «Production Bonus»-0L 30LI30L 30635 bdO3IMSG Md53bBI 35 IbOLBIBRMBOL SRIBS FIN(MRIBHI, HMIIR0)S 3II3IMB0MSG BIZN JZIRMEOL YIZ@IBOL FIS@IdS
bRIBS, HIF0 JIZINMEOL 3563005HIBSHI AMIFIRN 356(MHIRIFRMBOL RS “3IAd. SOBOL IBOL FILOBSBOLOR. 5T 3SLALOLIBIBRMBOL B 1530 BITMBOL dSLSBIB0S, @M HIB0
J3IRMBORSE “3IHdSRS0BBI” 6IBOLANIAHN 3565CGLSRN SR@I 3SIORIRN 3AMRIIGHIBOL FIII6EOL F0BE0M) 353MOVEIZL HITL F0IA ‘FILS3SBOLO LHSMZOLOM S6SHBRSIGIBOL, LOSZHMA()
3M6M@SAOL, 3@JF0S «Production Bonus»-0L o6 “TAB” X3 IB0L VIZA0L LASGHILOL ROIS@B3SL, MSG L535FTNAIBIR0S bIRFIMAIR 35IORIRO IAMLIIGHIBOL IMGIRM3SLOSE. MY S
858(M3LIBIBOL FIRIBSL “TAB” XKdIBOL VIZAOL 335R0B03SGOSL Rd335GDSS, LdOFIB@IBRIB0 “3I@dSRSOBOL” “TAB” XdIBOL 60:d6IL, GMIRIBOG KITL 0@ ST LESGHILOL JOLORIBSL
TO6SLYSEA 0d() 35IMIIISTIB IR0,

o

59 dI0S6LIIBORSE  35IMIRN65@D 56 FSLONSE  L53SFINAIBILRN  6IB0LINIA0N  L53S HAITLS LS “3IAASRSOBL” IMAOL, 56 “IIGSRS0BOSE™ HI60  IGN0IGNMBIBOL  6I50LINIH0
SL3IIG0 3S60LOKIBS FBMLRMRL LS 1L5FS6BIBML MBOLOLT0 (LOJS@MNBIR(M) LObIRIVOB) LALSASEMRMI0, BS60TS@GIBS LS @IIROGRIES LSIS@MBIRML FOLSLSLIRIVOBMIBA00
L5ISAOIR00).

R58B30GIBIR0S/Agreed: FOR OFFICE USE ONLY
FHCFRMR LYFLSLIGISH0B0 HILASAIBOLOIZ0L

LQOLBG®06IBM®OL bIRIMVIGS

38BBINTBS: 355613600 (M@MNB065R0 “3IH5SRSNBIN”. ‘dI065LI0) SLEO VIZIEM3OL

Distribution: Send original to Herbalife. Keep a copy for your records.

59 33IAROL LEIRHX 56 6STVOLMBGO3 dSRIMBIFER3S I356(M6(MS/Reproduction of this page in whole or in part is illegal.
©2011 Herbalife International of America, Inc. 93325 IBRIdS QOGILN0/All rights reserved.

5001-GEO-00  Rev. 12/10
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@HERBALIFE

33b 396d, IFE LD

06LSHIISMAHOL LS33SRNBNO3SCOM BM®3S

0bLBOYJHmA0 LEOgmo

38l 998090900 3MH3MHOAOYQ0 dMALObIHIdS
bogmbhem ggoo 309GT, oaegbe 3o9d
Loyl BoMB LaMoho, sMOF Honbo,

300obp 3008060, 3oodobo 3ybdygdo
Lbogmbhm dobodobmo:

33b. goQuad $OOSO0S

>03089693006 gaBo 44, 83-2 Logmbm
30bygngogdo

bogmbhm ggmo 68 mdogobo 0102, soOHs0o
bHIRIMVIGOR0S 88007070 70

BSIL0: + (995 32) 2029 28

30020z filuet@ge.filuet.com

AmboBbgm Yglsdsdolo ggeo

b g ozl omysbebsgesTo ggsmomogsgond ddwgde wodGodydy

SUPERVISOR QUALIFICATION FORM Date:
begmo ggomogogsiool djmby 0bli@nddm@ols Labgao Fully Qualified Supervisor:
olyepedl Bomeg gHno (1) bsggsmogogsgon godds bafomhms onga, Godgmog  ggomogogagesh ggfl moysbabagasde oggdh. gobogn, Gabagyebmn

doggdgmo godds oz gabdEdydato g ydd a.\ﬂqo)tsu{) 13590, 367350565l .,.‘]3‘,5‘. alihBodydhmmal b ggsmonogsen ggggmadal Vydeamdo mgob 5 Gagbgas.
1

3,
gBobongol eolich

Please mark the appropriate box(s) below

33005035300l mgy/{gmo

daydhedol bsfyobo 3s6bowgdadol sbengdo.

Only 1 application is required for each leg qualifying in your organization. Please submit this form to your Distributor Services Department no later than
the 5" of the month following your Distributor’s qualifying orders. Please attach copies of the original Distributor Applications for the Distributors qualifying in
your organization.

Congratulations for qualifying to Supervisor!

Qualifying Month/Year:

One-Month
Qualification

*630Q)0(306060015 D
(‘]ﬁ)mn 39

Two-Month
Qualification

636Qm(306060015 D
™Mo 039

Qualifying With 38909393599
Organization méaoﬁm%oﬁoo‘ao

*Jgom0g0g5G00l gm0 mgy 460 gomabrsdhm mgde pogoegdol
doggmmdol 4000 3nbogool mbol dowfags. Godmmsysh dobodyd
1000 dmbogos magobgomos (567 podemggbydgeros bhgs

©obHGNdHOGL Bogé ggomogogsGoobogol)
1-month qualification. Achieve a minimum of 4,000 Volume Points in

one month of which at least 1,000 Volume Points are unencumbered (not
used by

another Distributor to qualify).

MAM30560 335R0BO3SGOOL 3063IR0 M3

FIRST MONTH OF A TWO-MONTH

QUALIFICATION: (FM) D

460 gomgbraGam 0ggdo pogorggdol dnggmedol 4,000

derbogoob wofob 3"@ - Gedgeonsgob dobodgd 1000 Josbogos
ogobggomos (oby pof b b dogd

J9om0%045G00bmgols)

Achieve a minimum of 2,500 Volume Points in one calendar month of

which at least 1,000 Volume Points are unencumbered Volume Points.

[

bbgo ©obheodiyd,

M@M30560 335R0B03SGO0L 3IM@I M3

SECOND CONSECUTIVE MONTH OF A
TWO-MONTH QUALIFICATION: (SM)

400 gomybsGam wgydo » 33300 dogmeedols 2,500
Jobogool @ebol dowfags, Gmdgmnsysh dobodyd 1000 dmbogos
mogolisgomos

Achieve a minimum of 2,500 Volume Points in one calendar month of
which at least 1,000 Volume Points are unencumbered Volume Points.
g aobGhomgds Hhws

odmgosho ggemmogogsGaol ©sdnaghgbol Fdo,
BooGiegh ogamogog@oe

hen a two-month qu must be turned
in separately each month. *50% status applies on the 1st of the month
following the completion of your two-month qualification.

3960 ©obHGIBTBHNG opgdrs JaomoggeGesl 0dgabl
@Bpo60bsG0sd0? Hmbege, Fgdogmddo dogmomgn Lsbymgdo,
4035605 gGdomongl LaowabHogogsGom bmddgdo o o
66005G05T0 Jgoeogogagool Jodwgdo LobH@odYHOGIBOL
Aogmmdol osgobggemo 3o bogogdo

Did your downline qualify with their organization? Please list below
the names, IDs# and unencumbered Volume Points of the Distributors
qualifying in this organization.

a0 seobip@oda00ab g dfobegb aoseggiob
A0bodd 1,000 dmboos, Gmdgeo o6 3odmobyd
Jgommog0gsGaol dodegdo bbgs mm)mam‘-mh 3096
(rgammdols magobggemo dobogogde).  SBYggd mm(mw,-,g)mh
b dJobrgl 4000 dnboges ghmngesho ggemogogsGoobngol o6
A060dgd 2,500 dmbogos mEMgsho ggamogagsGoobngab.

oggsmdol

h
OO9I6

Each Distributor must have a minimum of 1000 Volume Points that
are not being used by another Distributor becoming a Supervisor
(unencumbered volime). The bottom Distributor in the organization
must have 4,000 volume Points for a 1-month qualification or a
minimum of 2,500 Volime Points for a 2-month qualification.

o6 Bgoglgo \\lmsg\'m fo6ds. Bogbgo Gomg)
If there are more Di ifying in this
separate form for each new

@ o8 06s60bs05 0 Jdoww.mm.h Bodogdo wobHGdPHOGI0 g0y Jgdos, Fgodsbym wespyd ey
o6l ggorogogaool Modegde gogaero obogeo Jodobogel

please add to the chart as

Aagos (sbgeegdo, godisbos  gadsgogy|

and attach iti Di:

Name, ID# and Volume Points) or complete a new form. Please complete a

9680504500 bmdtgde o asgorggdol doggmndol  Inbogogde)

06LAIISMAH0
LEIRO
335203035G000)
FULLY QUALIFIED
SUPERVISOR

l-gno ©mby
1*LEVEL

2600 gy

1-Month l:‘

Lo ogy

t*Month [ ]
392 o3y

2" Month D

392 ©mby
2" LEVEL
4600 gy
1-Month
Lo mgy

O
*Month [ ]
O

92 wgy
2™ Month

39-3 ©mby
3“LEVEL
46mo mg
1-Month
Lo ogy

(|
*Month [ ]
O

992 og)
2" Month

A4 woby
4"LEVEL

4600 o

tMonth [ ]

Lgwo oy

1*Month l:‘

A2 oy

2 Month l:‘

Lygemo ggosmogogaool djnby
0BbHGIHOGOL babgeno
Full Qualified Supervisor Name

JO0Smofg b bo0RgbHogogeGom
6o
Herbalife ID Number

Hasggobo

Telephone Number

0bbGIIHMG0 beamo g3omogogeGoon.

Aebod6g0 gGm0

2mbog o oty bobiszo, 9@3omonab bsogbHogogsGon

6edyGo o 3mbogogbol dezmee

> grgaemo ©olitody 3
Fully Qualified Supervisor: Please write the name, Herbalife ID number and Volume Points below for each Distributor

F000 gomogogoool
Bodgdo yomggmo
wobiGody@HmGobogols
Please check one box
for each DS qualifying

qualifying in your organization.

I-mo woby
1 Level:

@olipBodaHmGL bsbgmo
Distributor Name

9@3omoggb baowgbHogogsGom bmdy@o
Herbalife ID Number

00003005 0550590 ImboG0gd0
Unencumbered Volume Points

A2 oby
2" Level:

©ob@HGodyGeGol bobgmo
Distributor Name

4Odomoggb boogbHogogsGem bodho
Herbalife ID Number

BJORGIB0h Pegolggemme SboGooe
Unencumbered Volume Points

333 @oby
3 Level:

wobiy@oddeGol bsbmo
Distributor Name

4O3@ogg b boowgbHogogeGom bodgho
Herbalife ID Number

BogORFIB0b mogobyBome 3 boGugdo
Unencumbered Volume Points

334 ©oby
4" Level:

wob@odadeGol bsbmo
Distributor Name

4Odomoggb boogbHogogaGem bodao
Herbalife ID Number

BogoRFIB0b mogobyBomme 3 boGugdo
Unencumbered Volume Points

56 ©oggolRgm ©0bHB0dNHOGIME dnTsmdol LedlabnGPo woGagge bmdgdby +7 495 7295030, Goms dogmommm Jgemogogsgool dodmgbo LoliFGdYEMGBl dnbsgylms 50% LEseabo
*Don’t forget to call Distributor Services on 8 800 707070 (toll free line) or +7 495 7295030 to place these qualifying Distributors at Temporary 50% status.

Supervisors have Herbalife’s permission to duplicate this document. © 2011 Herbalife International of America, Inc. All rights reserved.

5013-GG-00 Rev. 01/11
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) HERBALIFE. 5SFOLSFSANM BM@IOL FIGIRS
s o CHANGE OF ADDRESS FORM

860 9gBogeago 30G3nGoe0I0 BndbobHdS
bognlion ggoo 3096T, oaegbe 307 oy by dobsds@aols I, o, 9bos dgol Vgdga0 d
Do Ba6h batte.  S0be aomte. 3 LY 396360, 9bws Yyobergar i)
3660 3003360, 3008060 3bdaade
Bagalon Bobadahn

1

1y

If you wish to request a change of address, the following pmcedure must be 1nllnwed
Bgogbom doggdamoe goGds

33b. gogags 306300 Complete this form.
20350630000 oo 44, 3g-2 bagrisen aoopboghom gl goeds golbion/gsflom wolpGodnhogdmst dydsmdol bsdbsbyddo
396gngongdo Mail/Fax this form using the information above to the attention of DISTRIBUTOR SERVICES

gg00 68 mdogobo 0102, HG50d

e D00 bgga oboib dobadoGmol Fygazol dgbobgd gdgemee gnddshos  g@dsmoggdo obhyoddoge @ygedde ap. y g@demograed by (0 Jaggbs 56 Fggezomes)
luet@ge.filuet.com You may also submit your change of address information directly to Herbalife online at gg.MyHerbalife.com (if change is within same country)
gaaes Ggemomgds Tgwol dognoTo  g@doogy Jmddsbool oge 53 ge@dal ©adydsggdol wadmagdgbobosbagy
All changes will be effective il i upon ion of the ing of this form by Herbalife.

305 YOUR PERSONAL INFORMATION

e et setymnsrnoms (LT TTTTTT TTTTTTTTT T T T TTT]
(LTI IIIITTTTITTIIIII[]]]
s [T LTI TTTTT T ITTT]
s [T T T TTTTT I TTIT T

V065 IRIIG@MHIRO 30153500 PREVIOUS EMAIL ADDRESS SHORO IRIIS@MHILO 305> NEW EMAIL ADDRESS

SBOLGHM 30LSSA 10US MAILI SO LOBMLGM JOLS3S®0I0  NEW MAILING ADDRESS

dsrowny | [ [ [ [ [T TITTT] swscm [ JTTTTTTTTTTTTTT]

Jubo Street Address Jabo Street Address

pepoy L LI T T T T T TTTTIT] e LT TTTTTTTTITTTT]
pwwsme | [ [ [T T TTTTTTTT] wwese [CLTTTTTTTTTTTITT]

oo ctatel [ [ [ L L LTI T LT pwoeeseatel T T[T TTTTTTTTT]

oo, (LT TTTTTTTTTITTT] @eee LLITTTTTTTTTTITIT]
;:dk (LI T T] A’”’Cd" (LI T T]

oueto L LTI omwee o [T T T TTTTTTTTTT]

bodgdobongol

Loy Bom ols Loy Bom weols
39b3sgamdsdo 3o6d5g@md5B0
Daytime Daytime
BogmbEoddm o gmb@ode
63308060 03398060
wegpobogs | L L L L L LT T T TTTTIT] W [T TTTTTTTITITTITT]
NON N N SGbady Do
GO o6de- OO go6ds-
30350 (> Jevmdsdo (wo
939 ©@gybdo) 9339 ©wggbdo)
Evening Evening

o N O O I HNEEEEEEEEEEEER

V065 03@0R0IR0/535R5LSbSR(M  30LS3S@0I0) PREVIOUS(LEGAL/FISCAL RESIDENCE) ADDRESS SHORO 0IAOROILN/LOBSRILOLSR) 0L
ooy | | | [ L LTI T TLL[] swwoww [ J]]]T[[[[[[[]]]
Jabs Street Address Jahs Street Address

pepoy L L L LT LT T T TTTTT] g LT TTTTTTTT[]
gowwsme L L LT TTTTTTTITTIT] ppeswe LLILTTTTITTTTITT]

oo el T T T T T T T T T TTTTT]  sowsom e T T T T T T T T T T T T T T

Zip Code Zip Code

nJ3960 bgadm§g@s/ Your signature moGowo/Date

Distributors have Herbalife’s permission to duplicate this document. ©2011 HERBALIFE INTERNATIONAL, INC. All rights reserved.
COA-GG-00 Rev. 01/11
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W HERBALIFE.

gOdomogy  obHB0dgHmb  Bo
&b bod3n6sh) Fyog069b @ododge
ob 309 0 pmobe @yl

Boraed BInoad 990996

o) HOTE

@b hogdsh, hogdob obansbols

sogoby soAgbl:
oYl JOG0s (R

44, aiobagbgdgare IHGaa0
260 obpom  ogobomb

ob 68 mdogobo 0120
400

mo@e oy 8 800 70 70 70
@ob: +995 32 20 29 28

dsogn: filuet@ge.filuet.com

05660L 9356 Rod@T6IB0L FI5bId moGogol Date:
253339000 8MNLM360L BM@IS
CUSTOMER REQUEST FOR REFUND

03960 ©5333900bogol msbbol ©sdGubgdol dgdegy 30 @@ol gobdogamdsdo Fobgdpgdody gm@ds 9bps goglml begmso
©5 53905B s, bymdnfgdhomo ofbsl ws aoEsogbeghml Jmddshos  gOdsmogy-b mdzgbogol gobmmgl yogowggdol (3966® 3o
bogogem 99339006 03960 oGl sbmmsh ©s 3omEyldol yodmygybgdgm bofommsb gOmsw, b 3GmEylHol m@oyobomy®
050@0490056, 56 35G0g@ J0bGHIbg@gdmsb gHmsE.

Within 30 days following the refund to your Customer, this form must be completely and accurately filled out, signed and returned in
duplicate to your nearest Herbalife Sales Center, along with a copy of your Customer’s Retail Order Form, and the unused portion of
the product, or the original product labels, or the empty product containers.

96093606 gagms bgdmoebodbamo 30bogos syGomadgmos dnggdgmo dnmbegbol ©sdyPoggdobmgols
Note: All of the items listed above are required in order to process this request.

DISTRIBUTOR 26d5m009-1_©sd 33900 HERBALIFE CUSTOMER

Jognogo / City:

9G8o@0g9-l bsogb@ogogsom bmdg@o Herbalife ID number Jogoomngo 3GmEdgeol 9356 ©sdGybydol Jobybgde/ Please state the reasons you were
wobHGOdYHM@0L Lobgeo / Distributor’s Name:

wobHGdYHO@OL Jobsds@mo / Distributor’s Address:

dissatisfied with the products:

bagmbim obwgduo / Postal Code:

9d300b godmggbgdol  Vgdwgy / After trying the Herbalife product for:

Hawgpmbo / Telephone:

1 ggocol gobdogammdsdo / 1 week

Jogmago / City:

o

30600 gobdsgamdsdo / 2 weeks

33

w

330000 gobdsganmdsdo / 3 weeks,

b 9ot 20l

obogm, doy 9o dobad ‘ A6
Please indicate the shipping address for your replacement product.

V9A39e00L bobooy/

IS

330600 306dsganmdado / 4 weeks.

1
VR 3

30 sosols oflogrredote godishoob Aog6 garob 9406 wod@abzdob sodabeb Yghododoboe:

Cabadond aedeby lngasme 9 L figho goddolb sbel 3omwaddol psdogggbdge
6af 6 ahoes, o6 IBmml o1 0edmoggdmsb, o6 (oGogm gobedbaGgdmsh

90mbgggs wobHGdyHm@ol dobsds@ml / Sams as Distributor’s address NI, l\\;qm\ﬁ/ﬁ,&lxﬁfm?,(]\ fote

rod els, or the empty product containers, to my
39901993, G0 dnggdamo MsGomobingol —————/—— wailggymls (Jzgdme domomydyarl) utor,
2pbabieyy obbe (smatho) o6 ﬂm\m ammkmt;nm Ao Rebgapnt oty \ oo o doey @08)-b bbgs 3Gmeyihgol dgbadgbow, o6 /

@md / In accordance with Herbalife’s 30-Day

Money Back Guar\ : | herewith of my Retail Order Form, along with the unused

G0 e > >
bégezo dogy JO00FY
808

2
U B 0 3

requirements.)

moGowo / Date:

@l Wmnb g,oﬁob\)n 20l

| certify that on thisdate __ /_ /I 'have refunded the Customer (sm/\
GEL , or upon their request, | have issued my G
Herbalife® products. (Please refer to the Herbalife Custol

©obHGOdYHM@0L byednfgds / Distributor Signature

rd the it e products, or.

of the purchase price indicated below.

full credit \
il doggiamo msGagobmgals ———/———/——— dogombogy Ygggmol

goamgdols s6abmaghmds oF ghgeogo  atdamegy  Lbgs 30009IHa000 Fgbsdghop -
——lgmatiol opabedom oo gawaliguagd owndal. /
| certify, on this date / /____Irequested a refund or credit toward the purchase of other

Herbalife® products in the amount of GEL ___, and | acknowledge receiving the:

¢ ababgagmgdey Refund

3Onmodo doomgdnadel Agladgbag/ Full credit toward other Herbalife products.

©a33900b byedm§gcés / Customer’s Signature

{

ms@owo / Date:

JH3ORNBI-L 3590KR3I50L BI6S®() / HERBALIFE DISTRIBUTION CENTER

30 @eol pobdogmmdsdo Ladggamolingol gumol nsb sdGaBgd0l gy pogowgidol GI6EGA
Wlthln 30 days following the Distributor’s refund to the Customer, the Sales Center has:

Boope 36mEaH0b 3odnggibadamo bsfomo, 5b dGmmadol mGoyobsmaGo 4900, 06 (3 3066969690
Received the unused portion of the product, or the original product labels, or the empty product contalners I:‘

Boopm bsgemm Yggaqm0l goeds
Received the Retail Order Form

O

Byoms 3GOEIH ©0 gowamyboghs ©bHANBNHMGL O
Replaced the identical product and shipped to the Distributor

©adG496930L dobgbgdol sofg@s / Description of Product 353 bogbognos / SHIPPED By 306> s dofmegds / Pick=-Up
©odG6g30L gALAmgdgemo do@ol bymdm§g@s / Returns Clerk Signature: mstogo / Date:

30335600 dog@ 30 E@ol gobdsgmmdsdo gymol 9356 ©ad@bgdol ao@abBos /30-DAY MONEY-BACK GUARANTEE

CRFR-GG-00 Rev.00/2011

50bbgliols sEdoboliB@omgds 17



) HERBALIFE. e S

Toll free line/t3%280%v380%205 8 800 70 70 70

361 BgBearaee 3063nhooee 3nBLby6gde

bl gm0 20561, gt 00 Fax/85d50: + (995 32) 20 29 28
s oo, sons sntdn email/gdsogn: filuet@ge.filuet.com

33b. @oegg0 s06500
2088969000l ggho 44, Bg-2 bogabon
39690g00gd0

1LIGB0B03SBO 8MBIBOL 30RIBSDHI LOSZBMA) 3MI6M@SIA)/ 33805 «PRODUCTION BONUS»
10 LSGOR() 3JOR3INOL VILAZOL RMISIFIEBSGO0L BMI@BS/ 70%

EARNINGS CERTIFICATION ROYALTY OVERRIDE/PRODUCTION BONUS
10 CUSTOMER/70% RULE DOCUMENTATION FORM

I BOY@BS 6RS JANZLOIL RS FO@IRINEMIL “3IGSRIOBL” YMI3IRNMBNTIAGOR 10 LOGIR( 8IORIINOL FILIBOL RS 70% R5BMISNRIBIRO ROLBE0dISMAIBOLOI3OL

06LBAIIB0IB0

1) 04336 dIBOIRNS0) 35535536(M0) LS3IMSG0 BMIGBS 10 LSGIRM JIORBIRN0SE IFTIRMKR “3IBH3SRH0BIN” (M6RH06 @IJ0FF0 8. I IHdSRNBIGMI-BI 56

2)  33553%536M0) I 563560F0 “3I@3ORS0BIN” JBIF3INDI d53HS360L MOGOKRN0) S&S>IB3NS6IL JMBIR0 M30L AN SOGHOLS (Tb 3SR 3BGINRIBS
SBRMJIIFI6EBHOL VH@R3I6OL 933 830)(MRBLI)

3)  3350D536M0) BMLBHO0) 56 BSILO0) HIIMO) F0N0MNIBIRN0O 06BM@E3SGO0L 3SIMII6IBO0)

4)  B3065630) 30GORO BSORIBOLOIBOL S8 BMGEOL IGO0 SLRO

This form must be completed monthly to comply with the Ten Customer/70% Rule for Herbalife Independent Distributors.
INSTRUCTIONS:
1) You may submit your Ten Customer Form directly to Herbalife online at www.herbalifecentral.com
2)  Or, send this report to Herbalife postmarked no later than the last day of the month and received by Herbalife no later than the fifth of the month (This deadline applies to all methods of submission).
3)  Mail or Fax using the information above.
4)  Keep one copy of this form for your personal files.

15536ME0) 3MEMEBSAOLORB0 Y3IRS SELIBIR0 MNLMBEOL RBSSIB00) LOFOGMS SLIZI BISLEIRMO) 10 LOGSRM FIOR3INOL TILO RS 70%, @SS 800RKMO)
1553800 3M6MHSA0/36I30S «Production Bonus»

10 LSGHR() 3YORIROL FILO 60F653L, @I 01336 I6RS FISHAHIRCIR IR GOBS IGO0 dSYJOR3S I3RS, 10-30 LHSGHRM FIOR3IVOLOIZOL IMGIFINO MO
3568532M35F0 (3I0R3IKRO, FINIRIBS 0dML ShaRO RS JARIN30)

70% ¥I60 603653b, @MY 013336 T6RS dSIORMO) SAH653RIS 70%-bd IGMRIIBIZOL LSIGOIM ROGIFIRIBOLS, GMBRI3LSG 0)d336 0453330) 9MBIMB0AGSK
1SGM 8YNR3IR0M)SN30L bINFIMABIN 35YNR30LOIZOL RY/S6 dBIFNIBSAT ROLBBN3IBMAHIBOLOIBOL 1LdHZNMIZM dSIORZOLOIZOL. Y3IRNS b VIO IERS FIbAHIRNKJ,
Y0655R3%IB 306333530 53 013330 LOSFBMEM IMEMBSAL /«PRODUCTION BONUS” 383805 30 800R330)

In addition to all the existing Royalty Override requirements, you must also comply with the TEN CUSTOMER and 70% RULES in order to receive your Royalty Override/Production Bonus payments.

The TEN CUSTOMER RULE means that you must make not less than one sale at retail to each of 10 customers during a given month. (The customers can be new or repeat customers). The 70% RULE means that you
must sell at least 70% of the total value of products you retain for resale each month to retail customers and/or wholesale to downline Distributors. EACH OF THESE REQUIREMENTS MUST BE MET OR YOU WILL NOT
RECEIVE YOUR ROYALTY OVERRIDE/PRODUCTION BONUS CHECK FOR THAT MONTH!

35RBIRTd, GM3 35353300 LI GMBS IGMO dSYOK3S MBI 8060833 10 LL3SRSLL3S LHGIRM YNRIIRBI
0301 FROL 356853350 RS 3MOBM3E0L JIB0H3IZSV0 FO@3VRBI6 LSLINIBL, BOLSFSGNIJL, BINIBMEOL 6(I3BIL,
S3@I030 58 3IOKRBIRIBOLMIBOL LOGSRMR 35HOR30L IB00)@HIdL “30M3SRH0B ROLB@0BIFE RBK-F0. 00965635 35@ 35V>@HIMM SLIMO
56250330 MG0 (2) PROL d56353RMdST0

£330 30@SR0 3SJOKIBOL GSMIRIEM3S

SLI3D BINMBIGIB, G dSZIORI, LI BMBY, 70% IGMIRIIBIBOLS, GMIRIBOG 304069 K0 LIGITM FINRBIRNISNZ0L RS J3IIRI3SGI
ROLBEHN3IBMAHIBDBI dSLSIORSR

| certify that | have made at least one retail sale to each of at least 10 different customers during the month of ,20 ___, each of whom has not opposed the
transfer of their data to Herbalife, and | will, upon request, furnish the names, addresses, phone numbers and copies of retail receipts concerning such customers to Herbalife, Limited.

| agree to maintain all such records for a period of two years.

My total personal retail sales: GEL
| further certify that | have sold at least 70% of the product | have purchased for resale to my retail customers and downline Distributors.

335@0: “30@39R50B0L” LHORIEB0B03SGOM 6M3IA0:

Name Herbalife ID Number:

3015850 0:

Address

doR540: LOBOLBM 06RAIFLO:

City Postal Code

6IRIMVIGS: MNdBOR0:

Signed Date

3535b53600) BOLGO0)/BSIL00) “3I@3SRS0BI0”. ‘FI065bI0) S0/ Mail/Fax to Herbalife. Keep a copy for your records

b39630089Mhgdb odgm Herbalife-l bgdohimgs o8 Emandgbhol oLooab/ Supervisors have Herbalife’s permission to duplicate this document. TCF-GG Rev. 01/11
© 2011 Herbalife International, Inc. U.S.A. / 33085 9BRIdS RdGIK0S/ Al rights reserved. 5074 GG-00
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International Funds Transfer Enrollment / g505b@gd0l Lsg®omsdm®olio bob@gdob batgaob@®sgom gmeds

Out of Country Earnings / §39460b g356amgdl 350900 dogdwero 990mbagswo GEORGIA

MAIL TO: 44, Agmashenebeli Street, | Herbalife Distribution Ltd.

Section 1 - Distributor ID (Check One): Initidl SetUp ~ Change  Un-Enroll Stre aled.
53063900 2-nd Postal Division | M&C Corporate Services Limited
250 1 - eoliodigeiol ofiogogeaos (206Rogo 9600 306J90): EgscbAGages  BgeaLd  amibiie e PO Box 68, Thilisi, 0102, Georgia | P.O. Box 309GT, Ugland House

l ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ D D D Fax: +995 3220 29 28 | South Church Street, George Town

e-mail: filuet@ge.filuet.com | Grand Cayman, Cayman Islands
Distributor Last Name / ob®®0od2)¢mmol 33560 Distributors First Name / @ob@®od)@o6ob babgeoggsto

Section 2 — Beneficiary Bank (Local Distributor Bank Information) / 0530 2 — 808@gd0l 83630 (@oliHobm@mmol Lsbsbim a3Bgmgomgbol bsbsbzm ¢9330bodgbo)
SWIFT Bank Identifier Code (SWIFT BIC) (Georgian banks have 8 or 11 digits BIC’s) / 35630b bsogogB®ogogsgom 3mawo bgogdob bobdgasdo (bgoa® 3mao) (Lagxmoggmml 3563506 53307 8— 96 11-60365 3ex00 Bls3)

[T TTIGE [ []]

Bank Name / 356300 bobgefeacgds

IEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEn

Bank Address 1/ 836300 8obodstono 1

IEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEn

Bank Address 2 / 35530l obsds6mo 2

[ HENEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

Bank Address 3 / 35630 30360 3

e PP PP
(T T T T T T T T T T T I T I T T LI T I T T T I T T T I T[]
HEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEn

State (Province) / 3¢50 (mago)
Postal Code / byggmbyem 0bogduo Herbalife Country Code / j39960b 300 Herbalife-d0

Section 3 — Bank Account Information-Account Holder Name (As shown on bank statement-Must match records EXACTLY)
380 3 — obigeilagos bsbabiam sBshoBols Bolisbgd — sbigshoBol dgermBgrals isboeo (e docomgdreros bsdsbam aBmdsBo — i Tl giobgagmaegl Lssehogbgm AsbBsfyHdl)

Bank Account Number - IBAN required must be 22 ch: / Lsbsb3m 36356080 5adgo - bsome IBAN 300 mbs B b 22 1 L

GE[ T T [TTTTTITTTIIITTTT]

Section 4 — Bank Account Currency, Account Type / 0530 4 — UsBs630 56356G080b gsemds, sbyskoBol Godo

Bank Account Currency (Select One — Local type is Lari) Account Transaction Type Payment Platform Type
bodb3m s635M0T0L Zoer e, (50MB0go 9OHMO 379bIEH0 — 9HMzbMO ZoErIBHs — Wst0) 36960dob BHo3o 2505bYdOL 3EoBHBRMGIOL $Hodo
Georgian Lari (GEL) *Local regs require USD payments only Checking

“50p0@mBGH030 B0 dmobmgbydol Bylsbsdobso, [[] AllpaymentinUSDonly

JoOoremo @wsdo (GEL) 433bc@> 70> oyl Bormeneace 333 oD 8030bstyg 439@5 39©bEs IbmmE 538 MEsGHIdT0
US Dollar Account (USD) *(Requires Intermediary Bank Set up page) Savings D USD-Domestic Money Transfer (DMT)
606080 588 Emestgddo (USD) *(b>306Gms Beyds35@0 B3630L B0gM0 339MEO) 89dbabggeo BoE> GO FGOEE39¥0 538 EMEIGHYHdBO (DMT)

Note: Payment will be deposited in USD / 8960836s: 3503bsbegeo 35@s0603bgds 538 mes®gddo

Section 5 — Distributor Agreement to Process IFT Payments / 0530 5 — oli¢@odeyetiols 03550805 IFT 35005bsbogengdol asaehdgdsdy

I authorize Herbalife to deposit my net earnings, or any other sums due to me, and to make error adjustments if they should occur, to the account identified above. This authorization shall remain effective until
revoked. I further understand and agree that the bank engaged by Herbalife to originate payments (Originating Bank) shall have no liability for the failure of any deposit to reach my account in a timely and accurate
manner, provided that the Originating Bank has not acted with gross negligence or misconduct. I also understand that Herbalife will confirm information above and will take reasonable steps to ensure that informa-
tion that is collected from me is accurate and will take reasonable steps to ensure that such information remains accurate, timely and secure. T understand that Herbalife will use my personal information in compli-
ance with its privacy policy which can be found in the Distributor Manual. I understand that my information will be shared with the Originating Bank in the United States and that any use made of my information
by the Originating Bank is subject to the privacy policy of that Originating Bank. I agree not to hold Herbalife or the Originating Bank responsible for harm as a result of any breach of confidentiality relating to the
information I provide to Herbalife. My earnings will accumulate on Herbalife’s records until a threshold of the minimum payment level is reached (currently USD $50.00) unless I specifically request a termination
payment. I agree that if the balance of funds accruing in my favor remains under the minimum payment amount for two years and I have not specifically requested payment, the balance may be returned to Herbalife.
T agree Herbalife will pay fees to the Originating Bank for this service, my bank may charge additional fees to receive payments that are for my account. I certify that I am not a Specially Designated National and
Blocked Person on the U.S. Department of the Treasury’s Office of Foreign Assets Control (<OFAC») list, nor am I engaging in trade or transaction activities that violate the regulations behind OFAC’s country-based
sanctions programs. I acknowledge that Herbalife and the Originating Bank reserve the right to revoke my enrollment for regulatory, gross negligence or other reasons.
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International Funds Transfer Enrollment Form Instructions Please PRINT all sections
39005L5bEIYOOL 35MOELZOL LagMMsTmGObm LolBgdol dg3bgdol 0blEMmYII30gd0 J0bMZm, Y3ges 130 99o3Lgo 89330000 SO0

Forms must be completed in English alphabet characters ONLY / 306390 <165 9903bmb dbmerm 0baerobyy®o gbol sbimgdoo

Section 1 - Distributor ID, Initial Setup, Change, Un-Enroll
Print your Herbalife ID in the Distributor ID box and check the box Initial Setup if this is the first time you are enrolling in the International Funds Transfer program; Change if you are changing an existing setup or
Un-Enroll if you are terminating participation. Print your Last and First name
Section 2 - Beneficiary Bank (Local Distributor Bank Information)
Obtain this information from your bank’s international banking department.
SWIFT Bank Identifier Code — This is the Society for Worldwide Interbank Financial Telecommunication bank identification code used to deliver the funds to your bank. For Georgian banks this is an eight or eleven
digit alpha-numeric code.
Bank Name - Print the exact name of your bank or financial institution DO NOT abbreviate or use nicknames
Bank Address 1, 2, 3 — Provide the address of the branch of the financial institution.
City, Province, Postal Code, Country Code — Provide the information where your local financial institution is located. Bank Country Code for Georgia is GE, Herbalife Code is GG.
Section 3 - Bank Account Information
Please fill in the Account Holder Name from your bank statement. This must match your bank records exactly including joint names on accounts.
Please list your IBAN number starting with GE This must be 22 digits. If your IBAN does not appear on your bank statement, contact your bank’s international wire transfer department to obtain.
Section 4 — Bank Account Currency, Account Type
Select the currency of the account that has been established at your financial institution. Default is local currency — Georgian Lari. Current regulations require all payments be made in US Dollars only. Your local
bank will exchange the USD to GEL at their current rates.
Check the box for the type of account being paid. Deposits can be made to Checking Accounts or Savings Accounts. Default is checking account. The system will auto-populate the payment type based on the type
of payment you request. DMT for USD payments.
**Special Note™ Beneficiary may need to fill out any required documentation at their local bank to receive credit into the account.
Important
Please obtain the Correspondent (Intermediary) Bank where your local financial institution receives payments in the US from the Originating Bank. Obtain this information from the International Wire Transfer
department and fill in the following. Attach a copy of the instructions your bank has provided.
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Verification Check Done Date Verified by
Postal Code Bank / 356530l baggmbi@m obgdlo 65830 md0l 8gdmffdgds Ro@®sGgdrmeos 056000 B9defogdreros
Section 5 — Distributor A to P / 5 — Lol BHOdKHMAM Bgorsbbdgdols gogmmdgds

After completing all the information required please sign and date the form. Please return to your local Distributor Services office.

A note on bank fees — Herbalife pays for all outbound wire fees on your behalf. Any inbound fees your bank charges are for your account.
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Business Administration

This section of the International Business Opportunity Manual is
designed to acquaint you with Herbalife’s administration policies,
which ensure the smooth flow of daily business activity.

We encourage you to read and understand the details contained
within, to ensure you are fully aware of not only your own obligations,
but also of your rights as a Herbalife Distributor. We believe
Herbalife products and Marketing Plan is the best in the industry.
We also believe in our Distributors and in supporting them by

Ordering Procedures

To place your orders via phone, fax, mail, or to place your orders in
person at the Sales Center, please contact 0162, Georgia, Thilisi,
da, Tamarishvili str., Phone: + (995 32) 20 29 29,

Fax: + (995 32) 20 29 28, Toll free 8 800 71 71 71

Important Ordering Tips

As soon as you have become a Distributor, you may purchase from
your Sponsor, your first upline Supervisor, or directly from Herbalife.
Once you qualify as an Herbalife Supervisor, you must always
purchase directly from Herbalife. There are several convenient
methods you may use to place an order directly with Herbalife:
telephone, fax, mail or in person at the Sales Center.

All orders will be shipped once all moneys have cleared.

Please remember that our ordering process is computerised,

so0 once you complete your order it cannot be adjusted or altered

in any way. Therefore, no matter what method you choose to place
your order, it is important that you prepare your order in advance
to ensure accurate and speedy processing. All orders must be paid
in full, confirmed and processed for Herbalife to release the order.
Please always have the following information readily available.

B Prepare your order in advance to ensure accurate and
speedy processing.

M Clearly indicate order month.

B Have your Herbalife Identification Number ready.

B Have the name and Identification Number of your Sponsor
and upline Fully Qualified Supervisor (FQS).

B Have shipping method and shipping address, recipient’s
name and corresponding telephone number (if applicable).

B Provide the appropriate discount percentage.

B Provide method of payment and appropriate details
(i.e., credit card number, expiration date etc.)

B Provide the stock number(s), description and quantity of the
item(s) you are ordering.

working together to uphold the highest possible ethical standards.
We are committed to maintaining the integrity of Herbalife, its
Sales and Marketing Plan and it’s global distribution network of
independent Distributors.

Telephone & Fax Orders

To place your order, please call

Phone: + (995 32) 20 29 29, Toll free 8 800 71 71 71
Fax: + (995 32) 20 29 28

Email: filuet@ge.filuet.com

Working hours: Mon-Fri from 10:30 till 19:00, last Sat 11:00-15:00.
Acceptable methods of telephone payment are:

B All major credit and debit cards are accepted; VISA,
Mastercard.

B Wire Transfers must be bank to bank transactions.

Upon payment clearance, your order will be transmitted to the
Warehouse for shipment.
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45



Orders placed at the Sales Center

The following services are available at the Sales Center:

B Place orders and pay for them in cash or credit/debit card and
pick up your order immediately in the warehouse area.

M Place and pay for IBP orders which will be available to take
away immediately.

B Bring new prospects, purchase the IBP, complete the
Distributor Application Form and submit for processing.

Sales Center Address
0162, Georgia, Thilisi, 4a, Tamarishvili str.

Sales Center Opening Hours
Mon-Fri from 10:30 till 19:00, last Sat 11:00-15:00

Phone / Fax / E-mail / Mail Orders

To place the order via Phoen, Fax or E-mail please contact the Call
center:

Phone: + (995 32) 20 29 29, Toll free 8 800 71 71 71

Fax: + (995 32) 20 29 28

Email: filuet@ge.filuet.com

Payment Policy
Distant orders can be paid by Wire transfer or Credit/debit cards.

Wire Transfers

Any Distributor may purchase products from Herbalife by
bank-to-bank wire transfer. If you wish to use this method,
contact Herbalife’s Distributor Services Department for the
correct procedure. Wire transfer orders will be shipped when the
appropriate monies are received by Herbalife.

46  Business Administration

Damaged Product

You must check all shipments at the time of delivery for any
damage. Damaged merchandise must be reported to and seen by
the driver to ensure that you may place a claim with the Distributor
Services department. You must let us know within 3 days of
receiving your order if you receive damaged goods.

When Receiving Your Shipment

All Herbalife products are in perfect condition when the carrier
takes possession of the shipments at our distribution centre loading
docks. Before signing “Received” for your shipment, here are some
things to remember:

M Your signature means that you have received your shipment in
a satisfactory manner (unless otherwise specified).

B Determine the number of boxes your shipment includes,
either by the packing slip or by the number of boxes marked
on top of each box, e.g., 1 of 3, 2 of 3, etc.

M Onlysign “Received” for the number of boxes actually received.

M Inspect your shipment for obvious outside damages.
(Even though there is no apparent damage on the outside,
some damages might be found inside.)

See “Freight Claims” below.

B Note any damages and/or box shortages on the carrier’s
delivery documents.



Freight Claims

Lost shipments (complete or partial) must be reported to
Herbalife within three days after estimated time of arrival.

Any hidden damages found on a delivery, discovered after pick
up of the order, must be reported to Herbalife immediately who
will then investigate the claims thoroughly. Keep the damaged
items in the original package as found, including all packing
material, and the master container until getting further
instructions from Herbalife.

Shipping Inquiries
For any specific inquiry or problem associated with a particular
shipment, please call your local Distributor Services department.

Month End Ordering Guidelines

l.
A.

General-International

ALL Herbalife International Distributor Services / Order
Departments will be open during normal business hours on the
designated (usually the last day) “End of the Month” (EOM).

ALL Orders taken on the “EOM” day must be fully paid by the
end of that same day to count for that month’s Volume.

L.

4.

Wire payments must be initiated by close of business on the
‘End of the Month’ day and received by Herbalife NO LATER
than the 5th of the following month.

Wire transfers can take a minimum of 1-2 working days
before we receive bank verification.

Herbalife shall not be held responsible for monetary
transfers that are not deposited to our account by the
specified deadline.

Wire payments must be bank to bank transactions.

Distributors are responsible for making whatever arrangements
are necessary, to assure that payment is received on time and
that adequate credit is available to assure approval of any credit
card purchases. If payment is not received by the specified date,
the Order will count as the following month’s Volume.

If the “EOM” falls into the beginning of the next month,
causing a dual Volume month, Distributors are responsible for
specifying the Order Month they wish the Volume of the Order
to count towards.

Il. Distributor Services department
A. Business Hours/Distributor Services Department

1. Monday-Friday: 8.30am-18.00pm

B. Business Numbers / Addresses

1. a. Distributor Services line: Toll free line for Georgia —
8800707070

b. Orders ONLY Fax Line: + (995 32) 20 29 28
c. E-mail: filuet@ge.filuet.com
d. Mailing address:
Filuet Georgia Ltd, 44, Agmashenebeli Street
2-nd Postal Division
PO Box 68
Thilisi 0102, Georgia

2. Our Distributor Services Team is fully trained answering any
queries you may have, including information on products,

qualifications, marketing plan advancement etc.

Business Administration
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lll. Deadlines for Placing Orders

A.

All telephone Orders must be placed and fully paid by 19:00
on the designated “EOM” day. Please have your Order ready
before calling the Call Center.

. All Fax Orders must be faxed, received at Herbalife, and

include appropriate payment by 12 midnight on the
designated “EOM” day. (It's strongly recommended that
you keep copies of all fax confirmations.)

. All Mail Orders must be postmarked no later than

12 midnight on the designated “EOM” day and received
at Herbalife NO LATER than the fifth (5th) of the following
month (regardless of what day the actual “EOM” falls on).
Appropriate payment must be included with the Order.

. Walk-In Orders must be placed and fully paid by 19:00

(local time) on the designated “EOM” day. Please have
your Order ready before handing it to a Sales Center
Representative.

All E-mail orders must be placed and fully paid by 12.00
midnight on the designated “EOM”
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IV. End of Month Closing

A.

The deadlines set forth by Herbalife are set to ensure accurate
payment of Royalty Overrides to each and every Distributor.

All Orders MUST be received and fully paid on or before the
“EOM” day in order to count for that month’s Volume. Wire
payments must be received by the 5th of the following month.

The “EOM” day is absolutely the last day for us to process your
order in the current month.

The payment deadline is the 5th of each month for the
previous month’s Volume, no matter what day the “EOM”
actually falls on!

The order(s) will be shipped once full payment is received.

Once an order is released for shipping, no changes can be
made to that order.



Running Your Business

Tax Information VAT registered DS is required to submit a VAT invoice for earnings
to Herbalife. If not received, future earnings will be held until the

The following notes highlight key points of interest for Herbalife L TkIRd ) ! | '
invoice is received against the prior earnings.

Distributors. These notes are not intended to cover all aspects of
registration or taxation that may affect your Distributorship, so we

recommend that Distributors consult with their own tax or business C Business Licenses and Registrations

advisor, or their local taxation offices. Distributors are required to register their business with the National
) Agency of Public Registry in the Ministry of Justice when starting
A Income Tax and Reporting their business activity.

1. Income tax laws in Georgia require that individuals with income
from businesses report such income. Residents and non-
residents are required to file income tax returns reporting all
of their income from business activities conducted in Georgia.
Distributors are solely responsible for the proper reporting of their

The information noted above may be modified from time

to time by the respective authorities. To ascertain your
personal situation or if you have any questions, we suggest
that you consult the local tax offices or your qualified tax

income and payment of their taxes. advisor.

2. Georgia has established special rules for individuals who IMP[_]RTANT: ) ) ]
operate as a micro or small business. A micro business Distributors conduct their Herbalife business as a self employed
(annual turnover below GEL 30,000 with no employees and independent contractor. They are solely responsible for their own
inventory of less than GEL 45,000) is entitled to a complete expenses and any applicable taxes- including self-employment
tax exemption. A small business (annual turnover below GEL taxes. They are not employees of Herbalife for _st_ate tax purposes or
100,000 and inventory of less than GEL 150,000) will pay a any other purpose, and will not assert any position to the contrary.
5% turnover tax, with exemption from all other taxes. The Distributors are required to register their business with the National
tax rate for a small business reduces to 3% if the business Agency of Public Registry in the Ministry of Justice when starting
has documented business expenses (excluding salary costs) their business activity.
exceeding 60 % of its turnover. To qualify for micro or small Taking into the account that Distributors conducting their
business treatment, an individual must register with the tax entrepreneurial business in Georgia would be required to follow
authorities before commencing business. local tax regulations and pay taxes to responsible organizations

by the due date, Herbalife Company transfers 100 % payments to
Distributors without applying local tax deductions. It is Distributor’s
responsibility to comply with tax regulations in Georgia.

3. ltis important to establish and maintain a proper set of books
and records for your business. A micro business is required
to issue an invoice for each sale in duplicate (one for the

seller and one for the buyer) that indicates the seller’s status Please note that annual personal consumption limit in 7500
as a micro business and the number of the micro business Personally Purchased Volume points (PPV) is set for Distributors
registration certificate. A small business is required to also who are not registered as Individual Entrepreneurs.

retain documents relating to expenses and to comply with cash
register rules. For other businesses, inexpensive manual and
computerized systems are available, or you may prefer to hire
an experienced bookkeeper. Under Georgian law, tax records
should be maintained for a minimum of six (6) years, but it

M Individual Entrepreneurs with any type of tax registration
who work in Georgia and want to overcome the limit of 7500
PPV should provide Herbalife with Extract from Registry for
resident/non-resident individual entrepreneur.

may be prudent to maintain them for a longer period. B VAT payers are eligible for 18 % compensation payments
from the company. Such Distributors need to provide the

4. As noted in the Distributorship Agreement, Herbalife is a family company with Letter from Taxation Inspection which confirms
orientated business that expects its Distributors to conduct tax regime with VAT and send VAT Invoice for the payment
themselves with the highest ethics and integrity. For this received in the previous month in original. To get earnings
reason, all Distributors in Georgia must provide proper taxpayer Distributors should complete and sign International Funds
identification numbers. It is the Distributor’s responsibility Transfer Enrollment Form (please refer to the list of the forms
to ensure that the name, legal address and taxpayer in this section).
identification number are properly recorded in the Herbalife B This form must be filled in as soon as Distributors initially
computer system and to immediately advise if a correction is apply to transfer payments (it is necessary to mark Initial
needed. Set-Up), also if Distributors change their bank details (it is

necessary to mark Change) or if Distributors refuse from this
B Value-added Tax (VAT) service (it is necessary to mark Un-Enroll).
1. ADistributor is liable to register for VAT if sales for the previous B Funds can be transferred only if the bank account is opened
12 calendar months exceeded GEL 100,000. The taxpayer is a in USD.
VAT payer from the moment the threshold is exceeded and must
register as a VAT payer within two working days. Once registered,
the Distributor is required to account for 18 % VAT on its sales.

M Funds can be transferred to Savings or Current Bank
accounts. If the type of bank account hasn’t been marked
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by you then earnings will be transferred to your current bank You can contact Distributor Relations line (toll-free call for Georgia
account by default. 8800707070) if you have any questions regarding the requirements

W Please, apply to the employees of the bank where you opened for getting earnings in Georgia.
your bank account to ask for their assistance in the form
completion. Wrong bank details may become the reason for
your payment withhold.

B Form must be completed in Latin letters. Please, follow the
instructions on the back-page of the form.

Offices

Listed below are addresses, phone numbers and hours of operation
for Herbalife’s Home Office and UK & Ireland office. Herbalife
Distributors may order products or literature to be shipped from
any Distribution Centre. However, no product or material can be
shipped across international boundaries. Please contact your local
Distributor Services to place an international order.

For information regarding Herbalife’s Distribution Centres throughout
the world, please refer to the listing on www.myherbalife.com or
contact the Distributor Services Department.

If you have any questions or require assistance placing an order,
please your local Distributor Services Department.

Herbalife International of America, Inc. Filuet Georgia Ltd

Home Office - Distributor Services 0162, Georgia, Thilisi, 4a, Tamarishvili str.
23805 Arlington Ave mail to:

Torrance, CA 90501, USA 44, Agmashenebeli Street

Main Number: (310) 891-3949 2-nd Postal Division

Hours: Mon-Fri: 8.30am-5.30pm PO Box 68

Operations Home Office Thilisi 0102, Georgia

800 W Olympic Blvd,

Toll free line for Georgia 8 800 70 70 70
Phone: + (995 32) 20 29 29

Fax: + (995 32) 20 29 28

Email: filuet@ge.filuet.com

Working hours: Mon-Fri from 10:30 till 19:00, last Sat 11:00-15:00

Los Angeles, CA 90080, USA
Main Number: (310) 410-9600
Hours: Mon-Fri: 8.30am-5.30pm
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Frequently Asked Questions

Do | have to wait for my Distributor Application to be
processed before placing an order?

[t's not necessary to wait for your Application to be processed.

You are entitled to buy Herbalife products from your Sponsor, first
upline Fully Qualified Supervisor, or the directly from the Company
applying at Sales Centre (at the applicable discount) utilising the
Herbalife ID number on the Registration Card contained in your
International Distributor Kit (IBP).

How do I place an order?

It's easy! You may place orders through your Sponsor, upline
Supervisor or Herbalife directly. When you become a Supervisor you
must purchase directly from Herbalife. It is important for you to
have certain information prepared prior to placing an order directly
with Herbalife. You may place orders with Herbalife by telephone,
fax, mail, or simply visiting Sales Centre.

May | go to the Sales Center and pick-up the products
myself?

Yes, you may place your order with the Sales Center, paid for it and
immediately pick it up.

May | call Herbalife directly with questions?

We're here to assist you in any way possible. We always encourage
you to first consult your IBO/Career Book and to work closely with
your Sponsor and upline Supervisor, since they have a great deal of
field experience. However, if we may assist you, please call Herbalife
Distributor Services.

How quickly will my order be processed and how long will it
take to reach me?

All orders will be shipped the next business day, whenever possible,
if payment is received and processed. Shipping times vary, of
course, depending on the delivery location and the shipping method
you choose (if applicable). Please refer to the current UK & Ireland
price lists for specific lead times.

How do I retail the products?

Retailing the Herbalife products will be one of the most important
keys to your success! As Herbalife’s Founder and first Distributor
Mark Hughes always stressed, use the products, wear the button
and talk to people. You will develop your own selling style, which
might include talking to your circle of influence, distributing flyers,
conducting surveys and/or participating in seasonal promotions.
Your Sponsor has the field experience to provide you with the
proper training.

Wear the Button
Bl You become a walking advertisement.

W Wear or use or any Herbalife item that will attract people to
talk to you—this makes conversation easy.

Talk to People
Bl When they ask, tell your weight-management success story or
your income success story.

B Explain the products and business opportunity.

B Explain how they can improve their health and also make
immediate profits.

B Talk to people you know.
W Talk to everyone.

May | export the products?

Regulations vary from country to country in which we are officially
open. Each country has its own line of products, literature and
promotional items specific to each of these countries. Distributors
may only bring products approved for a specific country within that
country. Distributors may not bring products from one Herbalife
country to another, unless approved for sale there.

Business Administration
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Where can | get more training on the Herbalife products
and selling methods?

You have a multitude of fantastic choices! Your Sponsor

and/or upline Supervisor should be able to assist you, and we
always suggest you contact them first. There are many training
sessions held throughout the world every year, and by clicking
on www.myherbalife.com, you can access training and business
building tools 24/7. Some of our websites include:

Herbalife.com and Herbalifegeorgia.com

Herbalife’s official website establishes Herbalife as the leading
weight loss, targeted nutrition and outer nutrition site for information,
education and retail/business opportunity lead captures.

MyHerbalife.com and ge.myherbalife.com

The primary business management and success resource website
for Herbalife Distributors—optimizing recruitment, retention, retail
and community. Login requires Distributor ID and PIN Code.

HerbalifeCentral.com
An administrative website dedicated to Herbalife
Distributors worldwide.

HerbalifeFamily.org

This website is dedicated to the Herbalife Family Foundation which
helps at-risk children around the world. If prompted for a password,
please contact Distributor Services.

There is also the Herbalife Broadcast Network HBN, which features
fast, high-quality audio and video streaming to anyone with
Internet access, 24 hours a day.

Herbalife Broadbhand Network (HBN) offers:
B Exciting product launches

B Unbeatable video training from Herbalife's Founder
Mark Hughes

B Live question-and-answer sessions with top Distributors and
Herbalife’s Doctors

B Motivation by Jim Rohn, world-renowned business speaker
B House-Party training

Once | qualify for earnings, are there any special
procedures to follow?

Yes, and they are quite simple. In order to receive your earnings,
you must strictly adhere to Herbalife's 10 Retail Customers/70%
Rule. (Please refer to Rule No. 20-D in Book 3 of the IBO “Rules of
Conduct and Distributor Policies” for complete information.)

Are there any tax issues | should be aware of?

Yes, and they are similar to any business you would independently
operate. Distributors are solely responsible for the proper reporting
of their income and payment of their taxes.

Any questions should be referred to the individual Distributor's
own tax advisor.
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Rules of Conduct and Distributor Policies

IMPORTANT NOTICE!

Following are the answers to some of the most commonly asked
questions by new Distributors regarding Herbalife’s Rules of Conduct
and Distributor Policies. Please carefully review Book 3 of the IBO
“Rules of Conduct and Distributor Policies” which will provide you
with the full details. These Rules of Conduct and Distributor Policies
have been established for your protection. They represent the code of
ethics by which all Herbalife Distributors must operate.

We encourage you to read and understand them, so you are fully
aware not only of your own obligations, but also of your rights as

an Herbalife Distributor. We believe Herbalife's products and Sales
and Marketing Plan are the best in the industry. We also believe

in our Distributors and in supporting them by working together to
uphold the highest possible ethical standards. We are committed to
maintaining the integrity of Herbalife, its Sales and Marketing Plan
and its global distribution network of Distributors.

What are the age requirements for becoming a Distributor?

An Applicant must be at least 18 years of age to become an
Herbalife Distributor and to conduct business in Georgia.

May my spouse and | have separate Distributorships?

Married couples may have only one Distributorship. Married couples
wishing to become Distributors together must complete and sign a
single Distributor Application, thereby having only one Sponsor. It is
very important for new Distributors to note that an individual may
have only one Herbalife Distributorship and should never sign more
than one Distributor Application.

What is the relationship with my Sponsor?

The relationship between a Distributor and their Sponsor is the
foundation of Herbalife's Sales & Marketing Plan. Many Sponsors
spend a significant amount of time locating new Distributors,
training and working with them over a period of time.

May | sell Herbalife products anywhere in the world?

As an Herbalife Independent Distributor, you may sponsor
Distributors, train and build your downline business in any of the
countries where Herbalife is officially open. Please note, Distributors
may only sell products approved for a specific country within that
country. They may not bring products from one Herbalife country to
another, unless approved for sale.

Permissible Herbalife business activities vary in each country,
depending on local laws. Please contact Herbalife's Distributor
Services Department for detailed information on a specific country’s
rules. Officially opening a country is an involved and complicated
process. All countries have rules and regulations regarding the
manufacture, labeling and sale of products and other regulations
with which we must comply. Therefore, we cannot allow the sale

of our products in a country in which we are not yet officially

open. Additionally, country openings will be delayed if government
officials find that our products are being improperly imported into
that country. For these reasons, we consider violations of our export
policy to be extremely serious. Such violations could result in the
immediate termination of a Distributorship.



regarding advertising and promotion. We are confident that you will
find these rules and policies protect you and your business as much
as they protect Herbalife. Distributors may produce their own ads or

What is Herbalife’s Customer Refund Policy?
Herbalife® products have a 30-day money-back guarantee for the

retail customer, from the time the product is received. Distributors
must respond quickly and courteously when the retail customer
requests this guarantee be honored. The Distributor may offer the
retail customer a choice of a full refund of the purchase price or full
credit for exchange of other Herbalife products, and the Distributor
must honor the retail customer’s choice.

Does Herbalife have specific policies and rules regarding
advertising and promotion?

The integrity of Herbalife's Sales & Marketing Plan, and legalities
make it necessary for us to enforce important rules and policies

flyers, provided they follow all of Herbalife’s rules for advertising. It
is the Distributor’s responsibility to ensure they are complying with
these rules. If you have any questions regarding our advertising
guidelines, please contact Distributor Services Department.

The Herbalife Customer Guarantee

Herbalife guarantees the quality of any product which carries the
Herbalife name and certifies that the products manufactured for it
meet high standards of freshness and purity for customer use.

We are confident that our customers will find our products
satisfactory in every way. However, if for any reason, a retail
customer is not completely satisfied with any Herbalife product
purchased from a Herbalife Distributor, the customer may request
a refund from the Distributor within (thirty) 30 days from the

date the customer receives the product. The customer will be
instructed to return the product, or the unused portion thereof,

to the Distributor from whom the customer purchased the product.
The Distributor must offer the customer a full credit toward

the purchase of other Herbalife products or a full refund of the
purchase price.

This guarantee is limited only by the terms of certain specific
warranties attached to or packaged with certain products and
does not apply to any product intentionally damaged or misused.
If the retail customer is not satisfied, the Distributor must honour
the product guarantee quickly and courteously, according to the
following instructions:

Distributor Must Honour Guarantee

A Distributor is required to fully complete and provide an
official Herbalife Retail Order Form with each retail sale made.

It is important for the customer to know how to reach the Distributor

for more products, questions, etc. The Distributor must maintain a
copy of the Retail Order Form for their records so they can properly
follow up with their customer.

If, however, a customer requests a refund, then the Distributor
must complete a “Customer Request for Refund Form”, a copy of
which is included in the Business Administration section of this
International Business Opportunities Manual. The Distributor is to
calculate the amount of the customer’s refund or credit due, have
the customer sign the refund form, and immediately pay the refund
to the customer or apply their credit to other products.

The Distributor may then submit the unused returned product,
along with the “Customer Request for Refund Form” and a copy of
the original Retail Order Form to Herbalife within thirty (30) days
of making the refund to the customer. Herbalife will exchange

the returned product with identical replacement product to the
Distributor as soon as the product and all documentation has been
received.

The Herbalife money-back guarantee does not apply to products
purchased by Distributors, whether or not consumed by them, and

this fact must be presented to individuals who become Distributors.
The Company maintains a Distributor re-purchase policy, according

to the guidelines of World Federation of Direct Selling Associations,
which under certain circumstances may provide for re-purchase

of some products. See the Rules of Conduct or contact Herbalife
Distributor Relations for more information.
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Herbalife Distribution Ltd. boogbmngngsgom bmdyon

M&C Corporate Services Limited
P.0. Box 309GT, Ugland House IDENTIFICATION NUMBER

South Church Street, George Town
Grand Cayman, Cayman Islands 5‘5565‘5 6\5 1_ a | s P

Mailing address: APPLIOA'HON FOR INTERNATIONAL DISTRIBUTORSHIP
Filuet Georgia Ltd

. Beodgn s orgaghls baog
44, Agmashenebeli Street Y

L - rmagm 8ob BBoga, o 023360 3obEbogRs Bancagdyen agbgdo.
2-nd Postal Division PO Box 68 Tbilisi The number above is your Herbalife ID Number

0102, Georgia 39603bogds 96es Bgoghml (msc0bydo sbmgdao, Byliha ws g odobsmgols, Hmd Bls once your Application is accepted.
Toll free: 8 800 70 70 70 3gtdamsag walsdhodyBnbas ols Boogmls 3eblssbogmggme

Fax +995 32 20 29 28 - AN o .
P : Application must be completed accurately in Latin letters and in its entirety

Emall fluet@ge.fiuet.com in order to be considered by Herbalife Distribution Ltd.

| 39603bomgdemols 0bgmmdages /| APPLICANT INFORMATION |

aastho/Last Name LobgemofFirst Name ety babgeno/Middle Initial

AN EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

3oladotronn (besdmbgbhm gnon); o3 307000000 bosdmbybhm gnmb, dggdmo bs dgsgbmo agtnngmmo/aalsmmatn dobsdstmals atsgs Street Address (P.O. Box) If
PO. Box indicated, Legal/Fiscal Residence Address must be completed below

HEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEn

dowagdo/City Logzebge gmwo/Postal Code
AN EEEEEEEEEEEEEEEEEESEEEEEpEEEEEE
Ja09bobs g LoBmBmbe 3mwo Hymmgembo 30900 bsbanol dgemgambo 3000 @ogbo

Country Code Area Code Day Phone Area Code Evening Phone Area Code Fax
HEEQEEEREEEEEEEREEE EEEEEENpEEE EEEEEEE
3090 Bemdaemtn Hoamgsmbo ©OO5I3000 206000 () 30 - bohyg0g6d) (Faamo) (sbogn)

Area Code Mobile Phone Date of Birth (day) month - spelled out) year) (age)

LITRITTTTT) [ HEENEEEE |

2e-gmbnbBolodstron (sbgoal stlsgdmdals Jgdobzgasda); orgagbo gemgddtmbemn gmbgs o6 36ws agmls 3Bmdnemn bbgs alptndanmgdnlsmgnl. gam-ambhnl domomgdom, mdggh gosbbdgdnm
396r0mmo0g0boasb 30869006 ©83938¢gdnmn Bghymdnbgdgdals Bnmgdsls/Email Address (if applicable). Your email address must be unique and not shared by another Distributor. By providing your

email address, you have to receive busi related email communications from Herbalife.
ANEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE
50583bo;pgbgpob Botrwwmdols dmfFdmdal/Sobdméddol bedgéo 3gacmeol 30vmdal 8mFamdaly3sbdmols brdgha

\pp National ID assport Number Spouse’s National ID Number/Passport Number
cLrrrrrrrr PP PP PP PP
8ol 3g3tn lssbgemo 8ty babgamo
Spouse’s Last Name First Name Middle Initial

HNEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

Brodagamals bobgamo (slgarals séalsgdemdals Fgdmbggaeda); og ogmnmgdo Badagannls bobgamls, d3gdme Pbs Bgaglimm ontaagmo gabgsemnén Boledstmols géhsgs
c/o0 - “In Care Of” Name (if applicable). If leted, Legal/Fiscal Resi Address must be I below.

HNEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

| 0360w07o/x0bgommHo BolsBotroo (g goblbgswgds ByBmsmbodbymoliast) / LEGAL/FISCAL RESIDENCE ADDRESS (IF DIFFERENT FROM ABOVE) |
8olsadotron (besdmbgbim gnomal gatacos)/Street Address (cannot be a P.0. Box)

AN EEEEEEEEEEEEEEEEEEEE

doemagdo/City Biopo/State Lozl gmeon/Postal Code
304960 90460l goco 6aaBmbobgmmo  Bog@mbol beodgeon
Country Country Code Area Code Phone Number
063063300 bdmblimols gbabgd / SPONSOR’S INFORMATION 0bgm®3s300 ipdghzsobmtoals glsbgd / SUPERVISOR’S INFORMATION
b30Bbm@ob bsbgamo 133960080l bobgeno
Sponsor’s Name (print) Supervisor's Name (print)
HoegmmBol Bmdgto hoggmbob bmdgton
Phone Phone
396d0a00030b Bogé BoBoggdgmo i 30 Boge dboggdgann
B3eBlenrols bsomgBonaogsgam Bmdgén | | | | | | | | | | bg3gtganBeatanb boowoboogngsgam Bedgtho | | | | | | | | | |
Sponsor’s Herbaﬁe ID Number P 's Herbalife ID Number
[ 1 do not wish to receive business development and promotional tools from Herbalife. I []1do not wish to receive business development and promotional tools by post from Herbalife on (] Herbalife may send me business development and promotional tools by email on behalf of
acknowledge that by selecting this option | may place my Distributorship at a competitive benalf of its parners. | acknowledge that by selecting this option | may place my Distributorship its business partners. | acknowledge that by choosing ot to select this option | may place my
disadvantage. ata competitive disadvantage. Distributorship at a competitive disadvantage.

If you sign this contract, you have 14 days in which to cancel and get your money back

Applicant’s Signature:

I hereby agree to be bound by the terms set forth above and on the back of this form.
Additionally, | agree that the scanned pre-printed signature of Herbalife affixed to the Agreement has legally binding effect and amounts to the handwritten signature. @/\/ b
BLIRIMVIGOR0S MSGOLOLOIBOL N N /

dowmodo, dpato, daagsbs Month Day Year Stephen Conchie, ¢rglsgomobo o b gog SgBorogbio

For more terms and conditions, see the back of this form

aoBofoangde: 3otggamo s Jgmby ogon  dghdamsngols sbao 3 960 b3mBlmeol: 9 2 ool oo artzo  3oBAgb s sbsgmo
Distribution: 1st & 2nd White- Herbalife's copies Pink- Sponsor’s copy L‘anary- Supervisor’s copy Blue- Applicant’s copy
28 33960l 3 6o o6 b. 0 2ds00 § 06 ‘ ion of this page in whole or in part is illegal. 4021-GG-00  Rev,12/10

© 2010 Herbalife International, Inc. gggens eaegdgd0 @s@geos /All nghts reserved.

W) HERBALIFE.

54  Business Administration



obh®odyseol bgemBgahgamgds / AGREEMENT OF DISTRIBUTORSHIP

1. lapply to become an independent Distributor of Herbalife products on the terms and conditions set forth below and on the back of this form, as well as the documents which are expressly
incorporated into this Agreement of Distributorship. | will become a Distributor only when this Application for Distributorship is accepted by entering it into Herbalife’s records, until then, | am
granted a provisional license to buy and sell Herbalife products.

2. If my spouse or | have previously owned or assisted in an Herbalife Distributorship, | will fill out the following:

Distributorship ID/Name/Application Date: __/__/___. Date of last activity in connection with that Distributorship___/___ /. | acknowledge that the
Rules of Conduct and Distributor Policies require a one-year period of inactivity following:

(a) non-payment of the Annual Processing Fee or (b) resignation of any prior Distributorship, and | represent and warrant to Herbalife that such period has passed. | also acknowledge that my
spouse and | may not operate an Herbalife Distributorship other than this Distributorship for which we are applying. Failure to observe the period of inactivity may result in reactivation of the
prior Distributorship and/or extension of the waiting period required prior to becoming eligible to sign an Application under a new Sponsor.

Additionally, any Application processed prior to the completion of the waiting period may be deemed an invalid Distributorship. The corrective measure applied to protect the lines of
sponsorship can cause significant lineage and monetary adjustments or fines, as well as the termination of the invalid Distributorship, all within the sole and absolute discretion of Herbalife.

3. | hereby represent, warrant and agree that I:

a. Have received and have reviewed thoroughly the contents of a previously unopened Herbalife International Business Pack (“IBP”). The IBP includes explanatory materials, forms, and
Herbalife product.

b. Am not relying upon any representations as to the financial results | might achieve.

c. Am aware that the only required purchase to become, succeed or advance as an Herbalife Independent Distributor is the IBP.

4. The Herbalife International Business Pack (“IBP”), contains (among other things) the Rules of Conduct and Distributor Policies, the Sales and Marketing Plan, Ordering Procedures and Sample
Forms. Those documents and such other rules and policies as Herbalife has published, or in the future may publish, together with such modifications and amendments as Herbalife shall make
from time to time in its sole and absolute discretion (collectively, the “Rules”), are each hereby incorporated into this Agreement of Distributorship (each in its then most recently published
form).
| undertake to regularly inform myself of any updates of the Rules, available upon request from Herbalife, and | undertake to comply with them all.

5. The term of my Distributorship will be annual, renewable from year to year thereafter, subject to procedures, requirements and processing fees as Herbalife shall determine in its sole and
absolute discretion. | may cancel the Distributorship at any time by notifying Herbalife in writing that | wish to do so. Following termination of my Distributorship, | have the right to resell to
Herbalife unused and resalable products purchased from Herbalife and unused and resalable portions of the IBP, subject to the limitations, terms and conditions set forth in the Rules.

6. Herbalife may terminate my Distributorship if it determines | have violated this Agreement (including without limitation the Rules or applicable law). It may suspend or take other action regarding
my Distributorship, in its sole and absolute discretion subject only to the limitations explicitly set forth in the Rules.

7. As an Herbalife independent Distributor:

a. | will use my best efforts to promote the sale of Herbalife products to consumers in a manner that enhances the reputation of Herbalife. My success will only come from my sales of Herbalife
product for consumption and those of persons | have sponsored, directly or indirectly.

b. | will not engage in any deceptive, unfair or illegal practice. | will indemnify, defend and hold harmless Herbalife from any cost or liability relating to any breach of this Agreement or violation
of applicable law. Herbalife may offset against amounts which would otherwise be due to me reasonable amounts to cover such indemnity.

c. | will conduct my Herbalife business as a self-employed independent contractor (determining my own schedule and objectives, responsible for my own expenses and any applicable taxes—
including self-employment taxes), not as an employee, agent, franchisee, securities holder, joint venturer, fiduciary or beneficiary of Herbalife or any other Distributor. | will not be treated as an
employee with respect to such services for national or local tax purposes or any other purpose, and will assert no position to the contrary.

d. If | sponsor others to become Distributors, | will do so in an ethical and lawful manner, and | will thereafter continue to sell and promote the sale of Herbalife products for consumption,

will use my best efforts to train, assist and support those | sponsor to do the same and will communicate and lead by example. | will make no representations about Herbalife’s products or
income opportunity except in compliance with Herbalife’s Rules and applicable law. | may not order product primarily to qualify to earn compensation, as opposed to purchases for my own
consumption and amounts | consider reasonable to service my customers.

e. Filuet Georgia Ltd 44, Agmashenebeli Street 2-nd Postal Division PO Box 68 Tbilisi 0102, Georgia collects certain personal identifiable information about Herbalife’s Distributors and
provides it to LLC "Herbalife International RS" | Russia, 129110, Moscow, Prospect Mira, 33/1 It does so to fulfill its obligations under the Distributor relationship and to provide you with
the products and services requested. Your information may be used to send you materials necessary to the conduct of your Herbalife business. In addition to this Herbalife may also send
you information about Herbalife products and services, or other commercial information, including information on products of Herbalife’s business partners. Please mark your agreement or
disagreement on receiving this information by means of the three tick boxes in this Application Form. For more information on our privacy policy, please consult the International Business
Opportunity Manual.

8. During the term of my Distributorship:

a. And, thereafter for so long as they have economic value, my spouse and | will hold in confidence and trust for the exclusive benefit of Herbalife any trade secrets, formulas, business plans,
or confidential or proprietary business information (including, without limitation, genealogies and other compilations of identifying and other data relating to other Distributors or customers),
and any other information of commercial value relating to other Distributors or customers, provided by Herbalife or which | develop or obtain while a Distributor, and | will not use them, directly
or indirectly, for any purpose other than the conduct of my Herbalife Distributorship.

b. And, for one (1) year thereafter, neither my spouse nor | will, directly or indirectly (through or by means of any person, entity or artifice), solicit, promote, sponsor or recruit any Herbalife
Distributor or any customer of Herbalife of whom | became aware in the course of my Herbalife Distributorship, to join, promote, sell or purchase products of, or participate (as a salesperson
or otherwise) in any multi-level marketing or direct sales company and | will not encourage anyone to do what | have agreed not to do.

c. And, in perpetuity thereafter, | will use Herbalife’s trade name, logo, trademarks and intellectual property only if and to the extent expressly permitted by Herbalife in writing.

9. Neither this Distributorship nor any interest therein may be assigned or transferred by me, voluntarily or involuntarily, except as provided in the Rules and then only with the prior written
consent of Herbalife, given (and if so, on such terms and conditions specified by Herbalife) or withheld by Herbalife in its sole and absolute discretion. Herbalife may assign, in whole or in part,
without my prior authorization its rights and obligations under this Agreement or any interest therein, from one Herbalife entity to another, from a third party to any Herbalife entity, and/or from
a Herbalife entity to a third party.

10. Herbalife is a family orientated business that expects its Distributors to conduct themselves with the highest ethics and integrity. | agree to do so. | represent and warrant that | have not been

convicted of a crime involving dishonesty or violence to others.

. PRIVATE STATUTE OF LIMITATIONS AND CHOICE OF LAW AND FORUM. Despite any law or equitable doctrine or authority to the contrary, any Claim must be brought within one (1) year from
the date the person or entity asserting the Claim first knew, or through the exercise of reasonable diligence should have known, that the Claim existed. Any Claim shall be resolved exclusively
in a judicial proceeding before a competent court of Georgia. This Agreement, and any dispute arising from the relationship between the parties to this Agreement, shall be governed by the
domestic law of Georgia without the application of conflict of law principles.

. MISCELLANEOUS LEGAL PROVISIONS:

a. Neither Herbalife nor | shall be liable for any incidental or consequential damages caused by breach, termination or suspension of this Agreement, whether or not the possibility of such
damages is known by either Party, and no punitive or exemplary damages shall be awarded against either of us in any dispute against the other except as explicitly required by law.

b. This Agreement (including documents and the Rules incorporated herein, in their then most recently published form) constitutes the entire Agreement between Herbalife and me.

c. If any one or more of the provisions contained herein shall for any reason be found by a court of competent jurisdiction to be invalid, illegal, or unenforceable in any respect, such invalid,
illegal or unenforceable provisions shall be ineffective, but shall not in any way invalidate or otherwise affect any other provision.

d. This Agreement shall be binding upon and inure to the benefit of the parties, their heirs and permitted successors in interest.

. | have read the agreement by myself and confirm that all terms and conditions, including terminology, are fully understandable and do not require any further explanation as of the date of
signature of the present agreement.

N

@

Bofusatob asBgmanmmads (Bgsgboe, Bmsbogon > wssdeaBc gb geatBs bmmme 08 Bdmbagedn, o gbato baedstnmadel Bofusane)

gob: B3ls 3gédoansngs @obhodyBob

@90 806305, 2088960damab . 44, 3g—2 bagembm
806gergomgd 00102, bago

0 : 3
I hereby give notice that | wish to cancel my Agreement of Distributorship
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28 3306 @0b dogmnobo 86 Bof 30 6 o 2 0336b 36 1 of this page in whole or in part is illegal. 4021-GG-00  Rev.12/10
© 2010 Herbalife International, Inc. y3gemo naegdgde wogneoes /Al rights reserved.
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W) HERBALIFE. TAB TEAM PRODUCTION BONUS APPLICATION
a2 B565GbSR0 «TABy 3IER0L (J3025HI POBEBOGIBIR0 30H6ILIIEIBOL)
S e Sop 8065Y020L «PRODUCTION BONUS» 33800l 80R2935%J

Logl BodB beGopo, sMOF Hoybo,

6060 3000560, 3008560 33670900
Sounon Sabodsemms T gooREgdon Foojombge s Fgoglgo gl pobogboge s Fgmebbdgds, dsms «TAB» gubrols 3@glos «Production
Sgg;aggggggbszgg?% 332 bogabge  BONUSESY -0l Bo@gds by JmbgaBLBo mdzgho JobwowsGY@Ol gobbomgol Gmgds §mo3mgmm,ps gBrgae JoMmgdal
896gngongdo Bgborgmgdol YgBorbggaodo “3ghdomsog obG@0s0nd6 @EE™-L bbgs xompmgdoi Joopma.
bogelbgn ggao 68 mdogobo 0102, Fnhsos bo653 «TAB» 34bols 36g30s «Production Bonuses» -0l 353087353905l Vgdmgdm, “3g@ddomsoy ©oliG@H0dond6 m@w ™3
:}'_1:3;?;"?;;2520322038707070 033960 gobosbowo gbws doopml s  msgolo Ygbgeymgdolbsdgd®d Bmofmbol. 3GgBos «Production Bonuses» -o
800520: filuet@ge.filuet.com 3503935 dbmgee «TAB» 39b6pol jgomogoGogd Fog@gdby, Gmdmgdoi Igpdogse 035396 3obdbowol dmsbsTo
83000093 yggms Jo@@dSL.
30031536900 gL obsEboe bgBmeEboBbymo 0bgm@dsiz00l 3odmygbgdoa.
Please carefully review and complete this Application and Agreement in order to be eligible for consideration to compete for TAB Team Production Bonuses and, on the follow-
ing terms, to earn the right to other payments from Herbalife Distribution Ltd.
Your Application must be received and approved by Herbalife Distribution Ltd., in its discretion, before any TAB Team Production Bonuses are earned. The TAB Team Production

Bonus is only available to Fully Qualified TAB Team Members who continue to comply with all of the terms and conditions contained in this Application Form.
Mail this form using the information above

| Personal Information (please print) 306LMESR G0 06BM@ISG0S (3IFR00M0 SLMISO0)
“30665250B0L” LYORIESOBO3SG0M 6098I@0/Herbalife ID Number

ROLBE03ISME0L_d335@0/Distributor Surname R0LBE03IBM@0L_LobIRO/Distributor First Name

HlEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEn

ROLBEH03ISMEH0L_d35®(/Spouse’s Last Name 803RR0L_LSLIR0/Spouse’s First Name

HlEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEn

30LS3SH0)0 LSBILB 3bd360RIb0L0)301/Current Mailing Address

HNEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

JORSJ0/Town Country LOBOLBM 06R3d1:0/Postal code
34309601 30RO JoRdINL 3MIRO  LHALSHIAOL BHIRIBIE0 doRdd0L IR0 LOLROL BHINIBMEO 43RO 3RO BdALO

Country Code Area Code Day Phone Area Code Evening Phone Area Code FAX

| Agreement 3015663085 |

IN CONSIDERATION FOR AND AS A CONDITION OF THE OPPORTUNITY TO QUALIFY TO RECEIVE THE TAB TEAM PRODUCTION BONUS, AND TO PROTECT THE INTEGRITY AND LOYALTY OF THE HERBALIFEBUSINESS,
| AGREE THAT:

A. | HAVE BEEN AND WILL REMAIN IN FULL COMPLIANCE WITH ALL HERBALIFE’S THEN CURRENT RULES AND THE LAWS OF THOSE COUNTRIES IN WHICH | DO BUSINESS. SPECIFICALLY, | PLEDGE NOT TO MAKE
MEDICAL CLAIMS OR TO MISREPRESENT HERBALIFE'S PRODUCTS OR EARNINGS OPPORTUNITY, AND TO ABIDE BY ALL TAX REQUIREMENTS.

PARTICIPATION IN THE TAB TEAM PRODUCTION BONUS PROGRAM (“PROGRAM”) IS A PRIVILEGE AND NOT A RIGHT. AMONG OTHER THINGS, IT RESTS UPON THE RESPONSIBILITY OF LEADERSHIP TO TRAIN
AND TEACH THE HERBALIFE BUSINESS AND PHILOSOPHY.

I REPRESENT AND WARRANT THAT | AM NOT, DIRECTLY OR INDIRECTLY THROUGH ANY PERSON, ENTITY, OR ARTIFICE, PARTICIPATING IN OR PROMOTING THE PRODUCTS, SERVICES OR EARNINGS OPPORTUNITY
ASSOCIATED WITH ANY OTHER MULTI-LEVEL MARKETING OR DIRECT SALES COMPANY. | AGREE THAT I WILL NOT DO SO WHILE | AM PARTICIPATING IN THE PROGRAM. WITHOUT LIMITING THE GENERALITY OF
THE FOREGOING, | AGREE: WHILE | AM AN HERBALIFE DISTRIBUTOR, | MAY NOT, DIRECTLY OR INDIRECTLY, SOLICIT, PROMOTE, SPONSOR OR RECRUIT ANY HERBALIFE DISTRIBUTOR TO JOIN, OR PARTICIPATE
IN ANY WAY WITH, ANY OTHER MULTI-LEVEL MARKETING OR DIRECT SALES COMPANY, AND; THAT THESE PROHIBITIONS APPLY TO MY SPOUSE AND MYSELF, ACTING THROUGH ANY COMPANY OR ENTITY
WHICH MY SPOUSE OR | MAY CONTROL OR IN WHICH EITHER OF US HAVE AN ECONOMIC INTEREST.

ALL ASPECTS OF MY RELATIONSHIP WITH HERBALIFE, INCLUDING BUT NOT LIMITED TO THOSE RELATING TO THE PROGRAM, ARE AND SHALL REMAIN SUBJECT TO MODIFICATION BY HERBALIFE IN ITS
DISCRETION FROM TIME TO TIME, SUCH MODIFICATIONS TO TAKE EFFECT UPON THE PUBLICATION BY HERBALIFE OR UPON SUCH OTHER DATE AS SUCH PUBLICATION SHALL INDICATE.

. | AM AN INDEPENDENT CONTRACTOR SELLING HERBALIFE'S PRODUCTS AND SHARING ITS EARNINGS OPPORTUNITIES WITH OTHERS. NOTHING IN THIS AGREEMENT OR IN ANY OTHER ASPECT OF MY
RELATIONSHIP WITH HERBALIFE SHALL GIVE RISE TO ANY OF THE FOLLOWING LEGAL RELATIONSHIPS BETWEEN HERBALIFE AND MYSELF: EMPLOYEE, AGENT, PARTNER OR JOINT VENTURER. SPECIFICALLY,
| AM NOT AN EMPLOYEE OF HERBALIFE FOR ANY TAX PURPOSES, OR FOR ANY OTHER NATIONAL OR LOCAL TAX OR NON-TAX PURPOSE.

- | MAY NOT CONDUCT BUSINESS IN ANY COUNTRY IN WHICH HERBALIFE HAS NOT YET OFFICIALLY OPENED FOR BUSINESS.

. IF, IN CONNECTION WITH THE CONDUCT OF MY HERBALIFE BUSINESS, | VIOLATE APPLICABLE LAWS OR HERBALIFE RULES, INCLUDING THOSE RULES MENTIONED OR REFERRED TO ABOVE, HERBALIFE SHALL
HAVE THE RIGHT NOT TO PAY ME THE TAB TEAM PRODUCTION BONUS (“BONUS”) AND NOT TO PAY ME ANY OTHER MONIES FOR WHICH | MAY BE OTHERWISE QUALIFIED, AND THAT HERBALIFE MAY TERMINATE
MY HERBALIFE DISTRIBUTORSHIP, IN ITS SOLE DISCRETION AND WITHOUT ANY FURTHER LIABILITY OR OBLIGATION TO ME.

HERBALIFE, AT ITS SOLE DISCRETION MAY DISQUALIFY A DISTRIBUTOR FROM RECEIVING THE TAB TEAM PRODUCTION BONUS.

. A CONDITION OF RECEIVING THE TAB TEAM PRODUCTION BONUS IS ACCEPTING RESPONSIBILITY FOR THE METHODS BY WHICH MEMBERS OF MY DOWNLINE ARE RECRUITED AND THE DEVELOPMENT OF
MY DOWNLINE ACCORDING TO APPLICABLE LAW AND BY HERBALIFE’S RULES. AS A PART OF THAT RESPONSIBILITY, | UNDERSTAND THAT ANY REQUEST BY MY DOWNLINE FOR HERBALIFE TO REPURCHASE
PRODUCTS - IN ANY HERBALIFE COUNTRY— WILL RESULT IN A LOSS TO ME OF ANY APPLICABLE COMMISSION, ROYALTY OVERRIDE, PRODUCTION BONUS OR TAB TEAM STATUS ASSOCIATED WITH THE
VOLUME THAT IS REPURCHASED. IF | LOSE MY TAB TEAM QUALIFICATION AS A RESULT OF THESE DEDUCTIONS, | WILL RETURN TO HERBALIFE ANY TAB TEAM PINS EARNED PREVIOUSLY BY ME FOR THAT
TEAM STATUS.

. ANY DISPUTE BETWEEN HERBALIFE AND ME ARISING FROM OR RELATING TO THIS AGREEMENT OR ANY OTHER ASPECT OF MY RELATIONSHIPS WITH HERBALIFE, SHALL BE ADJUDICATED SOLELY AND
EXCLUSIVELY IN THE NATIONAL COURT SITTING IN TBILISI, GEORGIA, AND SHALL BE CONSTRUED UNDER AND GOVERNED BY THE DOMESTIC LAW OF GEORGIA.

@
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R38B30GIINNS/Agreed: FOR OFFICE USE ONLY
FHMRIR LYTuILAGIIA00 dMIbESGIILOIIOL

LQOLBG®06IBM®OL bIRIMVIGS

358BBINBS: 355613600 (M@MNB065R0 “3IHdORSNBIN”. ‘dI06SLI0) SLEO 1VIZIEM3OL

Distribution: Send original to Herbalife. Keep a copy for your records.

59 33IAROL LEIRHX 56 6STVOLMBGO3 dSRIMBIFER3S I356(M6(MS/Reproduction of this page in whole or in part is illegal.
©2011 Herbalife International of America, Inc. 93325 IBRIdS QOGIKN0/All rights reserved.

5001-GE0-00  Rev. 12/10

56  Business Administration



.

|

13953 a‘nd Marketing Plan

B

»»»»»»»»»



Overview

Herbalife's Marketing Plan offers you unique opportunities which
can lead to higher levels of success to greater achievement.

The plan was developed for Distributors by Herbalife’s first
Distributor and Founder, Mark Hughes. The result is arguably the
best Marketing Plan in the industry. Herbalife's Marketing Plan pays
out up to 73% of product revenues to Distributors in the form of Retail
and Wholesale Profits, Royalty and bonus income and incentives.

This tested, proven business plan is designed to maximise rewards for
effort and provide substantial and ongoing income.

The Herbalife Opportunity and the Marketing Plan is identical for
every Distributor. Each Distributor’s success is dependent on two
primary factors:

B The time, effort and commitment a Distributor puts into
their Herbalife business and,

B The product sales made by a Distributor and their
downline organisation.

These two factors raise the importance of a Distributor’s
responsibility to train, support and motivate their
downline organisation.

The following pages describe the different levels of Herbalife
Sales and Marketing Plan. Each level has specific qualifications
and associated benefits to reward Distributors for their efforts
and enhance their success.

Becoming a Distributor

The Important First Step

To become an Herbalife Independent Distributor you must purchase
an International Business Pack (the official Herbalife Distributor Kit)
from an Herbalife Distributor, who becomes your Sponsor.

Registration

You officially become an Herbalife Distributor when your properly
completed Application has been processed and accepted by the
Herbalife World Operations Home Office. Once your Application
has been accepted, your contract with Herbalife becomes effective
immediately, giving you all the rights, responsibilities and
privileges of a Distributor.

58  Business Administration

Income Opportunities

The Herbalife Marketing Plan provides many opportunities to earn
income and other rewards.

Immediate Retail Profit

25% to 50%
The profit from direct sales to Customers.

Daily Wholesale Profit

Up to 25%
The difference between what you pay for products and what
Distributors in your personal organisation pay for products.

Monthly Royalty Override Income

Up to 5% on three downline levels
As a Supervisor, you earn up to 5% on the Personal Volume of all of
your Supervisors, three active levels of downline.

Monthly Production Bonuses
TAB Team members can earn an extra 2% to 7%
Organisational Production Bonus.

Annual Bonuses
A bonus to Top Achievers in recognition of outstanding performance.

Qualify for Special Vacation and Training Events

Distributors who qualify are rewarded for consistent performance
and efforts in building their business.

Plus other special promotions and bonuses
throughout the year.



Your Marketing Plan
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Understanding Volume

Throughout this manual, we use the term Volume extensively.
Volume is a key element in the Marketing Plan and is the basis
for qualifying and working your way to higher levels.

Each Herbalife product has a Volume Point value assigned to it that
is equal in all countries (see order forms and price lists for exact
information). Official Herbalife Distributor literature, IBPs, items
and sales tools do not count as Volume. As you order products,

you accumulate credit for the amount of Volume Points that are
applicable to the products ordered. These accumulated Volume
Points become your sales production and are used for the purpose
of qualifications and benefits.

Volume is credited to you in various ways depending on who
purchased the Volume, their status and discount, your own status
as a Distributor and other factors of the Herbalife Sales and
Marketing Plan. Volume is calculated on the accumulated Volume
Point value of products ordered in a Volume month.

Explanation of Sales Volume Month

Definition of Volume Month

Sales Volume is credited to and accumulated by a Supervisor

on a Volume Month basis. The Volume Month begins on the first
business day of the month and ends on the last business day of the
month. If the last day is Sunday, the Volume Month will be extended
to Monday. Likewise, if the last day of the month is considered a
holiday, the month may be extended to the first business day after
the holiday. Herbalife reserves the right to modify the Volume Month
as it deems appropriate.

Determination of Volume Month

Sales Volume is credited to the Volume Month in which the order
is both placed and full payment is received by Herbalife, except
for orders that meet the rules and conditions that apply to Add-On
Sales Volume.

Under no circumstances can Volume be placed for a prior order
month, with the exception of a Matching Volume order.

Add-on Sales Volume

All of the following conditions must be met for an order to be
accepted as Add-on Sales Volume:

1. Order must be placed no later than the designated last order day
of a Volume Month, plus

2. Full payment must be made, or initiated, by the same last order
day of the month. If payment is mailed, then the postmark must
be stamped the designated last day. If the payment is a wire
transfer, direct deposit or other bank transaction, a receipt must
be supplied to verify the transaction date was on, or prior to,
the last designated order day of the month, plus

3. Full payment must be received by Herbalife no later than the
5th day of the following month. If the 5th of the month falls on
a Sunday or a holiday, then the payment must be received by the
Ath of the following month.

If for any reason, a payment is not approved for acceptance, then
the order will be canceled and the Volume will not be applied
unless another order was placed and paid within the time periods
indicated.

There are a number of ways volume is credited in the Herbalife
Marketing Plan. The following definitions and examples
illustrate these:

Personally Purchased Volume

Personally Purchased Volume is the volume on orders purchased
directly from Herbalife using your Herbalife Identification number.

Personal Volume

Personal Volume is the volume purchased using your Herbalife
Identification Number, as well as the volume purchased by your non-
Supervisor downline, down to your first Fully Qualified Supervisor.

Non-Supervisor Distributors may purchase only from their Sponsor,
first upline Supervisor (only if their Sponsor is not a Fully Qualified
Supervisor), or directly from Herbalife.

Therefore, if you are a Fully Qualified Supervisor, all of your own
orders purchased at 50%— as well as all orders purchased by
your downline Distributors, Senior Consultants, Success Builders
and Qualified Producers at 25% to 42% discount — count as your
Personal Volume.

Business Administration
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Personal Volume Example

Purchases/Discount % Personal Volume

A 1,500 Perspnal 3,500
Supervisor  'olume Points = Personal Volume
p +B,C&D’s Volume
B 1,400 Vqlume Points 2,000
Distributor - C & D's Volume = Personal Volume
@ 42% Discount
c 200yvolume Points 600
Distributor - 3 Volume = Personal Volume
@ 35% Discount
D 400 Volume Points _ 400
Distributor @ 25% Discount ~ Personal Volume

Group Volume

Group Volume is the Volume on orders purchased at a
Temporary 50% discount, by Qualifying Supervisor(s) in their
qualifying month.

This Temporary 50% Volume is accumulated as Personal Volume
for the Qualifying Supervisor who purchased it, but is Group Volume
for the Fully Qualified Supervisor. The Fully Qualified Supervisor
may earn Royalty Overrides on their Group Volume if all other
Royalty Override requirements are met. (Refer to the “Qualifying

as a Supervisor” and “Temporary 50%" sections of this book for
complete details.)

Group Volume Example

Organisation Volume

Organisation Volume is the accumulated Volume amount on which
a Supervisor earns Royalty Overrides.

Organisation Volume Example

A 2,500
Supervisor  Volume Points
1st Level 10,000
Supervisor Total ]
" Volume Points
10,000 30,000
Szu“delr-\fi‘;zlr Total ——— = Organisational
" Volume Points Volume
3rd Level 10,000
. Personal —
Supervisor

Volume Points

Encumbered and Unencumbered Volume

Encumbered Volume is all Volume produced by any Distributor
qualifying for Supervisor in your personal organisation.

Unencumbered Volume is all Volume produced by anyone in your
personal organisation, down to the first qualified Supervisor,

who achieves less than 2,500 Volume Points in one Volume month,
plus all your own personal Volume. Therefore, this is Volume that
is not used by anyone for Supervisor qualification purposes.

The example below illustrates the use of Encumbered and
Unencumbered Volume for each of the Distributors.

Encumbered and Unencumbered Volume

6,500
2,500 Personal Volume
A Volume Points ot 1,000
Supervisor +B & C’s = Group Volume
Volume 7,500
Total Volume
1,000
o gm0
Distributor 50% Discount Personal Volume
+ C's Volume
c 4,000 . 4,000
Distributor  L0IUMe Points = Personal Volume
@ 42% Discount
Total Volume

Total Volume is the combined total of a Supervisor's Personal
Volume plus Group Volume. (See “Group Volume Example” for

Supervisor “A's” Total Volume.) Total Volume is the factor on which

some qualifications are based.
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2,500 2,500
A Total Volume _  Unencumbered
Supervisor  Points + B & C's 5,000
Volume Encumbered to A
B 1,000 1,000
Distributor  Total Volume _  Unencumbered
Qualifying ~ Points + C's 4,000
Supervisor ~ Volume Encumbered to B
C
pistributor 0% 4,000
. Total Volume =
Qualifying . Unencumbered to C
) Points
Supervisor




Matching Volume

Matching Volume is the Volume a sponsoring Supervisor must

have through personal orders, or by Distributors in their personal
organisation in a given month to equal or exceed the Volume achieved
by their downline Distributor(s) who are qualifying for Supervisor.

Matching Volume is how Herbalife verifies and validates the
qualification of new Supervisors. Whenever a Supervisor sponsors
a Distributor to the Supervisor position, the sponsoring Supervisor's
Total Volume must be at least the same as the Total Volume of their
downline Distributor(s) qualifying within that same month. Without
adequate matching Volume, the new Supervisor will go to the next
upline Supervisor.

The Matching Volume example illustrates the amount of Personal
Volume and Total Volume that must be achieved by the sponsoring
Supervisor for the downline Distributors who are qualifying for
Supervisor. In this example, “A” (the sponsoring Supervisor) must
have at least 4,000 Personal Volume Points and at least 1,000
Group Volume Points in the month that “B” and “C” are qualifying
for Supervisor, in order to confirm the Volume they report on their
Supervisor Qualification form. This Volume obligation for the
Supervisor is considered to be their Matching Volume requirement.

Distributor Benefits

Retail Profit

As a Distributor, you may purchase Herbalife products at wholesale
discount of 25% to 50%. As your Volume increases, this discount
will increase up to a maximum of 50% when you qualify as a
Supervisor. You earn an immediate Retail Profit of 25% to 50%
when you sell these products to customers depending on Volume.
The difference between the discounted product price paid by you
and the retail price is your Retail Profit. (See the “Retail Profit
Example” below).

Retail Profit

Full Retail Cost Profit
(at 25% discount)
USD$100 USD$75 USD$25

Matching Volume Example

Matching Volume
Requirement for
Supervisor “A”

4,000
Personal Volume
A +1,000
Sponsoring Group Volume
Supervisor _
5,000
Total Volume
B 1,000
Qualifyin Volume Points 1,000 Group
S ying @ Temporary Volume for “A”
upervisor

50% Discount

c 4,000
Qualifying  Volume Points
Supervisor @ 42% Discount

4,000 Personal
Volume for “A”

Wholesale Profit (Commissions)

In addition to Retail Profit, as an Herbalife Distributor, you can
also earn Wholesale Profit on the products purchased by your
Distributors. Your Wholesale Profit, also called Commissions, is
the difference between the discounted price you pay for products
and the discounted price paid by your Distributors.

If you sell products directly to your Distributors, you can earn up to
25% Wholesale Profit immediately. If your Distributors purchase
their products directly from Herbalife, then Herbalife pays the
difference in discount percentage to the Fully Qualified Supervisor
on the order during the monthly Royalty Override process.

These payments are called Commissions and are Wholesale Profit.
(See the “Wholesale Profit Example” below.)

Wholesale Profit

Retail Cost Your Distributor’s Your
(at 50%) Cost (at 25%) Profit
USD$100 USD$50 USD$75 USD$25
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Senior Consultant

Improve Your Profits With the Distributor Discount Scale

As you sell more Herbalife products and your Total Volume increases,
you are promoted to Senior Consultant and entitled to buy products
at a 35% or 42% discount off the retail price, giving you a greater
profit margin.

Distributor Level Monthly Volume Discount Eligibility
DISTRIBUTOR 0-499 25% Until you become eligible

Volume Points for a higher discount.
SENIOR Achieve 500 35% All orders will be placed at 35% discount until
CONSULTANT Volume Points you become eligible for a higher discount.
SENIOR Achieve 2,000 42% Once you have achieved 2,000 Volume
CONSULTANT Volume Points Points, you are eligible to place this order

and all orders for the remainder of the
Volume Month at a 42% discount.

SUCCESS Minimum 1,000 42% This order entitles you to a 42% discount
BUILDER Volume Points on this order and all orders for the
(One Order) remainder of the Volume Month.
QUALIFIED Achieve 2,500 Personally 42% As a Qualified Producer you are
PRODUCER Purchased Volume in 1-3 months entitled to a 42% discount on every
Volume to be purchased order. (Must requalify annually).
direct from Herbalife
QUALIFYING Achieve 4,000 Temporary Once 4,000 Volume Points are achieved
SUPERVISOR Volume Points 50% in one Volume Month, additional orders
are at a Temporary 50% discount
SUPERVISOR 3 ways to qualify: See 50% As a Supervisor you are entitled
“Qualifying as a Supervisor” to a 50% discount on every order.
in this section of the (Must requalify annually).

Career Book for details

Note:

All of your Personal Sales Volume, plus your Distributors’ Sales You may also earn Wholesale Profits on sales to your downline
Volume, count as your Total Volume. Once you are on the Distributor Distributors. For example: One of your Distributors places an order
Discount Scale, your discount will never be less than 35% for as with you. Your discount is 42%, and your Distributor’s is 35%.
long as you remain an active Distributor. The more you sell, the You earn 7% Wholesale Profit on your downline Distributor’s order.

greater your profit potential. Remember that each Volume Month
you begin again at 35% and can work your way up the scale up to
42% discount.
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Success Builder Benefits

Opportunity

As a Herbalife Distributor, you have an opportunity to place a single
order of 1,000 Volume Points purchased at a 42% discount. This
qualifies you to become a Success Builder. As a Success Builder,

you will be able to order at a 42% discount for the remainder of the
Volume Month. If you place your Success Builder order directly with
Herbalife, you are automatically updated to this prestigious position.

Qualified Producer Benefits

As an Herbalife Distributor, you have the opportunity to place your
orders directly with Herbalife and accumulate Personally Purchased
Volume that counts towards your Qualified Producer status.

When you achieve 2,500 Personally Purchased Volume points

within 1-3 months, you will become a Qualified Producer. You are
automatically updated to this prestigious position on the 1st of the
month following the month your qualification volume was achieved.

You will be able to maintain your 42% discount as long as you
retain your Qualified Producer status.

A Qualified Producer is eligible to:
M Earn a 42% Retail Profit

B Earnup to 17% Wholesale Profit (Commissions) on purchases
made by downline Distributors at 25% or 35%.

As a Success Builder, You will:
B Receive a 42% discount on your Success Builder Order.

B Receive a 42% discount on additional purchases in the same
Volume Month.

Requalification:

All Qualified Producers must requalify their status annually between
February 1 and January 31 to maintain their rights and privileges.
The requalification requirements are the same as the Qualified
Producer requirements.

Failure to requalify each year by January 31, will cause a Qualified
Producer to be demoted to Senior Consultant (35% discount level)
and lose all of their Qualified Producer privileges.
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Supervisor Benefits

As an Herbalife Supervisor you will earn the highest discount of
50% plus Retail and Wholesale Profit and become eligible to earn
Royalty Overrides. (R.0.)

Qualifying as a Supervisor

There are three ways to qualify as a Supervisor:

B One-Month Qualification: Achieve 4,000 Volume Points in
one calendar month (with a minimum of 1,000 of those
4,000 Volume Points unencumbered).

B Two Month Qualification: Achieve 2,500 Volume Points for
two consecutive months (with a minimum of 1,000 of those
2,500 Volume Points unencumbered for each month).

B Accumulated Qualification: Achieve 5,000 Personally Purchased
Volume points within 12 months (of which a minimum of
3 months is required). Distributors have the opportunity to
qualify via this method when purchasing their orders directly
with Herbalife (5,000 Volume Points must be unencumbered).

Supervisor Qualification Form:

If orders are placed directly with Herbalife, a Supervisor
Qualification Form is not required. Distributors are promoted
to Supervisor on the 1st of the month following the month their
qualification volume was achieved.

66 Business Administration

A Fully Qualified Supervisor is eligible to:

Earn a 50% Retail Profit

Earn up to 25% Wholesale Profit

Earn a R.0. of 1% to 5% on their first-level Supervisor
Earn a R.0. of 1% to 5% on their second-level Supervisor
Earn a R.0. of 1% to 5% on their third-level Supervisor
Attend special workshops and training sessions

Qualify for special Supervisor recognition

It is necessary for a Supervisor Qualification Form to be completed
and sent to Herbalife for all Distributors who are qualifying for
Supervisor using volume not purchased directly from Herbalife.
These forms are available in the Business Administration section
of this book and from your upline Supervisor. This form must be
completed in full with all necessary attachments and submitted
on or after the Ist of the month following the qualification, and
received by Herbalife no later than the 5th of the month. If a
Distributor is completing a two-month Supervisor qualification,
then a Supervisor Qualification Form must be completed and sent
to Herbalife at the 1st of each month following the month the
Qualifying Volume was achieved.



Qualifying as a Supervisor (continued)

Qualifying Supervisor

Eligibile for Temporary 50% Buying Privileges

Once you've achieved 4,000 Volume Points in one month, all
subsequent orders during that same month are at a Temporary 50%
discount. All 50% discount orders must be purchased directly from
Herbalife. Your Supervisor must contact Herbalife to authorise you
to purchase at the Temporary 50% discount.

The authorisation, once approved, will be in effect until the first
of the following month, at which time you will be entitled to all
the privileges of a Fully Qualified Supervisor, assuming all other
Supervisor requirements have been met.

Matching Volume

The Supervisor who is qualifying a downline Distributor to the
Supervisor position must have the required Volume (Matching
Volume) purchased from Herbalife during the qualifying month(s).
See the example on Matching Volume in the “Understanding Volume’
section and for specific details, see the “Rules of Conduct and
Distributor Policies” section of this book.

Eligibility for Temporary 50% Discount

A Distributor who has completed a one-month Supervisor
Qualification of 4,000 Volume Points is considered a Qualifying
Supervisor until the 1st of the following month, when they become
a Fully Qualified Supervisor. As a Qualifying Supervisor, they are
eligible for a Temporary 50% discount for the remainder of the
Volume Month in which their 4,000 Volume Points were purchased.

All 50% discount orders must be purchased directly from Herbalife.
If you have not purchased your qualifying order directly from
Herbalife, your Supervisor must contact Herbalife to authorise you to
purchase at the Temporary 50% discount. The authorisation, once
approved, will be in effect until the first of the following month,

at which time you will be entitled to all the privileges of a Fully
Qualified Supervisor, assuming all other Supervisor requirements
have been met.

Distributors who are qualifying for Supervisor in two consecutive
months of 2,500 Volume Points, or accumulative 5,000 Personally
Purchased Volume Points are not eligible for a Temporary 50%
discount. They become eligible for a 50% discount on the 1st of
the month following completion of their qualification when they
are promoted to Fully Qualified Supervisor, providing all other
Supervisor requirements have been met.

The upline Supervisor must have adequate Personal Volume
credited with Herbalife in that month to qualify the Supervisor.

To assure volume on the order is credited properly, it is imperative
that the Order Form be completed correctly. The Temporary 50%
Purchaser must assure that their Name and Herbalife ID Number
are entered on the Wholesale Product Order Form in the “Qualifying
Supervisor - Temporary 50%" space to assure proper crediting

of Volume. The name and Herbalife ID Number of the first upline
“Fully Qualified Supervisor” who is authorising the 50% discount
must also be entered in the “Fully Qualified Supervisor” space.
Adjustments to the order after the order is placed are not permitted.
Volume purchased at Temporary 50% is considered Group Volume
for the Fully Qualified Supervisor.
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Qualifying as a Supervisor (continued)

Matching Volume

The definition of Matching Volume is the Total Volume a sponsoring
Supervisor must achieve in any given Volume Month when their
downline Distributor(s) are qualifying as Supervisor.

Whenever a Fully Qualified Supervisor sponsors a Distributor(s) to
the Supervisor position, the sponsoring Supervisor’s Total Volume
must be at least the same amount as the Distributor's Volume
within that same Volume Month. Supervisors are not permitted to
qualify Distributors as Supervisors using Volume purchased in a
prior Volume Month, unless an equal amount is purchased from
Herbalife in the current month to replace it.

Matching Volume for Supervisor Qualification

The sponsoring Supervisor must have at least 4,000 Personal Volume
Points for each of their downline organisations that are qualifying
for Supervisor using a one-month qualification. The sponsoring
Supervisor must have at least 2,500 Personal Volume Points each
month for each of their downline organisations who is qualifying for
Supervisor with a qualification of two consecutive months.

The sponsoring Supervisor, however, must have enough Total
Volume to match all orders submitted by their downline Distributors
who are qualifying for Supervisor.

For example, suppose a Supervisor sponsors a Distributor who
qualifies for Supervisor in September with 4,000 Total Volume
Points. If the orders to qualify are purchased directly from Herbalife,
either at 42% by the Distributor or directly by the Supervisor, the
Volume will be automatically matched. If the orders are purchased
directly from the Supervisor, the Supervisor must ensure that an
equal amount of volume is purchased from Herbalife during the
qualifying month in order to match volume.
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Failure to Match Volume

When a Supervisor Qualification Form is received from a Distributor
and the first upline Fully Qualified Supervisor does not have enough
Total Volume Points for the month the qualifying Supervisor's
volume was achieved, to confirm the orders submitted by the
Distributor to qualify, then the Fully Qualified Supervisor is “short”
Matching Volume. Herbalife will notify the Supervisor that they must
place a Matching Volume Order for the amount they are short.

To place this volume, the order must be clearly identified as
Matching Volume Order for Month of

Matching Volume Order

To receive proper credit for this Volume, the order must be clearly
identified as Matching Volume Order for the appropriate month and
year, with full payment included. The order may not be combined
with other Volume. A Matching Volume Order can only be accepted
by Herbalife if the Company has identified a Matching Volume
problem and notified the Supervisor accordingly, and has authorized
the Order Department to accept the order. This order will be applied
to the Volume Month specified. Matching Volume Orders placed
after the Volume Month in question do not count for Royalty Point
qualifications for TAB Team Production Bonuses or other earnings
for the Supervisor. However, appropriate adjustments will be made
on the order to the upline Royalty and Production Bonus receiving
Supervisors of the sponsoring Supervisor.

Matching Volume Permanent Penalty

The Supervisor must place the Matching Volume Order once they
have received notification to do so from Herbalife to avoid a penalty.
If the Supervisor who is short Volume, fails to place an order to
Match Volume, a Matching Volume Penalty will be assessed. The
penalty is that the Supervisor will permanently lose the Supervisor
who qualified the month in question and that Supervisor's downline.



Qualifying as a Supervisor (continued)

Failure to Qualify as a Supervisor

If a Distributor’s sponsored downline becomes a Fully Qualified
Supervisor before the Distributor does, the Distributor will have one
year from the date of the downline’s qualification to also become

a Fully Qualified Supervisor (applied at the end of the Supervisor’s
first requalification year).

If the Distributor does not become a Fully Qualified Supervisor
within the one-year following their downline’s Supervisor
qualification, the Distributor will permanently lose that downline to
their first upline Supervisor.

01/08/2005
Downline’s Supervisor's
Qualification Month

February 2007
Sponsor loses Qualified Downline
if a Sponsor hasn't become a
Fully Qualified Supervisor

01/08/2005 -31/1/2007

Sponsors’ Opportunity to Qualify for Supervisor

Requalify Annually

All Supervisors must requalify their status annually between
February 1 and January 31 to maintain their rights and privileges.
The requalification requirements for this are described below,

B One-Month Qualification: Achieve 4,000 Volume Points in one
Volume Month (with @ minimum 1,000 of those 4,000 Volume
Points Unencumbered).

B Two-Month Qualification: Achieve 2,500 Volume Points for two
consecutive months (with a minimum of 1,000 of those 2,500
Volume Points Unencumbered for each month).

B Accumulate 4,000 unencumbered Personal Volume Points
between February 1st and January 31st.

The computer system will automatically requalify you each year if the
Volume requirements are met during the qualification period, so there
is no need to resubmit an Application. As a reminder, you have the

advantage of receiving a 50% discount on your requalification volume.

In addition to requalifying their Supervisor status, a Supervisor
must assure their Annual Processing Fee is current and paid.

Supervisors who do not complete their Supervisor Requalification by
January 31 will be demoted to the position of Senior Consultant, and
will lose all rights and privileges of a Supervisor. This includes, but
is not limited to, the loss of any lineage that includes a Supervisor.
In this case the entire downline lineage will be moved to the next
upline Fully Qualified Supervisor.

Supervisors who accumulate 4,000 Unencumbered Volume Points
between February 1 and January 31 will retain their Supervisor status
and 50% buying privileges. However, loss of lineage will result,

as indicated above, in this method of Supervisor Requalification.
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Royalty Override Income

As a Supervisor with Fully Qualified or Qualifying Supervisors in your
first three downline levels, you may qualify to earn Royalty Overrides
of 1% to 5% of your Organisation Volume. Royalty Overrides are
paid on the 15th of each month for the prior month’s business.

Three Levels of Success

The people you personally sponsor as Herbalife Distributors are
known as your First Level. They may be friends or family or business
associates, or even people you have just met. You can personally
sponsor as many people as you want in any country in which
Herbalife officially operates around the world.

When these Distributors in your First Level sponsor other
Distributors themselves, these new Distributors become your Second
Level. When your Second Level in turn sponsor others, those they
sponsor become the Third Level in your Herbalife Organisation.

By training your Distributors and encouraging them to follow your
example, you are assisting every member on your team to qualify at
the Supervisor Level. As a Supervisor with Fully Qualified or Qualifying
Supervisors in your first three levels, you may qualify to earn Royalty
Overrides between 1% to 5% of your Organisation Volume.

Royalty Override Scale

Your Total Royalty Override
Volume Points Earning %
0-499 0%

500-999 1%

1,000-1,499 2%

1,500-1,999 3%

2,000-2,499 4%

2,500 plus 5%

Payment of Royalty Overrides

Your Royalty Override percentage is based on your Total Volume for
each month; if you produce less than 500 Volume Points, then no
Royalty Overrides are earned. If you produce 2,500 Volume Points
or more, then a full 5% is earned on your three active downline
Supervisor levels. The Royalty Override scale shows the Volume
requirements that a Supervisor must meet every month to earn
Royalty Overrides.
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Royalty Overrides are paid as follows:

B The 1% to 5% Royalty Override is paid on the Total Volume of
personally sponsored First-Level Qualified Supervisors.

B The 1% to 5% Royalty Override is paid on the Total Volume
of your Second-Level Qualified Supervisors; (eg a Supervisor
who has been sponsored in turn by your personally
sponsored Supervisor).

B The 1% to 5% Royalty Override is paid on the Personal Volume
of the Third-Level Supervisors; (eg a Supervisor who has been
sponsored in turn by a Second-Level Supervisor).

In the following example, at a full 5%, your Royalty Override is
calculated on 30,000 Organisation Volume Points which gives you
1,500 Royalty Override Points. Royalty Override Points are used for
qualification purposes. As a general matter, earnings are calculated
on the earn base of the products in the country from which the
product is ordered. In certain countries, these Royalty Override
earnings are converted to your local currency.

Royalty Override Example

Your Total Royalty

You 2,500 . = Override = 1,500
Volume Points .
Royalty Points
First-Level 10,000 5% =500
Supervisor  Volume Points ~  Royalty Points
Second-Level 10,000 5% =500
Supervisor  Volume Points ~  Royalty Points
Third-Level 10,000 5% =500
Supervisor  Volume Points ~  Royalty Points

Additional Requirements

Supervisors who meet the specified requirements to earn Royalty
Overrides must also comply with Herbalife's Ten Retail Customer
Rule and the 70% Rule, to earn and receive both Royalty Overrides
and Production Bonus. The Supervisor must confirm their adherence
to these requirements by submitting the Earnings Certification Form
each month. If the Supervisor fails to comply with either of these
rules, the Royalty Overrides and Production Bonus will not be paid
to the Distributor.



Royalty Override Income (continued)

Royalty Override Roll-Up

As a Supervisor, you also have the opportunity to earn Royalty
Override Roll-ups. Royalty Override Roll-Ups are paid to the
appropriate qualified upline Supervisor (s) when any downline
royalty override contributing Supervisor earns less than the
maximum 5 % payout. This «roll-up» percentage is the difference
between the 5% maximum Royalty Override and the actual
percentage earned by the downline Royalty contributing Supervisor.

To be eligible for Royalty Override Roll-ups a Supervisor must be
at the maximum 5 % earning level, based on the Royalty Override
Sliding Scale. A Supervisor may not earn more than 5% Royalty
Override on any volume.

World Team

Qualifying as a World Team member is an important step in your
Herbalife business. You have demonstrated your success by
qualifying for this prestigious team. World Team is your launching
pad to move on to qualifying for the TAB Team.

To Qualify:

Achieve 10,000 Total Volume Points in one Volume Month after
becoming a Qualifying Supervisor or Fully Qualified Supervisor.

OR As a Fully Qualified or Qualifying Supervisor, achieve 2,500 Total
Volume Points, each Volume Month, for four consecutive months.

OR Achieve 500 Royalty Points in one Volume Month.

Providing you have achieved your Supervisor qualification, after
achieving the required Volume or Royalty Points listed above, you
are promoted to World Team member status on the first of the
following month.

Royalty Override Roll-Up Example

Earns 5% Royalty
Override on First,
Second and Third-Level
Supervisors

Earns 4% Royalty

Override Roll-Up on
Fourth-Level Supervisor

2,500 Total
You Volume Points =
5% Royalty Override

F Level 2 500 Total Earns 5% Royalty
irst-Leve ' . Override on Second,
Supervisor Volume Points = i Fourth-Level
5 %Royalty Override Supervisors
2,500 Total

Earns 5% Royalty

Second-Level Override on Third and

Volume Points =

Supervisor . :

p 5% Royalty Override Fourth-Level Supervisors
Third-Level 500 Total Earns 1% Royalty
SuDervisor Volume Points = Override on Fourth-Level

p 1% Royalty Override ~ Supervisor

Fourth-Level 1,000 Total Supervisor does not have
SUDErvisor Volume Points = downline to earn Royalty
p No Royalty Override Overrides
You Receive:

B All the benefits of a Supervisor.

B AWorld Team pack, containing
a personalised World Team Certificate,
World Team Pin and Herbalife
daily journal.

Plus You Become Eligible:

M To attend special planning and training sessions targeted
to accelerate your progress to TAB Team membership.

W To qualify for special Company qualifications.
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TAB Team

Successful Supervisors have the opportunity to proceed to the
higher scale of the Herbalife Marketing Plan, which is the Top
Achievers Business (TAB) Team. Upon meeting initial requirements,
Supervisors may obtain TAB Team status. There are three steps
within the TAB Team: Global Expansion Team (GET), Millionaire
Team and President’s Team.

Achieving TAB Team status is a prestigious recognition within
Herbalife. TAB Team status indicates that the Supervisor has
developed a strong, active downline Supervisor base, and has
demonstrated a willingness to take a Leadership role within
Herbalife. Your Application and Agreement to qualify for this
status brings with it the responsibility to exclusively promote
the Herbalife products and opportunity. You'll receive additional
company benefits and earn Leadership status. Reaching each
new level enables you to participate in advanced training, earn
unrivalled Production Bonuses and qualify for exceptional
awards and incentives.

TAB Team Production Bonus

As a TAB Team member, you are eligible to receive a 2% to 7%
Production Bonus on your entire downline organisation’s Volume.
Production Bonus earnings are paid monthly to all qualified TAB
Team members. It is necessary to submit a completed TAB Team
Production Bonus Application and Agreement Form and also comply
with Herbalife’s 10 Retail Customers Rule and the 70% Rule to be
eligible for Production Bonus payments. The TAB Team Production
Bonus is, in part, a reward for your undivided loyalty. (Please refer
to the “Sample Forms” section of this book.) The Application must
have been accepted and approved by Herbalife in order to receive
payments. This form will be sent to you by Herbalife during your
qualification period. (See individual team qualifications for specific
Production Bonus qualifications).

Global Expansion Team (GET)

To Qualify:

B Achieve 1,000 Royalty Points each month for three consecutive
months. The first of the following month, you are promoted to
Global Expansion Team member.

You Receive:
B AGlobal Expansion Team plaque and pin.
B All the benefits of a Supervisor.
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Annual Bonuses

A bonus payment representing a percentage of Herbalife’s worldwide
sales is distributed annually among Herbalife's President’s Team
members in recognition of their outstanding performance in
advancing sales of Herbalife products. (Refer to “Mark Hughes
Bonus Award Rules” distributed to President’s Team members and
available online, at MyHerbalife.com.)

Vacation and Training Events

Reward, recognition and training are of the utmost importance at
Herbalife. Vacation and Training Events (when offered) are both
fun and informative and are held in exciting locations around the
world. The Vacation and Training Events (when offered) will teach
you how to meet your goals, increase your earning power and build
an international business without leaving the comfort of your own
home! You'll learn all this while enjoying an exciting, adventurous
vacation guaranteed to make an extraordinary impact on your life.

Plus You Become Eligible To:

M Earn TAB Team Production Bonus on
your qualification level. (Please refer to
the “TAB Team Production Bonus Payout
Guidelines” section in this book.) Upon
completion of your Qualification, you will
receive a detailed communication that
further specifies your monthly TAB Team Production Bonus
earning requirements.

B Qualify for Vacation and Training Events.
Participate in special advanced trainings.
B Participate in special conference calls.




Millionaire Team

To Qualify: W Qualify for Vacation and Training Events.
W Achieve 4,000 Royalty Points each month for three consecutive ~ B Develop your teaching skills and assist
months. The first of the following month, you are promoted to with worldwide training events.
Millionaire Team member. W Participate in special conference calls.
You Receive:

B AMillionaire Team plaque and pin.
B All the benefits of a Supervisor.

Plus You Become Eligible To:

B Earn TAB Team Production Bonus based on your qualification
level. (Please refer to the “TAB Team Production Bonus Payout
Guidelines” section of this book.) Upon completion of your
Qualification, you will receive a detailed communication that
further specifies your monthly TAB Team Production Bonus
earning requirements.

President’s Team

To Qualify: You also Become Eligible to:

M President’s Team: Achieve 10,000 Royalty Points in three B Earn TAB Team Production Bonus based
consecutive months. After a waiting period of three months, on your qualification level. (Please refer
earn a 2% to 6% Production Bonus. to the “TAB Team Production Bonus

B 20K President: Achieve 20,000 Royalty Points in three Payout Guidelines.”) Upon completion
consecutive months. After a waiting period of three months, of your Qualification, you will receive
earn a 2% t0 6.5%. a detailed communication that further

specifies your monthly TAB Team

B 30K President: Achieve 30,000 Royalty Points for in three . . .
Production Bonus earning requirements.

consecutive months. After a waiting period of three months,

earn a 2% to 6.75% Production Bonus. M Qualify for Vacation and Training Events.
B 50K President: Achieve 50,000 Royalty Paints in three W Asaleader, assist with worldwide trainings.
consecutive months. After a waiting period of three months, W Participate in special conference calls.

earn a 2% to 7% Production Bonus.

You Receive:
B Aprestigious President’s Team plaque and pin.
B All the benefits of a Supervisor.
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President’s Team Plus

President’s Team Plus Awards & Recognition

Gold and Diamond Cufflinks and Earrings
To qualify, you must achieve 15,000 Royalty Points for three consecutive months.

Executive President’s Team

To achieve this reward, you must have one (1) first line, Fully Qualified President’s Team

One Diamond : : . e
member in any line of your downline organisation.

Senior Executive President’s Team

To achieve this reward, you must have two (2) first line, Fully Qualified President’s Team

Two Diamonds . . : o
members in two separate lines of your downline organisation.

International Executive President’s Team

To achieve this reward, you must have three (3) first line, Fully Qualified President’s Team

Three Diamonds . . : o
members in three separate lines of your downline organisation.

Chief Executive President’s Team

To achieve this reward, you must have four (4) first line, Fully Qualified President’s Team

Four Diamonds . . : o
members in four separate lines of your downline organisation.

Chairman’s Club

To achieve this reward, you must have five (5) or more first line, Fully Qualified President’s

Five Diamonds O : : o
Team members in five or more separate lines of your downline organisation.

Founder’s Circle

To achieve this reward, you must have 10 or more first line, Fully Qualified President’s Team

Ten Diamonds . . : D
members in 10 or more separate lines of your downline organisation.

Presidential Plus
Awards

The Presidential
Plus Awards are
based on production
(January-through-
December Volume).
These awards are
presented annually
at Herbalife’s

= Marquis Diamond Ring
{500,000 Royalty
Override Points

o | Diamond Watch

Extravaganza event. S s -
Cartier “Tank” Watch Gold and Diamond Watch 1,000,000 Royalty
250,000 Royalty 750,000 Royalty Override 0verride Points
Override Points Points
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Qualifications by Team Level

Following is an easy-to-understand graph of qualifications for each team level.

Qualification Waiting and Earning Periods

Acl_ueve required Royalty Waiting . .
Team Points each month for . Earning Period

. Period

3 consecutive months
Global ExpansionTeam (GET) 1,000 None 12 months from Fully Qualified/Requalified Date
MillionaireTeam (MILL) 4,000 2 months 12 months after waiting period is complete
President'sTeam (PRES) 10,000 3 months 12 months after waiting period is complete
PRES 20K (20K) 20,000 3 months 12 months after waiting period is complete
PRES 30K (30K) 30,000 3 months 12 months after waiting period is complete
PRES 50K (50K) 50,000 3 months 12 months after waiting period is complete

Production Bonus Earning % Requirements

Once you have qualified and/or requalified for a particular TAB Team earning % level, the following must be achieved in each of the earning
months to receive a TAB Team Production Bonus (“PB” on the following table) during your earning period:

Total Volume Royalty Points | Royalty Points | Royalty Points | Royalty Points | Royalty Points | Royalty Points
Max Earning Points Required for | Required for Required for | Required for | Required for | Required for
% Level Required Max 2% Max 4% Max 6% Max 6.5% Max 6.75% Max 7%
9 TAB Team PB | TABTeam PB | TAB Team PB | TAB Team PB | TAB Team PB | TAB Team PB
2% 5,000 1,000
4% 3,000 1,000 4,000
6% 2,500 1,000 4,000 10,000
6.5% 2,500 1,000 4,000 10,000 20,000
6.75% 2,500 1,000 4,000 10,000 20,000 30,000
1% 2,500 1,000 4,000 10,000 20,000 30,000 50,000
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TAB Team Production Bonus Payout Guidelines

To help you better understand the TAB Team Production Bonus
Payout, we've put together the following guidelines.

Bl When a TAB Team member in your downline earns a TAB
Team Production Bonus at a lower % level than you, you will
earn the % difference on their downline. For example, if you
earn a TAB Team Production Bonus at the 6% level and your
downline TAB Team member earns a TAB Team Production
Bonus at the 2% level, you will earn 6% on that TAB Team
member and the remaining 4% TAB Team Production Bonus
on their downline organisation down to the next TAB Team
Production Bonus earning member. Your TAB Team Production
Bonus earnings below those downline TAB Team earners will
depend upon the earning % of each TAB Team member.

Production Bonus Eligibility Period Examples

Bl When a downline TAB Team member earns a TAB Team
Production Bonus at the same % level as you, you will earn
on that TAB Team member, but you will be unable to earn
a TAB Team Production Bonus on their downline.

Bl When a downline TAB Team member earns a TAB Team
Production Bonus at a higher level than you, you will be
unable to earn a TAB Team Production Bonus on that downline
and their organisation.

Bl Remember, to be eligible to receive the TAB Team Production
Bonus, your completed TAB Team Production Bonus
Application and Agreement must have been accepted and
approved by Herbalife and all other terms and conditions
must be met.

Qualification Period | Global Expansion Team (GET)

JAN | FEB | MAR

APR | MAY | JUN | JuL | AuG | SEP | ocT | Nov | DEC | JAN | FEB | MAR | APR | MAY | JUN

1,000 | 1,000 | 1,000

Eligible to earn 2% TAB Team PB from April to March

Royalty | Royalty | Royalty
Points | Points | Points

Requalification Period from April to March

Qualification Period | Millionaire Team

JAN | FEB | MAR | APR | MAY

JUN | JuL | AUG | SEP | ocT | Nov | DEC | JAN | FEB | MAR | APR | MAY | JUN

4,000 | 4,000 | 4,000 | Waiting Period

Eligible to earn 4% TAB Team PB from June to May

Royalty | Royalty | Royalty
Points | Points | Points

Requalification Period from April to March

Qualification Period | President’s Team

JAN | FEB | MAR | APR | MAY | JuN | JuL | AuG | SEP | ocT | Nov | DEC | JaN | FEB | MAR | APR | MAY | JUN
10K, 20K, 30K, 50K Waiting Period Eligible to earn 6% TAB Team PB from July to June
Royalty Points
x 3 months Requalification Period from April to March

Production Bonus Requalification

To continue earning your TAB Team Production Bonus, you need to
requalify at your team level or above. Here’s how you do just that:

Requalification

To remain at your earning level, simply achieve three consecutive
months of Royalty Point requirements (same as original
qualification) every year during your requalification period.

Please note: When you qualify for any Team status, you retain that
status regardless of your TAB Team Production Bonus earning %
level (unless you achieve a higher TAB Team status or are demoted
as a Supervisor).
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If you don’t requalify for any TAB Team Production Bonus earning %
level during your last requalification period and later qualify for the
same level, you will need to observe the waiting period before you
start earning at that level.

Requalification Period

To allow you ample time to requalify and continue to earn your
TAB Team Production Bonus, you have a 12-month timeframe
from your last Team qualification/requalification date.




Glossary of Terms

The following terms are used throughout this text. Some have specific Herbalife
connotations, so please become familiar with them and make them a part of
your vocabulary as quickly as possible.

Commission: The difference between the discounted price paid by the Sponsor
and the price paid by the downline Distributors. It is also known as Wholesale
Profit.

Customer: Anyone who is not an Herbalife Distributor who purchases Herbalife
products at retail price.

Distributor: Anyone who purchases an official Herbalife Distributor Kit (IBP)
and submits to Herbalife a valid and complete Application for Distributorship
and whose application has been accepted by Herbalife.

Distributor Discount Scale: An earned discount of 35 % to 50 % which is
allowed after reaching specified sales goals.

Downline Organization: All Distributors personally sponsored by you as well as
all other persons sponsored by them.

Earn Base: Base amount assigned to a product on which earnings are
calculated.

First-Level Distributor: All Distributors you personally sponsor are considered
your first level.

Fully Qualified Supervisor: A Distributor who has met all the requirements for
Supervisor qualification and is now entitled to all Supervisor privileges.

Lineage: All Distributors who are part of one organization as a result of
sponsoring or being sponsored.

Production Bonus: A bonus of 2%, 4%, or 6% to 7 % on downline
Organization Volume earned by eligible members of the TAB Team who meet
certain requirements.

Profit, Retail: The difference between the discounted product price paid by
a Distributor and the retail price paid by a customer.

Profit, Wholesale: The difference between the discounted price paid by
the Sponsor and the price paid by the downline Distributors. Also known
as Commission.

Qualified Producer: A Distributor who accumulates 2,500 personally
purchased Volume Points within 1-3 months and is entitled to purchase
at a 42 % discount and earn split commissions.

Qualifying Month: The month in which a Distributor achieves the required
volume for Supervisor qualification.

Qualifying Supervisor: A Distributor who has achieved 4,000 Volume Points
in one calendar month. Assuming that all qualifications are met, they will be
recognized as a Fully Qualified Supervisor on the first of the following month.
A Qualifying Supervisor is eligible to purchase from Herbalife at a temporary
50% discount.

Royalty Override: A payment ranging from 1% to 5% made to Fully Qualified
Supervisors on the Monthly Volume of their three levels of active downline
Supervisors.

Royalty Points: Used for qualification purposes, this is the sum
of a Supervisor's Organization Volume times their royalty earnings percentage.

Royalty Roll-Ups: Herbalife pays Supervisors the full 5% for each of three
active downline Supervisor levels. Royalty Roll-Ups are paid to the appropriate
upline Supervisor (s) when a downline Supervisor earns less than the
maximum 5% Royalty Override payout per level. In these instances, the
difference between 5% and the Supervisor's earning percentage (1% to 4 %)
results in the Royalty Roll-ups.

Senior Consultant: A Distributor who has qualified to purchase at 35% to
42% discount.

Split Commission: The commission earned from a downline Distributor
purchasing at less than 42 % discount. A commission of 7% or 17 % is first
paid to the first upline Qualified Producer and the remaining 8 %is paid to the
first upline Fully Qualified Supervisor.

Sponsor: A Distributor who brings another individual into Herbalife
as a Distributor.

Success Builder: A Distributor who places an order of 1,000 Volume Points
at 42 % discount.

Supervisor’s Personal Organization: Includes all Distributors in the
Supervisor's downline who are at Distributor, Senior Consultant, Success
Builder, Qualified Producer and Qualifying Supervisor levels.

TAB Team Member: A Distributor who has met all the requirements for GET,
Millionaire Team or President’s Team membership.

10 Retail Customers Rule: A Distributor must make sales to at least 10
separate retail customers each month to qualify and receive Royalty Overrides
and Production Bonus.

The 70 % Rule: In any given month, a Distributor must sell to retail customers,
and/or sell at wholesale to downline Distributors, at least 70 % of the total
value of Herbalife products they hold for resale, in order to qualify for TAB
Team and to earn and receive Royalty Overrides and Production Bonus for that
month’s business.

Upline Organization: Your Sponsor and their Sponsor and their Sponsor’s
Sponsor, and so on.

Volume, Encumbered: All volume produced by anyone in your personal
organization who has achieved 2,500 Volume Points or more in one Volume
Month. This is volume being used by them for Supervisor qualification
pUrposes.

Volume, Group: Orders purchased at a temporary 50 % discount, by Qualifying
Supervisor (s) in a Supervisor's personal organization.

Volume, Matching: The Total Volume a sponsoring Supervisor must have
in a given month to equal or exceed the volume achieved by their downline
Distributor (s) who are qualifying for Supervisor.

Volume, Organization: The volume on which a Supervisor is paid a Royalty
Override.

Volume, Personal: The volume purchased by you as a Fully Qualified
Supervisor and all others in your downline organization, excluding any 50 %
orders by Qualifying Supervisors and Qualified Supervisors.

Volume, Personally Purchased: The volume purchased directly from Herbalife
using your Herbalife Identification Number.

Volume, Point: A point value assigned to each Herbalife product that is equal
in all countries. Volume Points are used for qualification and bonuses.

Volume, Total: The combined total of Personal Volume plus Group Volume.

Volume, Unencumbered: All volume produced by anyone in your personal
organization who has achieved less than 2,500 Volume Points in one Volume
Month, and all your own Personal Volume. Volume that is not used by anyone
else for Supervisor qualification purposes.
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Privacy and data protection

You are hereby advised that Herbalife collects certain personal
identifiable information (PIl) on you. Aside from the PIl contained
in the Application Form, Herbalife collects information on the
business you generate, and other information necessary for the
performance of your Distributor relationship with Herbalife, such as
your bank account or credit card number. Your PIl will be used: (1)
to provide services to you (such as taking and processing orders,
and calculating the earnings that you and others are entitled to
under the Herbalife Marketing Plan); (2) to support and improve
the services you render to your customers; (3) to provide you with
additional services; (4) to maintain the proper functioning of the
Herbalife Marketing Plan, and (5) compliance.

In order to fulfill its obligations under the Distributor relationship,
Herbalife needs to share your information, or parts of it, with other
Herbalife entities (a list of Herbalife subsidiaries can be found
online at ge.myherbalife.com or at herbalifegeorgia.com), with
Herbalife’s corporate headquarters in the U.S., and with Distributors
in your upline. In specific cases we may also be legally required to
disclose your information to public authorities, and we may disclose
part of your information to service providers (i.e., IT support,
accounting, legal advisors, etc.) in the framework of our regular
business, internal investigations or business transactions. In all of
these cases, Herbalife will take appropriate measures to ensure the
confidentiality of your information. Herbalife does not share your
information with other third parties.

Some of Herbalife's entities, and possibly Distributors in your upline
may be established in countries that offer less privacy protection
than your country of residence. However, Herbalife is committed to
protecting your privacy wherever your information is used. To that
effect, Herbalife International of America, Inc. in the U.S. has
certified to the EU-US Safe Harbor Agreement, thereby committing
to a level of protection equivalent to that in your country.
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You have a right to access your personal information and a right to
have erroneous information corrected. If you want to exercise that
right, please contact Distributor Services in your country or check
your account information online at ge.myherbalife.com.

Herbalife will provide you with materials about its products and
services to assist you in developing your business. In addition,
Herbalife may send you additional commercial information about itself
or its business partners. You may refuse such business development
and promotional tools by checking the appropriate tick boxes on the
Application Form or by contacting us at Distributor Services.

The information collected by Herbalife is necessary to perform

the Distributor Agreement. Refusal to provide this information

or refusal to authorize us to use the information in the manner
described above, means that you will be unable to become or
remain a Distributor. Moreover, when you terminate your Distributor
relationship, Herbalife must keep some of your information for
accounting purposes and for the calculation of earnings under the
Herbalife Marketing Plan.
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Rules of Conduct &
Distributor Policies

W) HERBALIFE.




Georgia Rules of Conduct and Distributor Policies

Introduction

These Rules of Conduct and Distributor Policies have been established for your protection. They represent the code of ethics and standards by which

all Herbalife Independent Distributors (hereinafter referred to as “Distributors”) must operate. Herbalife has the sole and absolute discretion to amend

(on a prospective basis) the Rules of Conduct and Distributor Policies and such other Rules and Policies Herbalife has published, or in the future may
publish. It is your responsibility to read and understand Herbalife's Rules and Distributor Policies so you are fully aware of your rights and obligations

as an Herbalife Distributor. We believe Herbalife’s products and Marketing Plan are the best in the industry. We also believe in our Distributors and

in supporting them by working together to uphold the highest possible ethical standards. We are committed to maintaining the integrity of Herbalife,

its Sales & Marketing Plan and its global distribution network of Distributors. In its sole and absolute discretion, Herbalife may impose any remedy or
sanction it determines best addresses any breach of the Rules of Conduct and Distributor Policies. Herbalife also reserves the right in its sole and absolute
discretion to waive wholly or partially, or to pardon or forgive wholly or partially, any breach of any of the rules contained in this section.
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Section 1 Becoming a Distributor and the Distributor Agreement

Rule 1-A Becoming a Distributor

To become an Herbalife Distributor, an Applicant must be sponsored by
an Herbalife Distributor in good standing, and Herbalife must receive the
Applicant’s completed Application for Distributorship. The Application

for Distributorship is available with the purchase of Herbalife’s official
International Business Pack (IBP) from the sponsoring Distributor.

The only required purchase in order to become, succeed or advance

as a Distributor is the IBP. The sponsoring Distributor must offer the
Applicant the opportunity to buy the Herbalife IBP, without any markup
or profit to the Sponsor or the Sponsor’s upline.

It is the responsibility of the Sponsor to make the official Herbalife
Distributor Kit (IBP) available and to assure the Application for
Distributorship is completed fully and accurately and is immediately
submitted to Herbalife International.

No Application for Distributorship should be submitted unless the
Applicant has purchased a Distributor Kit (IBP).

Herbalife reserves the right at its sole and absolute discretion, to accept
or reject any Application, without having to provide justification for
acceptance or rejection.

The Applicant becomes a Distributor when their Application for
Distributorship is accepted and entered into Herbalife’s records
at Herbalife's

Section 2 Requirements of Applicant

Rule 2-A Restrictions on Purchase Requirements

The only cost that can be required of an Applicant for Distributorship

is the purchase of an unaltered official International Business Pack (IBP).
No other requirements may be made of either prospective or existing
Distributors, including, but not limited to, the following:

W Maintain any minimum stock levels of products or materials.

W Purchase any amount of materials, products or services, either those
produced by Herbalife or by a party other than Herbalife, except for the
official Herbalife Distributor Kit (IBP).

W Purchase admission tickets to attend any seminars, meetings or other
events. (Refer to Business Methods, Rule 1-C “No Required Purchase
Other Than International Business Pack” in the “Supplemental Rules”
section.)

Section 3 Age Requirements for a Distributor

Rule 3-A Applicant Must Be 18 Years of Age

An Applicant must be at least 18 years of age to become an Herbalife
Distributor and to conduct business in the Georgia. The minimum age
requirements vary from country to country. For the requirements for other
countries, please contact Distributor Services Department.
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Rule 1-B Applications from Former Distributors

Former Distributors, and/or their spouse, or other individual who
previously owned or assisted in a Distributorship, and who want to apply
to become a Distributor under a different Sponsor, must comply with

all the requirements and the Rules of Conduct required for rejoining

as a Distributor, including but not limited to, maintaining a minimum of
a one-year period of inactivity following a) resignation or non-payment of
Annual Processing Fee or b) resignation of any prior Distributorship.

Failure to comply with these rules is a serious violation of the rules and
regulations of the Company and will result in serious penalties, usually
termination of Distributorship. (Refer to Rule 7-D “Period of Inactivity”

in this section for complete details on the requirements and rules that

apply to these individuals.)

Rule 2-B Payment for Information

Except as provided in Business Methods, Rule 1-C “No Required Purchase
Other Than International Business Pack” (in the “Supplemental Rules”
section), a Distributor may not request a prospect or an Applicant to

make any payment, or purchase products or materials in return for any
information or assistance about becoming a Distributor. Distributors may
not represent or imply that payment or purchases are required (legally,

or as a matter of practicality) to do or succeed in the business, participate
in the income opportunity, or receive training or upline support. (Refer

to Business Methods, Rule 1-C in the “Supplemental Rules” section of this
book.)



Section 4 Individuals Limited to One Distributorship

Rule 4-A One Distributorship Per Person

An individual may have and participate in only one Herbalife
Distributorship under one Sponsor. A Distributor is not permitted to retail,
recruit, promote, train, educate or otherwise assist in the development of
the Herbalife business, for any Distributorship other than their own, except
to assist their downline organization, as is appropriate for a Sponsor. This
policy applies to both the Distributor and their spouse.

Rule 4-B Applicant/Spouse or Individual Assisting in the
Distributorship Is a Former Distributor

If an individual applying to become a Distributor, their spouse or other
individual assisting in a Distributorship was formerly an Herbalife
Distributor, the Application will only be considered as valid if all the
conditions set out in Rule 7-D “Period of Inactivity” and any other
applicable Rules of Conduct have been met.

Rule 4-C Responsibility for Individuals Assisting
in a Distributorship

If there is another person who assists in the operation of a Distributorship,
who appears at Herbalife functions with the Distributor, or who presents
themselves as assisting in that Distributorship, who makes statements
about their income or business achievements from the Herbalife business,
or whom the Company is advised to recognize and acknowledge as

Section 5 Distributors Who Are Married

Rule 5-A Married Couples May Have Only One Distributorship

Married couples may have or participate in only one Distributorship, unless
their circumstances fall under the guidelines of Rule 5-D “Two Distributors
Who Marry” or Rule 14-B “Rights to Continue a Distributorship Under

the Same Sponsor” (in the “Rules of Conduct and Distributor Policies”
section).

Rule 5-B Couples Becoming Distributors Together

Married couples wishing to become Distributors together must complete

and sign a single Application for Distributorship, thereby having only one
Sponsor. They may not be under separate Sponsors nor can they sponsor

each other.

Rule 5-C A Distributor Who Marries

If a Distributor marries and the spouse wishes to become a Distributor, the
spouse must conduct business in the existing Distributorship. They may
request to have the spouse’s name added to Herbalife’s records for event
attendance purposes.

Rule 5-D Two Distributors Who Marry

If two separate Distributors marry each other, then the couple must
relinquish one of their Distributorships and become partners in the other.
However, if both Distributors are Supervisors at the time of marriage and
they choose to continue operating their own separate Distributorships
each spouse must conduct their Herbalife business activities separately,
remaining in their original lines of sponsorship. Rules for remaining

a Distributor still apply.

Rule 5-E Liability of Married Distributorship

The liability of two married Distributors who operate a Distributorship
together shall be joint so that both such Distributors shall be responsible,
and shall accept liability for, and shall be bound by, any act or omission

assisting in the Distributorship, then the Distributor who submitted the
Application for Distributorship is responsible for ensuring that the other
individual assisting in the Distributorship follows all Distributor rules
and regulations. Herbalife has sole and absolute discretion as to the
determination and application of this policy.

Rule 4-D Determination and Penalty for Dual Distributorships

If an individual, their spouse or other individual participating

in a Distributorship completes and signs more than one Application for
Distributorship, the first time the Applicant enters into a Distributor
Agreement that is accepted by Herbalife is considered the valid
Distributorship. If Herbalife determines that an individual or their spouse
has signed an Application for Distributorship, or has worked or assisted
in the development of another Distributorship while involved with or in

a prior Distributorship, Herbalife shall have sole and absolute discretion
to determine the disposition of both Distributorships, including but

not limited to decisions whether to terminate or place conditions on

one or both of those Distributorships, and whether to impose penalties
or sanctions upon the Distributorships and/or Sponsoring organizations,
including the determination whether to make adjustments to Volume and
compensation of either or both Sponsoring organizations for any period
prior to the transfer or deletion of Sponsoring organizations. (Refer to
Rule 7-D “Period of Inactivity” in the “Rules of Conduct and Distributor
Policies” section.)

of either Distributor and any payment by Herbalife to one such Distributor
shall be deemed as payment to both such Distributors.

Rule 5-F Resignation of Spouse

In the event that one spouse of a Distributorship resigns their
Distributorship, then Herbalife reserves the right to terminate the
Distributorship whether or not the spouse was a joint Distributor, if the
activities of the resigned Distributor diminish, damage or weaken the
reputation of Herbalife or its products.

Rule 5-G Responsibility of Married Distributor

A Distributorship shall be responsible for the activities of a spouse,
whether or not the spouse participated in the Distributorship. For example,
if a Distributorship may not engage in an activity (such as conduct which
violates Rule 5-A “Married Couples May Have Only One Distributorship”
(in the “Rules of Conduct and Distributor Policies” section) or which
diminishes, damages or weakens the reputation of Herbalife or its
products) and the spouse engages in that activity, the Distributorship
shall be deemed to have engaged in that activity and shall be considered
to be in violation of the applicable rule, and subject to appropriate
penalties.
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Section 6 Corporations and Partnerships

Rule 6-A Distributorships Must Be Individuals

Herbalife only accepts Applications for Distributorship in the name of
individuals. Applications in the names of corporations or partnerships
will not be accepted. Distributors may request their Herbalife earnings
be made payable to someone else by submitting a written request to

Section 7 Remaining a Distributor

Rule 7-A Annual Processing Fee

Herbalife agrees to provide computer processing services for Distributors
for which an Annual Processing Fee is due. Such computer services are
limited to maintaining discount rates, lineage records and qualification
status. Please contact Herbalife’s Distributor Services Department for all
appropriate fees.

Rule 7-B Acceptance of Annual Processing Fee

Herbalife has absolute discretion to refuse any Processing Fee from

any Distributor, without having to provide a reason for such refusal.

In the event that Herbalife does refuse to accept a Processing Fee when
due, the Distributorship will be deleted, the Distributor losing all rights
and privileges of a Distributor. If a payment has been made, it will be
refunded, unless applied to an outstanding debt of the Distributor, along
with a written notice of the refusal from Herbalife. Payments for your
downline may not be made without their written permission.

Rule 7-C Non-Payment of Annual Processing Fee

In the event that a Distributor does not submit payment for the Annual
Processing Fee by the date due, then Herbalife reserves the right to cease
maintaining such computer records. Additionally, in the event that

a Distributor does not submit payment, the Distributor will be deemed

to relinquish their Distributor status and thereby all rights and interests
in their lineage and Royalty Override or bonus entitlement.

Rule 7-D Period of Inactivity

Any Distributor who resigns or who relinquishes their Distributorship

due to non-payment of the Annual Processing Fee, or anyone who ceases
participating in a Distributorship, must wait a minimum of one year before
becoming a Distributor again under another Sponsor, or participating

in another Herbalife Distributorship, unless the Distributor, their spouse,
and any other individual assisting have remained inactive for at least

the required one-year waiting period from the date of relinquishment,
resignation or participation in any Herbalife Distributorship (also known
as the “period of inactivity”).

The period of inactivity for the Distributor must be complete and absolute
for consideration to re-join the Company as a Distributor or to participate
in any Distributorship. This means that during the one-year waiting
period, the Distributor, their spouse, and any other individual assisting

in a Distributorship may not:

W Be involved in the Herbalife business in any way.

W Purchase products other than for personal use, bought at full retail
price.

W Sell any Herbalife products, literature or sales materials.
W Sponsor or offer the Herbalife business opportunity to anyone.

MW Participate in Herbalife trainings or meetings whether sponsored by the
Company or a Distributor.

W Participate in any way in promotion, assisting or supporting any
Herbalife Distributorship.
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Herbalife's Distributor Services Department, provided there is a legitimate
business reason. However, the Distributorship will remain in the name of
the individual, and the earnings of the Distributorship will be reported in
the name and tax identification number of the individual Distributor.

Failure to observe the period of inactivity may result in the reactivation of
the Distributorship and/or extension of the waiting period. The period of
inactivity is calculated as follows:

Example 1- Distributor Resigns
MW Prior application date is December 5, 2003.

W Resignation effective as of August 28, 2004.

M The period of inactivity for this Distributorship would be from August
28, 2004 through August 27, 2005.

W This Distributor would be eligible to sign a new Distributor Application
under a different Sponsor as of August 28, 2005.

If a Distributor has not paid their Annual Processing Fee by their
anniversary date and has not submitted a letter of resignation
Herbalife will conclude that the Distributorship has been relinquished
on the anniversary date of the Distributorship. The Distributor remains
responsible for maintaining the period of inactivity.

Example 2- Distributor Does Not Officially Resign and/or Fails to
Pay Annual Processing Fee

MW Prior application date is December 5, 2003.
W Annual Processing Fee is due on December 5, 2004 (anniversary date).

M |f the Fee is not paid, the period of inactivity for this Distributorship
would be from December 5, 2004 through December 4, 2005.

W This Distributor would be eligible to sign a new Distributor Application
under a different Sponsor as of December 5, 2005.

An individual who was formerly a Distributor or who participated

in a Distributorship and is applying or re-applying to become a Distributor
under a different Sponsor is required to advise Herbalife of the former
Distributorship they were involved in and the conditions under which they
ceased to be a Distributor or ceased participation in that Distributorship.
Herbalife maintains the right to terminate any Distributorship where the
Distributor failed to inform Herbalife of a prior Distributorship or makes
misrepresentations regarding it.

If the Distributor, their spouse, or other individual assisting wishes to
initiate a new Distributorship under their original Sponsor and that
Sponsor has remained in the original organization, they may do so without
a waiting period provided they have an official Herbalife Distributor Kit
(IBP) and complete and submit a new Application for Distributorship.

Rule 7-E Annual Processing Fee is the Responsibility of the
Distributor

Herbalife endeavors to remind Distributors by mail, at their last address
listed with the Company, when the date for Annual Processing Fee is
near. However, the responsibility lies with the Distributor to assure this
Processing Fee is paid each year on the anniversary of their original
application date.



Section 8 Distributor Conduct

Rule 8-A Inducement to Sell Other Products or Services

During the course of a Distributorship and for one year thereafter,

neither the Distributor nor their spouse, nor any other person assisting

in a Distributorship will, directly or indirectly (through or by means of any
person, entity or artifice), solicit, promote, sponsor or recruit any Herbalife
Distributor, or any Herbalife customer they became aware of in the course
of their Herbalife Distributorship, to join, promote, sell or purchase
products of, or participate in as a salesperson or otherwise, any multi-level
marketing or direct-sales company, nor will they encourage anyone to do
what is prohibited under this rule.

Violation of this rule is likely to result in termination of the Distributorship.

Rule 8-B May Not Associate Other Organizations With Herbalife

The Herbalife business is an equal opportunity, regardless of gender, race,
religious beliefs or political affiliations. It is our philosophy that everyone
has a personal right to their individual beliefs and the freedom to choose.

Therefore, when training their organization or other Distributors,

or selling products or offering the business opportunity, Distributors are
not permitted to promote, discuss or offer, any company, organization

or individual other than Herbalife, its staff and its Distributors. Likewise,
Distributors may not include literature or other material that promotes any
other organizations or individuals, whether religious, political, business

or social or that implies any association between Herbalife and any other
organization.

Herbalife meetings may not be used as a forum to express personal beliefs
or promote any other organization, company, event or individual.

Rule 8-C Keep Informed of Herbalife's Policies

Stay informed of Herbalife’s policies by reading the Career Book and
regularly visiting Herbalife's official website ge.MyHerbalife.com.

All material is provided by the Company from time to time. Review these
policies with downline organization to ensure they are aware of and
understand them.

Rule 8-D Comply With the Laws

Distributors must comply with all local, state laws and regulations that
apply to their Herbalife business and shall not engage in any practice
or activity that could discredit or damage the image or reputation

of Herbalife. This applies not only to the laws where the Distributor lives
but also to any country where the Distributor conducts their business
as a result of taking advantage of Herbalife’s International Sponsoring.
(Refer to Business Methods, Rule 1-S “Limit on Sales of Business
Methods” in the “Supplemental Rules” section of this book.)

Rule 8-E Independent Distributors

Distributors conduct their Herbalife business as a self employed
independent contractor (determining their own schedule and objectives,
they are responsible for their own expenses and any applicable taxes —
including self-employment taxes), not as an employee, agent, franchisee,
securities holder, joint venturer fiduciary or beneficiary of Herbalife or
any other Distributor. They are not employees of Herbalife for state tax
purposes or any other purpose, and will not assert any position to the
contrary.

For example, a Distributor may not use in connection with their Herbalife
business the words “employee”, “agent” or “company representative”
either orally or on any stationery, business cards, or other printed material

is prohibited.

Rule 8-F False or Misleading Information

No Distributor shall submit false or misleading information to the
Company.

Rule 8-G Maintaining Reputation and Image of the Company

No Distributor shall do anything detrimental (whether or not in the course
of their Distributorship) which Herbalife determines, in its sole and
absolute discretion, is or could be detrimental to the reputation or image
of the Company, its products, Distributors, trademarks, trade names

or goodwill.

Rule 8-H Indemnity

Without prejudice to the other rights of Herbalife under these Rules

of Conduct and other rules and regulations of the Company, Distributors
shall indemnify Herbalife from and against all actions, claims, demands,
prosecutions, fines, penalties and the costs thereof (including Herbalife's
actual legal costs), which might be made or brought against Herbalife

in respect of, or arising directly or indirectly out of, any breach of any
laws or regulations applying to the operation of their Distributorship.
Herbalife shall have no liability to any Distributor in respect of any cost,
loss, damage or expense suffered by any Distributor directly or indirectly
as a result of any act, omission, representation or statement of any other
Distributor.

Rule 8-1 Choice of Law, Damages

All aspects of a Distributor's relationship with Herbalife shall be governed
by and interpreted in accordance with domestic law of Georgia without
the application of conflict of law principles. Neither Herbalife nor the
Distributor shall be liable for any incidental or consequential damages
caused by breach, termination or suspension of the Distributor Agreement,
whether or not the possibility of such damages is known by either party,
and no punitive or exemplary damages shall be awarded against Herbalife
or the Distributor in any dispute against the other except as authorized by
Georgian legislation.

Rule 8-J Violations of Rules of Conduct

Whenever there is any violation of the Herbalife Rules of Conduct or other
rules and regulations and/or any procedures or directions issued by
Herbalife, Herbalife may in its sole and absolute discretion take whatever
actions or measures it deems necessary and appropriate, including but
not limited to, suspension of buying privileges, suspension of earnings,
monetary fines or deletion or termination of the Distributorship.

Rule 8-K Reporting Violations of Rules of Conduct

In order to protect the goodwill and reputation of Herbalife and

its Distributors, Herbalife urges its Distributors to promptly and
properly advise Herbalife of violations of the rules by completing an
official complaint form which can be obtained through Herbalife’s
Distributor Services Department, or through Herbalife’s official website,
ge.MyHerbalife.com. Refer to “Complaint Procedure” 1-B in the
“Enforcement Procedures” section of this book.
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Rule 8-L Marketing Plan Manipulation and Improper Enroliment
Practices

In all of their dealings, Distributors must comply with the letter and spirit
of Herbalife’s Rules of Conduct and Distributor Policies and the Herbalife
Marketing and Compensation Plan as set forth in official Herbalife
literature.

Proper enroliment of Applicants to become Distributors, is required by the
Rules and is essential for the proper operation of the Marketing Plan:

W To become an Herbalife Distributor, an Applicant must be sponsored by
an Herbalife Distributor.

W The Applicant and the enroller must fully complete the Application
(providing the Sponsor's name, phone number and Herbalife
ID Number).

W A copy of the Application must be provided to the Applicant upon its
signing by the Applicant.

The Application must be submitted immediately to Herbalife
Fraudulent or unlawful enroliment of a Distributor is prohibited.

Examples of fraudulent or unlawful enroliment are:

Filling out the Application form with false or misleading information,
and

| Enrolling someone in circumstances in which the enroller knows
or has reason to believe violates the Rules or Marketing Plan, such as
promising an Applicant that the Sponsor or upline will provide downline
members for the Applicant once he or she becomes a Distributor.

Other illustrations of Marketing Plan manipulation are:

W Purchasing products in another Distributor’s name, other than as
expressly allowed in the Rules.

W Purchasing products primarily as an attempt to benefit under the
Marketing Plan, as contrasted with the purchase of products for the
purpose of sales to customers within a reasonable period.

Section 9 Export

Rule 9-A Activities in Countries or Territories Which Herbalife
Has Not Announced as Officially Open for Business

Whether or not the name “Herbalife®” is used, Distributors may not
engage in any business activity (including “preparatory” activity) relating
to Herbalife in these countries or territories, including but not limited to
efforts or attempts to:

M Register or license Herbalife names or products or its Marketing Plan;
W Sell or distribute Herbalife products;

W Promote Herbalife products or the business opportunity (including, but
not limited to, wearing the button, or advertising using any media); or

W Hold meetings (large or small) or sponsor or recruit persons who reside
in these countries.

This prohibited activity includes activity which occurs physically outside of
an unopen country, but which has the purpose or effect of causing any of
the results prohibited by subparagraph 1 above.

Rule 9-B Herbalife-Related Activities in Open Countries (Other
Than China)

Herbalife products are intended for sale and distribution only within the
specific countries for which those products are approved and produced.

W The sale of these products in any other country is prohibited.
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MW Discouraging a downline Distributor from placing orders, as a means
for the upline to benefit under the Marketing Plan.

W Submitting false information to Herbalife.

W The Marketing Plan allows Distributors to utilize their downline
Distributors’ sales Volume plus their own sales Volume to count
as their Total Volume for certain qualification purposes. However,
advertising or publicly promoting, as a means to induce prospects to
attend meetings or to become Distributors or for any other purpose, the
enrollment of new applicants under each other, when they have little or
no prior relationship with each other, is considered a manipulation of
the Marketing Plan.

W Teaching or encouragement of another person to violate the Rules
or manipulate the Marketing Plan.

Improper enrollment practices and other attempts to manipulate The
Marketing Plan are considered serious violations and will result in severe
sanctions and penalties including, but not limited to, loss of earnings
and qualifications of the Distributorships of anyone involved (directly

or indirectly) in such activities or in teaching or encouraging others

to engage in such activities.

Rule 8-M Interviews or Statements to Media

Distributors, from time to time, may be approached by reporters interested
in interviewing them about the Herbalife products or Herbalife business.
While we appreciate any interest expressed in our products and business
opportunity, only the Company may grant interviews or authorize
advertising of the Company or product names. Only authorized officials of
Herbalife are permitted to speak with or write to the press or other media
for, or on behalf of, Herbalife or any of its subsidiaries. If a Distributor
should be approached with a request for an interview or statement, they
must advise the reporter to contact Herbalife. Likewise, Distributors are
advised not to knowingly invite the press or media to an Herbalife meeting
or event. Reporters should attend such an event accompanied by an
authorized Herbalife representative.

MW Distributors may not ship or arrange the shipment (directly or
indirectly) of products from one country to another, whether or not it is
for personal consumption.

W A Distributor may personally, physically pick up product from Herbalife
in one country and take it to another country, BUT only a “reasonable
amount of product” for the purpose of their own personal consumption
or gift, not for resale. A “reasonable amount of product” means an
up to two- (2-) month supply for an individual (or a one- [1-] month
supply for two [2] individuals) of a reasonable assortment of products,
not to exceed in any one 30-day period 1,000 Volume Points in total for
all such products.

W The Distributor shall be solely responsible for the consequences of
bringing from one country to another any products and shall indemnify
the Company for any adverse consequences.

W No Distributor is authorized or permitted to approach government
authorities in any country regarding the importation or distribution
of Herbalife products or registration of the Herbalife trademarks.
Only Herbalife International, Inc. is responsible for assuring that
Herbalife's products and Marketing Plan fully comply with local laws
and regulations.



The Company reserves the right in its sole and absolute discretion to
act against practices which it believes violate the letter or spirit of the
foregoing or which appear to do so.

Herbalife-Related Activities in China
W Non-Chinese nationals may not do business in China.

W No one may ship (or arrange for shipment) or bring any Herbalife
product into China, whether or not the product is for personal use,
consumption or gift.

W Distributors registered in China may NOT purchase, sell or distribute
Herbalife products outside of China.

MW Violations of these or other Rules applicable to China are likely to
result in termination of the violator's commercial relationships with
Herbalife worldwide.

Rule 9-C Penalties for Violations

Any violation of these Rules may result in legal or regulatory problems
for the Company and endanger the business for all Distributors. For this
reason, the penalties to Distributors who, directly or indirectly, violate
these Rules will be severe. Herbalife shall have sole and absolute
discretion to determine the appropriate penalty based on the severity of
the violation and damage that resulted or could result, including, but not
limited to:

Section 10 Resignation of a Distributor

Rule 10-A Conditions of Resignation

A Distributor may resign their Distributorship for any reason or without
reason at any time, by submitting a signed letter of resignation to
Herbalife's Distributor Services Department. The resignation becomes
effective when received, validated and accepted by Herbalife. If Herbalife
does not receive the resignation letter or the conditions are not met, then

the Distributor is still deemed to be a Distributor until deleted by Herbalife.

Rule 10-B Resigning Within 90 Days

If within 90 days after the acceptance of their Application for
Distributorship in Herbalife’s records, a Distributor decides not to continue
as a Distributor, they shall submit a written resignation to Herbalife; they
may then return the official Distributor Kit (IBP) to their Sponsor who

shall provide them a pro-rata refund, i. e., a refund only for those unused
Distributor Kit (IBP) contents that are still in good and resalable condition
(less a 10 % handling charge or as determined by Herbalife).

Rule 10-C Liability for Unpaid Debts

A Distributor who resigns will remain liable for unpaid debts owed to
Herbalife or for liahilities for violations of the Herbalife Rules of Conduct
or other rules and regulations that govern the business practices of
Distributors.

Section 11 Sponsoring and Leadership

Rule 11-A Provide a Distributor Kit (IBP)

A Sponsor must provide all Distributors they sponsor with an unaltered
official Herbalife Distributor Kit (IBP).

In the event such sponsored Distributor wishes to return the official
Herbalife Distributor Kit (IBP) within 90 days of the acceptance of their
Application for Distributorship into Herbalife’s records, the Sponsor must
promptly refund the value of products (pro-rata) returned in a salable
condition.

Suspension of all Distributor rights and privileges

Monetary sanctions

Obligation to reimburse Herbalife's legal fees

Removal from the Speaker Program

Disqualification from participation in the Annual Mark Hughes Bonus

Permanent loss of lineage

Termination of Distributorship

Important Note: Herbalife may hold the upline (s) of the violator
responsible for violations of these Rules if investigations find they have
knowledge of them or were a party to them.

Rule 10-D Inventory Repurchase

A Distributor leaving the business may return unused products or sales
materials which are unopened and in resalable condition, for repurchase
under certain terms and conditions, if the products were purchased

from Herbalife within the last 12 months and the resigning Distributor
provides proof of purchase. If the conditions are fulfilled, the Distributor
will then be directed to return the products to Herbalife along with, if
appropriate, their records relative to the 70 % Rule. Reimbursement to the
Distributor will be issued for the full amount paid for the returned product
by the Distributor, less a 10 % restocking fee, if all terms and conditions
have been met. Logistics, shipping, package and handling fees paid

on the original order or in returning those items to Herbalife will not be
reimbursed.

Herbalife will deduct the amount of Royalty Overrides, Commissions,
Production Bonuses and any other earnings or benefits paid on the
returned products from the appropriate Distributors, and adjust
qualifications as necessary.

Rule 11-B Ensure Product Supply

A Distributor may purchase Herbalife products from their Sponsor, their
first upline Supervisor (if their Sponsor is not a Fully Qualified Supervisor),
or directly from Herbalife. The Sponsor or upline Supervisor must

deliver products purchased from them by their customers and downline
Distributors within a reasonable amount of time.
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Rule 11-C Training

One of the Sponsor’s roles is to stay informed of Herbalife’s Policies so
they can properly advise and train their downline Distributors on a regular
basis about the Herbalife products and their usage, Herbalife's rules and
regulations, the Sales & Marketing Plan, and the proper use of advertising,
including the use literature and sales aids.

A Sponsor may seek assistance from their upline Supervisor or TAB Team
member, but the primary responsibility for training is their own.

No Sponsor may require payment from a personally sponsored Distributor
for training or training facilities, unless they fully explain that the
Distributor may choose whether or not they want to participate in such
training and state in advance the cost for such training. If the Distributor
declines to participate in such paid training, the Sponsor is obligated to
provide the basic training necessary to learning the business.

Rule 11-D Independent Relationship

A Sponsor must maintain and uphold the independent relationship
between themselves and their Distributors. They may assist their downline,
as is appropriate for a Sponsor, by training and educating them on the
Herbalife products and business opportunity. They may not participate in
or interfere with the business of their downline Distributors, and may not
suggest or develop an employee/employer relationship between themselves
and their downline.

Rule 11-E Support Company-Sponsored Events

A Sponsor shall keep informed of Company-sponsored events and when
appropriate, encourage their personally sponsored Distributors to attend
Herbalife-sponsored meetings and trainings, and to participate and
support all Company-sponsored events.

Rule 11-F Maintain Permanent Address
A Distributor must maintain a permanent home or business address, and

provide this to both Herbalife and their organization so they may maintain
contact with them.

Rule 11-G Ensure Proper Preparation of Distributor Documents
A Sponsor must ensure the proper preparation of Applications for

Distributorships and Supervisor Qualification Forms, and require each
Sponsor to send the appropriate copy to Herbalife immediately.

Rule 11-H Ensure Understanding and Compliance With Customer
Refund Policy

A Distributor must ensure that the Herbalife customer refund policy is
thoroughly and properly understood and applied, and intervene in any
disputes between customers and Distributors to assure that they are
aware of and understand the policy.

Section 12 Protecting and Maintaining Lines of Sponsorship

Rule 12-A Changes in Sponsorship

The Distributor/Sponsor relationship is the foundation of the Herbalife
Sales & Marketing Plan and, as such, the principles and rules of the
Company protect the rights of the Sponsor. Changes of sponsorship

are believed to be detrimental to the integrity of the business and, as
such, are discouraged and rarely permitted, and then only under certain
conditions and at the sole and absolute discretion of Herbalife.

Rule 12-B Inducement to Change Sponsors

In order to protect the Sponsor, no Distributor may interfere with the
relationship between another Distributor and their Sponsor in any way. A
Distributor may not offer, entice, encourage, solicit, or otherwise influence
or attempt to persuade another Distributor to change their Sponsor or line
of sponsorship, either directly or indirectly.

Rule 12-C Applying for Change of Sponsorship

A Distributor who wishes to pursue changing Sponsors must obtain a
written, notarized release from their Sponsor and all upline Distributors, up
to and including their active President’s Team member earning 7 %. These
notarized releases must be submitted to Herbalife's Distributor Services
Department detailing the reasons for this request and forfeiting all rights
to the existing Distributorship if the request is approved. Only after all this
documentation is submitted will Herbalife review the request.

Fulfillment of any part of this requirement does not in any way imply or
guarantee approval of the request.

The determination of this request will only be made by Herbalife World
Operations Home Office in Los Angeles, California. Herbalife has sole and
absolute discretion to approve or deny such a request, without providing
justification for acceptance or rejection.

If such a request for change of sponsorship should be approved, the
Distributor will not be permitted to bring any of their downline organization
with them as part of the transfer.

If the request for a change of sponsorship is denied and the Distributor
is determined to change their Sponsor, the only remaining alternative is
to resign their Distributorship, forfeiting current and future rights to their
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downline organization, and both the Distributor and their spouse, or other
individual assisting in a Distributorship, must remain completely inactive
as a Distributor for one year after the effective date of resignation before
re-applying as a Distributor. (Refer to Rules 7-D “Period of Inactivity”
and 10-A “Conditions of Resignation” in this section for complete rules
for resignation from and rejoining the Company.) Herbalife has sole and
absolute discretion in determining if the former Distributor and their
spouse, or other individual assisting in a Distributorship, have met the
conditions of inactivity when either of them reapply as a Distributor.
Herbalife does not guarantee that a Distributor who resigns will be
accepted again as a Distributor.

Rule 12-D Penalty for Violation of the Change of Sponsorship
Rule

Herbalife has sole and absolute discretion to rescind the acceptance of
an Application for Distributorship from a former Distributor at any time
in the future if evidence is provided that shows the former Distributor,
their spouse or other individual assisting in a Distributorship was not
completely inactive the full one-year waiting period after resignation

or non-payment of the Annual Processing Fee; failed to advise Herbalife
of a prior Distributorship; or did not otherwise meet the terms and
conditions of the resignation or relinquishment as set forth in these
Rules of Conduct. If Herbalife determines it is necessary to reverse an
acceptance of a former Distributor due to a violation of the rules for
protecting the lines of sponsorship, then Herbalife has sole and absolute
discretion to assess whatever penalties are deemed necessary and
appropriate. These include, but are not limited to, the transfer of all
sponsored Distributors in the new Distributorship to the original Sponsor’s
organization, financial penalties, suspension and possible termination of
the Distributor in violation of these rules.



Section 13 Assignment, Sale or Transfer of Distributorship

Rule 13-A Not Permitted Without Prior Written Consent From
Herhalife

The Herbalife business and the benefits, rights and obligations therein
are personal to the achievements of the individual Distributor. The sale,
assignment or transfer of any right or interest in a Distributorship is not
permitted without prior written consent by the Legal Department of
Herbalife's World Home Office in Los Angeles, California. Such requests
should be forwarded to Herbalife’s Distributor Services Department that
will then submit the requests to the Legal Department, on behalf of the
Distributor, when all necessary documentation is received.

Rule 13-B May Only Be Assigned or Transferred to a Non-
Herbalife Distributor

A Distributorship can only be assigned or transferred to an individual

who is not an Herbalife Distributor. If the individual wishing to assume
responsibility for the Distributorship was formerly an Herbalife Distributor,
or participated in another Herbalife Distributorship, then they must meet
all requirements of a former Distributor to rejoin the Company.

Section 14 Distributors Who Divorce or Separate

Herbalife requires Distributors to build a business that is separate from
the original Distributorship when they have separated or divorced from
their spouse (or when in the process of separation or divorce), so that the
downline, volume, and earnings established after the separation or divorce
will be properly credited to the new, separate individual Distributorship
(hereinafter referred to as “individual Distributorship”). This is especially
important because Herbalife cannot dismantle the original Distributorship
by transferring its downline to either party. Therefore, supporting the
original downline organization is a shared responsibility.

Whenever a Distributor is in the process of a separation, divorce, or
dissolution of a marriage (hereinafter referred to as “divorce”), the
Distributor must ensure that the interests of the Distributorship and the
Sponsor are protected.

Rule 14-A Establishing a New Distributorship

In order to continue the Herbalife business during or after the divorce,
each person must submit the following documents:

MW asigned and notarized Divorce Policy form (available through
Distributor Relations)

W a copy of the Petition for Dissolution, Property Settlement Agreement, or
Final Judgment

W a newly completed Application for Distributorship in his or her own
name, sponsored by the original Distributorship’s Sponsor (application
available through Distributor Relations)

W a newly completed TAB Team Production Bonus Application and
Agreement, reflecting the Distributor ID number of the individual
Distributorship (TAB Team level Distributorships only)

Rule 14-B Removal of Spouse’s Name/Transfer Due to Divorce

If a Distributor wishes to remove the name of the spouse from the
Distributorship due to divorce, Herbalife must receive a request to Remove
Spouse form, with notarized signature by each party.

(The “Remove Spouse Form” is available for download on MyHerbalife.com
or through Distributor Services).

If the spouses mutually agree to transfer the Distributorship, each person
must sign, notarize, and submit the Divorce Policy Transfer Request form,

Rule 13-C Retention of Status and Benefits

The achievements of a Distributor are personal to the individual, and

as such, if an assignment or transfer should be authorized, the status
and benefits achieved by the Distributor are not necessarily transferred
with the Distributorship. The individual assuming responsibility may be
required to achieve all qualifications for status and earning requirements
after the assignment or transfer is made. This includes, but is not limited
to, Supervisor status, TAB Team status, vacation qualifications or any
other rights of the individual Distributor.

Rule 13-D Rule for Rejoining the Company

If the Distributor transferring or assigning the Distributorship wishes to
become a Distributor again, they must maintain one year of inactivity as
defined by Herbalife in Rule 7-D “Period of Inactivity” after the assignment
or transfer is completed before reapplying for or participating in another
Herbalife Distributorship. Herbalife reserves the right to reject this
reapplication, without having to provide justification for such rejection.

which is included in the Divorce Policy.

If the transfer or name removal is due to court order, Herbalife must
receive a copy of the final judgment, specifying this change.

Rule 14-C Joining Under a Different Sponsor/Participating in
Another Distributorship

During the divorce, neither parties may develop nor assist in developing
(either alone, with, or on behalf of someone else) any other Herbalife
Distributorship except under their original Sponsor.

It is not permitted for either spouse to sign an Application for
Distributorship under a different Sponsor unless a one-year period

of inactivity, as defined by Rule 7-D (Period of Inactivity), has been
maintained following the final judgment, and Distributor is in compliance
with all other rules and regulations.

Rule 14-D Rights to Continue a Distributorship Under the Same
Sponsor

Distributors who have divorced (or married Distributors who have
separated) must conduct an Herbalife business that is separate from their
spouse, under their original Sponsor, with the approval, and at the sole
and absolute discretion of Herbalife.

Upon receipt of the documentation described in Rule 13-A (Establishing

a New Distributorship), Herbalife will deactivate the buying privileges of
the original Distributorship, and each party must continue the business by
sponsoring and placing orders using their individual Distributor ID number.
The individual Distributorships will each receive the current status of the
original Distributorship — Supervisor, World Team, or TAB Team (TAB Team
Distributors will be required to submit a new TAB Team Production Bonus
Application and Agreement).

Each person may only sponsor Distributors and place orders under their
individual Distributor ID number, and must ensure that the downline
organization of the original Distributorship receives sufficient support as
detailed in Rule 10 Responsibilities of a Sponsor.

Changes to the original Distributor ID number will not be allowed through
the Internet.
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Rule 14-E Requirements to Earn, Recognition, and Events

Total Volume: Each Individual Distributorship will be allocated Volume
Points from their individual Distributorship plus Volume Points of the
Original Distributorship. This will determine the eligibility to receive
Royalty earnings, qualifications, requalifications and/or Production bonus.

For the purpose of Royalty Overrides percentage eligibility the original
Distributorship will combine volume with each of the individual
Distributorships, plus its own Volume. Production Bonus eligibility for the
original Distributorship will be determined based on the achievement of
the highest individual Distributorship (see example below).

Volume Points
Volume for B and C will be as follows:

B+AandC +A
B A C
JANE SMITH JANE SMITH BOB SMITH

(Individual Distributorship) (Original Distributorship) (Individual Distributorship)

2,000 VP 500 VP 1,500 VP
(2,000 VP + 500 VP = (2,000 VP + 500 VP (1,500 VP + 500 VP
2,500 VP) +1,500 VP = 4,000 \/P) =2,000 VP)
4 1 1
5% R/0 5% R/0 4% R/0
Royalty Points

The Royalty Override Points for Production Bonus purposes are combined
as follows:

B+AandC+A
B A C
PRESIDENT TEAM PRESIDENT TEAM PRESIDENT TEAM
JANE SMITH JANE SMITH

(Individual Distributorship) (Original Distributorship) (Individual Distributorship)

9,000 R/0 1,000 R/0 8,000 R/0
(9,000 R/0 + 1,000 R/0 i (8,000 R/0 + 1,000 R/0
=10,000 R/0) 6% P/B = 9,000 R/0)

{ 4
6% P/B 4%P/B

The individual Distributorships must comply with the Ten Retail Customers
Rule and the 70% Rule and any other requirements to earn Royalty
Overrides. Each individual Distributorship is required to achieve the
necessary volume to meet the Matching Volume requirements for their own
downline who are qualifying for Supervisor status. The buying privileges
of the original Distributorship will be temporarily granted to accommodate
any Matching Volume requirements for its downline qualifiers.

Recognition: Each Distributor will be recognized for their own
accomplishments under the Sales and Marketing Plan. The original
Distributorship will not receive recognition.

If the original and an individual Distributorship reach the level of
President’s Team, only one diamond will be awarded to the upline
President’s Team member, which remains consistent with the diamond
allocation for Distributorships that are not part of a divorce. If the
individual Distributorship qualifies for a diamond, only that Distributorship
will advance within the diamond status(es).

As applicable to the country, if the original Distributorship has achieved
Retirement status, each individual Distributorship will be updated to

that status. In the event of transfer or relinquishment of the original
Distributorship, the Retirement status of each individual Distributorship
will expire based on the qualification period of the original Distributorship,
and each Distributorship must individually re-qualify for Retirement.

Events: Rules related to event attendance are specific to each event
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and may vary. Please refer to event materials for information about
accommodations, tickets, transportation, etc.

Rule 14-F Annual Processing Fee and Requalification of Status

Each Distributor is responsible for the payment of the Annual Processing
Fee for their individual Distributorship. The original Distributorship is
exempt from payment of the Annual Processing Fee.

Each Distributor is individually responsible for meeting the annual
Supervisor re-qualification volume requirements. The original
Distributorship will requalify as long as one of the individual
Distributorships requalifies; however, they may each use the Royalty Points
of the original Distributorship in combination with their own, to meet the
TAB Team re-qualification requirements.

Rule 14-G Requests to Modify Earnings Distribution of the
Original Distributorship and Other Changes

Herbalife will only accept written, notarized requests to make changes to
the original Distributorship, and all requests must be mutual.

Herbalife will continue to pay the earnings of the original Distributorship in
the manner established prior to the separation/divorce. Earnings divisions
can only be accommodated upon court order or upon receipt of a written
and notarized letter of request from each Distributor. Each Distributor
must also submit a notarized Request to Pay form in addition to the court
order or letter of request. The request must include specific directions
about the distribution percentage and the tax liability of each person in
regard to these earnings.

Once Herbalife approves the earnings division, future changes to payment
direction must be contained in an order from the court or in a notarized,
joint letter of request.

The earnings statements for the original Distributorship will be mailed to
the address of record, unless each party submits a written and notarized
letter of instruction.

Rule 14-H Authority of a Legal Decision

This associated Application as defined in Rule 13-D “Rights to Continue

a Distributorship under the Same Sponsor” or Rule 13-C “Joining Under

a Different Sponsor/Participation in Another Distributorship,” and any
other Herbalife rule or regulation, in no way supersedes the dictates of any
court of law as to the disposition of the Distributorship and/or the rights,
benefits or obligations of either party to the Distributorship.

Rule 14-1 Impact of Policy Violations

If Herbalife determines that a Distributor’s conduct violates any Rule,
Herbalife shall have sole and absolute discretion to determine the
disposition of each associated Distributorship, including but not limited
to decisions whether to terminate, impose penalties or sanctions, or place
conditions on any of the Distributorships.

Rule 14-) Transfers

If the Distributorship is awarded to a spouse or if a Distributor
relinquishes their entire interest in the original Distributorship and decides
to establish a new Distributorship, the following will apply:

M The Sponsor of the original Distributorship must sponsor the new
Distributorship, OR the Distributor must maintain a one-year period
of inactivity from the date of the Final Divorce Decree or Judgment
before signing under a new sponsor. (Please refer to Rule 7-D — Period
of Inactivity). Failure to abide by Rule 7-D is considered a violation
of the Sales and Marketing Plan and will result in termination of the
Distributorship in question.

M The new Distributorship will be wholly independent from the original.

W [f Herbalife receives the new Application for Distributorship within one



year of the transfer, the status of the new Distributorship will be equal
to the status of the original at the time of the transfer. Otherwise, it
will be at Distributor status, with 25% discount buying privileges.

B Advancement within the Sales and Marketing Plan, royalty earnings,
and/or other bonuses are based on the volume achievements of the
new Distributorship only.

W The transfer will be retroactive to the first day of the month during
which it is approved.

Rule 14-K Re-marriage / Multiple Divorces

Herbalife will only accept and associate one set of divorced
Distributorships. The first time Herbalife is notified about a divorce, the
result will be the establishment of two new Distributorships that will

be associated to the original Distributorship as described in Rule 13-D
(Rights to Continue a Distributorship Under the Same Sponsor). In the
event that one Distributor remarries, their spouse can be added to their
individual Distributorship.

Section 15 Disposition of a Distributorship

Rule 15-A Inheritance

Upon the death of a Distributor, the deceased’s Distributorship may be
transferred to an heir, subject to applicable laws and Herbalife’s rules, and
with Herbalife’s approval and acceptance in its sole discretion.

The rules of inheritance allow an active Distributor to own and operate

a maximum of three Distributorships - their own, plus up to two others
acquired by inheritance from a *qualified family member. An inherited
Distributorship may be transferred to the heir directly, or in the case of
a Distributorship that is President’s Team status, to a Corporation owned
by the heir.

Through this process, the Period of Inactivity (as specified in Rule 7-D)
shall be waived, provided the following additional conditions apply:

1. The lineage relationship between the heir's existing Distributorship and
the inherited Distributorship (s) must be vertical (in the same line).

2. The inherited Distributorship must be at TAB Team level.

3. The heir must provide documentation, including indemnities and
assurances satisfactory to Herbalife in its sole discretion regarding
their legal ability to instruct Herbalife as to the disposition of the
deceased’s Distributorship.

Section 16 Purchasing and Sale of Products

Rule 16-A Proper Purchasing

Non-Supervisor Distributors may purchase Herbalife products only from
their Sponsor, their first upline Supervisor (only if their Sponsor is not a
Fully Qualified Supervisor) or directly from Herbalife.

Products purchased directly from Herbalife by non-Supervisor Distributors
(at discount of less than 50 %) are credited to the first upline Fully
Qualified Supervisor’s Personal Volume.

Rule 16-B Orders Purchased at 50 % Discount

All product purchases eligible for a 50 % discount (Supervisor orders)
must be purchased directly from Herbalife and may not be purchased from
an Upline Supervisor or other Distributor.

The policy for multiple divorces is best understood by the following
example:

BOB SMITH
(Individual Distributorship)

JANE SMITH
(Individual Distributorship)

JANE SMITH
(Original Distributorship)

If Bob remarries, the three Distributorships are still associated and the
new marriage does not affect the divorce set-up. The situation becomes
this:

BOB & BARBARA

SMITH (new spouse)
(Individual Distributorship)

JANE SMITH
(Individual Distributorship)

JANE SMITH
(Original Distributorship)

Inherited Distributorships will be considered as separate entities,

each subject to fulfilling the business activities, sales Volume and
compensation terms as set forth in Herbalife's Marketing Plan, with

the exception of Lifetime Volume achievements, which allow for

the combination of the heir's own total volume with the inherited
Distributorship’s total volume. The heir will be responsible for payment of
fees, fines (if/when applicable), and subscriptions for each Distributorship
maintained, including the Annual Processing Fee, and Bizworks (as
applicable).

The heir must abide by all Rules of Conduct & Sales and Marketing Plan —
not only for their personal Distributorship — but also for any Distributorship
inherited.

For transfer consideration or to request the cancellation of a deceased’s
Distributorship, please contact your local Distributor Services team in order
to receive instructions and paperwork about initiating either process.

The final disposition of the Distributorship will be subject to approval by
the Legal Department of Herbalife’s Worldwide Corporate Headquarters in
Los Angeles, California.

*A qualified family member is defined as a spouse, parent, child, brother,
sister, grandparent, grandchild, mother in law, father in law, step parents,
step children, step brother, step sister, cousin, aunt, uncle, niece, and
nephew.

Rule 16-C Buying and Selling Products Outside Proper Line of
Sponsorship

A Distributor is prohibited from buying products from any Distributor other
than as authorized in Rules 16-A “Proper Purchasing” and 16-B “Orders
purchased at 50 % Discount.” Likewise, a Distributor is prohibited from
selling to any Distributor other than their downline personal organization,
in keeping with Rules 16-A and 16-B. (Refer to Business Methods, Rule 1-
L “Restrictions on Solicitations and Sales of Business Methods to Herbalife
Distributors” in the “Supplemental Rules” section.)

Rule 16-D Orders Must Be Paid By Purchaser

Payment for all orders purchased from Herbalife must be made by the
Distributor designated as Purchaser on the order, their spouse or the first

Rules of Conduct and Distributor Policies 151



upline Supervisor if the Purchaser is a non-Supervisor, unless specific
written approval is given to Herbalife for payment to be made by another
individual. If written approval is given, it is for a specific order only and all
subsequent orders will have above rules applied.

Distributors may not provide payment for product orders in another
Distributor’s name, unless a Supervisor is ordering for a non-Supervisor,
which is considered the Supervisor's own Personal Volume.

Attempts to purchase products in another Distributor's name could be
interpreted as attempts to improperly advance in the Marketing Plan.

Rule 16-E Unacceptahle Forms of Payment

Distributors may not use the credit cards, or any other form of payment
from their Distributors, retail customers or other individuals to pay for
orders purchased from Herbalife.

Section 17 Customer Retail Receipts and the Customer Refund Policy

Rule 17-A Providing Retail Receipts to Customer

A Distributor must provide an official completed Herbalife Retail Order
Form to all retail customers when the sale is completed. This must list

the products sold, the sales price, and the name, address and telephone
number of the Distributor and the customer. Distributors are required to
maintain their copy of all Retail Order Forms on file for a period of two (2)
years. Herbalife maintains the right to request copies of these and to verify
the transactions and the terms and conditions of the sale, and the service
provided by the Distributor.

Section 18 Payments and Adjustments

To qualify for monthly Royalty Overrides, Production Bonuses or other
bonuses offered by the Company, Distributors must meet sales production
and Royalty Point requirements that are fully defined in the”Sales &
Marketing Plan” section of this book, or in other literature and promotional
material. Additionally, in order to earn these payments, Distributors must
meet certain requirements for retail customers and product distribution,
and confirm those on the 1st of each month on the Earnings Certification
Form. The additional requirements are defined below.

Rule 18-A Product Distribution

Herbalife is a wholesale/retail distribution Company. Products purchased
from the Company are intended to be sold and distributed to retail
customers and downline Distributors, or used for Distributors’ and their
immediate families” own personal consumption. The purchase of products
primarily as an attempt to qualify for advancement in the Marketing Plan
is not permitted.

Any such attempts will result in severe sanctions, including, but not
limited to, demotion in team status, probation, suspension of buying
privileges, suspension of earnings, disqualification from bonus
participation, and deletion or termination of the Distributorship.

Rule 18-B The 10 Retail Customers Rule

A Distributor must personally make sales to at least ten (10) separate
retail customers in a given Volume Month to qualify for and receive Royalty
Overrides, Production Bonuses, and other bonuses paid by Herbalife. For
the purpose of fulfilling the certification requirements of this Rule, a
Distributor may count any or all of the following each Volume Month.

W A sale to a retail customer;

W A sale to a first line Distributor with up to 200 personally purchased
Volume Points (and no downline Distributors) may be counted as a sale
to one (1) retail customer; and

W * A Nutrition Club member who consumed products during ten (10)
visits to a Nutrition Club within one Volume month may be counted by
the Nutrition Club operator as a sale to one (1) retail customer.

If the Distributor fails to timely certify to Herbalife that they have sold to at
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Rule 17-B Customer Refund Policy,

The Herbalife products have a 30-day money-back guarantee for the
retail customer. The 30 days commence on the date the customer receives
the product. When a customer requests the guarantee be honored,

the Distributor must respond quickly and courteously. They may offer

the customer a choice of a full refund of the purchase price or full

credit for exchange of other Herbalife products, in accordance with the
return procedures set forth in this book. The Distributor must honor the
customer’s choice. (Refer to the procedures on page 53 of the “Sales &
Marketing Plan” section of this book.)

least ten (10) retail customers in a given Volume Month, Royalty Overrides,
Production Bonuses, and other bonuses will not be paid to the Distributor.

*If a Distributor utilizes Nutrition Club sampling activity towards
compliance, the Distributor shall maintain a log of member visits for at
least two years, setting forth the name of the member, dates of visits,
and contact information, and shall make those records available for
verification purposes if requested by the Company

Rule 18-C The 70% Rule

In order to qualify for and receive Royalty Overrides, Production Bonuses,
and other bonuses paid by Herbalife, at least 70% of the total value of
Herbalife products a Distributor purchases each Volume Month must be
sold or consumed that month. For the purpose of fulfilling the certification
requirements of this Rule, a Distributor may count any or all of the
following:

W Sales to retail customers;
W Sales at wholesale to downline Distributors; and
W * Product consumed at Nutrition Clubs.

*If a Distributor utilizes Nutrition Club sampling activity towards
compliance, the Distributor shall maintain a log of member visits for at
least two years, setting forth the name of the member, dates of visits
and contact information, and shall make those records available for
verification purposes if requested by the Company.

If the Distributor fails to timely certify to Herbalife that they have sold

or consumed 70% of the product purchases made that Volume Month,
Royalty Overrides, Production Bonuses, and other bonuses will not be paid
to the Distributor.

Rule 18-D Commission Payments for Downline Distributors

On orders purchased directly from Herbalife, the Wholesale Profit or
Commissions earned by downline Distributors will be paid to the Qualified
Producer (when one is within the line of payout) or the Supervisor. The
Qualified Producer and Supervisor are required to pay these Commissions
out to their downline Distributors by the end of the month the Commission
payment is received.



Rule 18-E Maintenance of Records

Distributors must maintain records of all their product distribution for a
minimum of two (2) years. The records must contain the name, address
and telephone number of the customer or Distributor to whom products
were sold, complete information on products bought, and amount

and method of payment. These records must be provided to Herbalife
immediately upon request. Herbalife maintains the right to contact retail
customers and downline Distributors to confirm these transactions and the
level of service provided by the Distributor.

Rule 18-F Debts Owed to Herhalife

If a Distributor owes Herbalife a debt, including, but not limited to,

any amount owing to Herbalife for products ordered, adjustments to
earnings for inventory repurchases by downline Distributors or other
earning adjustments, penalties assessed due to violations of the Rules

of Conduct or other regulations of the Company, return of check or other
form of payment for insufficient funds or past due Annual Processing Fees,
Herbalife reserves the right to deduct the amount owed from any sum

Section 19 Activities and Locations

Section 19 Activities and Locations

The fundamental business of an Herbalife Distributor is the selling of
Herbalife products to consumers through direct selling, meaning sales
occurring away from a “Retail Location”, whether by long distance or face-
to-face, in a transaction in which there is a direct and personal interaction
between the Distributor and the customer.

Rule 19-A Retail Establishments

No Distributor shall (directly or indirectly, through any person, means or
device) display or sell Herbalife products, product related literature, or
promotional items in any retail establishments, including but not limited
to stores, open or enclosed markets, pharmacies, grocery, health food or
military stores, temporary kiosks, booths in malls, outlets, or any other
location which Herbalife determines, in its sole and absolute discretion,
is inconsistent with direct selling. (Refer to the “Direct Sales Do’s and
Don’ts” table at the end of this section.)

Rule 19-B Service Estahlishments

Distributors may not advertise that Herbalife products are available

at service establishments which include but are not limited to beauty
salons, barber shops, gyms and health clubs. Product, product-related
literature, promotional items, or signs may not be on display in any service
establishment, nor may any signs be visible from the exterior of the
location that indicate to a passerby that Herbalife products are available
inside. Subject to these restrictions, sales and sampling of Herbalife
products are allowed.

Herbalife has sole and absolute discretion as to the determination and
application of this policy. (Refer to the “Direct Sales Do’s and Don'ts” table
at the end of this section.)

Rule 19-C Trade Fairs, Athletic and Community Events

Herbalife products may not be available for sale at trade fairs, or athletic
and other community events. However, sampling and display of Herbalife
product are permissible. Artwork for branded banners, table skirts,

flags and tents/canopies which are approved for use in association with
sampling are available for download from Ge.MyHerbalife.com, Assets
Library. (Refer to the “Direct Sales Do’s and Don’ts” table at the end of
this section.)

payable to the Distributor, or to withhold payment of monies owed until
such time as all amounts owing by the Distributor to Herbalife have been
paid in full and/or may decide not to recognize any qualification until the
amount due Herbalife has been paid or settled.

Rule 18-G TAB Team Production Bonus

This bonus is paid to TAB Team members who complete all the
qualification requirements and who demonstrate leadership both within
their organization and to all other Distributors. Any TAB Team member who
is in violation of any of the Rules of Conduct, Distributor Policies or other
rules and regulations of the Company may forfeit the right to participate
in this bonus program. Herbalife, in its sole and absolute discretion, may
determine a Distributor’s eligibility to participate in this bonus.

Rule 19-D Swap Meets, Flea Markets, Open-Air Markets, Street/
Vendor Carts

Distributors may not sell, sample, or display Herbalife products at swap
meets, flea markets, open-air markets, street/vendor carts, or similar
locations/events, or other locations that Herbalife determines, in its sole
and absolute discretion, are inconsistent with “direct selling” or are not
conducive to the brand image of Herbalife. (Refer to the “Direct Sales Do’s
and Don’ts” table at the end of this section.)

Rule 19-E Offices: Private/Professional/Doctor or other Health
Care Professional

Some Distributors conduct their Herbalife business from an office.
Offices should not be a means of attraction for passers-by, potential
customers, or Distributors. Interest in Herbalife should be generated

by personal invitation, the high quality of Herbalife’s products, the
business opportunity, and the personal attention and expertise provided
by Distributors. It is through their relationships and ongoing sales to
customers and personally-sponsored downline that Distributors achieve
results, inspire others to do the same and ensure the highest levels of
customer satisfaction.

To further foster a business environment that makes it possible for
Distributors to maintain relationships with their customers, or those they
may sponsor, strict measures have been put in place regarding offices
which are described in the Rules below.

Appearance:

Distributors must take measures to ensure their office location is not
perceived as a store, restaurant, franchise or other “Retail Location”.

In addition, unless an office is being operated by a Doctor or other
healthcare professional (who is also an Herbalife Independent Distributor)
to avoid any misperceptions, offices may not have the appearance of a
clinic or health center (as determined by Herbalife in its sole and absolute
discretion).

Signage:

An office may not have any type of signage on the exterior of their location,
or surrounding the premises which identify the office.

However a small plaque adjacent to the door of the office simply
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identifying the Distributor and/or name of the office is permissible under
the following conditions:

The plaque may be no larger than 210 x 297 mm (A4) and is subject to
the following restrictions:

W Must ensure that the location is not perceived as a store, restaurant,
franchise or other “Retail Location”.

W Must not invite passershy to purchase Herbalife product.

W No two offices operating from non-residential locations may have
identical or substantially similar names or plaques within a 160 KM

radius (as determined by Herbalife, at its sole and absolute discretion).

This would include anything visible from the exterior that might
suggest that the location is a franchise.

W Plaques may not directly or indirectly identify, imply or signal that the
occupant is an Herbalife Independent Distributor (or otherwise indicate
an Herbalife business).

W Plaques may not advertise services offered as part of the office (for
example, Herbalife product available, Weight Loss Challenge, etc.).

Following are a few examples (Do’s and Don’ts) of names for a small
plaque:

Do's Don’ts

“Healthy Lifestyle’s Office” “Angela’s Shake Café”
“The Feel Good Zone” “Healthy Nutrition Bar”
“Herbalife Weight Loss Shop”

W The plaque may not state or suggest that Herbalife products are
available for retail purchase on the premises.

W The plaque may not use the terms “Nutrition Club”, “Healthy Lifestyle
Club,” “Herbalife®,” “L.A. Live,” “Mark Hughes,” “Liftoff®,"
“Shapeworks®,” “Skin Activator®,” “NouriFusion®” or any other
Herbalife intellectual property, product names or brands, or the word
“shake” or any other words that imply or signal that Herbalife products
are available at that location.

W The following terms, and any similar terms, are not acceptable: “café,”
“restaurant,” “bar,” “mart,” “store,” or “shop”.

MW Signs that depict “Open/Closed” may not be visible from the exterior.

Provided that the Distributor adheres to the above specified points, the
use of the following terms and any similar terms are acceptable: “office,”
“center,” or “meeting”; Distributors may also use their business name or
the name of the individual or group.

Likewise, exterior signage is not permitted at home office locations.
Window and Door Coverings:

Offices operating in non-residential locations must ensure the interior
of the office or activities taking place inside the office are not visible
to persons from the exterior, by use of window and door coverings and
external doors must remain closed.

Window and door coverings must be frosted or opaque, plain, and
unbranded. Coverings for doors and windows may not contain any text,
graphics, color schemes, or pictures/images.

Nothing that states, implies, or suggests (even without words) that retail
products are available for purchase inside — should be visible from the
exterior of the office. For example: Herbalife products, posters, materials,
images should not be visible from the exterior of the office.

Product Sampling:

Distributors may sample and sell Herbalife products, in their office,
provided the products are not advertised for sale, and no products may
be visible from the exterior of the office, street or sidewalk. All product
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offerings must be consumed within the office. Carry-out is prohibited.
Display:

Distributors operating their Herbalife business from an office may
display Herbalife products, Herbalife produced brochures/literature, and
promotional items in their office, provided they are not visible from the
exterior of the office, street or sidewalk. An official Herbalife product
catalogue may be made available, but product pricing may not be posted.

Doctors, or other healthcare professionals who are also Distributors are not
permitted to display Herbalife products, or Herbalife-produced brochures/
literature and promotional items in their office, and they are also subject
to any applicable laws, regulations, and professional codes of conduct
(ethics codes).

Websites:

Distributor websites may make reference to their office under the following
conditions:

W Websites that reference an office must be password-protected, may not
be accessible by the general public, and must comply with all other
Herbalife Rules.

W Non-password-protected websites, accessible by the general public,
are permitted with regard to a Distributor’s overall Herbalife business,
but not with regard to the Office specifically. A publicly accessible
website may only provide the following Office information:

— Services available at the office
— Name of Office
— Phone number

Using radio and television to advertise services that occur in an Office is
not permissible.

Any other information specific to Offices which is posted on publicly
accessible websites will be considered and treated as prohibited
advertising.

Exercise Equipment:

Offices that provide exercise equipment (and other equipment not directly
related to the Herbalife business) for their customer’s use, are limited to
one such piece of equipment, since the purpose of the office should be

to provide a location for Distributors to engage in the Herbalife business,
rather than to provide exercise facilities for their customers.

(Refer to the table below for a quick reference of Do’s and Don'’ts in office
locations)



Direct Sales — Do’s and Don’ts Tahle

Locations

Retail Locations

Temporary Kiosks,
Booths in Malls and Outlets

Swap Meets, Flea Markets, Open-Air
Markets, Street/Vendor Carts

Distributor’s Private Offices

Doctor’s or Other Professional Offices

Nutrition Clubs
(Non-Residential locations)

Nutrition Clubs (Home locations)

Service Establishments (Primary
service is not Herbalife Business)

Trade Fairs, Athletic &
Community Events

1 Not visible from the exterior.
2 Subject to limitations as to content.

3 Allowed for booth identification. Subject to limitations as to content.

Display

No

No

No

Yes!

No

Yes!

Yes!

No

Yes

Sales

No

No

No

Yes

Yes

Yes

No

Yes

No

Promotion or
Advertising of
Product Sales

No

No

No

No

No

No

No

No

No

Exterior Signs

No

No

No

Yes?

No

Yes?

No

No

Yes®

Sampling Branqed

Materials
Yes Yes
Yes Yes
No No
Yes Yes
Yes Yes
Yes Yes
Yes Yes
Yes Yes
Yes Yes
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Section 20 Sponsoring and Offering the Business Opportunity

Rule 20-A Franchises or Territories

Herbalife does not have territories nor franchises. No Distributor may
represent or imply that there are franchises or territories available under
the Herbalife Sales & Marketing Plan, when presenting or offering the
business opportunity.

Rule 20-B Offering the Business Opportunity

When offering the business opportunity or presenting the Herbalife Sales &
Marketing Plan, a Distributor must:

MW Clearly indicate that the principle activity of a Distributor is to sell
and distribute Herbalife products to Retail Customers and may not
represent or imply that this is secondary to sponsoring or building the
business.

| Not imply or represent that a Distributor can benefit solely by the
sponsoring of other Distributors.

W Not imply that a Distributor is under any obligation to sponsor others to
become Distributors.

Section 21 Selling Practices

Rule 21-A Undesirable Selling Practices

A Distributor shall not engage in high-pressure selling, but shall always
conduct themselves in a courteous and considerate manner.

All presentations of Herbalife products must be complete and truthful,
including but not limited to, instructions on the usage directions

and precautions if any, as specified on the product labels and any
accompanying literature.

Rule 21-B Product Sales to Non-Distributors for Resale

No Distributor may sell Herbalife products to persons who are not Herbalife
Distributors and whose intention it is to resell those products.

Section 22 Claims and Representations

Claims and Representations Generally

In addition to the specific Rules that follow, all claims, representations
and testimonials, including those related to weight loss and product
efficacy and financial performance (including income) must be lawful,
truthful and not misleading. They must have a reasonable basis in fact
and must have been substantiated in writing in advance of publication
or other communication. They must also be consistent with claims and
representations made in current Herbalife marketing publications or on
current Herbalife product labels. Since the law in this area is subject
to change, and as an accommodation to its Distributors (but not as
the rendering of legal advice), Herbalife may post updates of this Rule,
updated disclaimers at ge.MyHerbalife.com. Distributors are required to
visit the website and review these advisories or Rule changes with care.

Rule 22-A Audio and Visual Presentations

In addition to the Rules that follow, there are specific requirements for
including appropriate disclaimers (described below) on audio and visual
presentations whether they are branded or unbranded. The disclaimers
must appear at the beginning and the end of the presentations, long
enough for anyone to read (in the case of visual), or hear (in the case of an
oral presentation).
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W Not imply that success may be achieved with little or no effort and
must clearly indicate that Royalty Overrides, Production Bonuses or
other earnings of an Herbalife Distributorship may only be achieved
through the continuing sales of Herbalife products to retail customers
by themselves and their sponsored Distributors, and after certain
qualifications have been met.

W Not represent that there is any obligation to purchase products,
literature or sales aids except for the Herbalife Distributor Kit (IBP), nor
may they represent that Royalty Overrides, Production Bonuses or other
benefits may be obtained solely from the purchase of products rather
than the sale of products. (Refer to Rule 22-F “Home-Based Business
Claims” and 22-G “Claims Regarding Relationship Between Herbalife
and Herbalife Distributors” in the “Rules of Conduct and Distributor
Policies” section of this book.)

W Not make any statements which are not accurate and truthful. (Refer
to Rules 22-F “Home-Based Business Claims” and 22-G “Claims
Regarding Relationship Between Herbalife and Herbalife Distributors”
in the “Rules of Conduct and Distributor Policies” section.)

Rule 21-C Modifications to Labels and Materials

A Distributor may not delete, add, modify or alter any labels, literature,
material or packaging for any Herbalife product or literature, including the
official Herbalife Distributor Kit (IBP).

In addition, products or samples packaged for daily use may not be resold
individually.

Rule 21-D Directions for Use
Rule was slightly updated, words with bold should be added, new text:

Distributors shall explain the direction for use and cautions, if any,
specified on product labels when selling or providing samples of the
products.

Rule 22-B Weight-Loss Claims

All weight management claims and representations, including
testimonials, must be accompanied by the following disclaimer, placed
prominently, using a font size no less than 10-point type on every page on
which the claims appear:

“These results are not typical. Individual results will vary”

Rule 22-C Structure/Function Claims

Distributors may make only those structure/function claims that appear
on Herbalife’s label and marketing materials for the product in question. A
structure/function claim is one that the product may “assist” or “support”
a particular organ/bodily function (example: “calcium in this product
helps build strong bones”). All structure/function claims, including
testimonials, must be accompanied by the following disclaimer, placed
adjacent to the claims, and in a minimum of 10-point type on every page
on which the claims appear:

This product is not intended to diagnose, treat, cure or prevent any
disease.



Rule 22-D Product Claims
Distributors must not:

W Make any oral or written medical, therapeutic or curative claims
about Herbalife products. If a customer is under a physician’s care,
Distributors are advised to recommend the customer consult with
a physician before undertaking any changes in diet. Any person
with heart, liver or kidney disorders, or who is under current medical
treatment, should always be urged to seek the advice of a physician
before changing their diet.

W Make any claims about the Herbalife products, either orally or in print,
other than those presented in the Career Book, Product Brochure
or other official Herbalife literature.

W Misrepresent, in any way, the price, quality, performance or availability
of Herbalife products.

Rule 22-E Earnings Claims and Testimonials and Compliance with
the Law

Distributors are responsible for understanding and following the laws
relating to earnings claims and testimonials in each jurisdiction in which
they intend to conduct business.

Branded Materials: If an income claim is made in advertising copy or other
materials that mention Herbalife, a disclaimer must accompany the claim.
“Lifestyle Claims” (such as those involving cars, pools, vacations, etc.)
and personal testimonials about earnings or lifestyle are “income claims”
and subject to this Rule. All branded income claims require a disclaimer
as follows:

Income applicable to the individuals (or examples) depicted and not
average.

Unbranded Materials: If an “income claim” is made in advertising copy
or other materials that do not mention Herbalife, a disclaimer must
accompany the claim. “Lifestyle” claims (such as those involving cars,
pools, vacations, etc.) and personal testimonials about earnings or
lifestyle are income claims and subject to this Rule. All unbranded income
claims require a disclaimer as follows:

Income applicable to the individuals (or examples) depicted and not
average.

The disclaimer must be displayed in a font size no less than 10-point type
or 75% of the size of the income claim, whichever is larger. Under the
following limited circumstances, alternate disclaimers are acceptable on
unbranded materials as follows (same font and placement requirement):

1. When describing the results achieved by the top 1% of Herbalife
Distributors:
The incomes presented are those of persons within the top 1% of all
participants.

2. When advertising on business cards, opportunity cards, classified ads,
or any other format which is less than: 15 square centimeters.

Incomes presented not typical.

Rule 22-F Home-Based Business Claims

When promoting the Herbalife income opportunity, Distributors may not
misrepresent the extent to which the activities of a Distributor can be
conducted solely in the home.

Rule 22-G Claims Regarding Relationship Between Herbalife and
Herbalife Distributors

The Herbalife income opportunity is a potential career for Distributors, but
under no circumstances is it a job, as that term is commonly understood.
Distributors are, at all times, self-employed independent contractors,
and may not claim, represent or imply that they are employed by, speak
for, or provide any kind of consulting services to Herbalife, or that the
Herbalife business is a job. For example, Distributors may not use

the terms “job,” “salary,” “employment,” or “paid vacations” (or any
similar terms) in promoting the income opportunity, nor may Distributors
market the income opportunity using tools primarily or wholly devoted to
advertising job opportunities including, but not limited to “Help Wanted”
ads, employment bulletin boards, and Internet job search engines,
unless the advertisements clearly and conspicuously indicate that what
is being offered is an independent income opportunity, and not a job or
employment.

Section 23 Use of Copyrights, Trademarks, Trade Names and Logos

Rule 23-A Copyright Infringement

No Distributor or any other person may reproduce, in whole or in part, any
printed material or audio or visual recordings that have been produced by
Herbalife unless given written authorization to do so by Herbalife. These
materials are protected by copyright, whether registered or unregistered,
and are considered proprietary to Herbalife.

Rule 23-B Consent for Reproduction

Distributors wishing to use full and exact reproductions of articles or
materials contained in official Herbalife material such as the Career Book,
the Product Brochure, Herbalife Today magazine, audio/visual recordings
or other literature, to be incorporated into presentations to their own
Distributor organization or for informational purposes, may do so only

if they have received prior written approval from Herbalife and if such
reproduction is followed by this statement:

Reproduced with the permission of Herbalife International. All rights

to the Herbalife name and logo and any trademarks or trade names of
Herbalife, are the property of Herbalife International and its subsidiaries or
associated companies.

Rule 23-C Trademarks, Trade Names and Logos

A trademark or logo is a proprietary name or symbol which Herbalife has
the exclusive legal right to use. For example, the symbol and the word
“Herbalife” are Herbalife trademarks. A trademark also includes the name
used for an Herbalife product, such as Thermojectics® and Niteworks® etc.

A trade name is a business name which Herbalife has the exclusive right
to use. Company names such as Herbalife International of America, Inc.
or Herbalife of Canada, Ltd. are our legal trade names.

Subject to the following conditions, it is permissible for Distributors to use
those trademarks, trade names and logos which Herbalife makes available
for downloading from ge. MyHerbalife. com Assets Library.

W Herbalife’s logos/assets may not be obtained from any source other
than Herbalife.

W Use of logos, including the Tri-Leaf logos, must always be accompanied
by identifying yourself as an Herbalife Independent Distributor, and
removal of this wording is strictly prohibited. Failure to do so can
cause confusion in the marketplace.
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W Distributors may not alter the logos in any way, except to resize as
necessary to fit the specific tools and materials you create. Removal of
the “Independent Distributor” wording (in conjunction with the logo) is
absolutely prohibited.

W Logos may only be used in a manner that is in compliance with the law
and Herbalife's rules and regulations (including the Rules of Conduct
and Distributor Policies, the Supplemental Rules of Conduct, and the
Nutrition Club Rules) all of which can be accessed
on ge.MyHerbalife.com.

Herbalife, or any of its subsidiaries, reserves the right to withdraw its
consent at any time at its sole and absolute discretion.

Rule 23-D Use of Herbalife Name in TV, Radio, Magazines
or Newspapers

The word “Herbalife” or the specific mention of any Herbalife® products
or pictures of products may not be used in any media advertisements,
whether in print, audio or visual recordings, including, but not limited to,
newspapers, magazines, radio and television, other than as indicated in
the advertising regulations.

Section 24 Advertising and Promotion

Herbalife endeavors to produce and make available effective promotional
literature and sales tools for Distributors’ use in advertising or promoting
their business.

Rule 24-A Approved Advertisements and Promotional Materials

Distributors may produce their own promotional materials provided they
are truthful and accurate in content; make no therapeutic, disease or
medical claims; do not imply an employment opportunity; and otherwise
follow all Rules of Conduct that apply to Advertising.

Rule 24-B Local Laws

In addition to Herbalife’s policies, Distributors must comply with any and
all local, and state ordinances, laws or other regulations when advertising
or promoting Herbalife products or the business opportunity. It is the
responsibility of the Distributor to determine what these may be and how
they apply to their business.

Rule 24-C Telephone Directory Listings

Distributors may list themselves in the telephone directory under the
heading “Herbalife Distributor.” The only information that may follow this
is the Distributor's name, address, telephone number, fax number, email
address or website.

Rule 23-E Toll-Free Telephone Numbers

Distributors may have a toll-free telephone number; however, it is not
permissible to use any Herbalife trademarks, trade names, product names,
or slogans such as: Herbalife®, Herbalife International, Thermojectics®
and Niteworks® in conjunction with the toll-free number. Distributors

may only identify or list themselves as Herbalife Distributor or Herbalife
Independent Distributor.

Rule 23-F For Use Only With Herbalife Business

Distributors may use Herbalife-produced literature or promotional material
solely for the purpose of conducting their Herbalife business.

Rule 23-G Mark Hughes

The name or image of Mark Hughes (founder of Herbalife) may not be used
in any form of advertisement.

Rule 23-H Addresses

The Herbalife International World Operations Home Office address, or
the addresses of any Herbalife companies or offices, may not be used,
published, or promoted by any Distributor, as their own.

Display ads must conform to all Herbalife advertising regulations, and
the word “Herbalife” (other than “Herbalife Independent Distributor”),
logos and/or trademarks of Herbalife International may not be used in
any way other than as used in the approved advertisements. Categorical
listings are permissible under accurate (non-medical, non-therapeutic
and non-curative) headings. Accurate headings would include: “Hair
Care Products,” “Skincare Products,” “Health Products” or “Nutritional
Products,” and “Weight Loss/Control.”

Distributors may use display ads as long as the advertisement is within
the guidelines for print advertising.

Rule 24-D Business Cards, Stationery, Letterhead and
Checkbooks

For your convenience, Herbalife provides professionally designed artwork
for stationary and business cards, which can be downloaded from ge.
MyHerbalife. com/Assets Library. Personalization is restricted to the,
Distributor's name, and contact information and an optional headshot
photo.

Section 25 Sign Posting, Flyers, Pull-Tabs and Hot Pockets

Herbalife publishes a wide variety of approved signs. These templates,
which will be periodically updated, are available for download on ge.
MyHerbalife. com and may also be requested from Herbalife’s Distributor
Services Department at 8 800 70 70 70 (toll free). Signs used by
Distributors may only use these templates or other advertising copy
when officially permitted by Herbalife, and without material alteration.
The permissible alterations are for Distributor identification, contact
information and weight-loss amounts.

Rule 25-A Posting Locations

Private Property:

Distributors may post signs on private property provided they comply with
applicable laws and obtain with the written consent of the owner of such
property. Herbalife offers a “Letter of Consent to Post Signage on Private
Property” which Distributors may download and use at ge.MyHerbalife.com,
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or which they may obtain from Herbalife’s Distributor Services Department
at 8 800 70 70 70 (toll free).

Signs or other materials may not be visible from the street or sidewalk
when used in connection with a private office or other location in
which Herbalife business is done, and may not be posted or distributed
in a manner that might be a distraction to motorists or pedestrians.

Public Property:

Distributors may not post signs on public property, including utility poles,
street lights, traffic lights, parking meters or traffic signs.



Rule 25-B Pull-Tabs, Flyers and Hot Pockets

Pull-tabs, flyers and hot pockets may be used provided their content and
manner of use complies with the rights of others, Herbalife’s Rules of
Conduct and Distributor Policies, any other Herbalife Rules, and the law.
An example of a permitted use is posting of flyers on bulletin boards and
other locations established for the specific purpose of allowing the posting
or commercial notices.

Rule 25-C General Rules

Distributors must comply with all applicable laws, regulations and
ordinances when advertising and promoting Herbalife products or income
opportunity.

Although Herbalife provides guidance and, in some cases, imposes
additional restrictions, it is the responsibility of the Distributor as an
independent businessperson to determine what the law requires.

W All materials covered by this Rule must include the name and postal
address (or personally answered telephone) of the Distributor who
posted or distributed the material.

W No materials may be attached to ATMs, telephones, vending machines
or gasoline pumps, or be attached or left in a manner that creates a
nuisance.

W Materials must be promptly removed upon the request of any
government authority, the owner of the property (in the case of a
withdrawal of consent) or Herbalife.

Section 26 Electronic Marketing and Promotion

Rule 26-A Must Disclose Relationship to Herbalife on Home
Pages Featuring Corporate Logos/Marks

Distributors operating websites related to their Herbalife business may
feature the Herbalife® logos and other Herbalife trademarks on their sites,
but must disclose their relationship to Herbalife by placing the phrase
“Herbalife Independent Distributor” in a prominent location on the home
page, appearing in the same font size as the surrounding text, and the
phrase must also appear on every Web page on which a logo or trademark
appears. Trademarked/copyrighted words and phrases may not be used in
the website domain name (URL), the titles for any pages within websites
(including, but not limited to, the home page), or in email addresses.

Rule 26-B Domain Names, Email Addresses and Websites

Distributors may not use the name “Herbalife®,” Herbalife® trade names,
Herbalife® product names, or other intellectual property of Herbalife (or
any variations thereon) in domain names (URLSs), the titles for any pages
within websites (including, but not limited to, home pages), or email
address. However, the Herbalife name and product names may be used

in search engine Meta tags, and title tags. In the case of a domain name
violating this Rule, Herbalife shall have the right to require the owner to
transfer it to Herbalife immediately and at no cost to Herbalife. This shall
be in addition to Herbalife’s other rights and remedies.

Rule 26-C Hyperlinking and Associations

Distributors may not use third parties trademarks, trade names, or product
names (or any variations thereon) in domain names (URLs), the titles for
any pages within websites (including, but not limited to home pages),
email addresses or Meta tags, unless they have sought and obtained prior
written consent from the owner. Independent Distributors shall indemnify
and keep Herbalife safe and harmless from and against any liability or
claim of any nature filed by any third party arising or related to the use

of third-party trademarks, trade names or product names by Independent
Distributors.

This Rule is likely to undergo periodic updates. Distributors are required
to check for updates to this Rule by visiting ge. MyHerbalife. com or by
calling Herbalife's Distributor Services Department at (495) 7295030.
Materials which do not comply with updated Rules must be taken down or
removed promptly.

Rule 25-D Penalties for Violations

Violations of this Rule may have serious consequences, including

formal reprimands, significant fines, suspension of buying privileges

or termination of Distributorships. Where a landowner, property owner

or governmental entity charges for clean-up costs, these costs shall be
borne (or at Herbalife’s option, reimbursed to Herbalife) by the responsible
Distributor. Penalties are determined in Herbalife’s sole and absolute
discretion.

Distributors may link their websites to:

1. Herbalife’s official home page or any other website produced or
maintained by Herbalife

2. Any other websites maintained by them to promote Herbalife's product
line and income opportunity

3. Any third-party websites that will assist them in promoting Herbalife’s
product line and income opportunity, so long as such websites are
compliant with Rule 26-D “Associating Other Organizations” in this
section of the Rules of Conduct.

Rule 26-D Associating Other Organizations

Distributors may feature third-party advertisements on their websites so
long as, in Herbalife’s sole and absolute judgment, the advertisements:

1. Are unconnected to any religious or political organization;
2. Do not damage the name or reputation of Herbalife or its Distributors;

3. Do not misuse Herbalife’s service marks, trademarks, trade names,
product names or other intellectual property; and

4. Do not directly or indirectly promote any other direct-selling or network
marketing companies (regardless of products offered) or any products
which are competitive with those sold by Herbalife (including, but not
limited to, meal replacements, nutritional supplements and cosmetics).

Rule 26-E Email

E-Mail

The following discussion and Rules on email are generally applicable to
all activities of Distributors related to their Herbalife business. They are

in addition to any relevant laws and legal requirements. As the law in this
area is relatively new and constantly evolving, and as an accommodation
to its Distributors (but not as the rendering of legal advice), Herbalife
may post periodic legal updates at ge.Myherbalife.com. Distributors are
expected to visit the website and review these advisories with care, but
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nevertheless, Distributors are solely responsible for compliance with all
applicable laws. Herbalife strongly recommends that Distributors pay
regular visits to relevant government websites, if applicable, in order to
learn about the most recent developments in this area.

1. Generally

Herbalife has adopted the following Rules to comply with the laws that
govern the use of email messages to advertise or promote a commercial
product or service, including content on an Internet website operated for
commercial purposes. These Rules are applicable to all Distributors who
promote the sale of Herbalife products or the earnings opportunity by
sending email, regardless of whether the Distributor has a pre-existing
business or personal relationship with the recipient. Failure to comply with
these Rules could result in sanctions to the status of your Distributorship.

2. Rules and Definitions

The following restrictions and prohibitions apply to all Distributors who
transmit commercial email messages to promote Herbalife products or the
earnings opportunity:

a. Distributors are prohibited from sending messages unless the
Distributor has a prior existing business or personal relationship
with the recipient or the recipient has provided prior affirmative
consent to receive the message. “Prior existing business relationship”
means a relationship formed by a voluntary, two-way communication
between the Distributor and the recipient based on the recipient’s
prior purchase or transaction. “Personal relationship” means a
relationship based on the recipient’s status as a family member, friend
or acquaintance with respect to the Distributor. “Affirmative consent”
means that the recipient has expressly consented to receive the
message, either in response to the Distributor’s clear and conspicuous
request for such consent or at the recipient’s own initiative. Consent
must specifically address receipt of messages regarding Herbalife
products or the earnings opportunity.

b. Distributors are prohibited from disguising the origin of any email
message. Each message must include accurate header information.
“Header information” means the source, destination and routing
information attached to an email message, including the originating
domain name and originating email address, and any other
information that identifies the person initiating the message.

c. The “from” line of each message must accurately identify the person
who initiated the message.

d. The “subject” line of each message must not mislead the recipient
about the contents or subject matter of the message.

e. Each message must contain a functioning return email address
or Internet-based mechanism that a recipient may use to submit
a reply email message or other form of Internet-based communication
requesting that they not receive future commercial email messages
from the sender at the email address where the message was received
(“opt-out request”). Each message must provide clear and conspicuous
notice of the opportunity to make an opt-out request and how to do so.

f. Distributors are prohibited from initiating or transmitting commercial
email to a recipient who has made an opt-out request more than 10
business days after receiving the opt-out request. Each Distributor
must produce and maintain its own Do-Not-Email List (“DNE list”) to
track and honor all opt-out requests.

g. Each message must include a valid physical postal address of the
Distributor.

h. Any Distributor who uses a third-party list vendor or Lead Generator
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to obtain email addresses must verify that each addressee obtained
from such vendor or service is not on that Distributor's DNE list before
sending any commercial message to that addressee, even if the list
vendor or Lead Generator claims that the addressee has “opted-in” to
receive commercial mail or has provided “consent” or “permission” or
any other indication that they want to receive commercial messages.

Distributors are prohibited from selling, leasing, exchanging, or
otherwise transferring or releasing the email address of a person from
whom the Distributor has received an opt-out request.

Distributors are prohibited from obtaining the email addresses of
message recipients by address harvesting or dictionary attacks.
“Address harvesting” refers to the use of software or any other
automated means to collect email addresses that are listed on an
Internet website or online service, which may include chat rooms,
message boards or online directories. Collecting email addresses
from such sources is prohibited if that source posts a notice stating
that the operator of such website or online service will not give, sell
or otherwise transfer addresses maintained by such website or online
service to any other person for the purpose of initiating commercial
email messages. “Dictionary attack” refers to automated means used
to generate possible email addresses by combining names, letters or
numbers into numerous permutations.

. Distributors are prohibited from using scripts or other automated

means to register for multiple email accounts or online user accounts
from which to transmit commercial email messages.

“Lead Generators” (also known as, lead services, or lead providers) use
marketing techniques to locate potential customers for their clients.
Herbalife Distributors are prohibited from selling leads; however,

they may recommend a third-party lead providers services to other
Distributors, but a Distributor may NOT earn any compensation (directly
or indirectly) for referrals leading to sales of leads or other sales aids.
Some Distributors buy “leads” to see if the lead might be interested in
purchasing Herbalife products or in the Herbalife income opportunity.
It is important to know, some Lead Generators use techniques that
may violate laws that restrict the sending of commercial email. The
consequences of contacting leads that have been purchased from

or supplied by a service which is using questionable methods can

be very severe, even if the Distributor is acting in good faith. It is

the Distributor’s responsibility to know and abide by the law and to
determine that those with whom they do business do so as well. This
means the Distributor must investigate the Lead provider’s techniques
that the service employs and confirm to a certainty their compliance
with all applicable laws. For example, some laws may requires that a
Lead Generation Service using unsolicited email to contact prospects
have prior affirmative consent to be contacted from those recipients.
Until a Distributor has received written proof that a service’s methods
are in compliance with the law, and Herbalife’s Rules of Conduct,
Distributors may not purchase or use leads supplied by that service.
The Distributor must keep in mind their own activities and once they
have acquired the lead must comply with the Herbalife's Rules of
Conduct, and all applicable laws. In addition to its other rights and
remedies, Herbalife shall have the right to suspend, terminate or

take other disciplinary action against a Distributorship using leads
generated by means which do not comply with the law, or using those
leads in a manner which does not comply with this Rule, Herbalife's
other Rules of Conduct and Distributor Policies, all other Herbalife
Rules, and all applicable law.



Rule 26-F Discontinuance of Emailing

Distributors must immediately discontinue email activity if they receive
any inquiry or notice of action from a governmental authority regarding
their email practices. Distributors must report all such notices or inquiries
immediately to Herbalife Distributor Services. Herbalife retains the option
to suspend, terminate and take other disciplinary or legal action against
any Distributorship that is not in compliance with Herbalife's Rules and
the laws. This is in addition to Herbalife's other rights and remedies.

Rule 26-G Search-Engine Advertising

The Herbalife name and product names may be used in search engine
Meta tags and title tags. In the case of a domain name violating this
Rule, Herbalife shall have the right to require the owner to transfer it to
Herbalife immediately and at no cost to Herbalife.

Distributors are permitted to advertise the Herbalife® product line

and income opportunity on Internet search engines, but they may only

use words and phrases that have been preapproved by Herbalife for

such advertising. This restriction applies to the URL, title tag, 25-word
description, keywords that make up a Meta tag, alt/image tags that
describe the images of a site, sponsored ads that Distributors purchase
on search engines, and any other page-related factors used by search
engines in determining website rankings. A list of keywords that may
optimize your search-engine ranking, and a list of approved advertising
phrases are available from Herbalife’s Distributor Services Department
8800 70 70 70 (toll free) or online at ge. MyHerbalife. com. These lists will
be updated from time-to-time. Distributors should view the lists regularly
and promptly ensure that their search-engine advertising is in conformity.

Rule 26-H Obtaining Priority or Preference With a Search Engine

Distributors may not use any misleading or deceptive tactics (as
determined by Herbalife, in its sole and absolute judgment) in order to
improve their index preference with search engines.

Rule 26-1 Offering Web Services

Distributors offering any Web services through a vendor must provide

to each recipient in an easily understandable, direct and permanently
available manner, the name, address, fax and phone numbers, and email
address of the Vendor/Service Provider.

Rule 26-) Offering Herbalife® Products for Auction

Auction sales and sales on auction sites weaken the personal relationships
which Distributors must develop with their customers, as well as the
Herbalife brand and the image which Herbalife wants to establish for its
products. Therefore, Distributors may not (directly or indirectly through any
intermediary or instrumentality) offer or facilitate the offering of Herbalife
products for sale by soliciting or receiving open bids. This prohibition
includes, but is not limited to, soliciting or receiving bids for Herbalife
products on the Internet, through a commercial auction website, online
auction marketplace, or otherwise. Furthermore, commercial auction
websites or online auction marketplaces, and any other sites determined
by Herbalife to have an auction focus, are prohibited sales channels even
when the proposed sales are at a fixed price.

Rule 26-K International Business

Distributors conducting or seeking to conduct business in international
markets via their own or other websites must comply with Herbalife's Rules
of Conduct and Distributor Policies, any other Herbalife Rules, as well as
the laws and regulations of each country which has jurisdiction over their
commercial and Internet activities, including, but not limited to, rules,
laws and regulations pertaining to the confidentiality of consumer data,
privacy rights, restrictions on telemarketing and restrictions on marketing
over the Internet. Product references may include only those products that
are for sale in the particular country to which such communications are
directed.

Rule 26-L Privacy Statements

Distributor websites that promote Herbalife’s products or income
opportunity, or any other relationship with Herbalife, must maintain the
confidentiality of consumers and site users by complying with the privacy
laws in each country from which they receive consumer information.
Distributors must post, in a prominent location, a “Privacy Statement”
that informs consumers whether or not personal information is being
collected about them and how such information will be used.

Rule 26-M Consumer Data

Distributors may not sell, trade or use consumer or site user information,
except in connection with Herbalife’s products or Herbalife’s income
opportunity. If any person or entity requests that their information not be
used, the Distributor must immediately honor such request.

Rule 26-N Standard of Personal Conduct

Distributors may not publish, post or distribute any materials on or via
the Internet, whether or not in connection with Herbalife that are, in
Herbalife's sole and absolute judgment, defamatory, libelous, disparaging,
threatening, offensive, harassing, abusive, obscene or pornographic.

Rule 26-0 Unauthorized Computer Access

Distributors may not interfere or take any action that results in
interference with or disruption of herbalifegeorgia.com, ge.MyHerbalife.
com or other websites maintained by Herbalife or its Distributors, nor

may they gain or attempt to gain access to computer systems or networks
connected to those sites or any other sites without prior written permission
or authorization from Herbalife.

Rule 26-P Audio/Visual Recordings

A Distributor may not display or mention the name of any Herbalife
products, trademarks or trade names in any audio/visual recordings
made by, for, on behalf of, or at the direction of a Distributor, unless such
recording has been approved for use by Herbalife. For additional details
regarding the use of audio/video recordings with Social Media, refer to
Rule 27-G Photos, Video/Audio Recordings.

Rule 26-Q Television, Cable, Satellite or Radio Broadcasting

It is not permitted for any Distributor to broadcast any audio/visual
recording of any kind that relates to, mentions, displays or promotes in any
way, either directly or indirectly, the Herbalife name, products, materials,
business opportunity or methods of conducting business, except for the
following approved advertisement:

Herbalife Independent Distributor

Call Me for products or opportunity
(Distributor Name and Phone No./Fax No.
or Email Address)

Rule 26-R Television Advertising

In the event that Herbalife should broadcast on a television, satellite or
radio station, no Distributor may advertise on that station or network at
any time during the period beginning one hour before through one hour
following the Herbalife broadcast, even though such advertisement may
otherwise conform with Herbalife’s Advertising Regulations or other rules.
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Section 27 Social Media

Introduction: Social networking websites such as Twitter, YouTube,
MySpace, Facebook, and online communities (like blog sites) are now
among the most popular, talked-about and visited sites on the Internet.
The Herbalife business is one of personal communication, so these sites
may offer important tools and capabilities that you, as Independent
Distributors, will want to use to communicate.

The following Rules are applicable to your activities with online social
media and have been created to protect and preserve the integrity of
Herbalife's brand, name, logos, as well as your business operation.

27-A Responsibility for Postings

m Distributors are responsible for all Herbalife-related content that they
post online, including but not limited to blogs, videos, comments, and
any other submissions that can be traced back to them, whether or not
they own, operate, or control the website.

W Distributors must fact-check materials they intend to post online to
ensure the information is truthful and accurate.

MW Distributors using social media outlets as part of their Herbalife
business must clearly and conspicuously identify themselves (by both
name and as an Herbalife Independent Distributor) within unrestricted,
publicly accessible profile settings.

W Distributors must disclose their full name on all Social Media postings,
and conspicuously and clearly identify themselves as an Herbalife
Independent Distributor. Anonymous postings or the use of an alias is
prohibited.

27-B Social Media as a Sales and Promotion Forum

Social Media sites are relationship-building sites. Building relationships is
an important part of the sales process and these sites may become useful
for Distributors. However, social media sites may not be used as a forum to
conduct sales transactions. Online sales may only be transacted from an
Independent Distributor’s Herbalife website. 54

27-C Deceptive Postings and Claims

Distributors must be accurate and truthful when posting biographical
information and credentials.

All claims, representations and testimonials, including those related to
weight loss and product efficacy and financial performance (including
income) must be lawful, truthful and not misleading. They must have

a reasonable basis in fact and must have been substantiated in writing
in advance of publication or other communication. They must also be
consistent with claims and representations made in current Herbalife
marketing publications or on current Herbalife product labels.

When making claims Distributors must adhere to all applicable rules and
laws. This includes. but is not limited to the use of disclaimers which are
required for all types of Claims (income, lifestyle, product efficacy, and
weight-loss). For example: All weight-loss claims and representations,
including testimonials, must be accompanied by the following disclaimer,
placed prominently, using a font size no less than 10-point type on every
page on which such claims appear:

“The results are not typical. Individual results will vary”.

Distributors must include this disclosure when making claims about
their own or anyone else’s weight-loss results associated with use of
Herbalife® products Although the Claims and Representations section of
the latest Career Book provides the disclaimers and the proper placement
details for all types of Claims (income, lifestyle, product efficacy, and
weight-loss), because the law in this area is subject to change, and as
an accommodation to its Distributors (but not as providing legal advice),
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Herbalife may post updates of this Rule ge.MyHerbalife.com. Distributors
are required to visit the website and review these advisories or Rule
changes with care.

27-D Use of Third Party Intellectual Property

Distributors may not use third parties trademarks, trade names, or product
names (or any variations thereon) text, photo images, videos, or graphics
owned or created by third parties unless they have sought and obtained
prior written consent from the owner.

All third-party intellectual property must be properly referenced as the
property of the third-party, and Distributors must adhere to any restrictions
and conditions that the owner of the intellectual property places on the
use of its property.

27-E Use of Herbalife’s Trade Names, Logos & Assets

Distributors may only use Herbalife's trade name in a manner that clearly
distinguishes themselves as Herbalife Independent Distributors. Without
limitation, this restriction applies to the identification of online groups,
forums, and other pages created in online environments

Examples of unauthorized use of the Herbalife name are: “Herbalife
Wellness Challenge,” “The Herbalife Page,” “Let’s Talk Herbalife,” etc.

Professionally-designed logos are available (and assets that incorporate
the logos, such as those shown below, may be downloaded in multiple file
formats from the “Assets Library” in ge.MyHerbalife.com

However, the use of these logos and assets is subject to the restrictions
defined below:

M Logos & assets may not be obtained from any source other than
Herbalife

W Distributors may not use logos without conspicuously and clearly
identifying themselves as “Herbalife Independent Distributor”. Removal
of the “Independent Distributor” wording is prohibited.

W Logos & assets may not be altered in any way, except resizing to fit
tools & materials created.

27-F Respecting Privacy

Always respect the privacy of others in your postings, and be mindful of
Herbalife's Rules of Conduct & Distributor Policies, Rule 8-G Maintaining
Reputation and image of the Company, which states: No Distributor

shall do anything detrimental (whether or not in the course of their
Distributorship) which Herbalife determines, in its sole and absolute
discretion, is or could be detrimental to the reputation or image of the
Company, its products, Distributors, trademarks, trade names or goodwill.

27-G Photos, Video/Audio Recordings

In its sole and absolute discretion, Herbalife reserves the right to
determine if recordings and images (including their manner of use)
conflict with Herbalife's branding efforts or Rules of Conduct and
Distributor Policies, including disclaimer requirements. Herbalife reserves
the right to request the removal of such images or recordings.

At all times, Distributors must comply with all privacy laws and social
media policies when using images or recordings of other individuals.

Herbalife's Rules of Conduct and Distributor Policies can be located in
your Career Book, downloaded from ge.MyHerbalife.com obtained from
Distributor Services Department.



Distributor’s Personal Meetings

Corporate Events

Still Photos: Distributors may not post still photos from their personal
meetings or trainings on social media websites. Such photos may be
posted on Herbalife Independent Distributor's website provided they are
behind a password protected page.

Still photos: Still photos taken by Distributors at Company sponsored
meetings or events may be used on Herbalife Independent Distributor
websites and social media websites. Herbalife provides a variety of
professional photos that are available for Distributors to download from
Assets Library in ge.MyHerbalife.com. These photos are approved for
Distributor's use and may also be used on both personal and social media
websites,

Distributor’s Personal Meetings

Corporate Events

Audio/Video Recordings: Distributors may not post audio/visual recordings
from their personal meetings, or personal trainings on any social media
website. Such recordings may be posted on Herbalife Independent
Distributor websites provided they are behind a password protected page.

Audio/Video Recordings: Distributors may not record video or audio of
Herbalife sponsored meetings, trainings or events, and may not post
video or audio recordings on their personal websites, or on social media
environment.

However, Herbalife provides a variety of professional video and audio
recordings of Company sponsored events that are available for

Distributors to download from ge.MyHerbalife.com (or any site Herbalife
makes available for that purpose). Recordings provided by Herbalife are
acceptable for posting on social media websites and Herbalife Independent
Distributor websites.

27-H Prohibited Postings
Distributors may not post or link to any postings or other material that:

W s sexually explicit, obscene, or pornographic;

W s offensive, profane, hateful, threatening, harmful, defamatory,
libelous, harassing, or discriminatory (whether based on race,
ethnicity, creed, religion, gender, sexual orientation, physical disability,
or otherwise);

Is graphically violent, including any violent video game images;
Is solicitous of any unlawful behavior;

Engages in personal attacks on any individual, group, or entity;

Is in violation of any intellectual property rights of the Company or any
third party.

21-1 Professionalism

Distributors should not respond to those who place negative posts about
them, other independent Distributors, or Herbalife, as this may trigger
discussions that potentially damage the Distributor’s or Herbalife's
reputation and goodwill. If you see such negative posts, please email us at
drrus@nherbalife.com and we will consider whether a Company response is
appropriate.

21-) Cancellation of Your Herbalife Business

If an individual's Herbalife Distributorship becomes cancelled for any
reason, the individual must discontinue use of Herbalife's intellectual
property (such as the Herbalife name, trademarks, trade names, and any
derivative) in postings and social media websites the individual utilizes.

Individuals who have previously identified themselves as Herbalife
Independent Distributors must conspicuously disclose that they are no
longer Herbalife Independent Distributors in future postings, and must
appropriately update their profile information.

27-K Sports Sponsorships

When promoting Major League Soccer and all other Herbalife sponsored
teams and athletes,

MW Distributors may ONLY use marketing tools provided by Herbalife, which
may not be altered in any way. These marketing tools are available for
download at ge.MyHerbalife.com.

MLS (Major League Soccer) Logos and Assets

MW Distributors may ONLY use Major League Soccer (MLS), LA Galaxy, FC
Barcelona and others marketing tools provided by Herbalife, which
may not be altered in any way. These marketing tools are available for
download at ge. MyHerbalife. com.

W Distributors may not create their own brochures, flyers or any other
marketing tools using any MLS, LA Galaxy, FC Barcelona and other logo,
mark, image or audio file.

Describing the Relationship

W There are many specific and useful ways permitted to describe
Herbalife’s relationship with LA Galaxy and FC Barcelona therefore,
Distributors are encouraged to cite this relationship in promoting
Herbalife® products and the Herbalife business opportunity (provided
they do so responsibly).

W Deviation from permitted usages will put the relationship at risk
and potentially damage Herbalife's brand and business reputation.
For this reason, violations of the following guidelines will result in
severe penalties, up to and including suspension or termination of
Distributorships.

The following statements, as they are worded below, are accurate,
permissible and encouraged; they may be used individually and in
combination:

LA GALAXY

Herbalife is the Official Presenting Sponsor of the LA Galaxy team.
Herbalife is the Official Nutrition Company of the LA Galaxy team.
Dr. Luigi Gratton is a Nutrition Advisor to the LA Galaxy team.
Herbalife is an Official Sponsor of LA Galaxy players Chris Klein,
Donovan Ricketts, and Omar Gonzalez

FC BARCELONA

Herbalife is the Official Nutritional Supplement Sponsor of FC Barcelona
Herbalife is the Official Nutrition Sponsor of FC Barcelona

Herbalife is the Official Weight Management Sponsor of FC Barcelona
Herbalife-sponsored athlete

Herbalife is the Official Nutrition Sponsor of Leo Messi. The Leo Messi
Foundation and Herbalife join in supporting children around the world.
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Media Coverage

W Distributors may review or refer to LA Galaxy, or FC Barcelona media
coverage with their organization, their customers, or when presenting
the business opportunity.

MW Distributors may not reproduce, reprint, or post (on their Herbalife
Independent Distributor websites) any media coverage, including,
but not limited to, articles, titles and headlines. However, personally-
owned and maintained websites may include links to LA Galaxy, or
FC Barcelona media coverage, but such links must be accompanied
by the following disclaimer: “By clicking on this link, you will exit this
Herbalife Independent Distributor website and visit a website that is
not formally associated with Herbalife or its Independent Distributors.”

Section 28 Marketing by Means of “Telemarketing”

INTRODUCTION

Telemarketing

The following discussion and Rules on telemarketing are generally
applicable to all activities of Distributors related to their Herbalife
business. They are in addition to any relevant laws and local legal
requirements. Since the law in this area is relatively new and constantly
evolving, and as an accommodation to its Distributors (but not as the
rendering of legal advice), Herbalife may post updates at ge. MyHerbalife.
com. Distributors should pay regular visits to the website and review
these advisories or Rule changes with care, but nevertheless, Distributors
are solely responsible for compliance with all applicable laws. Moreover,
Herbalife strongly recommends that Distributors pay regular visits to
relevant government websites if applicable, in order to learn about the
most recent developments in this area.

“Telemarketing” (as that term is used in this document) is the marketing
of products or services utilizing telephonic devices (to place outgoing
calls), including fax machines, automated telephone equipment, and
pre-recorded or artificial voice recordings.

Local laws, may prohibit or severely restrict telemarketing operations
utilizing the methods cited above, especially when the telemarketer

is approaching persons with whom there is no pre-existing business
relationship, and particularly when they are contacted at home. There
may be other local regulations applicable to the use of telemarketing with
which Distributors must comply.

As independent businesspersons, Distributors are individually responsible
for understanding and following Herbalife's Rules and local laws and
regulations relating to telemarketing practices, as well as those in each
jurisdiction in which they intend to conduct business. When purchasing
or using the telemarketing services of unrelated or unaffiliated vendors,
Distributors must use due diligence to confirm that the services comply
with all applicable laws.

Definitions
For purposes of this section the following definitions apply:

Autodialer

Equipment that has the capacity to dial telephone numbers automatically.
The term includes any equipment that performs the dialing function
whether or not the machine is preprogrammed with a list of numbers or
dials the numbers on a random basis.

Established Business Relationship (EBR)

A prior existing relationship formed by a voluntary two-way communication
between a Distributor and a residential subscriber:

1. On the basis of the subscriber’s purchase or transaction within the 18
months immediately preceding the date of the telephone call, if the
relationship has not been previously terminated by the Distributor or
the other party; or

2. On the basis of the subscriber's inquiry regarding products or services
within three months immediately preceding the date of the telephone
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call, if the relationship has not been previously terminated by the
Distributor or the other party. If the telephone subscriber makes

a company-specific “Do-Not-Call” request, that request terminates
the established business relationship even if the subscriber continues
to do business with the Distributor.

Personal Relationship

A family member, friend or acquaintance of the Distributor making the
call.

Predictive Dialer

Hardware and software used to dial telemarketing calls while
telemarketers are talking to other customers. Predictive dialers “predict”
the average time it takes for a consumer to answer the phone and when
a telemarketer will be free to take the next call.

Prior Express Consent/Prior Express Permission

Consent or permission evidenced by a written agreement or email between
the Distributor and the consumer in which the consumer clearly states
that they agree to be contacted by the Distributor regarding the Herbalife
products or opportunity, and specifies the telephone or fax number

to which calls may be placed.

Rules

The following restrictions and prohibitions apply to the use of unsolicited
fax solicitations, prerecorded/artificial voice solicitations, and autodialers.
They are applicable to all telemarketing activities of Distributors. When
purchasing or using the telemarketing services of unrelated or unaffiliated
vendors, Distributors must use due diligence to confirm that the services
comply with these Rules

Rule 28-A Autodialers

Distributors may not use autodialers or predictive dialers to offer Herbalife
products or the earnings opportunity.

Rule 28-B Prerecorded or Artificial Voice Messages

Distributors may not use prerecorded or artificial voice messages to offer
Herbalife products, or the earnings opportunity.

Rule 28-C Unsolicited Faxes

Distributors may not use a “blast fax” or similar program or service

to send messages by fax. Distributors only may send fax messages to
individuals with whom the Distributor has an established business
relationship (“EBR”), and to any individuals that have provided their prior
express permission to receive fax messages from the Distributor.

All faxes sent to those with whom the Distributor has an EBR are subject
to the following rules:

M The Distributor must obtain the recipient’s fax number either through
the recipient’s voluntary communication of such number, within the
context of the EBR, or from a directory, advertisement or site on the
Internet to which the recipient voluntarily agreed to make available his
or her fax number for public distribution.



W Faxes must include a clear and conspicuous notice on the first
page that the recipient may opt-out of receiving any further fax
advertisements from the Distributor (“Do-Not-Fax request”).

W Faxes must include a domestic contact telephone number, as well
as a fax machine number, for the recipient to transmit a Do-Not-Fax
request.

W Faxes must include at least one cost-free mechanism that the recipient
can use to transmit a Do-Not-Fax request to the Distributor, such
as a website address, email address or toll-free number.

MW Distributors must accept and process Do-Not-Fax requests 24 hours
a day, seven days a week, and all requests must be honored fully
within 30 days.

W All faxes must include, either in the top or bottom margins on each
page, or on the first page of the fax:

- The date and time the fax is sent;

- The identity of the sender (which must be the Distributor’s personal
or company name); and

- The telephone number of the sending fax machine and of the
Distributor

Distributors must comply with Rule 28-A “Autodialers” and with any other
applicable state or local laws and regulations that govern faxing.

Rule 28-D Do-Not-Call Lists

Distributors must understand that the Rules, cover calls made from
standard telephones by live operators as well as those which are made
using fax machines, etc. Distributors are also responsible for complying
with all applicable laws and regulations that govern telemarketing,
including an obligation to review and honor the Do-Not-Call rules
maintained by the government or relevant governmental agencies, if any,
in connection with live calls made from standard telephones as well as all
other forms of telemarketing.

Distributors may ONLY contact, either by telephone or by fax, any person
or entity that have provided their prior express consent to be called, that
have an established business relationship with the Distributor, or that
have a personal relationship with the Distributor.

W Distributors engaged in telemarketing must also maintain their own
“Do-Not-Call” lists that record the number (s) of any person or entity
that requests that they not be contacted.

W Distributors must maintain a written policy governing Do-Not-Call
and other telemarketing requirements, and all personnel engaged in
telephone solicitation on a Distributor’s behalf must be trained in the
existence and use of this policy.

W Distributors may not use any telephone number supplied by a third-
party vendor or Lead Generation Service for use in telemarketing if that
telephone number appears on any Do-Not-Call list maintained by the
government, (if applicable), or if that telephone number appears on the
Distributor's own Do-Not-Call list.

W Local laws and regulations may include additional or other
requirements and it is the Distributor’s responsibility to determine the
requirements of any relevant laws and regulations relating to Do-Not-
Call lists and to comply with those requirements.

28-E Lead Generators

“Lead Generation Generators” use marketing techniques to locate potential
customers for their clients. Some Herbalife Distributors buy these “leads”
to see if they might be interested in purchasing Herbalife products or the
Herbalife income opportunity. Some Lead Generators use techniques that
may violate laws that restrict telemarketing, including the transmission
of unsolicited fax advertisements the sending of commercial e-mail, the
use of “autodialers” and pre-recorded messages. The consequences of
contacting leads that have been purchased from or supplied by a service
which is using questionable methods can be very severe, even if the
Distributor is acting in good faith. It is the Distributor's responsibility to
know and abide by the law and to determine that those with whom they do
business do so as well. Distributor must investigate the lead techniques
that the service employs and confirm to a certainty their compliance

with applicable laws. Until a Distributor has received written proof that

a service's methods are in compliance with the law, Distributors may not
purchase or use leads supplied by that service. The Distributor must keep
in mind their own activities and once they have acquired the lead must
comply with applicable laws and the Company’s Rules. In addition to its
other rights and remedies, Herbalife shall have the right, to suspend,
terminate or take other disciplinary action against a Distributorship using
leads generated by means which do not comply with the law, or using
those leads in a manner which does not comply with Herbalife’s Rules of
Conduct & and Distributor Policies, any other Herbalife Rules, and the law
on this subject matter. (Refer to Business Methods, Rule 1-0 “Lead Sales
Prohibited”)

Rule 28-F Compliance With Herbalife’s Rules and the Law

Distributors must immediately discontinue telemarketing activity if they
receive any inquiry or notice of action from a governmental authority
regarding their telemarketing practices. Distributors must report all
such notices or inquiries immediately to Herbalife’s Distributor Services
Department. Herbalife retains the option to suspend, terminate and
take other disciplinary action against any Distributorship that is not in
compliance with this Rule, Herbalife’s Rules of Conduct and Distributor
Policies, any other Herbalife Rules, and the law. This is in addition to
Herbalife's other rights and remedies.
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Georgia Supplemental Rules of Conduct: Certain Ways of Doing The Business
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Introduction

Every Herbalife Independent Distributor (hereinafter referred to as “Distributor”) is a self-employed, independent business person engaged in the sale of
Herbalife products for consumption and, if the Distributor desires, in the promotion of the Herbalife income opportunity. The relationship between Herbalife
and its Distributors begins with, and is defined by, the Application for International Distributorship and Agreement of Distributorship. That relationship
incorporates those Rules published by Herbalife from time to time in its discretion, defining the rights and responsibilities of Herbalife Distributors, each
in their most recent form. Those Rules include, but are not limited to, Herbalife’s Rules of Conduct and Distributor Policies, and any other Herbalife Rules.
Nothing in Herbalife’s Rules is intended to serve as or should be interpreted as legal advice; Herbalife does not provide legal advice to its Independent
Distributors. The following “Business Methods” Rules apply specifically to the promotion of Herbalife products and the Herbalife income opportunity in
Georgia:
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SECTION 1 — The Creation, Sale and Use of “Business Methods”

Definition of Business Methods

Some Distributors produce, sell and utilize merchandising aids and
support services or materials, excluding the names and contact
information of prospects and the recommendation, provision, and
placement of advertising. These aids, support services and materials
include (but are not limited to) books, magazines and other printed
materials, audio/visual materials, software, telemarketing tools, websites,
Internet services and other electronic media, rallies, meetings and
educational seminars.

Aids, support services and materials which were not produced by Herbalife
are referred to in these Rules as “Business Methods.”

Business Methods (as that term is used in these Rules) are NOT produced,
approved, endorsed, guaranteed or authorized by Herbalife, and Herbalife

assumes no responsibility or obligation, and shall have none, with regard

to their purchase, sale or use.

1-A-1 Presale Legal Review and Registration of Business
Methods

Distributors may sell Business Methods, provided those Business Methods
have been registered with Herbalife and that registration is current.

As a condition of registration, there must be a full review and approval

by the owner’s or principal seller’s legal counsel. The legal review must
include content, method of operation, advertising and promotion, and
terms of sale and use. The legal counsel must be competent in laws
applicable to Multi-level Marketing (MLM) and must provide a letter
addressed to Herbalife that specifically identifies the materials reviewed
and represents that, based upon the legal counsel’s review, if the Business
Method is operated as reflected in his/her review:

(a) The Business Methods comply with Herbalife’s policies and procedures,
based upon his review of Herbalife’s then-current policies and procedures
which would also be specifically identified in the letter); and

(b) Counsel is not aware of any existing law, rule or regulation that the
Business Methods, in his/her opinion, would violate. The legal counsel and
letter shall be subject to Herbalife’s approval. The legal review and letter
must be submitted to Herbalife annually and also before material changes
are made.

Legal Counsel’s Letter:

1. May include a caveat that the letter is not a formal legal opinion nor
is it a representation that there are no statutes, rules or regulations
that exist in Georgia which might be violated by the Business Method,
and that the firm cannot predict whether various state and local
enforcement agencies might change their interpretation of applicable
rules and regulations;

2. Will confirm that the Business Method client has agreed to a limited
waiver of the attorney-client privilege to allow counsel to discuss
with Herbalife counsel, on a confidential basis, any questions the
latter may have regarding the Business Methods reviewed, and
advice/recommendations given to the Business Method client
regarding those materials; and

3. Will confirm that counsel has reviewed with the Business Method client
any documents that Herbalife may require to be signed by the client in
connection with the Business Methods.

Registration Form:

Distributors must submit a registration form to Herbalife in addition to
the legal review and opinion letter. Registration is for tracking purposes
only. No Business Method and no Distributor shall claim or represent that
Herbalife (whether or not a Business Method has been registered with

Herbalife) has reviewed, approved, endorsed, guaranteed or assumed any
responsibility or obligation with regard to a Business Method.

Registration forms are available at ge. MyHerbalife. com or by calling
Herbalife’s Distributor Services Department at 8 800 70 70 70 (toll

free). A new form must be submitted with each change to the Business
Method. To determine whether a Business Method is currently registered,
Distributors may go to ge. MyHerbalife. com or contact Distributor Services.

The legal opinion and registration form must be provided to Herbalife's
Distributor Ethics and Compliance EMEA Department by either of the
following methods:

By mail to:

Herbalife International of Herbalife Europe Limited
Attention: DEC EMEA Department

Senator Court, 4 Belmont Road

Uxbridge. Middlesex UBH 1HB United Kingdom

or

Via email: busmethodlawyersletteremea@herbalife. com to be followed by
the original letter using the address above.

Herbalife shall have the right to suspend, terminate or take other
disciplinary action against any Distributor who sells an unregistered
Business Method, or who provides false or incomplete information on the
Business Methods Registration Form or to their legal counsel.

1-A-2 Compliance of Business Methods With the Law and Herbalife’s
Rules

Distributors creating, selling or using Business Methods, directly or
indirectly (such as through corporations) must comply with Herbalife’s
Rules of Conduct and Distributor Policies, any other Herbalife rules, and
the law, including, but not limited to, laws relating to confidentiality of
consumer data, privacy rights, restrictions on telemarketing in all its
forms, and marketing over the Internet.

If Herbalife determines that one or more Business Methods violates

its Rules, the law, or the legal rights of others, or that they produce

a significant risk that they might damage Herbalife’s business or
reputation, brand or image, Herbalife shall have the right to require the
Distributor to immediately cease the sale or utilization of the Business
Method in question, without liability to Herbalife.

1-B Restrictions on Use of Herbalife Data Obtained via Creation,
Promotion or Sale of Business Methods

Distributors may produce, sell or re-sell Business Methods to other
Distributors solely for the purpose of selling Herbalife products and
building, training and motivating other Distributors to sell Herbalife
products. In order to protect the intellectual property rights and goodwill
of Herbalife, and the income opportunity it affords the Distributors, and in
addition to any other restriction or prohibition contained in any agreement
with Herbalife or any applicable Rule:

No Distributor or, for a period of three (3) years following the termination
of their Distributorship (by any means, including voluntary resignation), no
former Distributor shall, directly or indirectly:

1. Use any information relating to the identity, contact information,
sponsorship relationships, preferences or any other significant
business or personal information about any Herbalife Distributor, which
was acquired or derived from such activity for any purpose other than
the promotion and sale of Herbalife products pursuant to the Herbalife
Marketing Plan; or
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2. Offer, promote or sell to any Herbalife Distributor, or third party who
acquired or used the Business Method, the products, services or
earnings opportunity associated with any other multi-level marketing
or direct-sales company.

For example, for the period covered by these restrictions, no Distributor
or former Distributor (including the spouse of such Distributor or former
Distributor, and no company or entity controlled by either of them or

in which either of them have an economic interest) shall offer, invite,

encourage, induce, solicit, promote, sponsor, recruit or attempt to recruit,
any of those acts directly or indirectly, to any Herbalife Distributor or third

party who acquired or used the Business Method, the opportunity to join,

participate in any way with, or purchase or sell the products or services of

any other multi-level marketing or direct-sales company.

Violation of the foregoing restrictions will be regarded as a serious
violation of the Distributor’s contract with Herbalife because it puts at

risk the relationships, business and incomes of the Company and persons
upline of those Distributors to whom access was given by their involvement

in Business Methods intended solely to promote the Herbalife business.

Distributor acknowledges that Herbalife and its Distributors would suffer

irreparable harm as a result of any breach of these restrictions and that
monetary damages are insufficient to compensate Herbalife for such
harm. Therefore, in addition to the Company’s other rights and remedies
under Herbalife's Rules of Conduct and Distributor Policies, any other

Herbalife Rules, and the law, if a breach of these restrictions has occurred,
Herbalife shall be entitled to an injunction or temporary restraining order,

without notice to the Distributor or former Distributor, restraining any

impermissible disclosure or use of the confidential information in addition

to any other available remedy.

1-C No Required Purchase Other Than International Business
Pack

The only required purchase in order to become, succeed or advance as
an Herbalife Distributor is the Herbalife IBP (that is, Herbalife’s official
International Business Pack/Distributor Kit). When a Distributor is
recruited, they must be offered the opportunity to buy a IBP, without any
markup or profit to the Sponsor or the Sponsor’s upline. To illustrate:

1. If a potential Distributor is offered the opportunity to purchase

products, services or materials (whether or not they were produced by

Herbalife) in addition to the IBP, it must be with the understanding
that this is an optional purchase and not a condition or requirement
for becoming a Distributor or succeeding or advancing in Herbalife's
Marketing Plan. Furthermore, Distributors may not promote or tout
the profits to be made from selling a Distributor-produced IBP or kit
which contains anything in addition to that which is contained in the
standard Herbalife IBP.

2. Distributors may not represent or imply that Business Methods are

required (legally, or as a matter of practicality) to do or succeed in the
business, participate in the income opportunity, or receive training and

upline support.

1-D Right to Cancel Subscriptions and Satisfaction Guaranty

Those persons or entities who sell Business Methods components to
Herbalife Distributors which are:

1. Sold on a subscription basis, must offer to the Purchaser in writing
at the time of such sale, the right to terminate such subscriptions
at any time and to obtain a refund for the unexpired portion of those
subscriptions. If there are varying published rates for different

periods of service, the rate charged for the purpose of calculating any
subscription refund will be that which most closely corresponds to the

actual period of service, provided that no additional payment will be
due upon cancellation.

2. Tangible (meaning: having physical form, such as CDs and DVDs),
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must offer to the Purchaser in writing at the time of sale, the right

to return such materials to the Seller for the amount paid by the
Purchaser plus shipping and handling. The guaranty period shall be at
least 180 days from the time the Purchaser received the components.
The Seller must issue the refund within seven (7) business days

of Seller's receipt of the returned materials in the case of tangible
components.

3. Not described above (in subparagraph [1] or [2]), must offer to the
Purchaser in writing a satisfaction guaranty which satisfies (at the
election of the Seller) subparagraph (a), (b) or (c) that follows:

a. An unconditional satisfaction guaranteed refund for a period of at
least 30 calendar days from the date of receipt of the component;

b. An unconditional satisfaction guaranty for a period of at least
seven (7) calendar days from the date of receipt of the component,
but Seller may choose to offer this (rather than the 30-day
satisfaction guaranty) only if both of the following apply to the
sale:

i.  The components developed or purchased by Seller from an
unrelated third party supplier (from whom neither Seller nor
any other Herbalife Distributor derives, directly or indirectly,
any compensation or economic benefit, pursuant to a written
agreement between that supplier and Seller provided to
Herbalife which contains the following provision, “We agree, for
the benefit of, and subject to confirmation by, Herbalife Ltd.,
its affiliates or subsidiaries, not to pay any referral fee or any
other compensation or economic benefit, directly or indirectly, to
any Herbalife Distributor.”), and the price charged by Seller to
Purchaser is no greater than the reasonable direct costs evaluated
on a financial-year basis (net of discounts, allowances and the
like) incurred by Seller to purchase or create and sell the particular
component (including reasonable direct administrative costs of
lead generation, such as customer support, accounts payable and
receivable administration and actual bad debt), plus a mark up of
no more than 5% of such direct costs; and

ii. Seller retains and makes available for audit at Herbalife’s expense
and conducted by a nationally recognized accounting firm, all
documents, invoices and records relating to such purchases and
development costs and sales or resales by Seller; or

c. An unconditional satisfaction guaranteed refund for a period of
at least seven (7) calendar days from the date of receipt of the
component, but Seller may choose to offer this (rather that the
30-day satisfaction guaranty) only if, in addition to the letter
or letters previously provided by legal counsel to Herbalife in
compliance with Business Methods Rule 1-A-2 “Compliance of
Business Methods With The Law and Herbalife's Rules,” Herbalife
has received a current letter addressed to Herbalife (and such
further assurances as Herbalife may request) from competent
multi-level marketing (MLM) legal counsel, confirming that the
Business Methods, of which the components are a part, are, as
to content and operation, in material compliance with national
law applicable to MLM, including that relating to business
opportunities, and that counsel is not aware of any existing law,
rule or regulation that the Business Methods, in his/her opinion,
would violate. The legal counsel and letter shall be subject to
Herbalife's approval. The legal review and letter to Herbalife shall
be renewed annually and also before material changes are made.

Whether or not covered by the above refund provisions, Herbalife may pay,
on behalf of the Seller, refunds to a requesting party, if it determines,

in good faith, that such payment protects the goodwill or reputation of
Herbalife or its Distributors, in addition to such sanctions as Herbalife may
determine.



1-E Receipts

The Seller of Business Methods must provide to the Buyer an itemized,
dated receipt for all purchases, which shall assign a price for each
component sold and include the following language:

The products or services being purchased, while they may be a legitimate
and helpful tool for building your business, are not required in order

to pursue the income opportunity being offered. The Seller is solely
responsible for the preparation and sale of these materials or services,
and the Company that affords the income opportunity does not approve,
endorse or guarantee these materials. If, for any reason, you are not
satisfied with any tangible materials you have purchased, you may return
them to the Seller at the address listed on this receipt within 180 days
of your receipt of those materials for a full refund of the cost of those
tangible materials, including shipping and handling.

Alternatively, if the Seller maintains a website which clearly and
conspicuously sets forth a refund policy which complies with Business
Methods Rule 1-D “Right to Cancel Subscriptions and Satisfaction
Guaranty,” the following language may be used with respect to Business
Methods delivered over the Internet:

The products or services being purchased, while they may be a legitimate
and helpful tool for building your business, are not required in order

to pursue the income opportunity being offered. The Seller is solely
responsible for the preparation and sale of these materials or services,
and the Company that affords the income opportunity does not approve,
endorse or guarantee these materials. You may qualify for a refund upon
your return to the Seller of tangible materials. To review those rights go
to [NOTE: Fill in the URL of the website that sets forth how the Buyer may
obtain their refund.]

1-F The Purpose of Sales of Business Methods — Not for Profit

Distributors may produce and sell Business Methods strictly for the
purpose of selling Herbalife products, building the Herbalife business, or
training and motivating their own organization to sell Herbalife products
(and subject to the provisions of Business Methods Rule 1-L “Restrictions
on Solicitations and Sales of Business Methods to Herbalife Distributors”
provided they do not become (and are not perceived as) income-generating
enterprises that are being conducted, instead of, or in conjunction with
the Herbalife business. Accordingly, the Creator, Seller and Reseller of a
Business Method may charge prices no greater than the cost of the unit (s)
being sold.

1-G Sales Price of Certain Business Methods

If a Business Method (for example, a Decision Package) is sold before the
Buyer knows the opportunity relates to Herbalife, the total for all such
sales may not exceed the lesser of the value of the Business Method sold
or 72 GEL, unless Herbalife has given prior written approval of a greater
amount.

1-H Fee for Using Websites
Distributors may charge users of their website a reasonable fee,

provided the fee does not exceed the cost for the development, setup and
maintenance of the website.

1-1 No Compensation for Recruitment or Sale of Business
Methods

Distributors may not offer or pay endorsement or recommendation fees,
referral fees, or administrative fees or reimbursement, or any other form
of compensation (including rebates, bonuses, discounts, etc.) relating,
in whole or in part, or in any way, to the purchase or sale of Business
Methods, nor may any Distributor accept such compensation.

1-J Encouraging or Requiring Personal Debt Not Permitted
No Herbalife Distributor, in connection with Business Methods, may

encourage or require that a current or prospective Distributor go into debt
in order to become a Distributor, grow an existing business, or purchase
Business Methods or Herbalife products.

1-K Required Disclosure Statement

Before or concurrent with the first sale to a particular Buyer of any
Business Method which does not come within and comply with Business
Methods, Rule 1-G “Sales Price of Certain Business Methods” of this
section, both Seller and Buyer must review the Business Methods,
Disclosure Statement in the form most recently published by Herbalife.
For the protection of Herbalife and the Seller Herbalife requires that both
parties sign this document in the spaces provided and that Seller retain
the signed originals for at least two (2) years. As an alternative, Seller's
and Buyer’s signatures may be accomplished and stored electronically in
compliance with applicable law.

The current version of the Business Methods Disclosure Statement can be
found in Appendix A at the end of

Section 1, and is available on ge. MyHerbalife. com for downloading and
printing.

1-L Restrictions on Solicitations and Sales of Business Methods
to Herhalife Distributors

Distributors may promote, solicit or sell Business Methods to downline and
crossline organizations, but only if they have received prior written consent
to such promotion, solicitation or sale from the first qualified President’s
Team member above the Distributor (s) to whom such promotion,
solicitation or sale is to be made (except that Distributors do not need
consent to promote, solicit or sell Business Methods to their own downline
organization to the level of the next qualified President’s Team member).

A single written consent is valid as to all Distributors, down to the next
qualified President’s Team member, of the person giving the consent. All
written consents must be maintained on file for two (2) years and provided
to Herbalife immediately upon request.

1-M Restrictions on Sales or Promotion of Business Methods at
Meetings and Other Official Events

Distributors may not display, promote or sell any Business Methods at
meetings, programs or other functions sponsored and conducted (in whole
or in part) by Herbalife.

1-N Use of Vendors

Distributors may use or recommend Vendors of Business Methods or

the use of those Business Methods. However, no such Vendors or their
Business Methods may be used to circumvent the law or Herbalife’s
Rules. Distributors who use or recommend such Vendors shall use due
diligence to confirm that the Vendors’ services and Business Methods
they provide are in compliance with the law and Herbalife's Rules. Further,
if a Distributor has an economic interest in a Vendor of Business Methods
or in any of its transactions, the actions of the Vendor shall be regarded
as the actions of the Distributor for purposes of these Rules (including,
but not limited to, Business Methods, Rules 1-D “Right to Cancel
Subscriptions and Satisfaction Guaranty” and 1-S “Limit on Sales of
Business Methods”).

1-0 Lead Sales Prohibited

Distributors may not sell leads, advertising slots or advertising to

other Distributors. Distributors may recommend third-party providers of
leads and advertising to other Distributors, but they may not earn any
compensation (directly or indirectly) for referrals leading to sales of these
or other sales aids.
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1-P Herhalife Does Not Approve, Guarantee or Assume Any
Obligation

Business Methods, as well as the representations made by Distributors
engaged in their creation, promotion, offering, sale or use, may not state,
suggest or give the impression that any Business Method was produced,
approved, endorsed, guaranteed, authorized or offered by Herbalife, or that
Herbalife assumes any obligation with regard to their creation, sale or use.

1-Q License to Use Herhalife-Produced Sales Tools and Related
Materials

Business Methods may use Herbalife-produced sales tools, sales aids and
related materials, including, but not limited to, audio/visual recordings,
pictures or descriptions of Herbalife products taken from any sales
materials and literature, or audio/visual recordings that are currently
available for sale or distribution from Herbalife. Distributors may not use
any materials that are specifically identified as not to be reproduced. At
all times, Distributors using the materials referenced above must comply
with the following conditions:

1. Distributors using materials in unaltered form must include
“Herbalife®” (on every page or screen, or by voice-over, if using audio
materials).

2. Distributors using materials in altered form must indicate that the
materials were “produced by an Herbalife Independent Distributor” (on
every page or screen, or by voice-over, if using audio materials).

3. Reproductions of materials produced by Herbalife must be of a quality
comparable to the original (as judged by Herbalife).

4. All usage and alteration must be in compliance with these Rules, all of
Herbalife’s Rules and the law.
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1-R Updating Materials

Herbalife regularly modifies its product and sales materials. Distributors
must keep themselves up-to-date with regard to these modifications, and
must promptly revise and update the Business Methods they produce or
sell, to reflect current information.

1-S Limit on Sales of Business Methods

Each Distributor who sells Business Methods must ensure that the
quantity and amounts charged for the Business Methods sold are
reasonable in relation to the Sales Volume and profits of the Buyer from
his or her Herbalife business.

1-T Notification of Source

All Business Methods shall display the date of publication or recording,
and the name of the publisher/producer.

For questions about the rules regarding Business Methods or their
application, you may call Herbalife's Distributor Services Department at
8800 70 70 70 (toll free), or send an email to drrus@herbalife.com,



Policy Statement on Business Methods

Some Herbalife Independent Distributors (hereinafter referred to as “Distributors”) produce, sell and utilize merchandising aids and support services

or materials, excluding the names and contact information of prospects (e.g., “leads”), and the recommendation, provision and placement of advertising.
These aids, support services and materials (i.e., Business Methods) include (but are not limited to) books, magazines and other printed materials,
audio/visual materials, software, telemarketing tools, websites, Internet services and other electronic media, rallies, meetings and educational seminars.

Such Business Methods are NOT produced, approved, endorsed, guaranteed or authorized by Herbalife, and Herbalife assumes NO responsibility
or obligation, and shall have none, with regard to their purchase, sale or use.

Purchasing Business Methods is strictly voluntary. Their purchase or use is not required to become an Herbalife Distributor, nor is it necessary in order for
you to progress or succeed as a Distributor, or to receive training and support from your Sponsor and/or upline.

No one may pressure you to purchase or use Business Methods. Distributors should only buy Business Methods if they decide for themselves, after
a reasonable time in the Herbalife business, that these materials might assist them in developing their business further. The money and time Distributors
expend on Business Methods should be limited and consistent with their own evaluation of the reasonably likely benefits to their business.

The only required purchase in order to become, succeed or advance as a Distributor is the Herbalife IBP (that is, Herbalife's official International Business
Pack/Distributor Kit). When a Distributor is recruited, they must be offered the opportunity to buy a IBP, without any markup or profit to the Sponsor or the
Sponsor’s upline.

At all times, the principal business focus of Distributors is the sale of Herbalife products for consumption.

Herbalife's Business Methods Rules and Distributor Policies contain important provisions affecting your potential decision to purchase, sell or use Business
Methods, including a 180-day unconditional refund on tangible materials which must be offered and honored by any Distributor who sells Business
Methods. These Rules are included in the IBP, or you can access them on Herbalife’s official website ge.MyHerbalife.com. They may also be requested by
phone through Herbalife’s Distributor Services Department at 8 800 70 70 70 (toll free).

If a Buyer has a dispute or claim regarding Business Methods that they are unable to resolve with the Seller, and if the Seller is an Herbalife Independent
Distributor, Herbalife encourages the Buyer to contact Herbalife’s Distributor Ethics and Compliance (DEC) Department at at 8 800 70 70 70 (toll free). DEC
personnel will attempt to assist the Buyer and Seller to reach a satisfactory resolution of their dispute.
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APPENDIX A

BUSINESS METHODS DISCLOSURE STATEMENT

Herbalife Independent Distributors (hereinafter referred to as “Distributors”) are primarily engaged in the marketing and sale of Herbalife products for
consumption. However, they may also promote the Herbalife income opportunity, and they are responsible for training those whom they sponsor. To assist

in the latter process, some Distributors produce, sell and utilize merchandising aids and support services or materials, which are not produced, approved,
endorsed, guaranteed, or offered by Herbalife. These materials and services are referred to, collectively, as “Business Methods.” Business Methods include,
but are not limited to, books, magazines and other printed materials, audio and visual materials, software, telemarketing tools, websites, Internet services
and other electronic media, rallies, meetings and educational seminars.

This Statement contains important information about buying or selling Business Methods, and advises as to your legal rights and responsibilities. Each
person who chooses to sell or purchase Business Methods must sign this required Disclosure Statement prior to consummating any transaction. The
Statement does not determine price, quantity or selection — these are individual decisions — but it does obligate Buyers and Sellers to obey the Rules
applicable to Distributor conduct, particularly as they relate to the creation, sale and use of Business Methods.

IMPORTANT INFORMATION

You must carefully consider each of the following factors prior to purchasing Business Methods:

Not Herbalife Materials. Business Methods are not produced, approved, endorsed, guaranteed, authorized, or offered by Herbalife. Herbalife assumes no
responsibility or obligation, and shall have none, with regard to their purchase, sale or use.

No Required Purchase Other Than the International Business Pack. The only required purchase in order to become and progress as an Herbalife
Distributor is the International Business Pack (“IBP”) produced by Herbalife. In other words, to become an Herbalife Distributor, succeed in the business,
advance in the Sales & Marketing Plan, or receive upline training and support, you are NOT required to buy any amount of materials, products or services,
either those produced by Herbalife or by a party other than Herbalife, or to attend any seminars, meetings or events. You should buy Herbalife products
for your own consumption and for resale to others, but only in amounts you independently determine you wish to consume or can resell in a reasonable
amount of time. You should buy non-Herbalife products and business materials and services and attend events, only if you independently decide that they
will assist you in building amore successful and profitable Distributorship. If you purchased any product, services or materials based upon the belief that
you were required to do so, you may demand a full and unconditional refund within the refund period set out in this Statement, and if that demand is not
promptly honored, contact Herbalife’s Distributor Services Department at at 8 800 70 70 70 (toll free).

Focusing on Retail. Your primary focus as a Distributor must always be the promotion and sale of Herbalife products for consumption.

Limiting Expenditures. You must carefully monitor what you spend on Business Methods so expenditures do not become unreasonable or excessive. These
costs must be justified by the benefit to your business. You must only purchase items or attend events that provide information helpful to you in selling
products or sponsoring others to do the same.

Limiting Time Commitments. You must decide how much time you need to spend attending events or working with materials associated with a given
Business Method. You must carefully consider the impact of this time expenditure (if any) on your primary occupation (if not Herbalife), your Herbalife-
related activities and your family.

Compliance with Herbalife’s Rules of Conduct and Distributor Policies and the Law. The Rules applicable to Distributor conduct contain important
provisions affecting your potential decision to purchase, sell or use Business Methods. They are included in the International Business Pack (IBP)
that contains the Herbalife registration materials and are available at ge. MyHerbalife. com. They may also be requested by phone through Herbalife’s
Distributor Services Department at at 8 800 70 70 70 (toll free).

Right of Refund. The Seller of any tangible materials constituting a Business Method must offer in writing at the time of the sale, a full 180-day refund
for the cost of those tangible materials, including shipping and handling. The Seller must issue the refund within seven (7) business days of receipt of the
returned materials. The 180-day period begins when the tangible materials were received by the Buyer.

No Guarantee of Results. Herbalife does not make or approve any representations about how much income anyone will earn as a Distributor, and no one is
authorized or permitted by Herbalife to make such representations. Your success as a Distributor will depend on your own efforts and skill.

RESOLUTION PROVISIONS

Private Statute of Limitations and Choice of Law. Notwithstanding any statute or other legal or equitable doctrine or authority to the contrary, no Claim
shall be brought more than 18 months after the first purchase of any “Business Methods.” For purposes of determining enforceability, this Agreement shall
be governed by and interpreted in accordance with the domestic law of the Georgia without the application of conflict of law principles. The Parties further
agree that the permissible scope of any Claim will be determined in accordance with the domestic law of the Georgia without the application of conflict of
law principles. Understood and agreed,

Seller (print) Seller's Signature Date

Buyer (print) Buyer's Signature Date
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APPENDIX B
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SECTION 2 — Herbalife Nutrition Club Rules — Georgia

Introduction

Nutrition Clubs, conducted at residential or commercial locations, are social gatherings, bringing together persons who become members wishing to focus
on good nutrition and regular exercise in order to achieve optimum health.

These Nutrition Club Rules have the same force and effect as the full body of Herbalife’s Rules of Conduct and Distributor Policies (including the Georgian
Supplemental Rules of Conduct). Violations of any Rule or Distributor Policy may result in disciplinary action, up to and including suspension or termination
of Distributorships, and Distributors may lose their ability to operate Nutrition Clubs.

The Rules of Conduct and Distributor Policies (and the Georgian Supplemental Rules of Conduct) are included in the International Business Pack (IBP)
and may also be obtained online, at ge. MyHerbalife. com, or by calling Herbalife’s Distributor Services Department at at 8 800 70 70 70 (toll free). Where
available, Nutrition Club Manuals also contain the Nutrition Club Rules.
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SUBSECTION 1 — General Rules

1-A Compliance With Herbalife’s Rules

Any Distributor operating a Nutrition Club must be familiar and comply
with the most recent versions of Herbalife's Rules.

1-B Corporate Audits

Distributors must cooperate with Herbalife when it conducts audits of
Nutrition Club practices for compliance with Herbalife’s Rules. Failure

to cooperate with an audit or to promptly make changes required by an
auditor or audit report will result in disciplinary action, up to and including
suspension or termination of Distributorships.

1-C Training
Rule 11-C of Herbalife’s “Rules of Conduct and Distributor Policies”,
provides as follows:

Rule 11-C Training

A Sponsor is responsible for properly training their personally sponsored
Distributors on the products and their usage, the Sales & Marketing
Plan, the Rules of Conduct and other Company rules, regulations and
guidelines for Distributors. They may seek assistance from their upline
Supervisor or TAB Team member, but the primary responsibility is their
own. No Sponsor may require payment from a personally sponsored
Distributor for training or training facilities unless they fully explain
that the Distributor may choose whether or not they want to participate
in such training and state in advance the cost for such training. If the
Distributor declines to participate in such paid training, the Sponsor is
obligated to provide basic training necessary to learning the business.

A Nutrition Club operator must be trained by a knowledgeable member

of their upline, or through local corporate or individual training events
regarding the proper operation of the Club under the law and according to
Herbalife's Rules. The ultimate responsibility for the training of the Club
operator is that of the first upline TAB Team member.

1-D Independent Distributors as Club Operators

Nutrition Clubs may only be operated by Herbalife Independent
Distributors.

1-E Employees

While Distributors are generally permitted to utilize employees in operating
their Herbalife businesses, they may not use employees to assist with any
Nutrition Club operations.

1-F Not Franchises

Nutrition Clubs are not franchises, and Distributors may not compare
Nutrition Clubs to franchises when promoting them as a business tool.
Nutrition Clubs are only a means of doing the core Herbalife business
which is retailing, recruiting and retention.

1-G Independent Business Operations

As with all other Distributor business activities, Herbalife does not
approve, endorse, authorize, guarantee or assume any obligation with
regard to individual Nutrition Clubs.

1-H One Responsible Distributor

At least one Herbalife Independent Distributor must accept full responsibility
for and oversee all operations of each Nutrition Club. This Distributor must
post the Nutrition Club Advisory provided at the end of this document.

The Nutrition Club Advisory will reflect the Distributor's name and contact
information at the Club at all times. This Distributor must be present

during all Club sessions, except for short-term absences when attending
Company—sponsored meetings, and if absent, must assign a Distributor
who they personally trained, to oversee Club operations in-person.

If multiple Distributors share a common space to operate their Nutrition
Clubs, the posted information of the responsible Distributors may be
alternated accordingly.

1-1 Good Neighbor Policy

Nutrition Club operators must be good and considerate neighbors,
especially when operating out of their homes.

Operators must limit Club attendance and take any other necessary steps
to ensure that Club meetings do not cause unreasonable amounts of noise,
traffic congestion or other forms of nuisance to the public.

1-J Comply With the Law

Nutrition Club operators must comply with all laws and regulations that
apply to the operation of their Club. In dealing with relevant government
agencies, prospective and current Club operators must be cooperative and
represent their proposed or actual activities accurately.

1-K No Assigned or Exclusive Territories

There are no territorial assignments or exclusive territories for Nutrition
Clubs; they may be opened and operated anywhere it is legally permissible
to do so.

1-L Multiple Clubs

Nutrition Club operators may operate in more than one (1) location (e.g.,
operate multiple Clubs), but only if they do not operate two (2) or more
Clubs simultaneously.

1-M Required Advisory for Posting
Every Club operator must post the following Advisory in the Club:

Nutrition Club Advisory

This Nutrition Club is operated by Herbalife Independent Distributor
(“Operator”) Operator’s mailing address is

, and Operator’s business phone number is

. Operator, not Herbalife, is responsible for all of
the activities related to this Nutrition Club.

Nutrition Clubs are social gatherings, bringing people together with
a focus on good nutrition. They are not retail stores or outlets, nor are they
restaurants. Carry-out is prohibited.

Nutrition Club fees cover general operational costs and do not represent
the price or cost of products. Participants may share their experiences
after having used the products, but must always remember that the
products are not intended to diagnose, treat, prevent or cure any disease
or medical condition. Income reported in Nutrition Club materials,

or in oral testimony at Club gatherings, is applicable to the individuals
(or examples) depicted and not average.

This sign containing the Advisory must be at least 21 centimeters by 28
centimeters and the Advisory itself must be in a font size no smaller than
17 points. The specific wording of the Advisory may change from time to
time, but the most recent version can always be obtained by calling your
local Distributor Services Department, or it can be downloaded from ge.
MyHerbalife. com

A copy of this Advisory is provided for your use at the end of Subsection 5
of the Nutrition Club Rules.

1-N Good Hygiene

Although Nutrition Clubs are not restaurants, carry-outs, or any other form
of food service establishment, the provision of complimentary shakes,
teas, and Herbal Aloe Concentrate to Club members requires that Nutrition
Club operators always practice good hygiene and maintain clean and
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sanitary Club premises. You may refer to your Nutrition Club Manual
for a full list of hygiene and sanitary best practices, but the following
practices are always required:

Food Sourcing, Handling and Preparation

W Always obtain fruits, vegetables and other non-Herbalife ingredients
from reputable suppliers; inspect these ingredients for freshness and
quality on delivery and again before use.

W Always use good quality water in preparing the Club’s complimentary
beverages; if you are unsure of the quality please ensure water
is boiled before use.

W All kitchen equipment which is used for Club activities, including,
but not limited to, blenders and cutting boards, must be cleaned
thoroughly before and after every use.

W Always use disposable cups to serve complimentary beverages.

Non-Perishable Products

W Always use your stock of Herbalife products, and non-perishable
ingredients on a “first-in, first-out” basis; this means, always using
the older products first. Do not use products that are past their Use by
Date.

W Always store your Herbalife products and non-perishable ingredients
in a cool, clean, well-ventilated space; the fact that items are non-
perishable does not excuse poor storage practices.

Perishable Products

W Always use your stock of perishable food items on a “first-in, first-out”
basis, and perishable items such as fruits and vegetables must be
washed prior to use. Do not use products that are past their Use by
Date.

W Clean your refrigeration units at least once a week and always store
perishable products in a manner that protects them from damage,
spoilage or contamination.

Personal Hygiene

W Keep your hands and forearms clean at all times by washing
thoroughly with anti-bacterial soap and warm water, and take special
care to wash in the following instances:

After using the restroom

Before and after handling any food items

After sneezing, coughing or blowing your nose

After smoking, eating, drinking or leaving the Club premises
After touching your hair or any other body part

After touching another person

After touching used or dirty kitchen equipment or utensils

Leave the Club premises immediately if you are sick or feel sick, even if
this means the Club must be closed until you are back to good health.

Keep your clothing and hair clean and neat at all times.
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Club Premises

W Be careful to watch for spillage and clean up any spills immediately;
warn members and guests to avoid the affected areas until clean-up
is complete.

W Maintain multiple covered rubbish receptacles lined with high-quality
garbage bags throughout the Club premises; remove and empty them
frequently.

1-0 Required Advisory for Posting; Hygiene and Sanitary
Practices

Every Club operator must post the following Hygiene and Sanitary
Practices Advisory in the Club:

Advisory for Nutrition Club Operator

Although Nutrition Clubs are not restaurants, carry-outs, or any other type
of food service establishment, Herbalife expects Nutrition Club Operators
to adopt the highest standards of hygiene and sanitary practices. Rule
1-N “Good Hygiene” itemizes practices that are required, and additional
best practices are available for review in the Nutrition Club Manual.

The following core principles of good hygiene and sanitation are always
required:

W Keep your Club, particularly your entire kitchen area, clean at all times.

W Keep all tools and utensils used in food preparation, and in particular
blenders and cutting boards, clean at all times.

W Keep your hands and forearms clean at all times by washing them
frequently with antibacterial soap and warm water.

W Always use purified (or boiled) water in preparing the Club’s
complimentary beverages.

W Inspect fruits and vegetables for freshness and quality, and wash them
prior to use.

W Always use disposable cups.
W Clean up any spillage immediately, and remove all trash promptly.

This sign containing the Hygiene and Sanitary Practices Advisory must be
at least 21 by 29.7 centimeters (A4) and the Advisory itself must be in a
font size no smaller than 17 points. The specific wording of the Advisory
may change from time to time, but the most recent version can always be
obtained by calling your local Distributor Services Department, or it can be
downloaded from ge. MyHerbalife. com. A copy of this Advisory is provided
for your use at the end of Subsection 5 of the Nutrition Club Rules.



SUBSECTION 2 — Fees, Recruiting and Support

2-A Fees

A daily, weekly or monthly membership fee may be charged to cover
operational costs such as rent, utilities, etc.; these membership fees
must not represent the price or cost of products, which may be offered to
members and their guests for consumption.

2-B Club Attendance Not Mandatory

Attending Club sessions is a personal decision for the member or guest
(whether or not he or she is a Distributor); Club operators must never state
or imply that there is an obligation to attend.

SUBSECTION 3 — Serving and Selling Products

3-A Authorized Herhalife Products Only

Only Herbalife products authorized for the Georgia may be provided for
consumption or sale while operating a Nutrition Club. Non-Herbalife
products may not be provided, sold or promoted on the Club premises.

3-B Product Consumption

Nutrition Clubs are social gatherings, bringing people together with a
focus on good nutrition. They are not retail stores or outlets, nor are they
restaurants or carry-out establishments.

Subject to this restriction, Club operators may offer complimentary
products such as shakes, teas and Herbal Aloe Concentrate. Club
operators may post a list of available flavors of shakes and tea, as well
as any optional ingredients such as protein or fiber, but consistent with
the proper operation of a Nutrition Club they may not post, list or charge
individual prices for these products or ingredients. The only permissible
Nutrition Club fees are daily, weekly or monthly membership fees to cover
operational costs such as rent and utilities.

In the Nutrition Clubs and elsewhere, Herbalife products must always be
served, consumed and applied in accordance with the instructions on the
printed product labels.

3-C Carry-Outs

Product offerings must be consumed on the Club premises. Carry-out is
prohibited.

3-D Product Retailing

Nutrition Clubs are social gatherings, bringing people together with a
focus on good nutrition. They are not retail stores or outlets, nor are they
restaurants or carry-out establishments.

Club operators may keep product inventory on hand, and they may sell
their inventory at retail. All Herbalife products must be sold unopened and
in their original Herbalife packaging. Products which are not packaged and
labeled for individual sale as individual units or single servings may not
be sold in the Nutrition Clubs, or elsewhere. An official Herbalife product
catalog may be made available to Club members, but product pricing may
not be posted. Club operators may not pressure their members or guests to
buy the products, and may not state or imply that product purchases are
required in order to enter, attend, become a member, or remain a member
of the Club.

2-C Club Activities and Services

Nutrition Clubs must offer their members regular opportunities to socialize,
as well as frequent educational and coaching sessions (group and one-on-
one) on nutrition and weight management.

2 D Member Referral Incentives

Club operators may offer reasonable rewards, such as free products,
for the referral of new members, but Club operators are prohibited from
paying cash or cash equivalents for such referrals.

3-E Sampling

Sampling of Herbalife products is permissible at Nutrition Clubs. Club
operators may offer complimentary (sample) products such as shakes,
teas and Herbal Aloe Concentrate. Loose tablets may not be sampled. Club
operators may post a list of available flavors of shakes and teas, as well
as any optional ingredients such as protein or fiber, but consistent with
the proper operation of a Nutrition Club, they may not post, list or charge
individual prices for these products or ingredients. The only permissible
Nutrition Club fees are daily, weekly, or monthly membership fees to cover
operational costs such as rent and utilities.

3-F Mixtures

Club operators may not mix shakes or teas using alcoholic beverages,
medications or other inappropriate ingredients.

3-G Product Packaging and Display

Club operators may display product-related literature, promotional items,
Herbalife products, unopened and in their original packaging, but such
displays may not be visible from the exterior.

When preparing shakes, tea and Herbal Aloe Concentrate for consumption,
these products must be available for inspection by members and guests
(again, unopened and in their original packaging).

3-H Proper Disposal of Product Containers

To protect against those who might seek to counterfeit Herbalife product,
Club operators are required to deface or destroy product labels and
containers before disposing of empty containers.
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SUBSECTION 4 — Marketing, Promotion and Advertising, Including Claims/Testimonials

4-A Testimonials/Product Claims

Club members may share their experiences from using the products,
but the products are not intended to diagnose, treat, prevent or cure
any disease or medical condition, and under no circumstances should
there be any statements or implications to the contrary, whether by the
Club operator or by members or guests who are offering testimony. All
information which is given to Club members should be consistent with
the information which is provided in Herbalife support materials and
publications, both in general and for specific products. Refer to Herbalife's
Rules of Conduct and Distributor Policies Section 22, “Claims and
Representations.” These Rules are in the latest version of the Herbalife
Career Book, on ge. MyHerbalife. com, or available through Distributor
Services, upon request.

4-B Testimonials/Income Claims

Income and earnings testimonials, whether made orally at a Club event,
or in writing in websites or Club-related materials must be appropriately
disclaimed, orally and/or in writing. The appropriate disclaimer is:

Income reported in Nutrition Club materials, or in oral testimony at Club
gatherings is applicable to the individuals (or examples) presented and
are not a guarantee of your income, not are they typical. Any earnings will
depend on factors including your business skills and the effort and time
you put into the business.

Refer to Herbalife’s Rules of Conduct and Distributor Policies Section 22,
“Claims and Representations.”These Rules are in the latest version of
the Herbalife Career Book, on ge. MyHerbalife. com, or available through
Distributor Services upon request.

4-C Offering Nutritional Advice to Members and Guests

Club operators may offer the general health, wellness and nutritional
information which is a part of their daily activities as Herbalife
Independent Distributors. This includes guidance about the products, their
usage and their key benefits, as well as information about the business
opportunity. Operators may also provide appropriate product and income
testimonials both orally and in writing (accompanied by Herbalife’s
required disclaimers).

4-D Advertising

Nutrition Clubs are social gatherings publicized exclusively through word
of mouth and attended only by persons who are personally invited by

the Club operator, another independent Distributor or a customer, either
through oral conversation or through conversation accompanied by the
provision of a written invitation. Nutrition Clubs are not intended to
attract “walk-in" traffic; therefore, Nutrition Club advertising is limited
solely to promoting services that are offered at the Club’s location,

such as a Weight loss Challenge, a wellness evaluation or wellness
presentation. Advertising such services may include the following details:

W Name of Club and Club operator
W Phone number

Using radio and television to advertise services that occur in a Club is not
permissible.
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4-E Personal Websites

Every Nutrition Club operator is permitted to create a website under the
following conditions:

W Password-protected websites that are not accessible by the general
public, dedicated or partially dedicated to Nutrition Clubs, may be
operated subject to their full compliance with Herbalife’s Rules.

W Non-password-protected websites, accessible by the general public,
are permitted with regard to a Distributor’s overall Herbalife business,
but not with regard to Nutrition Clubs specifically. A publicly accessible
website may only provide the following Nutrition Club information:

e Services available at Club
e Name of Club and Club operator
¢ Phone number

Any other information specific to Nutrition Club (s) which is posted on
publicly accessible websites will be considered and treated as prohibited
Nutrition Club advertising.

4-F Nutrition Club Signage.

Residential Locations: Clubs operating from residential locations may
not use exterior signage of any kind. For signage Rules that apply to
Clubs operating from non-residential locations, refer to Section 5 of these
Nutrition Club Rules.



SUBSECTION 5 — Nutrition Clubs Operating From Non-Residential Locations

5-A Notification Form:

As an aid for Distributors to comply with Herbalife’s Rules regarding
notification of Nutrition Clubs (for Clubs operating from non-residential
locations) the “Notification Form” is available (in its current form) at

the end of this Document, on ge. MyHerbalife. com, or from your local
Distributor Services Department. Distributors are required to complete and
submit the “Nutrition Club Notification Form”, at least 30 days in advance
of opening their Club.

5 B Retail/Service Establishments

Retail Establishments: Nutrition Clubs may not operate on the premises
of retail establishments. Retail establishments are defined as fixed
locations whose primary activity is the on-site sale or delivery of goods to
consumers.

Service Establishments: Nutrition Clubs may not operate on the premises
of service establishments whose primary purpose is to provide prepared
foods (such as, but not limited to, restaurants, cafés, ice cream shops,
etc.).

However, it is permissible to operate within service establishments such
as beauty salons, barber shops, gyms, and health clubs, provided that the
Nutrition Club activities and all signage are restricted to an enclosed room
and are not visible to passersby or to the public frequenting the service
establishment.

Herbalife has the sole and absolute discretion as to the determination and
application of this policy.

5 C Club Identification/Signage Restrictions

A Healthy Lifestyle Club may not have any type of signage on the exterior
of their location, or surrounding the premises which identify the Club.
However a small plaque adjacent to the door of the club simply identifying
the Distributor and/or name of the club is permissible. Under the following
conditions:

— The plaque may be no larger than 210 x 297 mm (A4)

— Must ensure that the location is not perceived as a store, restaurant,
franchise or other “Retail Location”.

— Must not invite passersby to purchase Herbalife product.

W No two clubs operating from non-residential locations may have
identical or substantially similar names or plaques within 160 KM

radius (as determined by Herbalife, at its sole and absolute discretion).

This would include anything visible from the exterior that might
suggest that the location is a franchise.

W Plaques may not directly or indirectly identify, imply or signal that the
occupant is an Herbalife Independent Distributor (or otherwise indicate
an Herbalife business).

W Plaques may not advertise services offered as part of a Healthy
Lifestyle Club (for example, Herbalife product available, Weight Loss
Challenge logo, etc.).The following are a few examples of plaque do’s
and don'ts:

Do’s Don'ts
“Angela’s Shake Café”

“Healthy Nutrition Bar”
“Herbalife Weight Loss Shop”

Wellness Club / Center
“The Feel Good Zone”

W The plaque may not state or suggest that Herbalife products are
available for retail purchase on the premises.

W The plaque may not use the terms “Nutrition Club,” “Herbalife®,” “L.A.
Live,” “Mark Hughes,” “Liftoff®,” “Shapeworks®,” “Skin Activator®,”
“NouriFusion®” or any other Herbalife intellectual property, product
names or brands, or the word “shake” or any other words that imply or
signal that Herbalife products are available at that location.

W The following terms, and any similar terms, are not acceptable: “café,”
“restaurant,” “bar,” “mart,” “store,” or “shop.”

MW Signs that depict “Open/Closed” may not be visible from the exterior.

Provided that the Club operator adheres to the above specified points, the
use of the following terms and any similar terms are acceptable: “club,”
“center,” or “meeting”; Club operators may also use their business name
or the name of the individual or group.

5 D Window and Door Coverings

Nutrition Clubs operating in non-residential locations must ensure the
interior of the Club or activities taking place inside the Club are not visible
to persons from the exterior, by use of window and door coverings, and all
external doors must remain closed.

Window coverings must be frosted or opaque, and must be plain and
unbranded. Coverings for doors and windows may not contain any text,
graphics or pictures. for example: “Before & After” photographs, the word
“shake” or pictures of shakes, or any other products, even if unbranded
are not permitted as coverings.

Nothing that states, implies or suggests (even without words) that retail
products are available for purchase inside — should be visible from the
exterior of the club. For example: Herbalife products, posters, materials,

images should not be visible from the exterior of the club.

5 E Leasing, Renting or Sharing Club Locations

Nutrition Club operators may lease, rent or otherwise charge for clubs
located in non-residential locations which they make available to, or share
with, members of their downline organizations. However, the fees derived
may not exceed a 5% net profit to the offering Distributor, and the offering
Distributor (s) may not solicit or promote these locations to Distributors in
other organizations.

5 F Walk-In Traffic

A “walk-in prospect” is a person who visits a Nutrition Club for the first
time without a personal invitation and without having had any direct
contact with or a referral from the operator of the Club or an existing

Club member. Nutrition Club operators may sign up a walk-in prospect

as a member, but if the prospect cannot or will not sign up as a member,
the operator is then limited to offering the prospect a complimentary
shake, tea, and Herbal Aloe Concentrate as samples, and explaining the
Nutrition Club concept of socialization, product consumption and wellness
education among Club members, all in a fun and relaxed atmosphere.
Nutrition Clubs are not retail locations and operators may not state or
imply that they are. It is not permissible to sell product servings to anyone.
Product servings are only available to registered Nutrition Club members
as part of their daily, weekly or monthly membership fee. Free samples of
prepared products may be provided to encourage walk-ins to return and
become Club members. Please refer to Rule 5 C “Signage Restrictions for
Clubs Operating in Non-Residential Locations”.
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ENFORCEMENT PROCEDURES

Introduction

The Herbalife Rules of Conduct are in place to protect the business for all
Distributors. Violations of these rules are considered extremely serious.
Violations can have a significant negative impact on the business for

all Distributors as well as negatively influence the opinion of regulators,
the media or the public about Herbalife, its products and Distributors.
Herbalife attempts to educate our Distributors as to appropriate ethical
business practices. In the event of a violation, the Company attempts to
correct the violation by counseling the Distributor. However, more severe
measures may be required in more serious cases, including, but not
limited to, the following:

W Suspension of buying privileges
W Suspension of earnings

W Temporary or permanent suspension from the TAB Team Production
Bonus

W Suspension from speaking at an Herbalife function
W Financial penalties (Fines) or sanctions

W Termination or deletion of the Distributorship

1. Complaint Procedure

A Upon learning of a violation of the Rules of Conduct or other rules and
regulations, it is recommended that a Distributor attempt to contact the
Distributor in violation, advise them of the appropriate guidelines of the
Company referencing the section in the Rules and discuss the matter with
them. It is recommended that the complainant then advise the Distributor
in violation of the purpose of the rule and how the Distributor should
correct their conduct.

B If the alleged violator shows by word or conduct that they are unwilling
or refuse to cooperate, then Herbalife requests the Distributor report the
violation to the Company in writing on an Official Complaint Form which
can be obtained through Herbalife’s Distributor Services Department

or by accessing Herbalife's official website ge. MyHerbalife. com under
“My Documents & Policies”/“Documents Online.” The details required
will include the nature of the complaint and specific details to support
the allegations, such as names, addresses and telephone numbers of

all persons involved; dates, times, places, etc. It is important that the
complainant provide specific details to prove the violation. Herbalife

is not able to investigate or take action on insinuations or speculative
infringements. The Official Complaint Form must be signed and include
the Complainant’s Herbalife ID number. Anonymous complaints cannot be
made the basis for disciplinary action.

2. Suspension of a Distributorship

A The Distributorship may be placed in suspension at any time by Herbalife
while it is conducting an investigation. Suspension may include any or all
of the following:

W Suspension or denial of buying privileges
W Suspension or denial of payment for Royalty Overrides
W Suspension or denial of payment for TAB Team Production Bonus

W Suspension or denial of awards or benefits (i. e., vacations, pins, etc.)
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W Suspension from Speaking at Corporate Training Seminars or other
meetings representing the Company

W Prohibition from attending any Corporate Event, even if Distributor has
qualified for this event

W Suspension of any qualifications that may be in progress
W Suspension to hold one’s self out as an Herbalife Distributor

B Herbalife reserves the right to publish the violating Distributor’s name,
violation and penalty at its sole and absolute discretion.

3. Termination or Deletion of a Distributorship

A Herbalife maintains the right to terminate or delete a Distributorship at
any time, with or without giving prior notice, whenever it deems this is
the necessary and appropriate action.

B Termination means the complete cancellation of a Distributorship
and revocation of the Distributor’s right to conduct the Herbalife
business. This includes cancellation of their right to receive any further
income from the Distributorship whether accruing before or after the
termination date. The termination is effective on the date indicated in
the written notification from Herbalife to the Distributor.

C In cases of Dual Distributorships and other similar infringements, the
Distributor may be allowed to continue as an Herbalife Distributor, but
must do so in the proper line of sponsorship, as determined by the
Company in the application of the Rules of Conduct. In most cases, the
downline lineage of the deleted Distributorship’s organization will be
moved to the rightful line of sponsorship, with the Distributor.

D Upon termination or deletion of a Distributorship for any cause
pursuant to these rules, the Distributor will have no claim against
Herbalife as a result of the termination or deletion.

4. Procedures for Appeal

If a Distributor wishes to appeal a decision reached by Herbalife in cases
concerning suspension, monetary sanctions, termination or deletion of

a Distributorship, the Distributor has 15 days from the date of receiving
written notification from Herbalife advising of the decision, to submit
additional information or facts they believe should be considered. If the
request for appeal is not received within the allotted period of time, the
request will be denied.

The Distributors involved in the dispute may provide evidence and
additional proof they believe may be relevant to the decision by Herbalife.
However, Distributors must state why this information was not provided
during the initial investigation.

Herbalife will advise the Distributors in writing of the results of their
appeal. This decision does not create liability on the part of Herbalife to
pay compensation to the Distributor for loss of profits or goodwill.



Healthy Lifestyle Club Advisory

This Healthy Lifestyle Club is operated by Herbalife Independent Distributor
(“Operator”) . Operator’s mailing address

IS , and Operator’s business phone
number is . Operator, not Herbalife, is responsible for

all of the activities related to this Healthy Lifestyle Club.

Healthy Lifestyle Clubs are social gatherings, bringing people together with
a focus on good nutrition and general well-being. They are not retail stores or
outlets, nor are they restaurants or carry out establishments.

Registered Club members may carry-out one COLD tea per day from the
Club, but only in unbranded containers of not more than one single serving.
Carry-out of a COLD tea may only be for the personal consumption of that
Club member or another registered Club member. Carry-out is limited to one
COLD tea.

Healthy Lifestyle Club fees cover general operational costs and do not
represent the price or cost of products. Participants may share their
experiences after having used the products, but must always remember that
the products are not intended to diagnose, treat, prevent or cure any disease
or medical condition.

References to weight control relate to the Herbalife Weight Management
Programme including, amongst other things, a balanced diet, regular
exercise, adequate daily fluid intake, nutritional supplementation where
required and appropriate rest.

Income reported in Healthy Lifestyle Club materials, or in oral testimony at
Club gatherings is applicable to the individuals (or examples) presented and
are not a guarantee of your income, not are they typical. Any earnings will
depend on factors including your business skills and the effort and time you
put into the business.







Advisory for Healthy Lifestyle Club Operator

Although Healthy Lifestyle Clubs are not restaurants, carry-outs, or any other
type of food service establishment, Herbalife expects Healthy Lifestyle Club
Operators to adopt the highest standards of hygiene and sanitary practices.
Rule 1-N “Good Hygiene” itemizes practices that are required, and additional
best practices are available for review in the Healthy Lifestyle Club Manual.
The following core principles of good hygiene and sanitation are always
required:

e Keep your Club, particularly your entire kitchen area, clean at all times.

e Keep all tools and utensils used in food preparation, and in particular
blenders and cutting boards, clean at all times.

e Keep your hands and forearms clean at all times by washing them
frequently with antibacterial soap and warm water.

e Always use good quality (or boiled) water in preparing the Club’s
complimentary beverages.

e |nspect fruits and vegetables for freshness and quality, and wash them
prior to use.

e Always use disposable cups.

e Clean up any spillage immediately, and remove all rubbish promptly.







HEALTHY LIFESTYLE CLUB NOTIFICATION FORM MONGOLIA

CLUB NAME, WINDOW AND DOOR COVERING REQUIREMENTS
Distributors operating Healthy Life-style Clubs from non-residential locations are required to submit a Notification Form to Herbalife,
prior to the official opening date of their Club.

WHY DO | NEED TO SUBMIT A NOTIFICATION FORM?

Submitting your Notification Form will help you stay connected with the latest news and updates on trainings and promotions. This
notification process will allow Herbalife to review your proposed Club name, window and door covering ideas prior to your Club’s
opening date and avoid premature expenditures that may not be compliant with Herbalife’s Rules of Conduct and Distributor Policies.
As stated in Herbalife’s Healthy Life-style Club Rules, Healthy Life-style Clubs are not franchises. Therefore, their overall appearance
must be unique to avoid the appearance of a franchise.

DO | NEED TO SUBMIT ADDITIONAL INFORMATION WITH MY NOTIFICATION FORM?
Yes. Please, submit the following with your completed Notification Form:

For planned Healthy Life-style Club located in a non-residential location:
Please Note: Window coverings must be frosted or opaque, and must be plain and unbranded. Coverings for doors and windows
may not contain any text, graphics, color schemes, or pictures/images”

For existing Healthy Life-style Clubs located in a non-residential location:
¢ Photos of each window and door covering (curtain or shade).
e An overall photo that captures the entire exterior of the Club’s structure.

Distributors may not have any type of signage on the exterior of their location, or surrounding the premises which identify the
Club.

PRIMARY HEALTHY LIFE-STYLE CLUB OPERATOR

Only one Distributor per club is responsible for submitting a Healthy Life-style Club Notification Form. This Distributor is considered
the Primary Healthy Life-style Club Operator. Additional Club Operators may be listed on the Notification Form. A Notification Form is
required for every non-residential Healthy Life-style Club location.

WHERE DO | SUBMIT MY NOTIFICATION FORM AND ADDITIONAL INFORMATION?
For your convenience, there are three (3) simple ways to submit your Notification Form and the additional information required:

1) Email to: rsclub@herbalife.com

2) Mail to: DEC; Filuet Georgia LLC
44, Agmashenebeli Street
2-nd Postal Division
PO Box 68
Thilisi 0102, Georgia
3) Fax to: +976 77008893



Distributors operating Healthy Life-style Clubs from residential locations are also encouraged to submit a Notification Form.

PRIMARY (MAIN) HEALTHY LIFE-STYLE OPERATOR’S INFORMATION:
Last Name: FirstName:

Distributor ID#: Team Level:

PLEASE CHECK ONE OF THE FOLLOWING:

Planned Healthy Life-style Clubs:

[ 1 am planning to open a Healthy Life-style Club and | am submitting this form for the first time.
Anticipated opening date of Healthy Life-style:

Existing Healthy Life-style Clubs:
[ My Healthy Life-style Club is open, but | am submitting this form for the first time. Opening date:

1 1 previously submitted this form, but have an update/change to my Healthy Life-style Club name, and/or window/door coverings.

L I am closing or have closed my Healthy Life-style Club. Date of Closure:

1 | wish to change the Primary Operator

Proposed Primary Operator’s Name: [D# In this
case, both Distributors must sign* this form.

My Club is located in a (check appropriate box): L] Non-residential location ] Residential location

Club Name:

Club Address:
City: State: ZIP Code:
Daytime Phone: Website URL:

E-mail Address:

Daily Club Operation Hours: Weekend Club Operation Hours: to

Who trained you on the Healthy Life-style Club Rules?

Please list the names of any additional (secondary) Distributors who will also be operating from your Club location:

Last Name: First Name:
Distributor ID#: Team Level:
Last Name: First Name:
Distributor ID#: Team Level:
Last Name: First Name:
Distributor ID#: Team Level:

lacknowledge that | have reviewed and will abide by Herbalife's Rules of Conduct and Supplemental Rules, which include Healthy Life-style
ClubRules.Acompletesetof Herbalife'sRules areavailableinyour Career Book, through Distributor Services, oronline atru.MyHerbalife.com.

Signature: Date:

*Signature: Date:

Please be aware that incomplete forms may delay the window and door covering confirmation process of your Healthy Life Style. Failure to submit a Notification Form to
Herbalife may result in sanctions to your Distributorship.

©2011 Herbalife Distribution Limited. All rights reserved.
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