
komerciuli saqmianobisa 

da marketingis marTvis gegma



saerTaSoriso komerciul saqmianobaSi 

SesaZleblobebis Sesaxeb saxelmZRvanelos 

mocemuli Tavi SemuSavebulia kompaniaH

Herbalife-s mmarTvelobiTi politikis gacnobis 

mizniT, romelic emsaxureba yoveldRiur 

Seuferxebel komerciul saqmianobas.

Cven daJinebiT girCevT, waikiTxoT da gaigoT 

masSi arsebuli yvela informacia dawvrilebiT, 

raTa sruli moculobiT gaigoT Tqveni, rogorc 

kompania herbalaifis distributoris ara marto 

valdebulebebi, aramed uflebebic.

Cven migvaCnia, rom kompania Herbalife-s warmoebisa 

da marketingis gegma optimaluri gegmaa 

mrewvelobaSi. Cven aseve gvjera Cveni 

distributorebisa da maTi mxardaWeris 

erToblivi samuSaos Sesrulebisas umaRlesi 

eTikuri standartebis dacvisTvis. Cven 

veyrdnobiT kompania Herbalife-s, misi gayidvebisa 

da marketingis gegmis da misi damoikidebeli 

distributorebisgan Semdgari msoflio 

sadistributoro qselis mTlianobis principebs.

SekveTebis telefoniT,  faqsiT, fostiT an 

piradad ganTavsebisaTvis gayidvebis centrSi, 

mimarTeT misamarTze: saqarTvelo, 0162, Tbilisi, 

TamaraSvilis q. 4a, tel.: +(995 32) 202929, 

faqsi: +(995 32) 202928, ufasod: 8 800 717171

niSvnelovani rCevebi SekveTisas:niSvnelovani rCevebi SekveTisas:

rodesac ki xdebiT distributori, Tqven geZlevaT 

SesaZlebloba SeiZinoT produqcia Tqveni 

sponsorisgan, pirveli zemdgomi kontroliorisgan, 

an pirdapir kompania Herbalife-Si. rodesac ki 

Tqven iRebT kompania Herbalife-s kontrolioris 

uflebamosilebas, Tqven unda yovelTvis SeiZinoT 

produqcia pirdapir kompaniaSi from Herbalife. 

arsebobs ramdenime moxerxebuli meTodi, romelic 

SegiZliaT gamoiyenoT kompania Herbalife-Si SekveTis 

pirdapiri ganTavsebisTvis: telefoniT, faqsiT, 

fostiT an piradad gayidvebis centrSi.

yvela SekveTa gaigzavneba dauyovnebliv sruli 

gadaxdis Semdeg. gaxsovdeT, rom SekveTis procesi 

kompiuterizebulia, amitomac SekveTis Sesrulebis 

Semdeg misi Secvla an koreqtireba SeuZlebelia. 

Sesabamisad, ara aqvs mniSvneloba, romel meTods 

airCevT Tqveni SekveTis ganTavsebisaTvis, 

mniSvnelovania is, rom SekveTa winaswar iqnas 

momzadebuli misi swori da swrafi damuSavebis 

uzrunvelsayofad. yvela SekveTa anazRaurdeba 

srulad, mtkicdeba da muSavdeba imisaTvis, rom 

Herbalife-ma SeZlos SekveTis Sesruleba. 

yovelTvis gaxsovdeT Semdegi informacia:

moamzadeT Tqveni SekveTa winaswar misi swrafi 

da swori damuSavebisaTvis

naTlad miuTiTeT SekveTis Tve

gqondeT mzad Herbalife-s Tqveni saidentifikacio 

nomeri

srulad miuTiTeT Tqveni sponsoris gvari, sa 

saidentifikacio nomeri da gaugzavneT srulad 

kvalificiur sponsors (sks)

miuTiTeT meTodi da gagzavnis misamarTi, 

mimRebis gvari da Sesabamisi telefonis nomeri 

(Tu arsebobs)

moiyvaneT fasdaklebis Sesabamisi procenti

■

■

■

■

■

■

moiyvaneT gadaxdis meTodi da gadaxdis 

Sesabamisi wvrilmani informacia (anu 

sakredito baraTis nomeri, moqmedebis vadis 

amowurvis TariRi da a.S.)

moiyvaneT partiis nomeri, saqonl (eb) is 

saxelwodeba da raodenoba, romelic unda 

SeukveToT

SekveTebis telefoniT da faqsiT SekveTebis telefoniT da faqsiT 

ganTavsebisTvisganTavsebisTvis

SekveTis ganTavsebisTvis darekeT:

telefoni: +(995 32) 20 29 29, ufaso 8  800 717171

faqsi: +(995 32) 20 29 28

Email: filuet@ge.filuet.com

samuSao saaTebi: orSab-parask. 10:30-dan 19:00-mde, 

Tvis bolo SabaTs. 11:00-15:00.

miiReba telefoniT gadaxdis Semdegi meTodebi:

miiReba yvela ZiriTadi sakredito da sadebeto 

baraTi: VISA, Mastercard

eleqtronuli gadaricxvebi unda warmoadgendes 

bankTaSoris operaciebs

angariSsworebis Semdeg Tqveni SekveTa 

gadaecema sawyobs gagzavnisaTvis

■

■

■

■

■

SekveTis proceduraSekveTis procedura

komerciuli saqmianobis marTvakomerciuli saqmianobis marTva
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SekveTebis ganTavseba gayidvebis centrSiSekveTebis ganTavseba gayidvebis centrSi

gayidvebis centrSi xelmisawvdomia Semdegi 

momsaxureba:

ganaTavseT SekveTa, gadaixadeT naRdi fuli 

an safasuri sakredito/sadebeto baraTis 

meSveobiT da dauyovnebliv waiReT SekveTa 

sawyobidan

ganaTavseT da gadaixadeT SekveTebi IBP, 

romlebic SeiZleba waiRoT dauyovnebliv

moiyvaneT potenciuri klientebi, SeiZineT IBP, 

SeavseT gancxadebis forma da waradgineT 

dasamuSaveblad

Sales Center AddressSales Center Address

saqarTvelo, 0162, Tbilisi, TamaraSvilis q. 4a

gayidvebis centris muSaobis saaTebigayidvebis centris muSaobis saaTebi

orSab-parask. 10:30-dan 19:00-mde, Tvis bolo SabaTs. 

11:00-15:00.

SekveTebi telefoniT / faqsiT / SekveTebi telefoniT / faqsiT / E-mailE-mail /  / 

fostiTfostiT

SekveTis ganTavsebisTvis, mimarTeT satelefono 

momsaxurebis centrs:

telefoni: +(99532) 202929, ufaso 8 800 717171

faqsi: +(99532) 202928

Email: filuet@ge.filuet.com

gadaxdis politikagadaxdis politika

daSorebuli SekveTebis gadaxda SeiZleba 

eleqtronuli gzavniliT an sakredito / sadebeto 

baraTis meSveobiT.

eleqtronuli gzavnilieleqtronuli gzavnili

nebismier distributors SeuZlia SeiZinos 

kompania Herbalife-s produqcia misi safasuris 

gadaxdiT bankTaSorisi gzavnilis meSveobiT Tu 

am meTodis gamoyeneba gsurT, mimarTeT kompania 

Herbalife-s distributorTa momsaxurebis 

ganyofilebas am operaciis swori wesiT 

warmoebis Sesaxeb konsultaciis misaRebad. 

eleqtronuli gzavniliT gadaxdili SekveTebi 

gaigzavneba kompania Herbalife-Si Sesabamisi Tanxebis 

miRebisas.

■

■

■

dazianebuli produqciadazianebuli produqcia

Tqven unda SeamowmoT yvela tvirTi misi miRebis 

momentSi dazianebebis arsebobaze. imisTvis, 

rom gamoacxadoT reklamacia, distributorTa 

momsaxurebis ganyofilebas unda SeatyobinoT 

saqonlis dazianebebis Sesaxeb da misceT mZRols 

misi naxvis saSualeba. dazianebuli saqonlis 

miRebis SemTxvevaSi unda SegvatyobinoT 3 dRis 

ganmavlobaSi.

Tqveni tvirTis miRebisasTqveni tvirTis miRebisas

Herbalife-s yvela produqcia SesaniSnav 

mdgomareobaSia, rodesac tvirTi modis 

gadamzidvelTan, Cveni sadistributoro centris 

dasatvirT moedanze. sanam Tqvens tvirTze 

xelmoweras “miRebulia” datovebT, ar dagaviwydeT 

Semdegi:

Tqveni xelmowera niSnavs, rom Tqven miiReT 

tvirTi damakmayofilebel mdgomareobaSi 

(Tu sxvagvarad aRniSnuli ar aris)

daTvaleT Tqvens tvirTSi arsebuli yuTebis 

raodenoba an SesafuTi furcliT an yvela 

yuTze miTiTebuli ricxvebis mixedviT, 

magaliTad, 3-dan 1. an 3-dan 2 da a.S.

gaakeTeT xelmowera “miRebulia” mxolod 

faqtobrivad miRebuli yuTebis raodenobaze

gadaxedeT tvirTs aSkara dazianebebis 

arsebobaze. (Tu garedan aSkara dazianebebi ar 

aris, isini SeiZleba iyos Signidan)

ixileT Tavi “komerciuli aqtebi” qvemoT

miaqcieT yuradReba nebismier dazianebebs an/da 

yuTebis naklebobas gadamzidavis zednadebze 

■

■

■

■

■
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komerciuli aqtebikomerciuli aqtebi

dakargul (srulad an nawilobriv) tvirTebze 

unda SeatyobinoT kompania Herbalife-s sami dRis 

vadaSi maTi masvlis gaangariSebuli droidan

nebismieri faruli dazianebis Sesaxeb, 

romelsac aRmoaCenT mitanisas, SekveTis waRebis 

Semdeg, unda dauyovnebliv SeatyobinoT kompania 

Herbalife-s komerciuli aqtis dawvrilebiTi 

ganxilvisTvis. SeinaxeT dazianebuli tvirTis 

originaluri SefuTva, yvela SesafuTi masalis 

CaTvliT, da satransporto tara, kompania 

Herbalife-s Semdgomi instruqciebis miRebamde

gadazidvasTan dakavSirebuli sakiTxebigadazidvasTan dakavSirebuli sakiTxebi

gadazidvis mimarT romelime gansakuTrebuli 

moTxovnis an gansazRvrul gagzavnasTan 

dakavSirebuli problemis gaCenamde daukavSirdiT 

distributorTa momsaxurebis adgilobriv 

ganyofilebas.

SekveTebis gaangariSebis Sesaxeb miTiTebebs SekveTebis gaangariSebis Sesaxeb miTiTebebs 

miiRebT Tvis bolosmiiRebT Tvis bolos

I. zogadi informaciaI. zogadi informacia

A. distributorTa momsaxurebis yvela 

saerTaSoriso ganyofileba Riaa Cveulebrivi 

samuSao saaTebis ganmavlobaSi Tvis daniSnul 

(Cveulebriv bolo) dRes (Tdd).

B. Tdd-s dRisTvis miRebuli yvela SekveTis 

Rirebuleba unda gadaxdili iqnas am Tvis 

bolomde am Tvis gayidvebis moculobis 

gaangariSebisTvis.

1. eleqtronuli gadaxdebi miiReba Tdd-s dRes 

samuSao dRis bolomde da unda Sevides 

kompania Herbalife-Si araugvianes Semdegi Tvis 

me-5 dRisa.

2. eleqtronulma gadaxdebma SeiZleba 

daikavos minimum 1-2 dRe, sanam Cven miviRebT 

saboloo dadasturebas.

3. kompania Herbalife ar agebs pasuxs fulad 

gadaricxvebze, romlebic ar Semodis Cvens 

angariSze dadgenil bolo vadamde.

4. eleqtronuli gadaxdebi unda iyos 

bankTaSorisi operaciebi.

C. distributorebi ageben pasuxs saWiro 

SeTanxmebebis gaformebaze, gadasaxdelebis 

droul miRebaze da saTanado kreditis 

xelmisawvdomobaze, sakredito baraTis 

meSveobiT SenaZenis dadasturebis 

uzrunvelyofisaTvis.

D. Tu Tdd modis Semdegi Tvis dasawyisze, 

ris Sedegadac gamodis ormagi moculobis 

gayidvebis Tve, distributorebi ageben 

pasuxs SekveTis Tvis gansazRvraze, romlis 

mixedviTac maT unda moaxdinon SekveTebis 

moculobis gaangariSeba.

■

■

II. distributorTa momsaxurebis ganyofilebaII. distributorTa momsaxurebis ganyofileba

A. samuSao saaTebi / distributorTa mamsaxurebis 

ganyofileba

1. orSabaTi-paraskevi: 8.30-18.00

B. samuSao nomrebi / misamarTebi

1. a. distributorTa momsaxurebis xazi^

 ufaso saqarTvelosTvis – 8  800 707070

b. faqsi mxolod SekveTebis miRebisTvis: + 

(99532) 20 29 28

c. E-mail: filuet@ge.filuet.com

b. safosto misamarTi:

F Filuet Georgia Ltd, 44, aRmaSeneblis q.

me-2 safosto ganyofileba

s / y 68

saqarTvelo 0102, Tbilisi

2. distributorTa momsaxurebis ganyofilebis 

Cveni gundi srulad momzadebulia, rom 

upasuxos nebismier SekiTxvas, romelic 

SeiZleba gagiCndeT, maT Soris informacia 

produqciis Sesaxeb, cnobebi kvalifikaciis 

miRebaze, marketingis gegmebze da a.S. 

III. DSekveTebis ganTavsebis bolo vadebiIII. DSekveTebis ganTavsebis bolo vadebi

A. yvela satelefono SekveTa ganTavsebuli da 

srulad gadaxdili unda iqnas 19:00 saaTamde 

Tdd-s. gTxovT moamzadoT SekveTa iqamde, 

sanam satelefono momsaxurebis centrSi zars 

ganaxorcielebdeT.

B. yvela SekveTa faqsiT aucileblad unda 

gadaigzavnos faqsiT, miRebul iqnas 

kompaniaSi Herbalife, da gadaxdil iqnas 

Sesabamisi gadasaxadi Tdd-s SuaRamemde 

(rekomendirebulia SeinaxoT aslebi faqsis 

saxiT mosuli dadasturebebisa).

C. yvela safosto SekveTa unda iqnas daniSnuli 

safosto StampiT ara ugvianes 12 saaTisa, 

da miRebuli kompania Herbalife mier ara 

ugvianes momdevno Tvis mexuTe dRisa. (imisda 

miuxedavad, Tu ra dRe uwevs). Sesabamisi 

gadasaxadi aRricxul unda iqnas SekveTasTan 

erTad.

D. piradi SekveTebi aucileblad unda ganTavsdes 

srulad da gadaxdil iqnas 19:00 saaTamde 

(adgilobrivi droiT) daTqmul dRes. 

gTxovT, moamzadoT Tqveni SekveTa iqamde, 

sanam gadascemT mas gayidvebis centris 

warmomadgenels.

E. yvela SekveTa el-fostis meSveobiT 

aucileblad unda iqnas ganTavsebuli da 

srulad gadaxdili Tdd-s SuaRamemde
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IV. ETvis bolos daxurvaIV. ETvis bolos daxurva

A. bolo vadebi dgindeba kompania Herbalife 

mier imisaTvis, rom uzrunvelyofil iqnas 

damatebiTi anazRaurebis zusti gacema yvela 

da TiToeuli distributoris mimarT.

B. yvela SekveTa unda iqnas miRebuli da 

gadaxdili dRes an mis Semdeg, raTa daTvlil 

iqnas SekveTebis moculoba am TveSi. 

eleqtronuli gadaxdebi unda iqnas miRebuli 

ara ugvianes momdevno Tvis mexuTe dRisa.

C. Tdd-s dRe aris yvelaze bolo dRe Tqveni 

SekveTis damuSavebisaTvis mimdinare TveSi.

D. gadaxdis bolo vada wina Tvis SekveTebis 

moculobasTan dakavSirebiT aris mexuTe dRe 

TiToeuli Tvisa, imisda miuxedavad, Tu ra 

dRes uwevs Tdd faqtiurad.

E. SekveTa (SekveTebi) itvirTeba sruli gadaxdis 

Semdeg.

F. rogorc ki SekveTa gamzaddeba dasatvirTad, 

masSi ikrZaleba cvlilebebis Setana.

sagadasaxado informaciasagadasaxado informacia

Semdegi punqtebi naTels hfens Herbalife 

distributorTa ZiriTad momentebs. es informacia 

ar ganekuTvneba im yvela aspeqtis registraciisa 

an dabegvris gaxsnas, rac SeiZleba Seexos Tqvens 

sadistribucio moRvaweobas. amitomac Cven 

vurCevT distributorebs gaiaron konsultacia 

sakuTar sagadasaxado konsultantTan an 

konsultantTan biznesis warmoebis dargSi an 

mimarTon adgilobriv sagadasaxado organoebs.

A. saSemosavlo gadasaxadi da angariSgeba. saSemosavlo gadasaxadi da angariSgeba

1. saqarTvelos kanonmdebloba saSemosavlo 

gadasaxadTan dakavSirebiT moiTxovs, rom 

fizikurma pirebma komerciuli saqmianobidan 

miRebuli Semosavlidan awarmoon angariSgeba 

aseTi SemosavlebiT. rezidentebma da 

ararezidentebma unda Caabaron deklaracia 

saSemosavlo gadasaxadTan dakavSirebiT im 

komerciuli saqmianobidan, rac xorcieldeba 

saqarTveloSi. distributorebs ekisrebaT 

sruli pasuxismgebloba arsebuli angariSgebis 

miwodebaze maTi Semosavlebisa da 

gadasaxadebis gadaxdis Sesaxeb.

2. saqarTveloSi dadgenilia specialuri wesebi 

fizikur pirTaTvis, romlebic muSaoben 

mcire da saSualo biznesis sferoSi. 

mikrobiznesis warmomadgenlebi (wliuri 

brunva ara umcires 30.000 qarTuli larisa 

daqiravebuli muSakebis ar arsebobiT da 

sabrunavi kapitali ara umetes 45.000 qarTuli 

larisa) uflebamosilni arian srulad 

ganTavisufldnen gadasaxadebisagan. mcire 

biznesis warmomadgenlebi (wliuri brunva ara 

umcires 100.000 qarTuli larisa da sabrunavi 

kapitali ara umcires 150.000 qarTuli larisa) 

ixdian brunvis 5%, da Tavisufldebian sxva 

gadasaxadebisagan. gadasaxadis koeficienti 

mcire biznesisaTvis ecema 3%-mde, Tuki 

dokumentaciiT dadasturebuli danaxarjebi  

komerciuli saqmianobisaTvis (garda 

saSemosavlo gadasaxadisa) aWarbebs brunvis 

60%. mcire an saSualo biznesis dabegvris 

reJimis gamoyenebisaTvis fizikuri pirebi 

komerciuli saqmianobis dawyebamde unda 

daaregistrirdne sagadasaxado organoebSi.

3. mniSvnelovania dadgindes da mxari 

daeWiros Tqveni komerciuli saqmianobis 

Sesaxeb angariSgebis dokumentaciis sworad 

warmarTvas. mikrobiznesisaTvis saWiroa 

TiToeul gayidvaze angariS-faqturebis 

gaformeba ori egzemplariT (erTi 

myidvelisaTvis da erTic gamyidvelisaTvis), 

romelSic miTiTebulia gamyidveli, rogorc 

mikrobiznesis monawile da mikrobiznesSi 

saqmianobis registraciis Sesaxeb mowmobaTa 

raodenobiT. mcire biznesisaTvis aseve 

aucilebelia dokumentaciiT uzrunvelyofa, 

rac kavSirSia sakontrolo-sakaso manqanebTan. 

biznesis sxva saxeobaTaTvis xelmisawvdomia 

ara Zviri sistemebi xelovnuri marTvisa 

an kompiuterizebuli sistemebisa, an Tqven 

SegiZliaT daiqiravoT gamocdili buRalteri. 

qarTuli kanonmdeblobis Sesabamisad, 

sagadasaxado angariSgeba unda iqnas 

warmoebuli minimum eqvsi wlis manZilze, 

magram SeiZleba moTxovnil iqnas saaRricxvo 

dokumentacia ufro xangrZlivi periodiTac.

4. rogorc es miTiTebulia sadistribucio 

SeTanxmebaSi, Herbalife-igi orientirebulia 

biznesze, romlis mixedviTac distributorTa 

qceva unda Seesabamebodes eTikisa da 

wesierebis umaRles standartebs. am mizeziT 

yvela distributorma saqarTveloSi unda 

acnobos swori saidentifikacio nomrebi 

gadasaxadis gadamxdelebisa. distributori 

agebs pasuxs imaze, rom gadasaxadis 

gadamxdelTa gvarebi, misamarTebi da 

saidentifikacio nomrebi iqnas warmodgenili 

da Sesabamisad daregistrirebuli Herbalife 

sistemebSi da aucileblad unda ecnobos 

saWiro cvlilebebis SemTxvevaSi.

B. damatebiTi Rirebulebis gadasaxadi (dRg). damatebiTi Rirebulebis gadasaxadi (dRg)

1. distributori agebs pasuxs dRg-s 

registraciaze, Tuki gayidvaTa moculoba 

wina 12 kalendaruli Tvis ganmavlobaSi 

aWarbebs 100.000 qarTul lars. gadasaxadis 

gadamxdeli aris dRg-s gadamxdeli 

miTiTebuli zRvaris awevis miTiTebiT ori 

samuSao dRis ganmavlobaSi. registraciis 

Semdeg, distributorma unda daricxos 

biznesis warmoebabiznesis warmoeba
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dRg 18 %-s odenobiT darCenili mogebidan. 

daregistrirdeba ra gadasaxadis gadamxdeli 

dRg-s gadamxdelad, distributorma unda 

Caabaros angariS-faqtura dRg-s miTiTebiT 

kompania Herbalife anazRaurebis daricxviT Tuki 

aseTi angariSi ar iqneba miRebuli, momavali 

anazRaureba dakavebul iqneba im dromde, sanam 

ar miiReba anagariS-faqtura wina anazRaurebis 

daricxvis mizniT.

C. komerciuli licenziebi da registracia. komerciuli licenziebi da registracia

TavianTi komerciuli saqmianobis dawyebisas 

distributorebma unda daaregistriron is 

iusticiis saministros sajaro reestris erovnul 

saagentoSi. 

zemoT miTiTebuli informacia SeiZleba 

Seicvalos xelisuflebis gadawyvetilebiT. 

Tqveni piradi situaciis gasarkvevad an 

SekiTxvebis arsebobis SemTxvevaSi girCevT, 

mimarToT sagadasaxado samsaxuris adgilobriv 

ganyofilebebs an Tqens kvalificiur 

sagadasaxado konsultants.

mniSnelovani informaciamniSnelovani informacia

distributorebi awarmoeben Herbalife-s komerciul 

saqmianobas TviTdasaqmebuli damoukidebeli 

kontragentebi. maT ekisrebaT pasuxismgebloba 

TavianT xarjebze da romelime maT mimarT 

gamoyenebyl gadasaxadze, TviTdasaqmebulebidan 

amosaRebi gadasaxadebis CaTvliT. isini ar 

iTvlebian kompania Herbalife-s TanamSromlebad 

saxelmwifo an romelime sxva gadasaxadebiT 

dabegvris mizniT da ar acxadeben sapirispiros. 

distributorebi valdebulni arian, 

TavianTi komerciuli saqmianobis dawyebisas 

daaregistrinon is iusticiis saministros sajaro 

reestris erovnul saagentoSi.

imis gaTvaliswinebiT, rom distributorebs, 

romlebic ewebian samewarmeo saqmianobas 

saqarTveloSi, moeTxovebaT adgilobrivi 

sagadasaxado kanonmdeblobis dacva da 

pasuxismgebel organizaciebSi dadgenil 

vadebSi gadasaxadebis gadaxda, kompania 

Herbalife distributorTa gadasaxdelebis 100% 

gadasaxdelebs agzavnis adgilobrivi dabegvris 

gamoyenebis gareSe. sagadasaxado kanonmdeblobis 

normebTan Sesabamisobaze pasuxismgebloba 

ekisrebaT distributorebs. 

gaamaxvileT yuradReba imaze, rom piradi 

SenaZenebis moculobaze (pSm) 7500 qulis 

odenobis piradi moxmarebis wliuri zRvari 

dadgenilia distibutorTaTvis, romlebic ar 

arian registrirebuli rogorc indmewarmeebi.

saqarTveloSi momuSave sagadasaxado 

registraciis nebismier saxis indiviualuri 

mewarmeebi, romlebsac surT gazardon 7500 

pmS zRvari, waradgenen kompania Herbalife-Si 

amonawers reestridan rezidenti/ararezidenti 

indmewarmisTvis

dRg-s gadamxdelebs aqvT kompaniaSi 18% 

anazRaurebis miRebis ufleba. aseTma 

distributorebma unda warudginon kompanias 

werili sagadasaxadi inspeqciidan, romelic 

dasturebs dRg-s sagadasaxado reJims, da 

gaugzavnon originalSi angariS-faqtura 

dRg-s gamoyofiT gadasaxdelze, romelic 

miRebuli iqna wina TveSi. Semosavlis misaRebad 

distributorebma unda Seavson da xeli 

moaweron fuladi saxsrebis saerTaSoriso 

gadaricxvis saregistracio formas (mimarTeT 

formebis CamonaTvals am TavSi)

mocemuli forma unda Seivsos, rogorc 

ki distributorebi daiwyeben gadaxdis 

gadaricxvebis gamoyenebas (aRsaniSnavia 

“Tavdapirveli dadgenileba”), agreTve, 

Tu distributorebi sabanko rekvizitebi 

icvleba (unda moiniSnos “cvlileba”), an, Tu 

distributorebi uars amboben am momsaxurebaze 

(unda moiniSnos “uari registraciaze”)

saxsrebis gadaricxva SesaZlebelia mxolod im 

SemTxvevaSi, Tu sabanko angariSi gaxsnilia aSS 

dolarebSi

saxsrebi SeiZleba gadaricxos bankSi 

Semnaxvel an mimdinare angariSebze. Tu sabanko 

angariSis tipi Tqvens mier ar aris aRniSnuli, 

Semosavlebi gaCumebis principiT gadairicxeba 

Tqvens mimdinare sabanko angariSze

gTxovT, formis Sesavsebad daxmarebisTvis 

mimarToT im bankis TanamSromlebs, sadac 

gaxsnili gaqvT sabanko angariSi. arasworad 

miTiTebuli sabanko rekbizitebi SeiZleba 

gadaxdis dagvianebis mizezi gaxdes

forma unda Seivsos laTinuri asoebiT. 

daicaviT Sesavsebis instreqcia formis ukana 

gverdze 

SegiZliaT mimarToT sadistributoro 

urTierTobebis xazs (zari ufasoa 

saqarTvelosTvis 8 800 707070), Tu gagiCndebaT 

raime SekiTxva saqarTveloSi Semosavlis 

misaRebad arsebul moTxovnebTan dakavSirebiT.

■

■

■

■

■

■
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qvemoT mocemulia misamarTebi, telefonis 

nomrebi da samuSao saaTebi mTavari ofisisa 

kompaniisa Herbalife da ofisisa, romelic 

mdebareobs irlandiasa da did britaneTSi. 

kompania Herbalife distributorebs SeuZliaT 

SeukveTon produqcia an literatura, romelic 

daitvirTeba nebismieri sadistribucio centridan. 

Tumca, aranairi produqti an masala ar iqneba 

datvirTuli saerTaSoriso sazRvrebs miRma. 

gTxovT, mimarToT distributorTa momsaxurebis 

adgilobriv centrs saerTaSoriso SekveTis 

ganTavsebis mizniT.

ofisebiofisebi

herbalaif interneiSenali, amerika, ink.herbalaif interneiSenali, amerika, ink.

mTavari ofisi – distributorTa momsaxureba

23805 arlingtonis gamziri

toransi, CA 90501, aSS

ZiriTadi nomeri: (310) 891-3949

saaTebi: orSabaTi-paraskevi 17:30wT

800 W olimpiuri bulvari

los anjelesi, CA 90080, aSS

ZiriTadi nomeri: (310) 410-9600

saaTebi: orSabaTi-paraskevi 8:30-17:30 

Sps “filuet saqarTvelo”Sps “filuet saqarTvelo”

saqarTvelo, 0162, Tbilisi, TamaraSvilis q. 4

safosto misamarTi:

aRmaSeneblis 44, meore safosto ganyofileba

a/a 68

saqarTvelo 0102, Tbilisi

ufaso nomeri saqarTvelosTvis 8 800 707070

telefoni: + (995 32) 202929; 

faqsi: + (995 32) 202928

mail: filuet@ge.filuet.com

samuSao saaTebi: orSabaTi-paraskevu 10:30-19:00

adgil. 11:00-15:00 

imisaTvis, rom miiRoT informacia kompania 

Herbalife distribuciuli centrebis Sesaxeb 

mTeli msoflios masStabiT, mimarTeT 

www.myherbalife.com veb-gverdze mocemul 

CamonaTvals an daukavSirdiT distributorTa 

momsaxurebis ganyofilebas.

Tuki gagiCndebaT SekiTxvebi, an moiTxovT 

daxmarebas SekveTis ganTavsebis mizniT, mimarTeT 

distributorTa momsaxurebis adgilobriv 

ganyofilebas.

saWiroa Tu ara davicado distributoris saWiroa Tu ara davicado distributoris 

gancxadebis damuSavebamde SekveTis gancxadebis damuSavebamde SekveTis 

ganTavsebamde?ganTavsebamde?

Tqven gaqvT ufleba SeiZinoT Herbalife produqcia 

Tqvens sponsorTan, pirvel sruli kvalifikaciis 

mqone supervaizerTan, an pirdapir kompaniis 

gayidvaTa centrSi, pirdapir gayidvaTa 

centrSi gancxadebis gakeTebisas (rasac Tan 

axlavs TqvenTvis fasdakleba), gamoiyeneba 

ra Herbalife saidentifikacio nomeri, romelic 

miTiTebulia Tqveni oficialuri distributoris 

saregistracio baraTze. igi Sedis saerTaSoriso 

biznes paketSi.

rogor ganvaTavsoT SekveTa?rogor ganvaTavsoT SekveTa?

es martivia! Tqven SegiZliaT ganaTavsoT 

SekveTebi Tqveni sponsoris saSualebiT, 

supervaizerisa an pirdapir kompania Herbalife 

saSualebiT. roca Tqven xdebiT supervaizeri, 

Tqven unda SeiZinoT uSualod kompaniaSi Herbalife 

Tqven SegiZliaT ganaTavsoT SekveTebi kompaniaSi 

Herbalife telefoniT, faqsiT, fostiT an Cvens 

gayidvaTa centrSi mosvliT.

SemiZlia Tu ara wavide gayidvaTa centrSi SemiZlia Tu ara wavide gayidvaTa centrSi 

da piradad wamoviRo sakuTari produqcia?da piradad wamoviRo sakuTari produqcia?

diax, Tqven SegiZliaT ganaTavsoT SekveTa 

gayidvaTa centrSi da dauyovnebliv wamoiRoT is.

SemiZlia Tu ara mivmarTo pirdapir kompania SemiZlia Tu ara mivmarTo pirdapir kompania 

HerbalifeHerbalife SekiTxvebze pasuxis misaRebad? SekiTxvebze pasuxis misaRebad?

Cven vmuSaobT imisaTvis, rom gagiwioT Tqven 

nebismieri SesaZlo daxmareba. Cevn girCevT 

jer gaecnoT wigns kariera da imuSaoT 

Cvens sponsorTan an supervaizerTan erTad, 

imdenad, ramdenadac maT ar gaaCniaT aranairi 

gamocdileba. TumcaRa, Tuki Cven SegviZlia 

raimeTi mainc dagexmaroT, mimarTeT kompania 

Herbalife distributorTa momsaxurebis 

ganyofilebas.

ramdenad swrafad iqneba damuSavebuli Cemi ramdenad swrafad iqneba damuSavebuli Cemi 

SekveTa da ramden xans gastans misi CemTan SekveTa da ramden xans gastans misi CemTan 

miwodeba?miwodeba?

yvela SekveTa itvirTeba momdevno samuSao dRes, 

yvela SesaZleblobis arsebobis SemTxvevaSi, 

Tuki miRebulia gadasaxadi da damuSavebulia 

SekveTa. rasakvirvelia, transportirebis dro 

damokidebulia daniSnulebis adgilze da 

transportirebis saSualebebze, romelsac Tqven 

airCevT (aseTis arsebobis SemTxvevaSi). gTxovT, 

gaecaniT didi britaneTisa da irlandiis moqmed 

prais-listebs miwodebis drois gacnobis mizniT.

xSirad dasmuli SekiTxvebi xSirad dasmuli SekiTxvebi 
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rogor gavyidoT produqcia biTumad?rogor gavyidoT produqcia biTumad?

Herbalife produqciis biTumad gayidva Tqveni 

warmatebis erT-erTi ZiriTadi momentTagania! 

rogorc amas yovelTvis usvamda xazs kompania 

Herbalife damfuZnebeli da misi pirveli 

distributori mark hiuzi, gamoiyeneT produqcia, 

atareT niSani da isaubreT xalxTan. Tqven 

gamogimuSavdebaT gayidvaTa sakuTari stili, 

rac SesaZloa moicavdes urTierTobas Tqvens 

wresTan, sareklamo furclebis darigebas, 

kvlevaTa Catarebas, da/an sezonur RonisZiebebSi 

monawileobis miRebas gamocilebis stimulirebis 

mizniT. Tqvens sponsors aqvs praqtikuli 

gamocdileba da mas SeuZlia igi SegaswavloT.

niSnis tarebaniSnis tareba

Tqven xdebiT mosiarule reklama

niSnis tareba an Herbalife romelime produqtis 

gamoyeneba xalxs Tqvensken izidavs da saubars 

msubuqs da momxiblvels xdis

saubris wamowyebasaubris wamowyeba

roca Tqven gekiTxebian, mogviyeviT Tqveni 

warmatebis istoriis Sesaxeb – Semosavlebis 

amaRlebisa da winsvlis Sesaxeb

agvixseniT produqciis mniSvneloba da biznesis 

SesaZlebloba

agvixseniT, rogor aumjobesebs Cveni produqcia 

janmrTelobas da gvexmareba miviRoT swrafi 

Semosavali

esaubreT TqvenTvis nacnob adamianebs

isaubreT yvelasTan

SemiZlia Tu ara movaxdino produqtis SemiZlia Tu ara movaxdino produqtis 

eqsporti?eqsporti?

wesebi gansxvavebulia sxvadasxva qveynebSi, sadac 

Cven oficialurad varT gaxsnilebi. yvela 

qveyanaSi aris produqciis, literaturis da 

sareklamo masalebis  sakuTari xazi, specifikuri 

am qveynisaTvis. distributorebs eZlevaT ufleba 

Seitanon mxolod is produqcia, rac dadebiTadaa 

Sefasebuli konkretuli qveynisaTvis. 

distributorebs ar SeuZliaT gadaitanon 

produqcia erTi qveynidan, sadac kompania Herbalife 

oficialuradaa gaxsnili, meoreSi, Tuki maT am 

qveyanaSi gayidvaze uflebebi ar gaaCniaT. 

sad SemiZlia me gaviaro damatebiTi sad SemiZlia me gaviaro damatebiTi 

swavleba swavleba HerbalifeHerbalife produqciis xaziT da  produqciis xaziT da 

gayidvis meTodebiT?gayidvis meTodebiT?

Tqven gaqvT uamravi fantastikuri SesaZlebloba! 

Tqveni sponsori da/an zemdgomi supervaizeri 

SeZlebs Tqvens daxmarebas da Cven yovelTvis 

gTavazobT Tqven pirvel rigSi mimarToT maT. 

yovel wels mTeli msoflios masStabiT tardeba 

saswavlo kuTxiT Sekrebebi da veb-gverdze 

www.myherbalife.com SesvliT Tqven SegiZliaT 

miiRoT saSvi saswavlo instrumentebTan, rac 

ukavSirdeba 24/7  reJimSi biznesis awyobas. 

ramodenime Cveni veb-gverdTagani:

Herbalife.com da Herbalifegeorgia.com – kompania Herbalife 

oficialuri veb-gverdebi, liderebi sainformacio 

sferoSi, ganaTlebaSi da sabiTumo gayidvebis/

■

■

■

■

■

■

■

samewarmeo saqmianobaSi wonisa da kvebis 

programebis dacviT.

MyHerbalife.com da ge.myherbalife.com – veb-gverdebi 

biznesis marTvisa da warmatebis miRwevis 

Sesaxeb rCevebis sakiTxebSi, mimarTuli Herbalife 

Distributors produqciis misamarTiT – exmareba 

TanamSromelTa SerCevis optimizaciaSi, 

klientTa mozidvasa da sabiTumo gayidvebSi. 

avtorizaciisas aucilebelia saidentifikacio 

kodi distributorisa da pin-kodi.

HerbalifeCentral.com
administraciuli veb-gverdi, romelic eZRvneba 

Herbalife distributorebs mTels msoflioSi. 

HerbalifeFamily.org
mocemuli veb-gverdi eZRvneba kompania Herbalife 

ojaxur fonds, romelic exmareba bavSvebs da 

riskTa jgufebs mTels msoflioSi. Tuki Tqven 

gTxoven parols, mimarTeT distributorTa 

momsaxurebis ganyofilebas.

seve arsebobs hermalaifis samauwyeblo qseli 

Herbalife Broadcast Network, HBN, romelic miawvdis 

maRali xarisxis videos da audio masalas yvelas, 

visTvisac xelmisawvdomia interneti dReSi 24  

saaTis ganmavlobaSi.

HerbalifeHerbalife mauwyeblobis farTo qseli  mauwyeblobis farTo qseli 

gTavazobT:gTavazobT:

SesaniSnav siaxleebs

warmoudgenel video swavlebas Herbalife 

damfuZneblis mark hiuzis mxridan

pasuxebi Tqvens kiTxvebze pirdapir eTerSi 

gaicema Herbalife distributorebisa da eqimis 

mier

jim ronis, sayovelTaod cnobili komerciuli 

oratoris leqciebi 

saqonlis demonstrireba saxlSi

rodis miviReb anazRaurebas, aris Tu ara rodis miviReb anazRaurebas, aris Tu ara 

raime wesi, rac unda iqnas daculi?raime wesi, rac unda iqnas daculi?

diax, es wesi sakmaod martivia. sakuTari 

anazRaurebis misaRebad Tqven unda daicvaT 

Herbalife 10 sabiTumo klientis/70% wesi (detaluri 

informaciis misaRebad mimarTeT wess #20-d 

wignSi “qcevis wesebi da gayidvis politika”).

arsebobs Tu ara raime sagadasaxado arsebobs Tu ara raime sagadasaxado 

SekiTxvebi, ris Sesaxebac me unda vicode?SekiTxvebi, ris Sesaxebac me unda vicode?

diax. isini analogiuria dabegvris nebismieri 

aspeqtisa damoukidebeli komerciuli 

saqmianobisaTvis. distributorebs ekisrebaT 

sruli pasuxismgebloba sakuTari Semosavlebisa 

da gadasaxadebis gadaxdis Sesaxeb angariSis 

miwodebaze. 

nebismieri sxva SekiTxvis Taobaze 

distributorebma unda mimarTon pirad 

sagadasaxado konsultantebs.

qcevis wesebi da gayidvebis politikaqcevis wesebi da gayidvebis politika

mniSvnelovani SeniSvna!mniSvnelovani SeniSvna!

zemoT moyvanilia pasuxebi ufro xSirad dasmul 

■

■

■

■

■
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SekiTxvebze axali distributorebis mxridan 

distributorTa qcevis wesebsa da gayidvebis 

politikasTan dakavSirebiT. yuradRebiT 

SeiswavleT wigni `qcevis wesebi da gayidvebis 

politika~, sadac TqvenTvis warmodgenilia sruli 

informacia. qcevis es wesebi da gayidvis es 

politika SemuSavebulia Tqveni dacvis mizniT. 

isini, Tavis mxriv, warmoadgenen eTikis kodeqss, 

romlis Tanaxmadac unda imuSaos kompania Herbalife 

yvela distributorma.

Cven girCevT yuradRebiT waikiTxoT da 

gaiTavisoT isini, raT srulad gaecnoT 

ara mxolod Tqvens valdebulebebs, aramed 

Tqvens uflebebsac, rogorc kompania Herbalife 

distributorebi. Cven vfiqrobT, rom gegma 

gayidvebisa da marketingis Sesaxeb kompaniisa 

Herbalife aris saukeTeso gegma mewarmeobaSi. 

Cven aseve gvjera Tqveni distributorebisa da 

gvwams maTi mxardaWera erToblivi samuSaoebis 

SesrulebisaTvis, rac ukavSirdeba umaRlesi 

eTikuri standartebis dacvas. Cven vemxrobiT 

kompania Herbalife mTlianobis principebs, mis gegmas 

gayidvebis Sesaxeb da marketingis Taobaze da 

aseve sayovelTao sadistribucio qsels, romelic 

Sedgeba damoukidebeli distributorebisagan.

rogoria asakobrivi zRvari rogoria asakobrivi zRvari 

distributorisaTvis?distributorisaTvis?

ganmcxadebeli unda iyos minimum 18 wlis rom 

SeZlos da gaxdes kompania Herbalife distributori 

da ganaxorcielos saqmianoba saqarTveloSi.

SeuZlia Tu ara Cems meuRles (qmars) iyos SeuZlia Tu ara Cems meuRles (qmars) iyos 

calke distributori?calke distributori?

col-qmars SeuZlia iqonios mxolod erTi 

distribucia orisaTvis. meuRleebs, romelTac 

surT erToblivad ganaxorcielon sadistribucio 

saqmianoba, erTad unda Seavson da xeli 

moaweron distributoris erT gancxadebas 

da miiRon mxolod erTi sponsori. axali 

distributorebisaTvis Zalzed mniSvnelovania, 

rom daimaxsovron Semdegi – fizikur pirs 

SeuZlia hqondes mxolod erTi distribucia 

Herbalife da ar unda moaweros xeli erTze met 

distributoris gancxadebas.

rogoria Cemi urTierTobebi sponsorTan?rogoria Cemi urTierTobebi sponsorTan?

urTierToba sponsorsa da distributors Soris 

aris safuZveli gegmisa gayidvaTa da marketingis 

Sesaxeb kompaniaSi Herbalife. bevri sponsori atarebs 

bevr dros axal distributorebTan, aswavlis maT 

da muSaobs maTTan xangrZlivad.

SemiZlia Tu ara gavyido SemiZlia Tu ara gavyido HerbalifeHerbalife produqcia  produqcia 

msoflios nebismier adgilas?msoflios nebismier adgilas?

rogorc damoukidebeli distributor kompaniisa 

Herbalife, Tqven SegiZliaT gaxdeT distributoris 

sponsori, aswavloT maT da aaSenoT qvemoT 

mocemuli xazi komerciuli saqmianobisa nebismier 

qveyanaSi, sadac kompania Herbalife oficialuradaa 

gaxsnili. miaqcieT yuradReba imas, rom 

distributorebs SeuZliaT gayidon produqcia, 

romelic dadebiTadaa Sefasebuli konkretuli 

qveynisaTvis, am qveynis farglebSi. maT ar 

SeuZliaT gadaitanon produqcia Herbalife erTi 

qveynidan meoreSi, Tuki ar aqvT maT amis gayidvis 

ufleba.

Herbalife dasaSvebi komerciuli saqmianoba 

gansxvavdeba sxvadasxva qveynebSi, damokidebulia 

ra adgilobriv kanonmdeblobaze. daukavSirdiT 

kompania Herbalife distributorTa momsaxurebis 

adgilobriv ganyofilebas, rom miiRoT metad 

detaluri informacia wesebis Sesaxeb, romlebic 

moqmedebs romelime konkretul qveyanaSi. 

oficialuri gaxsna warmomadgenlobisa 

romlime qveyanaSi rTulia da moiTxovs bevri 

xalxis monawileobas procesSi. yvela qveyanaSi 

moqmedebs wesebi da normebi, rac ukavSirdeba 

warmoebas, markirebasa da produqciis gayidvas, 

aseve sxva normebs, romlebic aucileblad 

unda davicvaT. amdenad, Cven ar gvaqvs ufleba 

gavyidoT Cveni produqti im qveyanaSi, sadac jer 

kidev ar gavxsnilvarT oficialurad. damatebiT 

unda aRniSnos, rom qveyanaSi gaxsna ferxdeba, 

Tuki saxelmwifo Cinovnikebi aRmoaCenen, rom 

arasaTanado wesiT xdeba produqciis importi 

qveyanaSi. am mizezebidan gamomdinare, Cven vTvliT 

amas Cveni saeqsporto politikis darRvevad da 

dauSveblad migvaCnia igi. aseTi saxis darRvevebs 

SeuZlia migviyvanos distribuciis neli tempiT 

Sewyvetamde.

ra aris kompania ra aris kompania HerbalifeHerbalife-is klientTaTvis -is klientTaTvis 

anazRaurebis politika?anazRaurebis politika?

Herbalife niSnis mqone produqcias aqvs 30 

dRiani garantia saqonlis safasuris ukan 

dabrunebis saxiT, rac gamoiyeneba sabiTumo 

klientebTan produqciis miRebis momentidan. 

distributorebma sabiTumo klientebis mxridan 

dasmul yvela SekiTxvas aseTi garantiis 

anazRaurebasTan dakavSirebiT nel-nela unda 

gascen pasuxi. distributors SeuZlia SesTavazos 

sabiTumo klients airCios sruli anazRaureba 

fasisa Sesyidvisa an gacvalos igi Herbalife 

sxva produqciaSi, an distributorma unda 

daakmayofilos sabiTumo klinetis moTxovna.

aqvs Tu ara kompania aqvs Tu ara kompania HerbalifeHerbalife specialuri  specialuri 

politika da wesebi reklamirebasTan da politika da wesebi reklamirebasTan da 

gayidvebis stimulirebasTan dakavSirebiT?gayidvebis stimulirebasTan dakavSirebiT?

kompania Herbalife erTianoba gegmisa gayidvebis 

da marketingis Sesaxeb, aseve kanonmorCileba, 

gvaiZulebs iZulebiT davicvaT saWiro wesebi 

da politika reklamirebasTan da gayidvebis 

stimulirebasTan dakavSirebiT. Cven darwmunebuli 

varT, rom es wesebi da politika daicavs Tqven 

bizness ise, rogorc isini icaven kompania Herbalife. 

distributorebs SeuZliaT gamouSvan sakutari 

sareklamo rgolebi da bukletebi, kompania Herbalife 

yvela sareklamo wesis dacviT. distributori 

agebs pasuxs imaze, rom uzrunvelyos sakuTari 

sareklamo produqciis Sesabamisoba am wesebTan. 

Tuki gagiCndebaT raime SekiTxva reklamasTan 

dakavSirebiT, daukavSirdiT distributorTa 

momsaxurebis ganyofilebas.
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herbalaifi garantias iZleva nebismieri 

produqtis xarisxze, romelic ki atarebs 

herbalaifis saxels da adasturebs, rom 

am saxelwodebiT gamoSvebuli produqtebi 

akmayofilebs SemkveTis siaxlisa da 

xarisxianobis maRal standartebs.

Cven darwmunebuli varT, rom SemkveTebi Cven 

produqtebs yovelmxriv damakmayofileblad 

CaTvlian, magram Tu raime mizezis gamo 

sacalo myidveli mTlianad ar aris 

kmayofili herbalaifis distributorisgan 

SeZenili romelime produqtiT, mas SeuZlia 

distributors mosTxovos gadaxdili Tanxis 

ukan dabruneba produqtis miRebis dRidan 30 

dRis ganmavlobaSi. SemkveTs miTiTebebs miscemen 

imis Taobaze, Tu rogor daubrunon produqti 

an misi gamouyenebeli nawili im distributors, 

romlisganac SeiZina es produqti. distributorma 

unda SesTavazos myidvels mTliani moculobis 

krediti herbalaifis sxva produqtebis SesaZenad 

an Sesasyidi fasis odenobis srulad dabruneba.

es garantia vrceldeba mxolod im garkveuli, 

gansakuTrebuli garantiis pirobebze, romelic 

Tan axlavs zogierT produqts an mis SefuTvaSia. 

igi ar vrceldeba ganzrax dazianebul, 

an arasworad gamoyenebul produqtebze. 

sacalo myidveli Tu ar aris kmayofili, maSin 

distributorma unda Seasrulos garantiis 

valdebuleba swrafad da Tavazianad, Semdeg 

miTiTebaTa Sesabamisad:

distributorma unda Seasrulos distributorma unda Seasrulos 

valdebulebebivaldebulebebi

distributors moeTxoveba mTlianad Seavsos 

da warmoadginos herbalaifis sacalo SekveTis 

oficialuri forma, sadac miTiTebuli iqneba 

TiToeuli ganxorcielebuli sacalo gayidva. 

mniSvnelovania myidvelma icodes, Tu rogor 

daukavSirdes distributors ufro meti 

produqtis SeZenis, an SekiTxvebis da sxv. Taobaze. 

distributorma unda Seinaxos SekveTis formis 

asli, raTa saTanadod bolomde miyves SemkveTs.

Tu myidveli moiTxovs Tanxis dabrunebas, maSin 

distributorma unda Seavsos ganacxadis forma 

myidvelisaTvis Tanxis dabrunebis Taobaze, 

romlis egzemplaric Sedis saerTaSoriso 

biznes SesaZleblobaTa cnobaris biznesis 

administrirebis nawilSi. distributorma unda 

gaiangariSos SemkveTisaTvis dasabrunebeli 

Tanxis odenoba an krediti, romelic mas ergeba, 

moawerinos xeli SemkveTs Tanxis dabrunebis 

formaze da dauyovnebliv daubrunos es 

Tanxa, anda kidev gamoiyenos krediti sxva 

produqtebisaTvis. 

distributors SeuZlia warmoadginos 

gamouyenebli dabrunebuli produqti 

myidvelisaTvis Tanxis dabrunebis ganacxadis 

formasTan erTad da sacalo SekveTis formis 

originali herbalaifSi 30 dRis ganmavlobaSi 

Tanxis dabrunebis dRidan. herbalaifi Seucvlis 

distributors dabrunebul produqts identuri 

produqtiT, rogorc ki produqti da dokumentacia 

miRebuli iqneba. 

herbalaifis Tanxis ukan dabrunebis garantia 

ar vrceldeba distributorebis mier SeZenil 

produqtebze, imisda miuxedavad, moixmares Tu ara 

maT es produqtebi. es faqti unda ganemartoT 

pirebs, romlebic gaxdebian distributorebi. 

kompania inarCunebs distributorTa mier 

xelmeored SeZenis politikas pirdapiri 

gayidvebis asociaciebis msoflio federaciis 

saxelmZRvanelo principebis Sesabamisad, 

romlebic garkveul viTarebaSi iTvaliswinebs 

zogierTi produqtis xelmeored SeZenas. ixileT 

moqcevis normebi an mimarTeT herbalafis 

distributorTa urTierTobebis ganyofilebas 

dawvrilebiTi informaciisaTvis.

herbalaifis SemkveTTa garantiaherbalaifis SemkveTTa garantia
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gegma gayidvebisa gegma gayidvebisa 

da marketingis Sesaxebda marketingis Sesaxeb



kompania Herbalife marketingis gegma gTavazobT 

unikalur SesaZleblobebs, romlebmac SeiZleba 

migiyvanon warmatebamde da did miRwevebamde. 

gegma damuSavebulia distributorebisaTvis 

kompania Herbalife pirveli distributoris da mier 

da misi damfuZneblis, mark hiuzis mier. misi 

damuSavebis Sedegad gaCnda aSkarad ukeTesi 

gegma marketingisa mewarmeobaSi. Tanaxmad 

marketingis gegmisa kompania Herbalife 73%-mde 

Semosavali miRebuli produqciidan gadaixdeba 

distributoris mier sabiTumo da sacalo 

gayidvebidan Semosuli mogebis saxiT, aseve 

gamomuSavebuli gegmis, bonusisa da anazRaurebis 

saxiT. amiT mowmdeba biznes gegma, gankuTvnili 

anazRaurebaTa maqsimizaciisaTvis da zrdadi 

Semosavlis stabiluri uzrunvelyofisaTvis.

SesaZleblobaTa da marketingis gegma kompaniisa 

Herbalife TiToeuli distributorisaTvis 

identuria. TiToeuli distributoris warmateba 

damokidebulia or ZiriTad faqtorze:

droze, distributoris Zalisxmevaze da mis 

midrekilebaze Herbalife biznesis mimarT, 

da

produqciis gayidvaze, rac xorcieldeba 

distributoris mier da maTi qvemdgomi 

organizaciisa mier

es ori faqtori zrdis distributoris 

pasuxismgeblobas swavlebis, mxardaWerisa da 

motivaciis kuTxiT.

Semdeg gverdebze aRwerilia sxvasxva doneebi 

kompani Herbalife gayidvisa da marketingis Sesaxeb 

gegmis Taobaze. TiToeuli done specifikuria 

da distributorTa Zalisxmevis da warmatebis 

finansur waxalisebas iTvaliswinebs.

rogor gavxdeT distributori?rogor gavxdeT distributori?

aucilebeli pirveli nabijiaucilebeli pirveli nabiji

imisaTvis, rom gaxdeT damoukidebeli 

distributori kompaniisa Herbalife, Tqven 

unda iyidoT biznesis saerTaSoriso paketi 

(oficialuri kompleqti distributorisa 

kompaniaSi Herbalife) kompania Herbalife 

distributorTan, romelic am gziT Tqveni 

sponsori xdeba.

■

■

Semosavlis miRebis SesaZleblobebiSemosavlis miRebis SesaZleblobebi

kompania Herbalife marketingis gegma iTvaliswinebs 

mraval SesaZleblobas Semosavlis miRebisa da 

sxva anazRaurebis Taobaze. 

dauyovneblivi Semosavali sacalo dauyovneblivi Semosavali sacalo 

gayidvebidangayidvebidan

25%-dan 50%-mde

Semosavali klientTa uSualo gayidvebidan.

yoveldRiuri Semosavali sabiTumo yoveldRiuri Semosavali sabiTumo 

gayidvebidangayidvebidan

25%-mde.

sxvaoba Tqvens mier gadaxdili Tanxisa 

produqciasTan dakavSirebiT, da gadasaxadi, 

romelic ifareba Tqveni piradi distributorebis 

mier.

yoveldRiuri damatebiTi anazRaurebayoveldRiuri damatebiTi anazRaureba

5%-mde sam doneze rogorc supervaizeri. Tqven 

gamoimuSavebT 5%-mde Tqveni yvela supervaizeris 

piradi SekveTis moculobis Sedegad

yovelTviuri bonusebi produqciazeyovelTviuri bonusebi produqciaze

ВДБ gundis wevrebs SeuZliaT damatebiT 

gamoimuSaon 2%-7%-mde organizaciuli bonusi 

produqciaze.

yovelwliuri bonusebiyovelwliuri bonusebi

bonusebi yvelaze warmatebuli 

TanamSromlebisaTvis samuSaos saukeTesod 

Sesrulebis aRsaniSnavad.

specialur gasarTob da saswavlo specialur gasarTob da saswavlo 

RonisZiebata daswrebaze uflebis miReba.RonisZiebata daswrebaze uflebis miReba.

jildovdebian distributorebi muyaiTi Sromisa 

da Zalisxmevis gamo biznesis mSeneblobaSi.

plius sxva specialuri anazRaurebani da plius sxva specialuri anazRaurebani da 

bonusebi mTeli wlis manZilze.bonusebi mTeli wlis manZilze.

saerTo informaciasaerTo informacia
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am saxelmZRvaneloSi farTod gamoiyeneba termini 

SekveTebis moculoba. SekveTebis moculoba 

marketingis gegmis sakvanZo momentia da 

kvalifikaciis safuZvelia biznesis ufro maRal 

doneze gadasvlisTvis.

herbalif yvela produqts miwerili aqvs 

qulebis garkveuli raodenoba moculobisTvis, 

romelic erTnairia yvela qveyanaSi (ix. SekveTis 

formebi da prais-furclebi ufro zusti 

informaciisTvis). herbalaifis distributorebis 

oficialuri luteratura ОНД, gayidvis 

instrumentebi moculobad ar iTvleba. rodesac 

ukveTavT produqcias, kreditze gigrovdebaT 

qulebis garkveuli raodenoba moculobaze, 

romelic Seesabameba SekveTil produqcias. es 

dagrovili qylebi iTvleba Tqvens mier gayidul 

produqciad da gamoiyeneba kvalifikaciisa da 

xelfasis gaangariSebis mizniT.

moculoba gericxebaT sxvadasxva xerxiT imis 

mixedviT, vin SeiZina produqciis moculoba, 

rogori iyo misi statusi da fasdakleba, Tqveni 

rogorc distributoris statusi da gayidvebis 

da Herbalife marketingis sxva faqtori. moculoba 

gericxebaT dagrovili qulebis safuZvelze 

gayidvebis TveSi SekveTili produqciis 

moculobis mixedviT.

SekveTebis moculobis cnebaSekveTebis moculobis cneba

gayidvebis Tvis ganmartebagayidvebis Tvis ganmarteba

gayidvebis moculoba gericxebaT kreditad 

da grovdeba supervaizeris mier gayidvebis 

Tvis safuZvelze. gayidvebis Tve iwyeba Tvis 

pirvel samuSao dRes da mTavrdeba Tvis bolo 

samuSao dRes. Tu Tvis bolo samuSao dRe modis 

kviraze, gayidvebis Tve grZeldeba orSabaTamde. 

analogiurad, Tu Tvis bolo samuSao dRe modis 

sadResaswaulo dReze, gayidvebis Tve grZeldeba 

dResaswaulis Semdeg pirvel samuSao dRemde. 

kompania herbalaifi itovebs uflebas, Secvalos 

gayidvebis Tve Tavisi Sexedulebisamebr.

gayidvebis Tvis gaangariSeba gayidvebis Tvis gaangariSeba 

gayidvebis moculoba gericxebaT im gayidvebis 

TvisTvis, romelSic ganTavsebuli iqna SekveTa 

da romelSic masze herbalaifma miiRo sruli 

anazRaureba, garda SekveTebisa, romlebic 

Seesabameba SekveTebis damatebiTi moculobisTvis 

gaTvaliswinebul wesebs da pirobebs.

gayidvebis moculoba araviTar garemoebebSi ar 

SeiZleba ganTavsdes gayidvebis wina Tveze, garda 

SekveTisa da Sesabamisobis moculobisa.

SekveTebis damatebiTi moculoba SekveTebis damatebiTi moculoba 

imisTvis, rom SekveTa SekveTebis damatebiT 

moculobSi Sevides, is unda Seesabamebodes yvela 

qvemoT CamoTvlil pirobas:

1. SekveTa unda ganTavsdes gayidvis Tvis 

araugvianes bolo daniSnuli dRisa, da 

anazRaureba unda gadaxdili an miRebuli 

iqnas gayidvis Tvis amave araugvianes bolo 

daniSnul dRes. Tu anazRaureba egzavneba 

fostiT, safosto Stampi unda dasmuli iqnas 

bolo daniSnuli dRes. Tu anazRaureba xdeba 

eleqtronuli gadarixcviT, an angariSze 

pirdapiri CaricxviT, an sxva sabanko operaciis 

gziT, unda wardgenili iqnas qviTari imis 

Sesamowmeblad, emTxveva tranzaqciis TariRi 

bolo daniSnul dRes Tu ara. 

2. sruli anazRaureba unda miRebuli iqnas 

kompania herbalaifis mier araugvianes Semdegi 

Tvis 5 ricxvisa. Tu Semdegi Tvis 5 ricxvi 

.emTxveva kviras, an sadResaswaulo dRes, 

gadasaxdeli unda miRebuli iqnas araugvianes 

Semdegi Tvis 4  ricxvisa.

Tu romelime mizeziT gadasaxadi ar iqna 

miRebuli, SekveTa uqmdeba da ar Sedis SekveTebis 

moculobaSi, Tu amave vadaSi mis magivrad ar iqna 

gantavsebuli da gadaxdili sxva SekveTa.

arsebobs SekveTebis marketingis mixedviT 

daTvlis ramdenime xerxi. amas aCvenebs Semdegi 

magaliTebi da ilustraciebi;

piradi SenaZenis moculoba piradi SenaZenis moculoba 

piradi SenaZenis moculoba im SekveTebis 

moculobaa, romlebic SeZenilia pirdapir kompania 

herbalaifSi herbalaifis saidentifikacio nomris 

meSveobiT.

piradi moculobapiradi moculoba

piradi moculoba is moculobaa, romlebic 

SeZenilia Tqvens mier herbalaifis 

saidentifikacio nomris meSveobiT iseve, rogorc 

Tqveni qvemdgomi arasupervaizeris mier SeZenili 

moculoba Tqvens pirvel qvemdgom srulad 

kvalificiur supervaizeramde.

distributorma arasupervaizerma SeiZleba 

SeiZinos mxolod sakuTari sponsorisgan, pirveli 

zemdgomi supervaizerisgan (Tu sponsori araa 

srulad kvalificiuri supervaizeri) an pirdapir 

herbalaifSi.

amgvarad, Tu srulad kvalificiuri 

supervaizeri xarT, yvela Tqveni SekveTa, 

SeZenili 50% fasdaklebiT, rogorc SekveTebi, 

SeZenili qvemdgomi distributorebis, ufrosi 

konsultantebis, warmatebis mSeneblebis da 

kvalificiuri produserebis mier 25%-42% 

fasdaklebiT, geTvlebaT Tqven pirad moculobaSi.

gayidvebis Tvis cnebagayidvebis Tvis cneba
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piradi moculobis magaliTipiradi moculobis magaliTi

Sesyidvebi/Sesyidvebi/

fasdakleba %fasdakleba %

piradi piradi 

moculobamoculoba

supervaizeri 

A 

1,500 qula piradi 

moculobisTvis + 

moculoba B, C da D

3,500 =piradi 

moculoba

supervaizeri 

B 

1,400 qula piradi 

moculobisTvis + 

moculoba C da D 

da fasdakleba 42%

2,000 =piradi 

moculoba

supervaizeri 

C 

200 qula piradi 

moculobisTvis 

+ moculoba D da 

fasdakleba 35%

600 =piradi 

moculoba

supervaizeri 

D 

400 qula piradi 

moculobisTvis da 

fasdakleba 25%

400 =piradi 

moculoba

jgufuri moculobajgufuri moculoba

jgufuri moculoba aris SekveTebis 

moculoba, romlebic nayidia 50% fasdaklebiT 

kvalifikaciis gamvleli sipervaizeris 

(supervaizerebis) mier kvalifikaciis TveSi. 

mocemuli droiTi moculoba 50% grovdeba 

pirad moculobaze kvalifikaciis gamvleli 

supervaizerisaTvis, romelmac iyida igi, magram 

bolomde kvalificirebuli supervaizerisTvis 

es aris jgufuri moculoba. bolomde 

kvalificirebulma supervaizerma SeiZleba 

gamoimuSavos damatebiTi anazRaureba Tavis 

jgufur moculobaze, Tu Seesabameba damatebiTi 

anazRaurebis yvel moTxovnas (naxeT mocemuli 

wignis ganyofileba “supervaizeris kvalifikacia” 

da “droebiTi fasdakleba 50%”, ufro 

dawvrilebiTi informaciis misaRebad).

jgufuri moculobis nimuSijgufuri moculobis nimuSi

supervaizeri 

A 

2,500 qula 

moculobisaTvis + 

moculoba B da C

6,500 piradi 

moculoba + 

1,000 = jgufuri 

moculoba

7,500 mTliani 7,500 mTliani 

moculobamoculoba

distribu

tori B 

1,000 qula 

moculobisaTvis 

da droebiTi 

fasdakleba 50% + 

moculoba C

5,000 = piradi 

moculoba

distribu

tori C 

4,000 qula 

moculobisaTvis 

da fasdakleba 42% 

4,000 = piradi 

moculoba

mTliani moculobamTliani moculoba

mTliani moculoba aris supervaizeris piradi 

moculobisa da jgufuri moculobis jami 

(naxeT “jgufuri moculobis nimuSi” “A” 

supervaizerisTvis mTliani moculoba. mTliani 

moculoba aris faqtori, romelsac efuZneba 

zogierTi kvalifikaciebi. 

organizaciis moculobaorganizaciis moculoba

organizaciis moculoba aris moculobis 

dagrovili jami, romlis Sesabamisadac 

supervaizeri Rebulobs damatebiT gasamrjelos.

organizaciis moculobis nimuSiorganizaciis moculobis nimuSi

supervaizeri 

A 

2,500 qula 

moculobisTvis  

1-li donis 

supervaizeri 

10,000 qula 

moculobisTvis  

me-2 donis 

supervaizeri 

10,000 qula 

moculobisTvis  

30,000 =  

organizaciis 

moculobaT

me-3 donis 

supervaizeri 

10,000 qula 

moculobisTvis  

datvirTuli da dautvirTavi moculoba datvirTuli da dautvirTavi moculoba 

datvirTuli moculoba aris moculoba, romelic 

awarmoa romelime distributorma, romelic 

gadis supervaizeris kvalifikacias Tqvens pirad 

organizaciaSi. 

dautvirTavi moculoba aris moculoba, romelic 

awarmoa vinmem Tqvens pirad organizaciaSi, ufro 

dabal doneze, vidre pirveli kvalificirebuli 

supervaizeri, romelic iRebs 2500 qulaze naklebs 

gayidvebebis erT TveSi, plus mTeli Tqveni 

piradi moculoba. amgvarad, es iseTi moculobaa, 

romelic ar gamoiyeneba vinmes mier supervaizeris 

kvalifikaciis miRebis mizniT. 

qvemoT moyvanili nimuSi gviCvenebs datvirTul 

da dautvirTav moculobebs yoveli 

distributorisaTvis. 

datvirTuli da dautvirTavi moculobadatvirTuli da dautvirTavi moculoba

supervaizeri 

A 

2,500 qula 

mTliani mocu 

lobisTvis +  

moculoba B 

da C

2,500 dautvirTavi= 

5,000 datvirTuli 

A-sTvis

distribu
tori B 
romelic 
gadis 

supervaizeris 
kvalifikacias

1,000 qula 

mTliani mocu 

lobisTvis +  

moculoba B 

da C

1,000 dautvirTavi 

= 4,000 

datvirTuli 

B-sTvis

distribu
tori C 
romelic 
gadis 

supervaizeris 
kvalifikacias

4,000 qula 

mTliani mocu 

lobisTvis

4,000 = 

dautvirTavi 

C-sTvis
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Sesabamisobis moculobaSesabamisobis moculoba

Sesabamisobis moculoba aris moculoba, romelic 

unda hqondes sponsor supervaizers Tavis 

pirad SekveTebSi, an distributors Tavis pirad 

organizaciaSi mocemul TveSi, rac unda udrides 

an aWarbebdes supervaizeris kvalifikaciis 

gamvleli qvemdgomi distributoris 

(distributorebis) mier miRebul moculobas.  

Sesabamisobis moculoba aris xerxi, romliTac 

kompania Herbalife amowmebs da afasebs axali 

supervaizerebis kvalifikacias. nebismier 

SemTxvevaSi, rodesac supervaizeri aris 

supervaizeris kvalifikaciis maZiebeli 

distributoris sponsori, sponsori supervaizeris 

mTliani moculoba unda udrides minimum 

igive TveSi kvalifikaciis gamvleli qvemdgomi 

distributoris (distributorebis) mTlian 

moculobas. Sesabamisobis saWiro moculobis 

gareSe axali supervaizeri ver gadava Semdeg 

zemdgom supervaizerTan. 

Sesabamisobis moculobis nimuSi gviCvenebs 

piradi moculobis jams da mTliani moculobis 

jams, romelsac unda miaRwios kvalifikaciis 

gamvleli qvemdgomi distributorebisaTvis 

sponsorma supervaizerma. am nimuSSi “А”-s 

(sponsori supervaizeri) unda hqondes minimum 

4000 qula piradi moculobisaTvis da minimum 1000 

qula jgufuri moculobisaTvis TveSi, rodesac 

“B” da “C” gadian supervaizeris kvalifikacias, 

imisaTvis, rom daadasturon moculoba, romlebic 

maT miuTiTes supervaizeris kvalifikaciis 

formaSi. supervaizeris valdebuleba Seasrulos 

es moculoba iTvleba misTvis Sesabamisobis 

moculobis moTxovnad

Sesabamisobis moculobis nimuSiSesabamisobis moculobis nimuSi

Sesabamisobis Sesabamisobis 

moTxovna “moTxovna “A” ” 

supervaizeris mimarT supervaizeris mimarT 

sponsori 

supervaizeri  

A 

4,000 qula piradi 

moculobisaTvis + 

1,000 qula jgufuri 

moculobisaTvis

5,000 mTliani 5,000 mTliani 

moculobamoculoba

kvalifikaciis 

gamvleli 

supervaizeri 

B

1,000 qula 

moculobisa

Tvis da droebiTi  

fasdakleba 50% 

1,000 qula jgufuri 

moculobisaTvis = 

moculoba 

“A”-sTvisa

kvalifikaciis 

gamvleli 

supervaizeri   

C

4,000 qula 

moculobisa

Tvis da  

fasdakleba 42% 

4,000 qula piradi 

moculobisaTvis 

= moculoba “A”-

sTvis

distributoris sargebelidistributoris sargebeli

mogeba sacalo gayidvebidan mogeba sacalo gayidvebidan 

rogorc distributorma, Tqven SegiZliaT iyidoT 

Herbalife-s produqcia sabiTumo fasdaklebiT 

25%dan 50%-mde. Tqveni SekveTebis moculobis 

zrdis kvaldakval fasdakleba izrdeba 

maqsimumamde – 50%-mde, rodesac Tqven gadixarT 

supervaizeris kvalifikacias. Tqven maSinve 

iRebT Semosavals sacalo gayidvebidan 25%-s 

50%-mde klientebisaTvis produqciis miyidviT, 

SekveTebis moculobis mixedviT. gansxvaveba 

Tqvens mier gadaxdil fasdaklebul produqciasa 

da sacalo fass Soris aris Tqveni Semosavali 

sacalo gayidvebidan (ixileT qvemoT “sacalo 

gayidvebidan miRebuli Semosavlis nimuSi”).

Semosavali sacalo gayidvebidanSemosavali sacalo gayidvebidan

sruli sacalo sruli sacalo 

fasi fasi 

danaxarjebi danaxarjebi 

(25% (25% 

fasdaklebiT)fasdaklebiT)

SemosavaliSemosavali

100 aSS dolari 75 aSS dolari 25 aSS dolari

mogeba sabiTumo gayidvebisagan (sakomisio) mogeba sabiTumo gayidvebisagan (sakomisio) 

Tqven, rogorc Herbalife-s distributorma, sacalo 

vaWrobisagan miRebuli Semosavlis damatebiT 

SegiZliaT miiRoT Semosavali im produqciis 

sabiTumo gayidvebidan, romlebsac Seisyidian 

Tqveni distributorebi. Tqveni Semosavali 

sabiTumo gayidvebidan, romelsac agreTve 

ewodeba sakomisio, aris gansxvaveba Tqvens mier 

produqciaSi gadaxdil SeRavaTian fassa da 

distributorebis mier gadaxdil SeRavaTian fass 

Soris. 

Tu Tqven produqcias mihyidiT pirdapir 

distributorebs, SegiZliaT maSinve miiRoT 

25%-mde Semosavali sabiTumo gayidvebidan. Tu 

Tqveni distributorebi produqcias pirdapir 

kompania Herbalife-Si yiduloben, maSin kompania 

Herbalife gadauxdis gansxvavebas fasdaklebis 

procentSi mTlianad kvalificirebul 

supervaizers SekveTebze damatebiTi anazRaurebis 

gadaxdis procesSi. am gadaxdebs ewodeba 

sakomisio, da isini aris Semosavlebi sabiTumo 

gayidvebidan (ixileT qvemoT “sabiTumo 

gayidvebidan  miRebuli Semosavlis nimuSi”).

Semosavali sabiTumo gayidvebidanSemosavali sabiTumo gayidvebidan

sacalo sacalo 

fasifasi

xarjebi (50% xarjebi (50% 

fas-daklebis fas-daklebis 

dros) dros) 

Tqveni distributorebis Tqveni distributorebis 

xarjebi xarjebi 

(25% fasdaklebis dros) (25% fasdaklebis dros) 

Tqveni Tqveni 

Semosa- Semosa- 

valivali

100 aSS d. 50 aSS d. 75 aSS d. 25 aSS d.
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SeniSvna:SeniSvna:

Tqveni piradi gayidvebis mTeli moculoba, plus 

Tqveni distributorebis gayidvebis moculoba, 

iTvleba Tqvens saerTo moculobad. rodesac 

Tqven eqceviT sadistribucio fasdaklebaTa 

sistemis moqmedebis qveS, Tqveni fasdakleba 

arasodes ar Camodis 35%-ze qvemoT, sanam Tqven 

xarT aqtiuri distributori. rac ufro mets 

yidiT, miT ufro metia Tqveni potenciuri 

Semosavali. gaxsovdeT, rom gayidvebis yovel 

Tves Tqven isev iwyebT 35%-iani fasdaklebiT da 

SegiZliaT gazardoT igi 42%-mde.

Tqven aseve SegiZliaT miiRoT Semosavali 

Tqvendami daqvemdebarebuli distributorebis 

sabiTumo gayidvebidan. magaliTad: erT-erTi 

Tqveni distributori aTavsebs SekveTas TqvenTan. 

Tqveni fasdakleba aris 42%, xolo Tqveni 

distributorisa 35%. sabiTumo gayidvebidan 

Tqven RebulobT 7%-s Tqvendami daqvemdebarebuli 

distributoris SekveTaze.

ufrosi konsultantiufrosi konsultanti

gazardeT Tqveni Semosavali sadistribucio gazardeT Tqveni Semosavali sadistribucio 

fasdaklebebis sistemebis daxmarebiT.fasdaklebebis sistemebis daxmarebiT.

rodesac Tqven yidiT herbalaifis met produqcias 

da Tqveni SekveTebis saerTo moculoba izrdeba, 

Tqven geniWebaT ufrosi konsultantis statusi 

da gaqvT ufleba SeiZinoT produqcia sacalo 

fasebze 35%-dan 42%-mde fasdaklebiT, rac iwvevs 

Tqveni zRvruli Semosavlis zrdas.

distributoris distributoris 

donedone

gayidvebis yovelTviuri gayidvebis yovelTviuri 

moculobamoculoba
fasdaklebafasdakleba fasdaklebis miRebis uflebafasdaklebis miRebis ufleba

distributoridistributori 0-499 qula 

moculobaze

25% iqamde, sanam Tqven ar miiRebT 

fasdaklebaze ufro maRali 

procentis uflebas

ufrosi ufrosi 

konsultantikonsultanti

500 qulis miReba 

moculobaze

35% yvela SekveTa ganTavsdeba 

35%-iani fasdaklebiT, sanam Tqven 

ar miiRebT fasdaklebaze ufro 

maRali procentis uflebas

ufrosi ufrosi 

konsultantikonsultanti

2,000 qulis miReba 

moculobaze

42% rodesac Tqven RebulobT 

moculobaze 2,000 qulas, Tqven 

geZlevaT ufleba, ganalagoT 

es da Tvis sxva danarCeni 

SekveTebi 42%-is fasdaklebiT

warmatebis warmatebis 

mSenebelimSenebeli

minimum 1,000 qula 

moculobaze (erTi SekveTa)

42% aseTi SekveTa gaZlevT am 

SekveTaze da gayidvebis Tvis 

yvela darCenil SekveTaze 

42%-iT fasdaklebis uflebas

kvalificirebuli kvalificirebuli 

produseriproduseri

2,500 qulis miReba pirad 

moculobaze 1-3 Tveze.

moculobis Sesyidva 

xdeba pirdapir kompania 

herbalaifisagan

42% rogorc kvalificirebul 

produsers, Tqven gaqvT 

42%-iani fasdaklebis 

ufleba TiToeul SekveTaze 

(aucilebelia kvalifikaciis 

yovelwliuri dadastureba)

kvalifikaciis kvalifikaciis 

gavlis gavlis 

procesSi myofi procesSi myofi 

supervaizerisupervaizeri

4,000 qulis miReba 

TiToeul mocuulobaze

droebiTi 

fasdakleba 

50%

rodesac Tqven RebulobT 4,000 

qulas moculobaze gayidvebis 

erT TveSi, damatebiTi SekveTebis 

ganlageba xdeba 50%-iani 

droebiTi fasdaklebiT

supervaizerisupervaizeri kvalifikaciis 3 xerxi:

ix. Tavi “supervaizeris 

kvalifikacia”. wignis am 

TavSi karieris ufro zusti 

informaciis misaRebad

50% rogorc supervaizers Tqven 

gaqvT TiToeul SekveTaze 

50%-iani fasdaklebis ufleba 

(aucilebelia kvalifikaciis 

yovelwliuri dadastureba)
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SesaZleblobaSesaZlebloba

rogorc kompania herbalaifis distributors, 

Tqven gaqvT SesaZlebloba, ganaTavsoT erTi 

SekveTa 1000 qulaze 42%-iani fasdaklebis 

moculobaze. amasTanave, Tqven geZlevaT 

warmatebis mSeneblis kvalifikacia. rogorc 

warmatebis mSenebeli, Tqven SeZlebT ganalagoT 

SekveTebi 42%-iani fasdaklebiT gayidvebis 

Tvis darCenili nawili. Tu Tqven ganaTavsebT 

warmatebis mSeneblis Tqvens SekveTas pirdapir 

kompania herbalaifSi, Tqven avtomaturad 

geniWebaT es prestiJuli statusi.

rogorc warmatebis mSenebeli, Tqven:rogorc warmatebis mSenebeli, Tqven:

RebulobT 42%-ian fasdaklebas Tqvens, rogorc 

warmatebis mSeneblis, SekveTaze

RebulobT 42%-ian fasdaklebas damatebiT 

SekveTebze amave TveSi

■

■

warmatebis mSeneblis mogebawarmatebis mSeneblis mogeba

kvalificirebuli produseris mogebakvalificirebuli produseris mogeba

rogorc kompania herbalaifis distributori, 

Tqven gaqvT SesaZlebloba, ganaTavsoT Tqveni 

SekveTebi pirdapir kompania herbalaifSi da 

daagrovoT piradi gayidvebis moculoba, romelic 

CaiTvleba kvalificirebuli produseris Tqven 

statusSi. rodesac Tqvens RebulobT 2500 qulas 

piradi moculobisaTvis 1-3 Tvis ganmavlobaSi, 

Tqven xdebiT kvalificirebuli produseri. 

Tqven avtomaturad geniWebaT es prestiJuli 

statusi Tvis, Semdegi Tvis, im Tvis Semdegi Tvis 

pirveli ricxvidan, romelSic Tqven daagroveT 

sakvalifikacio moculoba.

Tqven SeZlebT SeinarCunoT 42%-iani fasdakleba, 

sanam inarCunebT kvalificirebuli produseris 

statuss.

kvalificirebul produsers aqvs ufleba:kvalificirebul produsers aqvs ufleba:

42%Semosavalze sacalo gayidvebidan 

17% Semosavlis miRebaze sabiTumo gayidvebidan 

(komisiebi) daqvemdebarebul distributorTa 

yidvebze, romelTac aqvT 25%-dan 35%-mde 

fasdakleba

■

■

ganmeorebiTi kvalifikacia:ganmeorebiTi kvalifikacia:

yvela kvalificirebulma produserma 

ganmeorebiT unda miiRos kvalifikacia 

1 Tebervlidan 31 ianvramde Tavisi uflebebisa 

da privilegiebis SesanarCunerblad. ganmeorebiTi 

kvalisfikaciisadmi moTxovnebis iseTivea, rogorc 

moTxovnebi kvalificirebuli produseris mimarT.

ganmeorebiTi kvalifikaciis Seusrulebloba 

31 ianvramde iwvevs kvalificirebuli produseris 

gadayvanas ufros konsultantad (fasdaklebis 

35%-iani done) da kvalificirebuli produseris 

yvela privilegiis dakargvas.
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rogorc herbalaifis kompaniis supervaizeris 

Tqven miiRebT yvelaze did 50% fasdaklebas. 

garda amisa, sabiTumo da sacalo gayidvebidan 

miRebul mogebas. amasTan, Tqven mogeniWebaT 

ufleba, miiRoT damatebiTi premialuri 

anazRaureba. 

srulad kvalificirebuli supervaizers aqvs 

Semdegi ufleba: 

50% mogeba sxvadasxva gayidvebisgan

25% mogeba sabiTumo gayidvebidan

damatebiTi premiebi 1%-dan 5%-mde meore donis 

zedamxedvelze

damatebiTi premiebi 1%-dan 5%-mde mesame donis 

zedamxedvelze 

specialuri seminarebisa da treiningebis

supervaizeris kvalifikacia gansakuTrebul 

niSnebze

■

■

■

■

■

■

supervaizeris mogebasupervaizeris mogeba

supervaizeris kvalifikaciis miRebasupervaizeris kvalifikaciis miReba

arsebobs supervaizeris kvalifikaciis arsebobs supervaizeris kvalifikaciis 

miRebis sami gza: miRebis sami gza: 

kvalifikacia erT TveSi: daagroveT 4.000 

qula erTi kalendaruli Tvis ganmavlobaSi 

(romlidanac minimum 1000 warmoadgens 

moculobis daCqarebul qulebs)

kvalifikacia or TveSi: daagroveT 2.500 

qula erT SekveTaSi ukanaskneli ori Tvis 

ganmavlobaSi, (romlidanac minimum 1000 

warmoadgens moculobis daCqarebul qulebs)

dagrovebiTi kavlifikacia: daagroveT 5.000 

qula erT SekveTaSi piradi SenaZenisaTvis 12 

Tvis ganmavlobaSi (romlidanac minimum sami 

Tve savaldebuloa). distributorebs aqvT 

kvalifikaciis miRebis saSualeba am gziT, 

Tu pirdapir Seisyidian SekveTebs uSualod 

herbalaifis kompaniaSi (5000 qula erT 

SekveTaSi unda iyos daCqarebuli)

■

■

■

supervaizeris kvalifikaciis forma: supervaizeris kvalifikaciis forma: 

Tu SekveTis ganTavseba xdeba uSualod 

herbalaifis kompaniaSi, kvalifikaciis formiT, 

aseT SemTxvevaSi ar arsebobs zedamxedvelis 

aucilebloba. distributorebi gadadian 

zedamxedvelebad maT mier gakeTebuli 

moculobiTi SekveTis momdevno Tvis pirvel 

ricxvebSi. aucilebelia, Seivsos zedamxedvelis 

kvalifikaciis ganacxadis forma, romelic 

unda gadaigzavnos kompania herbalaifSi yvela 

distributorze, romlebic gadian zedamxedvelis 

kvalifikacias, moculobiTi SekveTebis pirdapiri 

gamosyidvis gziT. es formebi xelmisawvdomia am 

wignis “biznes sammarTvelos” TavSi da Tqvens 

zemdgom supervaizerTan. es forma srulad unda 

Seivsos da yvela saWiro danarTTan erTad 

unda waredginos kvalifikaciis Semdgomi Tvis 

1 ricxvSi, an ufro gvian, romelic kompania 

herbalaifma und miiRos ara ugvianes 5 ricxvisa. 

Tu distributori gadis supervaizeris kursebs 

ori Tvis ganmavlobaSi, maSin kvalifikaciis 

forma unda Seivsos da gaigzavnos kompania 

herbalaifSi yoveli momdevno Tvis 1 ricxvSi, 

romelic moyveba kvalifikaciuri moculobis 

miRwevis Tves.
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supervaizeris supervaizeris 

kvalifikaciis mimRebskvalifikaciis mimRebs

ufleba aqvs miiRos droebiTi fadakleba ufleba aqvs miiRos droebiTi fadakleba 

50%-is odenobiT 50%-is odenobiT 

rogorc ki miiRebT 4000 qulas TiTo SekveTaSi 

erTi Tvis ganmavlobaSi,yvela Semdgomi SekveTa 

am TveSi ganTavsdeba droebiTi 50% fasdaklebiT. 

yvela SekveTa 50% fasdaklebiT unda iqnes 

gamosyiduli uSualod herbalaifis kompaniSi. 

uSualod. Tqveni supervaizeri unda daukavSirdes 

kompania herbalaifs, raTa Tqvengan miiRos 50% 

fasdaklebis nebarTva. 

am nebarTvis miRebis Semdgom fasdakleba 

moqmedebs momdevno Tvis pirvel ricxvamde, 

romlis uflebiTac isargeblebT Tqven srulad 

kvalificirebuli zedamxedvelis yvela danarCen 

privilegiasTan erTad im pirobiT, Tu SeasrulebT 

supervaizeris yvela danarCen moTxovnas.

Sesabamisobis moculobaSesabamisobis moculoba

supervaizeri, romelsac hyavs qvemdgomi 

distributori, romelic gadis zedamxedvelis 

kvalifikacias, unda flobdes savaldebulo 

moculobas (moculobis Sesabamisobas), romelic 

herbalaifis kompaniaSi unda hqondes SeZenili 

kvalifikaciis miRebidan erTi Tvis ganmavlobaSi. 

ixileT moculobis magaliTi TavSi “SekveTis 

moculobis gageba”, xolo dawvrilebiTi 

informacia ixileT am wignis TavSi “qcevis wesi 

da gasaRebis politika”.

droebiTi 50% fasdaklebis ufleba droebiTi 50% fasdaklebis ufleba 

distributoroi, romelic gadis zedamxedvelis 

droebiT kvalifikacias, 4000 qulis moculobiT 

iTvleba kvalifikaciis mimReb zedamxedvelad 

im momdevno Tvis 1 ricxvamde, rodesac igi xdeba 

srulad kvalificirebuli zedamxedveli. rogorc 

kvalifikaciis mimRebi zedamxedveli, mas ufleba 

aqvs miiRos droebiTi 50% fasdakleba, gayidvebis 

Tvis darCenili nawilze, romelSic man miaRwia 

4000 qulis dones erT SekveTaSi.

yvela 50% SekveTis gamosyidva xdeba piradpir 

kompania herbalaifi. Tu Tqven ar SeisyideT 

sakuTari kvalifikaciuri SekveTa herbalaifSi, 

Tqveni herbalaifis supervaizerma unda 

mimarTos kompanias herbalaifi TqvenTvis 

uflebis gacemisaTvis, romelic Tqven moganiWebT 

srulad kvalificirebuli supervaizeris yvela 

privilegiiT sargeblobis uflebas, im pirobiT, Tu 

SeesabamebiT supervaizeraTvis aucilebel yvela 

danarCen moTxovnas. 

distributorebi, romlebic gadian supervaizeris 

kvalifikacias miyolebiT ori Tvis ganmavlobaSi 

2500 quliT, an 5000 dagrovili quliT, piradi 

SenaZenis Sedegad, ar arian uflebamosilni 

isargeblon droebiTi 50% fasdaklebiT. isini 

miiReben 50% fasdaklebiT sargeblobis uflebas 

kvalifikaciis dasrulebis momdevno Tvis pirveli 

ricxvidan; rodesac isini gadavlen srulad 

kvalificirebuli zedamxedvelis poziciaze, im 

pirobiT Tu Seesabamebian zedamxedvelis yvela 

moTxovnas.

zemdgomi zedamxedveli valdebulia flobdes 

Sesaferis pirad moculobiT SekveTas 

supervaizeris kvalifikaciis TveSi. 

SekveTis swored Sesrulebis uzrunvelsayofad 

aucilebelia SekveTis forma swored 

iqnes Sevsebuli. droebiTi fasdaklebiT 

myidvelma unda miuTiTos sakuTari gvari da 

herbalaifis saidentifikacio nomeri sabiTumo 

SekveTis furcelze, “supervaizeris gamavali 

kvalifikaciis” grafaSi – droebiTi fasdakleba 

50% odenobiT. gvari da herbalaifis zemdgomi, 

“srulad kvalificirebuli supervazeris” 

saidentifikacio nomeri, romelic iZleva 50% 

fasdaklebis nebarTvas.  aseve miTiTebuli 

unda iqnes 50% fasdaklebis nebarTva “srulad 

kvalificirebuli supervaizeris” ganyofilebaSi. 

aRar daiSveba  SekveTaSi cvlilebis Setana 

misi gakeTebis Semdeg. SekveTis moculoba 50% 

fasdaklebis gamosyidvis SemTxvevaSi, iTvleba 

jgufur SekveTad zedamxedvelis sruli 

kvalifikaciis miRebisTvis. 

supervaizeris kvalifikaciis miReba (gagZeleba)supervaizeris kvalifikaciis miReba (gagZeleba)
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Sesabamisi moculoba Sesabamisi moculoba 

Sesabamisi moculoba – es aris sponsori 

supervaizeris moculoba, romelic man unda 

miiRos nebismieri Tvis gayodvebidan, roca misi 

qvemdgomi distribiutori gadis supervaizeris 

kvailifikacias

nebismier SemTxvevaSi, roca srulad 

kvalificirebuli supervaizeri aris im 

distributoris sponsori, romelic gadis 

supervaizeris kvailifacias, masponsorebeli 

supervaizeris SekveTebis moculoba unda iyos 

iseTve, rogoric im TveSi eqneboda distributors. 

zedamxedvelebs ara aqvT ufleba distributorebi 

daakvalificiron supervaizerebad da gamoiyenon 

gasuli Tvis SekveTebis moculoba maSin, roca 

kompania “herbalaifisgan” ar aris Sesyiduli 

im moculobiT, rac saWiroa mimdinare TveSi mis 

Sesacvlelad.

supervaizerisTvis saWiro moculobasupervaizerisTvis saWiro moculoba

qvemoT mocemuli organizaciebidan masponsorebel 

supervaizers unda hqondes aranaklebi qulebi 

piradi moculobidan im TveSi, rac aqvs 

distributors, romelic gadis kvalifikacas 

rogroc zedamxedveli. Mmasponsorebel 

supervaizers unda hqondes minimum 2500 piradi 

qulabolo ori Tvis ganmavlobaSi yvela mis 

qvemoT myofi distributorisTvis romelic gadis 

supervaizeris kvalifikacias.

amave dros masponsorebel zedamxedvels unda 

hqondes sakmarisi saerTo moculoba yvela 

im qvemdgomi distributorebis SekveTebidan, 

romlebic gadian kvailfikacias.

magaliTad warmovidginoT, rom zedamxedveli 

aris distributoris sponsori, romelic gadis 

kvalifikacias seqtemberSi 4000 quliT saerTo 

moculobidan. Tu kvalificirebuli SekveTebis 

Sesyidva xdeba pirdapir kompania “herbalaifisgan” 

42 % fasdaklebiT distributoris an uSualod 

supervazerisaTvis, xdeba moculobis avtomaturad 

aRiareba. Tu SekveTebis Sesyidva xdeba 

pirdapir supervaizerisgan, supervaizerma unda 

uzrunvelyos is, rom kompania: “herbalaifidan” 

moxdes Tanabari SekveTebis Sesyidva Sesabamisi 

moculobis misaRebad.

roca miRebulia zedamxedvelis kvalifikaciis 

forma distribetoris mier da pirvel zemdgom 

srul kvalificirebul supervaizers ara aqvs 

sakmarisi saerTo moculobis qulebi Tvis 

ganmavlobaSi, maSin roca kvalifikaciis gamvleli 

supervaizerisTvis, SekveTebis dasadastureblad, 

xdeboda am qulebis mogroveba. kompania 

“herbalaifi” atyobinebs supervaizers SekveTis 

gakeTebis Taobaze, im qulebis Sesavsebad, romelic 

daaklda zedamxedvels.

aRniSnuli moculobiT SekveTis gansaTavseblad 

zustad unda iyos gansazRvruli moculoba.

SekveTa Sesabamisi moculobisTvisSekveTa Sesabamisi moculobisTvis

Sesabamisi Sedegis misaRebad SekveTa unda 

iyos zustad gansazRvruli im moculobis 

Sesabamisad, romelic moiTxoveba yovel Tve 

da yovel weliwads, amasTan sruli gadaxdiT. 

SekveTa ar emateba sxva SekveTebis moculobas. 

SekveTa Sesabamis moculobaze miiReba kompania 

“herbalaifis” mier maSin, roca moculobis 

problemis Sesaxeb cnoba gadaecema zedamxedvels 

da roca SekveTebis mimReb ganyofilebas ufleba 

miecema, miiRos SekveTa. aRniSnuli SekveTa 

CaiTvleba mocemuli Tvis SekveTad. Sesabamisi 

moculobis SekveTebi, romlebic ganTavsdnen Tvis 

gayidvebis gadaxedvis Semdeg, ar CaiTvlebian 

supervaizerebisaTvis bonusebis da damatebiTi 

qulebis ВДБ-s da sxva miniWebis angariSSi. magram, 

zemdgomi supervaizerebis mier gakeTebuli 

SekveTeze, romlebic iReben damatebiT jildoebs 

da bonusebs produqciidan, keTdeba Sesabamisi 

kompensacia masponsorebeli zedamxedvelisTvis.

jarima Sesabamisi moculobisTvis.jarima Sesabamisi moculobisTvis.

supervaizerma unda ganaTavsos SekveTa Sesabamisi 

moculobiT Sesabamisi Setyobinebis miRebis 

Semdeg kompania “herballaifisgan”, SekveTis 

ganTavseba aucilebelia imisaTvis , rom jarima 

Tavidan iqnes acilebuli. Tu supervaizeri ver 

ganaTavsebs Sesabamisi moculobis SekveTas, 

kompania gaugzavnis mas jarimas arasakmarisi 

moculobis gamo. jarima mdgomareobs imaSi, rom 

supervaizeri sabolood kargavs im supervaizers 

da mis qvemoT myof mTlian xazs, romelic 

gadioda kvalifikacias aRniSul TveSi.

supervaizeris kvalifikaciis miReba (gagZeleba)supervaizeris kvalifikaciis miReba (gagZeleba)
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supervaizeris kvalifikaciis miReba (gagZeleba)supervaizeris kvalifikaciis miReba (gagZeleba)

kvalifikaciis yovelwliuri dadasturebakvalifikaciis yovelwliuri dadastureba

yvela supervaizerma yovelwliurad unda 

daadasturos Tavisi kvalifikacia 1 Tebervlidan 

31 ianvramde Tavisi uflebebisa da privilegiebis 

SesanarCuneblad. ganmeorebiTi kvalifikaciisadmi 

moTxovnebi aRwerilia qvemoT.

kvalifiakcia erTi TvisTvis: daagroveT 

moculobaze 4,000 qula erT kalendarul TveSi 

(saidanac minimum 1000 aris dautvirTavi qulebi 

moculobaze)

kvalifikacia ori TvisTvis: daagroveT 2,500 

qula Semdgomi ori Tvis moculobisaTvis 

(saidanac minimum 100 aris dautvirTavi qulebi 

moculobaze)

dagrovebiTi kvalifikacia: daagroveT 

5,500 qula piradi Sesyidvebis moculobaze 

1 Tebervlidan 31 ianvramde

kompiuterizebuli sistema avtomaturad 

adasturebs kvalifikacias yovel wels SekveTebis 

moTxovnebis maT moculobasTan Sesabamisobis 

pirobiTi kvalifikaciis periodSi, amitomac 

ar arsebobs gancxadebis ganmeorebiTi Setanis 

aucilebloba. rogorc samaxsovro furceli, 

Tqven gaqvT 50%-iani fasdakleba kvalifikaciis 

dadasturebis periodisaTvis. 

■

■

■

supervaizeris kvalifikaciis dadasturebisas 

supervaizeri unda darwmundes imaSi, rom misi 

yovelwliuri damuSavebis gadasaxadi daricxuli 

da gadaxdilia.

supervaizerebi, romelTac ar daadastures 

TavianTi kvalifikacia 31 ianvramde, gadadian 

ufros konsultantebad da CamoerTmevaT 

supervaizeris uflebebi da privilegiebi. aq Sedis, 

magram amiT ar Semoirfargleba xazis dakargva, 

romelSic arsebobs supervaizeri. aseT SemTxvevaSi 

mTeli qvemdgomi xazi gadadis pirvel srulad 

kvalificirebul zemdgom supervaizerze.

supervaizerebi, romelTac daagroves moculobaze 

4,000 dautvirTavi qula 1 Tebervlidan 

31 ianvramde, inarCuneben supervaizeris statuss 

da 50%-iani fasdaklebiT SeZenis privilegias. 

Tumca, kvalifikaciis dadasturebis am meTodis 

gamoyenebis dros xdeba qvemdgomi xazis dakargva 

masSi arsebuli supervaizeriTurT.

supervaizeris kvalifikaciis supervaizeris kvalifikaciis 

SeusruleblobaSeusrulebloba

Tu daqvemdebarebuli distributori xdeba 

srulad kvalificirebuli supervaizeri manamde, 

sanam amas amas gaakeTebs misi masponsorebeli 

distributori, distributors eZleva erTi 

weli imisaTvis, rom aseve gaxdes mTlianad 

kvalificirebuli supervaizeri (gamoiyeneba 

supervaizeris ganmeorebiTi kvalifikaciis 

pirveli wlis bolodan).

Tu distibutori erTi wlis ganmavlobaSi  ver 

xdeba srulad kvalificirebuli supervaizeri, 

romelmac yuradReba unda miaqcios qvemdgomi 

piris mier supervaizeris kvalifikaciiis miRebas, 

distributori samudamod kargavs am qvemdgom 

pirs, romelic gadadis mis pirvel zemdgom 

supervaizerTan.

01/08/2005

ქვემდგომი სუპერვაიზერის 
კვალ;იფიკაციის თვე

თებერვალი 2007

სპონსორი კარგავს კვალიფიციურ 
პირს, თუ თვითონ არ ხდება სრულად 

კვალიფიციური უპერვაიზერი

01/08/2005 -31/1/2007 სპონსორითვის 
კვალიფიკაციის მიღების 
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rogorc supervaizers, romelsac hyavs sruli 

kvalifikaciis mqone an kvalifikaciis gavlis 

procesSi myofi supervaizerebi Tqvens pirvel 

sam qvemdgom doneze, Tqven SegiZliaT gaiaroT 

kvalifikacia Tqveni organizaciis moculobidan 

1%-dan 5%-mde damatebiTi anazRaurebis misaRebad. 

damatebiTi anazRaurebis gadaxda xdeba yoveli 

Tvis 15 ricxvidan wina TvisaTvis.

warmatebis sami donewarmatebis sami done

distributorebs, romelTa piradi sponsoric 

Tqven xarT kompania herbalaifSi, ewodebaT 

Tqveni pirveli done. isini SeiZleba iyvnen Tqveni 

megobrebi an ojaxis nacnobebi, an ubralod 

adamianebi, romlebic cota xnis win gaicaniT. Tqven 

SegiZliaT iyoT adamianTa nebismieri raodenobis 

sponsori msoflios nebismier qveyanaSi, sadac 

kompania herbalaifi oficialurad aris gaxsnili.

Tu Tqveni pirveli donis es distributorebi 

arian sxva distributorebis sponsorebi, es axali 

distributorebi iTvlebian Tqvens meore doned. 

Tu meore donis distributorebi arian sxva 

distributorebis sponsorebi, im distributorebs, 

romelTa sponsorebic isini arian, ewodebaT 

kompania herbalaifis Tqveni organizaciis mesame 

done. 

aswavliT ra Tqvens distributorebs da ubiZgebT 

ra imisaken, rom misdion Tqvens magaliTs, Tqven 

exmarebiT Tqveni jgufis yvela wevrs, gaiaron 

kvalifikacia supervaizeris donisaTvis. Tqven, 

rogorc supervaizers srulad kvalificirebuli 

an kvalificirebis procesSi myofi 

supervaizerebiT, SegiZliaT gaiaroT kvalifikacia 

damatebiTi anazRaurebis misaRebad Tqveni 

organizaciis moculobis 1%-dan 5%-mde. 

damatebiTi anazRaurebis skala

qulebi Tqvens saerTo qulebi Tqvens saerTo 

moculobazemoculobaze

damatebiTi damatebiTi 

anazRaurebis % anazRaurebis % 

0–499 0%

500–999 1%

1,000–1,499 2%

1,500–1,999 3%

2,000–2,499 4%

2,500 plus 5%

damatebiTi anazRaurebebis miReba xdeba damatebiTi anazRaurebebis miReba xdeba 

Semdegnairad:Semdegnairad:

1%-dan 5%-mde damatebiT anazRaurebis gadaxda 

xdeba srulad kvalificirebuli pirveli donis 

supervaizerebis saerTo moculobaze, romelTa 

piradi sponsoric Tqven xarT

1%-dan 5%-mde damatebiT anazRaurebis gadaxda 

xdeba srulad kvalificirebuli meore 

donis supervaizerebis saerTo moculobaze 

(magaliTad, supervaizeri, romlis sponsoric 

aris is supervaizeri, romlis piradi 

sponsoric xarT Tqven)

1%-dan 5%-mde damatebiT anazRaurebis gadaxda 

xdeba srulad kvalificirebuli mesame 

donis supervaizerebis saerTo moculobaze 

(magaliTad, supervaizeri, romlis sponsoric 

aris, Tavis mxriv, meore donis supervaizeri)

Semdeg magaliTSi damatebiTi anazRaurebis 

ganakveTi 5% iTvleba organizaciis moculobis 

30000 qulaze, ris Sedegadac Tqven RebulobT 

damatebiTi anazRaurebis 1500 qulas. damatebiTi 

anazRaurebis qulebi gamoiyeneba kvalifikaciis 

miznebisaTvis. Cveulebisamebr, gamomuSaveba 

iTvleba produqciisaTvis gamomuSavebis 

safuZvelze qveyanaSi, saidanac xdeba produqciis 

SekveTa. zogierT qveyanaSi xdeba anazRaurebis 

konvertireba adgilobriv valutaSi.

damatebiTi anazRaurebis magaliTidamatebiTi anazRaurebis magaliTi

TqvenTqven
2,500 qula 

moculobaze

Tqveni saerTo 

anazRaureba = 

damatebiTi = 1,500 

qula anazRaurebae

pirveli pirveli 

donis donis 

supervaizeri supervaizeri 

10,000 qula 

moculobaze

5% = 500 =qula 

moculobaze

meore donis meore donis 

supervaizerisupervaizeri

10,000 qula 

moculobaze

5% = 500 =qula 

moculobaze

mesame donis mesame donis 

supervaizerisupervaizeri

10,000 qula 

moculobaze

5% = 500 =qula 

moculobaze

■

■

■

damatebiTi anazRaurebidan miRebuli SemosavalidamatebiTi anazRaurebidan miRebuli Semosavali

34 biznesis administrireba



=

=

=

=

=

msoflio gundis kvalifikaciis miReba Tqvens 

herbalaifis biznesSi mniSvnelovan etaps 

warmoadgens. am gundis wevris kvalifikaciis 

miRebisas Tqven rwmundebiT sakuTar warmatebaSi. 

msoflio gundi – es aris Tqveni sawyisi moedani 

imisaTvis, rom gaiaroT wevris kvalifikacia. 

kvalifikaciis misaRebad: kvalifikaciis misaRebad: 

daagroveT 10 000 qula mTlian moculobaze 

erTi Tvis ganmavlobaSi, mas Semdeg, rac 

gaxdebiT kvalifikaciis mimRebi da srulad 

kvalificirebuli zedamxedveli. 

an, Tu ukve xarT srulad kvalificirebuli, an 

Sesaferisad kvalificirebuli zsedamxedveli, 

daagroveT 2500 qula mTlian SekveTaSi, yovel Tve 

4  Tanmimdevruli Tvis ganmavlobaSi.

an daagroveT 500 qula erTi Tvis ganmavlobaSi.

im pirobiT, Tu Tqven miiRebT zedamxedvelis 

kvalifikacias mas Semdeg, rac Tqven daagrovebT 

qulebis saWiro raodenobas erT SekveTaSi, an 

premialur qulebs, gadagiyvanen msoflio gundis 

wevrad, momdevno Tvis pirvel ricxvSi. 

Tqven miiRebT: 

zedamxedvelis yvela uflebebs

msoflio gundis wevris 

pakets, romelSic Sedis 

msoflio gundis wevris piradi 

sertifkati, msoflio gundis 

wevris samkerde samagrs da 

herbalaifis dRiurs

garda amisa, mogeniWebaT ufleba: 

daeswroT specialur seminarebsa da treningebs, 

romlebic Tqvens zrdasa da winsvlazea 

gamiznuli da saWiroa aRniSnul gundSi 

wevrobisaTvis

miiRoT gansakuTrebuli kvalifikacia 

kompaniaSi

■

■

■

■

msoflio gundi msoflio gundi 

damatebiTi moTxovnebidamatebiTi moTxovnebi

supervaizerebi, romlebic asruleben aRniSnul 

miTiTebebs damatebiTi Semosavlebis misaRebad, 

aseve unda Seesabamebodnen kompania herbalaifis 

aTi sacalo klientis wess da 70%-is wess 

imisaTvis, rom aseve miiRon damatebiTi 

anazRaurebebi da bonusi produqciisaTvis. 

supervaizerma unda daadasturos maTi 

Sesabamisoba am moTxovnebTan gamomuSavebis 

dadasturebis Sesaxeb formularis Setanis 

gziT. supervaizeris mier romelime am wesis 

Seusruleblobis SemTxvevaSi, distributors ar 

miecema damatebiTi anaazRaureba da bonusebi 

produqciisaTvis. 

anazRaurebis danamatebis magaliTianazRaurebis danamatebis magaliTi

TqvenTqven

2,500 qula saerTo 

moculobaze 

5% damatebiTi 

anazRaureba

iRebs damatebiTi 

anazRaurebis 5% pirveli, 

meore da mesame donis 

supervaizerebze da 

damatebiTi anazRaurebis 

danamatis 4% meoTxe 

donis supervaizerisTvis

pirveli pirveli 

donis donis 

supervaizeri supervaizeri 

2,500 qula saerTo 

moculobaze 

5% damatebiTi 

anazRaureba

iRebs damatebiTi 

anazRaurebis 5% meore 

mesame da meoTxe donis 

supervaizerebze

meore donis meore donis 

supervaizerisupervaizeri

2,500 qula saerTo 

moculobaze 

5% damatebiTi 

anazRaureba

iRebs damatebiTi 

anazRaurebis 5% mesame 

da meoTxe donis 

supervaizerebze

mesame donis mesame donis 

supervaizerisupervaizeri

5,000 qula saerTo 

moculobaze 

1% damatebiTi 

anazRaureba

iRebs damatebiTi 

anazRaurebis 1% meoTxe 

donis supervaizerze

meoTxe donis meoTxe donis 

supervaizerisupervaizeri

1000 qula saerTo 

moculobaze 

damatebiTi 

anazRaurebis gareSea

supervaizers ar hyavs 

qvemdgomi supervaizeri, 

romelzec daericxeba 

damatebiTi anazRaureba

damatebiTi anazRaurebidan miRebuli SemosavalidamatebiTi anazRaurebidan miRebuli Semosavali
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kvalifikaciis misaRebad:kvalifikaciis misaRebad:

SeagroveT anazRaurebis 1000 qula yovel Tveze 

sami Tanmimdevruli Tvis ganmavlobaSi. Semdegi 

Tvis pirveli ricxvidan gadayvanili iqnebiT 

geg gundSi

Tqven iRebTTqven iRebT

■geg gundis gulsabnevs da Tmissamagrs

■supervaizeris yvela sargebels

■

■

■

damatebiT iRebT uflebas:damatebiT iRebT uflebas:

buw gundis produqciaze 

zebonusis miRebisa Tqveni 

kvalifikaciis donis Sesabamisad 

(ixile Tavi “buw gundis 

wevrebisTvis produqciaze 

bonusebis gadaxdis wesebi”). 

Tqveni kvalifikaciis 

damTavrebis Semdeg miiRebT dawvrilebiT 

informacias, romelic gansazRvravs buw gundis 

produqciaze bonusis yovelTviur miRebis 

Semdgom moTxovnebs 

kvalifikaciis miReba gasarTob da Semswavlel 

RonisZiebebze daswrebisTvis

monawileoba specialur Semswavlel 

treningebSi

monawileoba specialur satelefono 

konferenciebSi

■

■

■

■

globaluri eqspansiis gundi (geg)globaluri eqspansiis gundi (geg)

warmatebul supervaizerebs aqvT kompania 

herbalaifSi marketingis gegmis ufro maRal 

doneze gadasvlis SesaZlebloba, rogoricaa 

biznesis umaRlesi warmatebebis gungi (buw). 

Tavdapirveli moTxovnebis Sesrulebis Semdeg 

supervaizerebs SeuZliaT miiRon statusi buw 

gundSi. buw gundis SigniT arsebobs sami etapi: 

globaluri eqspansiis gundi (geg), milionerTa 

gundi da prezidentis gundi.

buw gundSi statusis miReba herbalaifis mier 

aRiarebis Zalian prestiJuli niSania. buw gundSi 

statusis miReba niSnavs, rom supervaizerma 

gamoimuSava supervaizerebis Zlieri da aqtiuri 

qvemdgomi struqtura, aseve aCvena survili 

daikavos lideris pozicii kompania herbalaifSi. 

Tqveni gancxadeba da SeTanxmeba am statusis 

miRebis Sesaxeb gakisrebT pasuxismgeblobas 

da biznesis ganviTarebis saSualebas iZleva. 

Tqven miiRebT damatebiT kompaniis sargebels 

da lideris statuss. yoveli donis miRweva 

saSualebas iZleva, miiRoT monawil; eoba 

siRrmiseul treningebSi, gamoimuSavoT 

Seudarebeli bonusebi produqciaze da gaiaroT 

kvalifikacia gansakeTrebul jildoebze.

bonusi buw gundis produqciazebonusi buw gundis produqciaze

rogorc buw gundis wevrs, Tqven gaqvT ufleba, 

Tqveni qvemdgomi organizaciis mTeli moculobis 

produqciaze 2-dan 7  % bonusis miRebaze. 

bonusebis gadaxda xdeba yovelTviurad buw 

gundis yvela kvalificiuri wevrisTvis. saWiroa 

Sevsebuli ganacxadis formis Setana bonusis 

da SeTanxmebis formis misaRebad da aseve 

herbalaifis 10 sacalo klientis da 70 % wesTan 

Sesabamisoba, raTa miiRoT bonusebi. bonusi 

buw gundSis produqciaze garkveulwilad 

Tqveni erTgulebis jildoa (ix. Tavi “formebis 

mafaliTebi “am wignSi”). gancxadeba unda iqnas 

miRebuli da dadasturebuli herbalaifis mier 

raTa miiRoT gadasaxdeli. herbalaifi gigzavniT 

am formas mTeli kvalifikaciis periodis 

ganmavlobaSi. (ix. gunduri kvalifikaciebi 

produqciaze bonusis misaRebad).

yovelwliuri bonusebiyovelwliuri bonusebi

bonusis gadaxda, romelic warmoadgens procents 

herbalaifis produqciis msoflio gayidvebidan, 

xdeba yovelwliurad prezidentis gundis 

wevrebisTvis herbalaifis produqciis moculobis 

zrdaze mimarTuli maTi muSaobis aRiarebis 

niSnad (ix “mark hiuzis bonusebis gadaxdis 

wesebi” romelic nawildeba saprezidento gundis 

wevrebs Soris, saitze MyHerbalife.com.)

garToba da treningigarToba da treningi

dajildoeba, aRiareba da swavleba Zalian 

mniSvnelovania kompaniisTvis. gasarTobi da 

Semswavleli RonisZiebebi rodesac isinmi 

tardeba, gasarTobi da informaciuli xasiaTisaa 

da tardeba mTel msoflioSi. am RonisZiebebze 

gaswavlian, rogor miaRwioT warmatebas, gazardoT 

Semosavali da aawyoT saerTaSoriso biznesi 

Tqveni myudro saxlis datovebis iswavliT amas 

da miiRebs dasvenebas, romelic moaxdena did 

zegavlenas Tqvens cxovrebaze.

buw gundibuw gundi
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kvalifikaciis misaRebad:kvalifikaciis misaRebad:

prezidentis gundi: SeagroveT anazRaurebis 

10,000 qula yovel sam Tanmimdevrul Tveze. sami 

Tvis lodinis periodis Semdeg miiRebT bonuss 

produqciaze 2%-6% 

prezidentis gundi 20Т: SeagroveT anazRaurebis 

20,000 qula yovel sam Tanmimdevrul Tveze. sami 

Tvis lodinis periodis Semdeg miiRebT bonuss 

produqciaze 2%-6,5%

prezidentis gundi 30Т: SeagroveT anazRaurebis 

30,000 qula yovel sam Tanmimdevrul Tveze. sami 

Tvis lodinis periodis Semdeg miiRebT bonuss 

produqciaze 2%-6,75% 

prezidentis gundi 20Т: SeagroveT anazRaurebis 

50,000 qula yovel sam Tanmimdevrul Tveze. sami 

Tvis lodinis periodis Semdeg miiRebT bonuss 

produqciaze 2%-7% 

Tqven iRebT:Tqven iRebT:

prezidentis gundis gulsabnevsa da 

Tmissamagrs

supervaizeris yvela sargebels 

■

■

■

■

■

■

damatebiT iRebT uflebas:damatebiT iRebT uflebas:

buw gundis produqciaze 

zebonusis miRebisa Tqveni 

kvalifikaciis donis 

Sesabamisad (ixile Tavi 

“buw gundis wevrebisTvis 

produqciaze bonusebis 

gadaxdis wesebi”). Tqveni 

kvalifikaciis damTavrebis Semdeg 

miiRebT dawvrilebiT informacias, romelic 

gansazRvravs buw gundis produqciaze bonusis 

yovelTviur miRebis Semdgom moTxovnebs 

kvalifikaciis miReba gasarTob da Semswavlel 

RonisZiebebze daswrebisTvis

saswavlo unar-Cvevebis ganviTareba da 

daxmareba mTel msoflioSi Semswavleli 

RonisZiebebis CatarebaSi

monawileoba specialur satelefono 

konferenciebSi

■

■

■

■

prezidentis gundiprezidentis gundi

kvalifikaciis misaRebad:kvalifikaciis misaRebad:

SeagroveT anazRaurebis 4000 qula yovel Tveze 

sami Tanmimdevruli Tvis ganmavlobaSi. Semdegi 

Tvis pirveli ricxvidan gadayvanili iqnebiT 

milionerTa gundSi

Tqven iRebT:Tqven iRebT:

gundis gulsabnevsa da Tmissamagrs

supervaizeris yvela sargebels

damatebiT iRebT uflebasdamatebiT iRebT uflebas

buw gundis produqciaze zebonusis miRebisa 

Tqveni kvalifikaciis donis Sesabamisad 

(ixile Tavi “buw gundis wevrebisTvis 

produqciaze bonusebis gadaxdis wesebi”). 

Tqveni kvalifikaciis damTavrebis Semdeg 

miiRebT dawvrilebiT informacias, romelic 

gansazRvravs buw gundis produqciaze bonusis 

yovelTviurad miRebis Semdgom moTxovnebs

■

■

■

■

kvalifikaciis miReba gasarTob 

da Semswavlel RonisZiebebze 

daswrebisTvis

saswavlo unar-Cvevebis 

ganviTareba da daxmareba 

mTel msoflioSi Semswavleli 

RonisZiebebis CatarebaSi

monawileoba specialur satelefono 

konferenciebSi

■

■

■

milionerTa gundimilionerTa gundi
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prezidentis jgufis jildoebi da aRiarebebi prezidentis jgufis jildoebi da aRiarebebi 

prezidentis jgufis wevrebis damatebiTi sargebeliprezidentis jgufis wevrebis damatebiTi sargebeli

ori ori 

brilianti brilianti 

sami sami 

brilianti brilianti 

oTxi oTxi 

brilianti brilianti 

xuTi xuTi 

brilianti brilianti 

Tavmjdomaris klubi Tavmjdomaris klubi 

am jildos misaRebad, saWiroa xuTi (5) sruli kvalifikaciis 
mqone wevri prezidentis jgufSi, Tqvens daqvemdebarebul 
organizaciaSi, xuT an met gansxvavebul mimarTulebaSi.

prezidentis jgufis mTavari muSakiprezidentis jgufis mTavari muSaki

am jildos misaRebad, saWiroa oTxi (4) sruli kvalifikaciis 
mqone wevri prezidentis jgufSi, Tqvens daqvemdebarebul 
organizaciaSi, oTx gansxvavebul mimarTulebaSi.

prezidentis jgufis saerTaSoriso TanamSromeliprezidentis jgufis saerTaSoriso TanamSromeli

am jildos misaRebad, saWiroa sami (3) sruli kvalifikaciis 
mqone wevri prezidentis jgufSi, Tqvens daqvemdebarebul 
organizaciaSi, sam gansxvavebul mimarTulebaSi.

prezidenti jgufis ufrosi muSaki prezidenti jgufis ufrosi muSaki 

am jildos misaRebad, saWiroa ori (2) sruli kvalifikaciis 
mqone wevri prezidentis jgufSi, Tqvens daqvemdebarebul 
organizaciaSi, or gansxvavebul mimarTulebaSi.

erTi erTi 

brilianti brilianti 

prezidenti jgufis muSaki prezidenti jgufis muSaki 

am jildos misaRebad, aucilebelia rom iyos erTi (1) sruli 
kvalifikaciis mqone wevri jgufSi, Tqvens daqvemdebarebaSi 
myof orgnizaciaSi.

aTi aTi 

brilianti brilianti 

damfuZneblis klubi damfuZneblis klubi 

am jildos misaRebad, saWiroa aTi (10) sruli kvalifikaciis 
mqone wevri prezidentis jgufSi, Tqvens daqvemdebarebul 
organizaciaSi, aT an met gansxvavebul mimarTulebaSi.

oqrosa da briliantis kavebi da sayureebi. am kvalifikaciis oqrosa da briliantis kavebi da sayureebi. am kvalifikaciis 

misaRebad saWiroa: moipovoT 15000 qula momdevno sami Tvis 

manZilze.

prezidenti prezidenti 

jgufis jgufis 

damatebiTi damatebiTi 

jildoebijildoebi

prezidentis 

jgufis 

damatebiTi 

jiloebis gacema 

damokidbulia 

produqciaze 

(ianvridan 

dekembramde 

moculoba) 

es jildoebi 

yovelwliurad 

gaicema kompania 

Herbalife-is 

yovelwliur 

sxdomaze.

saaTi Cartier 250000 

qula damatebiTi 

jildo

oqros saaTi 

briliantiT 750000 

qula damatebiTi 

jildo

briliantis beWedi Marquis 

500000 qula damatebiTi 

jildo

saaTi brliantiT 

1000000 qula 

damatebiTi jildo
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jgufis doneze kvalifikaciajgufis doneze kvalifikacia

gansazRvruli % bonusis miRebis moTxovna produqciazegansazRvruli % bonusis miRebis moTxovna produqciaze

qvemoT moyvanilia advilad gasaazrebeli sqema, yvela sammarTvelo donis kvalifikaciisaTvis.

kvalifikaciakvalifikacia molodinisa da miRebis periodimolodinisa da miRebis periodi

jgufi

moagroveT qulebis 

aucilebeli raodenoba 

dajildoeba yoveli 

momdevno sami Tvis 

bolos

molodinis 

periodi
miRebis periodi

globaluri eqspansiis 

gundi (geg)
1,000 ara

12 Tve sruli kvalifikaciis miRebis 

TariRidan/kvalifikaciis 

milionrebis gundi (mg) 4,000 2 Tve 12 Tve molodinis periodis dasrulebidan

prezidentis gundi (pg) 10,000 3 Tve 12 Tve molodinis periodis dasrulebidan

prezidentis gundi 20Т 

(20Т)
20,000 3 Tve 12 Tve molodinis periodis dasrulebidan

prezidentis gundi 30Т 

(30Т)
30,000 3 Tve 12 Tve molodinis periodis dasrulebidan

prezidentis gundi 50Т 

(50Т)
50,000 3 Tve 12 Tve molodinis periodis dasrulebidan

rodesac Tqven iRebT da/an adasturebT kvalifikacias miRebul gansazRvrul doneze % jgufSi, 

aucilebelia moagrovoT Semdegi qulebis raodenoba yovel TveSi produqciaze bonusis misaRebad 

(Semdeg cxrilSi) bonusis miRebis mTeli periodisaTvis.

maqsimaluri 

done %

qulebis 

aucilebeli 

raodenoba 

saerTo 

moculobaSi

dajildoebisas 

qulebis 

raodenoba 

aucilebeli 

2%

dajildoebisas 

qulebis 

raodenoba 

aucilebeli 

4%

dajildoebisas 

qulebis 

raodenoba 

aucilebeli 

6%

dajildoebisas 

qulebis 

raodenoba 

aucilebeli 

6.5%

dajildoebisas 

qulebis 

raodenoba 

aucilebeli 

6.75%

dajildoebisas 

qulebis 

raodenoba 

aucilebeli 

7%

2% 5,000 1,000

4% 3,000 1,000 4,000

6% 2,500 1,000 4,000 10,000

6.5% 2,500 1,000 4,000 10,000 20,000

6.75% 2,500 1,000 4,000 10,000 20,000 30,000

7% 2,500 1,000 4,000 10,000 20,000 30,000 50,000

 biznesis administrireba 39



imisTvis, rom dagexmaroT ukeT gaigoT, rogor 

xdeba buw gindisTvis produqciaze bonusebis 

gadaxda, CamovayalibeT Semdegi wesebi.

rodesac buw gundis qvemdgomi wevri iRebs 

bonuss Tqvenze naklebi % ganakveTiT, Tqven 

iRebT % sxvaobas. magaliTad, Tu iRebT bonuss 

buw gundis produqciaze 6% doneze, xolo 

Tqveni gundis qvemdgomi wevri gamoimuSavebs 

2%, Tqven iRebT 6% an gundis wevrze da 

danarCeni 4% buw gundis produqciaze 

qvemdgomi organizaciidan buw gundis Semdeg 

wevramde, romelmac gamoimuSava bonusi 

produqciaze. Tqveni bonusis odenoba buw 

gundis produqciaze damokidebulia buw gundis 

yoveli wevris %-ze

■

rodesac buw gundis qvemdgomi wevri iRebs 

bonuss produqciaze igive % odenobiT, rac 

Tqven,  Tqven miiRebT xelfass buw gundis 

am wevrze, magram ver miiRebT bonuss buw 

qvemdgomi wevrebis produqciaze

rodesac buw gundis qvemdgomi wevri iRebs 

Tqvenze meti %-s ganakveTiT, Tqven ver miiRebT 

xelfass buw gundis am wevrze, da qvemdgom 

organizaciaSi

gaxsovdeT, imisaTvis, rom miiRoT buw gundis 

produqciaze bonusis ufleba, Tqveni Sevsebuli 

ganacxadi buw gundis produqciaze bonusis 

misaRebad da SeTanxmeba mowonebuli unda iqnes 

herbalaifis mier, aseve saWiroa yvela danarCen 

pirobasTan Sesabamisoba. 

■

■

■

buw gundisTvis produqciaze bonusebis gadaxdis wesebibuw gundisTvis produqciaze bonusebis gadaxdis wesebi

produqciaze bonusebis uflebis miRebis periodebis magaliTebi produqciaze bonusebis uflebis miRebis periodebis magaliTebi 

kvalifikaciis 

periodi
globaluri eqspansiis gundi (geg)

ian Teb mar apr mai ivn ivl agv seq oqt noem dek ian Teb mar apr mai ivn

anazRau-

rebis

1,000 qula

anazRau-

rebis

1,000 qula

anazRau-

rebis

1,000 qula

buw gundis pb 2% miRebis ufleba aprilidan martamde buw gundis pb 2% miRebis ufleba aprilidan martamde 

xelmeore kvalifikaciis periodi aprilidan martamdexelmeore kvalifikaciis periodi aprilidan martamde

kvalifikaciis 

periodi
milionerTa gundi

ian Teb mar apr mai ivn ivl agv seq oqt noem dek ian Teb mar apr mai ivn

anazRau-

rebis

4,000 

qula

anazRau-

rebis

4,000 

qula

anazRau-

rebis

4,000 

qula

lodinis lodinis 

periodiperiodi
buw gundis pb 4% miRebis ufleba ivnisidan maisamde buw gundis pb 4% miRebis ufleba ivnisidan maisamde 

xelmeore kvalifikaciis periodi aprilidan martamdexelmeore kvalifikaciis periodi aprilidan martamde

kvalifikaciis 

periodi
saprezidento gundi

ian Teb mar apr mai ivn ivl agv seq oqt noem dek ian Teb mar apr mai ivn

10T, 20T, 30T, 50T, 

3 Tvis 

anazRaurebis 

qulebi

lodinis lodinis 

periodiperiodi
buw gundis pb 6% miRebis ufleba ivlisidan maisamde buw gundis pb 6% miRebis ufleba ivlisidan maisamde 

xelmeore kvalifikaciis periodi aprilidan martamdexelmeore kvalifikaciis periodi aprilidan martamde

xelmeore kvalifikacia produqciaze xelmeore kvalifikacia produqciaze 

bonuisis misaRebad bonuisis misaRebad 

buw gundis produqciaze bonuisis miRebis 

gagrZelebisaTvis saWiroa xelmeore 

kvalifikaciis gavla Tqveni an ufro maRali 

donis gundis wevrze. 

xelmeore kvalifikaciaxelmeore kvalifikacia

imisTvis, rom SeinarCunoT produqciaze 

bonusis igive done, saWiroa Semdgomi sami 

Tvis gamnmavlobaSi SaasruloT moTxovnebi 

anazRaurebis qulebTan mimarTebaSi (rogorc 

Tavdapirveli kvalifikaciisas) yovel wels, 

xelmeore kvalifikaciis ganmavlobaSi.

miaqcieT yuradReba: romelime statusze 

kvalifikaciis gavlisas, Tqven inarCunebT am 

statuss, miuxedavad produqciaze miRebuli 

bonusis %-sa (sanam ar miiRebT buw gundis ufro 

maRal statuss an ar SewyvetT masSi wevrobas).

xelmeore kvalifikaciis periodixelmeore kvalifikaciis periodi

imisaTvis, rom gqondeT sakmarisi dro xelmeore 

kvalifikaciisTvis da buw gundis produqciaze 

bonusis miRebis gagrZelebisTvis, Tqven gaqvT 

12-Tviani vada gundSi Tqveni kvalifikaciis/

xelmeore kvalifikaciis TariRidan.
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Semdegi terminebi gamoiyeneba mTeli 

teqstis ganmavlobaSi. zogierT maTgans 

aqvs gansakuTrebuli mniSvneloba kompania 

herbalaifisTvis, amitomac gaecaniT maT da rac 

SeiZleba swrafad SeiyvaneT Tqvens leqsikonSi.

komisia:komisia: sponsoris mier fasdaklebis 

gaTvaliswinebiT gadaxdili produqciis fassa 

da qvemdgomi distributorebis mier gadaxdil 

fass Soris gansxvaveba. mocemuli termini aseve 

cnonilia rogorc sabiTumo mogeba.

klienti:klienti: piri, romelic ar aris herbalaifis 

produqciis distributori, romelic yidulobs 

herbalaifis produqcias sacalo fasad.

distributori:distributori: nebismieri piri, romelic SeiZens 

herbalaifis distributoris oficialur pakets 

(ssui – saerTaSoriso saqmiani urTierTobebis 

instituti) da warudgens kompania herbalaifs 

moqmed da Sevsebul ganacxads sadistributoro 

saqmianobaze, da romlis ganacxadi miRebuli iqna 

herbalaifis mier.

distributoris fasdaklebaTa skala: distributoris fasdaklebaTa skala: 

gamomuSavebuli fasdakleba 35%-dan 50%-mde, 

romelic eZleva gayidvebis aRniSnuli miznebis 

miRwevisas.

qvemdgomi organizacia:qvemdgomi organizacia: yvela distributori, 

romelic sponsirdeba piradad Tqvens mier, aseve 

yvela sxva piri, visac isini sponsireben.

saSemosavlo baza:saSemosavlo baza: produqtis sabazo Rirebuleba, 

romlis safuZvelzec xdeba Semosavlis 

gaangariSeba.

pirveli donis distributori:pirveli donis distributori: yvela 

distributori, romelic sponsirdeba piradad 

Tqvens mier, iTvleba Tqven pirvel doned.

srulad kvalificiuri supervaizeri:srulad kvalificiuri supervaizeri: 

distributori, romelmac Seasrula yvela 

moTxovna supervaizeris kvalifikaciis mimarT da 

aqvs ufleba supervaizeris yvela privilegiaze.

memkvidreobiTobis xazi:memkvidreobiTobis xazi: yvela distributori, 

romelic warmoadgens erTi organizaciis nawils, 

sponsorobis gawevis an miRebis Sedegad.

sawarmoo bonusi:sawarmoo bonusi: qvemdgomi organizaciis mier 

miRebuli 2%, 4% an 6%-7% odenobis bonusi, 

gamomuSavebuli TAB gundis wevrTa mier, romlebic 

pasuxoben gansazRvrul moTxovnebs.

mogeba sacalo gayidvebidan:mogeba sacalo gayidvebidan: gansxvaveba 

distributoris mier fasdaklebis CaTvliT 

gadaxdil produqciis fassa da klientis mier 

gadaxdil sabiTumo fass Soris.

mogeba sabiTumo gayidvebidan:mogeba sabiTumo gayidvebidan: gansxvaveba 

sponsoris mier fasdaklebis CaTvliT gadaxdil 

fassa da qvemdgomi distributoris mier 

gadaxdil fass Soris. termini agreTve cnobilia 

rogorc komisia.

kvalificiuri mwarmoebeli:kvalificiuri mwarmoebeli: distributori, 

romelic moagrovebs 2.500 piradad SeZenil qulas 

1-3 Tvis ganmavlobaSi, da romelsac aqvs ufleba 

SeiZinos produqcia 42% fasdaklebiT da hqondes 

split-komisiis pretenzia. 

sakvalifikacio Tve:sakvalifikacio Tve: Tve, romlis ganmavlobaSic 

distributori agrovebs supervaizeris 

kvalifikaciisaTvis saWiro moculobas. 

makvalificirebuli supervaizeri:makvalificirebuli supervaizeri: distributori, 

romelmac miaRwia moculobis 4, 000 qulas erTi 

kalendaruli Tvis ganmavlobaSi. yvela savaraudo 

kvalifikaciis gavlisas, aseTi distributorebi 

aRiarebuli iqnebian srulad kvalificiur 

supervaizerebad Semdegi Tvis pirveli ricxvidan. 

makvalificirebul supervaizers aqvs ufleba, 

SeiZinos herbalaifis produqcia droebiTi 50% 

fasdaklebiT.

samefo upiratesoba:samefo upiratesoba: gadaxda 1%-dan 5%-mde 

odenobiT srulad kvalificiuri supervaizerebis 

sasargeblod sami donis aqtiuri qvemdgomi 

supervaizerebis yovelTviuri moculobis 

safuZvelze.

samefo qulebi:samefo qulebi: gamoiyeneba kvalifikaciis 

miniWebis mizniT, terminSi igulisxmeba 

supervaizeris organizaciis moculobis jami, 

romelic gaangariSebulia samefo Semosavlis 

procentis CaTvliT.

samefo Sekvra:samefo Sekvra: herbalaifi uxdis supervaizerebs 

5% supervaizeris yvela, samive aqtiur qvemdgom 

doneze. samefo Sekvras uxdian Sesabamis zemdgom 

supervaizer(eb)s, rodesac qvemdgomi supervaizeri 

samefo Sekvris jamis maqsimaluri 5% gadaxdis 

Tanxaze naklebs iRebs. am SemTxvevebSi 5%-sa da 

supervaizeris Semosavlis procents (1%-dan 4%-mde) 

Soris gansxvaveba Seadgens samefo Sekvras.

ufrosi konsultanti:ufrosi konsultanti: distributori, romelsac 

aqvs produqciis 35%-42% fasdaklebiT 

yidvisaTvis.

split-komisia:split-komisia: komisia, miRebuli qvemdgomi 

distributorisgan, romelic yidulobs 

produqcias 42%-ze naklebi fasdaklebiT. 7% 

an 17% odenobis komisias pirvel rigSi uxdian 

pirvel zemdgom kvalificiur mwarmoebels, xolo 

danarCen 8% uxdian pirvel zemdgom srulad 

kvalificiur supervaizers.

sponsori:sponsori: distributori, romelsac mohyavs 

herbalaifSi sxva piri distrubutoris saxiT.

warmatebuli mSenebeli:warmatebuli mSenebeli: distributori, romelic 

aTavsebs 1 000 qulis moculovis SekveTas 42% 

fasdaklebiT.

piradi organizacia supervaizeri:piradi organizacia supervaizeri: moicavs 

yvela distributors supervaizeris qvemdgom 

organizaciebSi, romlebic imyofebian 

distributoris, ufrosi konsultantis, 

warmatebuli mSeneblis, kvalificiuri mwarmoeblis 

da kvalificiuri supervaizeris doneze.

terminebis glosariumi terminebis glosariumi 
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terminebis glosariumi (gagZeleba)terminebis glosariumi (gagZeleba)

TABTAB gundis monawile: gundis monawile: distributori, romelic 

GET-Si, milioneris gundSi an prezidentis gundSi 

wevrobis yvela moTxovnas pasuxobs.

10 sacalo klientis wesi:10 sacalo klientis wesi: distributorma 

yovel Tves unda gauyidos produqcia, sul 

cota, 10 calkeul sacalo klients samefo 

upiratesobis kvalifikaciasa da statusis da 

sawarmoo bonusis misaRebad.

70% wesi:70% wesi: imisaTvis, rom TAB gundSi monawileobaze 

pretenzia hqondes, gamoimuSavos da miiRos samefo 

upiratesobis statusi da sawarmoo bonusi 

Tvis ganmavlobaSi Catarebuli saqmianobis 

sanacvlod, distributorma TveSi unda gayidos 

sacalo klientebze da/an gayidos biTumad 

qvemdgom distributorze, Semdgomi gayidvis 

mizniT SeZenili herbalaifis produqciis saerTo 

moculobis sul cota 70%.

zemdgomi organizacia:zemdgomi organizacia: Tqveni sponsori, maTi 

sponsori, maTi sponsoris sponsori da a.S.

Cadebuli moculoba:Cadebuli moculoba: moculoba, romelic 

Sesrulebulia Tqveni organizaciidan piradad 

vinmes mier, romelic Seadgens moculobis 

2.500 qulas, da Sesrulebulia erT Tveze 

meti moculobiT. es is moculobaa, romelic 

gamoiyeneba maT mier supervaizeris kvalifikaciis 

misaRebad.

jgufis moculoba:jgufis moculoba: kvalificiuri 

supervaizer(eb)is mier supervaizeris piradi 

organizaciisTvis droebiTi 50% fasdaklebiT 

SeZenili SekveTebi.

Tanazomieri moculoba:Tanazomieri moculoba: saerTo moculoba, 

romelic unda hqondes masponsirebel 

supervaizers gansazRvrul TveSi imisaTvis, 

rom gaaTanabros an gadaaWarbos im qvemdgomi 

distributor(eb)is mier miRebul moculobas, 

romlebic apireben supervaizeris kvalifikaciis 

miRebas.

organizaciis moculoba:organizaciis moculoba: moculoba, romelzedac 

supervaizers samefo upiratesobis Tanxas 

gadauxdian.

piradi moculoba:piradi moculoba: Tqvens, rogorc srulad 

kvalificiuri supervaizeris, da Tqveni 

daRmavali organizaciis yvela sxva wevris mier 

SeZenili moculoba, nebismieri 50% SekveTis 

gamoklebiT, romelic gakeTebulia kvalificiuri 

supervaizeris da makvalificirebeli 

supervaizerebis mier.

piradad SeZenili moculoba:piradad SeZenili moculoba: uSualod 

herbalaifisgan herbalaifis Tqveni 

saidentifikacio nomris meSveobiT SeZenili 

moculoba.

moculobis qulebi:moculobis qulebi: herbalaifis yvela 

produqtisTvis miniWebuli qulebis mniSvneloba, 

erTnairi yvela qveyanaSi. moculobis qulebi 

gamoiyeneba kvalifikaciis miRebisa da bonusebis 

CaricxvisaTvis.

saerTo moculoba:saerTo moculoba: piradi moculobisa da jgufis 

moculobis mniSvnelobaTa jami.

gamouyenebeli moculoba:gamouyenebeli moculoba: Tqvens organizaciaSi 

vinmes mier, vinc erT TveSi 2.500-ze nalkebi qula 

miiRo, warmoebuli moculoba da aseve Tqveni 

mTliani piradi moculoba. moculoba, romelic 

ar gamoiyeneba sxva vinmes mier supervaizeris 

kvalifikaciis miznebisaTvis.
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kompania Herbalife agrovebs garkveul pirad 

saidentifikacio informacias (psi) Tqvens 

Sesaxeb. garda psi-sa romelic aris ganacxadis 

formaSi, kompania Herbalife agrovebs informacias 

biznesze, romliTac xarT dakavebuli, da sxva 

informacias, romelic saWiroa kompania Herbalife-Tan 

Tqveni sadistributoro urTierTobebisTvis, 

rogoricaa Tqveni sabanko angariSis an 

sakredito baraTis nomeri. Tqveni psi gamoiyeneba 

1) TqvenTvis momsaxurebis gasawevad (SekveTis 

damuSaveba da xelfasis gaangariSeba, romelsac 

miiRebT marketingis gegmis Sesanamisad, 

2) damkveTebisTvis Tqvens mier gaweuli 

momsaxurebis gaumjobeseba-mxardaWerisTvis, 

3) damatebiTi momsaxurebis gawevisTvis, 

4) marketingis gegmis saTanado funqcionirebis 

mxardaWerisTvis, 5) kanonmdeblobis dacvisTvis. 

sadistributoro urTierTobebis farglebSi 

valdebulebebis SesrulebisaTvis herbalaifs 

unda warudginoT informacia Tqvens Sesaxeb an 

misi nawili herbalaifis sxva qvedanayofebisTvis. 

(filialebis sia ixileT saitze ge.MyHerbalife.com 

an herbalifegeorgia.com), herbalaifis Stab-biniT aSS-Si 

da Tqveni zemdgomi xazis distributorebTan. 

gansakuTrebul SemTxvevebSi Cven kanoniT 

viqnebiT valdebulni warvudginoT Tqveni 

monacemebi saxelisuflebo organoebs, xolo 

monacemTa nawili - momsaxurebis momwodeblebs 

(IT mxardaWerisTvis, sabuRaltro aRricxvisTvis 

da a.S.), Cveni saqmiani praqtikis farglebSi an 

Sida gamokvlevebisTvis an safinanso-sameurneo 

operaciebisTvis. yvela SemTxvevaSi 

herbalaifi miiRebs zomebs Tqveni informaciis 

konfidencialobis dacvisaTvis. mesame pirTaTvis 

informacias ar gaamJRavnebs.

herbalaifis zogierTi filiali da SesaZloa, 

Tqveni zemdgomi xazis distributorebi SeiZleba, 

imyofebian qveynebSisadac kerZo cxovreba 

daculia uaresad, vidre Tqvens qveyanaSi. 

miuxedavad amisa, herbalaifi iRebs Tqveni kerZo 

sicocxlis dacvis valdebulebas. amisTvis 

Herbalife International of America, Inc. aSS-Si daamtkica 

SeTanxmeba evrokavSirsa da aSS-s Soris dacvis 

saSualebebze (EU-US Safe Harbor Agreement) da aiRo 

valdebuleba SeinarCunos Tqwvens qveyanaSi 

miREbuli dacvis done.

Tqven gaqvT sakutari piradi informaciaze 

damuSavebis da arasworad miTiTebuli 

monacemebis Sesworebis ufleba. Tu gsurT 

gamoiyenoT es ufleba, mimarTeT distributorTa 

mxardaWeris samsaxurs an saits ge.MyHerbalife.com.

Herbalife waradgens masalebs Tavisi produqtebis 

da momsaxurebis Sesaxeb Tqveni biznesis 

ganviTarebis mxardasaWerad. aseve damatebiT 

komerciul informacias kompaniisa da misi 

partniorebis Sesaxeb. SegiZliaT uari TqvaT 

am instrumentebze ganacxadis formaSi maTi 

Sesabamisi ujredebis aRniSvniT, an mimarToT 

distributorTa mxardaWeris samsaxurs.

herbalaifis mier Segrovebuli informacia 

saWiroa sadistributoro SeTanxmebis 

SesrulebisTvis. am informaciis wardgenaze an 

mis gamoyenebaze uaris Tqma niSnavs, rom Tqven ver 

SeZlebT gaxdeT an darCeT distributorad. ufro 

metic, TqvenTan sadistributoro urTierTobebis 

Sewyvetis Semdeg herbalaifma unda Seinaxos 

Tqveni monacemebis nawili sabuRaltro 

aRricxvisTvis da marketingis gegmis farglebSi 

Semosavlebis gaangariSebisTvis. 

privatuloba da monacemTa dacvaprivatuloba da monacemTa dacva
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Business Administration 
& Marketing Plan



This section of the International Business Opportunity Manual is 
designed to acquaint you with Herbalife’s administration policies, 
which ensure the smooth flow of daily business activity.

We encourage you to read and understand the details contained 
within, to ensure you are fully aware of not only your own obligations, 
but also of your rights as a Herbalife Distributor. We believe 
Herbalife products and Marketing Plan is the best in the industry. 
We also believe in our Distributors and in supporting them by 

working together to uphold the highest possible ethical standards. 
We are committed to maintaining the integrity of Herbalife, its 
Sales and Marketing Plan and it’s global distribution network of 
independent Distributors. 

To place your orders via phone, fax, mail, or to place your orders in 
person at the Sales Center, please contact 0162, Georgia, Tbilisi, 
4a, Tamarishvili str., Phone: + (995 32) 20 29 29, 
Fax: + (995 32) 20 29 28, Toll free 8 800 71 71 71

Important Ordering Tips
As soon as you have become a Distributor, you may purchase from 
your Sponsor, your first upline Supervisor, or directly from Herbalife. 
Once you qualify as an Herbalife Supervisor, you must always 
purchase directly from Herbalife. There are several convenient 
methods you may use to place an order directly with Herbalife: 
telephone, fax, mail or in person at the Sales Center.

All orders will be shipped once all moneys have cleared. 
Please remember that our ordering process is computerised, 
so once you complete your order it cannot be adjusted or altered 
in any way. Therefore, no matter what method you choose to place 
your order, it is important that you prepare your order in advance 
to ensure accurate and speedy processing. All orders must be paid 
in full, confirmed and processed for Herbalife to release the order. 
Please always have the following information readily available.

Prepare your order in advance to ensure accurate and 
speedy processing.

Clearly indicate order month.

Have your Herbalife Identification Number ready.

Have the name and Identification Number of your Sponsor 
and upline Fully Qualified Supervisor (FQS).

Have shipping method and shipping address, recipient’s 
name and corresponding telephone number (if applicable).

Provide the appropriate discount percentage.

Provide method of payment and appropriate details 
(i.e., credit card number, expiration date etc.)

Provide the stock number(s), description and quantity of the 
item(s) you are ordering.

■

■

■

■

■

■

■

■

Telephone & Fax Orders
To place your order, please call 
Phone: + (995 32) 20 29 29, Toll free 8 800 71 71 71
Fax: + (995 32) 20 29 28
Email: filuet@ge.filuet.com

Working hours: Mon-Fri from 10:30 till 19:00, last Sat 11:00-15:00.

Acceptable methods of telephone payment are:

All major credit and debit cards are accepted; VISA, 
Mastercard.

Wire Transfers must be bank to bank transactions.

Upon payment clearance, your order will be transmitted to the 
Warehouse for shipment.

■

■

Ordering Procedures

Business Administration
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Orders placed at the Sales Center
The following services are available at the Sales Center:

Place orders and pay for them in cash or credit/debit card and 
pick up your order immediately in the warehouse area.

Place and pay for IBP orders which will be available to take 
away immediately.

Bring new prospects, purchase the IBP, complete the 
Distributor Application Form and submit for processing.

Sales Center Address 
0162, Georgia, Tbilisi, 4a, Tamarishvili str.

Sales Center Opening Hours
Mon-Fri from 10:30 till 19:00, last Sat 11:00-15:00

Phone / Fax / E-mail / Mail Orders
To place the order via Phoen, Fax or E-mail please contact the Call 
center:
Phone: + (995 32) 20 29 29, Toll free 8 800 71 71 71
Fax: + (995 32) 20 29 28
Email: filuet@ge.filuet.com

Payment Policy
Distant orders can be paid by Wire transfer or Credit/debit cards.

Wire Transfers
Any Distributor may purchase products from Herbalife by 
bank-to-bank wire transfer. If you wish to use this method, 
contact Herbalife’s Distributor Services Department for the 
correct procedure. Wire transfer orders will be shipped when the 
appropriate monies are received by Herbalife.

■

■

■

Damaged Product
You must check all shipments at the time of delivery for any 
damage. Damaged merchandise must be reported to and seen by 
the driver to ensure that you may place a claim with the Distributor 
Services department. You must let us know within 3 days of 
receiving your order if you receive damaged goods.

When Receiving Your Shipment
All Herbalife products are in perfect condition when the carrier 
takes possession of the shipments at our distribution centre loading 
docks. Before signing “Received” for your shipment, here are some 
things to remember:

Your signature means that you have received your shipment in 
a satisfactory manner (unless otherwise specified).

Determine the number of boxes your shipment includes, 
either by the packing slip or by the number of boxes marked 
on top of each box, e.g., 1 of 3, 2 of 3, etc.

Only sign “Received” for the number of boxes actually received.

Inspect your shipment for obvious outside damages. 
(Even though there is no apparent damage on the outside, 
some damages might be found inside.) 
See “Freight Claims” below.

Note any damages and/or box shortages on the carrier’s 
delivery documents.

■

■

■

■

■
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Freight Claims
Lost shipments (complete or partial) must be reported to 
Herbalife within three days after estimated time of arrival.

Any hidden damages found on a delivery, discovered after pick 
up of the order, must be reported to Herbalife immediately who 
will then investigate the claims thoroughly. Keep the damaged 
items in the original package as found, including all packing 
material, and the master container until getting further 
instructions from Herbalife.

Shipping Inquiries
For any specific inquiry or problem associated with a particular 
shipment, please call your local Distributor Services department.

Month End Ordering Guidelines

I. General-International
A. ALL Herbalife International Distributor Services / Order 

Departments will be open during normal business hours on the 
designated (usually the last day) “End of the Month” (EOM).

B. ALL Orders taken on the “EOM” day must be fully paid by the 
end of that same day to count for that month’s Volume.

1. Wire payments must be initiated by close of business on the 
‘End of the Month’ day and received by Herbalife NO LATER 
than the 5th of the following month.

2. Wire transfers can take a minimum of 1-2 working days 
before we receive bank verification.

3. Herbalife shall not be held responsible for monetary 
transfers that are not deposited to our account by the 
specified deadline.

4. Wire payments must be bank to bank transactions.

C. Distributors are responsible for making whatever arrangements 
are necessary, to assure that payment is received on time and 
that adequate credit is available to assure approval of any credit 
card purchases. If payment is not received by the specified date, 
the Order will count as the following month’s Volume.

D. If the “EOM” falls into the beginning of the next month, 
causing a dual Volume month, Distributors are responsible for 
specifying the Order Month they wish the Volume of the Order 
to count towards.

■

■

II. Distributor Services department
A. Business Hours/Distributor Services Department

1. Monday-Friday: 8.30am-18.00pm

B. Business Numbers / Addresses

1. a. Distributor Services line: Toll free line for Georgia – 
 8 800 70 70 70

b. Orders ONLY Fax Line: + (995 32) 20 29 28

c. E-mail: filuet@ge.filuet.com

d. Mailing address:
Filuet Georgia Ltd, 44, Agmashenebeli Street
2-nd Postal Division
PO Box 68
Tbilisi 0102, Georgia 

2. Our Distributor Services Team is fully trained answering any 
queries you may have, including information on products, 
qualifications, marketing plan advancement etc.
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III. Deadlines for Placing Orders
A. All telephone Orders must be placed and fully paid by 19:00 

on the designated “EOM” day. Please have your Order ready 
before calling the Call Center.

B. All Fax Orders must be faxed, received at Herbalife, and 
include appropriate payment by 12 midnight on the 
designated “EOM” day. (It’s strongly recommended that 
you keep copies of all fax confirmations.)

C. All Mail Orders must be postmarked no later than 
12 midnight on the designated “EOM” day and received 
at Herbalife NO LATER than the fifth (5th) of the following 
month (regardless of what day the actual “EOM” falls on). 
Appropriate payment must be included with the Order.

D. Walk-In Orders must be placed and fully paid by 19:00 
(local time) on the designated “EOM” day. Please have 
your Order ready before handing it to a Sales Center 
Representative.

E. All E-mail orders must be placed and fully paid by 12.00 
midnight on the designated “EOM”

IV. End of Month Closing
A. The deadlines set forth by Herbalife are set to ensure accurate 

payment of Royalty Overrides to each and every Distributor.

B. All Orders MUST be received and fully paid on or before the 
“EOM” day in order to count for that month’s Volume. Wire 
payments must be received by the 5th of the following month.

C. The “EOM” day is absolutely the last day for us to process your 
order in the current month.

D. The payment deadline is the 5th of each month for the 
previous month’s Volume, no matter what day the “EOM” 
actually falls on!

E. The order(s) will be shipped once full payment is received.

F. Once an order is released for shipping, no changes can be 
made to that order.
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Tax Information
The following notes highlight key points of interest for Herbalife 
Distributors. These notes are not intended to cover all aspects of 
registration or taxation that may affect your Distributorship, so we 
recommend that Distributors consult with their own tax or business 
advisor, or their local taxation offices.

A Income Tax and Reporting
1. Income tax laws in Georgia require that individuals with income 

from businesses report such income. Residents and non-
residents are required to file income tax returns reporting all 
of their income from business activities conducted in Georgia. 
Distributors are solely responsible for the proper reporting of their 
income and payment of their taxes.

2. Georgia has established special rules for individuals who 
operate as a micro or small business. A micro business 
(annual turnover below GEL 30,000 with no employees and 
inventory of less than GEL 45,000) is entitled to a complete 
tax exemption. A small business (annual turnover below GEL 
100,000 and inventory of less than GEL 150,000) will pay a 
5 % turnover tax, with exemption from all other taxes. The 
tax rate for a small business reduces to 3 % if the business 
has documented business expenses (excluding salary costs) 
exceeding 60 % of its turnover. To qualify for micro or small 
business treatment, an individual must register with the tax 
authorities before commencing business.

3. It is important to establish and maintain a proper set of books 
and records for your business. A micro business is required 
to issue an invoice for each sale in duplicate (one for the 
seller and one for the buyer) that indicates the seller’s status 
as a micro business and the number of the micro business 
registration certificate. A small business is required to also 
retain documents relating to expenses and to comply with cash 
register rules. For other businesses, inexpensive manual and 
computerized systems are available, or you may prefer to hire 
an experienced bookkeeper. Under Georgian law, tax records 
should be maintained for a minimum of six (6) years, but it 
may be prudent to maintain them for a longer period.

4. As noted in the Distributorship Agreement, Herbalife is a family 
orientated business that expects its Distributors to conduct 
themselves with the highest ethics and integrity. For this 
reason, all Distributors in Georgia must provide proper taxpayer 
identification numbers. It is the Distributor’s responsibility 
to ensure that the name, legal address and taxpayer 
identification number are properly recorded in the Herbalife 
computer system and to immediately advise if a correction is 
needed.

B Value-added Tax (VAT)
1. A Distributor is liable to register for VAT if sales for the previous 

12 calendar months exceeded GEL 100,000. The taxpayer is a 
VAT payer from the moment the threshold is exceeded and must 
register as a VAT payer within two working days. Once registered, 
the Distributor is required to account for 18 % VAT on its sales. 

VAT registered DS is required to submit a VAT invoice for earnings 
to Herbalife. If not received, future earnings will be held until the 
invoice is received against the prior earnings.

C Business Licenses and Registrations
Distributors are required to register their business with the National 
Agency of Public Registry in the Ministry of Justice when starting 
their business activity.

The information noted above may be modified from time 
to time by the respective authorities. To ascertain your 
personal situation or if you have any questions, we suggest 
that you consult the local tax offices or your qualified tax 
advisor.

IMPORTANT:
Distributors conduct their Herbalife business as a self employed 
independent contractor. They are solely responsible for their own 
expenses and any applicable taxes- including self-employment 
taxes. They are not employees of Herbalife for state tax purposes or 
any other purpose, and will not assert any position to the contrary. 
Distributors are required to register their business with the National 
Agency of Public Registry in the Ministry of Justice when starting 
their business activity.

Taking into the account that Distributors conducting their 
entrepreneurial business in Georgia would be required to follow 
local tax regulations and pay taxes to responsible organizations 
by the due date, Herbalife Company transfers 100 % payments to 
Distributors without applying local tax deductions. It is Distributor’s 
responsibility to comply with tax regulations in Georgia.

Please note that annual personal consumption limit in 7500 
Personally Purchased Volume points (PPV) is set for Distributors 
who are not registered as Individual Entrepreneurs.

Individual Entrepreneurs with any type of tax registration 
who work in Georgia and want to overcome the limit of 7500 
PPV should provide Herbalife with Extract from Registry for 
resident / non-resident individual entrepreneur.

VAT payers are eligible for 18 % compensation payments 
from the company. Such Distributors need to provide the 
company with Letter from Taxation Inspection which confirms 
tax regime with VAT and send VAT Invoice for the payment 
received in the previous month in original. To get earnings 
Distributors should complete and sign International Funds 
Transfer Enrollment Form (please refer to the list of the forms 
in this section).

This form must be filled in as soon as Distributors initially 
apply to transfer payments (it is necessary to mark Initial 
Set-Up), also if Distributors change their bank details (it is 
necessary to mark Change) or if Distributors refuse from this 
service (it is necessary to mark Un-Enroll).

Funds can be transferred only if the bank account is opened 
in USD.

Funds can be transferred to Savings or Current Bank 
accounts. If the type of bank account hasn’t been marked 

■

■

■

■

■

Running Your Business
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Listed below are addresses, phone numbers and hours of operation 
for Herbalife’s Home Office and UK & Ireland office. Herbalife 
Distributors may order products or literature to be shipped from 
any Distribution Centre. However, no product or material can be 
shipped across international boundaries. Please contact your local 
Distributor Services to place an international order. 

For information regarding Herbalife’s Distribution Centres throughout 
the world, please refer to the listing on www.myherbalife.com or 
contact the Distributor Services Department.

If you have any questions or require assistance placing an order, 
please your local Distributor Services Department.

Offices

Herbalife International of America, Inc.
Home Office - Distributor Services
23805 Arlington Ave
Torrance, CA 90501, USA
Main Number: (310) 891-3949
Hours: Mon-Fri: 8.30am-5.30pm
Operations Home Office
800 W Olympic Blvd, 
Los Angeles, CA 90080, USA
Main Number: (310) 410-9600 
Hours: Mon-Fri: 8.30am-5.30pm

Filuet Georgia Ltd
0162, Georgia, Tbilisi, 4a, Tamarishvili str.
mail to: 
44, Agmashenebeli Street
2-nd Postal Division
PO Box 68
Tbilisi 0102, Georgia

Toll free line for Georgia 8 800 70 70 70
Phone: + (995 32) 20 29 29
Fax: + (995 32) 20 29 28
Email: filuet@ge.filuet.com

Working hours: Mon-Fri from 10:30 till 19:00, last Sat 11:00-15:00

by you then earnings will be transferred to your current bank 
account by default.

Please, apply to the employees of the bank where you opened 
your bank account to ask for their assistance in the form 
completion. Wrong bank details may become the reason for 
your payment withhold.

Form must be completed in Latin letters. Please, follow the 
instructions on the back-page of the form.

■

■

You can contact Distributor Relations line (toll-free call for Georgia 
8 800 70 70 70) if you have any questions regarding the requirements 
for getting earnings in Georgia.
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Do I have to wait for my Distributor Application to be 
processed before placing an order?
It’s not necessary to wait for your Application to be processed.

You are entitled to buy Herbalife products from your Sponsor, first 
upline Fully Qualified Supervisor, or the directly from the Company 
applying at Sales Centre (at the applicable discount) utilising the 
Herbalife ID number on the Registration Card contained in your 
International Distributor Kit (IBP).

How do I place an order?
It’s easy! You may place orders through your Sponsor, upline 
Supervisor or Herbalife directly. When you become a Supervisor you 
must purchase directly from Herbalife. It is important for you to 
have certain information prepared prior to placing an order directly 
with Herbalife. You may place orders with Herbalife by telephone, 
fax, mail, or simply visiting Sales Centre.

May I go to the Sales Center and pick-up the products 
myself?
Yes, you may place your order with the Sales Center, paid for it and 
immediately pick it up.

May I call Herbalife directly with questions?
We’re here to assist you in any way possible. We always encourage 
you to first consult your IBO/Career Book and to work closely with 
your Sponsor and upline Supervisor, since they have a great deal of 
field experience. However, if we may assist you, please call Herbalife 
Distributor Services.

How quickly will my order be processed and how long will it 
take to reach me?
All orders will be shipped the next business day, whenever possible, 
if payment is received and processed. Shipping times vary, of 
course, depending on the delivery location and the shipping method 
you choose (if applicable). Please refer to the current UK & Ireland 
price lists for specific lead times.

How do I retail the products?
Retailing the Herbalife products will be one of the most important 
keys to your success! As Herbalife’s Founder and first Distributor 
Mark Hughes always stressed, use the products, wear the button 
and talk to people. You will develop your own selling style, which 
might include talking to your circle of influence, distributing flyers, 
conducting surveys and/or participating in seasonal promotions. 
Your Sponsor has the field experience to provide you with the 
proper training.

Wear the Button
You become a walking advertisement.

Wear or use or any Herbalife item that will attract people to 
talk to you–this makes conversation easy.

Talk to People
When they ask, tell your weight-management success story or 
your income success story.

Explain the products and business opportunity.

Explain how they can improve their health and also make 
immediate profits.

Talk to people you know.

Talk to everyone.

May I export the products?
Regulations vary from country to country in which we are officially 
open. Each country has its own line of products, literature and 
promotional items specific to each of these countries. Distributors 
may only bring products approved for a specific country within that 
country. Distributors may not bring products from one Herbalife 
country to another, unless approved for sale there.

■

■

■

■

■

■

■

Frequently Asked Questions
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Where can I get more training on the Herbalife products 
and selling methods?
You have a multitude of fantastic choices! Your Sponsor 
and/or upline Supervisor should be able to assist you, and we 
always suggest you contact them first. There are many training 
sessions held throughout the world every year, and by clicking 
on www.myherbalife.com, you can access training and business 
building tools 24/7. Some of our websites include:

Herbalife.com and Herbalifegeorgia.com
Herbalife’s official website establishes Herbalife as the leading 
weight loss, targeted nutrition and outer nutrition site for information, 
education and retail/business opportunity lead captures.

MyHerbalife.com and ge.myherbalife.com
The primary business management and success resource website 
for Herbalife Distributors–optimizing recruitment, retention, retail 
and community. Login requires Distributor ID and PIN Code.

HerbalifeCentral.com
An administrative website dedicated to Herbalife 
Distributors worldwide.

HerbalifeFamily.org
This website is dedicated to the Herbalife Family Foundation which 
helps at-risk children around the world. If prompted for a password, 
please contact Distributor Services.

There is also the Herbalife Broadcast Network HBN, which features 
fast, high-quality audio and video streaming to anyone with 
Internet access, 24 hours a day.

Herbalife Broadband Network (HBN) offers:
Exciting product launches

Unbeatable video training from Herbalife’s Founder 
Mark Hughes

Live question-and-answer sessions with top Distributors and 
Herbalife’s Doctors

Motivation by Jim Rohn, world-renowned business speaker

House-Party training

Once I qualify for earnings, are there any special 
procedures to follow?
Yes, and they are quite simple. In order to receive your earnings, 
you must strictly adhere to Herbalife’s 10 Retail Customers/70% 
Rule. (Please refer to Rule No. 20-D in Book 3 of the IBO “Rules of 
Conduct and Distributor Policies” for complete information.)

Are there any tax issues I should be aware of?
Yes, and they are similar to any business you would independently 
operate. Distributors are solely responsible for the proper reporting 
of their income and payment of their taxes.

Any questions should be referred to the individual Distributor’s 
own tax advisor. 

■

■

■

■

■

Rules of Conduct and Distributor Policies 

IMPORTANT NOTICE!
Following are the answers to some of the most commonly asked 
questions by new Distributors regarding Herbalife’s Rules of Conduct 
and Distributor Policies. Please carefully review Book 3 of the IBO 
“Rules of Conduct and Distributor Policies” which will provide you 
with the full details. These Rules of Conduct and Distributor Policies 
have been established for your protection. They represent the code of 
ethics by which all Herbalife Distributors must operate.

We encourage you to read and understand them, so you are fully 
aware not only of your own obligations, but also of your rights as 
an Herbalife Distributor. We believe Herbalife’s products and Sales 
and Marketing Plan are the best in the industry. We also believe 
in our Distributors and in supporting them by working together to 
uphold the highest possible ethical standards. We are committed to 
maintaining the integrity of Herbalife, its Sales and Marketing Plan 
and its global distribution network of Distributors.

What are the age requirements for becoming a Distributor?
An Applicant must be at least 18 years of age to become an 
Herbalife Distributor and to conduct business in Georgia. 

May my spouse and I have separate Distributorships?
Married couples may have only one Distributorship. Married couples 
wishing to become Distributors together must complete and sign a 
single Distributor Application, thereby having only one Sponsor. It is 
very important for new Distributors to note that an individual may 
have only one Herbalife Distributorship and should never sign more 
than one Distributor Application.

What is the relationship with my Sponsor?

The relationship between a Distributor and their Sponsor is the 
foundation of Herbalife’s Sales & Marketing Plan. Many Sponsors 
spend a significant amount of time locating new Distributors, 
training and working with them over a period of time. 

May I sell Herbalife products anywhere in the world?
As an Herbalife Independent Distributor, you may sponsor 
Distributors, train and build your downline business in any of the 
countries where Herbalife is officially open. Please note, Distributors 
may only sell products approved for a specific country within that 
country. They may not bring products from one Herbalife country to 
another, unless approved for sale.

Permissible Herbalife business activities vary in each country, 
depending on local laws. Please contact Herbalife’s Distributor 
Services Department for detailed information on a specific country’s 
rules. Officially opening a country is an involved and complicated 
process. All countries have rules and regulations regarding the 
manufacture, labeling and sale of products and other regulations 
with which we must comply. Therefore, we cannot allow the sale 
of our products in a country in which we are not yet officially 
open. Additionally, country openings will be delayed if government 
officials find that our products are being improperly imported into 
that country. For these reasons, we consider violations of our export 
policy to be extremely serious. Such violations could result in the 
immediate termination of a Distributorship. 
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What is Herbalife’s Customer Refund Policy?
Herbalife® products have a 30-day money-back guarantee for the 
retail customer, from the time the product is received. Distributors 
must respond quickly and courteously when the retail customer 
requests this guarantee be honored. The Distributor may offer the 
retail customer a choice of a full refund of the purchase price or full 
credit for exchange of other Herbalife products, and the Distributor 
must honor the retail customer’s choice. 

Does Herbalife have specific policies and rules regarding 
advertising and promotion?
The integrity of Herbalife’s Sales & Marketing Plan, and legalities 
make it necessary for us to enforce important rules and policies 

regarding advertising and promotion. We are confident that you will 
find these rules and policies protect you and your business as much 
as they protect Herbalife. Distributors may produce their own ads or 
flyers, provided they follow all of Herbalife’s rules for advertising. It 
is the Distributor’s responsibility to ensure they are complying with 
these rules. If you have any questions regarding our advertising 
guidelines, please contact Distributor Services Department. 

Herbalife guarantees the quality of any product which carries the 
Herbalife name and certifies that the products manufactured for it 
meet high standards of freshness and purity for customer use.

We are confident that our customers will find our products 
satisfactory in every way. However, if for any reason, a retail 
customer is not completely satisfied with any Herbalife product 
purchased from a Herbalife Distributor, the customer may request 
a refund from the Distributor within (thirty) 30 days from the 
date the customer receives the product. The customer will be 
instructed to return the product, or the unused portion thereof, 
to the Distributor from whom the customer purchased the product. 
The Distributor must offer the customer a full credit toward 
the purchase of other Herbalife products or a full refund of the 
purchase price.

This guarantee is limited only by the terms of certain specific 
warranties attached to or packaged with certain products and 
does not apply to any product intentionally damaged or misused. 
If the retail customer is not satisfied, the Distributor must honour 
the product guarantee quickly and courteously, according to the 
following instructions:

Distributor Must Honour Guarantee 
A Distributor is required to fully complete and provide an 
official Herbalife Retail Order Form with each retail sale made. 
It is important for the customer to know how to reach the Distributor 
for more products, questions, etc. The Distributor must maintain a 
copy of the Retail Order Form for their records so they can properly 
follow up with their customer.

If, however, a customer requests a refund, then the Distributor 
must complete a “Customer Request for Refund Form”, a copy of 
which is included in the Business Administration section of this 
International Business Opportunities Manual. The Distributor is to 
calculate the amount of the customer’s refund or credit due, have 
the customer sign the refund form, and immediately pay the refund 
to the customer or apply their credit to other products.

The Distributor may then submit the unused returned product, 
along with the “Customer Request for Refund Form” and a copy of 
the original Retail Order Form to Herbalife within thirty (30) days 
of making the refund to the customer. Herbalife will exchange 
the returned product with identical replacement product to the 
Distributor as soon as the product and all documentation has been 
received.

The Herbalife money-back guarantee does not apply to products 
purchased by Distributors, whether or not consumed by them, and 
this fact must be presented to individuals who become Distributors. 
The Company maintains a Distributor re-purchase policy, according 
to the guidelines of World Federation of Direct Selling Associations, 
which under certain circumstances may provide for re-purchase 
of some products. See the Rules of Conduct or contact Herbalife 
Distributor Relations for more information.

The Herbalife Customer Guarantee
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Sales and Marketing Plan



Herbalife’s Marketing Plan offers you unique opportunities which 
can lead to higher levels of success to greater achievement. 
The plan was developed for Distributors by Herbalife’s first 
Distributor and Founder, Mark Hughes. The result is arguably the 
best Marketing Plan in the industry. Herbalife’s Marketing Plan pays 
out up to 73% of product revenues to Distributors in the form of Retail 
and Wholesale Profits, Royalty and bonus income and incentives. 
This tested, proven business plan is designed to maximise rewards for 
effort and provide substantial and ongoing income.

The Herbalife Opportunity and the Marketing Plan is identical for 
every Distributor. Each Distributor’s success is dependent on two 
primary factors:

The time, effort and commitment a Distributor puts into 
their Herbalife business and,

The product sales made by a Distributor and their 
downline organisation.

These two factors raise the importance of a Distributor’s 
responsibility to train, support and motivate their 
downline organisation.

The following pages describe the different levels of Herbalife 
Sales and Marketing Plan. Each level has specific qualifications 
and associated benefits to reward Distributors for their efforts 
and enhance their success. 

Becoming a Distributor
The Important First Step
To become an Herbalife Independent Distributor you must purchase 
an International Business Pack (the official Herbalife Distributor Kit) 
from an Herbalife Distributor, who becomes your Sponsor.

Registration
You officially become an Herbalife Distributor when your properly 
completed Application has been processed and accepted by the 
Herbalife World Operations Home Office. Once your Application 
has been accepted, your contract with Herbalife becomes effective 
immediately, giving you all the rights, responsibilities and 
privileges of a Distributor.

■

■

Income Opportunities
The Herbalife Marketing Plan provides many opportunities to earn 
income and other rewards.

Immediate Retail Profit 
25% to 50% 
The profit from direct sales to Customers.

Daily Wholesale Profit
Up to 25% 
The difference between what you pay for products and what 
Distributors in your personal organisation pay for products.

Monthly Royalty Override Income
Up to 5% on three downline levels
As a Supervisor, you earn up to 5% on the Personal Volume of all of 
your Supervisors, three active levels of downline.

Monthly Production Bonuses
TAB Team members can earn an extra 2% to 7% 
Organisational Production Bonus.

Annual Bonuses
A bonus to Top Achievers in recognition of outstanding performance.

Qualify for Special Vacation and Training Events 
Distributors who qualify are rewarded for consistent performance 
and efforts in building their business.

Plus other special promotions and bonuses 
throughout the year.

Overview
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Throughout this manual, we use the term Volume extensively. 
Volume is a key element in the Marketing Plan and is the basis 
for qualifying and working your way to higher levels.

Each Herbalife product has a Volume Point value assigned to it that 
is equal in all countries (see order forms and price lists for exact 
information). Official Herbalife Distributor literature, IBPs, items 
and sales tools do not count as Volume. As you order products, 
you accumulate credit for the amount of Volume Points that are 
applicable to the products ordered. These accumulated Volume 
Points become your sales production and are used for the purpose 
of qualifications and benefits.

Volume is credited to you in various ways depending on who 
purchased the Volume, their status and discount, your own status 
as a Distributor and other factors of the Herbalife Sales and 
Marketing Plan. Volume is calculated on the accumulated Volume 
Point value of products ordered in a Volume month.

Understanding Volume

Definition of Volume Month
Sales Volume is credited to and accumulated by a Supervisor 
on a Volume Month basis. The Volume Month begins on the first 
business day of the month and ends on the last business day of the 
month. If the last day is Sunday, the Volume Month will be extended 
to Monday. Likewise, if the last day of the month is considered a 
holiday, the month may be extended to the first business day after 
the holiday. Herbalife reserves the right to modify the Volume Month 
as it deems appropriate.

Determination of Volume Month
Sales Volume is credited to the Volume Month in which the order 
is both placed and full payment is received by Herbalife, except 
for orders that meet the rules and conditions that apply to Add-On 
Sales Volume.

Under no circumstances can Volume be placed for a prior order 
month, with the exception of a Matching Volume order.

Add-on Sales Volume
All of the following conditions must be met for an order to be 
accepted as Add-on Sales Volume:

1. Order must be placed no later than the designated last order day 
of a Volume Month, plus

2. Full payment must be made, or initiated, by the same last order 
day of the month. If payment is mailed, then the postmark must 
be stamped the designated last day. If the payment is a wire 
transfer, direct deposit or other bank transaction, a receipt must 
be supplied to verify the transaction date was on, or prior to, 
the last designated order day of the month, plus

3. Full payment must be received by Herbalife no later than the 
5th day of the following month. If the 5th of the month falls on 
a Sunday or a holiday, then the payment must be received by the 
4th of the following month.

If for any reason, a payment is not approved for acceptance, then 
the order will be canceled and the Volume will not be applied 
unless another order was placed and paid within the time periods 
indicated.

There are a number of ways volume is credited in the Herbalife 
Marketing Plan. The following definitions and examples 
illustrate these:

Personally Purchased Volume
Personally Purchased Volume is the volume on orders purchased 
directly from Herbalife using your Herbalife Identification number.

Personal Volume
Personal Volume is the volume purchased using your Herbalife 
Identification Number, as well as the volume purchased by your non-
Supervisor downline, down to your first Fully Qualified Supervisor.

Non-Supervisor Distributors may purchase only from their Sponsor, 
first upline Supervisor (only if their Sponsor is not a Fully Qualified 
Supervisor), or directly from Herbalife.

Therefore, if you are a Fully Qualified Supervisor, all of your own 
orders purchased at 50%– as well as all orders purchased by 
your downline Distributors, Senior Consultants, Success Builders 
and Qualified Producers at 25% to 42% discount – count as your 
Personal Volume.

Explanation of Sales Volume Month
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Personal Volume Example

Purchases/Discount % Personal Volume

A
Supervisor

1,500 Personal 
Volume Points 
+ B, C & D’s Volume

3,500 
Personal Volume

B
Distributor

1,400 Volume Points 
+ C & D’s Volume 
@ 42% Discount

2,000 
Personal Volume

C
Distributor

200 Volume Points 
+ D’s Volume 
@ 35% Discount

600 
Personal Volume

D
Distributor

400 Volume Points 
@ 25% Discount

400 
Personal Volume

Group Volume
Group Volume is the Volume on orders purchased at a 
Temporary 50% discount, by Qualifying Supervisor(s) in their 
qualifying month.

This Temporary 50% Volume is accumulated as Personal Volume 
for the Qualifying Supervisor who purchased it, but is Group Volume 
for the Fully Qualified Supervisor. The Fully Qualified Supervisor 
may earn Royalty Overrides on their Group Volume if all other 
Royalty Override requirements are met. (Refer to the “Qualifying 
as a Supervisor” and “Temporary 50%” sections of this book for 
complete details.)

Group Volume Example

A
Supervisor

2,500 
Volume Points 
+ B & C’s 
Volume

6,500 
Personal Volume
+ 1,000 
Group Volume

7,500 
Total Volume

B
Distributor

1,000 
Volume Points 
@ Temporary 
50% Discount 
+ C’s Volume

5,000 
Personal Volume

C
Distributor

4,000 
Volume Points 
@ 42% Discount

4,000 
Personal Volume

Total Volume
Total Volume is the combined total of a Supervisor’s Personal 
Volume plus Group Volume. (See “Group Volume Example” for 
Supervisor “A’s” Total Volume.) Total Volume is the factor on which 
some qualifications are based.

Organisation Volume
Organisation Volume is the accumulated Volume amount on which 
a Supervisor earns Royalty Overrides.

Organisation Volume Example

A
Supervisor

2,500 
Volume Points

1st Level
Supervisor

10,000 
Total 
Volume Points

2nd Level
Supervisor

10,000 
Total 
Volume Points

30,000 
Organisational 
Volume

3rd Level
Supervisor

10,000 
Personal 
Volume Points

Encumbered and Unencumbered Volume
Encumbered Volume is all Volume produced by any Distributor 
qualifying for Supervisor in your personal organisation.

Unencumbered Volume is all Volume produced by anyone in your 
personal organisation, down to the first qualified Supervisor, 
who achieves less than 2,500 Volume Points in one Volume month, 
plus all your own personal Volume. Therefore, this is Volume that 
is not used by anyone for Supervisor qualification purposes.

The example below illustrates the use of Encumbered and 
Unencumbered Volume for each of the Distributors.

Encumbered and Unencumbered Volume

A
Supervisor

2,500 
Total Volume 
Points + B & C’s 
Volume

2,500 
Unencumbered
5,000 
Encumbered to A

B
Distributor
Qualifying 
Supervisor

1,000 
Total Volume 
Points + C’s 
Volume

1,000 
Unencumbered
4,000 
Encumbered to B

C
Distributor
Qualifying 
Supervisor

4,000 
Total Volume 
Points

4,000 
Unencumbered to C
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Matching Volume
Matching Volume is the Volume a sponsoring Supervisor must 
have through personal orders, or by Distributors in their personal 
organisation in a given month to equal or exceed the Volume achieved 
by their downline Distributor(s) who are qualifying for Supervisor.

Matching Volume is how Herbalife verifies and validates the 
qualification of new Supervisors. Whenever a Supervisor sponsors 
a Distributor to the Supervisor position, the sponsoring Supervisor’s 
Total Volume must be at least the same as the Total Volume of their 
downline Distributor(s) qualifying within that same month. Without 
adequate matching Volume, the new Supervisor will go to the next 
upline Supervisor.

The Matching Volume example illustrates the amount of Personal 
Volume and Total Volume that must be achieved by the sponsoring 
Supervisor for the downline Distributors who are qualifying for 
Supervisor. In this example, “A” (the sponsoring Supervisor) must 
have at least 4,000 Personal Volume Points and at least 1,000 
Group Volume Points in the month that “B” and “C” are qualifying 
for Supervisor, in order to confirm the Volume they report on their 
Supervisor Qualification form. This Volume obligation for the 
Supervisor is considered to be their Matching Volume requirement.

Matching Volume Example

Matching Volume 
Requirement for 
Supervisor “A”

A
Sponsoring 
Supervisor

4,000 
Personal Volume
+ 1,000 
Group Volume

5,000 
Total Volume

B
Qualifying 
Supervisor

1,000 
Volume Points 
@ Temporary 
50% Discount

1,000 Group 
Volume for “A”

C
Qualifying 
Supervisor

4,000 
Volume Points 
@ 42% Discount

4,000 Personal 
Volume for “A”

Distributor Benefits

Retail Profit
As a Distributor, you may purchase Herbalife products at wholesale 
discount of 25% to 50%. As your Volume increases, this discount 
will increase up to a maximum of 50% when you qualify as a 
Supervisor. You earn an immediate Retail Profit of 25% to 50% 
when you sell these products to customers depending on Volume. 
The difference between the discounted product price paid by you 
and the retail price is your Retail Profit. (See the “Retail Profit 
Example” below).

Retail Profit

Full Retail Cost 
(at 25% discount)

Profit

USD$100 USD$75 USD$25

Wholesale Profit (Commissions)
In addition to Retail Profit, as an Herbalife Distributor, you can 
also earn Wholesale Profit on the products purchased by your 
Distributors. Your Wholesale Profit, also called Commissions, is 
the difference between the discounted price you pay for products 
and the discounted price paid by your Distributors.

If you sell products directly to your Distributors, you can earn up to 
25% Wholesale Profit immediately. If your Distributors purchase 
their products directly from Herbalife, then Herbalife pays the 
difference in discount percentage to the Fully Qualified Supervisor 
on the order during the monthly Royalty Override process. 
These payments are called Commissions and are Wholesale Profit. 
(See the “Wholesale Profit Example” below.)

Wholesale Profit

Retail Cost 
(at 50%)

Your Distributor’s 
Cost (at 25%)

Your 
Profit

USD$100 USD$50 USD$75 USD$25
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Note:
All of your Personal Sales Volume, plus your Distributors’ Sales 
Volume, count as your Total Volume. Once you are on the Distributor 
Discount Scale, your discount will never be less than 35% for as 
long as you remain an active Distributor. The more you sell, the 
greater your profit potential. Remember that each Volume Month 
you begin again at 35% and can work your way up the scale up to 
42% discount.

You may also earn Wholesale Profits on sales to your downline 
Distributors. For example: One of your Distributors places an order 
with you. Your discount is 42%, and your Distributor’s is 35%. 
You earn 7% Wholesale Profit on your downline Distributor’s order.

Improve Your Profits With the Distributor Discount Scale
As you sell more Herbalife products and your Total Volume increases, 
you are promoted to Senior Consultant and entitled to buy products 
at a 35% or 42% discount off the retail price, giving you a greater 
profit margin.

Distributor Level Monthly Volume Discount Eligibility

DISTRIBUTOR 0 – 499 
Volume Points

25% Until you become eligible 
for a higher discount.

SENIOR 
CONSULTANT

Achieve 500 
Volume Points

35% All orders will be placed at 35% discount until 
you become eligible for a higher discount.

SENIOR 
CONSULTANT

Achieve 2,000 
Volume Points

42% Once you have achieved 2,000 Volume 
Points, you are eligible to place this order 

and all orders for the remainder of the 
Volume Month at a 42% discount.

SUCCESS 
BUILDER

Minimum 1,000 
Volume Points 

(One Order)

42% This order entitles you to a 42% discount 
on this order and all orders for the 
remainder of the Volume Month.

QUALIFIED 
PRODUCER

Achieve 2,500 Personally 
Purchased Volume in 1-3 months 

Volume to be purchased 
direct from Herbalife

42% As a Qualified Producer you are 
entitled to a 42% discount on every 

order. (Must requalify annually).

QUALIFYING 
SUPERVISOR

Achieve 4,000 
Volume Points

Temporary 
50%

Once 4,000 Volume Points are achieved 
in one Volume Month, additional orders 

are at a Temporary 50% discount

SUPERVISOR 3 ways to qualify: See 
“Qualifying as a Supervisor” 

in this section of the 
Career Book for details

50% As a Supervisor you are entitled 
to a 50% discount on every order. 

(Must requalify annually).

Senior Consultant
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Opportunity
As a Herbalife Distributor, you have an opportunity to place a single 
order of 1,000 Volume Points purchased at a 42% discount. This 
qualifies you to become a Success Builder. As a Success Builder, 
you will be able to order at a 42% discount for the remainder of the 
Volume Month. If you place your Success Builder order directly with 
Herbalife, you are automatically updated to this prestigious position.

As a Success Builder, You will:
Receive a 42% discount on your Success Builder Order.

Receive a 42% discount on additional purchases in the same 
Volume Month.

■

■

Success Builder Benefits

Qualified Producer Benefits

As an Herbalife Distributor, you have the opportunity to place your 
orders directly with Herbalife and accumulate Personally Purchased 
Volume that counts towards your Qualified Producer status. 
When you achieve 2,500 Personally Purchased Volume points 
within 1-3 months, you will become a Qualified Producer. You are 
automatically updated to this prestigious position on the 1st of the 
month following the month your qualification volume was achieved. 

You will be able to maintain your 42% discount as long as you 
retain your Qualified Producer status. 

A Qualified Producer is eligible to:
Earn a 42% Retail Profit

Earn up to 17% Wholesale Profit (Commissions) on purchases 
made by downline Distributors at 25% or 35%.

■

■

Requalification: 
All Qualified Producers must requalify their status annually between 
February 1 and January 31 to maintain their rights and privileges. 
The requalification requirements are the same as the Qualified 
Producer requirements.

Failure to requalify each year by January 31, will cause a Qualified 
Producer to be demoted to Senior Consultant (35% discount level) 
and lose all of their Qualified Producer privileges.
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As an Herbalife Supervisor you will earn the highest discount of 
50% plus Retail and Wholesale Profit and become eligible to earn 
Royalty Overrides. (R.O.)

A Fully Qualified Supervisor is eligible to:

Earn a 50% Retail Profit

Earn up to 25% Wholesale Profit

Earn a R.O. of 1% to 5% on their first-level Supervisor

Earn a R.O. of 1% to 5% on their second-level Supervisor

Earn a R.O. of 1% to 5% on their third-level Supervisor

Attend special workshops and training sessions

Qualify for special Supervisor recognition

■

■

■

■

■

■

■

Supervisor Benefits

Qualifying as a Supervisor

There are three ways to qualify as a Supervisor:
One-Month Qualification: Achieve 4,000 Volume Points in 
one calendar month (with a minimum of 1,000 of those 
4,000 Volume Points unencumbered).

Two Month Qualification: Achieve 2,500 Volume Points for 
two consecutive months (with a minimum of 1,000 of those 
2,500 Volume Points unencumbered for each month).

Accumulated Qualification: Achieve 5,000 Personally Purchased 
Volume points within 12 months (of which a minimum of 
3 months is required). Distributors have the opportunity to 
qualify via this method when purchasing their orders directly 
with Herbalife (5,000 Volume Points must be unencumbered).

Supervisor Qualification Form:
If orders are placed directly with Herbalife, a Supervisor 
Qualification Form is not required. Distributors are promoted 
to Supervisor on the 1st of the month following the month their 
qualification volume was achieved.

■

■

■

It is necessary for a Supervisor Qualification Form to be completed 
and sent to Herbalife for all Distributors who are qualifying for 
Supervisor using volume not purchased directly from Herbalife. 
These forms are available in the Business Administration section 
of this book and from your upline Supervisor. This form must be 
completed in full with all necessary attachments and submitted 
on or after the 1st of the month following the qualification, and 
received by Herbalife no later than the 5th of the month. If a 
Distributor is completing a two-month Supervisor qualification, 
then a Supervisor Qualification Form must be completed and sent 
to Herbalife at the 1st of each month following the month the 
Qualifying Volume was achieved.
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Qualifying Supervisor

Eligibile for Temporary 50% Buying Privileges
Once you’ve achieved 4,000 Volume Points in one month, all 
subsequent orders during that same month are at a Temporary 50% 
discount. All 50% discount orders must be purchased directly from 
Herbalife. Your Supervisor must contact Herbalife to authorise you 
to purchase at the Temporary 50% discount.

The authorisation, once approved, will be in effect until the first 
of the following month, at which time you will be entitled to all 
the privileges of a Fully Qualified Supervisor, assuming all other 
Supervisor requirements have been met.

Matching Volume
The Supervisor who is qualifying a downline Distributor to the 
Supervisor position must have the required Volume (Matching 
Volume) purchased from Herbalife during the qualifying month(s). 
See the example on Matching Volume in the “Understanding Volume” 
section and for specific details, see the “Rules of Conduct and 
Distributor Policies” section of this book.

Eligibility for Temporary 50% Discount 
A Distributor who has completed a one-month Supervisor 
Qualification of 4,000 Volume Points is considered a Qualifying 
Supervisor until the 1st of the following month, when they become 
a Fully Qualified Supervisor. As a Qualifying Supervisor, they are 
eligible for a Temporary 50% discount for the remainder of the 
Volume Month in which their 4,000 Volume Points were purchased. 

All 50% discount orders must be purchased directly from Herbalife. 
If you have not purchased your qualifying order directly from 
Herbalife, your Supervisor must contact Herbalife to authorise you to 
purchase at the Temporary 50% discount. The authorisation, once 
approved, will be in effect until the first of the following month, 
at which time you will be entitled to all the privileges of a Fully 
Qualified Supervisor, assuming all other Supervisor requirements 
have been met. 

Distributors who are qualifying for Supervisor in two consecutive 
months of 2,500 Volume Points, or accumulative 5,000 Personally 
Purchased Volume Points are not eligible for a Temporary 50% 
discount. They become eligible for a 50% discount on the 1st of 
the month following completion of their qualification when they 
are promoted to Fully Qualified Supervisor, providing all other 
Supervisor requirements have been met. 

The upline Supervisor must have adequate Personal Volume 
credited with Herbalife in that month to qualify the Supervisor.

To assure volume on the order is credited properly, it is imperative 
that the Order Form be completed correctly. The Temporary 50% 
Purchaser must assure that their Name and Herbalife ID Number 
are entered on the Wholesale Product Order Form in the “Qualifying 
Supervisor - Temporary 50%” space to assure proper crediting 
of Volume. The name and Herbalife ID Number of the first upline 
“Fully Qualified Supervisor” who is authorising the 50% discount 
must also be entered in the “Fully Qualified Supervisor” space. 
Adjustments to the order after the order is placed are not permitted. 
Volume purchased at Temporary 50% is considered Group Volume 
for the Fully Qualified Supervisor. 

Qualifying as a Supervisor (continued)
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Matching Volume
The definition of Matching Volume is the Total Volume a sponsoring 
Supervisor must achieve in any given Volume Month when their 
downline Distributor(s) are qualifying as Supervisor. 

Whenever a Fully Qualified Supervisor sponsors a Distributor(s) to 
the Supervisor position, the sponsoring Supervisor’s Total Volume 
must be at least the same amount as the Distributor’s Volume 
within that same Volume Month. Supervisors are not permitted to 
qualify Distributors as Supervisors using Volume purchased in a 
prior Volume Month, unless an equal amount is purchased from 
Herbalife in the current month to replace it. 

Matching Volume for Supervisor Qualification 
The sponsoring Supervisor must have at least 4,000 Personal Volume 
Points for each of their downline organisations that are qualifying 
for Supervisor using a one-month qualification. The sponsoring 
Supervisor must have at least 2,500 Personal Volume Points each 
month for each of their downline organisations who is qualifying for 
Supervisor with a qualification of two consecutive months. 

The sponsoring Supervisor, however, must have enough Total 
Volume to match all orders submitted by their downline Distributors 
who are qualifying for Supervisor. 

For example, suppose a Supervisor sponsors a Distributor who 
qualifies for Supervisor in September with 4,000 Total Volume 
Points. If the orders to qualify are purchased directly from Herbalife, 
either at 42% by the Distributor or directly by the Supervisor, the 
Volume will be automatically matched. If the orders are purchased 
directly from the Supervisor, the Supervisor must ensure that an 
equal amount of volume is purchased from Herbalife during the 
qualifying month in order to match volume. 

Failure to Match Volume 
When a Supervisor Qualification Form is received from a Distributor 
and the first upline Fully Qualified Supervisor does not have enough 
Total Volume Points for the month the qualifying Supervisor’s 
volume was achieved, to confirm the orders submitted by the 
Distributor to qualify, then the Fully Qualified Supervisor is “short” 
Matching Volume. Herbalife will notify the Supervisor that they must 
place a Matching Volume Order for the amount they are short.

To place this volume, the order must be clearly identified as 
Matching Volume Order for Month of ________________. 

Matching Volume Order 
To receive proper credit for this Volume, the order must be clearly 
identified as Matching Volume Order for the appropriate month and 
year, with full payment included. The order may not be combined 
with other Volume. A Matching Volume Order can only be accepted 
by Herbalife if the Company has identified a Matching Volume 
problem and notified the Supervisor accordingly, and has authorized 
the Order Department to accept the order. This order will be applied 
to the Volume Month specified. Matching Volume Orders placed 
after the Volume Month in question do not count for Royalty Point 
qualifications for TAB Team Production Bonuses or other earnings 
for the Supervisor. However, appropriate adjustments will be made 
on the order to the upline Royalty and Production Bonus receiving 
Supervisors of the sponsoring Supervisor. 

Matching Volume Permanent Penalty 
The Supervisor must place the Matching Volume Order once they 
have received notification to do so from Herbalife to avoid a penalty. 
If the Supervisor who is short Volume, fails to place an order to 
Match Volume, a Matching Volume Penalty will be assessed. The 
penalty is that the Supervisor will permanently lose the Supervisor 
who qualified the month in question and that Supervisor’s downline.

Qualifying as a Supervisor (continued)
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Qualifying as a Supervisor (continued)

Requalify Annually
All Supervisors must requalify their status annually between 
February 1 and January 31 to maintain their rights and privileges. 
The requalification requirements for this are described below, 

One-Month Qualification: Achieve 4,000 Volume Points in one 
Volume Month (with a minimum 1,000 of those 4,000 Volume 
Points Unencumbered).

Two-Month Qualification: Achieve 2,500 Volume Points for two 
consecutive months (with a minimum of 1,000 of those 2,500 
Volume Points Unencumbered for each month).

Accumulate 4,000 unencumbered Personal Volume Points 
between February 1st and January 31st.

The computer system will automatically requalify you each year if the 
Volume requirements are met during the qualification period, so there 
is no need to resubmit an Application. As a reminder, you have the 
advantage of receiving a 50% discount on your requalification volume.

In addition to requalifying their Supervisor status, a Supervisor 
must assure their Annual Processing Fee is current and paid.

■

■

■

Supervisors who do not complete their Supervisor Requalification by 
January 31 will be demoted to the position of Senior Consultant, and 
will lose all rights and privileges of a Supervisor. This includes, but 
is not limited to, the loss of any lineage that includes a Supervisor. 
In this case the entire downline lineage will be moved to the next 
upline Fully Qualified Supervisor. 

Supervisors who accumulate 4,000 Unencumbered Volume Points 
between February 1 and January 31 will retain their Supervisor status 
and 50% buying privileges. However, loss of lineage will result, 
as indicated above, in this method of Supervisor Requalification.

01/08/2005
Downline’s Supervisor’s 

Qualification Month

February 2007
Sponsor loses Qualified Downline 

if a Sponsor hasn’t become a 
Fully Qualified Supervisor

01/08/2005 -31/1/2007
Sponsors’ Opportunity to Qualify for Supervisor

Failure to Qualify as a Supervisor
If a Distributor’s sponsored downline becomes a Fully Qualified 
Supervisor before the Distributor does, the Distributor will have one 
year from the date of the downline’s qualification to also become 
a Fully Qualified Supervisor (applied at the end of the Supervisor’s 
first requalification year).

If the Distributor does not become a Fully Qualified Supervisor 
within the one-year following their downline’s Supervisor 
qualification, the Distributor will permanently lose that downline to 
their first upline Supervisor.
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As a Supervisor with Fully Qualified or Qualifying Supervisors in your 
first three downline levels, you may qualify to earn Royalty Overrides 
of 1% to 5% of your Organisation Volume. Royalty Overrides are 
paid on the 15th of each month for the prior month’s business.

Three Levels of Success
The people you personally sponsor as Herbalife Distributors are 
known as your First Level. They may be friends or family or business 
associates, or even people you have just met. You can personally 
sponsor as many people as you want in any country in which 
Herbalife officially operates around the world.

When these Distributors in your First Level sponsor other 
Distributors themselves, these new Distributors become your Second 
Level. When your Second Level in turn sponsor others, those they 
sponsor become the Third Level in your Herbalife Organisation.

By training your Distributors and encouraging them to follow your 
example, you are assisting every member on your team to qualify at 
the Supervisor Level. As a Supervisor with Fully Qualified or Qualifying 
Supervisors in your first three levels, you may qualify to earn Royalty 
Overrides between 1% to 5% of your Organisation Volume.

Royalty Override Scale

Your Total 
Volume Points

Royalty Override 
Earning %

0–499 0%

500–999 1%

1,000–1,499 2%

1,500–1,999 3%

2,000–2,499 4%

2,500 plus 5%

Payment of Royalty Overrides
Your Royalty Override percentage is based on your Total Volume for 
each month; if you produce less than 500 Volume Points, then no 
Royalty Overrides are earned. If you produce 2,500 Volume Points 
or more, then a full 5% is earned on your three active downline 
Supervisor levels. The Royalty Override scale shows the Volume 
requirements that a Supervisor must meet every month to earn 
Royalty Overrides.

Royalty Overrides are paid as follows:
The 1% to 5% Royalty Override is paid on the Total Volume of 
personally sponsored First-Level Qualified Supervisors.

The 1% to 5% Royalty Override is paid on the Total Volume 
of your Second-Level Qualified Supervisors; (eg a Supervisor 
who has been sponsored in turn by your personally 
sponsored Supervisor).

The 1% to 5% Royalty Override is paid on the Personal Volume 
of the Third-Level Supervisors; (eg a Supervisor who has been 
sponsored in turn by a Second-Level Supervisor). 

In the following example, at a full 5%, your Royalty Override is 
calculated on 30,000 Organisation Volume Points which gives you 
1,500 Royalty Override Points. Royalty Override Points are used for 
qualification purposes. As a general matter, earnings are calculated 
on the earn base of the products in the country from which the 
product is ordered. In certain countries, these Royalty Override 
earnings are converted to your local currency.

Royalty Override Example

YOU 2,500 
Volume Points

Your Total Royalty 
Override = 1,500 
Royalty Points

First-Level 
Supervisor

10,000 
Volume Points

5% = 500 
Royalty Points

Second-Level 
Supervisor

10,000 
Volume Points

5% = 500 
Royalty Points

Third-Level 
Supervisor

10,000 
Volume Points

5% = 500 
Royalty Points

Additional Requirements
Supervisors who meet the specified requirements to earn Royalty 
Overrides must also comply with Herbalife’s Ten Retail Customer 
Rule and the 70% Rule, to earn and receive both Royalty Overrides 
and Production Bonus. The Supervisor must confirm their adherence 
to these requirements by submitting the Earnings Certification Form 
each month. If the Supervisor fails to comply with either of these 
rules, the Royalty Overrides and Production Bonus will not be paid 
to the Distributor.

■

■

■

Royalty Override Income

70 Business Administration



=

=

=

=

=

Qualifying as a World Team member is an important step in your 
Herbalife business. You have demonstrated your success by 
qualifying for this prestigious team. World Team is your launching 
pad to move on to qualifying for the TAB Team.

To Qualify:
Achieve 10,000 Total Volume Points in one Volume Month after 
becoming a Qualifying Supervisor or Fully Qualified Supervisor.

OR As a Fully Qualified or Qualifying Supervisor, achieve 2,500 Total 
Volume Points, each Volume Month, for four consecutive months.

OR Achieve 500 Royalty Points in one Volume Month.

Providing you have achieved your Supervisor qualification, after 
achieving the required Volume or Royalty Points listed above, you 
are promoted to World Team member status on the first of the 
following month.

You Receive:

All the benefits of a Supervisor.

A World Team pack, containing 
a personalised World Team Certificate, 
World Team Pin and Herbalife 
daily journal.

Plus You Become Eligible:

To attend special planning and training sessions targeted 
to accelerate your progress to TAB Team membership.

To qualify for special Company qualifications.

■

■

■

■

World Team

Royalty Override Roll-Up
As a Supervisor, you also have the opportunity to earn Royalty 
Override Roll-ups. Royalty Override Roll-Ups are paid to the 
appropriate qualified upline Supervisor (s) when any downline 
royalty override contributing Supervisor earns less than the 
maximum 5 % payout. This «roll-up» percentage is the difference 
between the 5 % maximum Royalty Override and the actual 
percentage earned by the downline Royalty contributing Supervisor.

To be eligible for Royalty Override Roll-ups a Supervisor must be 
at the maximum 5 % earning level, based on the Royalty Override 
Sliding Scale. A Supervisor may not earn more than 5 % Royalty 
Override on any volume.

Royalty Override Roll-Up Example

YOU
2,500 Total 
Volume Points 
5% Royalty Override

Earns 5% Royalty 
Override on First, 
Second and Third-Level 
Supervisors
Earns 4% Royalty 
Override Roll-Up on 
Fourth-Level Supervisor

First-Level 
Supervisor

2,500 Total 
Volume Points 
5 %Royalty Override

Earns 5% Royalty 
Override on Second, 
Third and Fourth-Level 
Supervisors

Second-Level 
Supervisor

2,500 Total 
Volume Points 
5% Royalty Override

Earns 5% Royalty 
Override on Third and 
Fourth-Level Supervisors

Third-Level 
Supervisor

500 Total 
Volume Points 
1% Royalty Override

Earns 1% Royalty 
Override on Fourth-Level 
Supervisor

Fourth-Level
Supervisor

1,000 Total 
Volume Points 
No Royalty Override

Supervisor does not have 
downline to earn Royalty 
Overrides

Royalty Override Income (continued)
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To Qualify:
Achieve 1,000 Royalty Points each month for three consecutive 
months. The first of the following month, you are promoted to 
Global Expansion Team member.

You Receive:
A Global Expansion Team plaque and pin.

All the benefits of a Supervisor.

■

■

■

Plus You Become Eligible To:
Earn TAB Team Production Bonus on 
your qualification level. (Please refer to 
the “TAB Team Production Bonus Payout 
Guidelines” section in this book.) Upon 
completion of your Qualification, you will 
receive a detailed communication that 
further specifies your monthly TAB Team Production Bonus 
earning requirements.

Qualify for Vacation and Training Events.

Participate in special advanced trainings. 

Participate in special conference calls.

■

■

■

■

Global Expansion Team (GET)

Successful Supervisors have the opportunity to proceed to the 
higher scale of the Herbalife Marketing Plan, which is the Top 
Achievers Business (TAB) Team. Upon meeting initial requirements, 
Supervisors may obtain TAB Team status. There are three steps 
within the TAB Team: Global Expansion Team (GET), Millionaire 
Team and President’s Team.

Achieving TAB Team status is a prestigious recognition within 
Herbalife. TAB Team status indicates that the Supervisor has 
developed a strong, active downline Supervisor base, and has 
demonstrated a willingness to take a Leadership role within 
Herbalife. Your Application and Agreement to qualify for this 
status brings with it the responsibility to exclusively promote 
the Herbalife products and opportunity. You’ll receive additional 
company benefits and earn Leadership status. Reaching each 
new level enables you to participate in advanced training, earn 
unrivalled Production Bonuses and qualify for exceptional 
awards and incentives.

TAB Team Production Bonus

As a TAB Team member, you are eligible to receive a 2% to 7% 
Production Bonus on your entire downline organisation’s Volume. 
Production Bonus earnings are paid monthly to all qualified TAB 
Team members. It is necessary to submit a completed TAB Team 
Production Bonus Application and Agreement Form and also comply 
with Herbalife’s 10 Retail Customers Rule and the 70% Rule to be 
eligible for Production Bonus payments. The TAB Team Production 
Bonus is, in part, a reward for your undivided loyalty. (Please refer 
to the “Sample Forms” section of this book.) The Application must 
have been accepted and approved by Herbalife in order to receive 
payments. This form will be sent to you by Herbalife during your 
qualification period. (See individual team qualifications for specific 
Production Bonus qualifications).

Annual Bonuses

A bonus payment representing a percentage of Herbalife’s worldwide 
sales is distributed annually among Herbalife’s President’s Team 
members in recognition of their outstanding performance in 
advancing sales of Herbalife products. (Refer to “Mark Hughes 
Bonus Award Rules” distributed to President’s Team members and 
available online, at MyHerbalife.com.)

Vacation and Training Events

Reward, recognition and training are of the utmost importance at 
Herbalife. Vacation and Training Events (when offered) are both 
fun and informative and are held in exciting locations around the 
world. The Vacation and Training Events (when offered) will teach 
you how to meet your goals, increase your earning power and build 
an international business without leaving the comfort of your own 
home! You’ll learn all this while enjoying an exciting, adventurous 
vacation guaranteed to make an extraordinary impact on your life.

TAB Team

72 Business Administration



To Qualify:
President’s Team: Achieve 10,000 Royalty Points in three 
consecutive months. After a waiting period of three months, 
earn a 2% to 6% Production Bonus. 

20K President: Achieve 20,000 Royalty Points in three 
consecutive months. After a waiting period of three months, 
earn a 2% to 6.5%. 

30K President: Achieve 30,000 Royalty Points for in three 
consecutive months. After a waiting period of three months, 
earn a 2% to 6.75% Production Bonus.

50K President: Achieve 50,000 Royalty Points in three 
consecutive months. After a waiting period of three months, 
earn a 2% to 7% Production Bonus.

You Receive:
A prestigious President’s Team plaque and pin.

All the benefits of a Supervisor.

■

■

■

■

■

■

You also Become Eligible to:
Earn TAB Team Production Bonus based 
on your qualification level. (Please refer 
to the “TAB Team Production Bonus 
Payout Guidelines.”) Upon completion 
of your Qualification, you will receive 
a detailed communication that further 
specifies your monthly TAB Team 
Production Bonus earning requirements.

Qualify for Vacation and Training Events.

As a leader, assist with worldwide trainings.

Participate in special conference calls.

■

■

■

■

President’s Team

To Qualify:
Achieve 4,000 Royalty Points each month for three consecutive 
months. The first of the following month, you are promoted to 
Millionaire Team member.

You Receive:
A Millionaire Team plaque and pin.

All the benefits of a Supervisor.

Plus You Become Eligible To:
Earn TAB Team Production Bonus based on your qualification 
level. (Please refer to the “TAB Team Production Bonus Payout 
Guidelines” section of this book.) Upon completion of your 
Qualification, you will receive a detailed communication that 
further specifies your monthly TAB Team Production Bonus 
earning requirements.

■

■

■

■

Qualify for Vacation and Training Events.

Develop your teaching skills and assist 
with worldwide training events. 

Participate in special conference calls.

■

■

■

Millionaire Team
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President’s Team Plus Awards & Recognition

President’s Team Plus

Two Diamonds

Three Diamonds

Four Diamonds

Five Diamonds

Chairman’s Club 
To achieve this reward, you must have five (5) or more first line, Fully Qualified President’s 
Team members in five or more separate lines of your downline organisation.

Chief Executive President’s Team 
To achieve this reward, you must have four (4) first line, Fully Qualified President’s Team 
members in four separate lines of your downline organisation.

International Executive President’s Team 
To achieve this reward, you must have three (3) first line, Fully Qualified President’s Team 
members in three separate lines of your downline organisation.

Senior Executive President’s Team
To achieve this reward, you must have two (2) first line, Fully Qualified President’s Team 
members in two separate lines of your downline organisation.

One Diamond

Executive President’s Team
To achieve this reward, you must have one (1) first line, Fully Qualified President’s Team 
member in any line of your downline organisation.

Ten Diamonds

Founder’s Circle
To achieve this reward, you must have 10 or more first line, Fully Qualified President’s Team 
members in 10 or more separate lines of your downline organisation.

Gold and Diamond Cufflinks and Earrings
To qualify, you must achieve 15,000 Royalty Points for three consecutive months.

Presidential Plus 
Awards
The Presidential 
Plus Awards are 
based on production 
(January-through-
December Volume). 
These awards are 
presented annually 
at Herbalife’s 
Extravaganza event.

Cartier “Tank” Watch 
250,000 Royalty
Override Points

Gold and Diamond Watch 
750,000 Royalty Override 
Points

Marquis Diamond Ring 
500,000 Royalty 
Override Points

Diamond Watch 
1,000,000 Royalty
Override Points
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Qualifications by Team Level

Production Bonus Earning % Requirements

Following is an easy-to-understand graph of qualifications for each team level.

Qualification Waiting and Earning Periods

Team
Achieve required Royalty 
Points each month for 
3 consecutive months

Waiting 
Period Earning Period

Global ExpansionTeam (GET) 1,000 None 12 months from Fully Qualified/Requalified Date

MillionaireTeam (MILL) 4,000 2 months 12 months after waiting period is complete

President’sTeam (PRES) 10,000 3 months 12 months after waiting period is complete

PRES 20K (20K) 20,000 3 months 12 months after waiting period is complete

PRES 30K (30K) 30,000 3 months 12 months after waiting period is complete

PRES 50K (50K) 50,000 3 months 12 months after waiting period is complete

Once you have qualified and/or requalified for a particular TAB Team earning % level, the following must be achieved in each of the earning 
months to receive a TAB Team Production Bonus (“PB” on the following table) during your earning period:

Max Earning 
% Level

Total Volume 
Points 

Required

Royalty Points 
Required for 

Max 2% 
TAB Team PB

Royalty Points 
Required for 

Max 4% 
TAB Team PB

Royalty Points 
Required for 

Max 6% 
TAB Team PB

Royalty Points 
Required for 

Max 6.5% 
TAB Team PB

Royalty Points 
Required for 
Max 6.75% 

TAB Team PB

Royalty Points 
Required for 

Max 7% 
TAB Team PB

2% 5,000 1,000

4% 3,000 1,000 4,000

6% 2,500 1,000 4,000 10,000

6.5% 2,500 1,000 4,000 10,000 20,000

6.75% 2,500 1,000 4,000 10,000 20,000 30,000

7% 2,500 1,000 4,000 10,000 20,000 30,000 50,000
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To help you better understand the TAB Team Production Bonus 
Payout, we’ve put together the following guidelines.

When a TAB Team member in your downline earns a TAB 
Team Production Bonus at a lower % level than you, you will 
earn the % difference on their downline. For example, if you 
earn a TAB Team Production Bonus at the 6% level and your 
downline TAB Team member earns a TAB Team Production 
Bonus at the 2% level, you will earn 6% on that TAB Team 
member and the remaining 4% TAB Team Production Bonus 
on their downline organisation down to the next TAB Team 
Production Bonus earning member. Your TAB Team Production 
Bonus earnings below those downline TAB Team earners will 
depend upon the earning % of each TAB Team member.

■

When a downline TAB Team member earns a TAB Team 
Production Bonus at the same % level as you, you will earn 
on that TAB Team member, but you will be unable to earn 
a TAB Team Production Bonus on their downline.

When a downline TAB Team member earns a TAB Team 
Production Bonus at a higher level than you, you will be 
unable to earn a TAB Team Production Bonus on that downline 
and their organisation.

Remember, to be eligible to receive the TAB Team Production 
Bonus, your completed TAB Team Production Bonus 
Application and Agreement must have been accepted and 
approved by Herbalife and all other terms and conditions 
must be met.

■

■

■

TAB Team Production Bonus Payout Guidelines

Production Bonus Eligibility Period Examples

Qualification Period Global Expansion Team (GET)

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN

1,000 
Royalty 
Points

1,000 
Royalty 
Points

1,000 
Royalty 
Points

Eligible to earn 2% TAB Team PB from April to March

Requalification Period from April to March

Qualification Period Millionaire Team

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN

4,000 
Royalty 
Points

4,000 
Royalty 
Points

4,000 
Royalty 
Points

Waiting Period Eligible to earn 4% TAB Team PB from June to May

Requalification Period from April to March

Qualification Period President’s Team

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN

10K, 20K, 30K, 50K 
Royalty Points 

x 3 months

Waiting Period Eligible to earn 6% TAB Team PB from July to June

Requalification Period from April to March

Production Bonus Requalification
To continue earning your TAB Team Production Bonus, you need to 
requalify at your team level or above. Here’s how you do just that:

Requalification
To remain at your earning level, simply achieve three consecutive 
months of Royalty Point requirements (same as original 
qualification) every year during your requalification period.

Please note: When you qualify for any Team status, you retain that 
status regardless of your TAB Team Production Bonus earning % 
level (unless you achieve a higher TAB Team status or are demoted 
as a Supervisor).

If you don’t requalify for any TAB Team Production Bonus earning % 
level during your last requalification period and later qualify for the 
same level, you will need to observe the waiting period before you 
start earning at that level.

Requalification Period
To allow you ample time to requalify and continue to earn your 
TAB Team Production Bonus, you have a 12-month timeframe 
from your last Team qualification/requalification date.
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Glossary of Terms
The following terms are used throughout this text. Some have specific Herbalife 
connotations, so please become familiar with them and make them a part of 
your vocabulary as quickly as possible.

Commission: The difference between the discounted price paid by the Sponsor 
and the price paid by the downline Distributors. It is also known as Wholesale 
Profit.

Customer: Anyone who is not an Herbalife Distributor who purchases Herbalife 
products at retail price.

Distributor: Anyone who purchases an official Herbalife Distributor Kit (IBP) 
and submits to Herbalife a valid and complete Application for Distributorship 
and whose application has been accepted by Herbalife.

Distributor Discount Scale: An earned discount of 35 % to 50 % which is 
allowed after reaching specified sales goals.

Downline Organization: All Distributors personally sponsored by you as well as 
all other persons sponsored by them.

Earn Base: Base amount assigned to a product on which earnings are 
calculated.

First-Level Distributor: All Distributors you personally sponsor are considered 
your first level.

Fully Qualified Supervisor: A Distributor who has met all the requirements for 
Supervisor qualification and is now entitled to all Supervisor privileges.

Lineage: All Distributors who are part of one organization as a result of 
sponsoring or being sponsored.

Production Bonus: A bonus of 2 %, 4 %, or 6 % to 7 % on downline 
Organization Volume earned by eligible members of the TAB Team who meet 
certain requirements.

Profit, Retail: The difference between the discounted product price paid by 
a Distributor and the retail price paid by a customer.

Profit, Wholesale: The difference between the discounted price paid by 
the Sponsor and the price paid by the downline Distributors. Also known 
as Commission.

Qualified Producer: A Distributor who accumulates 2,500 personally 
purchased Volume Points within 1-3 months and is entitled to purchase 
at a 42 % discount and earn split commissions.

Qualifying Month: The month in which a Distributor achieves the required 
volume for Supervisor qualification.

Qualifying Supervisor: A Distributor who has achieved 4,000 Volume Points 
in one calendar month. Assuming that all qualifications are met, they will be 
recognized as a Fully Qualified Supervisor on the first of the following month. 
A Qualifying Supervisor is eligible to purchase from Herbalife at a temporary 
50 % discount.

Royalty Override: A payment ranging from 1 % to 5 % made to Fully Qualified 
Supervisors on the Monthly Volume of their three levels of active downline 
Supervisors.

Royalty Points: Used for qualification purposes, this is the sum 
of a Supervisor’s Organization Volume times their royalty earnings percentage.

Royalty Roll-Ups: Herbalife pays Supervisors the full 5 % for each of three 
active downline Supervisor levels. Royalty Roll-Ups are paid to the appropriate 
upline Supervisor (s) when a downline Supervisor earns less than the 
maximum 5 % Royalty Override payout per level. In these instances, the 
difference between 5 % and the Supervisor’s earning percentage (1 % to 4 %) 
results in the Royalty Roll-ups.

Senior Consultant: A Distributor who has qualified to purchase at 35 % to 
42 % discount.

Split Commission: The commission earned from a downline Distributor 
purchasing at less than 42 % discount. A commission of 7 % or 17 % is first 
paid to the first upline Qualified Producer and the remaining 8 %is paid to the 
first upline Fully Qualified Supervisor.

Sponsor: A Distributor who brings another individual into Herbalife 
as a Distributor.

Success Builder: A Distributor who places an order of 1,000 Volume Points 
at 42 % discount.

Supervisor’s Personal Organization: Includes all Distributors in the 
Supervisor’s downline who are at Distributor, Senior Consultant, Success 
Builder, Qualified Producer and Qualifying Supervisor levels.

TAB Team Member: A Distributor who has met all the requirements for GET, 
Millionaire Team or President’s Team membership.

10 Retail Customers Rule: A Distributor must make sales to at least 10 
separate retail customers each month to qualify and receive Royalty Overrides 
and Production Bonus.

The 70 % Rule: In any given month, a Distributor must sell to retail customers, 
and / or sell at wholesale to downline Distributors, at least 70 % of the total 
value of Herbalife products they hold for resale, in order to qualify for TAB 
Team and to earn and receive Royalty Overrides and Production Bonus for that 
month’s business.

Upline Organization: Your Sponsor and their Sponsor and their Sponsor’s 
Sponsor, and so on.

Volume, Encumbered: All volume produced by anyone in your personal 
organization who has achieved 2,500 Volume Points or more in one Volume 
Month. This is volume being used by them for Supervisor qualification 
purposes.

Volume, Group: Orders purchased at a temporary 50 % discount, by Qualifying 
Supervisor (s) in a Supervisor’s personal organization.

Volume, Matching: The Total Volume a sponsoring Supervisor must have 
in a given month to equal or exceed the volume achieved by their downline 
Distributor (s) who are qualifying for Supervisor.

Volume, Organization: The volume on which a Supervisor is paid a Royalty 
Override.

Volume, Personal: The volume purchased by you as a Fully Qualified 
Supervisor and all others in your downline organization, excluding any 50 % 
orders by Qualifying Supervisors and Qualified Supervisors.

Volume, Personally Purchased: The volume purchased directly from Herbalife 
using your Herbalife Identification Number.

Volume, Point: A point value assigned to each Herbalife product that is equal 
in all countries. Volume Points are used for qualification and bonuses.

Volume, Total: The combined total of Personal Volume plus Group Volume.

Volume, Unencumbered: All volume produced by anyone in your personal 
organization who has achieved less than 2,500 Volume Points in one Volume 
Month, and all your own Personal Volume. Volume that is not used by anyone 
else for Supervisor qualification purposes.
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You are hereby advised that Herbalife collects certain personal 
identifiable information (PII) on you. Aside from the PII contained 
in the Application Form, Herbalife collects information on the 
business you generate, and other information necessary for the 
performance of your Distributor relationship with Herbalife, such as 
your bank account or credit card number. Your PII will be used: (1) 
to provide services to you (such as taking and processing orders, 
and calculating the earnings that you and others are entitled to 
under the Herbalife Marketing Plan); (2) to support and improve 
the services you render to your customers; (3) to provide you with 
additional services; (4) to maintain the proper functioning of the 
Herbalife Marketing Plan, and (5) compliance.

In order to fulfill its obligations under the Distributor relationship, 
Herbalife needs to share your information, or parts of it, with other 
Herbalife entities (a list of Herbalife subsidiaries can be found 
online at ge.myherbalife.com or at herbalifegeorgia.com), with 
Herbalife’s corporate headquarters in the U.S., and with Distributors 
in your upline. In specific cases we may also be legally required to 
disclose your information to public authorities, and we may disclose 
part of your information to service providers (i.e., IT support, 
accounting, legal advisors, etc.) in the framework of our regular 
business, internal investigations or business transactions. In all of 
these cases, Herbalife will take appropriate measures to ensure the 
confidentiality of your information. Herbalife does not share your 
information with other third parties.

Some of Herbalife’s entities, and possibly Distributors in your upline 
may be established in countries that offer less privacy protection 
than your country of residence. However, Herbalife is committed to 
protecting your privacy wherever your information is used. To that 
effect, Herbalife International of America, Inc. in the U.S. has 
certified to the EU-US Safe Harbor Agreement, thereby committing 
to a level of protection equivalent to that in your country.

You have a right to access your personal information and a right to 
have erroneous information corrected. If you want to exercise that 
right, please contact Distributor Services in your country or check 
your account information online at ge.myherbalife.com.

Herbalife will provide you with materials about its products and 
services to assist you in developing your business. In addition, 
Herbalife may send you additional commercial information about itself 
or its business partners. You may refuse such business development 
and promotional tools by checking the appropriate tick boxes on the 
Application Form or by contacting us at Distributor Services.

The information collected by Herbalife is necessary to perform 
the Distributor Agreement. Refusal to provide this information 
or refusal to authorize us to use the information in the manner 
described above, means that you will be unable to become or 
remain a Distributor. Moreover, when you terminate your Distributor 
relationship, Herbalife must keep some of your information for 
accounting purposes and for the calculation of earnings under the 
Herbalife Marketing Plan.

Privacy and data protection
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saqarTvelo. distrinutoris qcevis wesebi da politikasaqarTvelo. distrinutoris qcevis wesebi da politika

SesavaliSesavali

distributoris qcevis wesebi da politika Tqvenive dacvisTvis Seiqmna. isini warmoadgenen eTikuri wesebisa da 

standartebis krebuls, romelTa mixedviTac unda imuSaos herbalaifis yvela damoukidebelma distributorma 

(SemdgomSi moxseniebuli rogorc ~distributori”). herbalaifs aqvs sruli ufleba Secvalos (perspeqtiul 

safuZvelze) distributoris qcevis wesebi da politika, aseve herbalaifis sxva wesebi da politika, romelic 

gamocemulia kompaniis mier an SeiZleba, gamocemuli iqnas momavalSi. Tqven pasuxismgebeli xarT imaze, rom 

waikiTxoT herbalaifis wesebi da gaigoT distributoris politika ise, rom srulad iyoT informirebuli Tqveni, 

rogorc herbalaifis distributoris ufleba-movaleobebis Sesaxeb. Cven migvaCnia, rom herbalaifis produqtebi 

da marketingis gegma dargSi saukeTesoa. Cven aseve vendobiT Cvens diatributorebs da mxars vuWerT maT, 

vmuSaobT erToblivad, raTa SevesabamebodeTyvelaze maRal eTikur standartebs. Cven miviswrafiT herbalaifis 

mTlianobis, misi gayidvebis da marketinguli gegmis da aseve misi globaluri sadistributoro qselis mTlianobis 

mxardaWerisken. herbalaifs SeuZlia, Tavisi Sexedulebisamebr, gamoiyenos samarTlebrivi dacvis nebismieri meTodi 

an daakisros sanqciebi distributoris qcevis wesebisa da politikis darRvevisTvis. herbalaifi aseve itovebs 

uflebas, sakuTari Sexedulebisamebr, srulad an nawilobriv uari Tqvas sakuTar gadawyvetilebaze romelime wesis 

darRvevasTan mimarTebaSi, an apatios srulad an nawilobriv romelime wesis darRveva, romelsac Seicavs es Tavi.
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Tavi 1. rogor gaxde distributori da SeTanxmeba distributorTanTavi 1. rogor gaxde distributori da SeTanxmeba distributorTan

wesi 1-wesi 1-A.A. rogor gaxde distributori rogor gaxde distributori

imisaTvis, rom gaxdes herbalaifis distributori, 

ganmcxadebels unda hyavdes saimedo sponsori 

herbalaif distributoris saxiT karg mdgomareobaSi, 

xolo kompania herbalaifma unda miiRos 

ganmcxadeblisagan Sevsebuli da xelmowerili 

ganacxadi distributorobaze. ganacxadi 

distributorobaze xelmisawvdomia herbalaifis 

oficialuri saerTaSoriso biznes-paketis sponsori 

distributorisgan SeZenisas.

imisaTvis, rom gaxdes warmatebuli distributori da 

hqondes Semdgomi winsvla, saWiroa mxolod IBP-s SeZena. 

masponsirebelma distributorma unda uzrunvelyos 

ganmcxadebels SesaZleblobas, SeiZinos herbalaifis 

sbp raime fasnamatis an sponsopisTvis an zemdgomi 

sponsorisTvis mogebis gareSe.

sponsori pasuxismgebelia imaze, rom herbalaifis 

oficialuri biznes-paketi (sbp) iyos xelmisawvdomi, 

da imaze, rom ganacxadi sadistributoro saqmianobaze 

iqnas srulad da sworad Sevsebuli, Semdeg ki 

dauyovnebliv wardgenili herbalaif interneSnlSi.

ganacxadi distributoribaze ar iZleva manmade, 

sanam ganmcxadebeli ar SeiZens distributoris 

biznes-pakets (sbp). herbalaifi itovebs uflebas 

sakuTari Sexedulebisamebr miiRos an uari Tqvas 

nebismieri ganacxadis miRebaze, miRebis an uaryofis 

axsna-ganmartebebis wardgenis gareSe.

ganmcxadebeli xdeba distributori, rodesac misi 

ganacxadi distributoribaze miRebulia da Setanilia 

herbalaifis reestrSi.

wesi 1-wesi 1-B.B. ganacxadebi yofili distributorebisgan ganacxadebi yofili distributorebisgan

yofili distributorebi da / an maTi meuRleebi an sxva 

pirebi, romlebic adre flobdnen an exmarebodnen maT 

sadistributoro saqmianobaSi, da romlebsac undaT 

Seitanon ganacxadi distributorobaze an sxvadasxva 

sponsorobaze, unda icavdnen yvela moTxovna da qcevis 

wesebs, romlebic saWiroa distributorad xelmeored 

gaxdomisaTvis, maT Soris, magram ara marto, moTxovna 

umoqmedobis periodis minimumis mimarT, romelic udris 

erT weliwads, ris Semdegadac modis: a) gadadgoma an 

dokumentebis damuSavebis yovelwliuri gadasaxadis 

gadauxdeloba an b) nebismieri adre daniSnuli 

distributoris gadadgoma.

am wesebis daucveloba kompaniis wesebisa da 

debulebebis seriozuli darRvevaa da gamoiwvevs 

seriozul sasjels, rogorc wesi, sadistributoro 

saqmianobis Sewyvetas (ixile wesi 7  – “umoqmedobis 

periodi” am TavSi, sadac ufro dawvrilebiT moyvanilia 

wesebi da moTxovnebi am pirebTan mimarTebaSi)

Tavi 2. ganmcxadeblis moTxovnebiTavi 2. ganmcxadeblis moTxovnebi

Tavi 2-Tavi 2-A. Sesyidvis SezRudvebTan dakavSirebuli . Sesyidvis SezRudvebTan dakavSirebuli 

moTxovnebimoTxovnebi

ganmcxadebeli distributorobaze ixdis mxolod 

ucvleli oficialuri saerTaSoriso biznes-paketis 

(sbp) safasurs. aranairi sxva moTxovna potenciuri an 

arsebuli distributorebis mimarT ar arsebobs, maT 

Soris, Semdegi ,magram ara marto es:

maragis, an produqciis, an masalebis nebismieri 

minimaluri donis uzrunvelyofa

herbalaifis an herbalaifSi ar moqceuli romelime 

sxva mxaris warmoebis masalebis, produqtebis 

an momsaxurebis nebismieri raodenobis SeZena, 

herbalaifis distributoris oficialuri paketis 

(sbp) garda.

nebismier seminarebze, Sekrebebze da sxva 

RonisZiebebze bileTebis SeZena (mimarTeT Tavs 

“biznes-meTodebi”, wesi 1-C “sxva raRacis, garda 

■

■

■

saerTaSoriso biznes-paketisa, SeZena saWiro ar aris” 

TavSi “damatebiTi wesebi”).

Tavi 2-Tavi 2-B. gadaxda informaciaze. gadaxda informaciaze

garda biznes meTodebiT gaTvaliswinebuli 

SemTxvevebisa, wesis 1-C “sxva raRacis, garda 

saerTaSoriso biznes-paketisa, SeZena saWiro ar 

aris” (TavSi “damatebiTi wesebi”), distributors ar 

SeuZlia mosTxovos potenciur pirs an ganmcxadebels 

Seasrulos romelime gadasaxdeli, an SeiZinos 

produqtebi an masalebi, informaciis an distributoris 

statusis misaRebad daxmarebis miRebis sanacvlod. 

distributorebs ara aqvT ufleba, gadmoscen an 

igulisxmon is, rom biznesSi warmatebisTvis, Semosavlis 

momtan saqmeSi monawileobisTvis an saWiro momzadebis 

an zemodan mxardaWeris miRebisTvis saWiroa romelime 

SenaZenis ganxorcieleba (oficialurad an praqtikaze). 

(mimarTeT winamdebare wignis Tavs “biznes-meTodebi”, 

wesi 1-C TavSi “damatebiTi wesebi”)

Tavi 3. asakobrivi moTxovnebi distributoris mimarTTavi 3. asakobrivi moTxovnebi distributoris mimarT

wesi 3-wesi 3-A. distributori unda iyos aranakleb . distributori unda iyos aranakleb 

18 wlisa18 wlisa

ganmcxadebeli unda iyos aranakleb 18 wlisa, rom 

gaxdes herbalaifis distributori da awarmoos 

biznesi saqarTveloSi. asakobrivi diapazonis mimarT 

minimaluri moTxovna icvleba qveynidan qveynamde. sxva 

qveynebTan mimarTebaSi arsebuli moTxovnebis Sesaxeb 

informaciis misaRebad mimarTeT distributorTa 

urTierTobis ganyofilebas.

Tavi 4. fizikuri piris erT sadistribucio saqmianobaze daSvebis SezRudvaTavi 4. fizikuri piris erT sadistribucio saqmianobaze daSvebis SezRudva

wesi 4-wesi 4-A. erTi sadistribucio saqmianoba adamianze. erTi sadistribucio saqmianoba adamianze

fizikur pirs SeiZleba hqondes da monawileoba 

miiRos mxolod erT sadistribucio saqmianobaSi 

herbalaifis xaziT erTi sponsoris qveS. distributors 

ara aqvs ufleba gayidos sacalod, miiRos samuSaoze, 

waaxalisos, aswavlos an sxva saxiT Seuwyos xeli 

herbalaifis biznesis nebismieri sxva distributorobis 

ganviTarebas, garda sakuTarisa, garda Tavisi qvemdgomi 

organizaciebisTvis daxmarebis gawevisa, rac Seesabameba 

sponsoris standarts. es politika vrceldeba rogorc 

distributorebze, ise maT meuRleebze.
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wesi 4-wesi 4-B. ganmcxadebeli / meuRle (ebi) an fizikuri . ganmcxadebeli / meuRle (ebi) an fizikuri 

piri sadistributoro saqmianobaSi yofili piri sadistributoro saqmianobaSi yofili 

distributoriadistributoria

Tu adamiani, romelmac Seitana ganaxcadi 

distributorobaze, misi meuRle an sadistributoro 

saqmianobaSi daxmarebis gamwevi sxva piri adre 

herbalaifis distributori iyo, ganacxadi ganxiluli 

iqneba mxolos 7-D wesis “umoqmedobis periodi” an 

nebismieri sxva dadgenili qcevis wesebis dacvis 

SemTxvevaSi.

wesi 4-wesi 4-C. pasuxismgebloba sadistributoro . pasuxismgebloba sadistributoro 

saqmianobaSi daxmarebis gamwev fizikur pirebzesaqmianobaSi daxmarebis gamwev fizikur pirebze

Tu kidev erTi piri exmareba sadistributoro 

saqmianobaSi da moqmedebs herbalaifis distributorTan 

erToblivad an warmoadgens sakuTar Tavs rogorc 

piri, romelic exmareba sadistributoro saqmianobaSi, 

romelic akeTebs gancxadebebs sakuTari Semosavlebis 

an herbalaifTan dakavSirebul biznesSi saqmiani 

miRwevebis Sesaxeb, maSin distributori, romelmac 

Seitana ganacxadi distributorobaze, pasuxismgebelia 

imaze, rom uzrunvelyos sadistributoro saqmianobaSi 

daxmarebis gamwevi sxva piris mier distributorobis 

normebisa da wesebis dacva. herbalaifs aqvs ufleba, 

politika sakuTari Sexedulebisamebr gansazRvros.

wesi 4-wesi 4-D. gansazRvra da jarima ormag . gansazRvra da jarima ormag 

sadistributoro saqmianobazesadistributoro saqmianobaze

Tu sadistributoro saqmianobaSi monawile piri, misi 

meuRle an sxva piri avsebs da xels awers erTze 

met ganacxads distributorobaze, uflebamosilad 

iTvleba is distributoroba, romelzedac dadebulia 

pirveli SeTanxmeba distributorTan. Tu herbalaifi 

gansazRvravs, rom pirma an misma meuRlem xeli 

moaweres ganacxads distributorobaze, an muSaobda 

an uwevda daxmarebas sxva distributorobis 

ganviTarebas, herbalaifs aqvs ufleba, sakuTari 

Sexedulebisamebr gansazRvros orive sadistributoro 

saqmianobis mdebareoba, maT Soris, magram ara marto, 

miiRos gadawyvetilebebi Sewyvetis an erTi an orive 

distributorisTvis pirobebis wayenebis Sesaxeb, agreTve 

saWiroa Tu ara dajarimeba an sanqciebis gamoyeneba 

distributorobis an sponsori organizaciis mimarT, 

maT Soris gansazRvros romelime an orive sponsori 

organizaciisTvis moculobasa da kompensaciaSi 

koreqtivebis Setanis aucilebloba nebismieri 

periodisTvis, sponsori organizaciis gadacemisa an 

gauqmebis momentamde (ixile wesi 7-D “umoqmedobis 

periodi” TavSi “qcevis wesebi da sadistributoro 

politika”).

Tavi 5. qorwinebaSi myofi distributorebiTavi 5. qorwinebaSi myofi distributorebi

wesi 5-wesi 5-A. meuRleebs SeuZliaT, hqondeT mxolod . meuRleebs SeuZliaT, hqondeT mxolod 

erTi sadistributoro kavSirierTi sadistributoro kavSiri

meuRleebs SeuZliaT hqondeT an miiRon monawileoba 

mxolod erT dostributorobaSi, Tu maTi garemoebebi 

ar exeba wess 5-D “ori distributori, romlebic 

qorwindebian” an wess 14-B “distributorobis 

imave sponsoris qveS gagrZelebis ufleba” (TavSi 

“distributoris qcevis wesebi da politika”)

wesi 5-wesi 5-B. wyvilebi, romlebic erTad xdebian . wyvilebi, romlebic erTad xdebian 

distributorebidistributorebi

meuRleebma, romelTac surT, erTad gaxdnen 

ditributorebi, unda Seavson da xeli moaweron erT 

ganacxads distributorobaze da amiT eyolebaT 

mxolod erTi sponsori. maT ar SeuZliaT imyofebodnen 

sxvadasxva sponsorebis qveS, aseve maT ar SeuZliaT, 

asponsoron erTmaneTi.

wesi 5-wesi 5-C. distributori, romelic qorwindeba. distributori, romelic qorwindeba

Tu distributori qorwindeba da mis meuRles surs, 

gaxdes distributori, meuRleebma unda awarmoon 

biznesi arsebul distributorobaSi. maT SeuZliaT 

moiTxovon meuRlis saxelis herbalaifis reestrSi 

Setana daswrebis aRniSvnis mizniT.

wesi 5-wesi 5-D. ori distributori, romlebic . ori distributori, romlebic 

qorwindebianqorwindebian

Tu ori damoukidebeli distributor 

qorwindeba,wyvilma unda Sewyvitos sadistributoro 

urTierTTanamSromloba da gaxdes sxva pirovnebis 

partniori.Tu orive distributor qorwinebis dros 

supervaizeria da maT surT gaagrZelon damoukidebeli 

sadistributoro kavSiri,meuRleebma unda awarmoon 

Herbalife-is biznes saqmianoba erTmaneTisgan 

damoukideblad,darCnen Tavdapirvel sadistributoro 

saqmianobaSi daxmarebis gamwev pirTan.distributorad 

darCenis SemTxvevaSi wesebi ar icvleba.

wesi 5-wesi 5-E. qorwinebaSi myofi distributorebis . qorwinebaSi myofi distributorebis 

wyvilis pasuxismgeblobawyvilis pasuxismgebloba

erT sadistributoro kavSirSi momuSave da qorwinebaSi 

myofi distributorebis pasuxismgebloba unda iyos 

erToblivi ise, rom gadaxda, warmoebuli herbalaifis 

mier erT aseT distributorze, CaiTvleba warmoebulad 

orive aseT distributorze.

wesi 5-wesi 5-F. meuRlis sadistributoro kavSiridan . meuRlis sadistributoro kavSiridan 

gasvlagasvla

im SemTxvevaSi, Tu erTi meuRle gadis sadistributoro 

kavSiridan, herbalaifi itovebs uflebas, daarRvios 

sadistributoro kavSiri miuxedavad imisa, iyo Tu ara 

meuRle sadistributoro kavSiris TanamesakuTre, Tu 

wasuli distributoris saqmianoba amcirebs, abrkolebs 

Tu asustebs herbalaifis an misi produqciis 

reputacias.

wesi 5-wesi 5-G. qorwinebaSi myofi distributoris . qorwinebaSi myofi distributoris 

pasuxismgeblobapasuxismgebloba

sadistributoro kavSiri pasuxismgebelis meuRlis 

saqmianobaze, miuxedavad imisa, iRebs meuRle 

monawileobas distributorobaSi Tu ara. magaliTad, Tu 

sadistributoro kavSiri SeiZleba, ar monawileobdes 

romelime saqmianobaSi (rogoricaa, magaliTad, qceva, 

romelic arRvevs wess 5-F ”meuRleebs SeuZliaT hqondeT 

mxolod erTi sadistributoro kavSiri” (TavSi “qcevis 

wesebi da sadistributoro politika”), an amcirebs, 

an ayenebs zarals, an asustebs herbalaifis da misi 

produqciis reputacias), xolo meuRle dakavebulia 

aseTi saqmianobiT, maSin CaeTvleba, rom sadistributoro 

kavSiri monawileobs aseT saqmianobaSi, rac ganxiluli 

iqneba rogorc Sesabamisi wesebis darRveva da 

daeqvemdebareba Sesabamis sadamsjelo zomebs.
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Tavi 6. korporaciabi da partniorobebiTavi 6. korporaciabi da partniorobebi

wesi 6-wesi 6-A. sadistributoro kavSiri unda . sadistributoro kavSiri unda 

Sedgebodes fizikuri pirebisganSedgebodes fizikuri pirebisgan

herbalaifi iRebs ganacxadebs distributorobaze 

mxolod fizikuri pirebisgan. korporaciebisa da 

partniorobebis saxeliT ganacxadebi ar miiReba. 

distributors SeuZlia, mimarTos herbalaifs 

TxovniT, gadaricxos misi Semosavlebi sxva piris 

saxelze, herbalaifis sadistributoro momsaxurebis 

ganyofilebaSi werilobiTi gancxadebis Setania 

gziT, kanonieri safuZvlebis arsebobisas. magram 

sadistributoro kavSiri darCeba registrirebuli 

fizikuri piris saxelze, sadistributoro kavSiris 

Semosavlebi gancxadebuli iqneba gadasaxadebis 

gadamxdeli fizikuri piris-distributoris saxelze da 

mis saidentifikacio nomerze. 

Tavi 7. darCe distributoradTavi 7. darCe distributorad

wesi 7-wesi 7-A. yovelwliuri mosakrebeli monacemTa . yovelwliuri mosakrebeli monacemTa 

damuSavebisTvisdamuSavebisTvis

herbalaifi Tanxmdeba warudginos distributorebs 

monacemTaa kompiuteruli damuSavebis momsaxuriba, 

razedac aucilebelia yovelwliurad gansazRvruli 

Tanxis Setana. aseTi kompiuteruli momsaxureba 

Seicavs: fasdaklebis donesTan dakavSirebul muSaobas, 

Canawerebis warmoebas saxazo da sakvalifikacio 

statusis Sesaxeb. tarifebze damatebiTi informaciis 

misaRebad, gTxovT, daukavSirdeT herbalaifis 

sadistributoro momsaxurebis ganyofilebas.

wesi 7-wesi 7-B. dokumentebis gaformebis wliuri . dokumentebis gaformebis wliuri 

gadasaxadigadasaxadi

herbalaifs gaaCnia absoluturi Tavisufleba, rom uari 

Tqvas dokumentebis gaformebis gadasaxadze, nebismieri 

distributorisgan, mizezis gamxelis gareSe. im 

SemTxvevaSi, Tuki herbalaifi uars ityvis dokumentebis 

gaformebis gadasaxadze Tavis droze, maSin gauqmdeba 

sadistribucio muSaoba. distributorebi dakargaven  

distributoris yvela uflebas da privilegias. Tuki 

moxda gadaxda, maSin igi anazRaurebuli iqneba manam, 

sanam moxdeba distributoris msxvili davalianeba, 

herbalaifis werilobiT uarTan erTad. gadasaxadebi 

qvemoT mocemulis Taobaze ar moxdeba, maTi 

werilobiTi nebarTvis gareSe. 

wesi 7-wesi 7-C. monacemTa damuSavebis yovelwliuri . monacemTa damuSavebis yovelwliuri 

mosakreblis gadauxdelobamosakreblis gadauxdeloba

Tu distributorma gansazRvrul vadaSi monacemTa 

damuSavebis yovelwliuri mosakrebeli ar gadaixada, 

herbalaifi itovebs uflebas, kompiuterSi aseTi 

monacemebis Senaxva Sewyvitos. garda amisa, Tu 

distributori ar Seitans gadasaxdels, CaiTvleba, rom 

man uari Tqva tavis distributoris statusze da amiT 

kargavs yvela uflebas da upiratesobas Tavis saxazo 

statusze da samefo upiratesobaze, da aseve sabonuso 

gadasaxadebze.

wesi 7-wesi 7-D. umoqmedobis periodi. umoqmedobis periodi

nebismieri distributori, romelic acxadebs gadadgomas 

an uars ambobs sadistributoro saqmianobaze 

monacemTa damuSavebis yovelwliuri mosakreblis 

gadauxdelobis gamo, an vinme, vinc wyvets monawileobas 

sadistributoro kavSirSi, unda daelodos minimum 

erTi weli, raTa kvlav gaxdes distributori sxva 

sponsoris qveS, an monawileoba miiRos herbalaifis 

sxva sadistributoro kavSirSi, garda im SemTxvevebisa, 

rodesac distributori, misi meuRle an nebismieri sxva 

adamiani, vinc mas exmareboda, rCeboda umoqmedbaSi, sul 

cota, lodinis periodis erTi wlis ganmavlobaSi uaris 

Tqmis, wasvlis an herbalaifis sxva sadistributoro 

kavSirSi monawileobis TariRidan (aseve cnobili 

rogorc “umoqmedobis periodi”).

umoqmedobis periodi distributorisTvis unda iyos 

sruli da sakmarisi kompaniasTan distributoris 

saxiT xelmeored mierTebis gadawyvetilebis 

misaRebad an nebismier sxva sadistributoro kavSirSi 

monawileobisTvis. es niSnavs, rom erTi wlis lodinis 

periodis ganmavlobaSi distributors, mis meuRles 

an nebismier sxva sadistributoro kavSirSi damxmare 

adamians ara aqvs ufleba:

monawileoba miiRos herbalaifis biznesSi

SeiZinos produqcia sruli sacalo RirebulebiT 

ara piradi moxmarebis miznebisTvis

gayidos herbalaifis produqcia, literatura an 

gasayidi masalebi

gauwios sponsoroba an SesTavazos vinmes 

herbalaifis biznesis warmoebis SesaZlebloba

miiRos monawileoba herbalaifis treningebSi an 

TaTbirebSi, miuxedavad imisa, vin uwevs sponsorobas 

maT Catarebas, kompania Tu distributori

miiRos monawileoba nebismieri statusiT 

herbalaifis nebismieri sadistributoro kavSiris 

win wawevaSi, daxmarebis gawevaSi an mxardaWeraSi.

umoqmedobis periodis daucvelobam, SeiZleba, 

gamoiwvios sadistribucio kavSiris reaqtivacia da / an 

lodinis periodis gagrZeleba. umoqmedobis periodis 

gamoTvla xdeba Semdegnairad:

magaliTi 1. distributorma ganacxada gadadgomamagaliTi 1. distributorma ganacxada gadadgoma

ganacxadis Setanis wina TariRi – 2003 wlis 5 

dekemberi

gadadgoma 2004  wlis 28 agvistodan

umoqmedobis periodi am sadistributoro 

kavSirisTvis gagrZeldeba 2004  wlis 28 agvistodan 

2005 wlis 27  agvistomde

am distributors eqneba ufleba, daweros axali 

sadistributoro gancxadeba sxva sponsoris qveS 2005 

wlis 28 agvistodan

Tu distributorma ar gadaixada yovelwliuri 

komisia monacemTa damuSavebisTvis lodinis periodis 

damTavrebis momentisTvis da ar Seitana ganacxadi 

gadadgomis Sesaxeb, herbalaifi miiRebs gadawyvetilebas 

imaze, rom distibutoroba damTavrda wlisTavis dRes. 

distributori pasuxismgebelia umoqmedobis periodis 

dacvaze.

■

■

■

■

■

■

■

■

■

■
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magaliTi 2. distributori oficialurad ar magaliTi 2. distributori oficialurad ar 

gadadgeba da / an mas ar SeuZlia gadaixados gadadgeba da / an mas ar SeuZlia gadaixados 

yovelwliuri Senatani monacemTa damuSavebazeyovelwliuri Senatani monacemTa damuSavebaze

ganacxadis Setanis wina TariRi – 2003 wlis 

5 dekemberi

yovelwliuri Senatani monacemTa damuSavebaze unda 

Seitanos 2004  wlis 5 dekembers (erTi wlis vadaSi)

Tu Senatans ver ixdis, an sadistributoro kavSiris 

umoqmedobis periodi Seadgens vadas 2004  wlis 

5 dekembridan 2005 wlis 4  dekembramde

am distributors eqneba ufleba, moaweros axali 

sadistributoro gancxadebas sxva sponsoris qveS 

2005 wlis 5 dekembridan.

adamiani, romelic adre iyo distributori an 

monawileobda sadistribucio kavSirSi da romelsac 

xelmeored Seaqvs ganacxadi, raTa gaxdes distributori 

sxva sponsoris qveS, valdebulia gaiaros konsultacia 

herbalaifSi yofil distributorobasTan dakavSirebiT, 

romelSic is monawileobda, aseve im pirobebTan 

dakavSireniT, ric gamoc mas Seuwyda distributoroba 

an Sewyvita monawileoba aseT sadistribucio 

■

■

■

■

kavSirSi. herbalaifi itovebs uflebas, Sewyvitos 

nebismieri sadistribucio kavSiris arseboba, romlis 

distributormac ar warudgina herbalaifs informacia 

adre Seqmnili sadistributoro kavSiris Sesaxeb an 

arasworad waradgens mas.

Tu distributors, mis meuRles an sxva pirs, romelic 

mas exmarebs, surs, daiwyos axali sadistributoro 

kavSiri Tavisi Tavdapirveli sponsoris qveS, xolo 

es sponsori darCa Tavdapirvel organizaciaSi, maT 

SeuZliaT gaakeTon es lodinis periodis gareSe, 

Tu maT SeiZines oficialuri sadistributoro 

biznes-paketi (sbp), Seavses is da Seitanes axali 

ganacxadi distributorobaze.

wesi 7-wesi 7-E.E. wliuri Senatani monacemTa damuSavebaze  wliuri Senatani monacemTa damuSavebaze 

distributoris pasuxismgeblobaadistributoris pasuxismgeblobaa

herbalaifi cdilobs, Seaxsenos distributorebs 

fostiT da gaugzavnos maT mier miTiTebul bolo 

misamarTze informacia monacemTa damuSavebis 

yovelwliuri Senatanis gadaxdis TariRis Sesaxeb. 

miuxedavad amisa, pasuxismgebloba monacemTa damuSavebis 

yovelwliuri Senatanis (ganacxadis Setanis momentidan) 

gadaxdaze ekisreba distributorebs.

Tavi 8. distributoris qcevaTavi 8. distributoris qceva

wesi 8-wesi 8-A. sxva produqtebis gayidvis an . sxva produqtebis gayidvis an 

momsaxurebis gawevis motivimomsaxurebis gawevis motivi

sadistributoro saqmianobis warmoebisas erTi wlis 

ganmavlobaSi da amis Semdegac arc distributors, 

arc mis meuRles, arc nebismier sxva pirs, romelic 

mas exmareba distributorobaSi, pirdapir an 

iribad (romelime piris, organizaciis meSveobiT 

an eSmakobiT) ar SeuZlia uSuamdgomlos, xeli 

Seuwyos win wawevas, gaxdes sponsori an aiyvanos 

herbalaifis is distributorebi, an herbalaifis 

klientebi, romelTa Sesaxebac misTvis gaxda 

cnobili kompania herbalaifSi misi sadistributoro 

saqmianobis ganmavlobaSi, waaqezos maT, SeuerTdnen, 

daawinauron, gayidon an SeiZinon produqtebi, an miiRon 

monawileoba gamyidvelis saxiT an sxvagvarad, nebismier 

mravaldonian marketingSi an pirdapiri gayidvebis 

kompaniaSi, aseve ara aqvT ufleba, mouwodon maT 

gaakeTon is, rac akrZalulia am wesis Sesabamisad.

mocemuli wesis darRvevam SeiZleba gamoiwvios 

sadistributoro kavSiris Sewyveta.

wesi 8-wesi 8-B. ar daukavSiroT sxva organizaciebi . ar daukavSiroT sxva organizaciebi 

herbalaifsherbalaifs

herbalaifis bizness aqvs Tanabari SesaZleblobebi, 

miuxedavad sqesisa, rwmenisa an politikuri 

kuTvnilebisa. Cveni filosofia Sedgeba imaSi, rom 

yvela adamians aqvs piradi ufleba hqondes sakuTari 

Sexedulebebi da arCevis Tavisuflebis ufleba.

amgvarad, Tavisi organizaciis an sxva distributorebis 

swavlebisas, saqonlis gayidvisas an biznesisTvis 

SesaZleblobebis SeTavazebisas, distributorebs 

ara aqvT win wawevisa ganxilvis an SeTavazebis 

gakeTebis ufleba sxva kompaniisTvis, organizaciasa 

an kerZo pirisTvis, romelic kompania herbalaifis 

sistemas ar exeba, agreTve maTi TanamSromlebisTvis 

da distributorTaTvis. garda amisa, distributorebs 

ar SeuZliaT, CarTon TavianT muSaobaSi literatura 

an sxva masala, romelic axdens sxva organizaciebis 

an calkeuli pirebis win wawevas, iyos is religiuli, 

politikuri, saqmiano an socialuri literatura, aseve 

ara aqvT ufleba, gaavrcelon literatura, romelic 

gulisxmobs herbalaifis kavSirs nebismier sxva 

organizaciasTan.

herbalaifis monawileTa krebebi ar SeiZleba 

gamoyenebuli iqnas forumis saxiT piradi mosazrebebis 

gamoxatvisTvis an romelime sxva organizaciis, 

kompaniis, movlenis an kerZo piris win wawevisTvis.

wesi 8-wesi 8-C. iyo informirebuli herbalaifis . iyo informirebuli herbalaifis 

politikis Sesaxebpolitikis Sesaxeb

iyaviT informirebuli herbalaifis politikis Sesaxeb, 

waikiTxeT wignebi karieris Sesaxeb, regularulad 

ewvieT gverds “Cemi dokumentebi da politika” 

herbalaifis oficialur saitze ge.MyHerbalife.com. yvela 

masala drodadro wardgenili iqneba kompaniis mier. 

mimoixileT es informacia da ganixileT politika 

Tqvens qvemdgom organizaciebTan, raTa darwmundeT, rom 

isini informirebulni arian da igeben mis Sinaarss.

wesi 8-wesi 8-D. daicavi kanonebi. daicavi kanonebi

distributorebma unda daicvan yvela adgilobrivi, 

saxelmwifo kanoni da wesi, romelic gamoiyeneba 

kompania herbalaifSi maTi bizbesisTvis, da ar 

unda eweodnen romelime praqtikas an saqmianobas, 

romelmac SeiZleba, kompania herbalaifis imijisa da 

reputaciis diskreditireba moaxdinos an zarali 

miayenos. es exeba ara marto im qveynis kanonebs, sadac 

cxovrobs distributori, aramed nebismier qveyanas, 

sadac distributori axorcielebs Tavis bizness 

herbalaifis saerTaSoriso sponsorobis upiratesobis 

miRebis Sedegad (mimarTeT biznes-meTodebs, wesi 

1-S “biznes-meTodebis gayidvis SezRudvebi” TavSi 

“damatebiTi wesebi”).

wesi 8-wesi 8-E. damoukidebeli distributorebi. damoukidebeli distributorebi

herbalaifis distributorebi ewevian TavianT bizness 

TviTayvanili damoukidebeli moijaris saxiT (isini 

TviTon gansazRvraven sakuTar ganrigsa da amocanebs, 

pasuxismgebelni arian sakuTar xarjebze da Sesabamisi 

gadasaxadebis gadaxdaze – maT Soris gadasaxads 

mewarmeobaze),  da ara TanamSromlebis, agentebis, 
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franCaizingis specialistebis, fasiani qaRaldebis 

mflobelebis, erTonlivi sawarmoebis marwmuneblebis 

an herbalaifis beneficiarebis an nebismieri sxca 

distributoris saxiT. isini ar arian herbalaifis 

TanamSromlebi saxelmwifo gadasaxadebiT dabegvris 

an nebismieri sxva TvalsazrisiT da ar aqvT ufleba, 

ganacxadon sapirispiro.

magaliTad, distributors ekrZaleba kompania herbalaifSi 

Tavis biznesTan dakavSirebiT gamoiyenos sityva “muSaki” 

an “kompaniis warmomadgeneli” zepiri an werilobiTi 

formiT, biznes-rukebSi an sxva beWdviT masalebSi

wesi 8-wesi 8-F. mcdari an arasarwmuno informacia. mcdari an arasarwmuno informacia

arc erT distributors ara aqvs ufleba waradginos 

kompaniaSi mcdari an damabneveli informacia.

wesi 8-wesi 8-G. kompaniis reputaciisa da imijis dacva. kompaniis reputaciisa da imijis dacva

arc erT distributors ar aqvs ufleba, miayenos 

ziani (sadistributoro saqmianobis dros an mis 

farglebs gareT), romelsac sakuTari Sexedulebisamebr 

gansazRvravs rogorc kompaniis, reputaciisa da 

imijisTvis, misi produqtebis, distributorebis, savaWro 

markis an saqmiani reputaciisTvis miyenebul zians.

wesi 8-wesi 8-H. anazRaureba. anazRaureba

winamdebare qcevis wesebisa da kompaniis sxva wesebisa 

da debulebebis Sesabamisad, herbalaifis sxva 

uflebebisTvis zianis miyenebis gareSe, distributorebi 

garantireben herbalaifs zaralis anazRaurebas, 

romelic dakavSirebulia romelime moqmedebasTan, 

pretenziasTan, moTxovnasTan, sasamarTlo devnasTan, 

jarimebTan, sauravebTan da maTTan dakavSirebul 

xarjebTan (maT Soris herbalaifis faqtobriv 

xarjebTan iuridiul momsaxurebaze), romlebic 

SeiZleba Sesruldes an waeyenos herbalaifs 

sadistributoro kavSiris saqmianobasTan mimarTebaSi 

arsebuli romelime kanonis an wesis pirdapiri an iribi 

darRvevis gamo. herbalaifi ar aris pasuxismgebeli 

romelime distributoris winaSe im xarjebTan, 

danakargebTan, zaralTan an nebismieri distributoris 

mier gaweul xarjebTan mimarTebaSi, romlebic 

warmoiqmna sxva distributoris romelime moqmedebis, 

umoqmedobis, wardgenis an gancxadebis Sedegad.

wesi 8-wesi 8-I.I. kanonmdeblobis arCeva, zarali kanonmdeblobis arCeva, zarali

distributtoris herbalaifTan urTierTobebis yvela 

aspeqti iqneba daregulirebuli da ganmartebuli 

saqarTvelos Sida kanonmdeblobis Sesabamisad 

iuridiuli principebis konfliqtis gaTvaliswinebis 

gareSe. arc herbalaifi da Aarc distributori ar 

ageben pasuxs pirdapir an irib zaralze, romelic 

miyenebulia sadistributoro SeTanxmebis darRvevasTan, 

SewyvetasTan an SeCerebasTan dakavSirebiT, miuxedavad 

imisa, cnobilia Tu ara romelime mxarisTvis 

informacia aseTi zaralis miyenebis SesaZleblobis 

Sesaxeb, aranairi sadamsjelo an sajarimo sanqciebi 

ar SeiZleba daekisros herbalaifs an distributors 

erTmaneTs Soris arsebuli uTanxmoebis gamo, garda 

qarTuli kanonmdeblobiT nebadarTuli zomebisa.

wesi 8-wesi 8-J.J. qcevis wesebis darRveva qcevis wesebis darRveva

yovel jerze, rodesac adgili aqvs herbalaifis qcevis 

wesebis an sxva normebisa da wesebis da / an herbalaifis 

mier gamowerili sxva procedurebis darRvevas, 

herbalaifs aqvs ufleba, sakuTari Sexedulebisamebr 

miiRos nebismieri moqmedebebi an zomebi, romlebsac 

CaTvlis saWirod da mizanSewonilad, maT Soris, magram 

ara marto, myidvelis privilegiebis miniWebaze uaris 

Tqma, xelfasis droebiTi dakargva, fuladi jarima, 

sadistributoro kavSiris SeCereba an Sewyveta.

wesi 8-wesi 8-К.К. Setyobineba qcevis wesebis darRvevis  Setyobineba qcevis wesebis darRvevis 

SesaxebSesaxeb

saqmiani reputaciis da herbalaifis da misi 

distributorebis reputaciis dacvis mizniT, herbalaifi 

mouwodebs Tavis distributorebs operatiulad 

Seatyobinon hernalaifs wesebis darRvevis Sesaxeb 

oficialuri saCivris formis Sevsebis gziT. am formis 

miReba SeuZliaT herbalaifis distributorebTan 

muSaobis ganyofilebaSi an herbalaifis oficialur 

saitze ge. MyHerbalife. com. ixile am wignis Tavi 

“gasaCivrebis wesi”, nawili 1-BB”aRsrulebiTi warmoebis 

procesi”.

wesi 8-wesi 8-L.L. manipulaciebi marketingis gegmasTan da  manipulaciebi marketingis gegmasTan da 

registraciis araswori praqtikaregistraciis araswori praqtika

distributoris yvela moqmedeba unda Seesabamebodes 

herbalaifis qcevis wesebsa da sadistributoro 

politikas, aseve herbalaifis marketingis da 

sakompensacio gegmas, romelic aRwerilia herbalaifis 

ofocoalur literaturaSi.

distributorobaze pretendentebis swori registracia 

xorcieldeba garkveuli wesebis mixedviT da amas 

aqvs didi mniSvneloba marketingis gegmis swori 

muSaobisTvis:

imisTvis, rom gaxdes herbalaifis distributori, 

ganmcxadebels unda hyavdes sponsori herbalaifis 

distributoris saxiT

ganmcxadebelma da maregistrirebelma unda 

srulad Seavson ganacxadis forma (maT Soris 

sponsoris saxeli, telefonis nomeri da herbalaifis 

saidentifikacio nomeri)

gancxadebis asli waredgineba ganmcxadebels 

ganmcxadeblis mier misi xelmoweris Semdeg.

ganacxadi unda dauyovnebliv wardgenili iqnas 

herbalaifSi gansaxilvelad

distributorebis TaRliTuri an ukanono Caricxvebi 

akrZalulia

TaRliTuri an ukanono Caricxvebis magaliTebi:TaRliTuri an ukanono Caricxvebis magaliTebi:

ganacxadis formaSi mcdari an damabneveli 

informaciis miTiTeba

vinmes miReba, miuxedavad imisa, cnobilia mimRebi 

pirisTvis Tu ara, rom mocemuli piri arRvevs 

wesebs an marketingis gegmas, rodesac hpirdeba 

ganmcxadebels, rom sponsori an zemdgomi 

uzrunvelyofen qvemdgom wevrebs ganmcxadeblisTvis, 

Tu is gaxdeba distributori

marketingis gegmiT manipulaciis sxva magaliTebi:marketingis gegmiT manipulaciis sxva magaliTebi:

saqonlis sxva distributoris saxeliT SeZena, Tu es 

ar aris daSvebuli wesebiT

produqtebis SeZena pirvel rigSi imisTvis, rom 

miiRon Semosavali marketingis gegmis Sesabamisad, 

klientebisTvis drois gonebrivi periodis 

ganmavlobaSi gayidvis mizniT produqtebis 

SeZenisgan gansxvavebiT

zemdgomi rgolebis qvemdgomi distributorisTvis 

wanaaRmdegobis gaweva SekveTebis ganTavsebaSi, 

rogorc mogebis miRebis wyaro marketingis gegmis 

Sesabamisad

herbalaifisTvis mcdari cnobebis wardgena

marketingis gegma aZlevs distributorebs 

saSualebas, gamoiuenon qvemdgomi distributorebis 

gayidvebis moculoba plius maTi sakeTari 

■

■

■

■

■

■

■

■

■

■

■

■
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gayidvebis moculoba, gansazRvruli sakvalifikacio 

miznebisTvis saerTo moculobis gaangariSebisas. 

magram reklama an sajaro win waweva rogorc 

sxdomebSi monawileobis an distributorad 

muSaobis iZulebis saSualeba an sxva miznebiT 

gamoyeneba, axali ganmcxadeblebis, erTi meores qveS, 

miReba, rodesac maT aqvT minimaluri urTierToba 

erTmaneTTan an ar aqvT saerTod, iTvleba 

manipulaciad marketingis gegmasTan

sxva piris swavleba an waqezeba wesebis 

darRvevisTvis an marketingis gegmiT 

manipulirebisTvis

araswori Caricxva da marketingis gegmiT 

manipulirebis sxva cdebi iTvleba seriozul 

darRvevad, romlebmac SeiZleba, gamoiwvion seriozuli 

sanqciebi da jarimebi, maT Soris, magram ara marto, 

sadistributoro kavSiris da yvelas, vinc dakavebulia 

(pirdapir Tu iribad) aseTi saqmianobiT, an aswavlis 

an urCevs sxva pirebs aseT saqmianobaSi monawileoba, 

Semosavlebis da kvalifikaciis dakargva.

■

wesi 8-wesi 8-М.М. interviu da gamosvlebi masmediaSi interviu da gamosvlebi masmediaSi

zogjer distributirebiT, SeiZleba, dainteresdnen 

reportiorebi, romlebmac, SeiZleba, hkiTxon maT 

herbalaifis produqciisa an herbalaifis biznesis 

Sesaxeb. miuxedavad imisa, rom Cven mogvwons 

nebismieri interesi Cveni produqciis da biznes-

SesaZleblobebis mimarT, mxolod kompanias SeuZlia 

misces interviu an neba darTos awarmoon kompaniis 

an produqtebis saxelwodebebis reklamireba. mxolod 

herbalaifis uflebamosil Tanamdebobis pirebs aqvT 

presasTan urTierTobis an presaSi an sxva masmediaSi 

statiebis daweris ufleba. Tu reportiori midis 

distributorTan intervius an gamosvlis TxovniT, 

distributorma unda urCios mas mimarTos amisTvis 

herbalaifs. garda amisa, distributorebisTvis ar aris 

rekomendebuli Segnebulad miiwvion presa an masmedia 

herbalaifis krebaze an herbalaifis movlenaze. 

Jurnalistebs SeuZliaT daeswron aseT movlenebs 

mxolod herbalaifis rwmunebuli warmomadgenlis 

TanxlebiT.

Tavi 9. eqsportiTavi 9. eqsporti

wesi 9-wesi 9-A.A. saqmianoba im qveynebSi an teritoriebze,  saqmianoba im qveynebSi an teritoriebze, 

romlebic herbalaifma ar aRiara oficialurad romlebic herbalaifma ar aRiara oficialurad 

Riad biznes-saqmianobis warmoebisTvisRiad biznes-saqmianobis warmoebisTvis

miuxedavad imisa, gamoiyeneba “herbalaif”-is saxeli 

Tu ara, distributorebs ar SeuZliaT herbalaifTan 

dakavSirebuli raime biznes-saqmianobis warmoeba (maT 

Soris “damamzadebeli saqmianobis”), am qveynebsa da 

teritoriebze, maT Soris, magram ara marto, Semdegi:

herbalaifis saxelwodebis an produqciis an misi 

marketingis gegmis registracia an licenzireba

herbalaifis produqciis gayidva an gavrceleba

herbalaifis produqciis an saqmiani 

SesaZleblobebis (maT Soris, magram ara marto 

simboluri Rilis tareba an reklama masmediaSi) 

win waweva 

an

krebebis (didi Tu patara) Catareba an sponsoreba, an 

am qveynebSi mcxovrebi pirebis mowveva herbalaifSi 

SesvlisTvis

mocemuli akrZakuli saqmianoba Seicavs saqmianobas, 

romelic fizikurad xdeba daxuruli qveynis farglebs 

gareT, magram romlis mizani an Sedegi akrZalulia 

zemoT miTiTebuli 1-li qvepunqtis Sesabamisad.

wesi 9-wesi 9-B.B. saqmianoba, romelic exeba herbalaifs,  saqmianoba, romelic exeba herbalaifs, 

Ria qveynebSi (CineTis garda)Ria qveynebSi (CineTis garda)

herbalaifis produqtebi gamiznulia mxolod 

konkretul qveynebSi gayidvisa da gavrcelebisTvis, 

sadac isini mowonebulia da sadac maT awarmoeben.

am produqtebis nebismier sxva qveyanaSi gayidva 

akrZalulia

distributorebs ar SeuZliaT, produqcia erTi 

qveynidan meoreSi gadazidon an gadazidvis 

organizeba (pirdapir Tu iribad) gaukeTon, 

miuxedavad imisa, piradi moxmarebisTvis gadaizideba 

is Tu ara

distributors SeuZlia, piradad, fizikurad aiRos 

herbalaifis produqcia erT qveyanaSi da miitanos 

is meore qveyanaSi, margam produqciis mxolod 

■

■

■

■

■

■

■

“gonebrivi raodenoba” misi piradi moxmarebis an 

Cuqebis mizniT, da ara xelmeored gayidvisTvis. 

produqtis “gonebrivi raodenoba” niSnavs erT 

adamianze produqciis or-(2) Tvian moculobas an or 

(2) adamianze 1-(erT) Tvian moculobas, produqciis 

dasabuTebuli raodenobisa, romelic erTad ar unda 

aRematebodes aseTi produqciis mTeli moculobis 

1.000 qulas erT 30-dRian miRebaze

distributors ekisreba sruli pasuxismgebloba 

erTi qveynidan meoreSi romelime produqciis aseT 

gadazidvaze da aunazRaurebs kompanias nebismier 

araxelsayrel Sedegs

distributorisTvis ekrZaleba da ar aris 

nebadarTuli mimarTos romelime qveynis 

saxelisuflebo organoebs herbalaifis produqtebis 

importis an gavrcelebis an herbalaifis savaWro 

niSnebis registraciis sakiTxebze. mxolod 

herbalaif interneSnli pasuxismgebelia imis 

uzrunvelyofaze, rom produqcia da marketingis 

gegma srulad Seesabamebodes adgilobriv kanonebsa 

da normebs

kompania itovebs uflebas, Tavisi SewinaaRmdegos 

ewinaaRmdegos saqmianobas, romelic miaCnia 

zemoTqmulis darRvevad an aseTi darRvevis mcdelobad.

herbalaifis saqmianoba CineTSi

araCinel moqalaqeebs ar SeuZlia, awarmoon biznesi 

CineTSi

aravis ar SeuZlia gadazidos (an gadazidvebis 

organizeba moaxdinos) an Camoitanon romelime 

produqti CineTSi, miuxedavad imisa, piradi 

sargeblobisTvisaa daniSnuli, an saCuqrisTvis Tu 

ara

CineTSi registrirebul distributorebs 

ar SEuZliaT iyidon, gayidon an gaavrcelon 

herbalaifis produqcia CineTis farglebs gareT

CineTSi moqmedi am an sxva wesebis darRvevam 

SeiZleba gamoiwvios damrRvevis komerciuli 

urTierTobebis Sewyveta herbalaifTan mTeli 

msoflios masStabiT

■

■

■

■

■

■
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wesi 9-wesi 9-C.C. jarimebi darRvevebze jarimebi darRvevebze

am wesebis nebismierma darRvevam SeiZleba Seuqmnas 

kompanias iuridiuli an normatiuli problema da 

safrTxis winaSe daayenos yvela distributoris 

biznesi. am mizeziT jarimebi distributorebisTvis, 

romlebic pirdapir Tu iribad arRveven am wesebs 

iqneba seriozuli. herbalaifs aqvs ufleba, sakuTari 

Sexedulebisamebr gansazRvros dasjis Semdegi 

meTodebi darRvevebis simZimisa da darRvevebis Sedegad 

warmoqmnili dazianebebis xarisxis mixedviT:

distributoris yvela uflebisa da privilegiis 

droebiTi Sewyveta

fuladi sanqciebi

■

■

valdebuleba, aunazRauros herbalaifs sasamarTlo 

xarjebi

spikerTa programidan amoReba

diskvalifikacia mark hiuzis yovelwliur bonusSi 

monawileobaze

saxazo rigis xangrZlivi dakargva

distributorobis Sewyveta

mniSvnelovani SeniSvna: herbalaif SeuZlia, 

agebinos pasuxi damrRvevis zemdgom dones, romelic 

pasuxismgebelia am wesebis darRvevaze, Tu gamoZieba 

aCvenebs, rom isini darRvevasTan dakavSirebiT saqmis 

kursSi iyvnen an monawileobdnen amaSi.

■

■

■

■

■

Tavi 10. distributoris wasvlaTavi 10. distributoris wasvla

wesi 10-wesi 10-A.A. wasvlis pirobebi wasvlis pirobebi

distributors SeuZlia, wavides distributorobidan 

nebismieri mizeziT an mizezis gareSe nebismier 

dros, herbalaifis distributorebTan muSaobis 

ganyofilebaSi xelmowerili gancxacebis SetaniT. 

distributorobidan wasvla Sedis ZalaSi im momentidan, 

rodesac gancxadeba Semosuli, damtkicebuli da 

xelmowerilia herbalaifis mier. Tu herbalaifi 

ar iRebs gancxadebas wasvlis Sesaxeb an wasvlis 

pirobebi ar sruldeba, distributori kvlav iTvleba 

distributorad, sanam herbalaifi ar miiRebs 

gadawyvetilebas misi wasvlis Sesaxeb.

wesi 10-wesi 10-B.B. wasvla 90 dRis ganmavlobaSi wasvla 90 dRis ganmavlobaSi

Tu distributorobaze ganacxadis miRebidan da 

herbalaifSi registraciidan 90 dRis ganmavlobaSi 

distributori miiRebs gadawyvetilebas Sewyvitos 

saqmianoba distributoris saxiT, man unda Seitanos 

werilobiTi gancxadeba herbalaifidan wasvlis Sesaxeb, 

ris Semdegadac distributors aqvs ufleba, daubrunos 

distributoris oficialuri biznes-paketi Tavis 

sponsors, romelmac, Tavis mxriv, unda uzrunvelyos 

saxsrebis dabruneba, anu mxolod distributoris 

biznes-paketis gamouyenebeli SigTavsis, romelic karg 

mdgomareobaSia da SeiZleba, gamotanili iqnas gasayidad, 

saxsrebis dabruneba (10 % gamoklebiT mimarTvaze, an 

rogorc gansazRvravs herbalaifi).

wesi 10-wesi 10-C.C. pasuxismgebloba gadauxdel valze pasuxismgebloba gadauxdel valze

distributori, romelic midis kompaniidan, rCeba 

pasuxismgebeli herbalaifis gadauxdel valebze, 

qcevis wesebis an distributorebis saqmiani praqtikis 

maregulirebeli herbalaifis sxva wesebisa da 

debulebebis darRvevisTvis.

wesi 10-wesi 10-D.D. inventaris ganmeorebiT SeZena inventaris ganmeorebiT SeZena

distributorma, romelic midis biznesidan, SeiZleba 

daubrunos gamouyenebeli produqtebi an gayidvebis 

masalebi, romlebic daxurulia da karg mdgomareobaSia, 

maTi gansazRvruli pirobebiT xelmeored gayidvisTvis, 

Tu produqtebi SeZenili iqna herbalaifisgan bolo 

12 Tvis ganmavlobaSi, xolo kompaniidan wamsvleli 

distributori waradgens aseTi produqciis yidvis 

mtkicebulebebs. Tu pirobebi sruldeba, distributors 

SesTavazeben herbalaifis produqciis da aseve, 

saWiroebisamebr, 70 % wesTan mimarTebaSi sakuTari 

Canawerebis dabrunebas. Tu yvela piroba Sesruldeba, 

anazRaureba gadaxdili iqneba distributors mTliani 

TanxiT, romelic distributorma gadaixada dabrunebul 

produqciaze, 10 % gamoklebiT produqciis xelmeored 

SenaxvisTvis. lojistikis, gadazidvis, SefuTvis da 

gadasaxdelebis dagdenili wesiT damuSavebis an 

produqciis herbalaifisTvis dabrunebis Rirebulebis 

anazRaureba ar xdeba.

herbalaifi gamoaklebs samefo upiratesobis Tanxas, 

komisiebs, sawarmoo bonusebs da nebismier sxva 

Semosavlebs da Semweobebs, romelic gadaxdili iqna 

distributoris mier dabrunebul produqciaze, da 

Sesabamisad daaregulirebs miRebuli kvalifikaciebis 

sakiTxs.

Tavi 11. sponsoroba da liderobaTavi 11. sponsoroba da lideroba

wesi 11-wesi 11-A. distributoris biznes-paketis (sbp) . distributoris biznes-paketis (sbp) 

uzrunvelyofauzrunvelyofa

sponsorma unda uzrunvelyos yvela Tavisi 

distributori ucvleli herbalaifis distributoris 

oficialuri biznes-paketiT (sbp).

im SemTxvevaSi, Tu distributori, romelsac 

sponsireben, isurvebs herbalaifis distributoris 

oficialuri biznes-paketis (sbp) dabrunebas 

herbalaifis sadistributoro kavSirSi misi ganacxadis 

registraciidan 90 dRis ganmavlobaSi, sponsorma unda 

dauyovnebliv daubrunos produqciis Rirebuleba 

(proporciulad), romelic dabrunebulia sasaqonlo 

mdgomareobaSi.

wesi 11-wesi 11-B. produqciis miwodebis uzrunvelyofa. produqciis miwodebis uzrunvelyofa

distributorma, SeiZleba, SeiZinos herbalaifis 

produqcia Tavis sponsorTan, Tavis pirvel zemdgom 

supervaizerTan (Tu maTi sponsori ar aris 

srulad kvilificiuri supervaizeri), an uSualod 

herbalaifisgan. sponsorma an zemdgomma supervaizerma 

unda miawodos produqcia, romelic SeZenili iqna misi 

klientebis an qvemdgomi distributorebis mier, drois 

gonebriv vadaSi.

wesi 11-wesi 11-C. swavleba. swavleba

sponsoris erT-erTi valdebuleba – herbalaifis 

politikis codnaa ise, rom regularulad SeZlos 
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gauwios swori konsultacia da aswavlos qvemdgom 

distributorebs herbalaifis produqciasTan da mis 

gamoyenebasTan, herbalaifis wesebsa da debulebebTan, 

gayidvebisa da marketingis gegmasTan, reklamis, 

maT Soris literaturis da savaWro saSualebebis 

gamoyenebasTan dakavSirebiT.

sponsors SeuZlia, mimarTos daxmarebisTvis Tavis 

zemdgom supervaizers an TAB gundis wevrebTan 

(TAB gundis sawarmoo bonusi), magram ZiriTadi 

pasuxismgebloba swavlebaze ekisreba mas.

arc erT sponsors ar aqvs ufleba mosTxovos 

distributors swavlebis anazRaureba an swavlebis 

pirobebi manam, sanam ar ganumartavs srulad, rom 

distributors SeuZlia, Tavad airCios, saWiroa 

misTvis swavlis gavla Tu ara, da winaswar uTxras am 

swavlebis xarjebis Tanxis Sesaxeb. Tu distributori 

uars ambobs fasian swavlebaze, sponsori valdebulia 

uzrunvelyos distributors sabazo momzadeba 

herbalaifis biznesis dauflebisTvis.

wesi 11-wesi 11-D. damoukidebeli urTiierTobebi. damoukidebeli urTiierTobebi

sponsorebma unda SeinarCunon da xeli Seuwyon 

damoukidebel urTierTobebs erTmaneTTan da maT 

distributorebTan. maT SeuZliaT, daexmaron qvemdgom 

rgolebs, rogorc evaleba sponsors, maTi swavlebis 

gziT herbalaifis produqciasTan da biznes-

SesaZleblobebTan mimarTebaSi. maT ar SeuZliaT 

monawileoba miiRon an Caerion TavianTi qvemdgomi 

distributorebis saqmeebSi, da ar SeuZliaT SesTavazon 

an ganaviTaron urTierTobebi muSaki / damsaqmebeli 

erTmaneTTan da maT qvemdgom rgolebTan.

wesi 11-wesi 11-E. kompaniis mier sponsirebuli movlenebis . kompaniis mier sponsirebuli movlenebis 

uzrunvelyofauzrunvelyofa

sponsorma unda icodes kompaniis xarjiT Casatarebeli 

movlenebis Sesaxeb da saWiroebisamebr xeli 

Seuwyos kompaniis mier sponsirebul, herbalaifis 

distributorebis mier piradad sponsirebul 

krebebze da treningebze daswrebas, monawileobas da 

mxardaWeras.

wesi 11-wesi 11-F. mudmivi misamarTis SenarCuneba. mudmivi misamarTis SenarCuneba

distributorma unda SeinarCunos mudmivi saxlis an 

samuSao misamarTi, da Seatyobinos amis Sesaxeb rogorc 

herbalaifs, ise Tavis organizacias, raTa masTan mudmivi 

kontaqtis damyareba SeZlon.

wesi 11-wesi 11-G. distributoris dokumentebis swori . distributoris dokumentebis swori 

momzadebis uzrunvelyofamomzadebis uzrunvelyofa

sponsorma unda uzrunvelyos sadistributoro 

saqmianobaze ganacxadebis saTanado momzadeba da 

supervaizeris kvalifikaciaze formebis Sevseba, aseve 

mosTxovos yvela sponsors dauyovnebliv gaagzavnos 

Sesabamisi aslebi kompania herbalaifSi.

wesi 11-wesi 11-H. gagebis da klientis saxsrebis . gagebis da klientis saxsrebis 

dabrunebis politikasTan Sesabamisobis dabrunebis politikasTan Sesabamisobis 

uzrunvelyofauzrunvelyofa

distributorma unda uzrunvelyos herbalaifis 

klientisTvis saxsrebis dabrunebis politikis sruli 

da swori gageba da gamoyeneba, da Caerios davebSi 

klientsa da distributorebs Soris, raTa darwmundes, 

rom maT ician da maTTvis gasagebia es politika.

Tavi 12. sponsorobis xazebis dacva da SenarCunebaTavi 12. sponsorobis xazebis dacva da SenarCuneba

wesi 12-wesi 12-A.A. cvlilebebi sponsorobaSi cvlilebebi sponsorobaSi

urTierTobebi sponsorsa da distributors 

Sorisherbalaifis marketingis gegmisa da gayidvebis 

gegmis safuZvelia, ase rom, kompaniis principebi da 

wesebi mimarTulia sponsoris uflebebis dacvaze. 

iTvleba, rom cvlilebebi sponsorobaSi ayeneben zians 

biznesis mTlianobas da, amgvarad, ar miesalmeba da 

daiSveba kompaniis mier iSviaT SemTxvevaSi garkveuli 

pirobebiT da herbalaifis Sexedulebisamebr.

wesi 12-wesi 12-B.B. sponsorobis Secvlis waqezeba sponsorobis Secvlis waqezeba

sponsoris dacvis mizniT distributors aranairad ar 

SeuZlia Caerios sxva distributorsa da maT sponsors 

Soris arsebul urTierTobebSi. distributors ar aqvs 

ufleba pirdapir Tu iribad SesTavazos, waaxalisos, 

uSuamdgomlos, an sxvagvarad imoqmedos da Seecados 

daarwmunos sxva distributori Secvalos sponsori an 

sponsorobis xazi.

wesi 12-wesi 12-C.C. ganacxadi sponsorobis Secvlaze ganacxadi sponsorobis Secvlaze

distributorma, romelsac sponsoris Secvla surs, 

unda miiRos werilobiTi, notariulad damowmebuli 

nebarTva sponsoris Secvlaze Tavisi sponsorisgan 

day vela zemdgomi distributorisgan, prezidentis 

gundis aqtiurio wevris, romelic gamoimuSavebs 7  %, 

nebarTvis CaTvliT. es notariulad damowmebuli 

nebarTva unda gadaeces distributorebTan muSaobis 

ganyofilebaSi aseTi moTxovnis mizezebis ganmartebiT 

da am moTxovnis mowonebis SemTxvevaSi arsebuli 

distributorobis yvela ufleba waerTmeva. mxolod 

zemoT miTiTebuli yvela dokumentaciis wardgenis 

Semdeg herbalaifi ganixilavs am ganacxads.

zemoT miTiTebuli moTxovnis nebismieri nawilis 

Sesruleba ar niSnavs mis mowonebas da ar garantirebs 

amas.

gadawyvetileba aseT moTxovnaze iRebs mxolod 

herbalaifis msoflio operaciuli ofisi 

los-anjelesSi, kaliforniis Stati. herbalaifs aqvs 

ufleba Tavisi Sexedulebisamebr daamtkicos an uaryos 

aseTi ganacxadi Tavisi gadawyvetilebis mizezebis 

axsnis gareSe.

Tu ganacxadi sponsoris Secvlaze mowonebuli iqneba, 

distributors nebas ar darTaven, Tan waiyvanos Tavisi 

qvemdgomi organizacia.

Tu ganacxadi sponsoris Secvlaze ar dakmayofildeba, 

xolo distributori ganzraxulia sponsoris Secvlaze, 

mas rCeba erTaderTi alternativa – sakuTari 

sadistributoro kavSiridan wasvla da mimdinare da 

momavali uflebamosilebis qvemdgomi organizaciisTvis 

miniWeba. am SemTxvevaSi distributori da misi 

meuRle an sxva pirebi, romlebic distributorobaSi 

exmarebodnen, unda darCnen umoqmedobaSi sul cota 

1 wlis ganmavlobaSi dastributoris sadistribucio 

kavSiridan gasvlis ZalaSi Sesvlis momentidan. erTi 

wlis Semdeg wasul distributors kvlav eqneba 

SesaZlebloba Seitanos ganacxadi sadistributoro 

kavSirSi Sesvlaze. (sadistributoro kavSiridan 

gasvlis da sadistributoro kavSirSi Sesvlis Sesaxeb 

dawvrilebiTi informaciis misaRebad ixile wesi 

7-D “umoqmedobis periodi” da 10-A “wasvlis pirobebi” 

am Tavis). distributors da misi meuRles an sxva 

pirebs, romlebic distributorobaSi exmarebodnen, 

SeaqvT ganmeorebiTi ganacxadi sadistribucio 

kavSirSi Sesvlaze, herbalaifs aqvs ufleba, sakuTari 

Sexedulebisamebr gansazRvros, Sesrulebulia 

distributoris da misi meuRlis an sxva pirebis, 
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romlebic distributorobaSi exmarebodnen, mier 

umoqmedobis pirobebi Tu ara. herbalaifi ar 

garantirebs, rom wasuli distributori kvlav iqneba 

miRebuli distributorad.

wesi 12-wesi 12-D.D. jarima sponsoris Secvlis wesebis  jarima sponsoris Secvlis wesebis 

darRvevazedarRvevaze

herbalaifs aqvs ufleba, sakuTari Sexedulebisamebr 

gaauqmos yofili distributoris distributorobaze 

ganacxadis miReba nebismier dros momavalSi, im 

mtkicebulebebis miRebis SemTxvevaSi, rom yofili 

distributori da misi meuRle an sxva pirebi, romlebic 

distributorobaSi exmarebodnen,ar imyofebodnen 

srul umoqmedobaSi erTi wlis ganmavlobaSi 

distributorobidan gasvlis Semdeg. an imisa, rom 

zemoT miTiTebulma pir(eb)ma ar gadaixada(es) monacemTa 

damuSavebis yovelwliuri Senatani, an ar Seatyobines 

herbalaifs wina distributorobis Sesaxeb; an romelime 

saxiT ar pasuxobs qcevis wesebSi aRweril wasvlis an 

uaris Tqmis pirobebs. Tu herbalaifi miiRebs yofili 

distributoris miRebis gauqmebis gadawyvetilebas 

sponsorobis xazis dacvis wesebis darRvevis gamo,  

herbalaifs aqvs ufleba, Tavisi Sexedulebisamebr 

Seafasos nebismieri jarima, romelsac kompania CaTvlis 

saWirod da mizanSewonilad. isini moicavs, magram ar 

Sermoifargleba, yvela sponsirebuli distributoris 

gadacemas axal sadistributoro kavSirSi sponsoris 

Tavdapirveli organizaciisTvis, finansur jarimebs, 

distributoris  sadistributiro saqmianobis SeCerebas 

da Sewyvetas am wesebis darRvevis SemTxvevaSi.

Tavi 13. distributorobis xelmeored daTmoba, gayidva an gadacemaTavi 13. distributorobis xelmeored daTmoba, gayidva an gadacema

wesi 13-wesi 13-A.A. ar SeiZleba herbalaifis werilobiTi  ar SeiZleba herbalaifis werilobiTi 

nebarTvis gareSenebarTvis gareSe

herbalaifis biznesi, upiratesobebi, da maTTan 

dakavSirebuli ufleba-movaleobebi calkeuli 

distributoris piradi miRwevebia. distributorobaSi 

nebismieri uflebis an interesebis xelmeored daTmoba, 

gayidva an gadacema dauSvebelia los-anjelesis, 

kaliforniis Stati, herbalaifis msoflio ofisis 

iuridiuli departamentis winaswari werilobiTi 

Tanxmobis gareSe. aseTi moTxovnebi unda gaigzavnos 

herbalaifis distributorebTan muSaobis 

ganyofilebaSi, romelic, Tavis mxriv, distributoris 

saxeliT gaagzavnis maT iuridiul ganyofilebaSi 

saWiro dolumentebis miRebis Semdeg.

wesi 13-wesi 13-B.B. SeiZleba gadaeces mxolod  SeiZleba gadaeces mxolod 

herbalaifisgan gansxvavebuli sistemis herbalaifisgan gansxvavebuli sistemis 

distributorsdistributors

distributoroba SeiZleba daeTmos an gadaeces pirs, 

romelic herbalaifis distributori ar aris. Tu 

fizikuri piri, romelsac surs, aiRos distributoris 

pasuxismgebloba, adre iyo herbalaifis distributori, 

an monawileobda herbalaifis sxva distributorobaSi, 

kompaniaSi dabrunebisTvis unda Seesabamebodes yofili 

distrinutoris yvela moTxovnas.

wesi 13-wesi 13-C.C. statusisa da upiratesobebis  statusisa da upiratesobebis 

SenarCunebaSenarCuneba

distributoris miRwevebi misi piradi miRwevebia, 

amitomac im SemTxvevaSi, Tu xelmeored daTmoba 

an gadacema nebadarTuli iqneba kompaniis mier, 

distributoris mier miRebuli statusi da 

upiratesobebi ar gadaecema distributorobasTan 

erTad aucilebel safuZvelze. xelmeored daTmobis 

an pasuxismgeblobis mimRebi pirisTvis gadacemis 

Semdeg, SesaZloa, dasWirdes yvela moTxovnis 

Sesruleba statusisa da Semovlis kvalifikaciis 

misaRebad. es exeba kerZod supervaizeris statuss, 

TAB gundis statuss, saSvebulebo kvalifikaciebs da 

individualuri distributoris nebismier sxva uflebas.

wesi 13-wesi 13-D.D. kompaniaSi xelmeored kompaniaSi xelmeored

Tu distributors, romelmac daTmo an gadasca 

distributoroba, kvlav surs, gaxdes distributori, is, 

mas Semdeg, rac daTmoba an gadacema dasrulebulia, 

xelmeored registraciamde an herbalaifis sxva 

sadistributoro kavSirSi monawileobamde, unda 

erTi wlis ganmavlobaSi iyos umoqmedobaSi, rogorc 

miTiTebulia herbalaifis wesSi 7-D “umoqmedobis 

periodi”. herbalaifi itovebs uflebas, uari Tqvas 

xelmeored registraciaze uaris mizezebis ganmartebis 

gareSe.

Tavi 14. ganqorwinebuli an sadistributoro kavSiridan gasuli distributorebiTavi 14. ganqorwinebuli an sadistributoro kavSiridan gasuli distributorebi

Herbalife-i sTavazobs distributorebs Seqmnan 

biznesi,romelic damoukidebelia Tavdapirveli 

sadistributoro kavSirisagan,rodesac wyvili 

ganqorwindeba an gava sadistribucio kavSiridan 

(ganqorwinebis an gayofis procesisdros), qveda 

donis qulebi da Semosavlebi pirdapir gadava 

axal,damoukidebel, individualur sadistributoro 

kavsirze.es gansakuTrebiT mnisvnelovania,imitom 

rom Herbalife-s ar SeuZlia damalos Tavdapirveli 

sadistributoro kavsiri,misi qveda xazis gadacemiT 

romelime mxarisaTvis.maSasadame,qveda xazis 

organizaciis mxardaWera,saerTo pasuxismgeblobaa.

rodesac distributori aris CarTuli ganqorwinebis 

an sadistribucio kavSiridan gasvlis procesSi(qvemoT 

xsenebuli rogorc ganqorwineba), distributorma 

unda daadasturos rom sadistributoro kavSirisa da 

sponsoris interesebi aris daculi.

wesi 14-wesi 14-A.A. axali sadistributoro kavSiris  axali sadistributoro kavSiris 

daarsebadaarseba

imisaTvis rom gaagrZelo Herbalife-is 

biznesi,ganqorwinebis dros an mis Semdeg,TiToeulma 

mxarem unda warmoadginos Semdegi sabuTebi:

xelmowerili da notariulad damiwmebuli 

ganqorwinebis dokumentis forma (xelmisawvdomi 

distributorebis erTierTobis dros)

ganqorwinebis Suamdgomlobis asli, qonebrivi 

gamgeblobis SeTanxmeba, saboloo gadawyvetileba.

axlidan Sevsebuli sadistributoro kavSiris 

ganacxadi,dasponsorebuli Tavdapirveli 

sadistributoro saqmianobaSi daxmarebis gamwevi 

piris mier. (xelmisawvdomi distributorebis 

urTierTobis dros)

axlidan Sevsebuli TAB Team-is produqciis 

bonusis ganacxadi da SeTanxmeba, individualuri 

sadistributoro kavSiris ID-I nomeri (TAB Team-is 

donis sadistributori kavSirisTvis mxolod)

■

■

■

■
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wesi 14-wesi 14-B.B. meuRlis saxelis amoReba/uflebis  meuRlis saxelis amoReba/uflebis 

gadacema, gamqorwinebis gamogadacema, gamqorwinebis gamo

Tu distributors surs meuRlis saxelis gauqmeba 

ganqorwinebis gamo, Herbalife-ma unda miiRos meuRleTa 

saxelis gauqmebis Txovnis forma,romelzec iqneba 

notariulad damowmebuli,orive mxaris xelmowera.

(meuRlis ,,saxelis gauqmebis formis ”miReba 

SesaZlebelia MyHerbalife.com-ze, an sadistribucio 

momsaxurebis meSveobiT).

Tu meuRleebi ormxrivad Tanmxdebian sadistributoro 

kavSiris Secvlaze,TiToeulma maTganma unda xeli 

moaweros,notariulad daamowmos da warmoadginos,ganqo

rwinebis politikis Secvlis Txovnis forma,rac Sedis 

ganqorwinebis politikaSi.

Tu cvlileba an saxelis amoReba sasamarTlos 

brZanebiT aris gapirobebuli, Herbalife-ma unda miiRos 

saboloo gadawyvetilebis asli, sadac miTiTebulia es 

cvlileba.

wesi 14-wesi 14-C.C. gaerTiande sxva sponsorTan/gaxde sxva  gaerTiande sxva sponsorTan/gaxde sxva 

sadistributoro kavSiris wevrisadistributoro kavSiris wevri

ganqorwinebis dros,verc erTi mxare ver CaerTveba da 

verc monawileobas miiRebs(arc marto da arc vinmesTan 

erTad)sxva romelime Herbalife-is sadistributoro 

kavSiris SeqmnaSi,garda maT sadistribucio 

saqmianobaSi daxmarebis gamwev pirTan.

meuRleebs ekrZalebaT sxva sponsoris sadistributoro 

kavSiris ganacxadze xelis mowera, sanam ar gava 

umoqmedod yofnis erTi weli, rac gansazRvrulia 

wesSi 7-D (umoqmedobis periodi), saboloo 

gadawyvetilebamde-distributori eTanxmeba yvela wess 

da instruqcias.

wesi 14-wesi 14-D ufleba gaadrZelo sadistributoro  ufleba gaadrZelo sadistributoro 

kavSiri igive sponsorTankavSiri igive sponsorTan

ganqorcinebulma distributorebma (aseve 

distributorebma vinc gaiyvnen)unda gaagrZelon 

Herbalife-is biznesi meuRleebisgan damoukideblad, 

maT Tavdapirvel sponsorTan erTad,SemarTebiT da 

suliskveTebiT.

wesi 13-A-Si aRweril dokumentaciaSi  (axali 

sadistributoro kavSiris daarseba), Herbalife-i 

SeaCerebs Tavdapirveli sadistributoro kavSiris 

Sesyidvebis privilegiebs,mxareebma unda ganagrZon 

biznesi sponsoris meSveobiT da aiRon SekveTebi 

maTi distributoris piradi ID-i nomris gamoyenebiT.

TiToeuli individualuri sadistributoro kavSiri 

miiRebs Tavdapirveli sadistributoro kavSiris 

mimdinare statuss-supervaizeri, World Team, an TAB Team 

(TAB Team distributorebma unda warmoadginon TAB 

Team-is gamomuSavebis bonusis axali ganacxadi da 

SeTanxmeba).

TiToel adamians SeuZlia gauwios distributorebs da 

SekveTebs sponsoroba,mxolod maTi piradi ID nomriT 

da aseve unda uzrunvelyos is rom,Tavdapirveli 

sadistribucio kavSiris qveda xazis organizaciam, 

miiRos sakmarisi mxardaWera,rac aRweriliawesi 10-Si 

,,sponsoris pasuximgeblobebi”.

Cvlilebebi,Tavdapirveli distributoris ID nomerSi 

internetiT ar daiSveba.

wesi 14-wesi 14-E Semosavlis miRebis,aRiarebisa da  Semosavlis miRebis,aRiarebisa da 

RonisZiebebis saWiroebebiRonisZiebebis saWiroebebi

qulebis mTliani raodenoba:TiToeuli individualuri 

sadistributoro kavSiri miiRebs qulebs maTi 

individualuri sadistribucio kavSirisagan 

da Tavdapirveli kavSirisagan.es gansazRvravs 

uflebas,miiRo sahonoraro Semosavlebi,kvalifikaciebi,

rekvalifikaciebi/gamomuSavebis bonusebi.

saavtoro honoraris sasurveli procentuli 

maCveneblis miRebis mizniT ,Tavdapirveli 

sadistribucio kavSiri gaaerTianebs mis sakuTar 

qulebsa da TiToeuli individualuri sadistribucio 

kavSiris qulebs.Tavdapirveli sadistribucio 

kavSiris gamomuSavebis bonusi ganisazRvreba,yvelaze 

maRali donis individualur sadistribucio kavSiris 

miRwevebze dayrdnobiT.(ixile qvemoT mocemuli 

magaliTi).

qulebis raodenobaqulebis raodenoba

qulebis raodenoba B da C-Tvis iqneba Semdegnairi:

B + A da C + A

ჯეინ სმიტი
(ინდივიდუალური 
სადისტრიბუტორო 

კავშირი)

B
ჯეინ სმიტი

(თავდაპირველი 
სადისტრიბუტორო 

კავშირი)

А
ბობ სმიტი

(ინდივიდუალური 
სადისტრიბუტორო 

კავშირია)

C

2,000 VP
(2,000 VP + 500 VP = 

2,500 VP)

5% R/O

500 VP
(2,000 VP +  500 VP

+ 1,500 VP = 4,000 VP)

5% R/O

1,500 VP
(1,500 VP + 500 VP

= 2,000 VP)

4% R/O

sahonoraro qulebisahonoraro qulebi

Saavtoro honoraris qulebi gamomuSavebis bonusis 

miRebis mizniT,Semdegnairad erTiandeba:

B + A da C + A

საპრეზიდენტო ჯგუფი
ჯეინ სმიტი

(ინდივიდუალური 
სადისტრიბუტორო 

კავშირი)

B
საპრეზიდენტო ჯგუფი

ჯეინ სმიტი
(თავდაპირველი 

სადისტრიბუტორო 
კავშირი)

А
საპრეზიდენტო ჯგუფი

ბობ სმიტი
(ინდივიდუალური 
სადისტრიბუტორო 

კავშირი)

C

9,000 R/O ქულა
(9,000 R/O + 1,000 R/O 

= 10,000 R/O)

6% P/B

1,000 R/Oქულა

6% P/B

8,000 R/O ქულა
(8,000 R/O + 1,000 R/O

= 9,000 R/O)

4% P/B

individualuri sadistributoro kavSirebi unda 

emorCilebodnen aT sabiTumo momxmareblis da 70%-ian 

wess day vela sxva wesebs,raTa gamoimuSaon saavtoro 

honorari.TiToeul individualur sadistributoro 

kavSirs evaleba rom miaRwios aucilebel qulebis 

raodenobas, raTa daagrovos moTxovnili qulebi maTi 

qveda xazisTvis,romlebic emzadebian supervaizeris 

statusis misaRebad.Tavdapirveli sadistributoro 

kavSirs, periodulad miecema Sesyidvebis 

privilegiebi,rom daagrovon moTxovnili qulebis 

odenoba,maTi qveda xazis pretedentebisTvis.

aRiareba:TiToeuli sadistributoro kavSiri iqneba 

aRiarebuli maTi miRwevebis gaTvaliswinebiT,gayidv

ebis da marketinguli gegmis mixedviT.Tavdapirveli 

sadistribucio kavSiri ver miiRebs aRiarebas.

Tu Tavdapirveli sadistributoro kavSiri da 

individualuri sadistributoro kavSiri aRwevs.

President’s Team-is dones, mxolod erTi brilianti 

gadaecema President’s Team-is wevrs,romelic rCeba 

briliantis mflobelad, ganqorwinebis SemTxvevaSi.

Tu individualuri sadistribucio kavSiri ibrZvis 

briliantisTvis,mxolod is sadistributoro kavSiri 

miaRwevs warmatebas briliantis statusis mopovebaSi.

mocemuli qveynidan gamomdinare, Tu Tavdapirveli 

sadistributoro kavSiri aRwevssapensio statuss, 

TiToeul individualur sadistributoro kavSirs 

axlidan unda mieniWos es statusi.Tavdapirveli 

sadistribucio kavSiris gadacemisa daSewyvetis 
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SemTxvevaSi, yoveli individualuri sadistribucio 

kavSiris sapensio gauqmdeba Tavdapirveli 

sadistribucio kavSiris moRvaweobis periodSi, da 

TiTOeulma sadistribucio kavSirma, damoukideblad 

axlidan unda gaiaros sapensio kvalifikacia.

RonisZiebebi:RonisZiebebze daswrebis wesebi 

specifiuria TiToeuli RonisZiebisTvis da SeiZleba 

icvlebodes. Tu SeiZleba miuTiTeT yvelaferi rac 

saWiroa RonisZiebis Casatareblad: Senoba,bileTebi, 

transporti da a.S.

wesi 14-wesi 14-F yovelwliuri mimdinare gadasaxadi da  yovelwliuri mimdinare gadasaxadi da 

statusis xelaxali kvalifikaciastatusis xelaxali kvalifikacia

TiToeuli distributor valdebulia gadaixados 

individualuri sadistributoro kavSiris yovelwliuri 

mimdinare gadasaxadi.Tavdapirveli sadistributoro 

kavSiri gaTavisuflebulia yovelwliuri mimdinare 

gadasaxadisagan.

TiToeuli distributor,Tavismxriv valdebulia 

daakmayofilos yovelwliuri sasupervaizero 

sarekvalifikacio moTxovnebi.Tavdapirveli 

sadistribucio kavSiri gaivlis kvalifikacias 

imden xans ramden xansac, erT-erTi individualuri 

sadistribucio kavSiri.Tumca,TiToeuls SeuZlia 

gamoiyenos Tavdapirveli sadistributoro kavSiris 

sahonoraro qulebi, mis qulebTan erTad,raTa 

daakmayofilos TAB Team-is sarekvalifikacio 

moTxovnebi.

wesi 14-wesi 14-G Txovnebi gansazRvro Tavdapirveli  Txovnebi gansazRvro Tavdapirveli 

sadistribucio kavSiris Semosavlebi da sxva sadistribucio kavSiris Semosavlebi da sxva 

cvlilebebicvlilebebi

Herbalife-i miiRebs mxolod notariulad damowmebul, 

werilobiT Txovnebs,raTa ganaxorcielos cvlilebebi 

Tavdapirvel sadistribucio kavSirSi, da amav dros 

yvela Txovna unda iyos ormxrivi.

Herbalife-i gaagrZelebs Tavdapirveli sadistribucio 

kavSirisTvis Semosavlebis gadaxdas,miuxedavad 

gayofisa da ganqorwinebisa.Semosavlebis 

ganawileba SeiZleba moxdes mxolod sasamarTlo 

gadawyvetilebis Tanaxmad an orive distributoris 

mier dawerili,notariulad damowmebuli, 

werilobiTi,Txovnis xelmoweris safuZvelze.TiToeulma 

distributorma sasamarTlo gadawyvetilebasTan da 

Txovnis werilTan erTad aseve unda warmoadginos 

notariulad damowmebuli,gadaxdis Txovnis forma.

Txovnis forma unda Seicavdes sadistributoro 

procentebisa da saSemosavlo gadasaxadis 

valdebulebebis gansakuTrebul ganmartebebs, TiToeuli 

piris Semosavlebis gaTvaliswinebiT.rodesac Hebalife-i 

daadasturebs Semosavlebis odenobas, Semdgomi 

cvlilebebi angariSworebaSi,unda Sevides sasamarTlo 

brZanebis an notariulad damowmebuli, saerTo Txovnis 

werilis safuZvelze.

Tavdapirvel sadistributoro kavSirs, saSemosavlo 

Setyobineba gaegzavneba registrirebul misamarTze, 

sanam TiToeuli mxare ar warmoadgens notariulad 

damowmebul, instruqciebis werils.

wesi 14-wesi 14-H kanonieri gadawyvetilebis  kanonieri gadawyvetilebis 

uflebamosilebauflebamosileba

TandarTuli ganacxadi, romelic gansazRvrulia 

wesSi 13-D “uflebebi gaagrZelo sadistributoro 

kavSiri igive sponsorTan” an wesi 13-C ,,SeuerTde 

axal sponsors/gaxde sxva sadistributoro kavSiris 

wevri” da Herbalife-is sxva nebismieri miwesrigebis 

wesi, ver Secvlis sadistribucio kavSiris romelime 

mxaris sadistribucio kavSiris gauqmebis, uflebebis, 

Semosavlebis valdebulebebis sasamarTlos 

gadawyvetilebas.

wesi 14-wesi 14-J transferi transferi

Tu sadistribucio kavSiri gadaecema meuRles, 

an Tu distributori uars ambobs Tavdapirveli 

sadistribucio kavSiris mis mTlia wilze da 

gadawyvitavs axali sadistribucio kavSiris Seqmnas, 

Semdegnairad unda moiqces:

Tavdapirveli sadistribucio kavSiris sponsorma 

unda daasponsoros kavSiri, an distributorma unda 

uzrunvelyos erTwliani umoqmedobis periodis 

mxardaWera,ganqorwinebis saboloo brZanebis an 

gadawyvetilebis miRebis dRidan,sanam moxdeba axal 

sponsorTan gaerTianeba.(gTxovT gaecanit wess 7-D-s 

,,umoqmedobis periodi”). wesi 7-D-is daumorCilebloba 

CaiTvleba gayidvebis da marketinguli gegmis 

darRvevad,da Sedegad moxdeba sadistribucio kavSiris 

gauqmeba.

axali sadistributoro kavSiri iqneba mTlianad 

damoukidebeli Tavdapirveli sadistribucio 

kavSirisagan.

Tu Herbalife-i miiRebs sadistribucio kavSiris 

axal ganacxads,uflebebis gadacemidan erTi 

wlis ganmavlobaSi, axal sadistribucio kavSirs, 

uflebebis gadacemis dros eqneba,Tavdapirveli 

sadistribucio kavSiris Tanabari statusi.

sxva SemTxvevaSi,es iqneba dastributoris 

statusi,romelic mieniWeba Sesyidvebis 25%-iani 

fasdaklebis privilegia.

warmateba gayidvebSi da marketingis gegmaSi, 

sahonoraro Semosavlebi da /sxva bonusebi emyareba 

mxolod axali retroaqtiuli kavSiris miRwevebs.

transferi iqneba retroaqtiuli miRebis Tvis 

pirvelive dRidan.

wesi 14-wesi 14-K xelaxali qorwineba /mzardi  xelaxali qorwineba /mzardi 

ganqorwinebebiganqorwinebebi

Herbalife-i miiRebs da urTierToba eqneba,mxolod 

erT ganqorwinebul sadistributoro kavSirTan.

Tavidan Herbalife-s ecnibeba ganqorwinebis Sesaxeb, 

Sedegad Seiqmneba ori axali sadistributoro kavSiri, 

romelic aRwerilia wesSi 13-D (uflebebi gaagrZelo 

sadistributoro kavSiri igive saponsorTan). rodesac 

erTi distributori axlidan qorwindeba, misi meuRle 

SeiZleba daematos maT individualur sadistribucio 

kavSirs. Semdegi magaliTebi TvalnaTliv warmoaCens 

mzardi ganqorwinebebis kurs:

ჯეინ სმიტი
(ინდივიდუალური 
სადისტრიბუტორო 

კავშირი)

B
ჯეინ სმიტი

(თავდაპირველი 
სადისტრიბუტორო 

კავშირი)

А
ბობ სმიტი

(ინდივიდუალური 
სადისტრიბუტორო 

კავშირია)

C

Tu bobi isev moiyvans cols,sami sadistributoro 

kavSiri isev dakavSirebulia da axali qorwineba ver 

moaxdens gavlenas ganqorwinebis procedurebze.aseTi 

suraTi iqneba:

ჯეინ სმიტი
(ინდივიდუალური 
სადისტრიბუტორო 

კავშირი)

B
ჯეინ სმიტი

(თავდაპირველი 
სადისტრიბუტორო 

კავშირი)

А
ბობი და ბარბარა 

სმიტები
(ინდივიდუალური 
სადისტრიბუტორო 

კავშირია)

C

■

■

■

■

94 moqcevis wesebi da distributorTa qcevis normebi



Tavi 15. sadistribucio saqmianobaze uflebebis SewyvetaTavi 15. sadistribucio saqmianobaze uflebebis Sewyveta

wesi 15-wesi 15-A.A. memkvidreoba memkvidreoba

distributoris gardacvalebis Semdeg gardacvlilis 

sadistributoro saqminobis ufleba SeiZleba gadaeces 

mis memkvidres, romelic emorCileba gamoyenebul 

kanonebs da herbalaifis wesebs, herbalaifis nebarTviT 

da Tavisi erTpirovnuli Sexedulebisamebr.

memkvidreobis wesebi saSualebas aZlevs aqtiur 

distributors gankargos da marTos maqsimum sam 

distributoroba – sakuTari, da kidev ori, romelic 

miiRo memkvidreobiT ojaxis kvalificiuri wevris 

gardacvalebis Semdeg. memkvidreobiT miRebuli 

distributoroba SeiZleba gadaeces uSualod 

memkvidres, an Tu distributoroba korporaciis 

prezidentis gundis statusia, romlis mflobelic 

memkvidrea.

am SemTxvevaSi umoqmedibis periodi (miTiTebulia wesSi 

7-D) gadavadebuli iqneba da uzrunvelyofs Semdeg 

damatebiT pirobebs:

1. urTierTkavSiri memkvidreobis xaziT memkvidris 

arsebul distributorobasa da memkvidreobiT 

miRebul distributorobas Soris unda iyos 

vertikaluri (erT xazze).

2. memkvidreobiT miRebuli distributoroba unda iyos 

TAB gundis doneze.

3. memkvidrem unda waradginos dokumentacia, 

maT Soris garantia zaralisgan da dazRveva, 

romelic pasuxobs herbalaifis moTxovnebs Tavisi 

erTpirovnuli Sexedulebisamebr maTi samarTlebrivi 

SesaZleblobis Sesaxeb gauwios herbalaifis 

instruqtireba gardacvlilis sadistribucio 

saqmianobaze uflebebis Sewyvetis Taobaze.

memkvidreobiT miRebuli distributoroba ganxiluli 

iqneba rogorc calke erTeulebi, day vela maTganma 

unda Seasrulos biznes-operaciebi, gayidvebis 

moculoba da kompensaciis pirobebi, rogorc 

gansazRvrulia herbalaifis marketingis gegmaSi, 

garda xangrZlivi moculobisa, romelic memkvidris 

sakuTari saerTo moculobis memkvidreobiT miRebuli 

distributorobis saerTo moculobasTan gaerTianebis 

saSualebas iZleva. memkvidre pasuxismgebeli iqneba 

Senatanebis, jarimebis (Tu / rodesac saWiroa) da sawevro 

Senatanebis gadaxdaze yvela distributorobisTvis, 

maT Soris dokumentebis gaformebis yovelwliuri 

safasuris da bizviorkis (saWiroebisamebr).

memkvidrem unda mkafiod Seasrulos qcevisa da 

gayidvebis yvela wesi da daicvas marketingis gegma 

– ara mxolod Tavisi sadistributoro saqmianobisTvis, 

aramed memkvidreobiTi distributorobisTvis.

distributorobaze gardacvlilis uflebebis gadacemis 

an gauqmebis gansaxilvelad SegiZliaT daukavSirdeT 

Tqvens adgilobriv sadistribucio samsaxurs, raTa 

miiRoT instruqciebi da dokumentacia orive procesis 

dawyebasTan mimarTebaSi.

sadistributoro saqmianobaze uflebebis Sewyvetis 

bolo etapi los-anjelesSi, kaliforniis StatSi, 

kompania “herbalaifis” centraluri ofisis iuridiuli 

samsaxuris damtkiceba iqneba.

ojaxis kvalificiuri wevri – meuRle, erT-erTi 

mSobeli, bavSvi, da, Zma, bebia an babua, SviliSvili, 

dedamTili (sidedri), mamamTili (simamri), 

gaSvilebuli Svilebi, aramSobliuri deda da mama, 

biZaSvil-mamidaSvilebi, biZa, deida, mamida, dis an Zmis 

Svilebi arian.

Tavi 16. produqciis yidva-gayidvaTavi 16. produqciis yidva-gayidva

wesi 16-wesi 16-A.A. saTanado Sesyidva saTanado Sesyidva

arasupervaizeri distributorebs SeuZliaT 

produqciis SeZena mxolod maTi sponsorisgan, maTi 

pirveli zemdgomi supervaizerisagan (im SemTxvevaSi, 

Tu maTi sponsori jer kidev srulad ar iTvleba 

kvalificirebul supervaizerad), an uSualod 

herbalaifisgan.

arasupervaizerebis mier SeZenili produqcia uSualod 

herbalaifisgan (50 % aranakleb fasdaklebiT) 

Caiwereba srulad kvalificirebuli pirveli zemdgomi 

supervaizeris piradi moculobis angariSze.

wesi 16-wesi 16-B.B. 50 % fasdaklebiT SeZenili SekveTebi 50 % fasdaklebiT SeZenili SekveTebi

50 % fasdaklebasTan daSvebuli yvela Sesyidvebi 

(supervaizeris SekveTebi) SeZenili unda iqnes uSualod 

herbalaifisgan, da ar SeiZleba SeZenil iqnes zemdgomi 

supervazerisagan an sxva distributorisagan.

wesi 16-wesi 16-C.C. produqciis yidva-gayidva sponsorobis  produqciis yidva-gayidva sponsorobis 

farglebs gareTfarglebs gareT

distributorisTvis akrZalulia produqciis yidva 

nebismieri distributorisagan, garda 16-A “swori 

Sesyidva”-isa da 16-B “50 % fasdaklebiT SeZenili SekveTebi”-

is wesebiT gaTvaliswinebul distributorebisagan. garda 

amisa distributors ekrZaleba gayidos produqcia sxva 

nebismier distributorze, garda qvemdgomi organizaciisa, 

16-A da 16-B-C wesebis gaTvaliswinebiT (ixileT 

biznes-meTodebi, wesi 1-l “SezRudvebi klientebis SerCevaSi 

da biznes meTodebis meSveobiT ganxorcielebuli gayidvebi 

herbalaifis distributorebisTvis, Tavi – “damatebiTi 

pirobebi”.

wesi 16-wesi 16-D.D. SekveTebi gadaxdili unda iqnes  SekveTebi gadaxdili unda iqnes 

myidvelis miermyidvelis mier

gadaxda yvela herbalaifisgan SeZenili SekveTebisTvis 

unda ganaxorcielos SekveTaSi myidvelis saxiT 

miTiTebulma distributorma, maTma mSobelma an da 

pirveli zemdgomi supervaizerma, im SemTxvevaSi, Tu 

myidveli ar aris supervaizeri, garda SemTxvevisa, 

rodesac herbalaifs eZleva mesame pirisTvis 

wardgenili gadaxdis specialuri nebarTva werilobiTi 

formiT. werilobiT nebarTva gamoyenebuli unda iqnes 

mxolod gansakuTrebuli SekveTis SemTxvevaSi, da sxva 

danarCen SekveTebze gavrcelebulia zemoaRniSnuli 

pirobebi.

distributorebs ar SeuZliaT ganaxorcielon 

SekveTebis gadaxda sxva distributoris saxeliT, garda 

im SemTxvevisa, rodesac supervaizeri iZleva SekveTas 

arasupervaizeris saxeliT, romlebic iTvlebian 

supervaizeris pirad moculobad.

sxva distributoris saxeliT ganxrocielebuli SeZenis 

mcdelobebi, ganmartebuli iqneba, rogorc marketinguli 

gegmis xelSesawyobad arasaTanado mcdelobebi.

wesi 16-wesi 16-E.E. gadaxdis miuRebeli formebi gadaxdis miuRebeli formebi

distributorebs ar SeuZliaT herbalaifisgan SeZenili 

SekveTebis gadasaxdelad isargeblon TavianTi 

distrbutorebisa, sacalo klientebisa da sxva pirTa 

sakredito baraTebiT an gadaxdis sxva formiT.
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Tavi 17. klientis mier sacalod miReba da klientisTvis Tanxebis dabrunebis politikaTavi 17. klientis mier sacalod miReba da klientisTvis Tanxebis dabrunebis politika

wesi 17-wesi 17-A.A. klientisTvis produqciis sacalo  klientisTvis produqciis sacalo 

miRebiT uzrunvelyofamiRebiT uzrunvelyofa

gayidvis Sesrulebis Semdeg distributorma 

unda waradginos oficialurad Sevsebuli 

herbalaifis sacalo SekveTis blanki yvela sacalo 

klientebisaTvis. Tqven aucileblad unda miuTiToT: 

gayiduli produqcia, realizaciis fasi da aseve 

distributoris da klientis saxeli, misamarTi da 

telefonis nomeri. sacalo SekveTebis blankebis 

aslebi distributorebs unda hqondeT Senaxuli 2 wlis 

ganmavlobaSi. herbalaifi uflebas itovebs moiTxovos 

yvela es aslebi, Seamowmos garigebebi, da aseve 

gayidvebis pirobebi da distributoris mier gaweuli 

momsaxurebebi.

wesi 17-wesi 17-B.B. klientisTvis Tanxebis dabruneba klientisTvis Tanxebis dabruneba

herbalaifis produqciaze vrceldeba sacalo 

myidvelisTvis saqonlis Tanxis 30 dRiani garantiia. 

es 30 dRiani periodi iwyeba klientis mier produqcis 

miRebis dRidan. klientis mier gadaxdis garantiis 

moTxovnisas, distributori unda reagirebdes 

swrafad da Tavazianad. maT SeuZliaT SesTavazon 

klients arCevani: produqciis safasuris sruli 

dabruneba an herbalaifis sxva produqciiT sruli 

anazRaureba, winamdebare wignSi aRniSnuli dabrunebis 

procedurebTan Sesabamisad.

distributorma pativi unda sces klientis arCevans. 

(ixileT winamdebare wignis biznes-meTodebi 

“marketinguli gegma da gayidvebis gegma” 10-E Tavis 

gverdze)

Tavi 18. gadaxda da SeTanxmebebiTavi 18. gadaxda da SeTanxmebebi

imisaTvis, rom isargeblo kompaniis mier 

SemoTavazebuli monawileobis yovelTviuri samefo 

upiratesobebiT, sawarmo bonusebsa da sxva bonusebiT, 

distributorebi unda pasuxobden winamdebare wignis 

“marketinguli gegma da gayidvebis gegma” TavSi, 

an sxva literaturaSi da sareklamo masalebSi 

srulad gansazRvrul gayidvebisa da samefo qulebis 

moTxovnebs. garda amisa, imisaTvis, rom ainazRauron es 

gadaxdebi, distributorebma unda imoqmedon sacalo 

klientebisTvisa da produqciis gavrcelebisTvis 

garkveuli moTxovnebis Tanaxmad, da daadasturon 

maTi yoveli Tvis pirveli ricxvebi Semosavlis 

damadasturebel blankSi. damatebiTi moTxovnebi 

gansazRvrulia qvemoT.

wesi 18-wesi 18-A.A. produqciis ganawileba produqciis ganawileba

herbalaifi aris sacalo-sabiTumo sadistributoro 

kompania. kompaniisgan SeZenili produqcia gayiduli 

da gavrcelebuli unda iqnes sacalo da qvemore 

klientebisaTvis, an gamoiyenebuli iqnes piradad da 

axlo naTesavebis mier. pirvel rigSi, produqciis SeZena 

marketinguli dawinaurebis mizniT akrZalulia.

da nebismieri aseTi mcdelobebi miiyvanen seriozul 

sanqciebamde, sxvaTa Soris, gundis udablesi kategoriis 

statusSi gadayvanis CaTvliT, sacdeli vada, uaris Tqma 

Sesyidvebis privilegiebis wardginebisTvis, xelfasis 

droebiTi dakargva, diskvalifikacia bonusis miRebaSi, 

da aseve sadistributoro kavSiris SeCereba da 

Sewyveta.

wesi 18-wesi 18-B.B. aTi sacalo momxmareblis wesi aTi sacalo momxmareblis wesi

distributorma piradad unda uzrunvelyos aT 

calkeul sacalo momxmarebelze miyidva, qulebia 

dagrovebis yovel TveSi, raTa isargeblos da miiRos 

saavtoro honorari, gamomuSavebis bonusebi da sxva 

bonusebi Herbalife-dan. wesSi mocemuli saserTifikacio  

moTxovnebis Sesrulebis mizniT, distributorma unda 

gaiTvaliswinos nebismieri an yvela maTgani, TiToeuli 

qulebis dagrovebis TveSi.

sacalo momxmarebelze miyidva;

*pirveli xazis distributorze miyidva piradad *pirveli xazis distributorze miyidva piradad 

SeZenili 200 qulis odenobiT (da ara qveda xazis SeZenili 200 qulis odenobiT (da ara qveda xazis 

distributorze)SeiZleba CaiTvalos erT(1) sacalo distributorze)SeiZleba CaiTvalos erT(1) sacalo 

momxmarebelze miyidvad; damomxmarebelze miyidvad; da

*kvebis klubis klubis wevri, romelic moixmars *kvebis klubis klubis wevri, romelic moixmars 

produqcias kvebis klubSi aTi (10) vizitis dros, erTi produqcias kvebis klubSi aTi (10) vizitis dros, erTi 

■

Tvis ganmavlobaSi, kvebis klubis operatoris mier Tvis ganmavlobaSi, kvebis klubis operatoris mier 

SeiZleba CaiTvalos, erT (1) sacalo klientze miyidvad.SeiZleba CaiTvalos, erT (1) sacalo klientze miyidvad.

Tu distributori Herbalife-Si droulad ver 

daadasturebs, rom man mimdinare qulebis 

dagrivebis TveSi, ganaxorciela ara umcires aT 

(10) sacalo momxmarebelze miyidva, saavtoro 

honorari, gamomuSavebis bonusebi da sxva bonusebi 

distributors ar miecema.

Tu distributori kvebis klubTan SeTanxmebiT 

iyenebs nimuSebs, distributorma unda SeinarCunos 

klubis wevri ara umcires ori weli, unda 

awarmoos stumris saxelis, vizitebis TariRebisa da 

sakontaqto rekvizitebis Canawerebi, da es Canawerebi 

xelmisawvdomi unda iyos gadamowmebis saWiroebis 

SemTxvevaSi, Tu amas kompania moiTxovs.

wesi 18-wesi 18-C.C. 70 % wesi 70 % wesi

imisaTvis rom isargeblo da miiRo saavtoro honorari, 

gamomuSavebis bonusebi da sxva bonusebi Herbalife-isagan, 

Herbalife-is produqciis mTliani Rirebulebis ara 

umcires 70%-isa, romelsac distributori iZens yovel 

qulebs dagrovebis TveSi, unda gaiyidos an gamiyenebul 

iqnas imave TveSi, wesSi mocemuli saserTifikacio 

moTxovnebis Sesrulebis mizniT, distributorma unda 

gaiTvaliswinos nebismieri an yvela maTgani:

sacalo momxmarebelze miyidva:

sabiTumo miyidva, qveda xazis distributorebze; da

produqti romelsac iyeneben kvebis klubSi.

Tu distributor kvebis klubTan SeTanxmebiT 

iyenebs nimuSebs, distributorma unda SeinarCunos 

klubis wevri ara umcires ori weli, unda awarmoos 

stumris saxelis, vizitebis TariRebis da sakontaqto 

rekvizitebis Canawerebi, da es Canawerebi unda iyos 

gadamowmebis saWiroebis SemTxvevaSi, Tu amas kompania 

moiTxovs.

wesi 18-wesi 18-D.D. sakomisio da gadaxda qvemore  sakomisio da gadaxda qvemore 

distributorebsdistributorebs

sabiTumo Semosavali an sakomisio, distributoris 

mier damsaxurebuli qvemore ditributorTa 

mier, asanazRaurebeli unda gaxdes kvalificiur 

mwarmoebelisaTvis rodesac is gadaxdis farglebs 

gareTaa), an supervaizers, uSualod herbalaifisgan 

SeZenisas. kvalificiuri mwarmoebeli an supervaizeri 

■

■

■

■

■

■
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kisruloben valdebulebas gadauxadon es sakomisioebi 

Tavis qvemgom distributorebs sakomisiosa da Tanxebis 

gacemis Tvis bolomde.

wesi 18-wesi 18-E.E. Canawerebis warmoeba Canawerebis warmoeba

distributorebma unda Seinaxon mTeli Tavisi 

gavrcelebuli produqciis Canawerebi, yovel 

SemTxvevaSi, ori wlis ganmavlobaSi. am CanawerebSi 

unda iyos miTiTebuli klientis an distributoris 

saxeli, gvari da telefonis nomeri, viszec gaiyida es 

produqcia, sruli informacia Sesyidul produqciaze, 

da aseve Tanxebi da gadaxdis wesi.

es Canawerebi dauyovnebliv wardgenil unda iqnes 

herbalaifis moTxovnis Semdeg. herbalaifi itovebs 

uflebas daukavSirdes sacalo klientebs da 

qvemdgom distributorebs am garigebebis dadebis 

dasadastureblad, da aseve moiTxovos informacia am 

distributoris mier gaweuli momsaxurebis donis 

Sesaxeb.

wesi 18-wesi 18-F. F. herbalaifTan arsebuli davalianebebiherbalaifTan arsebuli davalianebebi

herbalaifi itovebs uflebas gadairicxos davalianeba, 

distributoris saxelze daricxul nebismier 

Tanxidan, an Seikavos davalianebis dafarva, sanam 

yvela aseTi davalianeba ar iqneba srulad dafaruli, 

an aseve herbalaifs ufleba aqvs uari Tqvas 

nebismieri kvalifikaciis aRiarebaze. sanam ar iqneba 

dafaruli davalianeba an ar iqneba mowesrigebuli 

es sakiTxi, Tu distributors raime davalianeba 

aqvs, maT Soris nebismieri davalianeba SekveTil 

produqciaze, qvemore distributoris mier ganmeorebiT 

SeZenili inventarisTvis xarvezebis Sesworebis 

ganxorcileba anazRaurebaSi, jarimebi, kompaniis 

wesebisa da yofaqcevis wesebisa an kompaniis sxva 

debulebis darRvevaze, Cekisa da gadaxdis sxva formis 

dabrunebisTvis, angariSze naklebobisa an vadagasuli 

monacemebis damuSavebisTvis wliuri Tanxis Setanaze.

wesi 18-wesi 18-G.G. TABTAB gundis sawarmo bonusi gundis sawarmo bonusi

es bonusi gankuTvnilia TAB-is gundis wevrebisTvis, 

romlebic asruleben kvalifikaciis yvela moTxovnebs 

da aCveneben liderobas sakuTar organizaciaSi da 

aseve yvela distributorebis mimarT.

TAB-is nebismiers wevrs, romelmac daarRvia nebismieri 

yofaqcevis wesi, sadistributoro politika an sxva 

kompaniis wesebi da normebi, SeiZleba CamoerTves 

sabonuso programidan monawileobaSi. herbalaifs, 

Tavisi Sexedulebisamebr SeuZlia misces distributors 

am bonusSi monawileobis ufleba.

Tavi 19. saqmianoba da adgilmdebareobaTavi 19. saqmianoba da adgilmdebareoba

Herbalife-is distributoris ZiriTadi saqmianobaa 

pirdapiri gayidvebis meSveobiT momxmarebelze 

Herbalife-is produqtebis gayidva, rac gulisxmobs  

gayidvebis ganxorcielebas ”sacalo vaWrobis 

obieqtisgan” moSorebiT, imis da miuxedavaT 

xorcieledeba es distanciurad Tu pirispir 

Sexvedrisas, rodesac mimdinareobs pirdapiri da 

uSualo urTierTqmedebis procesi distributorsa da 

klients Soris. 

wesi 19-wesi 19-A.A. sacalo vaWrobis obieqtebi sacalo vaWrobis obieqtebi

distributors ar aqvs ufleba (pirdapir an iribad, 

romelime piris meSveobiT, sxva saSualebiT) arc erT 

sacalo vaWrobis obieqtSi  waradginos an gayidos 

Herbalife-is produqtebi, produqtebTan dakavSirebuli 

literatura, an sareklamo masalebi, maT Soris 

igulisxmeba da ar Semoifargleba SemdegiT: maRaziebi, 

Ria da daxuruli bazrebi, afTiaqebi, sasursaTo 

maRaziebi, sportuli kvebis obieqtebi an samxedro 

maRaziebi, droebiTi savaWro obieqtebi, daxlebi savaWro 

centrebSi, an nebismier sxva obieqti, romelsac Herbalife-i 

calsaxad da mxolod sakuTari Sexedulebisamebr 

gansazRvravs rogorc pirdapir gayidvebTan 

SeuTavsebels. (qvemoT ix. cxrili ”ki da ara pirdapir 

gayidvebSi”).

wesi 19-wesi 19-B.B. momsaxureobis obieqtebi momsaxureobis obieqtebi

distributorebs ar SeuZliaT reklamireba imisa, rom  

Herbalife-is produqtebi xelmisawvdomia momsaxureobis 

im obieqtebze, romlebSic Sedis da ar Semoifargleba 

SemdegiT: silamazis salonebi, saparikmaxeroebi, 

sportuli darbazebi da fitnes klubebi. produqtebi, 

produqtebTan dakavSirebuli literatura, sareklamo 

masalebi, an abrebi ar SeiZleba ganTavsdes arc erT 

momsaxureobis obieqtSi, iseve rogorc arc erTi 

niSani Tu gamosaxulebi ar unda Candes eqsterieridan, 

romelic gamvlelisTvis maCvenebeli iqneba imisa, rom 

produqtebis SeZena obieqtSi SesaZlebelia. 

Herbalife-i calsaxad da mxolod sakuTari 

Sexedulebisamebr gansazRvravs rogorc sakuTriv 

politikas, aseve misi gavrcelebis sferoebs (qvemoT ix. 

cxrili ”ki da ara pirdapir gayidvebSi”).

wesi 19-wesi 19-C.C. gamofena-gayidvebi, sportuli da  gamofena-gayidvebi, sportuli da 

sazogadoebrivi RonisZiebebisazogadoebrivi RonisZiebebi

gamofena-gayedvebze, an sportul da sxva sazogadoebriv 

RonisZiebebze Herbalife-is produqtebis gayidva 

nebadarTuli ar aris. amasTan, nebadarTulia Herbalife-is 

produqtebis nimuSebis demostrireba.  brendirebuli 

banerebis, magidis gadasafareblebis, droSebis 

da tentebis/fardulebis sailustracio masala, 

romelic nimuSebTan asociredeba da  gamoyenebisTvis 

nebadarTulia, SegiZliaT naxoT sareklamo masalebis 

biblioTekaSi saitze Ge.MyHerbalife.com. (qvemoT ix. 

cxrili ”ki da ara pirdapir gayidvebSi”).

wesi 19-wesi 19-D.D. bazrobebi, xelze vaWrobis obieqtebi,  bazrobebi, xelze vaWrobis obieqtebi, 

Ria bazrebi, quCis/ momwodeblis daxlebiRia bazrebi, quCis/ momwodeblis daxlebi

distributorebs ufleba ar aqvT Herbalife-is produqtebi 

gayidon, ganaTavson an nimuSebis demonstrireba 

moaxdinon bazrobebze, xelze vaWrobis obieqtebze, 

Ria bazrebSi, quCis/ momwodeblis daxlebze an msgavs 

obieqtebze, romlebsac Herbalife-i calsaxad da mxolod 

sakuTari Sexedulebisamebr gansazRvravs, rogorc 

”pirdapir gayidvebTan” SeuTavsebels an Herbalife-is 

brendis imijTan Seusabamos. (qvemoT ix. cxrili ”ki da 

ara pirdapir gayidvebSi”).

wesi 19-wesi 19-E.E. ofisebi: kerZo/profesiuli/ eqimis an  ofisebi: kerZo/profesiuli/ eqimis an 

sxva jandacvis specialistis kabinetebisxva jandacvis specialistis kabinetebi

zogierTi distributori Herbalife-is biznes saqmianobas 

eweva sakuTari ofisebidan. ofisebi ar unda 

iqcevdnen gamvlelebis, potenciuri klientebis 

da distributorebis yuradRebas. Herbalife-isadmi 

daintereseba unda warmoiSvas piradi mowvevis 

safuZvelze, aseve  Herbalife-is produqtebis maRali 

xarisxiT, biznes SesaZleblobebiT, distributorebis 

mxridan saqmisadmi individualuri midgomiT da 

maTi kompetenturobiT. piradi kavSirebis damyarebiT, 
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klientebTan warmoebuli mudmivi gayidvebiT da 

maTze daqvemdebarebuli subieqtebis meSveobiT 

distributorebi axerxeben Sedegebis miRwevas, 

STaagoneben sxvebsac da akmayofileben klientebis 

yvelaze mkacr moTxovnebi.

biznes garemos Semdgomi xelSesawyobisaTvis, 

romelic Tavis mxriv distributorebs saSualebas 

miscems SeinarCunon urTierToba klientebTan, an 

distributorebTan romelTa sponsorebic SeiZleba 

gaxdnen, mkacrad ganisazRvra ofisebTan dakavSirebiT 

garkveuli wesebi, romlebic qvemoT aris aRwerili.

garegnuli iersaxe:garegnuli iersaxe:

distributorebma yvela zomas unda mimarTon, raTa maTi 

obieqti ar iqnas aRqmuli rogorc maRazia, restorani 

an sxva ”sacalo vaWrobis obieqti”. amasTan is ofisebi, 

romlebic eqimis an jandacvis sxva specialistis 

(romelic amave dros Herbalife-is distributoricaa) 

mier imarTeba, ar unda iqnas arasworad warmodgenili 

da gamoiyurebodes ise rogorc klinika an jandacvis 

centri (rogorc es Herbalife-is mier calsaxad 

da mxolod sakuTari Sexedulebisamebr aris 

gansazRvruli).

abrebi:abrebi:

ofiss ar SeiZleba gaaCndes misi adgilmdebareobis 

eqsterierSi, an sakuTari Senobis irgvliv, raime saxis 

niSnebi rac moaxdens ofisis identifikacias. 

amasTan, klubis karTan axlos mcire zomis abra, 

romelzec martivad miTiTebuli iqneba distributoris 

an/da ofisis saxelwodeba nebadarTulia Semdegi 

pirobebiT:

abris zomebi ar unda aRematebodes 210x297  mm (A4) da 

masze Semdegi SezRudvebi vrceldeba:

misi meSveobiT adgilmdebareoba ar unda aRiqmebodes, 

rogorc sawyobi, restorani, franCiza an sxva 

”sacalo vaWrobis obieqti”.

ar unda iwvevdes gamvlelebs Herbalife-is produqciis 

sayidlad.

160 km radiusis farglebSi arasacxovrebel farTSi 

momuSave or sxvadasxva ofiss ar SeiZleba qondes 

erTnairi saxelwodeba, an Sinaarsobrivad msgavsi 

abra warweriT (rac dadgenilia Herbalife-is mier, 

calsaxad da mxolod sakuTari Sexedulebisamebr). 

aq aseve igulisxmeba eqsterierze arsebuli yvela 

sxva miniSneba rac gvafiqrebinebs, rom obieqti 

franCizaa.

abraze warwera pirdapir an iribad ar unda 

axdendes identificirebas, mianiSnebdes, an signals 

iZleodes imisa, rom obieqtze momuSave gaxlavT 

Herbalife-is damoukidebeli distributori (an sxva 

saxiT miuTiTebs Herbalife-is saqmianobaze).

abraze warwera ar unda uwevdes reklamirebas 

ofisis servisebs (magaliTad, Herbalife-is produqtebi 

xelmisawvdomia, ”wonis klebis gamowveva” da a.S.)

qvemoT moyvanilia ramodenime magaliTi ra SeiZleba da 

ar SeiZleba (ki da ara) abraze warweraSi gamoviyenoT:

SeiZlebaSeiZleba ar SeiZlebaar SeiZleba

“gamajansaRebeli ofisi”

“zona – igrZeni Tavi 

kargad”

“anjelas Seik kafe”

“jansaRi kvebis bari”

“Herbalife-is wonis klebis 

maRazia”

abra ar unda miuTiTebdes, rom obieqtze Herbalife-is 

produqciis sacalod SeZena SesaZlebelia.

■

■

■

■

■

■

abra ar unda Seicavdes terminebs ”kvebis klubi”, 

”jansaRi wesiT cxovrebis klubi”, ”Herbalife®”, “L.A. 

Live”, “Mark Hughes”, “Liftoff®”, “Shapeworks®”, “Skin Activator®”, 

“NouriFusion®” an Herbalife-is sxva inteleqtualur 

sakuTrebas, produqciis saxelwodebebs da brendebs, 

an sityva ”shake”-s, an sxva romelime sityvas romelic 

miuTiTebs an mianiSnebs rom Herbalife-is produqciis 

SeZena am adgilas SesaZlebelia.

miuRebelia Semdegi terminebis, an sxva msgavsi 

saxelwodebebis warweraSi gamoyeneba: ”kafe”, 

”restorani”, ”bari”, ”savaWro centri”, ”sawyobi” an 

”maRazia”.

abra warweriT ”Riaa/daketilia” ar unda Candes 

eqsterieridan

imis gaTvaliswinebiT, rom distributori eTanxmeba 

zemoT moyvanil CamonaTvals, nebadarTulia dafis 

warweraze Semdegi terminebis gamoyeneba: ”ofisi”, 

”centri”, an ”Sekreba”; distributorebs aseve SeuZliaT 

gamoiyenon sakuTari saqmianobis, an individualuri, an 

jgufis saxelwodebebi.

aseve ar aris nebadarTuli sacxovrebel farTSi 

mdebare ofisis eqsterierSi abrebis ganTavseba.

fanjrebis da karebis dafarva:fanjrebis da karebis dafarva:

arasacxovrebel farTSi ganTavsebuli ofisebis 

interieri an masSi mimdinare RonisZiebebi dafaruli 

unda iqnas gareT myofebisaTvis, amisTvis SeiZleba 

gamoviyenoT fanjrebis da karebis Camosafareblebi 

da amasTan, gasasvleli karebebi unda iyos mudmivad 

daketili.

fanjrebis da karebis Camosafareblebi unda iyos 

daburuli an gaumWirvale, sada da arabrendirebuli. 

fanjrebis da karebis Camosafareblebi ar unda 

Seicavdes raime teqsts, grafikul gamosaxulebas, ferad 

diagramebs an suraTebs/gamosaxulebebs.

ofisis eqsterieridan ar unda Candes is rac miuTiTebs, 

gulisxmobs an gvafiqrebinebs (Tundac usityvod), rom 

SigniT produqtebis sacalod SeZena SesaZlebelia.  

magaliTad, Herbalife-is produqtebi, posterebi, masalebi, 

gamosaxulebebi ar unda Candes ofisis eqsterieridan.

produqciis miwodeba: produqciis miwodeba: 

distributorebs SeuZliaT Herbalife-is produqtebis 

gasinjva da gayidva TavianT ofisebSi im pirobiT, rom 

raime saxiT produqciis SeZenis SesaZlebloba ar 

iqneba reklamirebuli da amasTan,  arc erTi produqti 

ar unda Candes ofisis eqsterieridan, quCidan an 

trotuaridan. yvela gasasinji nimuSebi produqciisa 

unda iqnas moxmarebuli ofisis SigniT. maTi ofiss 

gareT gatana ikrZaleba.

produqciis ganTavseba:produqciis ganTavseba:

distributorebs, romlebis Herbalife-is bizness sakuTari 

ofisebSi awarmoeben, SeuZliaT Herbalife-is produqtebis, 

broSurebis/literaturis da sareklamo masalebis 

ganTavseba ofisis SigniT, ise rom isini ar Candes 

ofisis eqterieridan, quCidan an trotuaridan. Herbalife-is 

produqtebis oficialuri katalogis arseboba 

nebadarTulia, magram masSi produqtebis fasebi ar unda 

Candes.

eqimebs, an jandacvis sxva specialistebs, vinc amave 

dros distributorebic arian, ar aqvT ufleba 

ganaTavson Herbalife-is produqtebi, an Herbalife-is 

warmoebuli broSurebi/literatura da sareklamo 

masalebi TavianT kabinetebSi/ofisebSi da aseve 

unda axsovdeT, rom maTze vrceldeba saqmianobasTan 

dakavSirebuli yvela Sesabamisi kanoni, regulacia da 

profesiuli saqmianobis kodeqsi (eTikis kodeqsi).

■

■

■
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vebsaitebi:vebsaitebi:

vebsaitebze sakuTari ofisebis Sesaxeb informaciis 

ganaTavsebisas distributorebma unda gaiTvaliswinon 

Semdegi:

vebsaitebi, romlebzec ofisis Sesaxeb informacia 

aris ganTavsebuli unda iqnas paroliT daculi, ar 

unda iyos farTo sazogadoebisTvis xelmisawvdomi 

da unda Seesabamebodes Herbalife-is yvela sxva wesebs.

farTo sazogadoebisTvis xelmisawvdomi, paroliT 

ara daculi vebsaitebis arseboba nebadarTulia 

mxolod distributorebis Herbalife-is biznesis 

Sesaxeb zogadi informaciis ganTavsebisaTvis da 

ara ofisis specifiuri informaciis gavrcelebis 

mizniT. sazogadoebisTvis xelmisawvdom vebsaitze 

nebadarTulia ofisTan dakavSirebiT mxolod 

Semdegi informaciis ganTavseba: 

– ofisSi xelmisawvdomi servisebi

– ofisis saxelwodeba

– telefonis nomeri

radio da satelevizio reklama im servisebisa, romelTa 

miRebac ofisSi SesaZlebelia nebadarTuli ar aris.

■

■

yvela sxva informacia, romelic specifiuria 

ofisebisaTvis da ganTavsebulia farTo 

sazogadoebisTvis xelmisawvdom vebsatebze, CaiTvleba 

da ganixileba rogorc akrZaluli gancxadeba. 

savarjiSo aRWurviloba:  savarjiSo aRWurviloba:  

ofisebi, romlebic klientebs moxmarebisaTvis 

sTavazoben savarjiSo aRWurvilobas (an sxva 

aRWurvilobas, danadgarebs romlebic pirdapir 

kavSirSi araa Herbalife-is biznesTan), SezRudulebi 

arian msgavsi aRWurvilobis mxolod erTi 

erTeulis qoniT, radganac ofisis mizani unda 

iyos distributorebisaTvis Herbalife-is biznesis 

warmoebisTvis xelSewyoba da ara klientebisaTvis 

savarjiSo darbazis mowyoba.

(qvemoT cxrilSi mocemulia mokle informacia Tu ra 

SeiZleba da ra ar SeiZleba sxvadasxva obieqtebze).

pirdapiri gasaReba – “ki da ara-s” cxrili  pirdapiri gasaReba – “ki da ara-s” cxrili  

obieqtebiobieqtebi
produqciis produqciis 

ganTavsebaganTavseba
gayidvebigayidvebi

produqciis produqciis 

gayidvebis gayidvebis 

wardgena da wardgena da 

reklamirebareklamireba

gareTa abrebigareTa abrebi

produqciis produqciis 

nimuSebis nimuSebis 

SeTavazebaSeTavazeba

brendirebuli brendirebuli 

masalebimasalebi

sacalo vaWrobis obieqtebisacalo vaWrobis obieqtebi ara ara ara ara ki ki

droebiTi jixurebi,daxlebi droebiTi jixurebi,daxlebi 

savaWro centrebSi savaWro centrebSi 
ara ara ara ara ki ki

xelze vaWrobis obieqtebi, xelze vaWrobis obieqtebi, 

bazrobebi, Ria bazrebi, quCis/bazrobebi, Ria bazrebi, quCis/

momwodeblis daxlebimomwodeblis daxlebi

ara ara ara ara ara ara

distributoris kerZo ofisidistributoris kerZo ofisi ki1 ki ara ki2 ki ki

eqimis an sxva jandacvis eqimis an sxva jandacvis 

specialistis ofisi/kabinetispecialistis ofisi/kabineti
ara ki ara ara ki ki

sakvebi klubebi (arasacxovebel sakvebi klubebi (arasacxovebel 

farTSi arsebuli)farTSi arsebuli)
ki1 ara ara ki2 ki ki

sakvebi klubebisakvebi klubebi

(sacxovebel farTSi arsebuli)(sacxovebel farTSi arsebuli)
ki1 ara ara ara ki ki

momsaxureobis obieqtebi (roca momsaxureobis obieqtebi (roca 

pirdapiri servisi Herbalife-is pirdapiri servisi Herbalife-is 

biznesTan kavSirSi araa)biznesTan kavSirSi araa)

ara ki ara ara ki ki

gamofena-gayidvebi, sportuli da gamofena-gayidvebi, sportuli da 

sazogadoebrivi RonisZiebebisazogadoebrivi RonisZiebebi
ki ara ara ki3 ki ki

1. ar unda Candes eqsterieridan

2. vrceldeba SezRudvebi warweris Sinaarsze

3. nebadarTulia daxlis identifikaciisaTvis.vrceldeba SezRudvebi warweris Sinaarsze
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Tavi 20. sponsoroba da saqmiani saSualebebis SemoTavazebaTavi 20. sponsoroba da saqmiani saSualebebis SemoTavazeba

wesi 20-wesi 20-A.A. franSiza an teritoriebi franSiza an teritoriebi

herbalifze ar vrceldeba aseTi terminebi rogorc 

franSiza. herbalaifis gayidvebis gegmisa da 

marketinguli gegmis warmodginebisas an biznesis 

warmoebis saSualebebis SemoTavazebisas arcerT 

distributors ar SeuZlia warmoadginos an gamoixatos 

azrebi rom arsebobs franSizebi an teritoriebi,

wesi 20-wesi 20-B.B. saqmiani saSualebebis SemoTavazeba saqmiani saSualebebis SemoTavazeba

herbalaifis biznesis warmoebis saSualebebis 

warmodgenisas an gayidvebis gegmisa da marketinguli 

gegmis warmodginebisas, distributori valdebulia 

daicvas Semdegi pirobebi:

1. zustad miuTiTos, rom distributoris ZiriTadi 

saqmianobis asaxea – herbalaifis produqciis gayidva 

da gavrceleba sacalo klientebisaTvis, da ar 

warmoadginos da igulisxms, rom organizaciisa da 

komerciuli warmoebis saqmianobis mimarT es mizani 

warmoadgens rogorc meorad funqcias.

2. ar gamoixatos azri da ar warmoadginos, rom 

distributors SeuZlia sargeblobis miReba mxolod 

sxva distributorebis organizaciebisagan.

3. ar gamoixatos imis azri, rom distributori 

valdebulia moiwvios sxva distributorebi.

4. ar gamoxatos imis azri, rom warmatebas miaRwevs 

aranairi Zalisxmevis gareSe, da zustad miuTiTos, 

rom samefo upiratesobebis, sawarmo bonusebisa 

an sxva gasamrjelos miRwevisaTvis saWiroa 

herbalaifis produqciis mudmivi gasaReba sacalo 

klientebisaTvi, s, rogorc TviT klientebisaTvis da 

asevge gansazRvruli pirobebis Sesrulebis Semdeg.

ar arwmunos xalxi, rom arsebobs raime valdebuleba 

produqciis Sesyidvis, an literaturis gayidvaSi 

daxmarebis Sesaxeb, garda herbalaifis biznes-paketisa 

(MBP), da aseve ar Seiyvanos SecdomaSi xalxi, rom 

samefo upiratesobebi, sawarmo bonusebi an sxva 

upiratesobebi SeiZleba miiRos ara produqciis 

Sesyidvis Sedegad, aramed produqciis gasaRebis 

Sedegad.

(ixileT wesi “22-f” biznesis Sida prezentaciebi” 

da 22-g “herbalaifis kompaniasa da herbalaifis 

distributorTa Soris urTierTobebSi aRZruli 

pretenziebi” winamdebare wignis TavSi “yofaqcevis 

wesebi da sadistributoro politika”

ar gaakeTos arazusti an araswori gancxadebebi 

(ixileT wesi “22-f” biznesis Sida prezentaciebi” 

da 22-g “herbalaifis kompaniasa da herbalaifis 

distributorTa Soris urTierTobebSi aRZruli 

pretenziebi” winamdebare wignis TavSi “yofaqcevis 

wesebi da sadistributoro politika” 

Tavi 21. gayidvebis praqtkaTavi 21. gayidvebis praqtka

wesi 21-wesi 21-A.A. arasasurveli gayidviTi praqtika arasasurveli gayidviTi praqtika

distributors ar SeuZlia ganaxorcielos savaWro 

presingi, xolo yovelTvis moiqces Tavazianad da 

taqtikurad.

herbalaifis produqciis yvela prezentacia unda iyos 

sruli da marTali, maT Soris, direqtivebis gamoyenebisa 

da sifrTxilis zomebis instruqciebis arseboba, romlebic 

miTiTebulia savaWro etiketze da sxva nebismier 

TandarTuli sareklamo-komerciul literaturaSi.

wesi 21-wesi 21-B.B. aradistribtorebisaTvis ganmeorebiTi  aradistribtorebisaTvis ganmeorebiTi 

gasayidi produqciis gayidvagasayidi produqciis gayidva

aracerT distributors ar SeuZlia herbalaifis 

produqciis gayidva im pirebze, romlebic ar 

warmoadgenen herbalaifis distributorebs da apireben 

winamdebare produqciis gadayidvas.

wesi 21-wesi 21-C.C. iarliyis da masaebis Secvla iarliyis da masaebis Secvla

distributors ufleba ar aqvs herbalaifis produqciis 

da literaturis arcerTi iarliyis, literaturis, 

masalebisa da SefuTvis moSoreba, damateba, gadakeTeba 

an Secvla, maT Soris herbalaifis biznes-paketisa.

garda amisa, ar SeiZleba gadaiyidos cal-calke 

yoveldRiuri moxmarebisTvis SefuTuli produqcia an 

nimuSebi.

wesi 21-wesi 21-D.D. momxmareblis saxelmZRvanelo momxmareblis saxelmZRvanelo

distributorebi valdebulebi arian,produqciis 

gayidvisas an produqciis nimuSebis 

SeTavazebisas,ganmarton moxmarebis wesebi da 

usabrTxoebis zomebi,Tu aseTebi miTiTebulia 

produqciis etiketebze.

Tavi 22. pretenziebi da warmomadgenlobebi zogadadTavi 22. pretenziebi da warmomadgenlobebi zogadad

pretenziebi da warmomadgenlobebi zogadadpretenziebi da warmomadgenlobebi zogadad

konkretuli, aRniSnuli wesebis garda, klientebis 

yvela moTxovna, gancxadeba da gamoxmoba, maT 

Soris, rac dakavSirebulia gaxdomasTan, da aseve 

produqciis efeqturoba da finansuri Sedegebi (maT 

Soris Semosavali) unda iyos kanonieri, marTali 

da ar Seiyvanos SecdomaSi. maT unda hqondeT 

gonivruli faqtobrivi safuZveli da dafuZnebul 

iqnes werilobiTi formiT gamoqveynebaze an 

sxva informaciis gacvlis saxiT da aseve unda 

Seesabamebodes herbalaifis amJamindeli marketinguli 

publikaciisa an amJamindel savaWro iarliybze 

ganxorcielebuli pretenziebsa da wardgenebs. 

radgan kanoni am teritoriaze cvalebadia da Tavisi 

dustributorebisaTvis herbalaifs SeuZlia nebarTvis 

saxiT (da ara iuridiuli rCevis saxiT) gamoagzavnos 

winamdebare wesis dazustebebi, ganaxlebuli daTqmebi 

miTiTebulia. radgan kanoni am teritoriaze 

icvleba, herbalaifs SeuZlia nebarTvis saxiT 

(magram ara iuridiuli rCevis saxiT), gamoagzavnos 

distributorebisTvis am wesis dazustebebi, romelTa 

Sesaxebac ganaxleba miTiTebulia ge.MyHerbalife.com-ze. 

distributorebi unda ewvion am saits da yuradRebiT 

gadaxedon konsultaciebs an wesebis cvlilebebs.

wesi 22-wesi 22-A. audio da video prezentacia. audio da video prezentacia

miTiTebuli wesebis garda, dadgenilia kidev zogierTi 

moTxovnebi Sesabamisi damatebiT SeniSvnebis CarTvasTan 

dakavSirebiT (romlebic qvemoTaa aRwerili) audio da 

video prezentaciebze, imisda miuxedavad, arian isini 

safirmo Tu ara. damatebiT SeniSvnebi unda miTiTebuli 

iqnas prezentaciebis dasawyisSi da bolos, isini unda 
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SenarCundes drois sakmaod xangrZlivi periodis 

ganmavlobaSi, raTa yvelas SeeZlos maTi wakiTxva (Tu 

isini vizualuria), an mosmena (xmovani prezentaciis 

SemTxvevaSi).

wesi 22-wesi 22-B. pretenziebi wonaSi daklebasTan . pretenziebi wonaSi daklebasTan 

dakavSirebiTdakavSirebiT

yvela pretenzias da gancxadebas wonis marTvasTan 

dakavSirebiT, klientebis Sefasebebis CaTvliT, unda 

Tan daerTos Semdegi damatebiT SeniSvna, romelic 

moTavsebulia SesamCnev adgilas, gamoyenebuli unda 

iqnas minimum 10 zomis Srifti TiToeul gverdze, sadac 

miTiTebulia damatebiT SeniSvna:

“es Sedegebi ar aris standartuli. TiToeuli 

adamianis calkeuli Sedegebi SeiZleba sxvadasxvanairi 

iyos”.

wesi 22-wesi 22-C. pretenziebi . pretenziebi 

struqturasTan / funqcionirebasTan dakavSirebiTstruqturasTan / funqcionirebasTan dakavSirebiT

distributorebs SeuZliaT gamoacxadon mxolod 

Semdegi informacia funqcionirebis struqturis 

Sesaxeb, romlebic miTiTebulia herbalaifis etiketebze 

da marketingul masalebze mocemuli produqtisaTvis. 

gancxadeba struqturis / funqciis Sesaxeb – es 

aris gancxadeba imis Sesaxeb, rom konkretul 

produqts SeuZlia “xeli Seuwyos” an “SeinarCunos” 

organos / sxeulis konkretuli funqcia (magaliTad: 

“kalciumi am produqtSi xels uwyobs Zvlebis 

gamagrebas”). yvela gancxadebas struqturis / funqciis 

Sesaxeb, klientebis Sefasebebis CaTvliT, Tan unda 

daerTos Semdegi damatebiT SeniSvna, romelic 

moTavsebulia gancxadebis gverdze, gamoyenebuli unda 

iqnas minimum 10 zomis Srifti TiToeul gverdiT, sadac 

miTiTebulia damatebiT SeniSvna:

es produqti ar gamoiyeneba diagnostikis, mkurnalobis 

gankurnebis an romelime daavadebis Tavidan acilebis 

mizniT.

wesi 22-wesi 22-D. pretenziebi produqciis mimarT. pretenziebi produqciis mimarT

distribiutorebi ar unda moiqcnen Semdegnairad:

gaakeTon zepiri an werilobiTi gancxadebebi 

herbalaifis produqciis samedicino, Terapiuli 

an samkurnalo Tvisebebis Sesaxeb. Tu klienti 

ar gadis mkurnalobis kurss TerapevtTan, maSin 

distributorebs urCeven dauniSnon klients 

konsultacia TerapevtTan dietis raime Secvlamde. 

nebismier pirs gulis, RviZlis an Tirkmelebis 

aSlilobebiT, an romlebic gadian mimdinare 

samedicino mkurnalobas, unda urCioT konsultacia 

TerapevtTan dietis Secvlamde.

gaakeTos nebismieri gancxadebebi herbalaifis 

produqciis Sesaxeb, zepirad an nabeWdi saxiT, garda 

miTiTebulebisa instruqciaSi karieraSi winsvlis 

Sesaxeb, produqciis bukletSi an herbalaifis sxva 

oficialur literaturaSi.

nebismieri gziT daamaxinjon faqtebi herbalaifis 

produqciis fasis, xarisxis an xelmisawvdomobis 

Sesaxeb.

wesi 22-wesi 22-E. pretenziebi da rekomendaciebi . pretenziebi da rekomendaciebi 

SesamosavalTan dakavSirebiT, kanonmdeblobasTan SesamosavalTan dakavSirebiT, kanonmdeblobasTan 

SesabamisobaSesabamisoba

distributorebi pasuxs ageben im kanonebis 

gagebaze da dacvaze, romlebic dakavSirebulni 

arian gancxadebebTan klientebis Semosavlebisa da 

Sefasebebis Sesaxeb yvela im iurisdiqciaSi, romelSic 

isini apireben ganaxorcielon komerciuli saqmianoba.

■

■

■

sabrendo masalebi: Tu sareklamo xasiaTis 

gancxadebebSi an sxva masalebSi, sadac naxsenebia 

herbalaifi, gakeTebulia gancxadebebi Semosavlis 

Sesaxeb, aucilebelia damatebiT SeniSvnis CarTva. 

`gancxadebebi cxovrebis wesis Sesaxeb~ (rogorc, 

magaliTad, gancxadebebi, romlebic exeba manqanebs, 

auzebs, dasvenebas da a.S.), aseve klientebis piradi 

Sefasebebi Semosavlebis an cxovrebis wesis Sesaxeb 

warmoadgenen “gancxadebebs Semosavlis Sesaxeb” da 

eqvemdabarebian am wess. Semdegi damatebiT Sesworeba 

unda miTiTebuli iqnas yvela safirmo gancxadebaSi 

Semosavlis Sesaxeb:

es Semosavali gamoiyeneba calkeuli asaxuli 

pirovnebebis (an magaliTebis) mimarT, da ar aris 

saSualo statistikuri.

ara-sabrendo masalebi: Tu sareklamo xasiaTis 

gancxadebebSi an sxva masalebSi, sadac ar aris 

naxsenebi herbalaifi, gakeTebulia gancxadebebi 

Semosavlis Sesaxeb, aucilebelia damatebiT SeniSvnis 

CarTva. “gancxadebebi cxovrebis wesis Sesaxeb” (rogorc, 

magaliTad, gancxadebebi, romlebic exeba manqanebs, 

auzebs, dasvenebas da a.S.), aseve klientebis piradi 

Sefasebebi Semosavlebis an cxovrebis wesis Sesaxeb 

warmoadgenen “gancxadebebs Semosavlis Sesaxeb” da 

eqvemdabarebian am wess. Semdegi damatebiT Sesworeba 

unda miTiTebuli iqnas yvela arasafirmo gancxadebaSi 

Semosavlis Sesaxeb:

es Semosavali gamoiyeneba calkeuli asaxuli 

pirovnebebis (an magaliTebis) mimarT, da ar aris 

saSualo statistikuri.

es damatebiT SeniSvna unda aisaxebodes minimum 

10 zomis SriftiT, an 75 %-iT Semosavlis Sesaxeb 

gancxadebis zomidan, unda SerCeuli iqnas ufro 

msxvili maT Soris. Semdegi SezRuduli pirobebisas, 

xelmisawvdomia aseve Semdegi alternatiuri damatebiT 

SeniSvnebi arasafirmo masalebze (moTxovnebi zomisa da 

ganlagebis mimarT ucvleli rCeba):

1. Sedegebis aRwerisas, romelnic miRweul iqna 

herbalaifis top-distributorebis 1 %-iT:

Semosavlebi miTiTebuli im pirTaTvis, romelnic 

warmoadgenen yvela monawilis zeda siis 1 %-s.

2. biznes-baraTebis, perspeqtiuli baraTebis, Tematuri 

gancxadebebis an sxva nebismieri formatis 

reklamirebisas, romelic Seadgens 15 kvadratul 

santimetrze naklebs.

miTiTebuli Semosavali ar aris standartuli.

wesi 22-wesi 22-F. Sida pretenziebi biznesSi. Sida pretenziebi biznesSi

herbalaifidan Semosavlis SesaZleblobebis 

reklamirebisas, distributorebma ar unda daamaxinjon 

im saqmianobis masStabi, romlis Sesrulebas 

distributori ganaxorcielebs mxolod adgilobriv 

pirobebSi.

wesi 22-wesi 22-G. pretenziebi, romlebic exeba . pretenziebi, romlebic exeba 

urTierTobebs herbalaifis kompaniasa da urTierTobebs herbalaifis kompaniasa da 

herbalaifis distributorebs Sorisherbalaifis distributorebs Soris

herbalaifidan Sesamosavlis SesaZlebloba 

warmoadgens potenciur karieras distributorebisaTvis, 

magram araviTar SemTxvevaSi – samuSaos im 

konteqstSi, romelSic am sityvas ganmartaven 

xolme distributorebi yovelTvis arian TviT 

daqiravebuli, damoukidebeli menardeebi, da ar 

SeuZliaT azris gamocxadeba, wardgena an gamoxatva, 

rom daqiravebulni arian, isini gamoxataven azrs, 

an warmoadgenen herbalaifis sakonsultacio 

momsaxurebis nebismier saxeobas, an rom herbalaifis 
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komerciuli saqmianoba warmoadgens samuSaos. 

magaliTad, distributorebs ar SeuZliaT gamoiyenon 

terminebi “samuSao”, “xelfasi”, “daqiraveba”, an 

“anazRaurebadi Svebuleba” (an nebismieri msgavsi 

terminebi), Semosavlis SesaZleblobebis winwaweviT, 

aseve distributorebs ar SeuZliaT gaasaRon bazarze 

Semosavlis SesaZlebloba im saSualebebis gamoyenebiT, 

romlebic, upirveles yovlisa an srulad, miZRvnilia 

muSaobis SesaZleblobebis reklamaze, da moicaven maT 

Soris reklamas: “gvesaWiroeba samuSaod”, samuSaos 

Sesaxeb gancxadebebis dafebs, da internetSi samuSaos 

maZieblebs, Tuki sareklamo gancxadebaSi naTlad 

araa miTiTebuli, rom SemoTavazebulia damokidebeli 

Semosavlis SesaZlebloba, da ara samuSao an 

daqiraveba. 

Tavi 23. saavtoro uflebebis, savaWro niSnebisa da logotipebis gamoyenebaTavi 23. saavtoro uflebebis, savaWro niSnebisa da logotipebis gamoyeneba

wesi 23-wesi 23-A. saavtoro uflebebis darRveva. saavtoro uflebebis darRveva

arc erT distributors an sxva pirs ar SeuZlia 

awarmoos, mTlianad an nawilobriv, nebismieri nabeWdi 

masala, an herbalaifis mier Sesrulebuli audio an 

video Canawerebi, aseT moqmedebebze herbalaifisagan 

winaswari werilobiTi nebarTvis gareSe. es masalebi 

daculia saavtoro uflebiT, dapatentebuliT Tu ara, 

da miCneulia herbalaifis sakuTrebad.

wesi 23-wesi 23-B. nebarTva dakopirebaze. nebarTva dakopirebaze

im distributorebs, romelTac surT gamoiyenon im 

artikulebisa an masalebis sruli da zusti aslebi, 

romlebic mocemulia herbalaifis oficialur 

masalebSi, rogoricaa instruqcia karieraSi winswvlis 

Sesaxeb, produqciis bukleti, Jurnali “Herbalife Today”, 

audio / video Canawerebi an sxva literatura, romelic 

CarTulia distributoris sakuTari organizaciis 

prezentaciebSi, an informaciis mizniT, SeuZliaT es 

ganaxorcielon mxolod herbalaifisagan werilobiTi 

mowonebis miRebis Semdeg, da Tu es aslebia, Tan unda 

daerTos Semdegi gamonaTqvami:

warmoebulia kompania “herbalaif interneiSenel”-is 

nebarTviT. yvela uflebebi saxelwodebaze da 

herbalaifis logotipi, aseve herbalaifis nebismieri 

savaWro niSnebi an savaWro saxelwodebebi warmoadgenen 

“herbalaif interneiSenel”-is da misi filialebis an 

asocirebuli kompaniebis sakuTrebas.

wesi 23-wesi 23-C. savaWro niSnebi, savaWro saxelwodebebi . savaWro niSnebi, savaWro saxelwodebebi 

da logotipebida logotipebi

savaWro niSani an logotipi warmoadgens 

safirmo niSans an simbolos, romlis gamoyenebis 

gansakuTrebuli ufleba aqvs mxolod herbalaifs. 

magaliTad, simbolo da sityva “herbalaifi” arian 

savaWro saxelwodebebi. savaWro niSani aseve moicavs 

saxelwodebas, romelic gamoiyeneba herbalaifis 

produqtisaTvis, rogorc, magaliTad, Thermojectics® and 

Niteworks® da sxva.

savaWro saxelwodeba aris safirmo niSani, romlis 

gamoyenebis gansakuTrebuli ufleba aqvs mxolod 

herbalaifs. kompaniebis saxelwodebebi, rogorebicaa 

“Herbalife International of America, Inc.” an “Herbalife of Canada, Ltd.” 

warmoadgenen Cvens kanonier savaWro niSnebs.

Semdegi pirobebis dacvisas, distributorebisaTvis 

nebadarTulia im savaWro niSnebis, savaWro 

dasaxelebebis da logotipebis gamoyeneba, romlebsac 

herbalaifi warmoadgens gadmosatvirTad saresurso 

biblioTekidan ge.MyHerbalife.com.

herbalaifis logotipebi / resursebis miReba 

SeuZlebelia sxva wyarodan, garda herbalaifisa

logotipebis gamoyenebas, samyuras logotipebis 

CaTvliT, aucileblad yovelTvis unda daerTos 

sakuTari Tavis, rogorc herbalaifis damoukidebeli 

distributoris, miTiTeba, da mkacradaa akrZaluli am 

ganmartebis waSla. am moTxonebis Seusruleblobam 

SeiZleba gamoiwvios dabneuloba sasaqonlo bazarze

■

■

distributorebs ar SeuZliaT ramenairad Secvalon 

logotipebi, im zomis Secvlis garda, romelic 

aucilebelia konkretuli saSualebebisa da 

masalebis dasakmayofileblad, romlebsac Tqven 

qmniT. ganmartebis “damoukidebeli distributori” 

waSla (logotipTan dakavSirebiT) akrZalulia

logotipebis gamoyeneba SesaZlebelia mxolod ise, 

rom isini Seesabamebodes kanons, aseve herbalaifis 

wesebs da normebs (yofaqcevis wesebisa da 

sadistributoro politikis, yofaqcevis damatebiTi 

wesebis da kvebis klubis wesebis CaTvliT), yvela 

isini xelmisawvdomia ge.MyHerbalife.com-ze

herbalaifi, an misi nebismieri filiali, uflebas 

itovebs nebismier dros gaabaTilos Tavisi nebarTva 

Tavisi sakuTari Sexedulebisamebr.

wesi 23-wesi 23-D. herbalaifis saxelwodebis gamoyeneba . herbalaifis saxelwodebis gamoyeneba 

televiziaze, radioze, Jurnalebsa da gazeTebSiteleviziaze, radioze, Jurnalebsa da gazeTebSi

sityva “herbalaifi” an Herbalife® nebismieri produqciis 

an produqciis gamosaxulebebis konkretuli xseneba 

akrZalulia gamoyenebul iqnas nebismier reklamebSi, 

masobrivi informaciis saSualebebis, presis, audio 

an video Canawerebis gamoyenebiT, SezRudvebis gareSe 

gazeTebis, Jurnalebis, radio da telemauwyeblobis 

CaTvliT, reklamis standartebSi miTiTebulebis garda.

wesi 23-wesi 23-E. ufaso satelefono nomrebi. ufaso satelefono nomrebi

distributorebs SeuZliaT iqonion ufaso satelefono 

nomeri, magram akrZalulia nebismieri savaWro niSnis, 

savaWro dasaxelebebis, produqtebis dasaxelebebis 

an herbalaifis sareklamo lozungebis gamoyeneba, 

rogoricaa, magaliTad: Herbalife®, Herbalife International, 

Thermojectics® da Niteworks® ufaso nomerTan dakavSirebiT. 

distributorebs SeuZliaT mxolod miuTiTon an 

miakuTnon sakuTari Tavi herbalaifis distributorebs 

an herbalaifis damoukidebel distributorebs.

wesi 23-wesi 23-F. gamoyeneba mxolod herbalaifis . gamoyeneba mxolod herbalaifis 

biznesis miznebisaTvisbiznesis miznebisaTvis

distributorebs SeuZliaT gamoiyenon herbalaifis 

mier gamocemuli literatura an sareklamo masalebi 

mxolod TavianTi herbalaifis biznesis warmoebisaTvis.

wesi 23-wesi 23-G. hiuzis markebi. hiuzis markebi

mark hiuzis (herbalaifis damfuZneblis) saxeli an 

saxis gamoyeneba akrZalulia reklamis nebismier 

saxeobaSi.

wesi 23-wesi 23-H. misamarTebi. misamarTebi

nebismier distributors ekrZaleba gamoiyenos, 

gamoaqveynos an reklamireba gauwios herbalaifis 

msoflio saopaeracio ofisis misamarTs, an herbalaifis 

nebismieri kompaniebis an warmomadgenlobebis 

misamaTebs, rogorc sakuTars.

■

■
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Tavi 24. reklama da winsvlaTavi 24. reklama da winsvla

herbalaifi cdilobs awarmoos da xelmisawvdomi 

gaxados efeqturi literatura saqonlis winsvlaze da 

gasaRebis saSualebebi da meTodebi maTi gasaRebisaTvis 

distributorebis mier maTi biznesis reklamirebaSi an 

winsvlaSi.

wesi 24-wesi 24-A. damtkicebuli reklama da sareklamo . damtkicebuli reklama da sareklamo 

masalebimasalebi

distributorebs SeuZliaT awarmoon TavianTi 

sakuTari sareklamo masalebi, Tu isini utyuaria 

da zustia Tavisi SinaarsiT, ar moicaven 

samkurnalo-profilaqtikur informacias an samedicino 

angariSebs, ar gulisxmoben SromiTi mowyobis 

saSualebas, sxva sakiTxebSi icaven reklamirebasTan 

dakavSirebul yofaqcevis yvela wess.

wesi 24-wesi 24-B. adgilobrivi kanonebi. adgilobrivi kanonebi

herbalaifis kanonebis garda, distributorebma unda 

daicvan mTlianad da cal-calke yvela adgilobrivi da 

saxelmwifo brZanebebi, kanonebi an sxva dadgenilebebi, 

ganaxorcielon herbalaifis produqtebis reklamireba 

an win waweva, an saqmiani moRaweobis SesaZlebloba. 

distributori pasuxs agebs imaze, Tu ra sakanonmdeblo 

normebi miekuTvneba mis saqmian moRvaweobas.

wesi 24-wesi 24-C. satelefono cnobarebis siebi. satelefono cnobarebis siebi

distributorebs SeuZliaT Seitanon sakuTari Tavi 

satelefono cnobaris siaSi saTauriT “herbalaifis 

distributori”. erTaderTi informacia, romelic 

SeiZleba moyvebodes saTaurs – esaa distributoris 

saxeli, misamarTi, telefonis nomeri, faqsis nomeri, 

eleqtronuli fostis misamarTi an veb-saiti.

sademonstracio reklamis gancxadebebi unda 

Seesabamebodes herbalaifis yvela sareklamo 

instruqcias, da sityva “herbalaifi” (“herbalaifis 

damoukidebeli distributoris” garda), kompania 

“herbalaif interneiSenel”-is logotipebi da / an 

savaWro niSnebi ar SeiZleba gamoyenebul iqnas raime 

gziT, romelic gansxvavdeba mowonebul sareklamo 

gancxadebebSi. siebi kategoriebis mixedviT dasaSvebia 

zusti (ara samedicino, ara Terapiuli da ara 

samkurnalo) saTaurebiT. zusti saTaurebi unda 

Camoyalibdes rogorc: “Tmis movlis produqtebi”, “kanis 

movlis produqtebi” an “sakvebi produqtebi” da “wonaSi 

dakleba / kontroli”.

distributorebs SeuZliaT gamoiyenon sademonstracio 

reklamis gancxadebebi iqamde, sanam reklama Seesabameba 

normativebs nabeWdi reklamis mimarT.

wesi 24-wesi 24-D. savizito baraTebi, saweri . savizito baraTebi, saweri 

mowyobilobebi, safirmo nabeWdi blankebi da mowyobilobebi, safirmo nabeWdi blankebi da 

Cekebis wignakebiCekebis wignakebi

Tqveni moxerxebulobisaTvis, herbalaifi uzrunvelyofs 

profesionalurad damuSavebul mxatvrul gaformebas 

sakancelario nabeWdi produqciisaTvis da savizito 

baraTebisaTvis, romlebic SeiZleba gadmotvirTuli 

iqnas ge.MyHerbalife.com / Assets Library-dan. personalizacia 

Semoifargleba distributoris saxeliT, sakontaqto 

informaciiT da damatebiTi fotosuraTiT, sadac 

gamosaxulia mxolod Tavi.

Tavi 25. adgilebi sareklamo gancxadebebis gakvrisaTvis, flaierebi Tavi 25. adgilebi sareklamo gancxadebebis gakvrisaTvis, flaierebi 

(sareklamo furclebi), mosaxevi dasakrobebi da `cxeli~ adgilebi(sareklamo furclebi), mosaxevi dasakrobebi da `cxeli~ adgilebi

herbalaifi gTavazobT mowonebuli simbolikis 

farTo arCevans. es nimuSebi, romlebic periodulad 

ganaxldeba, xelmisawvdomis gadmosatvirTad 

ge.MyHerbalife.com-ze, informacia maT Sesaxeb aseve 

SegiZliaT miiRoT herbalaifis distributorebTan 

muSaobis ganyofilebaSi telefonze 8 800 707070 

(ufaso xazi). distributorebis mier gamoyenebul 

simbolikas aseve SeuZlia gamoiyenos es Sablonebi 

an sareklamo gancxadebis sxva teqsti herbalaifis 

oficialuri nebarTvis Semdeg da arsebiTi cvlilebis 

gareSe. dasaSvebi cvlilebebi – distributoris 

identifikaciisaTvis, sakontaqto informaciisaTvis da 

wonaSi daklebis maCveneblebisaTvis.

wesi 25-wesi 25-A. adgilebi sareklamo gancxadebebis . adgilebi sareklamo gancxadebebis 

gakvrisaTvisgakvrisaTvis

kerZo sakuTreba:kerZo sakuTreba:

distributorebs SeuZliaT gaakran sareklamo 

gancxadebebi kerZo sakuTrebis obieqtebze gamoyenebadi 

kanonebis da amgvari sakuTrebis mflobelis 

werilobiTi Tanxmobis dacvisas. herbalaifi gTavazobT 

“werilobiT Tanxmobas sareklamo gancxadebebis 

gakvraze kerZo sakuTrebaze”, romlis CatvirTva 

distributorebs SeuZliaT da gamoiyenon 

ge.MyHerbalife.com-ze, an miiRon herbalaifis 

distributorebTan muSaobis ganyofilebaSi 

telefonze 8 800 707070 (ufaso xazi).

sareklamo gancxadebebi, an sxva masalebi SeiZleba 

SeumCneveli iyos quCidan an trotuaridan. sareklamo 

gancxadebebis gakvra an gavrceleba pirad ofisTan 

an sxva adgilebTan, sadac xorcieldeba herbalaifis 

komerciuli saqmianoba, ar unda moxdes ise, rom 

miiqcios mZRolebis an fexiT mosiaruleTa yuradReba.

sazogadoebrivi sakuTreba:sazogadoebrivi sakuTreba:

distributorebma ar unda gaakran sareklamo 

gancxadebebi sazogadoebrivi sakuTrebis obieqtebze, 

kavSirgambulobis xazebisa da eleqtrogadacemebis 

boZebis, gare ganaTebis boZebis, SuqniSnebis, sadgomis 

mricxvelebis an sagzao niSnebis CaTvliT.

wesi 25-wesi 25-B. mosaxevi dasakrobebi, flaierebi da . mosaxevi dasakrobebi, flaierebi da 

“cxeli” adgilebi“cxeli” adgilebi

mosaxevi dasakrobebi, flaierebi da “cxeli” adgilebi 

SeiZleba gamoyenebuli iqnas im pirobiT, rom maTi 

Sinaarsi da gamoyenebis xerxi icavs sxva pirTa 

uflebebs, herbalaifis distributorebis yofaqcevis 

wesebs da principebs, herbalaifis nebismier sxva wesebs 

da kanonmdeblobas. nebadarTuli gamoyenebis magaliTs 

warmoadgens flaierebis gakvra gancxadebebis dafebze 

da sxva adgilebze, sadac nebadarTulia sareklamo 

gancxadebebis an komerciuli Setyobinebebis gakvra.

wesi 25-wesi 25-C. zogadi wesebi. zogadi wesebi

distributorebma unda daicvan yvela gamoyenebadi 

sakanonmdeblo normebi, dadgenilebebi da brZanebebi 

herbalaifis produqtebis reklamirebis da winwawevis 

an Semosavlis miRebis SesaZleblobis procesSi.
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miuxedavad imisa, rom herbalaifi uzrunvelyofs 

xelmZRvanelobas da, zog SemTxvevaSi, akisrebs 

damatebiT SezRudvebs, distributori, rogorc 

damoukidebeli mewarme, pasuxs agebs imis gansazRvraze, 

rasac iTxovs kanoni.

am wesiT moculi yvela masalaSi unda iyos 

miTiTebuli im distributoris saxeli da safosto 

indeqsi (an piradi telefonis nomeri), romelic 

akravda an avrcelebda masalas.

ar SeiZleba aranairi masalebis gakvra bankomatebze, 

satelefono aparatebze, savaWro aparatebze an 

benzotumboebze an gakvra im xerxiT, romelic qmnis 

diskomforts.

masalebi unda swrafad gauqmdes nebismieri 

samTavrobo struqturis, sakuTrebis mflobelis 

(Tanxmobis amoRebis SemTxvevaSi) an herbalaifis 

kompaniis moTxovnis Semdeg.

es wesi savaraudod periodulad ganaxldeba. 

distributorebi valdebulni arian gadaamowmon es wesi 

ganaxlebebis saganze, ewvion veb-saits ge.MyHerbalife.com 

■

■

■

an darekon herbalaifis distributorebTan muSaobis 

ganyofilebaSi telefonze +7495  729 50 30. is masalebi, 

romlebic ar Seesabameba gabaxlebul wesebs, unda 

amoRebul iqnas an dauyovnebliv waiSalos.

wesi 25-wesi 25-D. jarima darRvevisaTvis. jarima darRvevisaTvis

am wesis darRvevebs SeiZleba moyvebodes seriozuli 

Sedegebi, formaluri sayvedurebis, mniSvnelovani 

jarimebis, yidvis upiratesi uflebis SeCerebis an 

sadistributoro saqmianobis dasrulebis CaTvliT. 

im SemTxvevebSi, rodesac miwaTmflobels, sakuTrebis 

mflobels an saxelmwifo xelisuflebis organis 

waeyeneba angariSi gasufTavebisaTvis garemomcveli 

garemos an misi komponentebis dabinZurebisagan, 

es xarjebi unda gaiRos (an herbalaifis arCeviT, 

herbalaifis mier anazRaurebuli) pasuxismgebelma 

distributorma. jarimebi ganisazRvreba herbalaifis 

kompaniis erTpirovnuli da absoluturi 

Sexedulebisamebr.

Tavi 26. eleqtronuli marketingi da produqciis winwawevaTavi 26. eleqtronuli marketingi da produqciis winwaweva

wesi 26-wesi 26-A. aucileblad aRiaron urTierToba . aucileblad aRiaron urTierToba 

herbalaifTan, Tu saSinao gverdebze moyvanilia herbalaifTan, Tu saSinao gverdebze moyvanilia 

korporaciuli logotipi / niSanikorporaciuli logotipi / niSani

im distributorebs, romlebic muSaoben veb-saitebze 

da dakavSirebulni arian herbalaifis saqmianobasTan, 

SeuZliaT ganaTavson Herbalife® logotipebi da 

herbalaifis sxva sasaqonlo niSnebi TavianT saitebze, 

am dros TavianT urTierTobas kompaniasTan aRiareben 

fraziT: `herbalaifis damoukidebeli distributori~ 

gamoyofil adgilas saxlis gverdze, romelic Cndeba 

igive zomiT, rac danarCeni teqsti. es fraza unda 

gamoCndes TiToeul veb-gverdze, sadac aris logotipi 

an sasaqonlo niSani. ar SeiZleba sityvebi da frazebi, 

romelnic dakavSirebulni arian sasaqonlo / saavtoro 

uflebasTan, gamoyenebuli iqnas veb-saitis domenis 

saxelSi (URL), raime gverdebis saTaurebSi veb-saitebis 

farglebSi (saSinao gverdis CaTvliT, magram ara misi 

SemofargvliT), eleqtronuli fostis misamarTebSi.

wesi 26-wesi 26-B. domenis saxeli, eleqtronuli fostis . domenis saxeli, eleqtronuli fostis 

misamarTi da veb-saitimisamarTi da veb-saiti

distributorebs ar SeuZliaT gamoiyenon 

“herbalaif”-is saxelwodeba, “herbalaif”-is 

savaWro saxelwodebebi, “herbalaif”-is produqtis 

saxelwodebebi an herbalaifis sxva inteleqtualuri 

sakuTreba (an nebismieri maTTan dakavSirebuli 

cvlilebebi) domenebis saxelebSi (URL), raime 

gverdebis saTaurebSi veb-saitebis farglebSi (saSinao 

gverdis CaTvliT, magram ara misi SemofargvliT), an 

eleqtronuli fostis misamarTebSi. miuxedavad amisa, 

herbalaifis saxelwodeba da produqtis saxelwodebebi 

SeiZleba gamoyenebul iqnas saZiebo sistemis 

meta-tegebSi da mcire tegebSi. im SemTxvevaSi, rodesac 

domenis saxelwodeba arRvevs am wess, herbalaifs unda 

hqondes ufleba mosTxovos misi dauyovneblivi da 

ufaso gadacema herbalaifis kompaniaSi. es unda iyos 

damateba herbalaifis uflebebis sxva uflebebTan da 

dacvis saSualebebTan.

wesi 26-wesi 26-G. hipermiTiTebebi da asociaciebi. hipermiTiTebebi da asociaciebi

distributorebs ar SeuZliaT gamoiyenon mesame pirebis 

savaWro niSnebi, produqtis savaWro saxelwodebebi 

an produqtis saxelwodebebi (an nebismieri maTTan 

dakavSirebuli cvlilebebi) domenebis saxelebSi 

(URL), raime gverdebis saTaurebSi veb-saitebis 

farglebSi (saSinao gvrdis CaTvliT, magram ara misi 

SemofargvliT), eleqtronuli fostis misamarTebSi 

an meta-tegebSi, Tu maT ar eZebdnen da miiRes 

mflobelis winaswari werilobiTi Tanxmobis Semdeg. 

damoukidebelma distributorebma unda daicvan da 

gaanTavisuflon herbalaifis kompania mesame piris 

raime fuladi valdebuleebisagan an moTxovnebebisagan, 

romlebic warmoiSva an dakavSirebulia damoukidebeli 

distributorebis mier mesame mxaris savaWro niSnebis, 

savaWro saxelwodebebis an produqtis saxelwodebebis 

gamoyenebasTan.

distributorebma unda miscen TavianT saitebSi 

miTiTeba:

1.  herbalaifis oficialur saSinao gverdze an 

sxva nebismier saitze, romelic Sesrulebulia 

herbalaifis kompaniis mier an emsaxureba mas.

2.  nebismieri sxva veb-saitebi, romlebsac isini 

emsaxureba herbalaifis produqtebis partiis win 

wawevis da Semosavlis miRebis mizniT.

3.  mesame mxaris sxva nebismieri veb-saitebi, romlebic 

exmarebian maT herbalaifis produqtebis partiis 

win wawevaSi da Semosavlis miRebis SesaZleblobaSi 

iqamde, sanam isini icaven wess 26-D “kavSiri sxva 

organizaciebTan” yofaqcevis wesebis am karSi.

wesi 26-wesi 26-D. kavSiri sxva organizaciebTan. kavSiri sxva organizaciebTan

distributorebs SeuZliaT ganaTavson TavianT veb-

saitebze mesame mxaris sareklamo gancxadebebi 

iqamde, sanam herbalaifis kompaniis erTpirovnuli da 

absoluturi msjelobiT, sareklamo Setyobinebebi:

1.  dakavSirebuli ar aris raime religiur an 

politikur organizaciasTan;

2.  zians ar ayenebs herbalaifis saxels an reputacias 

an mis distributorebs;

3.  sworad iyeneben momsaxurebis niSnebs, savaWro 

niSnebs, savaWro saxelwodebebs, produqtebis 

saxelwodebebs an herbalaifis sxva inteleqtualur 

sakuTrebas, da

4.  win ar waweven pirdapir an Suamavlebis meSveobiT 

pirdapiri gayidvebis an qseluri marketingis sxva 
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kompaniebs (SemoTavazebuli produqtebis miuxedavad) 

an raime produqtebs, romlebic konkurencias 

uweven herbalaifis mier gasayid produqtebs 

(kvebiTi Semcvlelebis, kvebiTi danamatebis da 

kosmetikuri saSualebebis CaTvliT, magram ara maTi 

SemofargvliT).

wesi 26-wesi 26-E. eleqtronuli fosta. eleqtronuli fosta

eleqtronuli fosta Ieleqtronuli fosta I

Semdgomi msjeloba da wesebi eleqtronul fostasTan 

dakavSirebiT saerTod miuRebelia distributorebis 

yvela qmedebaSi, romlic dakavSirebulia maT saqmian 

moRvaweobasTan “herbalaif”-is kompaniaSi. isini 

amateben nebismier Sesabamis kanonebs da iuridiul 

moTxovnebs. vinaidan kanonmdebloba am dargSi 

SedarebiT axalia da mudmivad viTardeba, Tavisi 

distributorebis komfortisaTvis (magram ara 

iurifiuli konsultaciis gawevis saxiT), herbalaifs 

SeuZlia ganaTavsos perioduli iuridiuli ganaxlebebi 

ge.Myherbalife.com-ze. savaraudod distributorebi 

ewvevian veb-saits da yuradRebiT gaecnobian mocemul 

informacias, miuxedavad amisa, distributorebs 

akisriaT erTpirovnuli pasuxismgebloba yvela 

gamoyenebadi kanonebis dacvaze. herbalaifi daJinebiT 

urCevs distributorebs periodulad ewvion Sesabamis 

saxelmwifo veb-saitebs, Tu gamoyenebadia, raTa Seityon 

yvelaze uaxlesi movlenebis Sesaxeb am dargSi.

1. zogadi informacia1. zogadi informacia

kompania “herbalaif”-ma miiRo Semdegi wesebi, 

raTa daicvas sakanonmdeblo normebi, romlebic 

akontroleben eleqtronuli fostis Setyobinebebis 

gamoyenebas reklamisaTvis an komerciuli produqtisa 

an momsaxurebis win wawevisaTvis, internet-saitis 

Sinaarsis CaTvliT, romelsac marTaven komerciul 

miznebSi. es wesebi gamoiyeneba yvela distributoris 

mimarT, romlebic win waweven herbalaifis produqtebis 

gayidvas an Semosavlis miRebis SesaZleblobas 

eleqtronuli fostis meSveobiT, imisda miuxedavad, 

hqonda Tu ara distributors adre saqmiani an piradi 

urTierTobebi mimRebTan. am wesebis Sesrulebaze uarma 

SeiZleba miiyvanos sanqciebTan Tqveni sadistributoro 

saqmianobis statusTan dakavSirebiT.

2. wesebi da gansazRvrebebi2. wesebi da gansazRvrebebi

SemdegSi moyvanili SezRudveebi an akrZalvebi 

exeba yvela distributors, romlebic agzavnian 

komerciul eleqtronul Setyobinebebs herbalaifis 

produqtebis winwawevisaTvis an Semosavlis miRebis 

SesaZleblobisaTvis:

a. distributorebs ekrZalebaT Setyobinebebis gagzavna, 

Tu distributors ar hqonia adre saqmiani an piradi 

urTierTobebi mimRebTan an mimRebma winaswar 

misca Tanxmoba Setyobinebebis miRebaze. “wina 

saqmiani urTierTobebi” gulisxmobs urTierTobebs, 

romlebic Camoyalibebulia nebayoflobiTi, 

ormxrivi SeTaxnmebis safuZvelze distributorsa 

da mimRebs Soris wina yidvis an mimRebis garigebis 

safuZvelze. “piradi urTierTobebi” gulisxmobs 

iseT urTierTobebs, romlebic dafuZnebulia mimRebis 

rogorc ojaxis wevris, megobris an nacnobis 

statusze distributoris mimarT. “mtkicebiTi 

Tanxmoba” gulixsmobs, rom mimRebma aSkarad misca 

Tanxmoba Setyobinebis mimRebs, an distributoris 

mkafio da naTels moTxovnaze pasuxad aseTi 

SeTabxmebis Sesaxeb, an mimRebis sakuTari 

iniciativiT Tanxmoba aucileblad unda exebodes 

Setyobinebebis miRebas herbalaifis produqtebis an 

Semosavlis miRebis SesaZleblobis Sesaxeb.

b. distributorebs ekrZalebaT nebismieri 

eleqtronuli Setyobinebis wyaros damalva. 

TiToeuli Setyobineba unda moicavdes saTauris 

zust informacias. “saTauris informacia~ 

guslisxmobs wyaros, mizans da samarSruto 

informacias, romelic mimagrebulia TiToeul 

gancxadebaze, domenis sawyisi saxelis da 

eleqtronuli fostis sawyisi mimasamarTis CaTvliT, 

aseve nebismier sxva informacias, romelic axdens 

Setyobinebis gamgzavni piris identificirebas.

c. TiToeuli Setyobinebis striqonma “from / visgan” unda 

zustad miuTiTos Setyobinebis pirs-avtors.

d. TiToeuli Setyobinebis striqonma “subject / Tema” ar 

unda Seiyvanos SecdomaSi mimRebi Setyobinebis 

SinaarsTan an TemasTan dakavSirebiT.

e. TiToeul SetyobinebaSi unda iyos mocemuli 

eleqtronuli fostis samuSao uku misamarTi an 

internet-meqanizmi, raTa mimRebs SeeZlos pasuxad 

gaugzavnos eleqtronuli fostis Setyobineba an 

Setyobinebis sxva forma internetis safuZvelze, 

moTxovniT SemdgomSi ar gaagzavnos eleqtronuli 

fostis komerciuli Setyobinebebi eleqtronuli 

fostis misamarTze, sadac Setyobineba iyo miRebuli 

(`moTxovna akrZalvaze~). TiTeoulma Setyobinebam 

unda uzrunvelyos mkafio da naTeli uwyeba 

akrZalvaze moTxovnis gakeTebis SesaZleblobaze da 

rogor unda gakeTdes igi.

f. distributorebs ekrZalebaT komerciuli 

Setyobinebis inicireba an gagzavna eleqtronuli 

fostiT mimRebTan, romelmac gaakeTa moTxovna 

akrZalvaze 10 samuSao dReze met vadaSi moTxovnis 

miRebis Semdeg. TiToeulma distributorma unda 

Seadginos da awarmoos Tavisi sakuTari sia. ar 

gaugzavnis Setyobinebebi (“DNE sia”) yvela moTxovnis 

dakvirvebisaTvis da aRricxvisaTvis.

g. TiToeuli Setyobineba unda moicavdes 

distributoris moqmed safosto misamarTs.

h. nebismierma distributorma, romelic iyenebs 

siis damoukidebel mimwodebels an potenciuri 

klientebis generators eleqtronuli fostis 

misamarTebis misaRebad, unda daadasturos, rom 

TiToeuli adresati, romelic miRebulia mocemuli 

mimwodeblisgan an servisisgan, ar aris CarTuli 

distributoris DNE siaSi masTan raime komerciuli 

Setyobinebis gagzavnamde, romc siis damoukidebelma 

mimwodebelma an potenciuri klientebis generatorma 

gamoacxados, rom “adresati” “nabeyoflobiT 

daTanxmda” komerciuli Setyobinebebis miRebaze 

an misca “Tanxmoba” an “nebarTva” an nebismieri 

sxva miTiTeba, rom mas surs miiRos komerciuli 

Setyobinebebi.

i. distributorebs ekrZalebT gayidon, gascen 

ijariT, gacvalon an sxvagvarad gadascen an 

gaxsnan eleqtronuli fostis misamarTi im pirisa, 

romlisganac distributorma miiRo moTxovna 

akrZalvaze.

j. distributorebs ekrZalebaT Setyobinebebis, 

adresatebis eleqtronuli fostis misamarTebis 

miReba eleqtronuli fostis misamarTebis 

Segrovebis an Setevis “gadarCeva leqsikonSi”-s 

meSveobiT. “eleqtronuli fostis misamarTebis 

Segroveba” miekuTvneba ПО-s an sxva 

avtomatizirebuli saSualebebis gamoyenebas 

eleqtronuli fostis misamarTebis Sesagroveblad, 

romlebic miTiTebulia internet-saitze an 

onlain servisze, romelic SeiZleba moicavdes 

Tematur Catebs, forumebs an onlain katalogebs. 

eleqtronuli fostis misamarTebis Segroveba aseTi 
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wyaroebidan akrZalulia, Tu wyaro miuTiTebs, rom 

veb-saitis an onlainis servisis operatori ar 

waradgens, ar gayidis an sxvagvarad gadascems im 

misamarTebs, romlebsac mxars uWers veb-saiti an 

onlain servisi, nebismier sxva pirs komerciuli 

eleqtronuli Setyobinebebis inicirebis mizniT. 

“Seteva gadarCeva leqsikonSi” miekuTvneba 

avtomatizirebul saSualebebs, romlebic gamoiyeneba 

eleqtronuli fostis SesaZlebeli misamarTebis 

generaciisaTvis saxelebis, asoebis an ricxvebis 

kombinirebis gziT mravlobiT SewyobebSi.

k. distributorebs ekrZalebaT testuri draiverebis 

an sxva avtomatizebuli saSualebebis gamoyeneba 

eleqtronuli fostis saaRricxvo Canawerebis 

didi ricxvis an momxmarebelTa saaRricxvo 

Canawerebis registraciisaTvis, eleqtronuli fostis 

komerciuli Setyobinebebis gasagzavnad.

l. “potenciuri klientebis generatorebi” (aseve 

cnobili rogorc potenciuri klientebis 

servisebi an mimwodeblebi) iyeneben marketingul 

meTodikebs potenciuri damkveTebis monacemebis 

warsadgenad Tavisi klientebisaTvis. herbalaifi 

ukrZalavs distributorebs potenciuri klientebis 

gayidvas, magram maT SeuZliaT damoukidebeli 

mimwodeblebis da servisebis rekomendireba sxva 

distributorebisaTvis, magram distributors ar 

SeuZlia raime kompensaciis miReba (pirdapir an 

Suamavlebis meSveobiT) potenciuri klientebis 

Sesaxeb informaciis sanacvlod. romelic iwvevs 

potenciuri klientebis gayidvebs an sxva daxmarebas 

gayidvaSi. zogierTi distributori yidulobs 

“potenciur klientebs”, raTa Seityos, SeuZlia Tu 

ara potenciuri klienti iyos dainteresebuli 

herbalaifis produqtebis yidvaSi an herbalaifSi 

Semosavlis miRebis SesaZleblobaSi. unda 

gaxsovdeT, rom zogierTi wamyvani generatori 

iyenebs im meTodebs, romelTac SeuZliaT daarRvion 

sakanonmdeblo normebi, romlebic zRudaven 

Setyobinebebis gagzavnas. potenciur klientTan 

kontaqtis Sedegebi, romlis Sesaxebac informacia 

iyo nayidi an warmodgenili im samsaxuris mier, 

romelic iyenebs muSaobis saeWvo meTodebs, 

SeiZleba iyos Zalian seriozuli, maSinac ki, Tu 

distributori keTilsindisierad TanamSromlobs. 

distributori pasuxismgebelia sakanonmdeblo 

normebis codnaze da dacvaze da imis gansazRvraze, 

rom misma partniorebma komerciul saqmianobaSi 

aseve ician da icaven am normebs. distributorma 

unda Seiswavlos potenciuri klientebis wris 

gansazRvris meTodebi, romlebic iyeneben serviss 

da daadasturos meTodebis Sesabamisoba gamoyenebad 

sakanonmdeblo normebTan. magaliTad, zogierTma 

sakanonmdeblo normebma SeiZleba moiTxovon, rom 

potenciuri klientebis serviss, romelic iyenebs 

spams potenciur klientebTan kontaqtisaTvis, hqondes 

winaswari Tanxmoba kontaqtze am mimRebebisagan. 

iqamde, sanam distributorebi ar miiReben werilobiT 

dasturs imisa, rom meTodebi SesabamisobaSia 

sakanonmdeblo normebTan, herbalaifis yofaqcevis 

wesebTan, distributorebi ver SeZleben potenciuri 

klientis monacemebis yidvas an gamoyenebas, romlebic 

warmodgenilia am samsaxuris mier. distributorebs 

unda axsovdeT TavianTi sakuTari moqmedebebi da 

potenciuri klientebis Sesaxeb monacemebis SeZenis 

SemTxvevaSi unda daicvan gamoyenebadi sakanonmdeblo 

normebi da kompaniis normebi. damatebiTi 

uflebebisa da uflebebis dacvis saSualebebis 

garda, herbalaifis kompanias unda hqondes ufleba 

SeaCeros, daasrulos an miiRos sxva disciplinaruli 

zomebi sadistributoro saqmianobasTan dakavSirebiT, 

romelic iyenebs monacemebs potenciuri klientebis 

Sesaxeb, miRebulia miRebulia ukanono saSualebebiT 

an iyenebs monacemebs, romlebic ar icaven herbalaifis 

kompaniis distributorebis yofaqcevis wesebs da 

principebs, herbalaifis kompaniis sxva nebismier 

wesebs da sakononmdeblo normebs am SemTxvevaSi.

wesi 26-wesi 26-F. eleqtronuli fostiT momsaxurebiT . eleqtronuli fostiT momsaxurebiT 

sargeblobis Sewyvetasargeblobis Sewyveta

distributorema dauyovnebliv unda Sewyviton 

eleqtronuli fostiT momsaxurebiT sargebloba 

raime moTxovnis an sarCelis Sesaxeb saxelwmifo 

xelisuflebis organodan Setyobinebis miRebisTanave 

eleqtronul fostasTan maT muSaobasTan dakavSirebiT. 

distributorebma dauyovnebliv unda Seatyobinon 

yvela moTxovnis an Setyobinebis Sesaxeb herbalaifis 

distributorTa samsaxurs. garda danarCeni uflebebisa 

da uflebebis dacvis saSualebebis, herbalaifis 

kompania uflebas itovebs SeaCeros, daasrulos 

an miiRos sxva disciplinaruli sadistributoro 

saqmianobasTan dakavSirebiT, romelic ar icavs am wess, 

herbalaifis kompaniis distributorTa yofaqcevis 

wesebsa da principebs, herbalaifis kompaniis nebismier 

sxva wesebs da sakanonmdenlo normebs.

wesi 26-wesi 26-G. Ziebis meqanizmi reklamaSi. Ziebis meqanizmi reklamaSi

herbalaifis kompaniisa da produqtebis dasaxeleba 

SeiZleba gamoyenebul iqnas saTauris meta-tegebSi da 

tegebSi saZiebo sistemaSi. im SemTxvevaSi, Tu domenis 

saxeli arRvevs am wess, herbalaifs unda hqondes 

ufleba dauyovnebliv moiTxovos mflobeli da ufasod 

gadasces igi herbalaifs.

distributorebisaTvis nebadarTulia ganaxorcielon 

herbalaif® produqtebis partiis reklamireba da 

Semosavlis miRebis SesaZlebloba internetis saZiebo 

sistemebSi, magram maT SeuZliaT gamoiyenon mxolod 

is sityvebi da frazebi, romlebic iyo winaswar 

mowonebuli herbalaifis mier am mizmebisaTvis. es 

SezRudva miekuTvneba URL-s, saTauris tegs, 25-sityian 

aReras, sakvanZo sityvebs, romlebic Seadgenen meta 

tegs, gamosaxulebis tegebs, romlebic aRweren saitis 

gamosaxulebebs, sponsirebul sareklamo Setyobinebebs, 

romlebsac distributorebi yiduloben saZiebo 

sistemebSi, da nebismier sxva faqtors, romelic 

miekuTvneba gverds da gamoyenebulia saZiebo 

sistemebiTT veb-saitis reitingebis gansazRvrisas. 

sakvanZo sityvebis sia, romelTac SeuZliaT 

ganaxorcielon Tqveni saZiebo sistemis reitingis 

optimizacia, da mowonebuli reklamis frazebis sia 

SegiZliaT miiRoT herbalaifis distributorebis 

muSaobis ganyofilebaSi telefoze 8 800 707070 

(ufaso xazi) an veb-saitze ge.MyHerbalife.com. es siebi 

SeiZleba periodulad ganaxldes distributorebma 

unda regularulad gadaxedon siebi da maSinaTve 

uzrunvelyon maTi Sesabamisoba reklamasTan.

wesi 26-wesi 26-H. upiratesobis miReba Ziebis meqanizmis . upiratesobis miReba Ziebis meqanizmis 

gamoyenebisasgamoyenebisas

distributorebs ar SeuZliaT gamoiyenon raime 

iseTi SecdomaSi Semyvani an TaRliTuri taqtikebi 

(rogorc ganisazRvreba herbalaifis erTpironuli 

da absoluturi msjelobiT), raTa aamaRlon TavianTi 

upratesobis indeqsi saZiebo sistemebSi.

wesi 26-wesi 26-I. veb-serverebis SemoTavazeba. veb-serverebis SemoTavazeba

distributorebma, romlebic gvTavazoben raime 

veb-serverebs Suamavlis meSveoboT, unda mudmiv 

safuZvelze warudginon yovel mimRebs martivi, 

pirdapiri formiT gamyidvlis / momsaxurebis 

mimwodeblis saxeli, misamarTo, telefonis da faqsis 

nomrebi da eleqtronuli fostis misamarTi.

106 moqcevis wesebi da distributorTa qcevis normebi



wesi 26-wesi 26-J. herbalaif® produqciis SemoTavazeba . herbalaif® produqciis SemoTavazeba 

auqcionzeauqcionze

auqcionebi da gayidvebi auqcionis saitebze asusteben 

pirad urTierTobebs, romlebic distributorebma 

unda ganaviTaron Tavis klientebTan, iseve rogorc 

savaWro niSani da herbalaifis kompaniis imiji. amitom, 

distributorebs ar SeuZliT (pirdapir an nebismieri 

Suamavlis an saSuamalo saagantos meSveobiT) 

SesTavazon an Tanamonawileoba miiRon herbalaifis 

produqtebis SemoTavazebas gasayidad, iSuamdgomlos an 

miiRos Ria gancxadebebi. es akrZalva moicavs, magram 

ar izRudeba, Suamdgomloba an ganacxadebis miReba 

internetSi herbalaifis produqtebze, komerciuli 

auqcionis veb-saitebidan an onlainis auqcionis 

moednebze, romlebic gansazRvrulia herbalaifis 

mier imisaTvis, raTa hqondeT auqcionis centri, 

arian akZaluli komerciuli arxebi, Tundac roca 

SemoTavazebuli gayidvebi xorcieldeba fiqsirebuli 

fasis mixedviT.

wesi 26-wesi 26-K. saerTaSoriso biznesi. saerTaSoriso biznesi

im distributorebma, romlebic gegmaven saqmian 

RonisZiebas saerTaSoriso bazrebze sakuTari 

an sxva veb-saitebidan, unda daicvan herbalaifis 

distributorTa yofaqcevis wesebi da principebi, 

herbalaifis nebismier sxva wesebi, aseve yoveli 

qveynis sakanonmdeblo normebi da dadgenilebebi, 

romelsac aqvT iurisdiqcia maT komerciul da 

internet-moqmedebebze, maTi CaTvliT, magram ara 

SemofargvliT. wesebiT, sakanonmdeblo normebiT 

da dadgenilebebiT, romlebic exeba momxmareblis 

konfedencialurobas, kerZo cxovrebis xelSeuxeblobis 

uflebebs, SezRudvebs satelefono marketingze 

da SezRudvebs marketingze internetis meSveobiT. 

miTiTebebi produqtebze SeiZleba iyos mxolod im 

produqtebSi, romlebic iyideba gansazRvrul qveyanaSi, 

sadac igzaneba amgvari informacia.

wesi 26-wesi 26-L. debuleba konfedencialurobis Sesaxeb. debuleba konfedencialurobis Sesaxeb

distributoris veb-saitebs, romlebic win waweven 

herbalaifis produqcias ab Semosavlis miRebis 

SesaZleblobas, an nebismieri sxva urTierTobebi 

herbalaifTan, unda hqondeT momxmarebelTa saitis 

mxardaWera, Seasrulon kanonebi kerZo cxovrebis 

xelSeuxeblobis Sesaxeb TiToeul qveyanaSi, saidanac 

isini Rebuloben momxmareblis informacias. 

distributorebma unda ganaTavson SesamCnev adgilas 

“debuleba konfedencialurobis Sesaxeb”, romelic 

acnobebs momxmareblebs, namdvilad grovdeba Tu ara 

maTi piradi informacia da rogor iqneba gamoyenebuli 

mocemuli informacia.

wesi 26-wesi 26-M. klientus monacemebi. klientus monacemebi

distribuorebs ar SeuZliaT gayidon, gacvalon 

an gamoiyenon saitis klientTa an momxmarebelTa 

monacemebi, gamoricxaven herbalaifis produqtebTan 

dakavSirebuli monacemebi an Semosavlis miRebis 

SesaZlebloba herbalaifis kompaniaSi. Tu nebismieri 

fizikuri an iridiuli piri moiTxovs maTi 

monacemebis konfedencialurobas, maSin distributotma 

dauyivnebliv unda miiRos dasamuSaveblad es moTxovna.

wesi 26-wesi 26-N. piradi yofaqcevis standarti. piradi yofaqcevis standarti

distributorebs ar SeuZliaT gascen, gaagzavnon 

fostiT an gaavrcelon internetis saSualebiT iseTi 

masalebi, romlebic damkvidrebuli azriT, imisda 

miuxedavad, miekuTvnebian Tu ara isini herbalaifis 

kompanias, Seicaven sicrues, damcirebas, Seuracxyofas, 

pornografias.

wesi 26-wesi 26-O. arasanqcionirebuli wvdoma . arasanqcionirebuli wvdoma 

kompiuterTankompiuterTan

distributorebs ar SeuZliaT Caerion an 

ganaxorcielon nebismieri qmedeba, romelic iwvevs 

veb-saitebis herbalifegeorgia.com, ge.MyHerbalife.com an sxva 

veb-saitebis konfliqts an dazianebas, romlebsac aqvT 

herbalaifis an misi distributorebis mxardaWera, da 

amasTan erTad, maT ar SeuZliaT miiRon ar ecadon 

miiRon wvdoma kompiuterul sistemebTan an qselebTan, 

romlebic dakavSirebulia am saitebTan an nebismier 

sxva saitebTan winaswari werilobiTi nebarTvis an 

avtorizaciis gareSe herbalaifis kompaniisagan.

wesi 26-wesi 26-P. audio / video Canawerebi. audio / video Canawerebi

distributors ar SeuZlia asaxos an axsenos 

romelime produqtis, savaWro niSnebis saxelwodeba 

an herbalaifis dasaxelebebs nebismier audio-

video CanawerebSi, romlebic Sesrulebulia 

distributorisaTvis, misi saxeliT an misi 

miTiTebiT, im situaciis garda, rodesac Canaweri iyo 

nebadarTuli gamosayeneblad herbalaifis kompaniis 

mier. damatebiTi informaciisaTvis audio / video 

Canawerebis gamoyenebasTan dakavSirebiT socialur 

garemoSi ixileT wesi 27-G: fotosuraTebi, video / audio 

Canawerebi.

wesi 26-wesi 26-Q. televizia, sakabelo televizia, radio . televizia, sakabelo televizia, radio 

da mauwyebloba Tanamgzavridanda mauwyebloba Tanamgzavridan

distributors ekrZaleba raime audio-video Canawerebis 

translireba, romlebic exeba, romlebic asaxaven an win 

wasweven pirdapir an Suamavlis meSveoboT herbalaifis 

saxelwodebas, produqtebs, masalebs, saqmiani RonisZiebis 

SesaZleblobas an misi saqmiani moRvaweobis warmoebis 

meTodebs, Semdegi mowonebuli reklamis garda:

herbalaifis damoukidebelo distributori

mommarTeT produqtebis an saqmiani moRvaweobis 

SesaZleblobis sakiTxTan dakavSirebiT

(distributoris saxeli da telefonis / faqsis nomeri

an eleqtronuli fostis misamarTi)

wesi 26-wesi 26-R. reklama televiziaSi. reklama televiziaSi

rodesac kompania “herbalaifi” unda gamovides 

televiziaSi, Tanamgzavrul televiziaSi an 

radiosadgurze, arc erT distributors ar SeuZlia 

misces sareklamo gancxadeba am sadgurze an 

satelevizio arxze nebismier dros erTi saaTis 

ganmavlobaSi herbalaifis gamosvlamde da mis Semdeg, 

Tundac imis gaTvaliswinebiT, rom aseTi reklama 

SeiZleba Seesabamebodes herbalaifis sareklamo 

instruqciebs an sxva wesebs.
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Tavi 27. masobrivi informaciis saSualebebiTavi 27. masobrivi informaciis saSualebebi

Sesavali:Sesavali: socialuri saitebi, rogorebicaa 

Twitter, YouTube, MySpace, Facebook da qseluri 

Tanasazogadoebebi (rogorebicaa blog-saitebi) 

warmoadgenen dResdReobiT metad popularul 

saitebs internetSi. piradi kontaqtebi warmoadgenen 

herbalaifis saqmiani moRvaweobis erT-erT Semdgens, 

amitom am saitebs SeuZliaT SemogTvazon mniSvnelovani 

meqanizmebi da SesaZlblobebi, romelTa gamoyenebasac 

Tqven moindomebT damoukidebeli distributorebis 

saxiT kontaqtebis dasamyareblad.

qvemoTmoyvanili wesebi gamoiyeneba Tqvens saqmianobaSi 

onlainis socialur qselebTan da iyo damuSavebuli 

herbalaifis savaWro niSnis, saxelwodebis, logotipebis, 

aseve Tqveni saqmiani operaciebis dasacavad da Tavidan 

asacileblad.

27-27-A. pasuxismgebloba Setyobinebebis . pasuxismgebloba Setyobinebebis 

gamoqveynebazegamoqveynebaze

distributorebi pasuxs ageben yvela im 

Setyobinebaze, romlis Sinaarsic dakavSirebulia 

herbalaifis kompaniasTan, qveyndeba onlainSi, 

blogebis, videorolikebis, komentarebis da 

sxva nebismieri formebis CaTvliT, magram ara 

SemofargvliT, romelTa garCeva SesaZlebelia imisda 

miuxedavad, floben Tu ara distributorebi, muSaoben 

Tu akontroleben veb-saits

distributorebma unda gadaamowmon im masalebis 

utyuaroba, romelTa gamoqveynebasac isini apireben 

on-lainSi, raTa uzrunvelyon informaciis siswore 

da sizuste

im distributorebma, romlebic iyeneben socialur 

qselebSi gamosvlebs rogorc herbalaifSi TavianTi 

saqmiani moRvaweobis nawils, unda naTlad da 

mkveTrad gaecnon xalxs (herbalaifis damoukidebeli 

distributoris saxelis da Tanamdebobis 

dasaxelebiT) profilis SeuzRudavi, yvela 

momxmareblisaTvis Ria awyobebis meSveobiT

distributorebma unda miuTiTon TavianTi saxelebi 

srulad yvela gamoqveynebebSi socialur qselebSi 

da naTlad da mkveTrad warmogvidginon sakuTari 

Tavi herbalaifis damoukidebel eqspertebad. 

anonimuri gamoqveynebebi an fsevdonimebis gamoyeneba 

ikrZaleba

27-27-B. sazogadoebrivi informaciis masobrivi . sazogadoebrivi informaciis masobrivi 

saSualebebi rogorc gayidvebis da reklamis saSualebebi rogorc gayidvebis da reklamis 

forumiforumi

socialuri qselebis saitebi qmnian urTierTobebs 

saitebs Soris. urTierTobebis awyoba warmoadgens 

gayidvebis procesis mniSvnelovan nawils, da 

mocemuli saitebi SeiZleba sasargeblo iyos 

distributorebisaTvis. miuxedavad amisa, socialuri 

saitebis gamoyeneba ar SeiZleba forumis saxiT 

yidva-gayidvis garigebebis Casatareblad. onlain 

gayidvebi SeiZleba Catardes mxolod herbalaifis 

damoukidebeli distributoris saitidan.

27-27-C. dezmaorientirebeli gamoqveynebebi da . dezmaorientirebeli gamoqveynebebi da 

pretenziebipretenziebi

distributorebi unda iyvnen zusti marTali 

biografiuli cnobebisa da saregistracio monacemebis 

gamoqveynebisas.

yvela pretenzia, warmodgena da mowmoba, imis CaTvliT, 

romlebic dakavSirebulia wonaSi daklebasTan, 

■

■

■

■

produqtis efeqturobasTan da finansur SedegTan 

(Semosavlis CaTvliT) unda iyos kanonieri, samarTliani 

da ar Seiyvanis xalxi SecdomaSi. maT unda hqondes 

sakmarisi faqtobrivi dasabuTeba da unda iyon 

ganmartebuli werilobiT formiT gamoqveynebis 

an Setyobinebis sxva saxeobis win. pretenziebi, 

warmodgenebi da mowmobebi aseve unda Seesabamebodes 

moTxovnebs da warmodgenebs, romlebic Sesrulebulia 

herbalaifis mimdinare marketingul gamoqveynebaSi an 

herbalaifis produqtebis namdvil sasaqonlo niSnebze.

pretenziebis Sedgenisas distributorebma unda 

daicvan yvela gamosayenebel wesebs da kanonebs. es 

moicavs, magram ar Semoifargleba samarTlebrivi 

damatebiT SeniSvnebis gamoyenebiT, romlebic saWiroa 

pretenziebis yvela tipisaTvis (Semosavali, cxovrebis 

wesi, produqtis efeqturoba da wonaSi dakleba). 

magaliTad: yvela pretenzias da warmodgenas, 

romelic dakavSirebulia wonaSi daklebasTan, 

mowmobebis CaTvliT, unda daerTos Semdgi damatebiTi 

SeniSvna, romelic ganlagebulia SesamCnev adgilas. 

samarTlebrivi damatebiT SeniSvnis zoma ar unda iyos 

10-ze mcire da dabeWdili unda iqnas pretenziebis 

TiToeul gverdze.

“Sedegebi tipiuri ar aris. calkeuli Sedegebi iqneba 

varirebuli”.

distributorebma unda CarTon es Setyobineba 

pretenziebis Sedgenisas TavianT sakuTar 

SedegebTan an sxva piris SedegebTan dakavSirebiT, 

romlebic dakavSirebulia herbalaif®. produqtebis 

gamoyenebasTan. karieuli zrdis bolo wignis 

pretenziebis da warmodgenebis karSi aris 

samarTlebrivi damatebiTi SeniSvnebi da detalebis 

Sesabamisi ganTavseba pretenziebis yvela tipisaTvis 

(Semosavali, cxovrebis wesi, produqtis efeqturoba 

da wonaSi dakleba), vinaidan kanonmdebloba am 

dargSi mudmivad icvleba, distributorebisaTvis 

daxmarebis saxiT (magram ara iuridiuli konsultaciis 

warmodgeniT), herbalaifs SeuZlia gamoaqveynos 

winamdebare wesis ganaxlebebi 

ge.MyHerbalife.com-ze. aucilebelia, rom distributorebi 

ewvion mocemul veb-saits da yuradRebiT gadaxedon 

wesebs, rekomendaciebs, an cvlilebebs.

27-27-D. mesame mxaris inteleqtualuri sakuTrebis . mesame mxaris inteleqtualuri sakuTrebis 

gamoyenebagamoyeneba

distributorebs ar SeuZliaT gamoiyenon savaWro 

niSnebi, savaWro saxelwodebebi an mesame mxaris 

produqtebi (an maTi raime cvlilebebi), teqstebi, 

fotosuraTebi, videorgolebi an grafikuli 

gamosaxulebebi, romlebic miekuTvneba an Seqmnilia 

mesame mxaris mier, Tu isini ar eZebdnen da poulobdnen 

winaswar werilobiT Tanxmobas mflobelisagan. D

mesame mxaris mTel inteleqtualur sakuTrebas unda 

hqondes Sesabamisi miTiTeba, rogorc mesame mxaris 

sakuTreba, da distributorebma unda daicvan yvela 

SezRudva da piroba, romelsac inteleqtualuri 

sakuTrebis mflobeli akisrebs mis gamoyenebaze.

27-27-E.E. kompania herbalaifis savaWro markebis,  kompania herbalaifis savaWro markebis, 

logotipebis da aqtivebis gamoyenebalogotipebis da aqtivebis gamoyeneba

distributorebma, SeiZleba gamoiyenon herbalaifis 

savaWro marka mxolod iseTi saxiT, rom gamoyon 

sakuTari Tavi rogorc herbalaifis damoukidebelma 

distributorebma. mocemuli SezRudva exeba 

onlain-jgufebis, forumebis da onlain-garemoSi 

Seqmnili sxva gverdebis identifikacias.
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herbalaifis saxelwodebis arasanqcirebuli gamoyenebis 

magaliTebi Semdegia: “herbalaifis produqtebis 

mniSvneloba kargi jamnrTelobisTvis”, “herbalaifis 

gverdi”, “modiT, vilaparakoT herbalaifze” da sxva.

arsebobs profesionalurad SemuSavebuli logotipebi 

(da aqtivebi, romlebic qvemoT naCvenebi logotipebis 

analogebs Seicavs). logotipebi SegiZliaT atvirToT 

failis formatebis didi raodenobiT “arqivebis 

biblioTekidan” ge.MyHerbalife.com-ze

miuxedavad amisa, am logotipebis da aqtivebis 

gamoyenebisas unda gaiTvaliswinoT qvemoT miTiTebuli 

SezRudvebi:

emblemebis da aqtivebis miReba romelime sxva 

wyarodan, romelic gansxvavdeba Herbalaifisgan, ar 

SeiZleba.

distributorebs ar SeuZliaT gamoiyenon 

logotipebi sakuTari Tavis rogorc “herbalaifis 

damoukidebeli distributoris” aSkara da mkafiod 

da naTlad gansazRvruli identifikaciis gareSe. 

“damoukidebeli distributoris” formulirebis 

moSoreba akrZalulia.

emblemebis da aqtivebis romelime saxiT Secvla 

ar SeiZleba, garda zomebis Secvlisa, Seqmnili 

instrumentebisa da masalebis Sesabamisobis mizniT

27-27-F.F. kerZo sicocxlis xelSeuxebloba kerZo sicocxlis xelSeuxebloba

yovelTvis pativi eciT sxva pirebis kerZo sicocxles 

Tqvens SetuobinebebSi da daicaviT kompania 

herbalaifis distributorebis qcevis wesebi da 

principebi, wesi 8-G kompaniis reputaciis da prestiJis 

mxardaWera, romelic metyvelebs: distributorma 

■

■

■

ar unda gaakeTos iseTi ram, rac zians miayenebs 

(Tavisi sadistribucio saqmianobis dros an ara), 

herbalaifis gansazRvriT, sakuTari piradi da 

absoluturi Sexedulebisamebr – an ar gaakeTos 

rame, rac kompaniis reputaciasa da prestiJs, mis 

produqtebs, distributorebs, savaWro markebs, safirmo 

saxelwodebebs an saqmian reputacias zians miayenebs.

27-27-G.G. fotografiebi, video / audio Canawerebi fotografiebi, video / audio Canawerebi

sakuTari piradi da absoluturi Sexedulebisamebr, 

herbalaifi itovebs uflebas gansazRvros, Sedian Tu 

ara Canawerebi da gamosaxulebebi (maTi gamoyenebis 

wesis CaTvliT) dapirispirebaSi herbalaifis savaWro 

markis win wawevis RonisZiebebTan an kompania 

herbalaifis distrinutorebis qcevis wesebsa da 

principebTan, samarTlebrivi daTqmis moTxovnebis 

CaTvliT. herbalaifi uflebas itovebs, aseTi 

gamosaxulebebis da Canawerebis moSoreba moiTxovos.

gamosaxulebebis an sxva pirTa Canawerebis gamoyenebis 

yvela situaciaSi distributorebma unda daicvan 

yvela kanoni kerZo sicocxlis xelSeuxeblobis da 

sazogadoebriv-sayofacxovrebo garemoSi qcevis Sesaxeb.

kompania herbalaifis distributorebis qcevis wesebi 

da principebi SeiZleba ganTavsdes Tqvens sakariero 

zrdis wignSi, romelic CatvirTulia ge.MyHerbalife.com-dan, 

miRebulia distributorebTan muSaobis ganyofilebaSi.

distributoris piradi Sexvedrebidistributoris piradi Sexvedrebi korporatiuli RonisZiebebikorporatiuli RonisZiebebi

fotosuraTebi:fotosuraTebi: distributorebs ar SeuZliaT 

ganaTavson TavianTi piradi Sexvedrebis an 

treningebis fotosuraTebi socialur veb-saitebze. 

es fotosuraTebi SeiZleba ganTavsdes kompania 

herbalaifis damoukidebeli distributoris veb-saitze 

paroliT dacvis pirobiT. 

fotosuraTebifotosuraTebi: distributorebis mier kompaniis 

sponsirebul Sexvedrebsa da RonisZiebebze gakeTebuli 

fotosuraTebi SeiZleba gamoyenebuli iqnas 

herbalaifis damoukidebeli distributoris veb-saitze 

da socialur veb-saitebze. herbalaifi gTavazobT 

profesiuli fotosuraTebis did raodenobas, romelTa 

atvirTvac distributorebs SeuZliaT aqtivebis 

biblioTekidan ge.MyHerbalife.com-ze. es fotosuraTebi 

mowonebulia gamosayeneblad distributorebis mier da 

aseve SeiZleba gamoyenebul iqnas pirad da socialur 

veb-saitebze 

distributoris piradi Sexvedrebidistributoris piradi Sexvedrebi korporatiuli RonisZiebebikorporatiuli RonisZiebebi

audio/video Canawerebi:audio/video Canawerebi: distributorebs ar SeuZliaT 

ganaTavson TavianTi piradi Sexvedrebis an treningebis 

audio/video Canawerebi socialur veb-saitebze. es 

Canawerebi SeiZleba ganTavsdes kompania herbalaifis 

damoukidebeli distributoris veb-saitze paroliT 

dacvis pirobiT. 

audio/video Canawerebi:audio/video Canawerebi: distributorebs ar SeuZliaT 

gaakeTon kompaniis sponsirebuli Sexvedrebis, 

treningebis an RonisZiebebis video an audio Canaweri 

da ar SeuZliaT, ganaTavson audio/video Canawerebi 

sakuTar pirad veb-saitze an socialur veb-saitebze.

miuxedavad amisa, herbalaifi gTavazobT profesiuli 

video da audio Canawerebis didi raodenobas, romelTa 

atvirTvac distributorebs SeuZliaT 

ge.MyHerbalife.com-ze (an herbalaifis nebismier sxva 

saitze). es Canawerebi mowonebulia herbalaifis 

socialur saitebze gansaTavseblad.
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27-27-H.H. akrZaluli Setyobinebebi akrZaluli Setyobinebebi

distributorebs ar SeuZliaT ganaTavson an gadascen 

romelime Setyobineba an sxva masala, romelic:

Riad seqsualuri, uxamsi an pornografiulia

aqvs Seuracxmyofeli, mkrexelobiTi, saxifaTo, mavne, 

diskreditirebuli, cilismwamebluri, gamaRizianebeli 

an diskriminaciuli xasiaTi (rasobrivi kuTvnilebis, 

eTnikuri kuTvnilebis, rwmenis, religiis, sqesis, 

seqsualuri orientaciis, fizikuri SeiZleblobis da 

sxva)

grafikulad agresiulia, videoTamaSebis nebismieri 

agresiuli saxis CaTvliT

aRwevs romelime ukanono qcevas

monawileobs pirad gamoxtomebSi romelime piris, 

jgufis an iuridiuli piris mimarT

arRvevs kompaniis inteleqtual an nebismieri mesame 

piris sakuTrebaze romelime uflebas

27-27-I.I. profesionalizmi profesionalizmi

distributorebma ar unda upasuxon iseT pirebs, 

romlebic maTze, sxva damoukidebel distributorebze, 

an kompania herbalaifze negatiur Setyobinebebs 

aTavseben, radgan aman SeiZleba gamoiwvios diskusiebi, 

romlebsac miaqvT potenciuri safrTxe distributoris 

an kompania herbalaifis reputaciisTvis an 

saqmiani reputaciisTvis. Tu xedavT aseT uaryofiT 

Setyobinebebs, gTxovT, SegvatyobinoT amaze 

eleqtronuli fostiT drrus@herbalife.com, Cven ganvixilavT 

kompaniis pasuxis adekvaturobas.

27-27-J.J. herbalaifSi Tqveni biznes-saqmianobis  herbalaifSi Tqveni biznes-saqmianobis 

SewyvetaSewyveta

Tu romelime piris sadistributoro saqmianoba 

kompania herbalaifSi Sewyvetilia romelime mizeziT, 

am pirma unda Sewyvitos herbalaifis inteleqtualuri 

sakuTrebis gamoyeneba (rogoricaa herbalaifis 

saxelwodeba, savaWro markebi, safirmo saxelwodebebi 

da romelime warmonaqmni) Setyobinebebsa da socialur 

saitebze, romlebsac moixmars es piri.

pirebma, romlebmac adre sakuTari Tavis herbalaifis 

damoukidebel distributorebad identificireba 

moaxdines, unda ganacxadon Semdgom SetyobinebebSi 

imis Sesaxeb, rom ukve ar arian kompabia herbalaifis 

damoukidebeli distributorebi da unda Sesabamisad 

ganaaxlon sakuTari profilis informacia.

27-27-K.K. sportuli saqmianobis sponsireba sportuli saqmianobis sponsireba

fexburTis umaRlesi ligis da kompania herbalaifis 

mier sponsirebuli jundisa da sportsmenebis 

mxardaWerad,

distributors SeuZlia gamoiyenos mxolod 

herbalaifis mier wardgenili marketinguri 

saSualebebi, romelTa Secvla ar SeiZleba. am 

marketinguri saSualebebis atvirTva SegiZliaT 

saitze ge.MyHerbalife.com.

fexburTis umaRlesi ligis – MLS–logotipebi da 

aqtivebi

distributorebs SeuZliaT, gamoiyenonon fexburTis 

umaRlesi ligis (MLS), LA Galaxy, FC Barcelona-s mxolod 

marketinguli saSualebebi, romlebic wardgenilia 

herbalaifis mier da romelTa Secvla SeuZlebelia. 

am marketinguli saSualebebis atvirTva SegiZliaT 

saitze ge.MyHerbalife.com

distribiutorebs ar SeuZliaT sakuTari broSurebis, 

sareklamo furclebis an sxva marketinguri 

■

■

■

■

■

■

■

■

■

saSualebebis gamocema MLS, LA Galaxy, FC Barcelona da 

sxva logotipebis, niSnebis, video an audio failebis 

gamoyenebiT

urTierTmoqmedebis aRweraurTierTmoqmedebis aRwera

arsebobs kompania herbalaifis safexburTo 

gundebTan LA Galaxy da FC Barcelona urTierTmoqmedebis 

aRweris specialuri da mizanSewonili meTodebis 

didi raodenoba. waxalisdeba distributorebis 

mier mocemuli yrTierTobebis da herbalaifis 

biznes-saqmianobis SesaZleblobebis (misi sworad 

Sesrulebis pirobebSi) moxsenieba Herbalife® 

produqtebis win wawevisas

nebadarTuli gamoyenebidan gadaxveva qmnis risks 

urTierTobebisTvis da potenciur safrTxes 

herbalaifis savaWro markisTvis da kompaniis 

saqmiani reputaciisTvis. amitomac qvemoT moyvanili 

saxelmZRvanelo principebis darRveva gamoiwvevs 

seriozul jarimebs, sadistributoro saqmianobis 

SeCerebamde an Sewyvetamde

qvemoT gadmocemuli mtkicebulebebi swori, daSvebuli 

da mxardaWerilia. isini gamoiyeneba rogorc cal-calke, 

ise SexamebiT.

LA GALAXY
herbalaifi LA Galaxy gundis oficialuri warmomdgeni 

sponsoria.

herbalaifi LA Galaxy gundis oficialuri 

dietologiuri kompaniaa.

d-r luiji gratoni LA Galaxy gundis 

konsultant-dietologia.

herbalaifi LA Galaxy gundis moTamaSeebis kris 

kliainis, Donovan riketsis da omar gonzalesis 

oficialuri sponsoria.

FC BARCELONA
herbalaifi FC Barcelona gundis sakvebi danamatebis 

oficialuri sponsoria. 

herbalaifi FC Barcelona gundis oficialuri 

dietologiuri kompaniaa.

sportsmenebi, romelTa sponsoric kompania 

herbalaifia

herbalaifi leo mesis oficialuri dietologiuri 

sponsoria. leo mesis fondi da kompania herbalaifi 

gaerTianda mTel msoflioSi bavSvebis mxardasaWerad.

gaSuqeba mas-mediis saSualebebSigaSuqeba mas-mediis saSualebebSi

distributorebs SeuZliaT ganixilon an daukavSiron 

LA Galaxy an FC Barcelona gundebis Sesaxeb mas-mediaSi 

arsebul informaciasTan TavianTi organizacia, Tavis 

damkveTebs an biznes-saqmianobis SesaZleblobebis 

wardgenisas

distributorebs ar SeuZliaT mas-mediaSi arsebuli 

romelime sareklamo informaciis gadmobeWdva, aslis 

gadaReba an ganTavseba (herbalaifis damoukidebeli 

distributoris sakuTar veb-saitebze), statiebis, 

saxelwodebebis da saTaurebis CaTvliT. magram 

pirad sakuTrebaSi da momsaxurebaSi arsebuli 

veb-saitebi, SeiZleba, Seicavdes linkebs LA Galaxy an 

FC Barcelona gundebis reklamis saSualebebiT mocvaze, 

da aseT miTiTebebs Tan unda axlavdes Semdegi 

damateba: “am linkze daWeriT Tqven gamodixarT 

herbalaifis damoukidebeli distributoris am 

veb-saitidan da SedixarT veb-saitze, romelic 

oficialurad kompania herbalaifTan an mis 

damoukidebel distributorebTan dakavSirebuli 

ar aris” 

■

■

■

■
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Tavi 28. marketingi “satelefono marketingis” saSualebiT Tavi 28. marketingi “satelefono marketingis” saSualebiT 

(pirdapiri marketingi telefoniT) (pirdapiri marketingi telefoniT) 

SesavaliSesavali

satelefono marketingisatelefono marketingi

Semdgomi ganxilva da satelefono marketingis wesebi 

umetes SemTxvevaSi gamoiyeneba kompania herbalaifSi 

distributorTa biznes-saqmianobasTan dakavSirebul 

yvela moqmedebasTan mimarTebaSi. isini nebismieri 

Sesabamisi samarTlebrivi normis da adgilobrivi 

kanonmdeblobis moTxovnebis damatebas warmoadgenen. 

radgan kanonmdebloba am dargSi SedarebiT axalia da 

mudmivad viTardeba, distributorTa daxmarebis saxiT 

(magram ara rogorc iuridiuli konsultaciis gaweva) 

herbalaifma, SeiZleba ganaTavsos ganaxleba veb-saitze 

ge.MyHerbalife.com. distributorebi unda regularulad 

ewvion veb-saits da yuradRebiT gadaxedon mocemul 

sainformacio Setyobinebebs an wesebis cvlilebas. 

amasTan, distributorebs ekisrebaT erTpirovnuli 

pasuxismgebloba yvela Sesabamisi samarTlebrivi 

normis dacvaze. garda amisa, herbalaifi daJinebiT 

urCevs distributorebs regularulad ewvion Sesabamis 

samTavrobo veb-saitebs, Tu es daSvebulia, raTa am 

dargSi uaxlesi movlenebis Sesaxeb Seityon.

“satelefono marketingi” (radgan es termini 

gamoyenebulia am dokumentSi) – produqtebis an 

momsaxurebis marketingia satelefono mowyobilobebis 

gamoyenebiT (gamavali gamoZaxebebis ganTavsebisTvis), 

faqsimiluri kavSiris aparatebis CaTvliT, 

avtomatizirebuli satelefono mowyobiloba da 

winaswar Cawerili xmovani Canawerebi an xelovnuri 

xmis Canawerebi.

adgilobrivma kanonmdeblobam SeiZleba, akrZalos 

an mkacrad SezRudos satelefono marketingis 

operaciebi, zemoT miTiTebuli meTodebis 

gamoyenebiT, gansakuTrebiT im SemTxvevebSi, rodesac 

telemarketologi (specialisti satelefono gayidvebis 

dargSi) Sedis molaparakebebSi pirebTan, romlebTanac 

winaswari saqmiani urTierTobebi ar hqondaT, an 

rodesac mas ukavSirdebian saxlSi. SeiZleba iyos sxva 

adgilobrivi normatiuli aqti, romlebic satelefono 

marketingis gamoyenebas exeba da romlebic unda 

daicvan distributorebma.

rogorc damoukidebel mewarmeebs, distributorebs 

ekisrebaT piradi pasuxismgebloba satelefono 

marketingis dargSi arsebuli kompania herbalaifis 

wesebis da adgilobrivi kanonmdeblobis da 

normatiuli aqtebis gagebasa da dacvaze, ise, 

rogorc kanonmdeblobis da normatiuli aqtebis 

yvela iurisdiqciaSi, sadac isini biznes-saqmianobis 

gawevas gegmaven. damoukidebeli an TviTmyofi 

gamyidvelebis satelefono marketingis momsaxurebis 

SeZenisas an gamoyenebisas, distributorebma unda 

Caataron gulmodgine Semowmeba, raTa daamtkicon, rom 

momsaxureba icavs yvela gamosayenebel samarTlebriv 

normas.

gansazRvrebigansazRvrebi

am nawilSi gamoiyeneba Semdegi gansazRvrebi:

satelefono nomris avtomaturi akrefis satelefono nomris avtomaturi akrefis 

mowyobilobamowyobiloba

mowyobiloba satelefono nomrebis avtomaturi 

akrefis funqciiT. termini moicavs nebismier 

mowyobilobas, romelic asrulebs satelefono nomrebis 

akrefis funqcias nomrebis CamonaTvalis winaswari 

programirebis an nomrebis TviTneburi akrefis 

meSveobiT.

dadgenili saqmiani urTierTobebi (dadgenili saqmiani urTierTobebi (EBREBR)

winmswrebi saqmiani urTierTobebi, romlebic 

damyarebulia nebayoflobiTi ormxrivi dialogis 

meSveobiT distributorsa da sabinao abonents Soris:

1. SeZenis an abonentTan garigebis safuZvelze 18 

Tvis ganmavlobaSi, romlebic uSualod win uswrebs 

satelefono zaris TariRs, Tu urTierTobebi ar iqna 

winaswar Sewyvetili distributoris an sxva mxaris 

mier; an

2. saqonelsa an momsaxurebasTan mimarTebaSi abonentis 

moTxovnis safuZvelze sami Tvis ganmavlobaSi, 

romlebic uSualod win uswrebs satelefono 

zaris TariRs, Tu urTierTobebi ar iqna winaswar 

Sewyvetili distributoris an sxva mxaris mier. 

Tu satelefono abonenti agzavnis kompaniaSi 

specialur moTxovnas “ar-darekoT” dadgenili 

saqmiani urTierTobebis damTavrebis Sesaxeb, maSinac 

ki, Tu abonenti inarCunebs saqmian urTierTobebs 

distributorTan.

piradi urTierTobebipiradi urTierTobebi

distributoris ojaxis wevri, megobari an nacnobi, 

romelic akeTebs gamoZaxebas.

avtomaturi gadarekvis sistemaavtomaturi gadarekvis sistema

saaparato da programuli uzrunvelyofa, romelic 

gamoiyeneba satelefono marketingis nomrebis asakrefad, 

sanam satelefono marketologebi elaparakebian 

sxva klientebs. avtomaturi gadarekvis sistemebi 

“winaswarmetyveleben” saSualo dros, romelic sWirdeba 

momxmarebels, raTa movides telefonTan, rodesac 

satelefono marketologi gaTavisufldeba Semdegi 

zarisTvis.

winaswari, mkafiod gamoxatuli Tanxmoba / winaswari, winaswari, mkafiod gamoxatuli Tanxmoba / winaswari, 

mkafiod gamoxatuli nebarTvamkafiod gamoxatuli nebarTva

distributorsa da momxmarebels Soris werilobiTi 

SeTanxmebiT an eleqtronuli fostis SetyobinebebiT 

damtkicebuli Tanxmoba an nebarTva, sadac momxmarebeli 

mkafiod acxadebs Tanxmobas, ekontaqtos distributors 

herbalaifis produqtebTan mimarTebaSi an saqmiani 

urTierTobebis SesaZleblobis Sesaxeb da miuTiTebs 

telefonis an faqsis nomers, romelzec SeiZleba 

Semovides zarebi.

wesebiwesebi

Semdgomi SezRudvebi da akrZalvebi exeba sakuTari 

iniciativiT faqsiT gakeTebul Setyobinebebs, winaswar 

Caweril xmovan Setyobinebebs, xelovnuri xmis 

Setyobinebebs da avtomaturi akrefis mowyobilobebs. 

wesebi gamosayenebelia distributorTa satelefono 

marketingis yvela moqmedebasTan mimarTebaSi. 

damoukidebeli an TviTmyofi gamyidvelebis satelefono 

marketingis momsaxurebis SeZenisas an gamoyenebisas, 

distributorebma unda Caataron gulmodgine Semowmeba, 

raTa daamtkicon, rom momsaxureba icavs yvela moyvanil 

wess.

wesi 28-wesi 28-A.A. avtomaturi akrefis mowyobilobebi avtomaturi akrefis mowyobilobebi

distributorebma ar SeiZleba, gamoiyenon avtomaturi 

akrefis mowyobilobebi an avtomaturi gadarekvis 

sistemebi kompania herbalaifis produqtebis 

SeTavazebisTvis an fulis gamomuSavebis 

SesaZleblobisTvis.
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wesi 28-wesi 28-B.B. winaswar Cawerili xmovani  winaswar Cawerili xmovani 

Setyobinebebi an xelovnuri xmis SetyobinebebiSetyobinebebi an xelovnuri xmis Setyobinebebi

distributorebma ar SeiZleba gamoiyenon winaswar 

Cawerili xmovani Setyobinebebi an xelovnuri xmis 

Setyobinebebi kompania herbalaifis produqtebis 

SeTavazebisTvis an fulis gamomuSavebis 

SesaZleblobisTvis.

wesi 28-wesi 28-C.C. sakuTari iniciativiT faqsiT  sakuTari iniciativiT faqsiT 

gakeTebuli SetyobinebebigakeTebuli Setyobinebebi

distributorebma ar SeiZleba gamoiyenon 

Setyobinebebis faqsiT masobrivi dagzavna an 

analogiuri programa an momsaxureba Setyobinebebis 

faqsiT dagzavnisTvis. distributorebma SeiZleba, 

gaagzavnon faqsimiluri Setyobinebebi calkeul pirebs, 

romlebTanac distributorebs aqvT dadgenili saqmiani 

urTierTobebi (EBR) da nebismier sxva pirs, romlebmac 

misces TavianTi winaswari, mkafiod gamoxatuli 

Tanxmoba miiRon faqsimiluri Setyobinebebi 

distributorisgan.

yvela faqsimiluri Setyobineba, romelic egzavneba 

pirebs, romlebTanac distributorebs aqvT dadgenili 

saqmiani urTierTobebi (EBR), eqvemdebareba Semdeg wesebs:

distributorma unda miiRos mimRebis faqsis nomeri 

an mimRebis mier mocemuli nomris nebayoflobiT 

wardgenis meSveobiT, EBR-is farglebSi, an cnobaridan, 

sareklamo Setyobinebidan, an saitidan internetSi, 

sadac mimRebi nebayoflobiT daTanxmda waredgina 

Tavisi faqsis nomeri Ria moxmarebisTvis

faqsimiluri Setyobinebebis pirvel gverdze unda 

iyos mkafiod formulirebuli da yuradRebis 

mimpyrobi miTiTeba, rom mimRebs aqvs ufleba, 

uari Tqvas distributorisgan faqsiT romelime 

sareklamo Setyobinebebis miRebaze (“moTxovna-ar-

gadmomigzavnoT-Setyobinebebi-faqsiT”)

faqsimiluri Setyobinebebi unda Seicavdes binis 

sakontaqto telefonis nomers, aseve faqsimiluri 

kavSiris aparatis nomers, raTa mimRebma SeZlos 

gaagzavnos moTxovna

faqsimiluri Setyobinebebi unda Seicavdes 

mimRebis mier Setyobinebebis faqsiT argagzavnaze  

distributorisTvis moTxovnis gadacemis minimum 

erT meqanizms, rogoricaa, magaliTad, veb-saitis 

misamarTi, eleqtronuli fostis misamarTi an ufaso 

telefonis nomeri

distributorebma unda miiRon da daamuSaon 

moTxovnebi Setyobinebebis faqsiT argagzavnaze 

sadReRamisod, yoveldRiurad da yvela moTxovna 

unda srulad iqnas damuSavebuli 30 dRis 

ganmavlobaSi

yvela faqsimiluri Setyobineba yoveli gverdis zeda 

da qveda velze an Setyobinebis pirvel gverdze 

unda Seicavdes:

– faqsimiluri Setyobinebis gagzavnis TariRsa da 

dros;

– gamomgzavnis saidentifikacio informacias 

(distributoris piradi saxeli an kompaniis 

saxelwodeba); da

– gamomgzavnis da distributoris faqsimiluri 

kavSiris aparatis telefonis nomers.

distributorebma unda daicvan wesi 28-A “avtomaturi 

akrefis mowyobilobebi” da nebismieri sxva gamoyenebadi 

saxelmwifo an adgilobrivi sakanonmdeblo da 

normatiuli aqti, romelic faqsimiluri Setyobinebebis 

dagzavnas akontrolebs.

■

■

■

■

■

■

wesi 28-wesi 28-D.D. siebi ar-dareko siebi ar-dareko

distributorebma ynda gaigon, rom wesebi moicavs 

gamoZaxebebs, romlebic gakeTebulia standartuli 

satelefono nomrebidan operatorebis mier, da aseve 

gamoZaxebebs, romlebic gakeTebulia faqsimiluri 

kavSiris aparatebidan da a. S. distributorebi aseve 

pasuxs ageben, satelefono marketingis makontrolebeli 

yvela gamoyenebadi sakanonmdeblo da normatiuli 

aqtis Sesrulebaze, maT Soris valdebulebas, ganixilon 

da daicvan wesi “ar dareko”, mxardaWerili mTavrobis 

an Sesabamisi saxelmwifo dawesebulebebis mier, maTi 

arsebobis SemTxvevaSi, standartuli satelefono 

nomrebidan ganxorcielebul cocxal zarebTan 

mimarTebaSi, aseve satelefono marketingis sxva 

formebs.

distributorebs SeuZliaaT mxolod daamyaron 

saqmiani kavSiri, telefoniT an faqsimiluri kavSiriT, 

nebismier adamianTan an iuridiul pirTan, romlebmac 

misces winaswari, mkafiod gamoxatuli Tanxmoba, 

miiRon zarebi, da romlebsac distributorTan 

damyarebuli aqvT saqmiani an piradi urTierTobebi

distributorebma, romlebic monawileoben 

satelefono marketingSi, unda aseve awarmoon 

sakuTari siebi “ar dareko”, sadac aregistrireben 

nebismier fizikur an iuridiul pirebs, romlebic 

uars acxadeben zarebze

distributorebma unda daicvan samsaxurebrivi 

instruqcia, romelic akontrolebs moTxovnas ar-

dareko da satelefono marketingis sxva moTxovnebs, 

da yvela personalma, romelic distrubutoris 

saxeliT monawileobs satelefono molaparakebebSi, 

unda gaiaros swavleba mocemuli instruqciebis 

CaTvliT da gaTvaliswinebiT

distributorebs ar SeuZliaT gamoiyenon romelime 

gare mimwodeblis an potenciuri momxmareblebis 

samsaxuris mier wardgenili telefonis nomeri 

satelefono marketingis mizniT, Tu es satelefono 

nomeri gamoCnda mTavrobis mier mxardaWeril 

romelime siaSi ar-dareko (Tu gamoyenebadia) 

an Tu mocemuli satelefono nomeri gamoCnda 

distributoris sakuTar siaSi ar-dareko

adgilobriv sakanonmdeblo da normatiul aqtebSi 

SeiZleba Sediodes damatebiTi an sxva moTxovnebi, 

da distributori pasuxismgebelia imis gansazRvraze, 

Tu romeli sakanonmdeblo an normatiuli aqtis 

moTxovna exeba siebs ar-dareko, da am moTxovnebis 

Sesrulebaze

28-28-E.E. potenciuri klientebis generatorebi potenciuri klientebis generatorebi

“potenciuri klientebis gansazRvris generatorebi” 

gamoiyenebs marketingis meTodebs sakuTari klientebis 

potenciuri damkveTebiT uzrunvelyofisTvis. 

herbalaifis zogierTi distributori yidulobs 

“gasasvlelebs potenciur klientebze”, raTa dainaxos, 

dainteresdeba Tu ara is herbalaifis produqciis 

SeZeniT an herbalaifis produqciis gayidvidan 

Semosavlis miRebis SesaZleblobiT.

zogierTi wamyvani generatori iyenebs meTodebs, 

romlebmac, SeiZleba, daarRvion satelefono marketingis 

SemzRudavi sakanonmdeblo normebi, sakuTari 

iniciativiT gakeTebuli sareklamo faqsimiluri 

Setyobinebebis gagzavnis, eleqtronuli fostiT spamis 

dagzavnis, “avtomaturi akrefis mowyobilobebis” 

gamoyenebis da wanaswar Cawerili Setyobinebebis 

CaTvliT.

im potenciur klientTan kontaqtis Sedegebi, 

informacia romlis Sesaxebac iqna SeZenili an 

■

■

■

■

■
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wardgenili saeWvo meTodebis momxmarebeli samsaxuris 

mier, SeiZleba iyos Zalian seriozuli, maSinac 

ki, Tu distributori moqmedebs keTilsindisieri 

TanamSromlobis suliskveTebiT. distributori 

pasuxismgebelia sakanonmdeblo normebis codnaze da 

imis gansazRvraze, rac misi sakomercio saqmianobis 

partniorebisTvis aseve cnobilia da isini am 

normebs icaven. distributorma unda Seiswavlos 

potenciuri klientebis wris gansazRvris meTodebi, 

romlebsac iyenebs samsaxuri, da daamtkicos meTodebis 

Sesabamisoba gamoyenebad sakanonmdeblo normebTan.

sanam distributori ar miiRebs werilobiT mowmobas 

imisa, rom meTodebi Seesabameba sakanonmdeblo normebs, 

mas ar SeuZlia, SeiZinos an gamoiyenos potenciuri 

klientis monacemebi, romlebic waradgina am samsaxurma. 

distributors unda axsovdes sakuTari moqmedebebi, 

da potenciuri klientebis Sesaxeb monacemebis 

miRebisas, gamoyenebadi sakanonmdeblo normebi da 

kompaniis wesebi unda daicvan. danarCeni uflebebis 

da uflebaTa dacvis saSualebebis damatebiT, 

kompania herbalaifs unda hqondes ufleba, SeaCeros, 

daasrulos an gamoiyenos sxva disciplinaruli zoma 

sadistributoro saqmianobasTan mimarTebaSi, romelic 

iyenebs ukanono saSualebebiT miRebul monacemebs 

potenciuri klientebis Sesaxeb, an iyenebs monacemebs, 

romlebic kompania herbalaifis distributorebis 

qcevis wesebsa da principebs, kompania herbalaifis 

nebismier sxva principebs da am mimarTulebiT arsebul 

sakanonmdeblo normebs ar icavs (ixileT biznes-

saqmianobis meTodebi, wesi 1-O “potenciuri klientebis 

gayidvebi akrZalulia”).

28-28-F.F. kompania herbalaifis wesebis da  kompania herbalaifis wesebis da 

sakanonmdeblo normebis dacvasakanonmdeblo normebis dacva

distributorebma unda uceb Sewyviton saqmianoba 

satelefono marketingis dargSi saxelmwifo 

saxelisuflebo organosgan sarCelis Sesaxeb 

romelime moTxovnis an Setyobinebis miRebisTanave. 

distributorebma unda maSinve Seatyobinon yvela 

moTxovnis an Setyobinebis Sesaxeb kompania 

herbalaifis distributorebTan muSaobis ganyofilebas. 

sxva danarCeni uflebebis da uflebebis dacvis 

saSualebebis damatebiT, kompania herbalaifi itovebs 

uflebas, SeaCeros, daasrulos an miiRos sxva 

disciplinaruli zoma sadistributoro saqmianobasTan 

mimarTebaSi, romelic ar icavs mocemul wess, kompania 

herbalaifis distributoris qcevis wesebsa da 

principebs, kompania herbalaifis nebismier sxva wesebs 

da sakanonmdeblo normebs.
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Tavi 1: “biznes-saqmianobis meTodebis” Seqmna, gayidva da gamoyenebaTavi 1: “biznes-saqmianobis meTodebis” Seqmna, gayidva da gamoyeneba

biznes-saqmianobis meTodebis gansazRvrabiznes-saqmianobis meTodebis gansazRvra

zogierTi distributori awarmoebs, yidis da moixmars 

gasaRebis saxelmZRvaneloebsa da biznes-saqmianobis 

mxardasaWer momsaxurebas an masalebs, garda 

potenciuri klientebis saxelebis da sakontaqto 

informaciisa, aseve reklamis ganTavsebis winadadebebsa 

da pirobebs. es saxelmZRvaneloebi, momsaxureba 

da masalebi moicavs (magram ar Semoifargleba) 

wignebs, Jurnalebs, sxva beWdviT produqcias, 

audio / video masalebs, programul uzrunvelyofas, 

satelefono marketingis saSualebebs, veb-saitebs, 

internet-momsaxurebas da sxva eleqtronul masmedias, 

Sekrebebs, Sexvedrebsa da saswavlo seminarebs.

saxelmZRvaneloebi, momsaxureba da masalebi, romlebic 

ar iwarmoeba kompania herbalaifis mier, aRniSnulia 

wesebSi rogorc “biznes-saqmianobis meTodebi”.

biznes-saqmianobis meTodebi ar iwarmoeba, ar 

mtkicdeba, ar garantirdeba herbalaifis mier, ar xdeba 

maTi mowoneba an avtorizeba herbalaifis mier, da 

herbalaifi ar iRebs sakuTar Tavze pasuxismgeblobas 

an valdebulebas maTi yidvis, gayidvis an gamoyenebis 

mimarT.

1-1-A-1. biznes-saqmianobis meTodebis gayidviswina -1. biznes-saqmianobis meTodebis gayidviswina 

iuridiuli eqspertiza da registraciaiuridiuli eqspertiza da registracia

distributorebs SeuZliaT gayidon biznes-saqmianobis 

meTodebi, Tu isini daregistrirda kompania herbalaifis 

mier da es registracia mimdinarea. rogorc 

registraciis piroba, saWiroa sruli eqspertiza da 

mflobelis an ZiriTadi gamyidvelis iuriskonsultis 

mowoneba. iuridiuli eqspertiza unda moicavdes 

samuSaos Sinaarss, meTods, reklamirebasa da win wawevas 

da gayidvisa da gamoyenebis pirobebs. iuriskonsulti 

unda iyos kompetenturi im kanonebSi, romlebic 

gamoiyeneba qselur marketingTan mimarTebaSi (MLM), 

da unda waradginos werili kompania herbalaifis 

misamarTze, romelic zustad gansazRvravs ganxilul 

masalebs da waradgens amas iuriskonsultis 

eqspertizis safuZvelze, Tu biznes-saqmianobis meTodi 

gamoiyeneba ise, rogorc asaxulia mis eqspertizaSi.

(a) biznes-saqmianobis meTodebi Seesabameba kompania 

herbalaifis wesebsa da procedurebs misi eqspertizis, 

herbalaifis mimdinare principebis da procedurebis 

safuZvelze, romlebic aseve unda iqnas zustad 

gansazRvruli werilSi; da

(b) iuriskonsulti ar icis romelime moqmedi kanonis, 

wesis an debulebis Sesaxeb, romelmac, misi azriT, 

SeiZleba daarRvios biznes-saqmianobis meTodebi. 

iuriskonsultis moqmedebebi da werili unda iqnas 

wardgenili kompania herbalaifs mowonebisTvis. 

iuridiuli eqspertiza da werili unda waredginos 

herbalaifs yovelwliurad da aseve masalaSi 

cvlilebebis Setanamde.

iuriskonsultis werili:iuriskonsultis werili:

1. SeiZleba, Seicavdes gafrTxilebas, rom werili ar 

warmoadgens iuristis iuristis saeqsperto daskvnas, 

da amasTan, werili ar aris mtkicebuleba imisa, rom 

saqarTveloSi ar arsebobs raime sakanonmdeblo aqti, 

wesi an dadgenileba, romliTac, SeiZleba, darRveuli 

iqnas biznes-saqnianobis meTodebi, da kompanias 

ar SeuZlia prognozireba imisa, SeuZliaT Tu ara 

sxvadasxva saxelmwifo an adgilobriv aRmasrulebel 

organoebs Secvalon gamosayenebeli wesis da 

normatiuli dokumentis sakuTari ganmarteba;

2. daadasturebs, rom biznes-saqnianobis meTodebis 

klienti daTanxmda arCeviT uarze advokatTan 

urTierTobis konfidencialurobis uflebaze, raTa 

misces iuriskonsults SesaZlebloba ganixilos 

herbalaifis iuriskonsultTan, konfidencialurobis 

dacvis pirobiT, nebismieri sakiTxi, romelic, SeiZleba 

hqondes ukanasknels gansaxilvel biznes-saqmianobis 

meTodebTan mimarTebaSi, da rCevebs / rekomendaciebs, 

romlebic mocemulia klientisTvis miTiTebul 

masalebSi; da

3. daadasturebs, rom iuriskonsultma 

biznes-saqnianobis meTodebis klientTan ganixila 

yvela dokumenti, romelTa xelmowera SeiZleba 

moiTxovos herbalaifma biznes-saqnianobis 

meTodebTan mimarTebaSi.

saregistracio forma:saregistracio forma:

distributorebma unda waradginon herbalaifis 

saregistracio forma iuridiuli eqspertizis 

da iuridiuli daskvnis damatebiT. registraciis 

erTaderTi mizani aRricxvaa. aranairma biznes-

saqnianobis meTodma da arc erTma distributorma 

ar unda moiTxovos an warmoadginos, rom herbalaifi 

(miuxedavad imisa, iyo biznes-saqnianobis meTodi 

registrirebuli kompania herbalaifis mier Tu ara) 

ganixilavda, moiwonebda, amtkicebda, garantias iZleoda 

an iRebda pasuxismgeblobas an valdebulebas biznes-

saqnianobis meTodTan mimarTebaSi.

saregistracio formebi xelmisawvdomia veb-saitze 

ge.MyHerbalife.com, an maT Sesaxeb SegiZliaT gaigoT 

kompania herbalaifis distributorebTan muSaobis 

ganyofilebaSi darekviT nomerze 8 800 707070 

(ufaso xazi). axali forma unda iqnas wardgenili 

biznes-saqnianobis meTodSi Setanili yoveli 

cvlilebis Semdeg. imisTvis, rom gansazRvron, 

registrirebulia meTodi amJamad Tu ara, 

distributorebi unda ewvion veb-saits 

ge.MyHerbalife.com an daukavSirdnen distributorTa 

samsaxurs.

iuridiuli eqspertiza da saregistracio forma unda 

waredginos kompania herbalaifis saqmiani qcevisa da 

EMEA-s Sesabamisobis ganyofilebas erT-erTi qvemoT 

miTiTebuli gziT:

fostiT:

herbalaif interneSnl herbalaif Evrop limited

vis: DEC EMEA ganyofileba

senatori korti, 4  belmond roud

aqsbriji, mildseqsis sagrafo, UBH 1HB didi britaneTi

an

eleqtronuli fostiT: busmethodlawyersletteremea@Herbalife.com, 

zemoT miTiTebul misamarTze werilis originalis 

gagzavniT

kompania herbalaifi uflebamosilia, SeaCeros, 

daasrulos an miiRos sxva disciplinaruli zoma 

romelime distributoris mimarT, romelic yidis 

dauregistrirebel biznes-saqmianobis meTods, 

an waradgens araswor an arasrul informacias 

biznes-saqmianobis meTodebis warmoebis formaze Tavis 

iuriskonsultTan.

1-1-A-2. biznes-saqmianobis meTodebis Sesabamisoba -2. biznes-saqmianobis meTodebis Sesabamisoba 

sakanonmdeblo normebsa da herbalaifis wesebTansakanonmdeblo normebsa da herbalaifis wesebTan

distributorebma, romlebic qmnian, yidian an 

gamoiyeneben biznes-saqmianobis meTodebs, pirdapir an 

  115moqcevis wesebi da distributorTa qcevis normebi



Suamavlebis meSveobiT (magaliTad iuridiuli pirebi), 

unda daicvan kompania herbalaifis distributorebis 

qcevis wesebi da principebi, herbalaifis sxva wesebi da 

kanonmdebloba, maT Soris, magram ara marto, mocemuli 

momxmareblebis konfidencialobasTan, kerZo sicocxlis 

xelSeuxeblobasTan, sateklefono marketingis yvela 

formasTan da internet-marketingTan mimarTebaSi 

arsebul SezRudvebTan dakavSirebuli samarTlebrivi 

normebi.

Tu kompania herbalaifi gansazRvravs, rom erTi an meti 

meTodi arRvevs mis wesebs, kanonmdeblobas an sxva 

pirTa iuridiul uflebebs, an isini uqmnian seriozul 

safrTxes herbalaifis komerciul saqmianobas an 

reputacias, savaWro markas an imijs, herbalaifs 

unda hqondes ufleba, moiTxovos, rom distibutorma 

dauyovnebliv Sewyvitos mocemuli biznes-saqmianobis 

meTodis gayidva an gamoyeneba, herbalaifis winaSe 

valdebulebebis gareSe.

1-1-B.B. biznes-saqmianobis meTodebis Seqmnis, win  biznes-saqmianobis meTodebis Seqmnis, win 

wawevisa da gayidvis gziT miRebul herbalaifis wawevisa da gayidvis gziT miRebul herbalaifis 

monacemTa gamoyenebis SezRudvebimonacemTa gamoyenebis SezRudvebi

distributorebma SeiZleba awarmoon, gayidon an 

xelmeored gayidon biznes-saqmianobis meTodebi sxva 

distriburorebs mxolod herbalaifis produqtebis 

gayidvis da herbalaifis produqtebis gasayidad sxva 

distributorebis mizidvis, Seswavlis da motivaciis 

mizniT. imisTvis, rom daicvan inteleqtualuri 

sakuTrebis ufleba da kompania herbalaifis saqmiani 

reputacia da Semosavlis miRebis SesaZlebloba, 

romelic eZleva distributorebs, herbalaifis nebismier 

SeTanxmebaSi arsebuli nebismieri sxva SezRudvis da 

akrZalvis, an nebismieri gamosayenebeli wesis damatebiT:

arc erTma distributorma an yofilma distributorma 

Tavisi sadistributoro saqmianobis Sewyvetidan 

(nebismieri gziT, maT Soris Tanamdebobis 

nebayoflobiTi datovebiT) sami (3) wlis ganmavlobaSi, 

pirdapir an Suamavlebis meSveobiT ar unda:

1,  gamoiyenos nebismieri informacia, romelic exeba 

personalur monacemebs herbalaifis distributoris 

Sesaxeb, mis sakontaqto informacias, sponsorul 

saqmian urTierTobebs, SeRavaTebs an herbalaifis 

distributorTan dakavSirebul nebismier sxva 

saqmian an pirad informacias, romelic iqna SeZenili 

an miRebuli iseTi saqmianobis Sedegad, romlis 

mizanic, herbalaifis marketingis gegmis Sesabamisad, 

herbalaifis produqtebis win waweva an gayidva ar 

iyo; an

2. herbalaifis distributorisTvis an mesame 

pirisTvis, romlebmac SeiZines an gamoiyenebdnen 

biznes-saqmianobis meTods, nebismier sxva qselur 

marketingTan an pirdapiri gayidvebis kompaniasTan 

dakavSirebuli produqtebis, momsaxurebis an 

Semosavlis miRebis SesaZleblobis SeTavazeba, win 

waweva an gayidva.

magaliTad, am SezRudvebiT gaTvaliswinebuli periodis 

ganmavlobaSi arc erTma distributorma an yofilma 

distributorma (maT Soris aseTi distributoris an 

yofili distributoris meuRle, da arc erTi kompania 

an iuridiuli piri, romelic kontrolirdeba romelime 

miTiTebuli piris mier an romelSic nebismier 

miTiTebul pirs aqvs Tavisi monawileobis wili) ar 

unda SesTavazos, moiwvios, waaxalisos, Tavs moaxvios 

momsaxureba, win waswios, asponsoros, miiRos samsaxurSi 

an Seecados, miiRos samsaxurSi, pirdapir an Suamavlebis, 

herbalaifis nebismieri distributoris an mesame piris, 

romelmac iyida an gamoiyenebda biznes-saqmianobis 

meTods, meSveobiT, SeerTebis SesaZleblobiT, romelime 

saxiT miiRos monawileoba. an iyidos, an gayidos 

nebismieri sxva qseluri marketingis an pirdapiri 

gayidvebis kompaniis produqtebi an momsaxureba.

wina SezRudvebis darRveva Sefasebuli iqneba rogorc 

kompania herbalaifTan distributoris kontraqtis 

seriozuli darRveva, radgan es safrTxes uqmnis 

kompaniisa da zeda donis distributori-pirebis 

urTierTobebs, komerciul saqmianobas da Semosavlebs 

miTiTebul distributorebTan mimarTebaSi, romlebTan 

daSveba miRebuli iqna biznes-saqmianobis meTodebSi 

maTi monawileobiT, erTaderTi – herbalaifis 

komerciuli saqmianobis win wawevis mizniT. 

distributori aRiarebs, rom kompania herbalaifs 

da mis distributorebs am SezRudvebis nebismieri 

darRvevis Sedegad mieyenebodaT aunazRaurebeli 

ziani da materialuri anazRaureba aseTi zianis 

kompensaciisTvis sakmarisi ar aris. amitomac 

kompaniis samarTlebrivi dacvis sxva uflebebisa 

da saSualebebis damatebiT, kompania herbalaifis 

distributorebis qcevis wesebisa da principebis, 

herbalaifis sxva wesebis da sakanonmdeblo normebis 

Sesabamisad, an SezRudvebis darRvevis SemTxvevaSi, 

herbalaifs unda hqondes sasamarTlo akrZalvis an 

droebiTi akrZalvis Sesaxeb sasamarTlo brZanebis 

ufleba, distributoris an yofili distributoris 

Setyobinebis gareSe, konfidencialuri informaciis 

nebismieri dauSvebeli gaxsnis an gamoyenebis 

SezRudviT, nebismieri sxva xelmisawvdomi saSualebis 

damatebiT.

1-1-C.C. biznes-saqmianobis saerTaSoriso meTodebis  biznes-saqmianobis saerTaSoriso meTodebis 

paketisgan gansxvavebuli SenaZeni saWiro ar arispaketisgan gansxvavebuli SenaZeni saWiro ar aris

erTaderTi saWiro SenaZeni imisTvis, rom gaxde, miaRwio 

warmatebas an win waiwio herbalaifis distributoris 

saxiT – herbalaifi IBP (anu herbalaifis saerTaSoriso 

meTodebis oficialuri paketi / distributoris 

kompleqti). rodesac distributors iReben samsaxurSi, 

maT unda miscen SesaZlebloba, SeiZinon IBP, yovelgvari 

fasnamatis an sponsorisTvis an sponsoris zeda donis 

distributorisTvis mogebis gareSe. magaliTad,

1. Tu potenciur distributors eZleva saSualeba, 

SeiZinos produqtebi, momsaxureba an masalebi 

(miuxedavad imisa, warmoebulia isini kompania 

herbalaifis mier Tu ara) IBP damatebiT, mas 

unda esmodes, rom es damatebiTi SenaZenia, da ara 

piroba an moTxovna, rom gaxdes distributori, an 

miaRwios warmatebas an win waiwios herbalaifis 

marketingul gegmaSi. garda amisa, distributorebs 

ar SeuZliaT, win waswion an reklamireba gaukeTon 

mogebas distributoris mier gakeTebuli IBP-sgan 

an kompleqtisgan, romelic Seicavs IBP herbalaifis 

standartuli paketis damatebiT raRacas.

2. distributorebs ar SeuZliaT daamtkicon, an miscen 

safuZveli vivaraudoT, rom biznes-saqmianobis 

meTodebi saWiroa (kanonier safuZvlebze an rogorc 

praqtika) imisTvis, rom awarmoo biznesi, miaRwio 

warmatebas biznesSi, miiRo monawileoba Semosavlis 

miRebis SesaZleblobaSi an miiRo mxardaWera da 

zeda donis distrubutoroba iswavlo.

1-1-D.D. xelmowerebis anulirebis ufleba da  xelmowerebis anulirebis ufleba da 

valdebulebebis Sesrulebis garantiavaldebulebebis Sesrulebis garantia

is fizikuri an iuridiuli pirebi, vinc herbalaifis 

distributorebisTvis hyidis biznes-saqmianobis 

meTodebis komponentebs, romlebic:

1. iyideba xelmoweris safuZvelze, aseTi gayidvis 

momentSi unda SesTavazon klients werilobiTi 

formiT ufleba, gaauqmos aseTi xelmowerebi 

nebismier dros da miiRos anazRaureba am 

xelmowerebis amouwurav nawilze. Tu arsebobs 
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cvalebadi oficialurad gamoqveynebuli tarifebi 

momsaxurebis sxvadasxva periodisTvis, xelmoweris 

kompensaciis gaangariSebisTvis daricxul tarifad 

iqneba tarifi, romelic yvelaze metad Seesabameba 

momsaxurebis faqtiur periods, im pirobiT, rom 

xelmoweris gauqmebisas aranairi damatebiTi 

gadasaxdeli ar daericxeba.

2. nivTobrivia (aqvs fiziluri forma, magaliTad 

CD da DVD diskebi), aseTi gayidvis momentSi unda 

SesTavazon klients werilobiTi formiT ukan 

daubrunos gamyidvels mocemuli masalebi im fasad, 

romelic klientma gadauxada mas gadazidvis da 

satransporto damuSavebis xarjebis CaTvliT. 

sagarantio periodi unda Seadgendes, minimum 

180 dRes klientis mier komponentebis miRebis 

momentidan. gamyidvelma unda gadauxados kompensacia 

Svidi (7) samuSao dRis ganmavlobaSi gamyidvelis 

mier dabrunebuli masalebis miRebis momentidan, 

nivTobrivi komponentebis SemTxvevaSi.

3. zemoT miTiTebuli ar aris (qveparagrafSi [1] an 

[2]), unda SesTavazon klients werilobiTi formiT 

valdebulebebis Sesrulebis garantia, romelic 

pasuxobs (gamyidvelis arCeviT) qveparagrafs (a), (b) an 

(c):

a. kompensaciis uTuo gadaxda minimum 30 

kalendaruli dRis vadaSi komponentis miRebis 

momentidan;

b. uTuo kompensaciis garantia minimum Svidi (7) 

kalendaruli dRis vadaSi komponentis miRebis 

momentidan, magram gamyidvels SeuZlia, airCios 

mocemuli varianti (kompensaciis 30-dRiani 

garantiisgan gansxvavebiT) mxolod im SemTxvevaSi, 

Tu gayidva pasuxobs or Semdeg pirobas:

i. komponenti SemuSavebulia an SeZenilia 

gamyidvelis mier damoukidebeli mimwodebel-

Suamavlisgan (romlisganac arc gamyidveli, 

arc kompania herbalaifis nebismieri sxva 

distributori ar iRebs, pirdapiri gziT an 

Suamavlebis meSveobiT, romelime kompensacias an 

ekonomiur sargebels, herbalaifSi wardgenili 

mimwodebelsa da gamyidvels Soris werilobiTi 

SeTanxmebis Sesabamisad, romelic Seicavs Semdeg 

pirobas: “Cven vTanxmdebiT, kompania herbalaifis 

interesebidan gamomdinare da kompania herbalaif 

Ltd-s, misi filialebis an Svilobili kompaniebis 

mier dadasturebis pirobiT, ar gadavixadoT 

aranairi anazRaureba axali wevrebis mizidvisTvis 

da a.S. an nebismieri sxva kompensacia an 

ekonomiuri sargebeli, pirdapir an Suamavlebis 

meSveobiT, herbalaifis nebismier distributors”), 

da gamyidvelis mier klientisTvis dadgenili 

fasi, araumetes gonebrivi pirdapiri xarjebisa, 

romlebic Sefasdeba finansuri wlis safuZvelze 

(fasdaklebis sistema, Semweobebi da a.S.), 

da romlebic gaweulia gamyidvelis mier 

calkeuli komponentis SeZenisas an Seqmnasa 

da gayidvisas (maT Soris gonebrivi pirdapiri 

administraciuli xarjebi potenciuri klientebis 

wris gansazRvrisTvis, rogoricaa klientis 

mxardaWera, muSaoba kreditorul da debitorul 

davalianebebTan da faqtiuri uimedo davalianeba), 

plius fasnamati araumetes 5 % aseTi pirdapiri 

xarjebisa; da

ii. gamyidveli inarCunebs da waradgens auditoruli 

SemowmebisTvis, romelic tardeba kompania 

herbalaifis xarjze nacionalurad aRiarebuli 

auditoruli firmis mier, yvela dokuments, 

angariSsa da daTvlas, romelic exeba aseT 

SenaZens da gayidvebis an gamyidvelis mier 

xelmeore gayidvebis SemuSavebaze gaweul xarjebs; 

an

c. uTuo kompensaciis garantia minimum Svidi 

(7) kalendaruli dRis vadaSi komponentis 

miRebis dRidan, magram gamyidvels SeuZlia, 

airCios mocemuli varianti (kompensaciis 

30-dRiani garantiisgan gansxvavebiT) mxolod 

im SemTxvevaSi, Tu im werilisa an werilebis 

damatebiT, romlebic winaswar iqna wardgenili 

iuriskonsultis mier kompania herbalaifSi 1-А-2 

wesis “biznes-saqmianobis meTodebis Sesabamisoba 

sakanonmdeblo normebsa da herbalaifis 

wesebs”, kompania herbalaifma miiRo misTvis 

damisamarTebuli winamdebare werili (da sxva 

amgvari garantia, romelic SeiZleba, moiTxovos 

herbalaifma) qseluri marketingis kompetenturi 

iuriskonsultisgan (MLM), romelic adasturebs, 

rom biznes-saqmianobis meTodebi, romlis nawilic 

es komponentebia, SinaarsiT da gamoyenebiT 

srulad Seesabameba MLM-Tan mimarTebaSi arsebul 

federalur kanonmdeblobas, maT Soris kanonebs, 

romlebic exeba saqmian SesaZleblobebs, da 

iuriskonsultisTvis ar aris cnobili romelime 

arsebuli kanonis, wesis an dadgenilebis Sesaxeb, 

romlebmac, misi azriT, SeiZleba daarRvion biznes-

saqmianobis meTodebi. iuriskonsultis moqmedebebi 

da werili waredgineba kompania herbalaifs 

dasamtkiceblad. iuridiuli eqspertiza da 

werili waredgineba herbalaifs yovelwliurad, 

aseve masalaSi cvlilebebis Setanamde.

zemoTmiTiTebuli kompensaciis pirobebis miuxedavad, 

kompania herbalaifma SeiZleba, gamyidvelis saxeliT 

gadaixados kompensaciebi momTxovni mxarisTvis, Tu 

is, nebayoflobiTi TanamSromlobis suliskveTebiT 

gansazRvravs, rom aseTi gadaxda daicavs herbalaifis 

an misi distributoris keTil saxelsa da reputacias, 

iseTi sanqciebis damatebiT, romelTa gansazRvra 

herbalaifs SeuZlia.

1-1-E.E. miRebis dadastureba miRebis dadastureba

biznes-saqmianobis meTodebis gamyidvelma unda 

warudginos klients detalizeburi, daTariRebuli 

qviTari yvela SenaZenisTvis, romlebmac unda miuTiTon 

fasi yovel gayidul komponentze da Seicavdnen Semdeg 

formulirebas:

SesaZeni produqtebi an momsaxureba, rac SeiZleba 

iyos Tqveni biznesis Seqmnis kanonieri da sasargeblo 

saSualeba, Semosavlis miRebis SeTavazebuli 

SesaZleblobis misaRwevad saWiro ar aris. gamyidvels 

ekisreba erTpirovnuli pasuxismgebloba am masalebis 

an momsaxurebis momzadebasa da gayidvaze, da kompania, 

romelic Semosavlis miRebis SesaZleblobas iZleva, ver 

moiwonebs, ver daadasturebs da ver miscems garantias 

am masalebze. Tu raime mizeziT Tqven ara xarT 

kmayofili romelime nivTmasaliT, romelic SeiZineT, 

SegiZliaT daubrunoT is gamyidvels am qviTarSi 

miTiTebul misamarTze Tqvens mier mocemuli masalebis 

miRebidan 180 dRis vadaSi, maTi Rirebulebis, maT Soris 

gadazidvis da satransporto damuSavebis xarjebis 

sruli anazraurebisTvis.

alternatives saxiT, Tu gamyidvels aqvs veb-saiti, 

romelzec mkafiod da aSkarad gansazRvrulia 

kompensaciis politika, romelic Seesabameba biznes-

saqmianobis meTodebis wess 1-D “xelmowerebis gauqmebis 

ufleba da valdebulebebis Sesrulebis garantia”, 

internetiT SemoTavazebul biznes-saqmianobis 

meTodebTan mimarTebaSi SeiZleba, gamoyenebuli iqnas 

Semdegi formulireba:

SesaZeni produqtebi an momsaxureba, rac SeiZleba 
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iyos Tqveni biznesis Seqmnis kanonieri da sasargeblo 

saSualeba, Semosavlis miRebis SeTavazebuli 

SesaZleblobis misaRwevad ar gWirdebaT. gamyidvels 

ekisreba erTpirovnuli pasuxismgebloba am masalebis 

an momsaxurebis momzadebasa da gayidvaze, da kompania, 

romelic Semosavlis miRebis SesaZleblobas iZleva, ver 

moiwonebs, ver daadasturebs da ver miscems garantias 

am masalebze. Tqven SegiZliaT ganacxadoT pretenzia 

kompensaciis miRebaze gamyidvelisTvis am nivTmasalebis 

dabrunebis SemTxvevaSi. am uflebebis gasacnobad 

ewvieT [SeniSvna: miuTiTeT veb-saitis URL-misamarTi, 

romelic Seicavs informacias imis Sesaxeb, Tu rogor 

SeuZlia klients miiRos Tavisi kompensacia].

1-1-F.F. biznes meTodebis gayidvis mizani –  biznes meTodebis gayidvis mizani – 

arakomerciuliarakomerciuli

distributorebs SeuZliaT awarmoon da gayidon 

biznes meTodebi, gansakuTrebiT kompania “herbalaif”-is 

produqtebis realizaciisaTvis, “herbalaif”-is 

komerciuli saqmianobis mSenebloba an / da Seswavla 

an / da sakuTari organizaciis motivacia “herbalaif”-is 

produqtebis gayidvebisTvis (da biznes meTodebis 

Tanaxmad wesi 1-L-isa” winadadebebis SezRudviT da 

kompania “herbalaif”-is distributorebze biznes 

meTodebis gayidviT”, Tu maT sawarmosTvis ar moaqvT 

raime sargebeli mogebis saxiT, romlebic muSaoben 

kompania “herbalaif”-is komerciul saqmianobasTan 

erTad an mis nacvlad. Sesabamisad developers, 

gamyidvels da savaWro Suamavals SeuZlia biznes 

saqmianobis meTods daados gasayidi fasi araumetes 

vidre misi realuri Rirebulebis erTeulia).

1-1-G.G. biznesis garkveuli meTodebis gasayidi  biznesis garkveuli meTodebis gasayidi 

RirebulebaRirebuleba

Tu biznesis meTodi (magaliTad, gadawyvetilebis paketi) 

gaiyida manamade vidre klientma gaigo, rom mogebis 

miRebis SesaZlebloba dakavSirebulia “herbalaif”-Tan, 

mTliani Tanxa yoveli Sesabamisi gayidvebisa 

SeuZlebelia aRematebodes gayiduli meTodis umcires 

Tanxas an 72 lars, Tu kompania “herbalaif”-ma ar gasca 

winaswari werilobiTi Tanxmoba didi odenobis Tanxis 

Sesaxeb.

1-1-H.H. veb-gverdebiT sargeblobis mosakrebeli  veb-gverdebiT sargeblobis mosakrebeli 

distributorebs SeuZliaT Tavis veb-gverdebis 

momxmareblebs dauweson garkveuli gadasaxadi, Tu 

igi ar aRemateba veb-gverdis damuSavebis, dayenebis da 

momsaxurebis Rirebulebas.

1-1-I.I. kompensacia ar aris gaTvaliswinebuli  kompensacia ar aris gaTvaliswinebuli 

kompleqtirebisa Tu biznes meTodebis kompleqtirebisa Tu biznes meTodebis 

gayidvebisaTvisgayidvebisaTvis

distributorebs ar SeuZliaT SesTavazon an 

gadaixadon indosamentis an sarekomendacio 

mosakrebeli axali wevrebis mozidvisaTvis kompensacia 

an administraciuli mosakrebeli an nebismier 

saxis kompensacia (premiebis, fasdaklebebisa Tu 

Rirebulebis daTmobebis CaTvliT) romelic mTlianad 

Tu nawilobriv dakavSirebulia biznesis meTodebis 

gayidvebTan Tu SesyidvebTan, amasTanave arc erT 

distributors ar SeuZlia kompensaciis miReba.

1-1-J.J. stimulireba an moTxovna piradi  stimulireba an moTxovna piradi 

davalianebisa dauSvebeliadavalianebisa dauSvebelia

kompania “herbalaif”-is AarcerT distributors biznes 

meTodebtan dakavSirebiT ar SeuZlia moaxdinos 

stimulireba an moiTxovos, rom moqmedma Tu SesaZlo 

distributorma aiRos valad, rom gaxdes distributori, 

ganaviTaros arsebuli biznesi an SeiZinos biznesis 

meTodebi an / da kompania “herbalaif”-is produqtebi.

1-1-K.K. moTxovnadi gancxadeba informaciis  moTxovnadi gancxadeba informaciis 

gamJRavnebasTan dakavSirebiTgamJRavnebasTan dakavSirebiT

manamde an paralelurad konkretuli klientisaTvis 

romelime meTodis pirveli miyidvisa, romelic ar 

eqvemdebareba an ar Seesabameba biznesis meTodebs, 

wesi 1-G “biznesis konkretuli meTodebis gasayidi 

fasi” mocemuli nawilisa, gamyidvelma da myidvelma 

unda ganixilos biznesis meTodebi, gancxadeba 

informaciis gamJRavnebis Sesaxeb “herbalaif”-is 

ukanaskneli gamocemis saxiT Kkompania “herbalaif”-isa 

da gamyidvelis dacvis (garantiis) mizniT herbalaifi 

iTxovs, rom orive mxarem moaweros xeli aRniSnul 

dokuments miTiTebul adgilebze da rom gamyidvelma 

Seinaxos xelmowerili dokumentis originali minimum 

2 wlis ganmavlobaSi. alternativis saxiT, gamyidvelisa 

da klientis xelmowerebi unda miRebuli da Senaxuli 

unda iqnes eleqtronuli versiis saxiT Sesabamisi 

kanonmdeblobis normebis dacviT.

informaciis gamJRavnebis Sesaxeb gancxadebis bolo 

varianti SesaZloa ixiloT nawili 1-is danarT 

a-Si, agreTve gadmowerisa da amobeWdvisTvis igi 

xelmisawvdomia veb-gverdze ge.MyHerbalife.com.

1-1-L.L. kompania herbalaifis distributorebisTvis  kompania herbalaifis distributorebisTvis 

SemoTavazebeze an biznes meTodebis gayidvaze SemoTavazebeze an biznes meTodebis gayidvaze 

SezRudvebiSezRudvebi

distributorebs SeuZliaT ganaviTaron, SesTavazon 

biznes-meTodebi an moaxdinon maTi realizacia 

organizaciebze dabal Tu Tanaswor doneze mxolod im 

SemTxvevaSi, Tu maT miiRes werilobiTi Tanxmoba aseT 

winsvlaze, winadadeba Tu gundis pirveli kompetenturi 

wevris prezidentisgan, distributorTa maRali donidan, 

romelTan dakavSirebiT unda ganxorcilebuli 

yofiliyo aseTi winsvla, winsvla an gayidva (garda 

imisa, rom distributorebi ar unda daTanxmdnen 

ganaviTaron, SesTavazon biznes-meTodebi an moaxdinon 

sakuTari organizaciis meTodebis realizacia dabal 

safexurze, prezidentis gundis Semdegi kompetenturi 

wevris doneze). erTaderTi werilobiTi Tanxmoba 

namdvilad yvela distributorTan mimarTebaSi vidre 

Semdgomi kompetenturi wevri gundisa ar miscems 

Tanxmobas, yvela werilobiTi Tanxmoba unda inaxebodes 

2 (ori) wlis ganmavlobaSi karTotekaSi (failebis 

kabinetebSi) an mimarTon herbalaifSi moTxovnisTanave.

1-1-M.M. SezRudvebi gayidvebSi an xelSewyoba biznes  SezRudvebi gayidvebSi an xelSewyoba biznes 

meTodebis Sexvedrebze da sxva oficialur meTodebis Sexvedrebze da sxva oficialur 

RonisZiebebzeRonisZiebebze

distributorebs ar SeuZliaT moaxdinon demonstrireba, 

winsvla an gayidva romelime biznes meTodis 

Sexvedrebze, programebze Tu sxva saxis RonisZiebebze, 

romelic dasponsorebulia da organizebulia 

(mTlianad an nawilobriv) kompania “herbalaif”-is mier.

1-1-N.N. momwodeblebis monawileoba momwodeblebis monawileoba

distributorebs SeuZliaT isargeblon, an rekomendacia 

gauwion momwodeblebs meTodebis an/da aRniSnuli 

meTodebiT sargeblobis Sesaxeb. miuxedavad amisa, aseTi 

distributorebi an maTi biznes meTodebi SeuZlebelia 

gamoyenebuli iqnes, rom gverdi auaros herbalaifis 

kanonsa Tu wess. distributorebi, romlebic 

sargebloben, an urCeven aRiSnul momwodeblebs, 

valdebulni arian gaiaron iuridiuli eqspertiza, 

raTa daadasturon, rom momwodeblebis momsaxureba 

da meTodebi, romlebsac isini gvTavazoben, Seesabameba 

herbalaifis kanonmdeblobasa da wesebs. garda amisa, 

Tu distributors miuZRvis garkveuli wvlili 

momwdeblis  meTodebis gayidvaSi an mis nebismier 

garigebaSi, maSin gamyidvelis qmedeba Sefasebuli unda 

118 moqcevis wesebi da distributorTa qcevis normebi



iqnes distributoris qmedebis saxiT Semdegi wesis 

Sesabamisad (wesi 1-D-is CaTvliT da SeuzRuavad, wesi 

“xelmowerebis anulirebis wesi da valdebulebis 

Sesrulebis garantia” da 1-S “SezRudva biznes 

meTodebis gayidvebSi”.

1-1-O.O. potenciuri klientebis Sesaxeb informaciis  potenciuri klientebis Sesaxeb informaciis 

gayidva akrZaluliagayidva akrZalulia

distributorebs ar aqvT ufleba miyhidon sxva 

distributorebs potenciuri klientebis kontaqtebi, 

sareklamo pauzebi an sapublikacio sareklamo 

gancxadebebi. distributirebs SeuZliaT rekomendacia 

gauwion damoukidebel momwodeblebs potenciuri 

klientebis kontaqtebTan dakavSirebiT an sareklamo 

gancxadebebis Taobaze da sxva distributorebs, magram 

maT ar SeuZliaT miiRon raime kompensacia (pirdapiri 

Tu Suamavlis meSveobiT) rekomendaciisaTvis, rac 

gamoiwvevs aRniSnuli Tu sxva komerciuli saSualebis 

realizacias.

1-1-P.P. herbalaifi ar adasturebs, ar iZleva  herbalaifi ar adasturebs, ar iZleva 

garantias an ar iRebs sakuTar Tavze raime garantias an ar iRebs sakuTar Tavze raime 

pasuxismgeblobaspasuxismgeblobas

biznes saqmianobis meTodebi, iseve rogorc 

warmomadgenloba, Sesrulebuli distributorebis 

mier, romlebic monawileobas Rebulobdnen mis 

CamoyalibebaSi, winsvlasa Tu SemoTavazebaSi, gayidvasa 

Tu sargeblobaSi ar SeuZliaT ganacxadon, ivaraudon 

an Seqmnan raime STabeWdileba imis Sesaxeb, Tu romeli 

meTodi iqna Seqmnili, damtkicebuli da dadasturebuli, 

garantirebuli da avtorizebuli, an/da SeTavazebuli 

kompania herbalaifis mier, an rom kompania herbalaifi 

sakuTar Tavze iRebs raime valdebulebas mis 

SeqmnasTan, realizaciasa Tu moxmarebasTan mimarTebaSi

1-1-Q.Q. licenzia ganviTarebuli kompania  licenzia ganviTarebuli kompania 

herbalaifis meTodebis gayidvis gamoyenebisa da herbalaifis meTodebis gayidvis gamoyenebisa da 

masTan dakavSirebul masalebzemasTan dakavSirebul masalebze

biznes meTodebi SesaZloa gamoyenebul iqnas kompania 

herbalaifis mier warmoebuli gayidvebis meTodebi, 

komerciuli saSualebebi da masTan dakavSirebuli 

masalebi, audio da video Canawerebis SeuzRudavad da 

misi CaTvliT, herbalaifis produqtis gamosaxulebiT 

an aRweriT, romelic aRebulia nebismieri komerciuli 

masalebidan an literaturidan, an audio Tu video 

Canawerebidan. romelic aRniSnuli momentisaTvis 

xelmisawvdomia da gayidvaSia, an gavrcelebulia 

kompania “herbalaif”-is mier. distributorebs 

ar SeuZliaT gamoiyenon raime masala, akrZalva 

reproduqciaze romelic garkveviT miTiTebulia, 

yovel SemTxvevaSi distributorebi, romlebic iyeneben 

zemoaRniSnul masalebs, unda Seasrulon Semdegi 

piroba:

1. distributorebma, romlebic iyeneben masalas 

Seucvleli formiT unda CarTon “Herbalife©” (audio 

masalebis gamoyenebis SemTxvevaSi yovel gverdze an 

ekranis gamosaxulebaze an kadrirebuli komentaris 

daxmarebiT).

2. distributorebi, romlebic sargebloben masalebiT 

Secvlili formiT, valdebulni arian miuTiTon, 

rom masalebi iyo “Seqmnili herbalaifis 

damoukidebeli distributoris mier” audio 

masalebis gamoyenebis SemTxvevaSi yovel gverdze an 

ekranis gamosaxulebaze an kadrirebuli komentaris 

daxmarebiT).

3. masalebis aslis xarisxi warmoebuli kompania 

herbalaifis mier, unda iyos originalis xarisxis 

tolfasi. (gamomdinare herbalaifis moTxovnidan).

4. yovelgvari saSualebis gamoyeneba da cvlilebis 

Setana unda Seesabamebodes mocemul wesebs, kompania 

herbalaifis kanonmdeblobasa da yovel wess.

1-1-R.R. gasaaxlebeli masalebi gasaaxlebeli masalebi

herbalaifi regularulad anaxlebs Tavis masalebs 

produqciis Sesaxeb da gayidvebis meTodebs.

distributorebi unda iyvnen saqmis kursSi bolo 

siaxlebis irgvliv da mokle vadis Sesaxeb, romelic 

gankuTvnilia, raTa moxdes gadaxedva da ganaxleba maT 

mier damuSavebuli biznes meTodebisa, romelic asaxavs 

mimdinare informacias.

1-1-S.S. biznes meTodebis gayidvebis SezRudva biznes meTodebis gayidvebis SezRudva

TiTeuli distributori, romelic realizacias uwevs 

biznes meTodebs unda uzrunvelyofdes, rom Tanxebi, 

romlebic gaTvlilia gayidul biznes meTodebze, 

mizanSewonilad gayidvebis brunvasTan mimarTebaSi da 

klientis sargebelSi kompania herbalaifis komerciuli 

qmedebis Sesabamisad.

1-1-T. T. Setyobineba wyaros SesaxebSetyobineba wyaros Sesaxeb

yvela biznes meTodi unda asaxavdes gamoqveynebis an 

registracis TariRs an mwarmoeblis saxels. .

wesebTan dakvSirebiT SekiTxvebis SemTxvevaSi, romelic  

dakavSirebulia biznes meTodebTan, SegiZliaT 

dagvikavSirdeT herbalaifis distributorTa samuSao 

ganyoflebaSi Semdeg tel. nomerze 8 800 707070 (ufaso 

xazi) an gamoagzavnoT el-fostaze kiTxva: 

drrus@Herbalife.com.
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Bbiznes meTodebis politikis Sesaxeb gancxadeba Bbiznes meTodebis politikis Sesaxeb gancxadeba 

zogierTi damoukidebeli distributori kompania herbalaifisa (SemdgomSi “distributorebi”) awarmoeben, yidian 

an xmaroben instrumentebs saqonlis ganviTarebisTvis an damxmare momsaxurebebs, an masalebs, saxelebis da 

perspeqtiuli klientebis sakontaqto informaciis gamoricxviT (magaliTad, “masalebi klientebis Sesaxeb”), da 

warmodgenas, uzrunvelyofas da reklamis ganTavsebas. aRniSnuli instrumentebi, damxmare samsaxurebi da masalebi 

(biznes meTodebi) amateben (magram amiT ar Semoifarglebian) wignebs, Jurnalebs da sxva beWdviT masalebs, audio 

da video masalebs, satelofono marketingis instrumentebs, veb-gverdebs, internet momsaxurebas da sxva eleqtro 

Setyobinebas, Sexvedrebs, krebebs da saswavlo seminarebs.

aseTi biznes meTodebi ar iwarmoeba, ar aris damtkicebuli da rekomendirebuli, ar xdeba avtorizireba da 

garantireba kompania herbalaifis mier da Sesabamisad kompania “herbalaif”-i ar iRebs aranair valdebulebas an 

pasuxismgeblobas Sesyidvis, gayidvisa da moxmarebasTan dakavSirebiT.

biznes meTodebis Sesyidva warmoadgens wminda nebayoflobiT qmedebas. maTi Sesyidva an sargebloba ar moiTxoveba 

imisaTvis, rom gaxde kompania herbalaifis distributori. es aseve araa aucilebeli Tqveni ganviTrebisTvis an 

warmatebuli muSaobisTvis distributorad an Seswavla an mxardaWera Tqveni sponsorisgan an / da maRali donis 

distributorisgan.

aravis ar aqvs ufleba zewola moaxdinos Tqvenze yidvasTan an biznes meTodebis gamoyenebaTan 

dakavSirebiT Ddistributorebma unda iyidon mxolod im SemTxvevaSi, Tu isini amas wyveten sakuTari TavisTvis 

sakmarisi vadis farglebSi herbalaifis komerciul saqmianobaSi, rom aRniSnuli masalebs SeeZlo daxmareboda 

biznesis SemdgomSi ufro ganviTrebaSi. Fdistributorebis mier meTodebze daxarjuli fuli da dro unda iyos 

SezRuduli da SeTavsebadi biznes saqmianobis irgvliv sakuTar SefasebasTan.

erTaderTi aucilebeli SenaZeni imisaTvis, rom gaxde herbalaifis distributori, es aris herbalaif opsm 

(oficialuri paketi saerTaSoriso meTodebis herbalaifi/kompleqti distirbutorisa). rodesac xdeba 

distributoris samsaxurSi ayvana, mas unda gaaCndes SesaZlebloba SeiZinos opsm (oficialuri paketi 

saerTaSoriso meTodebis herbalaifi/kompleqti distirbutorisa) sponsorisaTvis an distributorsTvis yovelgvari 

mogebis gareSe.

nebismier dros distributoris mTavar mizans warmoadgens herbalaifis produqtis realizacia moxmarebisTvis. 

kompania “herbalaif”-is Ddistributoris qcevis wesebi da principebi moicaven mniSvnelovan pirobebs, romlebic 

gavlenas axdens Tqvens potencier gadawyvetilebaze biznesis meTodebis yidvis, gayidvis an gamoyenebasTan 

dakavSirebiT,  maT Soris uZravi masalebis Rirebulebis 180 dRiani upirobo dabruneba, romelic unda SesTavazos 

da uzrunvelyos yvela distributorma, romlebic meTodebis realizebas axdenen. aRniSnuli wesebi saerTaSoriso 

meTodebis herbalaifi / kompleqti distirbutoris oficialuri paketis misaRebad, Tqven amasTanave SegiZliaT miiRoT 

wvdoma maT oficilaur veb-gverdze: herbalife

ge.MyHerbalife.com informacia wesebis Sesaxeb SegiZliaT miiRoT telefonis saSualebiTac, kerZod unda darekoT 

kompania “herbalaif”-is distributorebTan samuSao ganyofilebaSi tel. nomerze: 8 800 707070 (ufaso xazi).

im SemTxvevaSi, Tu klients aqvs sadavo sakiTxi an pretenzia meTodTan dakavSirebiT, romlis gadaWrac ar SeuZlia 

gamyidvelTan, an Tu gamyidvelis “herbalaif”-is damoukidebeli distributorTan, maSin kompania “herbalaif”-i 

urCevs klients mimarTos herbalaifis eTikis normebis ganyofilebas da Sesabamisad herbalaifis (DEC)-is normebis 

ganyofilebas tel. nomerze:

8 800 707070 (ufaso xazi). DEC-is personali Seecdeba klientisa da gamyidvelis daxmarebas, raTa monaxos gza 

sadavo sakiTxis orive mxarisTvis damakmayofilebeli gadawyvetilebis misaRebad.  
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danarTi adanarTi adanarTi adanarTi a

bizne meTodis angariSis wardgenabizne meTodis angariSis wardgena

Herbalife-is damoukidebeli distributorebi (SemdgomSi moxseniebuli rogorc “distributori”) upirveles yovlisa 

dakavebulni arian marketingiTa da Herbalife-is produqciis gayidvebiT. amavdroulad, maT SeuZliaT kompanias moutanon 

winsvla Semosavlis miRebiT, da agreTve isini pasuxismgeblebi arian im pirovnebis Seswavlaze, romelsac isini 

asponsoreben. ukanasknel procesze Ddaxmarebis aRmosaCenad zogierTi distributori axorcielebs warmoebas, realizacias 

da iRebs SeRavaTebs vaWrobaSi, damxmare masalebsa Tu momsaxurebebSi, romlebic ar iwarmoeba, ar mtkicdeba, ar iZleva 

garantias, an ar xdeba kompania “herbalaifisTvis” misi SeTavazeba. aRniSnuli masalebi da servisebi, romlebsac miniWebuli 

aqvs umaRlesi mniSvneloba rogorc “biznesis meTodebs”. biznesis meTodebi moicaven da ar SemoizRudebian: wignebiT, 

JurnalebiTa da sxva beWdviTi masalebiT, audio Tu video masalebiT, programuli uzrunvelyofiT, telemarketingis 

instrumentebiT, vebsaitebiT, internet-servisebiT da sxva eleqtro momsaxurebiT, SexvedrebiTa Tu saganmanaTleblo 

seminarebiT.

aRniSnuli mtkicebuleba moicavs saWiro informacias biznesis meTodebis yidva-gayidvis Sesaxeb da gvaZlevs rCevebs 

Tqveni iuridiuli uflebebisa da valdebulebebis  Sesaxeb. Yyovelma pirma, romelsac surs moaxdinos biznes meTodebis 

yidva-gayidva, aucileblad garigebis ganxorcielebamde unda moaweros  aRniSnuli aucilebeli pirobis angariSs xeli. 

reglameti ar gansazRvravs fass, xarisxs Tu arCevans ,magram myidvelsa da gamyidvels valdebuls xdis daicvas wesebi 

distributoris saqminaobisa, gansakuTrebiT ki Tu igi exeba biznes meTodebis warmoebas, yidvasa da gayidvas.  

saWiro informaciasaWiro informacia

biznes meTodebis SeZenamde aucileblad yuradRebiT unda ganixiloT TiTeuli Semdegi faqtibiznes meTodebis SeZenamde aucileblad yuradRebiT unda ganixiloT TiTeuli Semdegi faqti

masalebi, romlebic ar ekuTvnis kompania masalebi, romlebic ar ekuTvnis kompania Herbalife-s.-s. saqmianobis meTodebi ar iwarmoeba, ar mtkicdeba, ar xdeba uzrunvelyofa, 

avtorizeba da ar. xdeba misi SeTavazeba kompania herbalaifisTvis. Herbalife ar iRebs pasuxismgeblobas an valdebulebas 

da Sesabamisad ar moaxdens mis warmoebas, yidvas, ar moaxdens maTi Sesyidvebis, angariSidan gayidvebisa da moxmarebis  

ganxorcielebas.

Sesyidva ar moiTxoveba, garda saerTaSoriso saqmiani paketisa.Sesyidva ar moiTxoveba, garda saerTaSoriso saqmiani paketisa. erTaderTi aucilebeli Sesyidva, raTa gaxde herbalaifis 

distributori, aris saerTaSoriso saqmiani paketi.  (“IBP”),romelic warmoebulia kompania Herbalife-is mier. sxvanairad rom 

vTqvaT, imisaTvis, rom gaxdeT kompania herbalaifis distributori da nabiji gadadgaT  biznesSi da winsvla moaxdinoT 

gayidvebis da marketingis gegmaSi, an miiRoT zeda safexuris codna da mxardaWera, Tqven ar xarT valdebuli SeisyidoT 

nebismieri odenobis masala, produqtebi Tu servisebi, Tu igi warmoebulia komapnia herbalaifis an im qveynis mier, 

romelsac kavSiri ar aqvs herbalaifTan. aseve arHgevalebaT daeswroT  nebismier seminarebs, Sexvedrebsa Tu RonisZiebebs. 

Tqven unda SeisyidoT herbalaifis produqti sakuTari Sexedulebisamebr an sxvaze miyidvis mizniT, romlis raodenobas 

Tavadve gansazRvravT, an SegiZliaT SeasyidoT garkveuli drois monakeTSi. Tqven SegiZliaT SeisyidoT produqti, romelic 

kompania herbalaifTan araa kavSirSi, aseve saqmiani masalebi da servisebi, da daeswroT RonisZiebebs im SemTxvevaSi, Tu 

Tqven damoukideblad gadawyvetT, rom dagexmarebaT distributoris sargeblian da warmatebul saqmianobaSi. Tu Tqven 

SeiZineT romelime produqti, servisi Tu masala Sexedulebisamebr, rom Tqven valdebulni iyaviT moqceuliyaviT swored ase, 

Tqven SegiZliaT moiTxovoT sruli da upirobo dabrunebis vadaSi aRdgena, Tu aRniSnuli moTxovna ver dakmayofilda,maSin 

mimarTeT herbalaifis sadistribucio servisis ganyofilebas tel. nomerze: 8 800 707070 (ufaso xazi).

sacalo vaWrobaze fokusireba.sacalo vaWrobaze fokusireba. Tqveni pirvandeli yuradReba rogorc distributorisa, mipyrobili unda iqnes herbalaifis 

produqciis gayidvebis zrdaze.

xarjebis SezRudva.xarjebis SezRudva. Tqven aucileblad unda akontroloT sakuTari xarjebi biznesis meTodebis warmoebis dros ise, 

rom xarjebi ar iqnes usafuZvlo da gadaWarbebuli. aRniSnuli xarjebi unda iyos mizanSewonili da sasargeblo Tqveni 

biznesis sawarmoeblad. Tqven unda SeiZinoT saqoneli an daeswroT RonisZiebas, romelic mogawvdiT TqvenTvis sasargeblo 

informacias produqciis gayidvebTan dakavSirebiT.

droebiTi valdebulebis SezRudva.droebiTi valdebulebis SezRudva. Tqven TviTon unda gadawyvitoT, Tu ramden xans gamoyofT masalebs RonisZiebisa Tu 

samuSaosTvis, romelic dakavSirebulia aRniSnuli biznesis warmoebis meTodTan. Tqven yuradRebiT unda gansazRvroT drois 

nakadi Tqveni pirveli saqmianobisTvis da aseve biznesisaTvis, romelic dakavSirebulia herbalaifTan da Tqvens ojaxTan.

Herbalife-is kanonmdeblobasTan, qcevis wesebTan da proncipebTan Sesabamisoba-is kanonmdeblobasTan, qcevis wesebTan da proncipebTan Sesabamisoba distributoris qcevis Sesaxeb wesi moicavs 

saWiro pirobebs, raTa aamoqmedos Tqveni potenciuri gadawyvetileba biznesis meTodebis yidvis, gayidvisa Tu moxmarebis 

sakiTxTan dakavSirebiT. isini CarTulni arian saerTaSoriso saqmian paketSi, romelic moicavs kompaniis saregistracio 

masalebs da igi xelmisawvdomia misamarTze: ge.MyHerbalife.com. mis Sesaxeb agreTve SesaZloa informaciis miReba telefonis 

saSualebiT herbalaifis sadistribucio ganyofilebidan Semdeg nomerze. 8 800 707070 (ufaso xazi).

xarjebis anazRaurebis ufleba.xarjebis anazRaurebis ufleba. Nnebismieri saxis produqtis gamyidvelma, romelic monawilea biznes meTodebisa, unda 

warmoadginos werilobiTi formiT gayidvis dros sruli 180 dRiani anazRaurebis Tanxa masalebisa. Ggamyidvelma unda 

gasces gasavlis angariSi 7  (Svidi) samuSao dRis ganmavlobaSi qviTarSi miTiTebuli unda iqnes dabrubnebuli masalebi. 

18 dRiani periodi iwyeba myidvelis mier materialuri produqtis miRebisTanave.

garantirebuli Sedegebis nakleboba.garantirebuli Sedegebis nakleboba. Kompania “herbalaifi” ar qmnis an ar adasturebs nebismier warmodgenas maszed Tu 

rogori Semosavali miiRo distributorma da aravinaa avtorizirebuli da uflebamosili kompania herbalaifisgan gasces 

aseTi Cveneba. Tqveni, rogorc distributoris, warmateba damokidebulia Tqveni piradi unarebidan gamomdinare.

dadgenilebebis pirobebidadgenilebebis pirobebi

konkretul pirebze moqmedi kanonis SezRudva da wesis miReba.konkretul pirebze moqmedi kanonis SezRudva da wesis miReba. Mmiuxedavad nebismieri kanonisa Tu iuridiuli an 

samarTlebrivi doqtrinisa an / da saxelmZRvanelo dokumentisa, SeuZlebelia raime moTxovna wamoyenebuli iqnes “biznes 

meTodis” pirveli Sesyidvis Semdeg araumetes 18 Tveze meti xniT. imisaTvis, rom dadgindes ramdenad SesZlebs moTxovnebis 

Sesrulebas, winamdebare SeTanxmebiT regulirdeba da xdeba interpretacia saqarTvelos Sida kanonmdeblobis safuZvelze 

yovelgvari konfliqtis samarTlebrivi normebis gamoyenebis gareSe. mxareebi SemdgomSi Tanxmdebian, rom dasaSvebi mxare 

nebismier moTxovnisa gansazRvruli iqneba saqarTvelos Sinagani kanonmdeblobis safuZvelze yovelgvari konfliqtis 

samarTlebrivi normebis gamoyenebis gareSe. Seswavlilia da SeTanxmebulia. 

gamyidveli (beWedi)      gamyidvelis xelmowera TariRi

gamyidveli (beWedi)      gamyidvelis xelmowera TariRi
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Gganayofi 2 – Gganayofi 2 – HERBALIFEHERBALIFE klubis kveba wesi-saqarTvelo klubis kveba wesi-saqarTvelo

warmarTvawarmarTva

kvebis klubi axorcilebs Tavis moqmedebas sacxovrebel Tu komerciul adgilmdebareobebSi, gvevlineba rogorc 

sazogadoebrivi Sekrebis adgili, romelic aerTianebs pirebs, msurvelebs, romelTac aqvT survili fokusireba 

moaxdinon gemril saWmelze da regularul savarjiSoebze optimaluri donis janmrTelobisTvis

aseTi klubebis kvebis wess gaaCnia erTnairi Zala da efeqti rogorc sruli Semadgenloba kompania herbalaifis 

qcevis wesebisa (damatebiT qarTuli qcevebis CaTvliT)Dda distributorTa politikisa. nebismieri wesis an 

distributoruli politikis darRvevam SeiZleba disciplinirebis zomamde migviyvanos da distributorebma 

SesaZloa dakargon SesaZlebloba, ganaxorcilon TavianTi samuSa kvebis klubSi.

qcevisa da distribuciis politika da qarTuli damatebiTi qcevis normebi CarTulia saerTaSoriso saqmian paketSi 

da igi aseve SesaZloa miiRoT onlain reJimSi saitze ge.MyHerbalife.com, an daukavSirdeT kompania “herbalaifis” 

sadistribucio momsaxurebis ganyofilebas telefonze: 8 800 707070. Tu xelmisawvdomia klubis kvebis instruqcia 

aseve moicavs klubis kvebis wess.

saTaurisaTauri
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qveTavi-1 saerTo wesebiqveTavi-1 saerTo wesebi

1-1-A.A. Sesabamisoba kompania  Sesabamisoba kompania HerbalifeHerbalife-s wesebTan-s wesebTan

TiToeuli distributori, romelic muSaobs kvebis 

klubSi, valdebulia gaecnos da daicvas kompania 

Herbalife-s wesebi.

1-1-B.B. korporaciuli auditebi korporaciuli auditebi

distributorebma unda iTanamSromlon Herbalife-Tan, kvebis 

klubis meTodikebis auditebis Catarebis dros kompania 

Herbalife wesebis Sesabamisobaze. auditSi TanmSromlobaze 

an auditoris mier an auditoruli angariSis dros 

saWiro drouli cvlilebebis Sesrulebaze uari iwvevs 

disciplinarul zomebs, maT Soris sadistribiutoro 

saqmianobis SeCerebas an dasrulebas.

1-1-С.С. – swavla – swavla

“kompania Herbalife’s-Si da distributoris politikis 

yofaqcevis wesebidan” wesi 11-C gansazRvravs Semdegs:

1-1-С.С. – swavla – swavla

sponsori iRebs pasuxismgeblobas sakuTar piradad 

dasponsorebul produqciaze da mis gamoyenebaze, 

gayidvebze da marketingis gegmaze, yofaqcevis wesebze 

da kompaniis sxva wesebze, distributorebisTvis 

insturqciebze da saxelmZRvanelo principebze 

distribiutorebis saTanado swavlaze. maT 

SeuZliaT mosTxovon mxardaWera maRali donis 

xelmZRvanelisgan an TAB gundis wevrisgan, magram 

pirveladi pasuxismgebloba ekisrebaT TviTon maT. 

arc erT sponsors ar SeuZlia mosTxovos pirad 

dasponsorebul distributors swavlis, an saswavlo 

danadgarebis safasuris gadaxda. Tu maT dawvrilebiT 

ar auxsnes, rom distribiutors SeuZlia airCios, 

unda Tu ara miiRos monawileoba aseT swavlaSi da 

winaswar warudginos aseTi swavlebis safasuri. Tu 

distribiutori uars acxadebs aseTi saxis swavlis 

gadaxdaze, sponsori valdebulia uzrunvelyos 

dawyebiTi momzadeba, romelic aucilebelia biznesis 

SeswavlisTvis.

kvebis klubis muSakma unda gaiaros swavleba Tavisi 

xelmZRvanelobis kargad gacnobili wevris mier 

an adgilobrivi korporaciuli an individualuri 

saswavlo RonisZiebebis meSveobiT klubSi saTanado 

funqcionirebis Temaze kanonmdeblobisa da kompania 

Herbalife wesebis Tanaxmad. saboloo pasuxismgebloba 

klubis muSakis swavlaze pirvel rigSi ekisreba TAB 

gundis monawiles.

1-1-D.D. damoukidebeli distribiutorebi klubis  damoukidebeli distribiutorebi klubis 

muSakTa saxiTmuSakTa saxiT

kvebis klubSi muSaoba SeuZliaT mxolod kompania 

Herbalife. damoukidebel distribiutorebs.

1-1-E.E. muSakebi muSakebi

maSin, roca distribiutorebs neba aqvT darTuli 

gamoiyenon muSakebi kompaniis saqmianobis warmarTvaSi, 

maT ar SeuZliaT mimarTon muSakebs daxmarebisaTvis 

kvebis klubSi TavianTi muSaobis Sesasruleblad.

1-1-F.F. franSizis xelSekrulebis gareSe franSizis xelSekrulebis gareSe

kvebis klubebi ar muSaoben franSizis xelSekrulebiT, 

xolo distribiutorebs ar SeuZliaT Seadaron 

kvebis klubebi franSizasTan, maTi, rogorc saqmiani 

instrumentis win waweviT. kvebis klubebi warmoadgenen 

mxolod kompania Herbalife ZiriTadi saqmianobis Sedgenis 

saSualebas, romelic Sedgeba sacalo vaWrobisagan, 

samuSaoze miRebisagan da gawevrianebisagan.

1-1-G.G. damoukidebeli saqmiani operaciebi damoukidebeli saqmiani operaciebi

distribiutoris rogorc saqmianobis yvela danarCeni 

saxeebi, kompania ar amtkicebs, ar awers xels, ar 

avtorizirebs, ar uwevs garantias an iTvaliswinebs 

aranair movaleobas calkeuli kvebis klubebis mimarT.

1-1-H.H. erTi pasuxismgebeli distribiutori erTi pasuxismgebeli distribiutori

Herbalife kompaniis erTi damoukidebeli distribiutori 

mainc valdebulia aiRos sruli pasuxismgebloba 

da Tvali adevnos TiToeuli kvebis klubis yvela 

operacias. es distribiutori valdebulia gaacnos 

konsultacia kvebis klubs, romelic mocemulia am 

dokumentis boloSi. kvebis klubis konsultacia 

asaxavs distributoris saxels da mudmiv sakontaqto 

informacias klubis Sesaxeb. es distribiutori 

unda eswrebodes klubis yvela sesiis dros, krebis 

Catarebis dros moklevadiani dauswreblobis garda, 

romelic finansdeba kompaniis mier, da dauswreblobis 

SemTxvevaSi daniSnos distribiutori, romelmac 

piradad gaiara swavleba klubis operaciebze 

TviTdakvirvebisaTvis.

Tu ramodenime distribiutori yofen saerTo sivrces 

Tavis klubebSi samuSaos SesrulebisTvis, miwodebuli 

informacia pasuxismgebeli distribiutorebis Sesaxeb 

SeiZleba Sesabamisad periodiulad icvlebodes.

1-1-I.I. keTili mezoblis politika keTili mezoblis politika

kvebis klubis muSaki unda iyos kargi da yuradRebiani 

Tavis TanamSromlebis mimarT, gansakuTrebiT Tu 

muSaoba xorcieldeba sxva teritoriaze.

muSakebma unda SezRudon klubis daswreba da 

Seasrulon nebismieri sxva saWiro piroba, rom 

uzrunvelyon klubis Sexvedrebi wynar, araxmaurian 

viTarebaSi, transportis Tavmoyris, an sazogadoebrivi 

wesis darRvevis sxva formebis ararseboba

1-1-J.J. Sesabamisoba kanonmdeblobasTan Sesabamisoba kanonmdeblobasTan

kvebis klubis muSakebma unda imoqmedon yvela 

kanonebisa da wesebis Sesabamisad, romelic 

ekuTvnis Tavisi klubis funqcionirebas. Tu saqme 

exeba savaraudo da mimdinare Sesabamis samTavro 

dawesebulebebTan, klubis muSakebma unda imoqmedon 

erToblivad da zustad Seasrulon yvela savaraudo 

da faqtiuri samuSao.

1-1-K.K. dauniSnavi da eqskluziuri teritoriebi dauniSnavi da eqskluziuri teritoriebi

ar arsebobs aranairi teritoriuli daniSnuleba da 

eqskluziuri teritoria kvebis klubebisTvis: maTi 

gaxsna da funqcionireba yvelgan SeiZleba, sadac 

iuridiulad daSvebulia.

1-1-L.L. mravalmizniani klubebi mravalmizniani klubebi

kvebis klubis muSakebs SeuZliaT imuSaon ramodenime 

adgilas (magaliTad, imuSaon ramodenime klubSi), magram 

maT ar SeuZliaT imuSaon or (2) an ramodenime klubSi 

erTdroulad.

1-1-M.M. saWiro sainformacio Setyobineba  saWiro sainformacio Setyobineba 

reklamisTvisreklamisTvis

klubis TiToeuli muSaki valdebulia gagzavnos 

klubSi Semdegi sainformacio Setyobineba:
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sainformacio Setyobineba kvebis klubisTvissainformacio Setyobineba kvebis klubisTvis

winamdebare kvebis klubs marTavs kompania Herbalife 

damoukidebeli distribiutori (“muSaki”) ___________, 

muSakis safosto misamarTi ______________________

____, da muSakis samuSao telefonis nomeri _______

___________, ara kompania, aramed muSaki agebs pasuxs 

yvela moqmedebaze, romelic dakavSirebulia winamdebare 

kvebis klubTan.

kvebis klubebi – socialuri kreba, romelic aerTianebs 

adamianebs, romlebsac surT yuradReba miaqcion 

xarisxian kvebas. es ar aris sacalo maRaziebi 

an savaWro wertilebi, aseve arc restornebi. mza 

produqciis gayidva akrZalulia.

kvebis klubis sawevro SenataniT ifareba saerTo 

saeqspluatacio xarjebi da ar warmoadgenen 

produqtebis fass da Rirebulebas. monawileebs 

SeuZliaT gauziaron Tavisi gamocdileba produqciis 

gamoyenebis Semdeg, magram mudam unda axsovdeT, rom 

produqcia ar aris gankuTvnili nebismieri daavadebebis 

an samedicino mdgomareobebis diagnostikisTvis, 

mkurnalobisTvis da profilaqtikisTvis. Semosavali, 

romelic aisaxeba kvebis klubis masalebSi, an zepir 

moxsenebaSi klubis krebebze, gamoiyeneba calkeul, 

wardgenili pirebis mimarT (an rogorc magaliTi), da 

ara saSualo mniSvnelobis saxiT.

es niSani, romelic Seicavs sainformacio Setyobinebas, 

unda iyos Sesrulebuli qaRaldze, yvelaze cota 21 

santimetri 28 santimetrze zomiT, da sainformacio 

Setyobinebis Srifti unda iyos aranakleb 17-i. 

sainformacio Setyobinebis gansazRvruli formulireba 

droTa ganmavlobaSi SeiZleba Seicvalos, magram sul 

axali versiis miReba SesaZlebelia, Tu daurekavT 

distribiutoris Tqvens adgilobriv sakonsultacio 

ganyofilebas, an CatvirToT saitidan ge.MyHerbalife.com

aseTi sainformacio Setyobinebis asli wardgenilia 

Tqveni moxmarebisTvis kvebis klubis wesebis me-5 

qveTavis boloSi.

1-1-N.N. jansaRi higiena jansaRi higiena

miuxedavad imisa, rom kvebis klubebi ar warmoadgenen 

restorans, mza produqciis maRazias an sxva nebismieri 

formis sazogadoebrivi kvebis dawesebulebas, ufaso 

koqteilis, Cais da aloes balaxis koncentratis 

damzadebas, klubis monawileebisTvis saWiroa, rom 

kvebis klubis muSakebma yovelTvis daicvan jansaRi 

higiena da Seinaxon sufTad da higienurad klubis 

Senoba. Tqven SegiZliaT mimarToT Tqvens kvebis klubis 

xelmZRvanelobas imisaTvis, rom gaecnoT higienisa da 

saukeTesoO sanitaruli meTodebis srul sias, magram 

Semdegi meTodebi saWiroeben savaldebulo Sesrulebas::

kvebis wyaro, damuSaveba da damzadebakvebis wyaro, damuSaveba da damzadeba

yovelTvis iyideT xili, bostneuli da sxva 

komponenti saimedo momwodeblisagan, romelic ar 

ganekuTvneba kompania Herbalife,: gaakontroleT 

maTi vargisianoba da xarisxi miwodebis Semdeg da 

gamoyenebis win

yovelTvis gmoiyeneT kargi xarisxis wyali ufaso 

saklubo sasmelebis momzadebis dros: Tu Tqven ar 

xarT darwmunebuli wylis xarisxSi, darwmundiT, rom 

wyali gamoyenebis win winaswar iqna aduRebuli

yvela sasadilo danadgari, romelic gamoiyeneba 

klubis saqmianobisaTvis, maT Soris blenderebi da 

dasaWreli dafa, unda iyos sufTa yoveli gamoyenebis 

win da mis Semdeg

yovelTvis gamoiyeneT erTjeradi Wiqebi ufaso 

sasmelebis damzadebis dros

■

■

■

■

arafuWebadi produqtiarafuWebadi produqti

yovelTvis gamoiyeneT Herbalife produqcia Tqveni 

maragidan, xolo arafuWebadi komponentebi miRebis 

wesis mixedviT: rac niSnavs, rom yovelTvis unda 

gamoiyenoT sakmaod Zveli produqcia. ar gamoiyenoT 

produqcia vargisianobis vadis gasvlis Semdeg

yovelTvis SeinaxeT Tqveni produqcia da 

arafuWebadi komponentebi gril, sufTa da 

kargad ganiavebul adgilas: is faqti, rom 

isini warmoadgenen arafuWebad komponentebs, ar 

ganapirobebs Senaxvis uxarisxo meTodebs

fuWebadi produqtifuWebadi produqti

yovelTvis gamoiyeneT Tqveni fuWebadi produqtebis 

maragi miRebis wesis safuZvelze da malefuWebadi 

produqti, rogoricaa xili da bostneuli, garecxili 

unda iyos gamoyenebis win. ar gamoiyenoT produqcia, 

romelsac gauvida vargisianobis vada

sufTad SeinaxeT Tqveni gamaciebeli mowyobilobebi, 

sul cota kviraSi erTxel garecxeT da yovelTvis 

Tvali adevneT, rom ar dauSvaT produqciis gafuWeba 

an dabinZureba

piradi higienapiradi higiena

daicaviT Tqveni xelebis da winamxaris sisfTave, 

yovelTvis saguldagulod daibaneT xelebi 

antibaqteriuli sapniT da Tbili wyliT, aseve daicaviT 

sisufTave Semdeg SemTxvevebSi:

sapirfareSos gamoyenebis Semdeg

nebismieri produqtebis damuSavebis win an mis 

Semdeg

ceminebis, xvelebis an cxviris moxocvis Semdeg

mowevis, sakvebis miRebis, smis an klubis Senobidan 

gasvlis Semdeg

Tqveni Tmebis Sexebis an sxeulis nebismieri nawilis 

Sexebis Semdeg

sxva adamianis Sexebis Semdeg

gamoyenebuli an WuWyiani sasadilo mowyobilobis an 

WurWlis Sexebis Semdeg

Tqven dauyonebliv unda datovoT klubis Senoba, 

Tu gaxdiT avad an cudad grZnobT Tavs, Tundac es 

niSnavdes. rom klubi iqneba daxuruli sanam Tqven 

ar gamojanmrTeldebiT

yovelTvis iqonineT Tmebi da tansacmeli sufTad

klubis saTavsoklubis saTavso

yuradRebiT adevneT Tvali yvela gaWuWyianebul 

adgils da dauyovnebliv daasufTaveT isini; 

sTxoveT ojaxis wevrebs da stumrebs, ar Sevidnen 

dabinZurebul zonaSi, sanam srulad dalagebuli ar 

iqneba

uzrunvelyveT ramdenime nagvis konteineri xarisxiani 

nagvis tomrebiT da ganalageT isini klubis 

saTavsoSi, daalageT da xSirad gaitaneT isini

1-1-O.O. saWiro sainformacio Setyobineba  saWiro sainformacio Setyobineba 

gagzavnisTvis; higiena da sanitariuli meTodebigagzavnisTvis; higiena da sanitariuli meTodebi

klubis yvela mmarTvelma monawilem unda gaagzavnos 

Semdegi sainformacio Setyobineba Tavis klubSi 

higienasa da sanitariuli meTodebis Sesaxeb:

■

■

■

■

■

■

■

■

■

■

■

■

■

■

■
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sainformacio Setyobineba kvebis klubis sainformacio Setyobineba kvebis klubis 

mmarTveli muSakisTvismmarTveli muSakisTvis

imisda miuxedavad, rom kvebis klubi restorani, mza 

produqciis gayidvis wertili an sazogadoebrivi 

kvebis sxva dawesebuleba ar aris, kompania herbalaifi 

moelis kvebis klubis mmarTveli wevrebisgan higienis 

dacvis da sanitariis umaRlesi standartebis 

gamoyenebas. wesi 1-N “janmrTeli higienis” Seicavs 

saWiro meTodebis CamonaTvals da damatebiT saukeTeso 

meTodebs, romelic SegiZliaT ixiloT kvebis klubis 

saxelmZRvaneloSi. janmrTeli higienisa da sanitariis 

Semdegi ZiriTadi wesebi yovelTvis moiTxovs Semdegi 

wesebis Sesrulebas:

klubi, gansakuTrebiT samzareulo unda iyos 

yovelTvis sisufTaveSi

yovelTvis unda iyos sisufTaveSi instrumentebi 

da WurWeli, romelsac gamoiyenebT sakvebis 

momzadebisTvis, aseve specialuri blenderi da 

ficrebi

■

■

yovelTvis gqondeT sisufTaveSi xelebi da 

winamxareebi, daibaneT antibaqteriuli sapniT da 

Tbili wyliT

gadaxedeT xil-bistneuls maTi xarisxis da siaxlis 

kontrolisTvis da garecxeT gamoyenebamde

yovelTvis gamoiyeneT erTjeradi Wiqebi

dauyovnebliv daasufTaveT yvela WuWyi da gaitaneT 

yvela nagavi

es Setyobineba higienisa da sanitariis gamoyenebis 

Sesaxeb unda iyos aranakleb 21x29.7  sm zomisa da 

Sriftis zoma unda iyos aranakleb 17  punqtisa. 

sainformacio Setyobinebis gansazRvruli forma 

SeiZleba drodadro Seicvalos, magram uaxlesi versia 

SegiZliaT miiRoT sadistributoro momsaxurebis 

adgilobriv ganyofilebaSi an saitidan ge.MyHerbalife.com. 

am sainformacio Setyobinebis asli wardgenilia Tqveni 

moxmarebisTvis kvebis klubis wesebis 5-E qvenawilis 

bolos.

■

■

■

■

qvenawili 2. gadasaxadebi, TanamSromlebis ayvana da mxardaWeraqvenawili 2. gadasaxadebi, TanamSromlebis ayvana da mxardaWera

2-2-A.A. gadasaxadebi gadasaxadebi

yoveldRiuri, kvireuli an yovelTviuri wevrobis 

gadasaxadi SeiZleba daibegros, raTa daifaros 

saoperacio xarjebi, rogoricaa: qira, komunaluri 

gadasaxadebi da a.S. es sawevro gadasaxadebi ar unda 

asaxavdnen produqtis Rirebulebas an fass, romelic 

SeiZleba SeTavazebuli iyos wevrebisTvis an maTi 

stumrebisTvis mosaxmarad.

2-2-B.B. klubSi arasavaldebulo daswreba klubSi arasavaldebulo daswreba

klubis sesiebze daswreba wevrisTvis an stumris 

piradi gadasawyvetia (mniSvneloba ara aqvs, aris Tu 

ara is distributori); klubis operatorebi arasodes 

acxadeben an gulisxmoben, rom savadebuloa daswreba.

2-2-C.C. klubis saqmianoba da servisebi klubis saqmianoba da servisebi

nutriciis klubebma unda SesTavazon maT wevrebs 

regularuli socializaciis SesaZleblobebi, iseve 

rogorc xSiri saganmanaTleblo da satreningo 

sesiebi (jgufuri da pirispir) nutriciasa da wonis 

menejmentze.

2-2-D.D. wevrebis stimulireba wevrebis stimulireba

klubis operatorebma SeiZleba SesTavazon gonivruli 

jildoebi, rogoricaa _ ufaso produqti, axali 

wevrebis stimulirebisTvis. magram klubis operatorebs 

ekrZalebaT naRdi fuliT an misi eqvivalentis gadaxda 

amgvari stimulirebisTvis.

qvenawili 3. momsaxureba da produqtebis gayidvaqvenawili 3. momsaxureba da produqtebis gayidva

3-3-A.A. kompania herbalaifis mxolod damtkicebuli  kompania herbalaifis mxolod damtkicebuli 

produqciaproduqcia

mxolod nebadarTulia saqarTvelosTvis kompania 

herbalaifis produqcia SeiZleba SeTavazebuli iqnas  

moxmarebisTvis an gayidvisTvis, kvebis klubis marTvis 

dros. produqcia, romelic kompania herbalaifs ar 

exeba, ar SeiZleba warmodgenili iqnas, gaiyidos an win 

waiwios klubis saTavsoSi.

3-3-B.B. produqciis moxmareba produqciis moxmareba

kvebis klubebi – socialuri Sekrebebia, romlebic 

aerTianebs kargi kvebiT dainteresebul pirebs. isini ar 

warmoadgenen sacalo maRaziebs an savaWro wertilebs, 

ar arian restornebi, arc mza produqciis gayidvis 

punqtebi.

am SezRudvidan gamomdinare, klubis operatorebs 

SeuZliaT SesTavazon ufaso gacnobiTi produqtebi, 

rogoricaa koqteilebi da Cais balaxiani koncentrati, 

aseve nebismieri damatebiTi komponenti, rogoricaa 

cila da ujredisi, magram klubis marTvis Sesabamisad, 

ar SeuZliaT gamofinon sia an daadginon am 

produqtebis an komponentebis calkeuli fasebi. 

erTaderTi dasaSvebi gadasaxdeli kvebis klubisTvis 

yoveldRiuri, yovelkvireuli an yovelTviuri sawevro 

Senatanebia imisaTvis, rom daifaros saeqspluatacio 

xarjebi, rogoricaa ijaris qira da komunaluri 

gadasaxadebi.

kvebis klubebSi da sadac ki herbalaifis produqcia 

yovelTvis unda miewodos da gamoyenebuli iqnas 

eTiketebze dabeWdili instruqciebis Sesabamisad.

3-3-C.C. gasatanad gasayidi produqcia gasatanad gasayidi produqcia

SeTavazebuli produqcia unda moxmarebuli iqnas 

klubis saTavsos SigniT. produqciis gareT gatana ar 

SeiZleba.

3-3-D.D. produqcis sacalod gayidva produqcis sacalod gayidva

kvebis klubebi socialuri krebebia, romlebic 

aerTianebs pirebs yuradRebis centriT karg kvebaze. 

isini ar arian sacalo maRaziebi an dawesebulebebi, 

sadac produqcia iyideba gasatanad, an reastornebi.

klubis mmarTvel wevrebs SeuZliaT, Seinaxon 

prioduqciis inventari, da SeZleben produqciis 

sacalod gayidvas. herbalaifis yvela produqcia 

unda gaiyidos daluquli da kompania herbalaifis 

originalur SefuTvaSi. SeufuTavi da eTiketis gareSe 

produqcia rogorc individualuri erTeuli da 

erTiani porcia, ar SeiZleba gaiyidos kvebis klubebSi, 

an sadme sxvagan. herbalaifis produqciis oficialuri 

katalogi SeiZleba gaices klubis wevrebze, magram 

produqciis Rirebuleba SeiZleba, miTiTebuli ar iyos. 

klubis mmarTvel wevrebs ar SeuZliaT Tavis wevrebze 

an stumrebze zemoqmedeba, raTa iyidon produqcia, da 
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qvenawili 4  – marketingi, win waweva da reklama, maT Soris mtkicebulebebi qvenawili 4  – marketingi, win waweva da reklama, maT Soris mtkicebulebebi 

saqonlis sasargeblod saqonlis sasargeblod 

4-4-A.A. mtkicebulebebi saqonlis sasargeblod mtkicebulebebi saqonlis sasargeblod

klubis wevrebs SeuZliaT gaiziaron erTmaneTis 

produqciis gamoyenebis gamocdileba, magram 

produqtebi romelime daavadebis diagnostirebisTvis, 

mkurnalobisTvis, profilaqtikasa Tu TerapiisTvis 

gankuTvnili ar aris, da araviTar garemoebebSi arc 

klubis mflobelebi, arc misi wevrebi da stumrebi 

ar unda amtkicebdnen an gulisxmobdnen sapirispiros. 

klubis wevrebisTvis yvela SeTavazebuli informacia 

unda Seesabamebodes im informacias, romelic arsebobs 

damxmare masalebSi da herbalaifis rogorc zogad, 

ise calkeuli produqtebis Sesaxeb publikaciebSi. 

mimarTeT distributoris qcevis wesebisan da 

politikis Tavs 22 “pretenziebi da reklamaciebi”. 

es wesebi Herbalife Career Book-is profesiis arCevis 

saxelmZRvanelos bolo versiaa, da maTi naxva 

SegiZliaT saitze ge.MyHerbalife.com an SeukveToT 

distributorTa mxardaWeris samsaxurSi.

4-4-B.B. mtkicebulebebi proeqtis momgebianobis  mtkicebulebebi proeqtis momgebianobis 

sasargeblodsasargeblod

mtkicebulebebi proeqtis da miRebuli Semosavlebis 

momgebianobis sasargeblod gakeTebuli rogorc 

zepiri (klubis RonisZiebebze), ise werilobiTi formiT 

– saitebze an klubTan dakavSirebul masalebSi, unda 

Seicavdnen pasuxismgeblobaze saTanado zepir an 

werilobiT uaris Tqmas. pasuxismgeblobaze saTanado 

uaris Tqma Semdegnairia:

Semosavali, romelic miTiTebulia kvebis klubis 

masalebSi, an zepir mtkicebulebaSi, exeba mxolod 

wardgenil fizikur pirebs (an magaliTebs) da ar 

aris Tqveni Semosavlis garantia, aseve ar SeiZleba, 

iTvlebodes saSualo statistikurad. nebismieri 

Semosavali damokidebulia sxvadasxva faqtorze, maT 

Soris Tqven saqmian unarebze, im drosa da Zalisxmevaze, 

romelsac xarjavT biznesis warmoebaze.

ixileT distributoris qcevis wesebisan da politikis 

Tavi 22 “pretenziebi da reklamaciebi es wesebi Herbalife 

Career Book-is profesiis arCevis saxelmZRvanelos bolo 

versiaa, da maTi naxva SegiZliaT saitze ge.MyHerbalife.com 

an SeukveToT distributorTa mxardaWeris samsaxurSi.

4-4-C.C. janmrTeli kvebis rCevebis SeTavazeba klubis  janmrTeli kvebis rCevebis SeTavazeba klubis 

wevrebisTvis da stumrebisTviswevrebisTvis da stumrebisTvis

klubis mflobelebma SeiZleba, waradginon zogadi 

informacia janmrTelobis, profilaqtikisa da kvebis 

Sesaxeb TavianTi yoveldRiuri saqmianobis farglebSi, 

rogorc herbalaifis damoukidebeli distributorebi. 

es moicavs produqtebis SerCevis, gamoyenebis da maTi 

ZiriTadi sasargeblo Tvisebebis saxelmZRvanelos, aseve 

informacias biznesis warmoebis Sesaxeb. mflobelebs 

agreTve SeuZliaT waradginon mizanSewonili mowmobebi 

produqtebis an am biznesis sasargeblod rogorc 

zepiri,, ise werilobiTi formiT (pasuxismgeblobaze 

uaris Tqmis TanxlebiT herbalaifis moTxovnebos 

Sesabamisad)

4-4-D.D. reklama reklama

kvebis klubebi sazogadoebrivi RonisZiebebia, 

romelTa reklama xdeba zepirad da romlebsac 

eswrebian mxolod piradad klubis mflobelis, sxva 

damoukidebeli distributoris an damkveTis mier 

dapatiJebuli pirebi, rogorc zepiri saubrisas, ise 

werilobiTi formiT. kvebis klubebi SemTxveviTi 

momsvlelebisTvis daniSnuli ar aris, amitom maTi 

reklama Semoifargleba mxolod klubis saTavsoSi 

SeTavazebuli momsaxurebis win waweviT, rogoricaa 

“davamarcxoT wona”, janmrTelobis Sefaseba an 

profilaqtikuri programebis prezentacia. am 

momsaxurebis reklama SeiZleba, Seicavdes Semdeg 

informacias:

klubis saxelwodeba da mflobelis saxeli

telefoni

klubis momsaxurebis reklamirebisTvis televiziisa da 

radios gamoyeneba ar SeiZleba.

4-4-E.E. piradi veb-saitebi piradi veb-saitebi

kvebis klubis nebismier mflobels aqvs ufleba, Seqmnas 

sakuTari veb-saiti Semdegi pirobebis dacviT:

veb-saiti paroliT daculi daSvebis gareSe, romelic 

xelmisawvdomia farTo publikisTvis, daSvebulia 

distributoris biznesTan mimarTebaSi zogadad, da 

■

■

■

ar SeuZliaT ganacxadon an igulisxmon, rom klubSi 

miRebisTvis, imisTvis, rom ewvios mas, gaxdes misi wevri, 

saWiroa produqciis SeZena.

3-3-E.E. nimuSebis SerCeva nimuSebis SerCeva

kompania herbalaifis produqciis nimuSebis SerCeva 

daSvebulia kvebis klubebSi. klubis mmarTvelma 

wevrebma SeiZleba SesTavazon gacnobiTi produqtebi, 

rogoricaa koqteilebi da Cais aloes koncentrati. 

Tavisufali filebi ar SeiZleba, SeTavazebuli iqnas 

nimuSebis saxiT. klubis mmarTvelma wevrebma SeiZleba 

gamofinon xelmisawvdomi gemos koqteilebis da Cais, 

aseve sxva komponentebis, rogoricaa cila da ujredisi, 

sia, magram isini unda iyos Tavsebadi kvebis klubis 

saTanado funqcionirebasTan da ma Tar aqvT ufleba, 

daadginon individualuri fasebi am produqtebsa da 

komponentebze. kvebis klubis erTaderTi daSvebuli 

gadasaxdeli yoveldRiuri, yovelkvireuli an 

yovelTviuri sawevro Senatanebia imisTvis, rom 

daifaros saeqspluatacio xarkebi, rogoricaa ijaris 

qira da komunaluri gadasaxadebi.

3-3-F.F. narevi narevi

klubis mmarTvel wevrebs ar SeuZliaT aurion 

erTmaneTTan koqteilebi an Cai, alkoholuri sasmelebis 

an sxva Seusabamo komponentebis damatebiT.

3-3-G.G. produqciis SefuTva da Cveneba produqciis SefuTva da Cveneba

klubis mmarTvelma wevrebma SeiZleba aCvenon 

produqciasTan dakavSirebuli literatura, sareklamo 

produqcia, kompania herbalaifis gauxsneli produqcia 

Tavis originalur SefuTvaSi, magram aseTi Cvenebebi ar 

unda xdebodes saTavsos SigniT.

koqteilebis, Cais da aloes koncentratis momzadebisas 

es produqtebi unda iyos xelmisawvdomi monawileTa da 

stumrebis gansaxilvelad (aseve gauxxsneli da Tavis 

originalur SefuTvaSi)

3-3-H produqciis konteineris swori utilizacia produqciis konteineris swori utilizacia

imisTvis, rom daicvan herbalaifis produqcia 

falsifikaciisgan, klubis wevrebi valdebulni arian 

gaafuWon an gaanadguron eTiketebi da konteinerebi 

carieli konteinerebis utilizaciis win.
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qvenawili 5 – arasacxovrebel saTvasoebSi momuSave kvebis klubebiqvenawili 5 – arasacxovrebel saTvasoebSi momuSave kvebis klubebi

5-5-A.A. Setyobinebis forma: Setyobinebis forma:

distributorebis dasaxmareblad herbalaifis wesebis 

SesrulebaSi, romlebic exeba Setyobinebas kvebis 

klubebis Sesaxeb (arasacxovrebel saTavsoebSi 

momuSave klubebisTvis) dokumentis bolos moyvanilia 

Setyobinebis forma (mimdinare redaqciiT), misi moZieba 

SeiZleba ge.MyHerbalife.com-ze an distributorebis 

momsaxurebis adgilobriv ganyofilebaSi. 

distributorebma unda Seavson da waradginon 

Setyobinebis forma klubis gaxsnis Sesaxeb klubis 

gaxsnamde sul cota 30 dRiT adre.

5-5-B.B. sacalo vaWrobis / momsaxurebis sferos  sacalo vaWrobis / momsaxurebis sferos 

sawarmoebisawarmoebi

sacalo vaWrobis sawarmoebi; kvebis klubebs 

ekrZalebaT sacalo vaWrobis sawarmoTa saTavsoebSi 

muSaoba. sacalo vaWrobis sawarmoebSi igulisxmeba 

stacionaruli saTavsoebi, riomelTa ZiriTadi 

saqmianoba adgilze gayidva an saqonlis miwodebaa 

myidvelisaTvis.

momsaxurebis sferos sawarmoebi:momsaxurebis sferos sawarmoebi: kvebis klubebs 

ekrZalebaT momsaxurebis sferos sawarmoTa 

satavsoebSi muSaoba, romelTa ZiriTadi saqmianoba mza 

sakvebis SeTavazebaa (rogoricaa restornebi, kafeebi da 

sxva).

magram daSvebulia klubis momsaxurebis sferos iseT 

sawarmoebSi muSaoba, rogoricaa silamazis salonebi, 

mamakacTa saparikmaxeroebi,  satrenajoro darbazebi, 

janmrTelobisEklubebi im pirobiT, rom kvebis 

klubis saqmianoba da yvela niSani Semoifargleba 

daxuruli oTaxiT da iqneba SemTxveviTi momsvlelebis 

mxedvelobis ares miRma.

am politikis gansazRvra da gamoyeneba xdeba 

herbalaifis Sexedulebisamebr.

5-5-C.C. klubis identifikacia/abrebze SezRudvebi klubis identifikacia/abrebze SezRudvebi

jansaRis wesiT cxovrebis klubs ar SeiZleba 

gaaCndes  misi adgilmdebareobis eqsterierSi an 

sakuTar   Senobaze raime saxis niSnebi rac moaxdens 

klubis identifikacias. amasTan nebadarTulia klubis 

karTan axlos mcire zomis abris arseboba, romelzec 

miTiTebuli iqneba distributoris an/da klubis 

saxelwodeba. abraze nebarTuli pirobebi Semdegia:

zomebi ar unda aRematebodes  210x297  mm (A4)

misi meSveobiT adgilmdbareoba ar unda aRiqmebodes 

rogorc sawyobi, restorani, franCiza an sxva 

„sacalo vaWrobis obieqti“

ar unda iwvevdes gamvlelebs Herbalife-is produqciis 

sayidlad

160 km radiusis farglebSi arasacxovrebel farTSi 

momuSave or sxvadasxva klubs ar SeiZleba qondes 

erTnairi saxelwodeba, an Sinaarsobrivad msgavsi 

■

■

■

■

abra warweriT ( rac dadgenilia Herbalife-is mier, 

calsaxad da mxolod sakuTari Sexedulebisamebr). 

aq aseve igulisxmeba eqsterierze arsebuli yvela 

sxva miniSneba rac gvafiqrebinebs, rom obieqti 

franCizaa

abraze warwera pirdapir an iribad ar unda 

axdendes identificirebas, mianiSnebdes an signals 

iZleodes imisa, rom obieqtze momuSave gaxlavT 

Herbalife-is  damoukidebeli distributori (an 

sxvac saxiT miuTiTebs Herbalife-is  saqmianobaze). 

abraze warwera ar unda uwevdes reklamirebas 

jansaRis wesiT cxovrebis klubis servisebs 

(magaliTad, Herbalife-is  produqcia xelmisawvdomia, 

„wonis klebis gamowvevis“ (mxardaWerTa jgufi) 

logo da a.S.). qvemoT moyvanilia ramodenime 

magaliTi ra SeiZleba da ra ar SeiZleba abraze 

warweraSi gamoviyenoT:

ar SeiZleba: ar SeiZleba: SeiZlebaSeiZleba

gamajansaRebeli 

klubi/centri

„zona igrZeni Tavi 

kargad“

„anjelas Seik kafe“

„jansaRi kvebis bari“

„Herbalife-is wonis 

klebis maRazia“

abra ar unda miuTiTebdes rom obieqtze Herbalife-is  

produqciis sacalod SeZena SesaZlebelia

abra ar unda Seicavdes terminebs „jansaRis wesiT 

cxovrebis klubi“, “Herbalife®,” “L.A. Live”, “Mark Hughes,” 

“Liftoff®,” “Shapeworks®,” “Skin Activator®,” “NouriFusion®”, 

an Herbalife-is sxva intelqtualur sakuTrebas, 

produqciis saxelwodebebs an brendebs, an sityvas 

„shake”, an sxva romelime sityvas romelic miuTiTebs 

an mianiSnebs rom Herbalife-is produqciis sacalod 

SeZena am adgilas SesaZlebelia.

miuRebelia Semdegi terminebis, an sxva msgavsi 

saxelwodebebis warweraSi gamoyeneba: „kafe“, 

„restorani“, „bari“, „savaWro centri“, „sawyobi“, 

„maRazia“

abra warweriT „ Riaa/daketilia“ ar unda Candes 

eqsterieridan

imis gaTvaliswinebiT, rom klubis operatori 

eTanxmeba zemoT moyvanil CamonaTvals, nebadarTulia 

dafis warwraze Semdegi terminebis gamoyeneba: 

„klubi“, „centri“ an „Sekreba“; klubis operatorebs 

aseve SeuZliaT gamoiyenon sakuTari saqmianobis an 

individualuri an jgufis saxelwodebebi.

5-D. -D. farda-Jaluzebi fanjrebsa da karebisTvisfarda-Jaluzebi fanjrebsa da karebisTvis

arasacxovrebel saTavsoSi momuSave kvebis klubebma 

unda uzrunvelyon, rom klubis Sida saTavsoebi, aseve 

iq mimdinare movlenebi ar Candes garedan, amisTvis ki 

iyeneben farda-Jaluzebs fanjrebsa da karebisTvis, 

xolo yvela gare kari unda iyos daketili.

■

■

■

■

■

■

ara mxolod kvebis klubebTan mimarTebaSi. farTo 

publikisTvis xelmisawvdomma saitma SeiZleba 

waradginos kvebis klubis Sesaxeb mxolod Semdegi 

informacia

• klubSi gaweuli momsaxureba

• klubis saxelwodeba da mflobelis saxeli

• telefoni

nebismieri sxva informacia, romelic ganTavsebuli 

iqneba farTo publikisTvis xelmisawvdom saitebze, 

ganixileba rogorc kvebis klubis akrZaluli reklama.

4-4-F.F. kvebis klubis aRsaniSnavad gamoyenebuli  kvebis klubis aRsaniSnavad gamoyenebuli 

grafikuli da teqsturi niSnebigrafikuli da teqsturi niSnebi

sacxovrebeli saTvasoebi: sacxovrebel saTvasoebSi 

momuSave klubebma SeiZleba ar gamoiyenon aranairi 

grafikuli da teqsturi niSnebi. arasacxovrebel 

saTvasoebSi momuSave klubebisTvis grafikuli da 

teqsturi niSnebis ganTavsebis wesebi moyvanilia kvebis 

klubis an wesebis qvenawilSi 5.

128 moqcevis wesebi da distributorTa qcevis normebi



farda-Jaluzebi fanjrebsa da karebisTvis unda 

iyos aragamWvirvale da martivi, savaWro niSnebis 

gareSe, ar unda Seicavdes aranair teqsts, suraTs 

an gamosaxulebas, magaliTad, akrZalulia fotoebis 

“manamde da Semdeg”, sityva “koqteilis” gamoyeneba an 

koqteilis savaWro niSnis gareSe gamosaxuleba.

klubis garedan ar unda Candes araferi, rac 

miuTiTebda, rom produqtis SeZena SeiZleba sacalod. 

ar unda Candes herbalaifis produqtebi, posterebi, 

masalebi.

5-E.-E. droebiT sargeblobaSi gacema, ijara da  droebiT sargeblobaSi gacema, ijara da 

klubis saTavsoTi erToblivi sargeblobaklubis saTavsoTi erToblivi sargebloba

kvebis klubis mflobelebs SeuZliaT droebiT 

sargeblobaSi, ijariT gascen da arasacxovrebel 

saTavsoSi ganTavsebuli klubi sxvagvarad datvirTon, 

an qvemdgom organizaciasTan erToblivad isargeblon. 

miuxedavad amisa, amiT miRebuli Tanxa ar unda 

aRematebodes saTavsos mflobeli disributoris wminda 

mogebis 5%, amasTan distributorma ar unda moaxvios 

Tavs es saTavso sxva organizaciebs an gaakeTos misi 

reklamireba.

5-F.-F. SemTxveviTi momsvlelebi SemTxveviTi momsvlelebi

“SemTxveviTi momsvleli”-is piria, romelic ewvia 

kvebis klubs pirvelad personaluri mowvevis da 

klubis mflobelTan winaswari pirdapiri kontaqtis 

gareSe. klubis mflobelma SeiZleba daaregistriros 

SemTxveviTi momsvleli rogorc wevri, magram Tu 

mas es ar unda, SesTavazos ufaso koqteili, Cai an 

koncentrati Herbal Aloe da ganumartos klubis 

koncefcia rogorc urTierTobis, produqtebis 

moxmarebis da janmrTeli cxovrebis wesis Sesaxeb 

informaciis gavrcelebis adgilis. kvebis klubi 

araa sacalo vaWrobis adgili da maT mflobelebs 

sapirispiros mtkiceba ar SeuZliaT. ar SeiZleba 

vinmesTvis produqciis porciebis miyidva. porciebi 

eZlevaT mxolod registrirebul wevrebs, rogorc 

maTi yoveldRiuri, yovelkvireuli an yovelTviuri 

sawevro Senatanis nawili. mza produqtebis ufaso 

nimuSebi SeiZleba SeTavazebuli iqnas SemTxveviTi 

momsvlelebisaTvis imis stimulad, rom dabrundnen 

da gaxdnen klubis wevrebi. ix. wesi 5-C “gamoyenebuli 

grafikuli da teqsturi niSnebis gamoyenebis 

SezRudvebi arasacxovrebel saTavsoSi momuSave kvebis 

klubisTvis”

samarTalgamoyenebis procedurasamarTalgamoyenebis procedura

SesavaliSesavali

Herbalife Rules qcevis wesebi arsebobs yvela 

distributoris biznesis dacvisTvis. am wesebis 

darRveva seriozuli darRvevaa. darRvevebma SeiZleba 

iqonion negatiuri zegavlena yvela distributoris 

biznesze, maregulirebeli organoebis, masmediis da 

sazogadoebis azrze herbalaifis, misi produqtebis da 

distributorebis Sesaxeb. Herbalife cdilobs aswavlos 

Tavis distributorebs mizanSewonili eTikuri saqmiani 

praqtika. darRvevis SemTxvevaSi kompania cdilobs 

gamoasworos is, distributorisTvis konsultaciis 

SeTavazebiT. miuxedavad amisa, seriozul SemTxvevebSi 

SeiZleba dasWirdes ufro mkacri zomebi, maT Soris, 

magram ar Semoifargleba:

Sesyidvis privilegiis moqmedebis SeCerebiT

gamomuSavebuli saxsrebis gadaxdis SeCerebiT

TAB gundis sawarmoo bonusis gadaxdis droebiTi an 

saboloo SeCerebiT

herbalaifis krebebze gamosvlis droebiTi 

akrZalviT

finansuri sanqciebiT (jarimebi)

sadistributoro urTierTobebis gauqmebiT an 

SewyvetiT

1. saCivris Setanis procedura1. saCivris Setanis procedura

A qcevis wesebis an sxva normebisa da wesebis 

darRvevis Sesaxeb informaciis miRebis Semdeg 

distributors urCeven daukavSirdes damrRvev 

distributors da Seaxsenos mas kompaniis ZiriTadi 

principebi wesebis Tavis miTiTebiT da ganixilos 

probleba. aseve reklamaciis warmdgens urCeven 

Seatyobinos distributors wesis Sinaarsis Sesaxeb 

da rogor unda gamoasworos Tavisi qceva.

B Tu savaraudo damrRvevi sityvebiTa da qceviT 

demonstrirebas axdens, rom ar unda TanamSromloba, 

herbalaifi moiTxovs, rom distributorma 

Seatyobinos kompanias darRvevis Sesaxeb werilobiT, 

oficialuri reklamaciis formis gagzavniT, 

■

■

■

■

■

■

romelsac miiRebs distributorebis mxardaWeris 

samsaxurSi an saitze ge.MyHerbalife.com nawilSi “Cemi 

dokumentebi da normativebi” / “dokumentebi onlain”. 

saWiroa miuTiToT darRvevis Sinaarsi, detalebi, 

romlebic adastureben gancxadebas, iseTi, rogoricaa 

misamarTebi, saxelebi, telefonebi, adgilebi da sxva. 

mniSvnelovania, reklamaciis Semomtanma waradginos 

specifiuri wvrilmani, rac daadasturebs darRvevas. 

Herbalife ar SeuZlia Caataros gamoZieba an miiRos 

zomebi insinuaciebidan an hipoTeturi darRvevebidan 

gamomdinare. oficialuri reklamaciis forma unda 

iqnas xelmowerili, masSi unda iqnas miTiTebuli 

Herbalife misamarTi da reklamaciis gamomgzavnis 

ID. anonimuri saCivrebi disciplinaruli zomebis 

safuZveli ver iqneba.

2. sadistributoro urTierTobebis SeCereba2. sadistributoro urTierTobebis SeCereba

A sadistributoro urTierTobebis SeCereba Herbalife-

s SeuZlia nebismier dros gamoZiebis Catarebis 

periodisTvis. SeCereba SeiZleba Seicavdes yvelas an 

qvemoT CamoTvlilTagan erT-erT moqmedebas:

SeCereba an uari Sesyidvis privilegiis miniWebaze

SeCereba an uari roialtis gadaangariSebis 

gadaxdaze

SeCereba an uari TAB gundis sawarmoo bonusis 

gadaxdaze

SeCereba an uari jildoebisa da privilegiebis 

SeTavazebaze

gamosvlis uflebis SeCereba kompaniis saxeliT 

korporatiul saswavlo seminarebze da sxva 

Sekrebebze

nebismier korporatiul RonisZiebaze daswrebis 

akrZalva im SemTxvevaSic ki Tu diatributori 

kvalificirebulia masSi monawileobaze

nebismieri sakvalifikacio proceduris SeCereba 

Sesrulebis procesSi

herbalaifis distributorad Tavis wardgenis 

uflebis SeCereba

■

■

■

■

■

■

■

■
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B herbalifi itovebs uflebas, mxolod sakuTari 

Sexedulebisamebr gamoaqveynos damrRvevi 

distributoris saxeli, darRvevis Sinaarsi da 

miRebuli zomebi.

3. sadistributoro urTierTobebis gauqmeba an 3. sadistributoro urTierTobebis gauqmeba an 

SewyvetaSewyveta

A Herbalife itovebs uflebas, gaauqmos an Sewyvitos 

sadistributoro urTierTobebi nebismier momentSi 

rogorc winaswari SetyobinebiT, ase mis gareSe, Tu 

CaTvlis am moqmedebas saWirod.

B Sewyveta niSnavs sadistributoro urTierTobebis 

srul gauqmebas da distributorisgan 

herbalaifis biznesis warmoebis ukan gamowvevas. 

uflebis anulirebas, miiRos raime Semosavali 

sadistributoro saqmianobisgan, rogorc Sewyvetis 

vadamde, ise mis Semdeg. urTierTobebis Sewyveta 

Sedis ZalaSi herbalaifis mier distributorisTvis 

gagzavnili werilobiTi Setyobinebis vadidan.

C ormagi distributorobis da sxva analogiuri 

darRvevis SemTxvevaSi distributors SeiZleba 

neba darTon, gaagrZelos muSaoba herbalaifis 

distributorad, magram unda ganaxorcielos es 

rwmunebulebis saTanado xazis farglebSi qcevis 

wesebis Sesabamisad. umetes SemTxvevaSi garicxuli 

distributoris qvemdgomi sazi gadaecema zemdgomi 

xazis sruluflebian distributors.

D sadistributoro urTierTobebis nebismieri mizeziT 

gauqmebisas am wesebis Sesabamisad distributors 

ar eqneba aranairi pretenzia herbalaifis mimarT 

urTierTobebis aseTi gauqmeba-Sewyvetis gamo.

4. gasaCivrebis procedura4. gasaCivrebis procedura

Tu distributors surs gaasaCivros herbalaifis 

gadawyvetileba urTierTobebis SeCerebis, finansuri 

sanqciebis, sadistributoro urTierTobebis gauqmebis 

Taobaze, distributors SeuZlia herbalaifis 

Setyobinebis miRebidan 15 dRis vadaSi waradginos 

damatebiTi informacia an faqtebi, romlebic, misi azriT, 

miRebuli iqneba mxedvelobaSi. Tu aRniSnul vadaSi 

gasaCivrebis gancxadeba ar iqneba miRebuli, masze 

eTqmeba uari.

davaSi Careul distributorebs SeuZliaT 

waradginon mowmobebi da damatebiTi mtkicebulebebi, 

romlebmac SeiZleba iqonion zegavlena herbalaifis 

gadawyvetilebaze. amasTan, distributorebma unda 

miuTiTon, ratom ar iqna es informacia wardgenili 

Tavdapirveli gamoZiebisas.

Herbalife werilobiT acnobebs distributorebs 

apelaciis Sedegebze. Herbalife mxridan es ar iwvevs 

valdebulebas gadauxados distributors kompensacia 

mogebis da saqmiani reputaciis dakargvis gamo.
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ჯანსაღი წესით ცხოვრების კლუბის ჯანსაღი წესით ცხოვრების კლუბის 
საინფორმაციო წერილისაინფორმაციო წერილი

ჯანსაღი წესით ცხოვრების კლუბი შექმნილია და ფუნქციონირებს 
ჰერბალაიფის დამოუკიდებელი დისტრიბუტორის კონტროლის ქვეშ 
(„კლუბის ორგანიზატორი“), ___________________.კლუბის ორგანიზატორის 
საფოსტო მისამართი: _________________________,და სამუშაოს ტელეფონი: 
_________________.კლუბის ორგანიზატორი პასუხს აგებს ჯანსაღი წესით 
ცხოვრების კლუბის საქმიანობაზე კლუბის ფარგლებში და არა ჰერბალაიფის 
კომპანია.

ჯანსაღი წესით ცხოვრების კლუბები წარმოადგენენ გაერთიანებებს , 
რომლებიც აერთიანებენ ბალანსირებული კვებითა და ჯანსაღი ცხოვრების 
წესით დაინტერესებულ ადამიანებს. ისინი არ არიან მაღაზიები, საცალო 
ვაჭრობის ობიექტები, რესტორანები ან საწარმოები რომლების აწარმოებენ 
<საკვებს გატანით>.კლუბის დარეგისტრირებულ წევრებს უფლება აქვთ 
თან წაიღონ მხოლოდ ერთი პორცია ცივი ჩაი დღეში ისეთი ჭურჭლით, 
რომელიც არ წარმოადგენს რომელიმე ბრენდს, , ეს ცივი ჩაი განკუთვნილია 
მხოლოდ ამ კლუბის წევრის პირადი მოხმარებისთვის ან ამავე კლუბის სხვა 
წევრისთვის. შესაძლებელია ცივი ჩაის მხოლოდ ერთი პორციის გატანა.

ჯანსაღი წესით ცხოვრების კლუბის აბონემენტის ფასი ფარავს მთლიან 
საოპერაციო ხარჯებს და არ ასახავს პროდუქციის ფასს ან ღირებულებას. 
მონაწილეებს შეუძლიათ ერთმანეთს გაუზიარონ თავიანთი გამოცდილება 
და პროდუქციის მოხმარების შემდეგ მიღებული შედეგები, მაგრამ 
აუცილებელია ახსოვდეთ რომ პროდუქცია არ გამოიყენება დიაგნოსტიკის, 
ავადმყოფობების მკურნალობისა და პროფილაქტიკის მიზნით.

წონის ცვლილებასთან დაკავშირებული ნებისმიერი მტკიცებულება 
მიეკუთნება Herbalife-ის წონის კონტროლის პროგრამას,რომელიც სხვა 
უამრავ რამესთან ერთად შეიცავს ბალანსირებულ დიეტას,რეგულარულ 
ვარჯიშს, ყოველ დღე სითხის აუცილებელი რაოდენობის მიღებას, აქტიური 
ბიო დანამატების გამოყენებას საჭიროების შემთხვევაში და საკმარის 
დასვენებას.

შემოსავლების ოდენობა,რომელიც ასახულია ჯანსაღი წესით ცხოვრების 
კლუბის საანგარიშო მასალებში ან მოხსენიებულია კლუბში გამართული 
შეხვედრებისა და ღონიზძიებების დროს ნაამბობ პირად ისტორიებში, არ 
წარმოადგენს საშუალო შემოსავალს არამედ არის მოცემული კონკრეტული 
პირების შემოსავლები(ან ზემოაღნიშნული მაგალითების). ყოველ 
კონკრეტულ შემთხვევაში მოყვანილი შემოსავლის ოდუთმობთენობა არ 
არის ტიპიური და გარანტირებული.შემოსავლის ოდენობა ნებისმიერ 
შემთხვევაში დამოკიდებულია ისეთ ფაქტორებზე როგორიცაა: ბიზნესის 
წარმოების თქვენი უნარები, მონდომება და დრო რომელსაც თქვენ მის 
განვითარებას უთმობთ.
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კლუბში განსათავსებელი აუცილებელი განცხადება: კლუბში განსათავსებელი აუცილებელი განცხადება: 
ჰიგიენა და სანიტარული ნორმებიჰიგიენა და სანიტარული ნორმები

მიუხედავად იმისა რომ ჯანსაღი წესით ცხოვრების კლუბები არ 
წარმოადგენენ რესტორნებს, წარმოებებს რომლებიც აწარმოებენ საკვებს 
„გატანით“ და არ ანხორციელებენ რაიმე ტიპის საზოგადოებრივი კვების 
უზრუნველყოფას, Herbalife-ი მოელის ჯანსაღი წესით ცხოვრების კლუბების 
ორგანიზატორებისაგან ყველაზე მაღალ სტანდარულ მაჩვენებელს ჰიგიენისა 
და სანიტარული ნორმების საკითხებში. წესში 1-N „სანიტარულ-ჰიგიენური 
მოთხოვნები“ ჩამოთვლილია მოქმედებები, რომლებიც აუცილებელია რომ 
გატარდეს.ქვემოთ ჩამოთვლილი ჰიგიენური ნორმების დაცვის ძირითადი 
პრინციპები და სანიტარული ნორმების დაცვის მოთხოვნილებები, 
მუდმივად უნდა სრულდებოდეს:

ყოველთვის დაიცავით სისუფთავე კლუბში, განსაკუთრებით 
სამზარეულოში.

გქონდეთ მუდმივად სუფთად სამზარვეულოს აღჭურვილობა და 
ჭურჭელი, რომელიც გამოიყენება საჭმლის მომზადების დროს, 
განსაკუთრებით ბლენდერები და საჭრელი დაფები.

გქონდეთ ხელები და მკლავები ყოველთვის სუფთა, დაიბანეთ ხელები და 
მკლავები თბილი წყლით და საპნით.

სასმელის მომზადების დროს ყოველთვის გამოიყენეთ კარგი ხარისხის 
წყალი(გნებავთ ანადუღარი).

შეამოწმეთ არის თუ არა ხილი და ბოსტნეული ახალი და ხარისხიანი, 
კარგად გარეცხეთ ისინი გამოყენების წინ.

ყოველთვის გამოიყენეთ ერთჯერადი ჭიქები.

დაუყონებლივ მიალაგეთ ნებისმიერი უწესრიგობა, თუ ცხიმი 
დაგეღვარათ, მაშინვე აწმინდეთ ზედაპირი.

•

•

•

•

•

•

•
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Georgia Rules of Conduct and Distributor Policies

Introduction
These Rules of Conduct and Distributor Policies have been established for your protection. They represent the code of ethics and standards by which 
all Herbalife Independent Distributors (hereinafter referred to as “Distributors”) must operate. Herbalife has the sole and absolute discretion to amend 
(on a prospective basis) the Rules of Conduct and Distributor Policies and such other Rules and Policies Herbalife has published, or in the future may 
publish. It is your responsibility to read and understand Herbalife’s Rules and Distributor Policies so you are fully aware of your rights and obligations 
as an Herbalife Distributor. We believe Herbalife’s products and Marketing Plan are the best in the industry. We also believe in our Distributors and 
in supporting them by working together to uphold the highest possible ethical standards. We are committed to maintaining the integrity of Herbalife, 
its Sales & Marketing Plan and its global distribution network of Distributors. In its sole and absolute discretion, Herbalife may impose any remedy or 
sanction it determines best addresses any breach of the Rules of Conduct and Distributor Policies. Herbalife also reserves the right in its sole and absolute 
discretion to waive wholly or partially, or to pardon or forgive wholly or partially, any breach of any of the rules contained in this section.
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Section 1 Becoming a Distributor and the Distributor Agreement

Rule 1-A Becoming a Distributor
To become an Herbalife Distributor, an Applicant must be sponsored by 
an Herbalife Distributor in good standing, and Herbalife must receive the 
Applicant’s completed Application for Distributorship. The Application 
for Distributorship is available with the purchase of Herbalife’s official 
International Business Pack (IBP) from the sponsoring Distributor.

The only required purchase in order to become, succeed or advance 
as a Distributor is the IBP. The sponsoring Distributor must offer the 
Applicant the opportunity to buy the Herbalife IBP, without any markup 
or profit to the Sponsor or the Sponsor’s upline.

It is the responsibility of the Sponsor to make the official Herbalife 
Distributor Kit (IBP) available and to assure the Application for 
Distributorship is completed fully and accurately and is immediately 
submitted to Herbalife International.

No Application for Distributorship should be submitted unless the 
Applicant has purchased a Distributor Kit (IBP).

Herbalife reserves the right at its sole and absolute discretion, to accept 
or reject any Application, without having to provide justification for 
acceptance or rejection.

The Applicant becomes a Distributor when their Application for 
Distributorship is accepted and entered into Herbalife’s records 
at Herbalife’s

Rule 1-B Applications from Former Distributors
Former Distributors, and / or their spouse, or other individual who 
previously owned or assisted in a Distributorship, and who want to apply 
to become a Distributor under a different Sponsor, must comply with 
all the requirements and the Rules of Conduct required for rejoining 
as a Distributor, including but not limited to, maintaining a minimum of 
a one-year period of inactivity following a) resignation or non-payment of 
Annual Processing Fee or b) resignation of any prior Distributorship.

Failure to comply with these rules is a serious violation of the rules and 
regulations of the Company and will result in serious penalties, usually 
termination of Distributorship. (Refer to Rule 7-D “Period of Inactivity” 
in this section for complete details on the requirements and rules that 
apply to these individuals.)

Section 2 Requirements of Applicant

Rule 2-A Restrictions on Purchase Requirements
The only cost that can be required of an Applicant for Distributorship 
is the purchase of an unaltered official International Business Pack (IBP). 
No other requirements may be made of either prospective or existing 
Distributors, including, but not limited to, the following:

Maintain any minimum stock levels of products or materials.

Purchase any amount of materials, products or services, either those 
produced by Herbalife or by a party other than Herbalife, except for the 
official Herbalife Distributor Kit (IBP).

Purchase admission tickets to attend any seminars, meetings or other 
events. (Refer to Business Methods, Rule 1-C “No Required Purchase 
Other Than International Business Pack” in the “Supplemental Rules” 
section.)

■

■

■

Rule 2-B Payment for Information
Except as provided in Business Methods, Rule 1-C “No Required Purchase 
Other Than International Business Pack” (in the “Supplemental Rules” 
section), a Distributor may not request a prospect or an Applicant to 
make any payment, or purchase products or materials in return for any 
information or assistance about becoming a Distributor. Distributors may 
not represent or imply that payment or purchases are required (legally, 
or as a matter of practicality) to do or succeed in the business, participate 
in the income opportunity, or receive training or upline support. (Refer 
to Business Methods, Rule 1-C in the “Supplemental Rules” section of this 
book.)

Section 3 Age Requirements for a Distributor

Rule 3-A Applicant Must Be 18 Years of Age
An Applicant must be at least 18 years of age to become an Herbalife 
Distributor and to conduct business in the Georgia. The minimum age 
requirements vary from country to country. For the requirements for other 
countries, please contact Distributor Services Department.
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Section 4 Individuals Limited to One Distributorship

Rule 4-A One Distributorship Per Person
An individual may have and participate in only one Herbalife 
Distributorship under one Sponsor. A Distributor is not permitted to retail, 
recruit, promote, train, educate or otherwise assist in the development of 
the Herbalife business, for any Distributorship other than their own, except 
to assist their downline organization, as is appropriate for a Sponsor. This 
policy applies to both the Distributor and their spouse.

Rule 4-B Applicant / Spouse or Individual Assisting in the 
Distributorship Is a Former Distributor
If an individual applying to become a Distributor, their spouse or other 
individual assisting in a Distributorship was formerly an Herbalife 
Distributor, the Application will only be considered as valid if all the 
conditions set out in Rule 7-D “Period of Inactivity” and any other 
applicable Rules of Conduct have been met.

Rule 4-C Responsibility for Individuals Assisting 
in a Distributorship
If there is another person who assists in the operation of a Distributorship, 
who appears at Herbalife functions with the Distributor, or who presents 
themselves as assisting in that Distributorship, who makes statements 
about their income or business achievements from the Herbalife business, 
or whom the Company is advised to recognize and acknowledge as 

assisting in the Distributorship, then the Distributor who submitted the 
Application for Distributorship is responsible for ensuring that the other 
individual assisting in the Distributorship follows all Distributor rules 
and regulations. Herbalife has sole and absolute discretion as to the 
determination and application of this policy.

Rule 4-D Determination and Penalty for Dual Distributorships
If an individual, their spouse or other individual participating 
in a Distributorship completes and signs more than one Application for 
Distributorship, the first time the Applicant enters into a Distributor 
Agreement that is accepted by Herbalife is considered the valid 
Distributorship. If Herbalife determines that an individual or their spouse 
has signed an Application for Distributorship, or has worked or assisted 
in the development of another Distributorship while involved with or in 
a prior Distributorship, Herbalife shall have sole and absolute discretion 
to determine the disposition of both Distributorships, including but 
not limited to decisions whether to terminate or place conditions on 
one or both of those Distributorships, and whether to impose penalties 
or sanctions upon the Distributorships and / or Sponsoring organizations, 
including the determination whether to make adjustments to Volume and 
compensation of either or both Sponsoring organizations for any period 
prior to the transfer or deletion of Sponsoring organizations. (Refer to 
Rule 7-D “Period of Inactivity” in the “Rules of Conduct and Distributor 
Policies” section.)

Section 5 Distributors Who Are Married

Rule 5-A Married Couples May Have Only One Distributorship
Married couples may have or participate in only one Distributorship, unless 
their circumstances fall under the guidelines of Rule 5-D “Two Distributors 
Who Marry” or Rule 14-B “Rights to Continue a Distributorship Under 
the Same Sponsor” (in the “Rules of Conduct and Distributor Policies” 
section).

Rule 5-B Couples Becoming Distributors Together
Married couples wishing to become Distributors together must complete 
and sign a single Application for Distributorship, thereby having only one 
Sponsor. They may not be under separate Sponsors nor can they sponsor 
each other.

Rule 5-C A Distributor Who Marries
If a Distributor marries and the spouse wishes to become a Distributor, the 
spouse must conduct business in the existing Distributorship. They may 
request to have the spouse’s name added to Herbalife’s records for event 
attendance purposes.

Rule 5-D Two Distributors Who Marry
If two separate Distributors marry each other, then the couple must 
relinquish one of their Distributorships and become partners in the other. 
However, if both Distributors are Supervisors at the time of marriage and 
they choose to continue operating their own separate Distributorships 
each spouse must conduct their Herbalife business activities separately, 
remaining in their original lines of sponsorship. Rules for remaining 
a Distributor still apply.

Rule 5-E Liability of Married Distributorship
The liability of two married Distributors who operate a Distributorship 
together shall be joint so that both such Distributors shall be responsible, 
and shall accept liability for, and shall be bound by, any act or omission 

of either Distributor and any payment by Herbalife to one such Distributor 
shall be deemed as payment to both such Distributors.

Rule 5-F Resignation of Spouse
In the event that one spouse of a Distributorship resigns their 
Distributorship, then Herbalife reserves the right to terminate the 
Distributorship whether or not the spouse was a joint Distributor, if the 
activities of the resigned Distributor diminish, damage or weaken the 
reputation of Herbalife or its products.

Rule 5-G Responsibility of Married Distributor
A Distributorship shall be responsible for the activities of a spouse, 
whether or not the spouse participated in the Distributorship. For example, 
if a Distributorship may not engage in an activity (such as conduct which 
violates Rule 5-A “Married Couples May Have Only One Distributorship” 
(in the “Rules of Conduct and Distributor Policies” section) or which 
diminishes, damages or weakens the reputation of Herbalife or its 
products) and the spouse engages in that activity, the Distributorship 
shall be deemed to have engaged in that activity and shall be considered 
to be in violation of the applicable rule, and subject to appropriate 
penalties.
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Section 6 Corporations and Partnerships

Rule 6-A Distributorships Must Be Individuals
Herbalife only accepts Applications for Distributorship in the name of 
individuals. Applications in the names of corporations or partnerships 
will not be accepted. Distributors may request their Herbalife earnings 
be made payable to someone else by submitting a written request to 

Herbalife’s Distributor Services Department, provided there is a legitimate 
business reason. However, the Distributorship will remain in the name of 
the individual, and the earnings of the Distributorship will be reported in 
the name and tax identification number of the individual Distributor.

Section 7 Remaining a Distributor

Rule 7-A Annual Processing Fee
Herbalife agrees to provide computer processing services for Distributors 
for which an Annual Processing Fee is due. Such computer services are 
limited to maintaining discount rates, lineage records and qualification 
status. Please contact Herbalife’s Distributor Services Department for all 
appropriate fees.

Rule 7-B Acceptance of Annual Processing Fee
Herbalife has absolute discretion to refuse any Processing Fee from 
any Distributor, without having to provide a reason for such refusal. 
In the event that Herbalife does refuse to accept a Processing Fee when 
due, the Distributorship will be deleted, the Distributor losing all rights 
and privileges of a Distributor. If a payment has been made, it will be 
refunded, unless applied to an outstanding debt of the Distributor, along 
with a written notice of the refusal from Herbalife. Payments for your 
downline may not be made without their written permission.

Rule 7-C Non-Payment of Annual Processing Fee
In the event that a Distributor does not submit payment for the Annual 
Processing Fee by the date due, then Herbalife reserves the right to cease 
maintaining such computer records. Additionally, in the event that 
a Distributor does not submit payment, the Distributor will be deemed 
to relinquish their Distributor status and thereby all rights and interests 
in their lineage and Royalty Override or bonus entitlement.

Rule 7-D Period of Inactivity
Any Distributor who resigns or who relinquishes their Distributorship 
due to non-payment of the Annual Processing Fee, or anyone who ceases 
participating in a Distributorship, must wait a minimum of one year before 
becoming a Distributor again under another Sponsor, or participating 
in another Herbalife Distributorship, unless the Distributor, their spouse, 
and any other individual assisting have remained inactive for at least 
the required one-year waiting period from the date of relinquishment, 
resignation or participation in any Herbalife Distributorship (also known 
as the “period of inactivity”).

The period of inactivity for the Distributor must be complete and absolute 
for consideration to re-join the Company as a Distributor or to participate 
in any Distributorship. This means that during the one-year waiting 
period, the Distributor, their spouse, and any other individual assisting 
in a Distributorship may not:

Be involved in the Herbalife business in any way.

Purchase products other than for personal use, bought at full retail 
price.

Sell any Herbalife products, literature or sales materials.

Sponsor or offer the Herbalife business opportunity to anyone.

Participate in Herbalife trainings or meetings whether sponsored by the 
Company or a Distributor.

Participate in any way in promotion, assisting or supporting any 
Herbalife Distributorship.

■

■

■

■

■

■

Failure to observe the period of inactivity may result in the reactivation of 
the Distributorship and / or extension of the waiting period. The period of 
inactivity is calculated as follows:

Example 1- Distributor Resigns
Prior application date is December 5, 2003.

Resignation effective as of August 28, 2004.

The period of inactivity for this Distributorship would be from August 
28, 2004 through August 27, 2005.

This Distributor would be eligible to sign a new Distributor Application 
under a different Sponsor as of August 28, 2005.

If a Distributor has not paid their Annual Processing Fee by their 
anniversary date and has not submitted a letter of resignation 
Herbalife will conclude that the Distributorship has been relinquished 
on the anniversary date of the Distributorship. The Distributor remains 
responsible for maintaining the period of inactivity.

Example 2- Distributor Does Not Officially Resign and / or Fails to 
Pay Annual Processing Fee

Prior application date is December 5, 2003.

Annual Processing Fee is due on December 5, 2004 (anniversary date).

If the Fee is not paid, the period of inactivity for this Distributorship 
would be from December 5, 2004 through December 4, 2005.

This Distributor would be eligible to sign a new Distributor Application 
under a different Sponsor as of December 5, 2005.

An individual who was formerly a Distributor or who participated 
in a Distributorship and is applying or re-applying to become a Distributor 
under a different Sponsor is required to advise Herbalife of the former 
Distributorship they were involved in and the conditions under which they 
ceased to be a Distributor or ceased participation in that Distributorship. 
Herbalife maintains the right to terminate any Distributorship where the 
Distributor failed to inform Herbalife of a prior Distributorship or makes 
misrepresentations regarding it.

If the Distributor, their spouse, or other individual assisting wishes to 
initiate a new Distributorship under their original Sponsor and that 
Sponsor has remained in the original organization, they may do so without 
a waiting period provided they have an official Herbalife Distributor Kit 
(IBP) and complete and submit a new Application for Distributorship.

Rule 7-E Annual Processing Fee is the Responsibility of the 
Distributor
Herbalife endeavors to remind Distributors by mail, at their last address 
listed with the Company, when the date for Annual Processing Fee is 
near. However, the responsibility lies with the Distributor to assure this 
Processing Fee is paid each year on the anniversary of their original 
application date.

■

■

■

■

■

■

■

■
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Section 8 Distributor Conduct

Rule 8-A Inducement to Sell Other Products or Services
During the course of a Distributorship and for one year thereafter, 
neither the Distributor nor their spouse, nor any other person assisting 
in a Distributorship will, directly or indirectly (through or by means of any 
person, entity or artifice), solicit, promote, sponsor or recruit any Herbalife 
Distributor, or any Herbalife customer they became aware of in the course 
of their Herbalife Distributorship, to join, promote, sell or purchase 
products of, or participate in as a salesperson or otherwise, any multi-level 
marketing or direct-sales company, nor will they encourage anyone to do 
what is prohibited under this rule.
Violation of this rule is likely to result in termination of the Distributorship.

Rule 8-B May Not Associate Other Organizations With Herbalife
The Herbalife business is an equal opportunity, regardless of gender, race, 
religious beliefs or political affiliations. It is our philosophy that everyone 
has a personal right to their individual beliefs and the freedom to choose.

Therefore, when training their organization or other Distributors, 
or selling products or offering the business opportunity, Distributors are 
not permitted to promote, discuss or offer, any company, organization 
or individual other than Herbalife, its staff and its Distributors. Likewise, 
Distributors may not include literature or other material that promotes any 
other organizations or individuals, whether religious, political, business 
or social or that implies any association between Herbalife and any other 
organization.

Herbalife meetings may not be used as a forum to express personal beliefs 
or promote any other organization, company, event or individual.

Rule 8-C Keep Informed of Herbalife’s Policies
Stay informed of Herbalife’s policies by reading the Career Book and 
regularly visiting Herbalife’s official website ge.MyHerbalife.com. 
All material is provided by the Company from time to time. Review these 
policies with downline organization to ensure they are aware of and 
understand them.

Rule 8-D Comply With the Laws
Distributors must comply with all local, state laws and regulations that 
apply to their Herbalife business and shall not engage in any practice 
or activity that could discredit or damage the image or reputation 
of Herbalife. This applies not only to the laws where the Distributor lives 
but also to any country where the Distributor conducts their business 
as a result of taking advantage of Herbalife’s International Sponsoring. 
(Refer to Business Methods, Rule 1-S “Limit on Sales of Business 
Methods” in the “Supplemental Rules” section of this book.)

Rule 8-E Independent Distributors
Distributors conduct their Herbalife business as a self employed 
independent contractor (determining their own schedule and objectives, 
they are responsible for their own expenses and any applicable taxes – 
including self-employment taxes), not as an employee, agent, franchisee, 
securities holder, joint venturer fiduciary or beneficiary of Herbalife or 
any other Distributor. They are not employees of Herbalife for state tax 
purposes or any other purpose, and will not assert any position to the 
contrary.

For example, a Distributor may not use in connection with their Herbalife 
business the words “employee”, “agent” or “company representative” 
either orally or on any stationery, business cards, or other printed material 
is prohibited.

Rule 8-F False or Misleading Information
No Distributor shall submit false or misleading information to the 
Company.

Rule 8-G Maintaining Reputation and Image of the Company
No Distributor shall do anything detrimental (whether or not in the course 
of their Distributorship) which Herbalife determines, in its sole and 
absolute discretion, is or could be detrimental to the reputation or image 
of the Company, its products, Distributors, trademarks, trade names 
or goodwill.

Rule 8-H Indemnity
Without prejudice to the other rights of Herbalife under these Rules 
of Conduct and other rules and regulations of the Company, Distributors 
shall indemnify Herbalife from and against all actions, claims, demands, 
prosecutions, fines, penalties and the costs thereof (including Herbalife’s 
actual legal costs), which might be made or brought against Herbalife 
in respect of, or arising directly or indirectly out of, any breach of any 
laws or regulations applying to the operation of their Distributorship. 
Herbalife shall have no liability to any Distributor in respect of any cost, 
loss, damage or expense suffered by any Distributor directly or indirectly 
as a result of any act, omission, representation or statement of any other 
Distributor.

Rule 8-I Choice of Law, Damages
All aspects of a Distributor’s relationship with Herbalife shall be governed 
by and interpreted in accordance with domestic law of Georgia without 
the application of conflict of law principles. Neither Herbalife nor the 
Distributor shall be liable for any incidental or consequential damages 
caused by breach, termination or suspension of the Distributor Agreement, 
whether or not the possibility of such damages is known by either party, 
and no punitive or exemplary damages shall be awarded against Herbalife 
or the Distributor in any dispute against the other except as authorized by 
Georgian legislation.

Rule 8-J Violations of Rules of Conduct
Whenever there is any violation of the Herbalife Rules of Conduct or other 
rules and regulations and / or any procedures or directions issued by 
Herbalife, Herbalife may in its sole and absolute discretion take whatever 
actions or measures it deems necessary and appropriate, including but 
not limited to, suspension of buying privileges, suspension of earnings, 
monetary fines or deletion or termination of the Distributorship.

Rule 8-K Reporting Violations of Rules of Conduct
In order to protect the goodwill and reputation of Herbalife and 
its Distributors, Herbalife urges its Distributors to promptly and 
properly advise Herbalife of violations of the rules by completing an 
official complaint form which can be obtained through Herbalife’s 
Distributor Services Department, or through Herbalife’s official website, 
ge.MyHerbalife.com. Refer to “Complaint Procedure” 1-B in the 
“Enforcement Procedures” section of this book.
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Rule 8-L Marketing Plan Manipulation and Improper Enrollment 
Practices
In all of their dealings, Distributors must comply with the letter and spirit 
of Herbalife’s Rules of Conduct and Distributor Policies and the Herbalife 
Marketing and Compensation Plan as set forth in official Herbalife 
literature.

Proper enrollment of Applicants to become Distributors, is required by the 
Rules and is essential for the proper operation of the Marketing Plan:

To become an Herbalife Distributor, an Applicant must be sponsored by 
an Herbalife Distributor.

The Applicant and the enroller must fully complete the Application 
(providing the Sponsor’s name, phone number and Herbalife 
ID Number).

A copy of the Application must be provided to the Applicant upon its 
signing by the Applicant.

The Application must be submitted immediately to Herbalife

Fraudulent or unlawful enrollment of a Distributor is prohibited.

Examples of fraudulent or unlawful enrollment are:

Filling out the Application form with false or misleading information, 
and

Enrolling someone in circumstances in which the enroller knows 
or has reason to believe violates the Rules or Marketing Plan, such as 
promising an Applicant that the Sponsor or upline will provide downline 
members for the Applicant once he or she becomes a Distributor.

Other illustrations of Marketing Plan manipulation are:

Purchasing products in another Distributor’s name, other than as 
expressly allowed in the Rules.

Purchasing products primarily as an attempt to benefit under the 
Marketing Plan, as contrasted with the purchase of products for the 
purpose of sales to customers within a reasonable period.

■

■

■

■

■

■

■

■

■

■

Discouraging a downline Distributor from placing orders, as a means 
for the upline to benefit under the Marketing Plan.

Submitting false information to Herbalife.

The Marketing Plan allows Distributors to utilize their downline 
Distributors’ sales Volume plus their own sales Volume to count 
as their Total Volume for certain qualification purposes. However, 
advertising or publicly promoting, as a means to induce prospects to 
attend meetings or to become Distributors or for any other purpose, the 
enrollment of new applicants under each other, when they have little or 
no prior relationship with each other, is considered a manipulation of 
the Marketing Plan.

 Teaching or encouragement of another person to violate the Rules 
or manipulate the Marketing Plan.

Improper enrollment practices and other attempts to manipulate The 
Marketing Plan are considered serious violations and will result in severe 
sanctions and penalties including, but not limited to, loss of earnings 
and qualifications of the Distributorships of anyone involved (directly 
or indirectly) in such activities or in teaching or encouraging others 
to engage in such activities.

Rule 8-M Interviews or Statements to Media
Distributors, from time to time, may be approached by reporters interested 
in interviewing them about the Herbalife products or Herbalife business. 
While we appreciate any interest expressed in our products and business 
opportunity, only the Company may grant interviews or authorize 
advertising of the Company or product names. Only authorized officials of 
Herbalife are permitted to speak with or write to the press or other media 
for, or on behalf of, Herbalife or any of its subsidiaries. If a Distributor 
should be approached with a request for an interview or statement, they 
must advise the reporter to contact Herbalife. Likewise, Distributors are 
advised not to knowingly invite the press or media to an Herbalife meeting 
or event. Reporters should attend such an event accompanied by an 
authorized Herbalife representative.

■

■

■

■

Section 9 Export

Rule 9-A Activities in Countries or Territories Which Herbalife 
Has Not Announced as Officially Open for Business
Whether or not the name “Herbalife®” is used, Distributors may not 
engage in any business activity (including “preparatory” activity) relating 
to Herbalife in these countries or territories, including but not limited to 
efforts or attempts to:

Register or license Herbalife names or products or its Marketing Plan;

Sell or distribute Herbalife products;

Promote Herbalife products or the business opportunity (including, but 
not limited to, wearing the button, or advertising using any media); or

Hold meetings (large or small) or sponsor or recruit persons who reside 
in these countries.

This prohibited activity includes activity which occurs physically outside of 
an unopen country, but which has the purpose or effect of causing any of 
the results prohibited by subparagraph 1 above.

Rule 9-B Herbalife-Related Activities in Open Countries (Other 
Than China)
Herbalife products are intended for sale and distribution only within the 
specific countries for which those products are approved and produced.

The sale of these products in any other country is prohibited.

■

■

■

■

■

Distributors may not ship or arrange the shipment (directly or 
indirectly) of products from one country to another, whether or not it is 
for personal consumption.

A Distributor may personally, physically pick up product from Herbalife 
in one country and take it to another country, BUT only a “reasonable 
amount of product” for the purpose of their own personal consumption 
or gift, not for resale. A “reasonable amount of product” means an 
up to two- (2-) month supply for an individual (or a one- [1-] month 
supply for two [2] individuals) of a reasonable assortment of products, 
not to exceed in any one 30-day period 1,000 Volume Points in total for 
all such products.

The Distributor shall be solely responsible for the consequences of 
bringing from one country to another any products and shall indemnify 
the Company for any adverse consequences.

No Distributor is authorized or permitted to approach government 
authorities in any country regarding the importation or distribution 
of Herbalife products or registration of the Herbalife trademarks. 
Only Herbalife International, Inc. is responsible for assuring that 
Herbalife’s products and Marketing Plan fully comply with local laws 
and regulations.

■

■

■

■
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The Company reserves the right in its sole and absolute discretion to 
act against practices which it believes violate the letter or spirit of the 
foregoing or which appear to do so.

Herbalife-Related Activities in China
Non-Chinese nationals may not do business in China.

No one may ship (or arrange for shipment) or bring any Herbalife 
product into China, whether or not the product is for personal use, 
consumption or gift.

Distributors registered in China may NOT purchase, sell or distribute 
Herbalife products outside of China.

Violations of these or other Rules applicable to China are likely to 
result in termination of the violator’s commercial relationships with 
Herbalife worldwide.

Rule 9-C Penalties for Violations
Any violation of these Rules may result in legal or regulatory problems 
for the Company and endanger the business for all Distributors. For this 
reason, the penalties to Distributors who, directly or indirectly, violate 
these Rules will be severe. Herbalife shall have sole and absolute 
discretion to determine the appropriate penalty based on the severity of 
the violation and damage that resulted or could result, including, but not 
limited to:

■

■

■

■

Suspension of all Distributor rights and privileges

Monetary sanctions

Obligation to reimburse Herbalife’s legal fees

Removal from the Speaker Program

Disqualification from participation in the Annual Mark Hughes Bonus

Permanent loss of lineage

Termination of Distributorship

Important Note: Herbalife may hold the upline (s) of the violator 
responsible for violations of these Rules if investigations find they have 
knowledge of them or were a party to them.

■

■

■

■

■

■

■

Section 10 Resignation of a Distributor

Rule 10-A Conditions of Resignation
A Distributor may resign their Distributorship for any reason or without 
reason at any time, by submitting a signed letter of resignation to 
Herbalife’s Distributor Services Department. The resignation becomes 
effective when received, validated and accepted by Herbalife. If Herbalife 
does not receive the resignation letter or the conditions are not met, then 
the Distributor is still deemed to be a Distributor until deleted by Herbalife.

Rule 10-B Resigning Within 90 Days
If within 90 days after the acceptance of their Application for 
Distributorship in Herbalife’s records, a Distributor decides not to continue 
as a Distributor, they shall submit a written resignation to Herbalife; they 
may then return the official Distributor Kit (IBP) to their Sponsor who 
shall provide them a pro-rata refund, i. e., a refund only for those unused 
Distributor Kit (IBP) contents that are still in good and resalable condition 
(less a 10 % handling charge or as determined by Herbalife).

Rule 10-C Liability for Unpaid Debts
A Distributor who resigns will remain liable for unpaid debts owed to 
Herbalife or for liabilities for violations of the Herbalife Rules of Conduct 
or other rules and regulations that govern the business practices of 
Distributors.

Rule 10-D Inventory Repurchase
A Distributor leaving the business may return unused products or sales 
materials which are unopened and in resalable condition, for repurchase 
under certain terms and conditions, if the products were purchased 
from Herbalife within the last 12 months and the resigning Distributor 
provides proof of purchase. If the conditions are fulfilled, the Distributor 
will then be directed to return the products to Herbalife along with, if 
appropriate, their records relative to the 70 % Rule. Reimbursement to the 
Distributor will be issued for the full amount paid for the returned product 
by the Distributor, less a 10 % restocking fee, if all terms and conditions 
have been met. Logistics, shipping, package and handling fees paid 
on the original order or in returning those items to Herbalife will not be 
reimbursed.

Herbalife will deduct the amount of Royalty Overrides, Commissions, 
Production Bonuses and any other earnings or benefits paid on the 
returned products from the appropriate Distributors, and adjust 
qualifications as necessary.

Section 11 Sponsoring and Leadership

Rule 11-A Provide a Distributor Kit (IBP)
A Sponsor must provide all Distributors they sponsor with an unaltered 
official Herbalife Distributor Kit (IBP).

In the event such sponsored Distributor wishes to return the official 
Herbalife Distributor Kit (IBP) within 90 days of the acceptance of their 
Application for Distributorship into Herbalife’s records, the Sponsor must 
promptly refund the value of products (pro-rata) returned in a salable 
condition.

Rule 11-B Ensure Product Supply
A Distributor may purchase Herbalife products from their Sponsor, their 
first upline Supervisor (if their Sponsor is not a Fully Qualified Supervisor), 
or directly from Herbalife. The Sponsor or upline Supervisor must 
deliver products purchased from them by their customers and downline 
Distributors within a reasonable amount of time.

 Rules of Conduct and Distributor Policies 147



Rule 11-C Training
One of the Sponsor’s roles is to stay informed of Herbalife’s Policies so 
they can properly advise and train their downline Distributors on a regular 
basis about the Herbalife products and their usage, Herbalife’s rules and 
regulations, the Sales & Marketing Plan, and the proper use of advertising, 
including the use literature and sales aids.

A Sponsor may seek assistance from their upline Supervisor or TAB Team 
member, but the primary responsibility for training is their own.

No Sponsor may require payment from a personally sponsored Distributor 
for training or training facilities, unless they fully explain that the 
Distributor may choose whether or not they want to participate in such 
training and state in advance the cost for such training. If the Distributor 
declines to participate in such paid training, the Sponsor is obligated to 
provide the basic training necessary to learning the business.

Rule 11-D Independent Relationship
A Sponsor must maintain and uphold the independent relationship 
between themselves and their Distributors. They may assist their downline, 
as is appropriate for a Sponsor, by training and educating them on the 
Herbalife products and business opportunity. They may not participate in 
or interfere with the business of their downline Distributors, and may not 
suggest or develop an employee / employer relationship between themselves 
and their downline.

Rule 11-E Support Company-Sponsored Events
A Sponsor shall keep informed of Company-sponsored events and when 
appropriate, encourage their personally sponsored Distributors to attend 
Herbalife-sponsored meetings and trainings, and to participate and 
support all Company-sponsored events.

Rule 11-F Maintain Permanent Address
A Distributor must maintain a permanent home or business address, and 
provide this to both Herbalife and their organization so they may maintain 
contact with them.

Rule 11-G Ensure Proper Preparation of Distributor Documents
A Sponsor must ensure the proper preparation of Applications for 
Distributorships and Supervisor Qualification Forms, and require each 
Sponsor to send the appropriate copy to Herbalife immediately.

Rule 11-H Ensure Understanding and Compliance With Customer 
Refund Policy
A Distributor must ensure that the Herbalife customer refund policy is 
thoroughly and properly understood and applied, and intervene in any 
disputes between customers and Distributors to assure that they are 
aware of and understand the policy.

Section 12 Protecting and Maintaining Lines of Sponsorship

Rule 12-A Changes in Sponsorship
The Distributor / Sponsor relationship is the foundation of the Herbalife 
Sales & Marketing Plan and, as such, the principles and rules of the 
Company protect the rights of the Sponsor. Changes of sponsorship 
are believed to be detrimental to the integrity of the business and, as 
such, are discouraged and rarely permitted, and then only under certain 
conditions and at the sole and absolute discretion of Herbalife.

Rule 12-B Inducement to Change Sponsors
In order to protect the Sponsor, no Distributor may interfere with the 
relationship between another Distributor and their Sponsor in any way. A 
Distributor may not offer, entice, encourage, solicit, or otherwise influence 
or attempt to persuade another Distributor to change their Sponsor or line 
of sponsorship, either directly or indirectly.

Rule 12-C Applying for Change of Sponsorship
A Distributor who wishes to pursue changing Sponsors must obtain a 
written, notarized release from their Sponsor and all upline Distributors, up 
to and including their active President’s Team member earning 7 %. These 
notarized releases must be submitted to Herbalife’s Distributor Services 
Department detailing the reasons for this request and forfeiting all rights 
to the existing Distributorship if the request is approved. Only after all this 
documentation is submitted will Herbalife review the request.

Fulfillment of any part of this requirement does not in any way imply or 
guarantee approval of the request.

The determination of this request will only be made by Herbalife World 
Operations Home Office in Los Angeles, California. Herbalife has sole and 
absolute discretion to approve or deny such a request, without providing 
justification for acceptance or rejection.

If such a request for change of sponsorship should be approved, the 
Distributor will not be permitted to bring any of their downline organization 
with them as part of the transfer.

If the request for a change of sponsorship is denied and the Distributor 
is determined to change their Sponsor, the only remaining alternative is 
to resign their Distributorship, forfeiting current and future rights to their 

downline organization, and both the Distributor and their spouse, or other 
individual assisting in a Distributorship, must remain completely inactive 
as a Distributor for one year after the effective date of resignation before 
re-applying as a Distributor. (Refer to Rules 7-D “Period of Inactivity” 
and 10-A “Conditions of Resignation” in this section for complete rules 
for resignation from and rejoining the Company.) Herbalife has sole and 
absolute discretion in determining if the former Distributor and their 
spouse, or other individual assisting in a Distributorship, have met the 
conditions of inactivity when either of them reapply as a Distributor. 
Herbalife does not guarantee that a Distributor who resigns will be 
accepted again as a Distributor.

Rule 12-D Penalty for Violation of the Change of Sponsorship 
Rule
Herbalife has sole and absolute discretion to rescind the acceptance of 
an Application for Distributorship from a former Distributor at any time 
in the future if evidence is provided that shows the former Distributor, 
their spouse or other individual assisting in a Distributorship was not 
completely inactive the full one-year waiting period after resignation 
or non-payment of the Annual Processing Fee; failed to advise Herbalife 
of a prior Distributorship; or did not otherwise meet the terms and 
conditions of the resignation or relinquishment as set forth in these 
Rules of Conduct. If Herbalife determines it is necessary to reverse an 
acceptance of a former Distributor due to a violation of the rules for 
protecting the lines of sponsorship, then Herbalife has sole and absolute 
discretion to assess whatever penalties are deemed necessary and 
appropriate. These include, but are not limited to, the transfer of all 
sponsored Distributors in the new Distributorship to the original Sponsor’s 
organization, financial penalties, suspension and possible termination of 
the Distributor in violation of these rules.
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Section 13 Assignment, Sale or Transfer of Distributorship

Rule 13-A Not Permitted Without Prior Written Consent From 
Herbalife
The Herbalife business and the benefits, rights and obligations therein 
are personal to the achievements of the individual Distributor. The sale, 
assignment or transfer of any right or interest in a Distributorship is not 
permitted without prior written consent by the Legal Department of 
Herbalife’s World Home Office in Los Angeles, California. Such requests 
should be forwarded to Herbalife’s Distributor Services Department that 
will then submit the requests to the Legal Department, on behalf of the 
Distributor, when all necessary documentation is received.

Rule 13-B May Only Be Assigned or Transferred to a Non-
Herbalife Distributor
A Distributorship can only be assigned or transferred to an individual 
who is not an Herbalife Distributor. If the individual wishing to assume 
responsibility for the Distributorship was formerly an Herbalife Distributor, 
or participated in another Herbalife Distributorship, then they must meet 
all requirements of a former Distributor to rejoin the Company.

Rule 13-C Retention of Status and Benefits
The achievements of a Distributor are personal to the individual, and 
as such, if an assignment or transfer should be authorized, the status 
and benefits achieved by the Distributor are not necessarily transferred 
with the Distributorship. The individual assuming responsibility may be 
required to achieve all qualifications for status and earning requirements 
after the assignment or transfer is made. This includes, but is not limited 
to, Supervisor status, TAB Team status, vacation qualifications or any 
other rights of the individual Distributor.

Rule 13-D Rule for Rejoining the Company
If the Distributor transferring or assigning the Distributorship wishes to 
become a Distributor again, they must maintain one year of inactivity as 
defined by Herbalife in Rule 7-D “Period of Inactivity” after the assignment 
or transfer is completed before reapplying for or participating in another 
Herbalife Distributorship. Herbalife reserves the right to reject this 
reapplication, without having to provide justification for such rejection.

Section 14 Distributors Who Divorce or Separate

Herbalife requires Distributors to build a business that is separate from 
the original Distributorship when they have separated or divorced from 
their spouse (or when in the process of separation or divorce), so that the 
downline, volume, and earnings established after the separation or divorce 
will be properly credited to the new, separate individual Distributorship 
(hereinafter referred to as “individual Distributorship”). This is especially 
important because Herbalife cannot dismantle the original Distributorship 
by transferring its downline to either party. Therefore, supporting the 
original downline organization is a shared responsibility. 

Whenever a Distributor is in the process of a separation, divorce, or 
dissolution of a marriage (hereinafter referred to as “divorce”), the 
Distributor must ensure that the interests of the Distributorship and the 
Sponsor are protected.

Rule 14-A Establishing a New Distributorship 
In order to continue the Herbalife business during or after the divorce, 
each person must submit the following documents: 

a signed and notarized Divorce Policy form (available through 
Distributor Relations)

a copy of the Petition for Dissolution, Property Settlement Agreement, or 
Final Judgment

a newly completed Application for Distributorship in his or her own 
name, sponsored by the original Distributorship’s Sponsor (application 
available through Distributor Relations)

a newly completed TAB Team Production Bonus Application and 
Agreement, reflecting the Distributor ID number of the individual 
Distributorship (TAB Team level Distributorships only) 

Rule 14-B Removal of Spouse’s Name/Transfer Due to Divorce 
If a Distributor wishes to remove the name of the spouse from the 
Distributorship due to divorce, Herbalife must receive a request to Remove 
Spouse form, with notarized signature by each party.

(The “Remove Spouse Form” is available for download on MyHerbalife.com 
or through Distributor Services).

If the spouses mutually agree to transfer the Distributorship, each person 
must sign, notarize, and submit the Divorce Policy Transfer Request form, 

■

■

■

■

which is included in the Divorce Policy.

If the transfer or name removal is due to court order, Herbalife must 
receive a copy of the final judgment, specifying this change. 

Rule 14-C Joining Under a Different Sponsor/Participating in 
Another Distributorship 
During the divorce, neither parties may develop nor assist in developing 
(either alone, with, or on behalf of someone else) any other Herbalife 
Distributorship except under their original Sponsor.

It is not permitted for either spouse to sign an Application for 
Distributorship under a different Sponsor unless a one-year period 
of inactivity, as defined by Rule 7-D (Period of Inactivity), has been 
maintained following the final judgment, and Distributor is in compliance 
with all other rules and regulations.

Rule 14-D Rights to Continue a Distributorship Under the Same 
Sponsor 
Distributors who have divorced (or married Distributors who have 
separated) must conduct an Herbalife business that is separate from their 
spouse, under their original Sponsor, with the approval, and at the sole 
and absolute discretion of Herbalife.

Upon receipt of the documentation described in Rule 13-A (Establishing 
a New Distributorship), Herbalife will deactivate the buying privileges of 
the original Distributorship, and each party must continue the business by 
sponsoring and placing orders using their individual Distributor ID number.  
The individual Distributorships will each receive the current status of the 
original Distributorship – Supervisor, World Team, or TAB Team (TAB Team 
Distributors will be required to submit a new TAB Team Production Bonus 
Application and Agreement).

Each person may only sponsor Distributors and place orders under their 
individual Distributor ID number, and must ensure that the downline 
organization of the original Distributorship receives sufficient support as 
detailed in Rule 10 Responsibilities of a Sponsor.

Changes to the original Distributor ID number will not be allowed through 
the Internet. 

 Rules of Conduct and Distributor Policies 149



Rule 14-E Requirements to Earn, Recognition, and Events 
Total Volume: Each Individual Distributorship will be allocated Volume 
Points from their individual Distributorship plus Volume Points of the 
Original Distributorship.  This will determine the eligibility to receive 
Royalty earnings, qualifications, requalifications and/or Production bonus.

For the purpose of Royalty Overrides percentage eligibility the original 
Distributorship will combine volume with each of the individual 
Distributorships, plus its own Volume. Production Bonus eligibility for the 
original Distributorship will be determined based on the achievement of 
the highest individual Distributorship (see example below). 

Volume Points
Volume for B and C will be as follows: 
B + A and C + A

JANE SMITH
(Individual Distributorship)

B

JANE SMITH
(Original Distributorship)

А

BOB SMITH
(Individual Distributorship)

C

2,000 VP
(2,000 VP + 500 VP = 

2,500 VP)

5% R/O

500 VP
(2,000 VP +  500 VP

+ 1,500 VP = 4,000 VP)

5% R/O

1,500 VP
(1,500 VP + 500 VP

= 2,000 VP)

4% R/O

Royalty Points
The Royalty Override Points for Production Bonus purposes are combined 
as follows: 
B + A and C + A

PRESIDENT TEAM
JANE SMITH

(Individual Distributorship)

B

PRESIDENT TEAM
JANE SMITH

(Original Distributorship)

А

PRESIDENT TEAM
BOB SMITH

(Individual Distributorship)

C

9,000 R/O 
(9,000 R/O + 1,000 R/O 

= 10,000 R/O)

6% P/B

1,000 R/O 

6% P/B

8,000 R/O 
(8,000 R/O + 1,000 R/O

=  9,000 R/O)

4% P/B

The individual Distributorships must comply with the Ten Retail Customers 
Rule and the 70% Rule and any other requirements to earn Royalty 
Overrides.  Each individual Distributorship is required to achieve the 
necessary volume to meet the Matching Volume requirements for their own 
downline who are qualifying for Supervisor status.  The buying privileges 
of the original Distributorship will be temporarily granted to accommodate 
any Matching Volume requirements for its downline qualifiers. 

Recognition: Each Distributor will be recognized for their own 
accomplishments under the Sales and Marketing Plan.  The original 
Distributorship will not receive recognition. 

If the original and an individual Distributorship reach the level of 
President’s Team, only one diamond will be awarded to the upline 
President’s Team member, which remains consistent with the diamond 
allocation for Distributorships that are not part of a divorce.  If the 
individual Distributorship qualifies for a diamond, only that Distributorship 
will advance within the diamond status(es).

As applicable to the country, if the original Distributorship has achieved 
Retirement status, each individual Distributorship will be updated to 
that status.  In the event of transfer or relinquishment of the original 
Distributorship, the Retirement status of each individual Distributorship 
will expire based on the qualification period of the original Distributorship, 
and each Distributorship must individually re-qualify for Retirement.  

Events: Rules related to event attendance are specific to each event 

and may vary.  Please refer to event materials for information about 
accommodations, tickets, transportation, etc.

Rule 14-F Annual Processing Fee and Requalification of Status 
Each Distributor is responsible for the payment of the Annual Processing 
Fee for their individual Distributorship. The original Distributorship is 
exempt from payment of the Annual Processing Fee.

Each Distributor is individually responsible for meeting the annual 
Supervisor re-qualification volume requirements. The original 
Distributorship will requalify as long as one of the individual 
Distributorships requalifies; however, they may each use the Royalty Points 
of the original Distributorship in combination with their own, to meet the 
TAB Team re-qualification requirements. 

Rule 14-G Requests to Modify Earnings Distribution of the 
Original Distributorship and Other Changes
Herbalife will only accept written, notarized requests to make changes to 
the original Distributorship, and all requests must be mutual.

Herbalife will continue to pay the earnings of the original Distributorship in 
the manner established prior to the separation/divorce.  Earnings divisions 
can only be accommodated upon court order or upon receipt of a written 
and notarized letter of request from each Distributor.  Each Distributor 
must also submit a notarized Request to Pay form in addition to the court 
order or letter of request.  The request must include specific directions 
about the distribution percentage and the tax liability of each person in 
regard to these earnings. 

Once Herbalife approves the earnings division, future changes to payment 
direction must be contained in an order from the court or in a notarized, 
joint letter of request.

The earnings statements for the original Distributorship will be mailed to 
the address of record, unless each party submits a written and notarized 
letter of instruction.

Rule 14-H Authority of a Legal Decision
This associated Application as defined in Rule 13-D “Rights to Continue 
a Distributorship under the Same Sponsor” or Rule 13-C “Joining Under 
a Different Sponsor/Participation in Another Distributorship,” and any 
other Herbalife rule or regulation, in no way supersedes the dictates of any 
court of law as to the disposition of the Distributorship and/or the rights, 
benefits or obligations of either party to the Distributorship. 

Rule 14-I Impact of Policy Violations
If Herbalife determines that a Distributor’s conduct violates any Rule, 
Herbalife shall have sole and absolute discretion to determine the 
disposition of each associated Distributorship, including but not limited 
to decisions whether to terminate, impose penalties or sanctions, or place 
conditions on any of the Distributorships. 

Rule 14-J Transfers
If the Distributorship is awarded to a spouse or if a Distributor 
relinquishes their entire interest in the original Distributorship and decides 
to establish a new Distributorship, the following will apply:

The Sponsor of the original Distributorship must sponsor the new 
Distributorship, OR the Distributor must maintain a one-year period 
of inactivity from the date of the Final Divorce Decree or Judgment 
before signing under a new sponsor. (Please refer to Rule 7-D – Period 
of Inactivity). Failure to abide by Rule 7-D is considered a violation 
of the Sales and Marketing Plan and will result in termination of the 
Distributorship in question.

The new Distributorship will be wholly independent from the original.

If Herbalife receives the new Application for Distributorship within one 

■

■

■
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year of the transfer, the status of the new Distributorship will be equal 
to the status of the original at the time of the transfer.  Otherwise, it 
will be at Distributor status, with 25% discount buying privileges.

Advancement within the Sales and Marketing Plan, royalty earnings, 
and/or other bonuses are based on the volume achievements of the 
new Distributorship only. 

The transfer will be retroactive to the first day of the month during 
which it is approved. 

Rule 14-K Re-marriage / Multiple Divorces 
Herbalife will only accept and associate one set of divorced 
Distributorships.  The first time Herbalife is notified about a divorce, the 
result will be the establishment of two new Distributorships that will 
be associated to the original Distributorship as described in Rule 13-D 
(Rights to Continue a Distributorship Under the Same Sponsor).  In the 
event that one Distributor remarries, their spouse can be added to their 
individual Distributorship.  

■

■

The policy for multiple divorces is best understood by the following 
example:

JANE SMITH
(Individual Distributorship)

JANE SMITH
(Original Distributorship)

BOB SMITH
(Individual Distributorship)

If Bob remarries, the three Distributorships are still associated and the 
new marriage does not affect the divorce set-up.  The situation becomes 
this:

JANE SMITH
(Individual Distributorship)

JANE SMITH
(Original Distributorship)

BOB & BARBARA
SMITH (new spouse)

(Individual Distributorship)

Section 15 Disposition of a Distributorship

Rule 15-A Inheritance
Upon the death of a Distributor, the deceased’s Distributorship may be 
transferred to an heir, subject to applicable laws and Herbalife’s rules, and 
with Herbalife’s approval and acceptance in its sole discretion.

The rules of inheritance allow an active Distributor to own and operate 
a maximum of three Distributorships - their own, plus up to two others 
acquired by inheritance from a *qualified family member. An inherited 
Distributorship may be transferred to the heir directly, or in the case of 
a Distributorship that is President’s Team status, to a Corporation owned 
by the heir.

Through this process, the Period of Inactivity (as specified in Rule 7-D) 
shall be waived, provided the following additional conditions apply:

1.  The lineage relationship between the heir’s existing Distributorship and 
the inherited Distributorship (s) must be vertical (in the same line).

2.  The inherited Distributorship must be at TAB Team level.

3. The heir must provide documentation, including indemnities and 
assurances satisfactory to Herbalife in its sole discretion regarding 
their legal ability to instruct Herbalife as to the disposition of the 
deceased’s Distributorship.

Inherited Distributorships will be considered as separate entities, 
each subject to fulfilling the business activities, sales Volume and 
compensation terms as set forth in Herbalife’s Marketing Plan, with 
the exception of Lifetime Volume achievements, which allow for 
the combination of the heir’s own total volume with the inherited 
Distributorship’s total volume. The heir will be responsible for payment of 
fees, fines (if / when applicable), and subscriptions for each Distributorship 
maintained, including the Annual Processing Fee, and Bizworks (as 
applicable).

The heir must abide by all Rules of Conduct & Sales and Marketing Plan – 
not only for their personal Distributorship – but also for any Distributorship 
inherited.

For transfer consideration or to request the cancellation of a deceased’s 
Distributorship, please contact your local Distributor Services team in order 
to receive instructions and paperwork about initiating either process.

The final disposition of the Distributorship will be subject to approval by 
the Legal Department of Herbalife’s Worldwide Corporate Headquarters in 
Los Angeles, California.

*A qualified family member is defined as a spouse, parent, child, brother, 
sister, grandparent, grandchild, mother in law, father in law, step parents, 
step children, step brother, step sister, cousin, aunt, uncle, niece, and 
nephew.

Section 16 Purchasing and Sale of Products

Rule 16-A Proper Purchasing
Non-Supervisor Distributors may purchase Herbalife products only from 
their Sponsor, their first upline Supervisor (only if their Sponsor is not a 
Fully Qualified Supervisor) or directly from Herbalife.

Products purchased directly from Herbalife by non-Supervisor Distributors 
(at discount of less than 50 %) are credited to the first upline Fully 
Qualified Supervisor’s Personal Volume.

Rule 16-B Orders Purchased at 50 % Discount
All product purchases eligible for a 50 % discount (Supervisor orders) 
must be purchased directly from Herbalife and may not be purchased from 
an Upline Supervisor or other Distributor.

Rule 16-C Buying and Selling Products Outside Proper Line of 
Sponsorship
A Distributor is prohibited from buying products from any Distributor other 
than as authorized in Rules 16-A “Proper Purchasing” and 16-B “Orders 
purchased at 50 % Discount.” Likewise, a Distributor is prohibited from 
selling to any Distributor other than their downline personal organization, 
in keeping with Rules 16-A and 16-B. (Refer to Business Methods, Rule 1-
L “Restrictions on Solicitations and Sales of Business Methods to Herbalife 
Distributors” in the “Supplemental Rules” section.)

Rule 16-D Orders Must Be Paid By Purchaser
Payment for all orders purchased from Herbalife must be made by the 
Distributor designated as Purchaser on the order, their spouse or the first 
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Section 18 Payments and Adjustments

To qualify for monthly Royalty Overrides, Production Bonuses or other 
bonuses offered by the Company, Distributors must meet sales production 
and Royalty Point requirements that are fully defined in the”Sales & 
Marketing Plan” section of this book, or in other literature and promotional 
material. Additionally, in order to earn these payments, Distributors must 
meet certain requirements for retail customers and product distribution, 
and confirm those on the 1st of each month on the Earnings Certification 
Form. The additional requirements are defined below.

Rule 18-A Product Distribution
Herbalife is a wholesale / retail distribution Company. Products purchased 
from the Company are intended to be sold and distributed to retail 
customers and downline Distributors, or used for Distributors’ and their 
immediate families’ own personal consumption. The purchase of products 
primarily as an attempt to qualify for advancement in the Marketing Plan 
is not permitted.

Any such attempts will result in severe sanctions, including, but not 
limited to, demotion in team status, probation, suspension of buying 
privileges, suspension of earnings, disqualification from bonus 
participation, and deletion or termination of the Distributorship.

Rule 18-B The 10 Retail Customers Rule
A Distributor must personally make sales to at least ten (10) separate 
retail customers in a given Volume Month to qualify for and receive Royalty 
Overrides, Production Bonuses, and other bonuses paid by Herbalife. For 
the purpose of fulfilling the certification requirements of this Rule, a 
Distributor may count any or all of the following each Volume Month.

A sale to a retail customer;

A sale to a first line Distributor with up to 200 personally purchased 
Volume Points (and no downline Distributors) may be counted as a sale 
to one (1) retail customer; and

* A Nutrition Club member who consumed products during ten (10) 
visits to a Nutrition Club within one Volume month may be counted by 
the Nutrition Club operator as a sale to one (1) retail customer.

If the Distributor fails to timely certify to Herbalife that they have sold to at 

■

■

■

least ten (10) retail customers in a given Volume Month, Royalty Overrides, 
Production Bonuses, and other bonuses will not be paid to the Distributor.

* If a Distributor utilizes Nutrition Club sampling activity towards 
compliance, the Distributor shall maintain a log of member visits for at 
least two years, setting forth the name of the member, dates of visits, 
and contact information, and shall make those records available for 
verification purposes if requested by the Company

Rule 18-C The 70% Rule
In order to qualify for and receive Royalty Overrides, Production Bonuses, 
and other bonuses paid by Herbalife, at least 70% of the total value of 
Herbalife products a Distributor purchases each Volume Month must be 
sold or consumed that month. For the purpose of fulfilling the certification 
requirements of this Rule, a Distributor may count any or all of the 
following:

Sales to retail customers;

Sales at wholesale to downline Distributors; and

* Product consumed at Nutrition Clubs.

* If a Distributor utilizes Nutrition Club sampling activity towards 
compliance, the Distributor shall maintain a log of member visits for at 
least two years, setting forth the name of the member, dates of visits 
and contact information, and shall make those records available for 
verification purposes if requested by the Company.

If the Distributor fails to timely certify to Herbalife that they have sold 
or consumed 70% of the product purchases made that Volume Month, 
Royalty Overrides, Production Bonuses, and other bonuses will not be paid 
to the Distributor.

Rule 18-D Commission Payments for Downline Distributors
On orders purchased directly from Herbalife, the Wholesale Profit or 
Commissions earned by downline Distributors will be paid to the Qualified 
Producer (when one is within the line of payout) or the Supervisor. The 
Qualified Producer and Supervisor are required to pay these Commissions 
out to their downline Distributors by the end of the month the Commission 
payment is received.

■

■

■

Section 17 Customer Retail Receipts and the Customer Refund Policy

Rule 17-A Providing Retail Receipts to Customer
A Distributor must provide an official completed Herbalife Retail Order 
Form to all retail customers when the sale is completed. This must list 
the products sold, the sales price, and the name, address and telephone 
number of the Distributor and the customer. Distributors are required to 
maintain their copy of all Retail Order Forms on file for a period of two (2) 
years. Herbalife maintains the right to request copies of these and to verify 
the transactions and the terms and conditions of the sale, and the service 
provided by the Distributor.

Rule 17-B Customer Refund Policy,
The Herbalife products have a 30-day money-back guarantee for the 
retail customer. The 30 days commence on the date the customer receives 
the product. When a customer requests the guarantee be honored, 
the Distributor must respond quickly and courteously. They may offer 
the customer a choice of a full refund of the purchase price or full 
credit for exchange of other Herbalife products, in accordance with the 
return procedures set forth in this book. The Distributor must honor the 
customer’s choice. (Refer to the procedures on page 53 of the “Sales & 
Marketing Plan” section of this book.)

upline Supervisor if the Purchaser is a non-Supervisor, unless specific 
written approval is given to Herbalife for payment to be made by another 
individual. If written approval is given, it is for a specific order only and all 
subsequent orders will have above rules applied.

Distributors may not provide payment for product orders in another 
Distributor’s name, unless a Supervisor is ordering for a non-Supervisor, 
which is considered the Supervisor’s own Personal Volume.

Attempts to purchase products in another Distributor’s name could be 
interpreted as attempts to improperly advance in the Marketing Plan.

Rule 16-E Unacceptable Forms of Payment
Distributors may not use the credit cards, or any other form of payment 
from their Distributors, retail customers or other individuals to pay for 
orders purchased from Herbalife.
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Section 19 Activities and Locations

Section 19 Activities and Locations
The fundamental business of an Herbalife Distributor is the selling of 
Herbalife products to consumers through direct selling, meaning sales 
occurring away from a “Retail Location”, whether by long distance or face-
to-face, in a transaction in which there is a direct and personal interaction 
between the Distributor and the customer.

Rule 19-A Retail Establishments
No Distributor shall (directly or indirectly, through any person, means or 
device) display or sell Herbalife products, product related literature, or 
promotional items in any retail establishments, including but not limited 
to stores, open or enclosed markets, pharmacies, grocery, health food or 
military stores, temporary kiosks, booths in malls, outlets, or any other 
location which Herbalife determines, in its sole and absolute discretion, 
is inconsistent with direct selling. (Refer to the “Direct Sales Do’s and 
Don’ts” table at the end of this section.)

Rule 19-B Service Establishments
Distributors may not advertise that Herbalife products are available 
at service establishments which include but are not limited to beauty 
salons, barber shops, gyms and health clubs. Product, product-related 
literature, promotional items, or signs may not be on display in any service 
establishment, nor may any signs be visible from the exterior of the 
location that indicate  to a passerby that Herbalife products are available 
inside. Subject to these restrictions, sales and sampling of Herbalife 
products are allowed.

Herbalife has sole and absolute discretion as to the determination and 
application of this policy. (Refer to the “Direct Sales Do’s and Don’ts” table 
at the end of this section.)

Rule 19-C Trade Fairs, Athletic and Community Events
Herbalife products may not be available for sale at trade fairs, or athletic 
and other community events. However, sampling and display of Herbalife 
product are permissible. Artwork for branded banners, table skirts, 
flags and tents/canopies which are approved for use in association with 
sampling are available for download from Ge.MyHerbalife.com, Assets 
Library. (Refer to the “Direct Sales Do’s and Don’ts” table at the end of 
this section.) 

Rule 19-D Swap Meets, Flea Markets, Open-Air Markets, Street/
Vendor Carts
Distributors may not sell, sample, or display Herbalife products at swap 
meets, flea markets, open-air markets, street/vendor carts, or similar 
locations/events, or other locations that Herbalife determines, in its sole 
and absolute discretion, are inconsistent with “direct selling” or are not 
conducive to the brand image of Herbalife. (Refer to the “Direct Sales Do’s 
and Don’ts” table at the end of this section.)

Rule 19-E Offices: Private/Professional/Doctor or other Health 
Care Professional
Some Distributors conduct their Herbalife business from an office. 
Offices should not be a means of attraction for passers-by, potential 
customers, or Distributors. Interest in Herbalife should be generated 
by personal invitation, the high quality of Herbalife’s products, the 
business opportunity, and the personal attention and expertise provided 
by Distributors. It is through their relationships and ongoing sales to 
customers and personally-sponsored downline that Distributors achieve 
results, inspire others to do the same and ensure the highest levels of 
customer satisfaction.

To further foster a business environment that makes it possible for 
Distributors to maintain relationships with their customers, or those they 
may sponsor, strict measures have been put in place regarding offices 
which are described in the Rules below.

Appearance:

Distributors must take measures to ensure their office location is not 
perceived as a store, restaurant, franchise or other “Retail Location”.

In addition, unless an office is being operated by a Doctor or other 
healthcare professional (who is also an Herbalife Independent Distributor) 
to avoid any misperceptions, offices may not have the appearance of a 
clinic or health center (as determined by Herbalife in its sole and absolute 
discretion).  

Signage: 

An office may not have any type of signage on the exterior of their location, 
or surrounding the premises which identify the office.

However a small plaque adjacent to the door of the office simply 

Rule 18-E Maintenance of Records
Distributors must maintain records of all their product distribution for a 
minimum of two (2) years. The records must contain the name, address 
and telephone number of the customer or Distributor to whom products 
were sold, complete information on products bought, and amount 
and method of payment. These records must be provided to Herbalife 
immediately upon request. Herbalife maintains the right to contact retail 
customers and downline Distributors to confirm these transactions and the 
level of service provided by the Distributor.

Rule 18-F Debts Owed to Herbalife
If a Distributor owes Herbalife a debt, including, but not limited to, 
any amount owing to Herbalife for products ordered, adjustments to 
earnings for inventory repurchases by downline Distributors or other 
earning adjustments, penalties assessed due to violations of the Rules 
of Conduct or other regulations of the Company, return of check or other 
form of payment for insufficient funds or past due Annual Processing Fees, 
Herbalife reserves the right to deduct the amount owed from any sum 

payable to the Distributor, or to withhold payment of monies owed until 
such time as all amounts owing by the Distributor to Herbalife have been 
paid in full and / or may decide not to recognize any qualification until the 
amount due Herbalife has been paid or settled.

Rule 18-G TAB Team Production Bonus
This bonus is paid to TAB Team members who complete all the 
qualification requirements and who demonstrate leadership both within 
their organization and to all other Distributors. Any TAB Team member who 
is in violation of any of the Rules of Conduct, Distributor Policies or other 
rules and regulations of the Company may forfeit the right to participate 
in this bonus program. Herbalife, in its sole and absolute discretion, may 
determine a Distributor’s eligibility to participate in this bonus.
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identifying the Distributor and/or name of the office is permissible under 
the following conditions:

The plaque may be no larger than 210 × 297 mm (A4) and is subject to 
the following restrictions:

Must ensure that the location is not perceived as a store, restaurant, 
franchise or other “Retail Location”. 

Must not invite passersby to purchase Herbalife product.  

No two offices operating from non-residential locations may have 
identical or substantially similar names or plaques within a 160 KM 
radius (as determined by Herbalife, at its sole and absolute discretion).
This would include anything visible from the exterior that might 
suggest that the location is a franchise.

Plaques may not directly or indirectly identify, imply or signal that the 
occupant is an Herbalife Independent Distributor (or otherwise indicate 
an Herbalife business).

Plaques may not advertise services offered as part of the office (for 
example, Herbalife product available, Weight Loss Challenge, etc.).

Following are a few examples (Do’s and Don’ts) of names for a small 
plaque:

Do’sDo’s Don’tsDon’ts

“Healthy Lifestyle’s Office”
“The Feel Good Zone”

“Angela’s Shake Café”
“Healthy Nutrition Bar”

“Herbalife Weight Loss Shop”

The plaque may not state or suggest that Herbalife products are 
available for retail purchase on the premises.

The plaque may not use the terms “Nutrition Club”, “Healthy Lifestyle 
Club,” “Herbalife®,” “L.A. Live,” “Mark Hughes,” “Liftoff®,” 
“Shapeworks®,” “Skin Activator®,” “NouriFusion®” or any other 
Herbalife intellectual property, product names or brands, or the word 
“shake” or any other words that imply or signal that Herbalife products 
are available at that location.

The following terms, and any similar terms, are not acceptable: “café,” 
“restaurant,” “bar,” “mart,” “store,” or “shop”.

Signs that depict “Open/Closed” may not be visible from the exterior.

Provided that the Distributor adheres to the above specified points, the 
use of the following terms and any similar terms are acceptable: “office,” 
“center,” or “meeting”; Distributors may also use their business name or 
the name of the individual or group.

Likewise, exterior signage is not permitted at home office locations. 

Window and Door Coverings:

Offices operating in non-residential locations must ensure the interior 
of the office or activities taking place inside the office are not visible 
to persons from the exterior, by use of window and door coverings and 
external doors must remain closed. 

Window and door coverings must be frosted or opaque, plain, and 
unbranded. Coverings for doors and windows may not contain any text, 
graphics, color schemes, or pictures/images.

Nothing that states, implies, or suggests (even without words) that retail 
products are available for purchase inside – should be visible from the 
exterior of the office. For example: Herbalife products, posters, materials, 
images should not be visible from the exterior of the office.

Product Sampling: 

Distributors may sample and sell Herbalife products, in their office, 
provided the products are not advertised for sale, and no products may 
be visible from the exterior of the office, street or sidewalk. All product 

■

■

■

■

■

■

■

■

■

offerings must be consumed within the office. Carry-out is prohibited. 

Display:

Distributors operating their Herbalife business from an office may 
display Herbalife products, Herbalife produced brochures/literature, and 
promotional items in their office, provided they are not visible from the 
exterior of the office, street or sidewalk. An official Herbalife product 
catalogue may be made available, but product pricing may not be posted. 

Doctors, or other healthcare professionals who are also Distributors are not 
permitted to display Herbalife products, or Herbalife-produced brochures/
literature and promotional items in their office, and they are also subject 
to any applicable laws, regulations, and professional codes of conduct 
(ethics codes).

Websites:

Distributor websites may make reference to their office under the following 
conditions:

Websites that reference an office must be password-protected, may not 
be accessible by the general public, and must comply with all other 
Herbalife Rules.

Non-password-protected websites, accessible by the general public, 
are permitted with regard to a Distributor’s overall Herbalife business, 
but not with regard to the Office specifically. A publicly accessible 
website may only provide the following Office information:
– Services available at the office
– Name of Office 
– Phone number

Using radio and television to advertise services that occur in an Office is 
not permissible.

Any other information specific to Offices which is posted on publicly 
accessible websites will be considered and treated as prohibited 
advertising.

Exercise Equipment:

Offices that provide exercise equipment (and other equipment not directly 
related to the Herbalife business) for their customer’s use, are limited to 
one such piece of equipment, since the purpose of the office should be 
to provide a location for Distributors to engage in the Herbalife business, 
rather than to provide exercise facilities for their customers.

(Refer to the table below for a quick reference of Do’s and Don’ts in office 
locations) 

■

■
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Direct Sales – Do’s and Don’ts Table

Locations Display Sales
Promotion or 
Advertising of 
Product Sales

Exterior Signs Sampling
Branded 
Materials

Retail Locations No No No No Yes Yes

Temporary Kiosks, 
Booths in Malls and Outlets

No No No No Yes Yes

Swap Meets, Flea Markets, Open-Air 
Markets, Street/Vendor Carts

No No No No No No

Distributor’s Private Offices Yes1 Yes No Yes2 Yes Yes

Doctor’s or Other Professional Offices No Yes No No Yes Yes

Nutrition Clubs 
(Non-Residential locations)

Yes1 Yes No Yes2 Yes Yes

Nutrition Clubs (Home locations) Yes1 No No No Yes Yes

Service Establishments (Primary 
service is not Herbalife Business)

No Yes No No Yes Yes

Trade Fairs, Athletic & 
Community Events

Yes No No Yes3 Yes Yes

1 Not visible from the exterior.
2 Subject to limitations as to content.
3 Allowed for booth identification. Subject to limitations as to content.
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Section 20 Sponsoring and Offering the Business Opportunity

Rule 20-A Franchises or Territories
Herbalife does not have territories nor franchises. No Distributor may 
represent or imply that there are franchises or territories available under 
the Herbalife Sales & Marketing Plan, when presenting or offering the 
business opportunity.

Rule 20-B Offering the Business Opportunity
When offering the business opportunity or presenting the Herbalife Sales & 
Marketing Plan, a Distributor must:

Clearly indicate that the principle activity of a Distributor is to sell 
and distribute Herbalife products to Retail Customers and may not 
represent or imply that this is secondary to sponsoring or building the 
business.

Not imply or represent that a Distributor can benefit solely by the 
sponsoring of other Distributors.

Not imply that a Distributor is under any obligation to sponsor others to 
become Distributors.

■

■

■

Not imply that success may be achieved with little or no effort and 
must clearly indicate that Royalty Overrides, Production Bonuses or 
other earnings of an Herbalife Distributorship may only be achieved 
through the continuing sales of Herbalife products to retail customers 
by themselves and their sponsored Distributors, and after certain 
qualifications have been met.

Not represent that there is any obligation to purchase products, 
literature or sales aids except for the Herbalife Distributor Kit (IBP), nor 
may they represent that Royalty Overrides, Production Bonuses or other 
benefits may be obtained solely from the purchase of products rather 
than the sale of products. (Refer to Rule 22-F “Home-Based Business 
Claims” and 22-G “Claims Regarding Relationship Between Herbalife 
and Herbalife Distributors” in the “Rules of Conduct and Distributor 
Policies” section of this book.)

Not make any statements which are not accurate and truthful. (Refer 
to Rules 22-F “Home-Based Business Claims” and 22-G “Claims 
Regarding Relationship Between Herbalife and Herbalife Distributors” 
in the “Rules of Conduct and Distributor Policies” section.)

■

■

■

Section 21 Selling Practices

Rule 21-A Undesirable Selling Practices
A Distributor shall not engage in high-pressure selling, but shall always 
conduct themselves in a courteous and considerate manner.

All presentations of Herbalife products must be complete and truthful, 
including but not limited to, instructions on the usage directions 
and precautions if any, as specified on the product labels and any 
accompanying literature.

Rule 21-B Product Sales to Non-Distributors for Resale
No Distributor may sell Herbalife products to persons who are not Herbalife 
Distributors and whose intention it is to resell those products.

Rule 21-C Modifications to Labels and Materials
A Distributor may not delete, add, modify or alter any labels, literature, 
material or packaging for any Herbalife product or literature, including the 
official Herbalife Distributor Kit (IBP).

In addition, products or samples packaged for daily use may not be resold 
individually.

Rule 21-D Directions for Use
Rule was slightly updated, words with bold should be added, new text:

Distributors shall explain the direction for use and cautions, if any, 
specified on product labels when selling or providing samples of the 
products.

Section 22 Claims and Representations

Claims and Representations Generally
In addition to the specific Rules that follow, all claims, representations 
and testimonials, including those related to weight loss and product 
efficacy and financial performance (including income) must be lawful, 
truthful and not misleading. They must have a reasonable basis in fact 
and must have been substantiated in writing in advance of publication 
or other communication. They must also be consistent with claims and 
representations made in current Herbalife marketing publications or on 
current Herbalife product labels. Since the law in this area is subject 
to change, and as an accommodation to its Distributors (but not as 
the rendering of legal advice), Herbalife may post updates of this Rule, 
updated disclaimers at ge.MyHerbalife.com. Distributors are required to 
visit the website and review these advisories or Rule changes with care.

Rule 22-A Audio and Visual Presentations
In addition to the Rules that follow, there are specific requirements for 
including appropriate disclaimers (described below) on audio and visual 
presentations whether they are branded or unbranded. The disclaimers 
must appear at the beginning and the end of the presentations, long 
enough for anyone to read (in the case of visual), or hear (in the case of an 
oral presentation).

Rule 22-B Weight-Loss Claims
All weight management claims and representations, including 
testimonials, must be accompanied by the following disclaimer, placed 
prominently, using a font size no less than 10-point type on every page on 
which the claims appear:

“These results are not typical. Individual results will vary”

Rule 22-C Structure / Function Claims
Distributors may make only those structure / function claims that appear 
on Herbalife’s label and marketing materials for the product in question. A 
structure / function claim is one that the product may “assist” or “support” 
a particular organ / bodily function (example: “calcium in this product 
helps build strong bones”). All structure / function claims, including 
testimonials, must be accompanied by the following disclaimer, placed 
adjacent to the claims, and in a minimum of 10-point type on every page 
on which the claims appear:

This product is not intended to diagnose, treat, cure or prevent any 
disease.
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Rule 22-D Product Claims
Distributors must not:

Make any oral or written medical, therapeutic or curative claims 
about Herbalife products. If a customer is under a physician’s care, 
Distributors are advised to recommend the customer consult with 
a physician before undertaking any changes in diet. Any person 
with heart, liver or kidney disorders, or who is under current medical 
treatment, should always be urged to seek the advice of a physician 
before changing their diet.

Make any claims about the Herbalife products, either orally or in print, 
other than those presented in the Career Book, Product Brochure 
or other official Herbalife literature.

Misrepresent, in any way, the price, quality, performance or availability 
of Herbalife products.

Rule 22-E Earnings Claims and Testimonials and Compliance with 
the Law
Distributors are responsible for understanding and following the laws 
relating to earnings claims and testimonials in each jurisdiction in which 
they intend to conduct business.

Branded Materials: If an income claim is made in advertising copy or other 
materials that mention Herbalife, a disclaimer must accompany the claim. 
“Lifestyle Claims” (such as those involving cars, pools, vacations, etc.) 
and personal testimonials about earnings or lifestyle are “income claims” 
and subject to this Rule. All branded income claims require a disclaimer 
as follows:

Income applicable to the individuals (or examples) depicted and not 
average.

Unbranded Materials: If an “income claim” is made in advertising copy 
or other materials that do not mention Herbalife, a disclaimer must 
accompany the claim. “Lifestyle” claims (such as those involving cars, 
pools, vacations, etc.) and personal testimonials about earnings or 
lifestyle are income claims and subject to this Rule. All unbranded income 
claims require a disclaimer as follows:

■

■

■

Income applicable to the individuals (or examples) depicted and not 
average.

The disclaimer must be displayed in a font size no less than 10-point type 
or 75 % of the size of the income claim, whichever is larger. Under the 
following limited circumstances, alternate disclaimers are acceptable on 
unbranded materials as follows (same font and placement requirement):

1. When describing the results achieved by the top 1 % of Herbalife 
Distributors:
The incomes presented are those of persons within the top 1 % of all 
participants.

2.  When advertising on business cards, opportunity cards, classified ads, 
or any other format which is less than: 15 square centimeters.

Incomes presented not typical.

Rule 22-F Home-Based Business Claims
When promoting the Herbalife income opportunity, Distributors may not 
misrepresent the extent to which the activities of a Distributor can be 
conducted solely in the home.

Rule 22-G Claims Regarding Relationship Between Herbalife and 
Herbalife Distributors
The Herbalife income opportunity is a potential career for Distributors, but 
under no circumstances is it a job, as that term is commonly understood. 
Distributors are, at all times, self-employed independent contractors, 
and may not claim, represent or imply that they are employed by, speak 
for, or provide any kind of consulting services to Herbalife, or that the 
Herbalife business is a job. For example, Distributors may not use 
the terms “job,” “salary,” “employment,” or “paid vacations” (or any 
similar terms) in promoting the income opportunity, nor may Distributors 
market the income opportunity using tools primarily or wholly devoted to 
advertising job opportunities including, but not limited to “Help Wanted” 
ads, employment bulletin boards, and Internet job search engines, 
unless the advertisements clearly and conspicuously indicate that what 
is being offered is an independent income opportunity, and not a job or 
employment.

Section 23 Use of Copyrights, Trademarks, Trade Names and Logos

Rule 23-A Copyright Infringement
No Distributor or any other person may reproduce, in whole or in part, any 
printed material or audio or visual recordings that have been produced by 
Herbalife unless given written authorization to do so by Herbalife. These 
materials are protected by copyright, whether registered or unregistered, 
and are considered proprietary to Herbalife.

Rule 23-B Consent for Reproduction
Distributors wishing to use full and exact reproductions of articles or 
materials contained in official Herbalife material such as the Career Book, 
the Product Brochure, Herbalife Today magazine, audio / visual recordings 
or other literature, to be incorporated into presentations to their own 
Distributor organization or for informational purposes, may do so only 
if they have received prior written approval from Herbalife and if such 
reproduction is followed by this statement:

Reproduced with the permission of Herbalife International. All rights 
to the Herbalife name and logo and any trademarks or trade names of 
Herbalife, are the property of Herbalife International and its subsidiaries or 
associated companies.

Rule 23-C Trademarks, Trade Names and Logos
A trademark or logo is a proprietary name or symbol which Herbalife has 
the exclusive legal right to use. For example, the symbol and the word 
“Herbalife” are Herbalife trademarks. A trademark also includes the name 
used for an Herbalife product, such as Thermojectics® and Niteworks® etc.

A trade name is a business name which Herbalife has the exclusive right 
to use. Company names such as Herbalife International of America, Inc. 
or Herbalife of Canada, Ltd. are our legal trade names.

Subject to the following conditions, it is permissible for Distributors to use 
those trademarks, trade names and logos which Herbalife makes available 
for downloading from ge. MyHerbalife. com Assets Library.

Herbalife’s logos / assets may not be obtained from any source other 
than Herbalife.

Use of logos, including the Tri-Leaf logos, must always be accompanied 
by identifying yourself as an Herbalife Independent Distributor, and 
removal of this wording is strictly prohibited. Failure to do so can 
cause confusion in the marketplace.

■

■
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Distributors may not alter the logos in any way, except to resize as 
necessary to fit the specific tools and materials you create. Removal of 
the “Independent Distributor” wording (in conjunction with the logo) is 
absolutely prohibited.

Logos may only be used in a manner that is in compliance with the law 
and Herbalife’s rules and regulations (including the Rules of Conduct 
and Distributor Policies, the Supplemental Rules of Conduct, and the 
Nutrition Club Rules) all of which can be accessed 
on ge.MyHerbalife.com.

Herbalife, or any of its subsidiaries, reserves the right to withdraw its 
consent at any time at its sole and absolute discretion.

Rule 23-D Use of Herbalife Name in TV, Radio, Magazines 
or Newspapers
The word “Herbalife” or the specific mention of any Herbalife® products 
or pictures of products may not be used in any media advertisements, 
whether in print, audio or visual recordings, including, but not limited to, 
newspapers, magazines, radio and television, other than as indicated in 
the advertising regulations.

■

■

Rule 23-E Toll-Free Telephone Numbers
Distributors may have a toll-free telephone number; however, it is not 
permissible to use any Herbalife trademarks, trade names, product names, 
or slogans such as: Herbalife®, Herbalife International, Thermojectics® 
and Niteworks® in conjunction with the toll-free number. Distributors 
may only identify or list themselves as Herbalife Distributor or Herbalife 
Independent Distributor.

Rule 23-F For Use Only With Herbalife Business
Distributors may use Herbalife-produced literature or promotional material 
solely for the purpose of conducting their Herbalife business.

Rule 23-G Mark Hughes
The name or image of Mark Hughes (founder of Herbalife) may not be used 
in any form of advertisement.

Rule 23-H Addresses
The Herbalife International World Operations Home Office address, or 
the addresses of any Herbalife companies or offices, may not be used, 
published, or promoted by any Distributor, as their own.

Section 24 Advertising and Promotion

Herbalife endeavors to produce and make available effective promotional 
literature and sales tools for Distributors’ use in advertising or promoting 
their business.

Rule 24-A Approved Advertisements and Promotional Materials
Distributors may produce their own promotional materials provided they 
are truthful and accurate in content; make no therapeutic, disease or 
medical claims; do not imply an employment opportunity; and otherwise 
follow all Rules of Conduct that apply to Advertising.

Rule 24-B Local Laws
In addition to Herbalife’s policies, Distributors must comply with any and 
all local, and state ordinances, laws or other regulations when advertising 
or promoting Herbalife products or the business opportunity. It is the 
responsibility of the Distributor to determine what these may be and how 
they apply to their business.

Rule 24-C Telephone Directory Listings
Distributors may list themselves in the telephone directory under the 
heading “Herbalife Distributor.” The only information that may follow this 
is the Distributor’s name, address, telephone number, fax number, email 
address or website.

Display ads must conform to all Herbalife advertising regulations, and 
the word “Herbalife” (other than “Herbalife Independent Distributor”), 
logos and / or trademarks of Herbalife International may not be used in 
any way other than as used in the approved advertisements. Categorical 
listings are permissible under accurate (non-medical, non-therapeutic 
and non-curative) headings. Accurate headings would include: “Hair 
Care Products,” “Skincare Products,” “Health Products” or “Nutritional 
Products,” and “Weight Loss / Control.”

Distributors may use display ads as long as the advertisement is within 
the guidelines for print advertising.

Rule 24-D Business Cards, Stationery, Letterhead and 
Checkbooks
For your convenience, Herbalife provides professionally designed artwork 
for stationary and business cards, which can be downloaded from ge. 
MyHerbalife. com / Assets Library. Personalization is restricted to the, 
Distributor’s name, and contact information and an optional headshot 
photo.

Section 25 Sign Posting, Flyers, Pull-Tabs and Hot Pockets

Herbalife publishes a wide variety of approved signs. These templates, 
which will be periodically updated, are available for download on ge. 
MyHerbalife. com and may also be requested from Herbalife’s Distributor 
Services Department at 8 800 70 70 70 (toll free). Signs used by 
Distributors may only use these templates or other advertising copy 
when officially permitted by Herbalife, and without material alteration. 
The permissible alterations are for Distributor identification, contact 
information and weight-loss amounts.

Rule 25-A Posting Locations

Private Property:
Distributors may post signs on private property provided they comply with 
applicable laws and obtain with the written consent of the owner of such 
property. Herbalife offers a “Letter of Consent to Post Signage on Private 
Property” which Distributors may download and use at ge.MyHerbalife.com, 

or which they may obtain from Herbalife’s Distributor Services Department 
at 8 800 70 70 70 (toll free).

Signs or other materials may not be visible from the street or sidewalk 
when used in connection with a private office or other location in 
which Herbalife business is done, and may not be posted or distributed 
in a manner that might be a distraction to motorists or pedestrians.

Public Property:
Distributors may not post signs on public property, including utility poles, 
street lights, traffic lights, parking meters or traffic signs.
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Rule 25-B Pull-Tabs, Flyers and Hot Pockets
Pull-tabs, flyers and hot pockets may be used provided their content and 
manner of use complies with the rights of others, Herbalife’s Rules of 
Conduct and Distributor Policies, any other Herbalife Rules, and the law. 
An example of a permitted use is posting of flyers on bulletin boards and 
other locations established for the specific purpose of allowing the posting 
or commercial notices.

Rule 25-C General Rules
Distributors must comply with all applicable laws, regulations and 
ordinances when advertising and promoting Herbalife products or income 
opportunity.

Although Herbalife provides guidance and, in some cases, imposes 
additional restrictions, it is the responsibility of the Distributor as an 
independent businessperson to determine what the law requires.

All materials covered by this Rule must include the name and postal 
address (or personally answered telephone) of the Distributor who 
posted or distributed the material.

No materials may be attached to ATMs, telephones, vending machines 
or gasoline pumps, or be attached or left in a manner that creates a 
nuisance.

Materials must be promptly removed upon the request of any 
government authority, the owner of the property (in the case of a 
withdrawal of consent) or Herbalife.

■

■

■

This Rule is likely to undergo periodic updates. Distributors are required 
to check for updates to this Rule by visiting ge. MyHerbalife. com or by 
calling Herbalife’s Distributor Services Department at (495) 729 50 30. 
Materials which do not comply with updated Rules must be taken down or 
removed promptly.

Rule 25-D Penalties for Violations
Violations of this Rule may have serious consequences, including 
formal reprimands, significant fines, suspension of buying privileges 
or termination of Distributorships. Where a landowner, property owner 
or governmental entity charges for clean-up costs, these costs shall be 
borne (or at Herbalife’s option, reimbursed to Herbalife) by the responsible 
Distributor. Penalties are determined in Herbalife’s sole and absolute 
discretion.

Section 26 Electronic Marketing and Promotion

Rule 26-A Must Disclose Relationship to Herbalife on Home 
Pages Featuring Corporate Logos / Marks
Distributors operating websites related to their Herbalife business may 
feature the Herbalife® logos and other Herbalife trademarks on their sites, 
but must disclose their relationship to Herbalife by placing the phrase 
“Herbalife Independent Distributor” in a prominent location on the home 
page, appearing in the same font size as the surrounding text, and the 
phrase must also appear on every Web page on which a logo or trademark 
appears. Trademarked / copyrighted words and phrases may not be used in 
the website domain name (URL), the titles for any pages within websites 
(including, but not limited to, the home page), or in email addresses.

Rule 26-B Domain Names, Email Addresses and Websites
Distributors may not use the name “Herbalife®,” Herbalife® trade names, 
Herbalife® product names, or other intellectual property of Herbalife (or 
any variations thereon) in domain names (URLs), the titles for any pages 
within websites (including, but not limited to, home pages), or email 
address. However, the Herbalife name and product names may be used 
in search engine Meta tags, and title tags. In the case of a domain name 
violating this Rule, Herbalife shall have the right to require the owner to 
transfer it to Herbalife immediately and at no cost to Herbalife. This shall 
be in addition to Herbalife’s other rights and remedies.

Rule 26-C Hyperlinking and Associations
Distributors may not use third parties trademarks, trade names, or product 
names (or any variations thereon) in domain names (URLs), the titles for 
any pages within websites (including, but not limited to home pages), 
email addresses or Meta tags, unless they have sought and obtained prior 
written consent from the owner. Independent Distributors shall indemnify 
and keep Herbalife safe and harmless from and against any liability or 
claim of any nature filed by any third party arising or related to the use 
of third-party trademarks, trade names or product names by Independent 
Distributors.

Distributors may link their websites to:

1.  Herbalife’s official home page or any other website produced or 
maintained by Herbalife

2.  Any other websites maintained by them to promote Herbalife’s product 
line and income opportunity

3.  Any third-party websites that will assist them in promoting Herbalife’s 
product line and income opportunity, so long as such websites are 
compliant with Rule 26-D “Associating Other Organizations” in this 
section of the Rules of Conduct.

Rule 26-D Associating Other Organizations
Distributors may feature third-party advertisements on their websites so 
long as, in Herbalife’s sole and absolute judgment, the advertisements:

1. Are unconnected to any religious or political organization;

2.  Do not damage the name or reputation of Herbalife or its Distributors;

3.  Do not misuse Herbalife’s service marks, trademarks, trade names, 
product names or other intellectual property; and

4.  Do not directly or indirectly promote any other direct-selling or network 
marketing companies (regardless of products offered) or any products 
which are competitive with those sold by Herbalife (including, but not 
limited to, meal replacements, nutritional supplements and cosmetics).

Rule 26-E Email

E-Mail
The following discussion and Rules on email are generally applicable to 
all activities of Distributors related to their Herbalife business. They are 
in addition to any relevant laws and legal requirements. As the law in this 
area is relatively new and constantly evolving, and as an accommodation 
to its Distributors (but not as the rendering of legal advice), Herbalife 
may post periodic legal updates at ge.Myherbalife.com. Distributors are 
expected to visit the website and review these advisories with care, but 
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nevertheless, Distributors are solely responsible for compliance with all 
applicable laws. Herbalife strongly recommends that Distributors pay 
regular visits to relevant government websites, if applicable, in order to 
learn about the most recent developments in this area.

1. Generally
Herbalife has adopted the following Rules to comply with the laws that 
govern the use of email messages to advertise or promote a commercial 
product or service, including content on an Internet website operated for 
commercial purposes. These Rules are applicable to all Distributors who 
promote the sale of Herbalife products or the earnings opportunity by 
sending email, regardless of whether the Distributor has a pre-existing 
business or personal relationship with the recipient. Failure to comply with 
these Rules could result in sanctions to the status of your Distributorship.

2. Rules and Definitions
The following restrictions and prohibitions apply to all Distributors who 
transmit commercial email messages to promote Herbalife products or the 
earnings opportunity:

a.  Distributors are prohibited from sending messages unless the 
Distributor has a prior existing business or personal relationship 
with the recipient or the recipient has provided prior affirmative 
consent to receive the message. “Prior existing business relationship” 
means a relationship formed by a voluntary, two-way communication 
between the Distributor and the recipient based on the recipient’s 
prior purchase or transaction. “Personal relationship” means a 
relationship based on the recipient’s status as a family member, friend 
or acquaintance with respect to the Distributor. “Affirmative consent” 
means that the recipient has expressly consented to receive the 
message, either in response to the Distributor’s clear and conspicuous 
request for such consent or at the recipient’s own initiative. Consent 
must specifically address receipt of messages regarding Herbalife 
products or the earnings opportunity.

b.  Distributors are prohibited from disguising the origin of any email 
message. Each message must include accurate header information. 
“Header information” means the source, destination and routing 
information attached to an email message, including the originating 
domain name and originating email address, and any other 
information that identifies the person initiating the message.

c.  The “from” line of each message must accurately identify the person 
who initiated the message.

d.  The “subject” line of each message must not mislead the recipient 
about the contents or subject matter of the message.

e.  Each message must contain a functioning return email address 
or Internet-based mechanism that a recipient may use to submit 
a reply email message or other form of Internet-based communication 
requesting that they not receive future commercial email messages 
from the sender at the email address where the message was received 
(“opt-out request”). Each message must provide clear and conspicuous 
notice of the opportunity to make an opt-out request and how to do so.

f.  Distributors are prohibited from initiating or transmitting commercial 
email to a recipient who has made an opt-out request more than 10 
business days after receiving the opt-out request. Each Distributor 
must produce and maintain its own Do-Not-Email List (“DNE list”) to 
track and honor all opt-out requests.

g.  Each message must include a valid physical postal address of the 
Distributor.

h.  Any Distributor who uses a third-party list vendor or Lead Generator 

to obtain email addresses must verify that each addressee obtained 
from such vendor or service is not on that Distributor’s DNE list before 
sending any commercial message to that addressee, even if the list 
vendor or Lead Generator claims that the addressee has “opted-in” to 
receive commercial mail or has provided “consent” or “permission” or 
any other indication that they want to receive commercial messages.

i.  Distributors are prohibited from selling, leasing, exchanging, or 
otherwise transferring or releasing the email address of a person from 
whom the Distributor has received an opt-out request.

j.  Distributors are prohibited from obtaining the email addresses of 
message recipients by address harvesting or dictionary attacks. 
“Address harvesting” refers to the use of software or any other 
automated means to collect email addresses that are listed on an 
Internet website or online service, which may include chat rooms, 
message boards or online directories. Collecting email addresses 
from such sources is prohibited if that source posts a notice stating 
that the operator of such website or online service will not give, sell 
or otherwise transfer addresses maintained by such website or online 
service to any other person for the purpose of initiating commercial 
email messages. “Dictionary attack” refers to automated means used 
to generate possible email addresses by combining names, letters or 
numbers into numerous permutations.

k.  Distributors are prohibited from using scripts or other automated 
means to register for multiple email accounts or online user accounts 
from which to transmit commercial email messages.

l.  “Lead Generators” (also known as, lead services, or lead providers) use 
marketing techniques to locate potential customers for their clients. 
Herbalife Distributors are prohibited from selling leads; however, 
they may recommend a third-party lead providers services to other 
Distributors, but a Distributor may NOT earn any compensation (directly 
or indirectly) for referrals leading to sales of leads or other sales aids. 
Some Distributors buy “leads” to see if the lead might be interested in 
purchasing Herbalife products or in the Herbalife income opportunity. 
It is important to know, some Lead Generators use techniques that 
may violate laws that restrict the sending of commercial email. The 
consequences of contacting leads that have been purchased from 
or supplied by a service which is using questionable methods can 
be very severe, even if the Distributor is acting in good faith. It is 
the Distributor’s responsibility to know and abide by the law and to 
determine that those with whom they do business do so as well. This 
means the Distributor must investigate the Lead provider’s techniques 
that the service employs and confirm to a certainty their compliance 
with all applicable laws. For example, some laws may requires that a 
Lead Generation Service using unsolicited email to contact prospects 
have prior affirmative consent to be contacted from those recipients. 
Until a Distributor has received written proof that a service’s methods 
are in compliance with the law, and Herbalife’s Rules of Conduct, 
Distributors may not purchase or use leads supplied by that service. 
The Distributor must keep in mind their own activities and once they 
have acquired the lead must comply with the Herbalife’s Rules of 
Conduct, and all applicable laws. In addition to its other rights and 
remedies, Herbalife shall have the right to suspend, terminate or 
take other disciplinary action against a Distributorship using leads 
generated by means which do not comply with the law, or using those 
leads in a manner which does not comply with this Rule, Herbalife’s 
other Rules of Conduct and Distributor Policies, all other Herbalife 
Rules, and all applicable law.
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Rule 26-F Discontinuance of Emailing
Distributors must immediately discontinue email activity if they receive 
any inquiry or notice of action from a governmental authority regarding 
their email practices. Distributors must report all such notices or inquiries 
immediately to Herbalife Distributor Services. Herbalife retains the option 
to suspend, terminate and take other disciplinary or legal action against 
any Distributorship that is not in compliance with Herbalife’s Rules and 
the laws. This is in addition to Herbalife’s other rights and remedies.

Rule 26-G Search-Engine Advertising
The Herbalife name and product names may be used in search engine 
Meta tags and title tags. In the case of a domain name violating this 
Rule, Herbalife shall have the right to require the owner to transfer it to 
Herbalife immediately and at no cost to Herbalife.

Distributors are permitted to advertise the Herbalife® product line 
and income opportunity on Internet search engines, but they may only 
use words and phrases that have been preapproved by Herbalife for 
such advertising. This restriction applies to the URL, title tag, 25-word 
description, keywords that make up a Meta tag, alt / image tags that 
describe the images of a site, sponsored ads that Distributors purchase 
on search engines, and any other page-related factors used by search 
engines in determining website rankings. A list of keywords that may 
optimize your search-engine ranking, and a list of approved advertising 
phrases are available from Herbalife’s Distributor Services Department 
8 800 70 70 70 (toll free) or online at ge. MyHerbalife. com. These lists will 
be updated from time-to-time. Distributors should view the lists regularly 
and promptly ensure that their search-engine advertising is in conformity.

Rule 26-H Obtaining Priority or Preference With a Search Engine
Distributors may not use any misleading or deceptive tactics (as 
determined by Herbalife, in its sole and absolute judgment) in order to 
improve their index preference with search engines.

Rule 26-I Offering Web Services
Distributors offering any Web services through a vendor must provide 
to each recipient in an easily understandable, direct and permanently 
available manner, the name, address, fax and phone numbers, and email 
address of the Vendor / Service Provider.

Rule 26-J Offering Herbalife® Products for Auction
Auction sales and sales on auction sites weaken the personal relationships 
which Distributors must develop with their customers, as well as the 
Herbalife brand and the image which Herbalife wants to establish for its 
products. Therefore, Distributors may not (directly or indirectly through any 
intermediary or instrumentality) offer or facilitate the offering of Herbalife 
products for sale by soliciting or receiving open bids. This prohibition 
includes, but is not limited to, soliciting or receiving bids for Herbalife 
products on the Internet, through a commercial auction website, online 
auction marketplace, or otherwise. Furthermore, commercial auction 
websites or online auction marketplaces, and any other sites determined 
by Herbalife to have an auction focus, are prohibited sales channels even 
when the proposed sales are at a fixed price.

Rule 26-K International Business
Distributors conducting or seeking to conduct business in international 
markets via their own or other websites must comply with Herbalife’s Rules 
of Conduct and Distributor Policies, any other Herbalife Rules, as well as 
the laws and regulations of each country which has jurisdiction over their 
commercial and Internet activities, including, but not limited to, rules, 
laws and regulations pertaining to the confidentiality of consumer data, 
privacy rights, restrictions on telemarketing and restrictions on marketing 
over the Internet. Product references may include only those products that 
are for sale in the particular country to which such communications are 
directed.

Rule 26-L Privacy Statements
Distributor websites that promote Herbalife’s products or income 
opportunity, or any other relationship with Herbalife, must maintain the 
confidentiality of consumers and site users by complying with the privacy 
laws in each country from which they receive consumer information. 
Distributors must post, in a prominent location, a “Privacy Statement” 
that informs consumers whether or not personal information is being 
collected about them and how such information will be used.

Rule 26-M Consumer Data
Distributors may not sell, trade or use consumer or site user information, 
except in connection with Herbalife’s products or Herbalife’s income 
opportunity. If any person or entity requests that their information not be 
used, the Distributor must immediately honor such request.

Rule 26-N Standard of Personal Conduct
Distributors may not publish, post or distribute any materials on or via 
the Internet, whether or not in connection with Herbalife that are, in 
Herbalife’s sole and absolute judgment, defamatory, libelous, disparaging, 
threatening, offensive, harassing, abusive, obscene or pornographic.

Rule 26-O Unauthorized Computer Access
Distributors may not interfere or take any action that results in 
interference with or disruption of herbalifegeorgia.com, ge.MyHerbalife.
com or other websites maintained by Herbalife or its Distributors, nor 
may they gain or attempt to gain access to computer systems or networks 
connected to those sites or any other sites without prior written permission 
or authorization from Herbalife.

Rule 26-P Audio / Visual Recordings
A Distributor may not display or mention the name of any Herbalife 
products, trademarks or trade names in any audio / visual recordings 
made by, for, on behalf of, or at the direction of a Distributor, unless such 
recording has been approved for use by Herbalife. For additional details 
regarding the use of audio / video recordings with Social Media, refer to 
Rule 27-G Photos, Video / Audio Recordings.

Rule 26-Q Television, Cable, Satellite or Radio Broadcasting
It is not permitted for any Distributor to broadcast any audio / visual 
recording of any kind that relates to, mentions, displays or promotes in any 
way, either directly or indirectly, the Herbalife name, products, materials, 
business opportunity or methods of conducting business, except for the 
following approved advertisement:

Herbalife Independent Distributor
Call Me for products or opportunity
(Distributor Name and Phone No. / Fax No.
or Email Address)

Rule 26-R Television Advertising
In the event that Herbalife should broadcast on a television, satellite or 
radio station, no Distributor may advertise on that station or network at 
any time during the period beginning one hour before through one hour 
following the Herbalife broadcast, even though such advertisement may 
otherwise conform with Herbalife’s Advertising Regulations or other rules.
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Section 27 Social Media

Introduction: Social networking websites such as Twitter, YouTube, 
MySpace, Facebook, and online communities (like blog sites) are now 
among the most popular, talked-about and visited sites on the Internet. 
The Herbalife business is one of personal communication, so these sites 
may offer important tools and capabilities that you, as Independent 
Distributors, will want to use to communicate.

The following Rules are applicable to your activities with online social 
media and have been created to protect and preserve the integrity of 
Herbalife’s brand, name, logos, as well as your business operation.

27-A Responsibility for Postings
Distributors are responsible for all Herbalife-related content that they 
post online, including but not limited to blogs, videos, comments, and 
any other submissions that can be traced back to them, whether or not 
they own, operate, or control the website.

Distributors must fact-check materials they intend to post online to 
ensure the information is truthful and accurate.

Distributors using social media outlets as part of their Herbalife 
business must clearly and conspicuously identify themselves (by both 
name and as an Herbalife Independent Distributor) within unrestricted, 
publicly accessible profile settings.

Distributors must disclose their full name on all Social Media postings, 
and conspicuously and clearly identify themselves as an Herbalife 
Independent Distributor. Anonymous postings or the use of an alias is 
prohibited.

27-B Social Media as a Sales and Promotion Forum
Social Media sites are relationship-building sites. Building relationships is 
an important part of the sales process and these sites may become useful 
for Distributors. However, social media sites may not be used as a forum to 
conduct sales transactions. Online sales may only be transacted from an 
Independent Distributor’s Herbalife website. 54

27-C Deceptive Postings and Claims
Distributors must be accurate and truthful when posting biographical 
information and credentials.

All claims, representations and testimonials, including those related to 
weight loss and product efficacy and financial performance (including 
income) must be lawful, truthful and not misleading. They must have 
a reasonable basis in fact and must have been substantiated in writing 
in advance of publication or other communication. They must also be 
consistent with claims and representations made in current Herbalife 
marketing publications or on current Herbalife product labels.

When making claims Distributors must adhere to all applicable rules and 
laws. This includes. but is not limited to the use of disclaimers which are 
required for all types of Claims (income, lifestyle, product efficacy, and 
weight-loss). For example: All weight-loss claims and representations, 
including testimonials, must be accompanied by the following disclaimer, 
placed prominently, using a font size no less than 10-point type on every 
page on which such claims appear:

“The results are not typical. Individual results will vary”.

Distributors must include this disclosure when making claims about 
their own or anyone else’s weight-loss results associated with use of 
Herbalife® products Although the Claims and Representations section of 
the latest Career Book provides the disclaimers and the proper placement 
details for all types of Claims (income, lifestyle, product efficacy, and 
weight-loss), because the law in this area is subject to change, and as 
an accommodation to its Distributors (but not as providing legal advice), 

■

■

■

■

Herbalife may post updates of this Rule ge.MyHerbalife.com. Distributors 
are required to visit the website and review these advisories or Rule 
changes with care.

27-D Use of Third Party Intellectual Property
Distributors may not use third parties trademarks, trade names, or product 
names (or any variations thereon) text, photo images, videos, or graphics 
owned or created by third parties unless they have sought and obtained 
prior written consent from the owner.

All third-party intellectual property must be properly referenced as the 
property of the third-party, and Distributors must adhere to any restrictions 
and conditions that the owner of the intellectual property places on the 
use of its property.

27-E Use of Herbalife’s Trade Names, Logos & Assets
Distributors may only use Herbalife’s trade name in a manner that clearly 
distinguishes themselves as Herbalife Independent Distributors. Without 
limitation, this restriction applies to the identification of online groups, 
forums, and other pages created in online environments

Examples of unauthorized use of the Herbalife name are: “Herbalife 
Wellness Challenge,” “The Herbalife Page,” “Let’s Talk Herbalife,” etc.

Professionally-designed logos are available (and assets that incorporate 
the logos, such as those shown below, may be downloaded in multiple file 
formats from the “Assets Library” in ge.MyHerbalife.com

However, the use of these logos and assets is subject to the restrictions 
defined below:

Logos & assets may not be obtained from any source other than 
Herbalife

Distributors may not use logos without conspicuously and clearly 
identifying themselves as “Herbalife Independent Distributor”. Removal 
of the “Independent Distributor” wording is prohibited.

Logos & assets may not be altered in any way, except resizing to fit 
tools & materials created.

27-F Respecting Privacy
Always respect the privacy of others in your postings, and be mindful of 
Herbalife’s Rules of Conduct & Distributor Policies, Rule 8-G Maintaining 
Reputation and image of the Company, which states: No Distributor 
shall do anything detrimental (whether or not in the course of their 
Distributorship) which Herbalife determines, in its sole and absolute 
discretion, is or could be detrimental to the reputation or image of the 
Company, its products, Distributors, trademarks, trade names or goodwill.

27-G Photos, Video / Audio Recordings
In its sole and absolute discretion, Herbalife reserves the right to 
determine if recordings and images (including their manner of use) 
conflict with Herbalife’s branding efforts or Rules of Conduct and 
Distributor Policies, including disclaimer requirements. Herbalife reserves 
the right to request the removal of such images or recordings.

At all times, Distributors must comply with all privacy laws and social 
media policies when using images or recordings of other individuals.

Herbalife’s Rules of Conduct and Distributor Policies can be located in 
your Career Book, downloaded from ge.MyHerbalife.com obtained from 
Distributor Services Department.

■

■

■
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Distributor’s Personal Meetings Corporate Events
Still Photos: Distributors may not post still photos from their personal 
meetings or trainings on social media websites. Such photos may be 
posted on Herbalife Independent Distributor’s website provided they are 
behind a password protected page.

Still photos: Still photos taken by Distributors at Company sponsored 
meetings or events may be used on Herbalife Independent Distributor 
websites and social media websites. Herbalife provides a variety of 
professional photos that are available for Distributors to download from 
Assets Library in ge.MyHerbalife.com. These photos are approved for 
Distributor’s use and may also be used on both personal and social media 
websites,

Distributor’s Personal Meetings Corporate Events
Audio/Video Recordings: Distributors may not post audio/visual recordings 
from their personal meetings, or personal trainings on any social media 
website. Such recordings may be posted on Herbalife Independent 
Distributor websites provided they are behind a password protected page.

Audio/Video Recordings: Distributors may not record video or audio of 
Herbalife sponsored meetings, trainings or events, and may not post 
video or audio recordings on their personal websites, or on social media 
environment. 

However, Herbalife provides a variety of professional video and audio 
recordings of Company sponsored events that are available for 
Distributors to download from ge.MyHerbalife.com (or any site Herbalife 
makes available for that purpose). Recordings provided by Herbalife are 
acceptable for posting on social media websites and Herbalife Independent 
Distributor websites.

27-H Prohibited Postings
Distributors may not post or link to any postings or other material that:

Is sexually explicit, obscene, or pornographic;

Is offensive, profane, hateful, threatening, harmful, defamatory, 
libelous, harassing, or discriminatory (whether based on race, 
ethnicity, creed, religion, gender, sexual orientation, physical disability, 
or otherwise);

Is graphically violent, including any violent video game images;

Is solicitous of any unlawful behavior;

Engages in personal attacks on any individual, group, or entity;

Is in violation of any intellectual property rights of the Company or any 
third party.

27-I Professionalism
Distributors should not respond to those who place negative posts about 
them, other independent Distributors, or Herbalife, as this may trigger 
discussions that potentially damage the Distributor’s or Herbalife’s 
reputation and goodwill. If you see such negative posts, please email us at 
drrus@herbalife.com and we will consider whether a Company response is 
appropriate.

27-J Cancellation of Your Herbalife Business
If an individual’s Herbalife Distributorship becomes cancelled for any 
reason, the individual must discontinue use of Herbalife’s intellectual 
property (such as the Herbalife name, trademarks, trade names, and any 
derivative) in postings and social media websites the individual utilizes.

Individuals who have previously identified themselves as Herbalife 
Independent Distributors must conspicuously disclose that they are no 
longer Herbalife Independent Distributors in future postings, and must 
appropriately update their profile information.

27-K Sports Sponsorships
When promoting Major League Soccer and all other Herbalife sponsored 
teams and athletes,

Distributors may ONLY use marketing tools provided by Herbalife, which 
may not be altered in any way. These marketing tools are available for 
download at ge.MyHerbalife.com.

■
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MLS (Major League Soccer) Logos and Assets
Distributors may ONLY use Major League Soccer (MLS), LA Galaxy, FC 
Barcelona and others marketing tools provided by Herbalife, which 
may not be altered in any way. These marketing tools are available for 
download at ge. MyHerbalife. com.

Distributors may not create their own brochures, flyers or any other 
marketing tools using any MLS, LA Galaxy, FC Barcelona and other logo, 
mark, image or audio file.

Describing the Relationship
There are many specific and useful ways permitted to describe 
Herbalife’s relationship with LA Galaxy and FC Barcelona therefore, 
Distributors are encouraged to cite this relationship in promoting 
Herbalife® products and the Herbalife business opportunity (provided 
they do so responsibly).

Deviation from permitted usages will put the relationship at risk 
and potentially damage Herbalife’s brand and business reputation. 
For this reason, violations of the following guidelines will result in 
severe penalties, up to and including suspension or termination of 
Distributorships.

The following statements, as they are worded below, are accurate, 
permissible and encouraged; they may be used individually and in 
combination:

LA GALAXY
Herbalife is the Official Presenting Sponsor of the LA Galaxy team.
Herbalife is the Official Nutrition Company of the LA Galaxy team.
Dr. Luigi Gratton is a Nutrition Advisor to the LA Galaxy team.
Herbalife is an Official Sponsor of LA Galaxy players Chris Klein, 
Donovan Ricketts, and Omar Gonzalez

FC BARCELONA
Herbalife is the Official Nutritional Supplement Sponsor of FC Barcelona
Herbalife is the Official Nutrition Sponsor of FC Barcelona
Herbalife is the Official Weight Management Sponsor of FC Barcelona
Herbalife-sponsored athlete 
Herbalife is the Official Nutrition Sponsor of Leo Messi. The Leo Messi 
Foundation and Herbalife join in supporting children around the world.

■

■

■

■
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Media Coverage
Distributors may review or refer to LA Galaxy, or FC Barcelona media 
coverage with their organization, their customers, or when presenting 
the business opportunity.

■

Distributors may not reproduce, reprint, or post (on their Herbalife 
Independent Distributor websites) any media coverage, including, 
but not limited to, articles, titles and headlines. However, personally-
owned and maintained websites may include links to LA Galaxy, or 
FC Barcelona media coverage, but such links must be accompanied 
by the following disclaimer: “By clicking on this link, you will exit this 
Herbalife Independent Distributor website and visit a website that is 
not formally associated with Herbalife or its Independent Distributors.”

■

Section 28 Marketing by Means of “Telemarketing”

INTRODUCTION

Telemarketing
The following discussion and Rules on telemarketing are generally 
applicable to all activities of Distributors related to their Herbalife 
business. They are in addition to any relevant laws and local legal 
requirements. Since the law in this area is relatively new and constantly 
evolving, and as an accommodation to its Distributors (but not as the 
rendering of legal advice), Herbalife may post updates at ge. MyHerbalife. 
com. Distributors should pay regular visits to the website and review 
these advisories or Rule changes with care, but nevertheless, Distributors 
are solely responsible for compliance with all applicable laws. Moreover, 
Herbalife strongly recommends that Distributors pay regular visits to 
relevant government websites if applicable, in order to learn about the 
most recent developments in this area.

“Telemarketing” (as that term is used in this document) is the marketing 
of products or services utilizing telephonic devices (to place outgoing 
calls), including fax machines, automated telephone equipment, and 
pre-recorded or artificial voice recordings.

Local laws, may prohibit or severely restrict telemarketing operations 
utilizing the methods cited above, especially when the telemarketer 
is approaching persons with whom there is no pre-existing business 
relationship, and particularly when they are contacted at home. There 
may be other local regulations applicable to the use of telemarketing with 
which Distributors must comply.

As independent businesspersons, Distributors are individually responsible 
for understanding and following Herbalife’s Rules and local laws and 
regulations relating to telemarketing practices, as well as those in each 
jurisdiction in which they intend to conduct business. When purchasing 
or using the telemarketing services of unrelated or unaffiliated vendors, 
Distributors must use due diligence to confirm that the services comply 
with all applicable laws.

Definitions
For purposes of this section the following definitions apply:

Autodialer
Equipment that has the capacity to dial telephone numbers automatically. 
The term includes any equipment that performs the dialing function 
whether or not the machine is preprogrammed with a list of numbers or 
dials the numbers on a random basis.

Established Business Relationship (EBR)
A prior existing relationship formed by a voluntary two-way communication 
between a Distributor and a residential subscriber:

1. On the basis of the subscriber’s purchase or transaction within the 18 
months immediately preceding the date of the telephone call, if the 
relationship has not been previously terminated by the Distributor or 
the other party; or 

2. On the basis of the subscriber’s inquiry regarding products or services 
within three months immediately preceding the date of the telephone 

call, if the relationship has not been previously terminated by the 
Distributor or the other party. If the telephone subscriber makes 
a company-specific “Do-Not-Call” request, that request terminates 
the established business relationship even if the subscriber continues 
to do business with the Distributor.

Personal Relationship
A family member, friend or acquaintance of the Distributor making the 
call.

Predictive Dialer
Hardware and software used to dial telemarketing calls while 
telemarketers are talking to other customers. Predictive dialers “predict” 
the average time it takes for a consumer to answer the phone and when 
a telemarketer will be free to take the next call.

Prior Express Consent / Prior Express Permission
Consent or permission evidenced by a written agreement or email between 
the Distributor and the consumer in which the consumer clearly states 
that they agree to be contacted by the Distributor regarding the Herbalife 
products or opportunity, and specifies the telephone or fax number 
to which calls may be placed.

Rules
The following restrictions and prohibitions apply to the use of unsolicited 
fax solicitations, prerecorded / artificial voice solicitations, and autodialers. 
They are applicable to all telemarketing activities of Distributors. When 
purchasing or using the telemarketing services of unrelated or unaffiliated 
vendors, Distributors must use due diligence to confirm that the services 
comply with these Rules

Rule 28-A Autodialers
Distributors may not use autodialers or predictive dialers to offer Herbalife 
products or the earnings opportunity.

Rule 28-B Prerecorded or Artificial Voice Messages
Distributors may not use prerecorded or artificial voice messages to offer 
Herbalife products, or the earnings opportunity. 

Rule 28-C Unsolicited Faxes
Distributors may not use a “blast fax” or similar program or service 
to send messages by fax. Distributors only may send fax messages to 
individuals with whom the Distributor has an established business 
relationship (“EBR”), and to any individuals that have provided their prior 
express permission to receive fax messages from the Distributor.

All faxes sent to those with whom the Distributor has an EBR are subject 
to the following rules:

The Distributor must obtain the recipient’s fax number either through 
the recipient’s voluntary communication of such number, within the 
context of the EBR, or from a directory, advertisement or site on the 
Internet to which the recipient voluntarily agreed to make available his 
or her fax number for public distribution.

■
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Faxes must include a clear and conspicuous notice on the first 
page that the recipient may opt-out of receiving any further fax 
advertisements from the Distributor (“Do-Not-Fax request”).

Faxes must include a domestic contact telephone number, as well 
as a fax machine number, for the recipient to transmit a Do-Not-Fax 
request.

Faxes must include at least one cost-free mechanism that the recipient 
can use to transmit a Do-Not-Fax request to the Distributor, such 
as a website address, email address or toll-free number.

Distributors must accept and process Do-Not-Fax requests 24 hours 
a day, seven days a week, and all requests must be honored fully 
within 30 days.

All faxes must include, either in the top or bottom margins on each 
page, or on the first page of the fax:

- The date and time the fax is sent;

- The identity of the sender (which must be the Distributor’s personal 
or company name); and

- The telephone number of the sending fax machine and of the 
Distributor

Distributors must comply with Rule 28-A “Autodialers” and with any other 
applicable state or local laws and regulations that govern faxing.

Rule 28-D Do-Not-Call Lists
Distributors must understand that the Rules, cover calls made from 
standard telephones by live operators as well as those which are made 
using fax machines, etc. Distributors are also responsible for complying 
with all applicable laws and regulations that govern telemarketing, 
including an obligation to review and honor the Do-Not-Call rules 
maintained by the government or relevant governmental agencies, if any, 
in connection with live calls made from standard telephones as well as all 
other forms of telemarketing.

Distributors may ONLY contact, either by telephone or by fax, any person 
or entity that have provided their prior express consent to be called, that 
have an established business relationship with the Distributor, or that 
have a personal relationship with the Distributor.

Distributors engaged in telemarketing must also maintain their own 
“Do-Not-Call” lists that record the number (s) of any person or entity 
that requests that they not be contacted.

Distributors must maintain a written policy governing Do-Not-Call 
and other telemarketing requirements, and all personnel engaged in 
telephone solicitation on a Distributor’s behalf must be trained in the 
existence and use of this policy.

Distributors may not use any telephone number supplied by a third-
party vendor or Lead Generation Service for use in telemarketing if that 
telephone number appears on any Do-Not-Call list maintained by the 
government, (if applicable), or if that telephone number appears on the 
Distributor’s own Do-Not-Call list.

Local laws and regulations may include additional or other 
requirements and it is the Distributor’s responsibility to determine the 
requirements of any relevant laws and regulations relating to Do-Not-
Call lists and to comply with those requirements.

■
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28-E Lead Generators
“Lead Generation Generators” use marketing techniques to locate potential 
customers for their clients. Some Herbalife Distributors buy these “leads” 
to see if they might be interested in purchasing Herbalife products or the 
Herbalife income opportunity. Some Lead Generators use techniques that 
may violate laws that restrict telemarketing, including the transmission 
of unsolicited fax advertisements the sending of commercial e-mail, the 
use of “autodialers” and pre-recorded messages. The consequences of 
contacting leads that have been purchased from or supplied by a service 
which is using questionable methods can be very severe, even if the 
Distributor is acting in good faith. It is the Distributor’s responsibility to 
know and abide by the law and to determine that those with whom they do 
business do so as well. Distributor must investigate the lead techniques 
that the service employs and confirm to a certainty their compliance 
with applicable laws. Until a Distributor has received written proof that 
a service’s methods are in compliance with the law, Distributors may not 
purchase or use leads supplied by that service. The Distributor must keep 
in mind their own activities and once they have acquired the lead must 
comply with applicable laws and the Company’s Rules. In addition to its 
other rights and remedies, Herbalife shall have the right, to suspend, 
terminate or take other disciplinary action against a Distributorship using 
leads generated by means which do not comply with the law, or using 
those leads in a manner which does not comply with Herbalife’s Rules of 
Conduct & and Distributor Policies, any other Herbalife Rules, and the law 
on this subject matter. (Refer to Business Methods, Rule 1-O “Lead Sales 
Prohibited”)

Rule 28-F Compliance With Herbalife’s Rules and the Law
Distributors must immediately discontinue telemarketing activity if they 
receive any inquiry or notice of action from a governmental authority 
regarding their telemarketing practices. Distributors must report all 
such notices or inquiries immediately to Herbalife’s Distributor Services 
Department. Herbalife retains the option to suspend, terminate and 
take other disciplinary action against any Distributorship that is not in 
compliance with this Rule, Herbalife’s Rules of Conduct and Distributor 
Policies, any other Herbalife Rules, and the law. This is in addition to 
Herbalife’s other rights and remedies.
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Introduction
Every Herbalife Independent Distributor (hereinafter referred to as “Distributor”) is a self-employed, independent business person engaged in the sale of 
Herbalife products for consumption and, if the Distributor desires, in the promotion of the Herbalife income opportunity. The relationship between Herbalife 
and its Distributors begins with, and is defined by, the Application for International Distributorship and Agreement of Distributorship. That relationship 
incorporates those Rules published by Herbalife from time to time in its discretion, defining the rights and responsibilities of Herbalife Distributors, each 
in their most recent form. Those Rules include, but are not limited to, Herbalife’s Rules of Conduct and Distributor Policies, and any other Herbalife Rules. 
Nothing in Herbalife’s Rules is intended to serve as or should be interpreted as legal advice; Herbalife does not provide legal advice to its Independent 
Distributors. The following “Business Methods” Rules apply specifically to the promotion of Herbalife products and the Herbalife income opportunity in 
Georgia:
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SECTION 1 – The Creation, Sale and Use of “Business Methods”

Definition of Business Methods
Some Distributors produce, sell and utilize merchandising aids and 
support services or materials, excluding the names and contact 
information of prospects and the recommendation, provision, and 
placement of advertising. These aids, support services and materials 
include (but are not limited to) books, magazines and other printed 
materials, audio / visual materials, software, telemarketing tools, websites, 
Internet services and other electronic media, rallies, meetings and 
educational seminars.

Aids, support services and materials which were not produced by Herbalife 
are referred to in these Rules as “Business Methods.”

Business Methods (as that term is used in these Rules) are NOT produced, 
approved, endorsed, guaranteed or authorized by Herbalife, and Herbalife 
assumes no responsibility or obligation, and shall have none, with regard 
to their purchase, sale or use.

1-A-1 Presale Legal Review and Registration of Business 
Methods
Distributors may sell Business Methods, provided those Business Methods 
have been registered with Herbalife and that registration is current. 
As a condition of registration, there must be a full review and approval 
by the owner’s or principal seller’s legal counsel. The legal review must 
include content, method of operation, advertising and promotion, and 
terms of sale and use. The legal counsel must be competent in laws 
applicable to Multi-level Marketing (MLM) and must provide a letter 
addressed to Herbalife that specifically identifies the materials reviewed 
and represents that, based upon the legal counsel’s review, if the Business 
Method is operated as reflected in his / her review:

(a) The Business Methods comply with Herbalife’s policies and procedures, 
based upon his review of Herbalife’s then-current policies and procedures 
which would also be specifically identified in the letter); and

(b) Counsel is not aware of any existing law, rule or regulation that the 
Business Methods, in his / her opinion, would violate. The legal counsel and 
letter shall be subject to Herbalife’s approval. The legal review and letter 
must be submitted to Herbalife annually and also before material changes 
are made.

Legal Counsel’s Letter:
1.  May include a caveat that the letter is not a formal legal opinion nor 

is it a representation that there are no statutes, rules or regulations 
that exist in Georgia which might be violated by the Business Method, 
and that the firm cannot predict whether various state and local 
enforcement agencies might change their interpretation of applicable 
rules and regulations;

2.  Will confirm that the Business Method client has agreed to a limited 
waiver of the attorney-client privilege to allow counsel to discuss 
with Herbalife counsel, on a confidential basis, any questions the 
latter may have regarding the Business Methods reviewed, and 
advice / recommendations given to the Business Method client 
regarding those materials; and

3.  Will confirm that counsel has reviewed with the Business Method client 
any documents that Herbalife may require to be signed by the client in 
connection with the Business Methods.

Registration Form:
Distributors must submit a registration form to Herbalife in addition to 
the legal review and opinion letter. Registration is for tracking purposes 
only. No Business Method and no Distributor shall claim or represent that 
Herbalife (whether or not a Business Method has been registered with 

Herbalife) has reviewed, approved, endorsed, guaranteed or assumed any 
responsibility or obligation with regard to a Business Method.

Registration forms are available at ge. MyHerbalife. com or by calling 
Herbalife’s Distributor Services Department at 8 800 70 70 70 (toll 
free). A new form must be submitted with each change to the Business 
Method. To determine whether a Business Method is currently registered, 
Distributors may go to ge. MyHerbalife. com or contact Distributor Services.

The legal opinion and registration form must be provided to Herbalife’s 
Distributor Ethics and Compliance EMEA Department by either of the 
following methods:

By mail to:
Herbalife International of Herbalife Europe Limited
Attention: DEC EMEA Department
Senator Court, 4 Belmont Road
Uxbridge. Middlesex UBH 1HB United Kingdom

or

Via email: busmethodlawyersletteremea@herbalife. com to be followed by 
the original letter using the address above.

Herbalife shall have the right to suspend, terminate or take other 
disciplinary action against any Distributor who sells an unregistered 
Business Method, or who provides false or incomplete information on the 
Business Methods Registration Form or to their legal counsel.

1-A-2 Compliance of Business Methods With the Law and Herbalife’s 
Rules

Distributors creating, selling or using Business Methods, directly or 
indirectly (such as through corporations) must comply with Herbalife’s 
Rules of Conduct and Distributor Policies, any other Herbalife rules, and 
the law, including, but not limited to, laws relating to confidentiality of 
consumer data, privacy rights, restrictions on telemarketing in all its 
forms, and marketing over the Internet.

If Herbalife determines that one or more Business Methods violates 
its Rules, the law, or the legal rights of others, or that they produce 
a significant risk that they might damage Herbalife’s business or 
reputation, brand or image, Herbalife shall have the right to require the 
Distributor to immediately cease the sale or utilization of the Business 
Method in question, without liability to Herbalife.

1-B Restrictions on Use of Herbalife Data Obtained via Creation, 
Promotion or Sale of Business Methods
Distributors may produce, sell or re-sell Business Methods to other 
Distributors solely for the purpose of selling Herbalife products and 
building, training and motivating other Distributors to sell Herbalife 
products. In order to protect the intellectual property rights and goodwill 
of Herbalife, and the income opportunity it affords the Distributors, and in 
addition to any other restriction or prohibition contained in any agreement 
with Herbalife or any applicable Rule:

No Distributor or, for a period of three (3) years following the termination 
of their Distributorship (by any means, including voluntary resignation), no 
former Distributor shall, directly or indirectly:

1.  Use any information relating to the identity, contact information, 
sponsorship relationships, preferences or any other significant 
business or personal information about any Herbalife Distributor, which 
was acquired or derived from such activity for any purpose other than 
the promotion and sale of Herbalife products pursuant to the Herbalife 
Marketing Plan; or
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2.  Offer, promote or sell to any Herbalife Distributor, or third party who 
acquired or used the Business Method, the products, services or 
earnings opportunity associated with any other multi-level marketing 
or direct-sales company.

For example, for the period covered by these restrictions, no Distributor 
or former Distributor (including the spouse of such Distributor or former 
Distributor, and no company or entity controlled by either of them or 
in which either of them have an economic interest) shall offer, invite, 
encourage, induce, solicit, promote, sponsor, recruit or attempt to recruit, 
any of those acts directly or indirectly, to any Herbalife Distributor or third 
party who acquired or used the Business Method, the opportunity to join, 
participate in any way with, or purchase or sell the products or services of 
any other multi-level marketing or direct-sales company.

Violation of the foregoing restrictions will be regarded as a serious 
violation of the Distributor’s contract with Herbalife because it puts at 
risk the relationships, business and incomes of the Company and persons 
upline of those Distributors to whom access was given by their involvement 
in Business Methods intended solely to promote the Herbalife business. 
Distributor acknowledges that Herbalife and its Distributors would suffer 
irreparable harm as a result of any breach of these restrictions and that 
monetary damages are insufficient to compensate Herbalife for such 
harm. Therefore, in addition to the Company’s other rights and remedies 
under Herbalife’s Rules of Conduct and Distributor Policies, any other 
Herbalife Rules, and the law, if a breach of these restrictions has occurred, 
Herbalife shall be entitled to an injunction or temporary restraining order, 
without notice to the Distributor or former Distributor, restraining any 
impermissible disclosure or use of the confidential information in addition 
to any other available remedy.

1-C No Required Purchase Other Than International Business 
Pack
The only required purchase in order to become, succeed or advance as 
an Herbalife Distributor is the Herbalife IBP (that is, Herbalife’s official 
International Business Pack / Distributor Kit). When a Distributor is 
recruited, they must be offered the opportunity to buy a IBP, without any 
markup or profit to the Sponsor or the Sponsor’s upline. To illustrate:

1.  If a potential Distributor is offered the opportunity to purchase 
products, services or materials (whether or not they were produced by 
Herbalife) in addition to the IBP, it must be with the understanding 
that this is an optional purchase and not a condition or requirement 
for becoming a Distributor or succeeding or advancing in Herbalife’s 
Marketing Plan. Furthermore, Distributors may not promote or tout 
the profits to be made from selling a Distributor-produced IBP or kit 
which contains anything in addition to that which is contained in the 
standard Herbalife IBP.

2.  Distributors may not represent or imply that Business Methods are 
required (legally, or as a matter of practicality) to do or succeed in the 
business, participate in the income opportunity, or receive training and 
upline support.

1-D Right to Cancel Subscriptions and Satisfaction Guaranty
Those persons or entities who sell Business Methods components to 
Herbalife Distributors which are:

1.  Sold on a subscription basis, must offer to the Purchaser in writing 
at the time of such sale, the right to terminate such subscriptions 
at any time and to obtain a refund for the unexpired portion of those 
subscriptions. If there are varying published rates for different 
periods of service, the rate charged for the purpose of calculating any 
subscription refund will be that which most closely corresponds to the 
actual period of service, provided that no additional payment will be 
due upon cancellation.

2.  Tangible (meaning: having physical form, such as CDs and DVDs), 

must offer to the Purchaser in writing at the time of sale, the right 
to return such materials to the Seller for the amount paid by the 
Purchaser plus shipping and handling. The guaranty period shall be at 
least 180 days from the time the Purchaser received the components. 
The Seller must issue the refund within seven (7) business days 
of Seller’s receipt of the returned materials in the case of tangible 
components.

3.  Not described above (in subparagraph [1] or [2]), must offer to the 
Purchaser in writing a satisfaction guaranty which satisfies (at the 
election of the Seller) subparagraph (a), (b) or (c) that follows:

a.  An unconditional satisfaction guaranteed refund for a period of at 
least 30 calendar days from the date of receipt of the component;

b.  An unconditional satisfaction guaranty for a period of at least 
seven (7) calendar days from the date of receipt of the component, 
but Seller may choose to offer this (rather than the 30-day 
satisfaction guaranty) only if both of the following apply to the 
sale:

i.  The components developed or purchased by Seller from an 
unrelated third party supplier (from whom neither Seller nor 
any other Herbalife Distributor derives, directly or indirectly, 
any compensation or economic benefit, pursuant to a written 
agreement between that supplier and Seller provided to 
Herbalife which contains the following provision, “We agree, for 
the benefit of, and subject to confirmation by, Herbalife Ltd., 
its affiliates or subsidiaries, not to pay any referral fee or any 
other compensation or economic benefit, directly or indirectly, to 
any Herbalife Distributor.”), and the price charged by Seller to 
Purchaser is no greater than the reasonable direct costs evaluated 
on a financial-year basis (net of discounts, allowances and the 
like) incurred by Seller to purchase or create and sell the particular 
component (including reasonable direct administrative costs of 
lead generation, such as customer support, accounts payable and 
receivable administration and actual bad debt), plus a mark up of 
no more than 5 % of such direct costs; and

ii.  Seller retains and makes available for audit at Herbalife’s expense 
and conducted by a nationally recognized accounting firm, all 
documents, invoices and records relating to such purchases and 
development costs and sales or resales by Seller; or

c.  An unconditional satisfaction guaranteed refund for a period of 
at least seven (7) calendar days from the date of receipt of the 
component, but Seller may choose to offer this (rather that the 
30-day satisfaction guaranty) only if, in addition to the letter 
or letters previously provided by legal counsel to Herbalife in 
compliance with Business Methods Rule 1-A-2 “Compliance of 
Business Methods With The Law and Herbalife’s Rules,” Herbalife 
has received a current letter addressed to Herbalife (and such 
further assurances as Herbalife may request) from competent 
multi-level marketing (MLM) legal counsel, confirming that the 
Business Methods, of which the components are a part, are, as 
to content and operation, in material compliance with national 
law applicable to MLM, including that relating to business 
opportunities, and that counsel is not aware of any existing law, 
rule or regulation that the Business Methods, in his / her opinion, 
would violate. The legal counsel and letter shall be subject to 
Herbalife’s approval. The legal review and letter to Herbalife shall 
be renewed annually and also before material changes are made.

Whether or not covered by the above refund provisions, Herbalife may pay, 
on behalf of the Seller, refunds to a requesting party, if it determines, 
in good faith, that such payment protects the goodwill or reputation of 
Herbalife or its Distributors, in addition to such sanctions as Herbalife may 
determine.
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1-E Receipts
The Seller of Business Methods must provide to the Buyer an itemized, 
dated receipt for all purchases, which shall assign a price for each 
component sold and include the following language:

The products or services being purchased, while they may be a legitimate 
and helpful tool for building your business, are not required in order 
to pursue the income opportunity being offered. The Seller is solely 
responsible for the preparation and sale of these materials or services, 
and the Company that affords the income opportunity does not approve, 
endorse or guarantee these materials. If, for any reason, you are not 
satisfied with any tangible materials you have purchased, you may return 
them to the Seller at the address listed on this receipt within 180 days 
of your receipt of those materials for a full refund of the cost of those 
tangible materials, including shipping and handling.

Alternatively, if the Seller maintains a website which clearly and 
conspicuously sets forth a refund policy which complies with Business 
Methods Rule 1-D “Right to Cancel Subscriptions and Satisfaction 
Guaranty,” the following language may be used with respect to Business 
Methods delivered over the Internet:

The products or services being purchased, while they may be a legitimate 
and helpful tool for building your business, are not required in order 
to pursue the income opportunity being offered. The Seller is solely 
responsible for the preparation and sale of these materials or services, 
and the Company that affords the income opportunity does not approve, 
endorse or guarantee these materials. You may qualify for a refund upon 
your return to the Seller of tangible materials. To review those rights go 
to [NOTE: Fill in the URL of the website that sets forth how the Buyer may 
obtain their refund.]

1-F The Purpose of Sales of Business Methods – Not for Profit
Distributors may produce and sell Business Methods strictly for the 
purpose of selling Herbalife products, building the Herbalife business, or 
training and motivating their own organization to sell Herbalife products 
(and subject to the provisions of Business Methods Rule 1-L “Restrictions 
on Solicitations and Sales of Business Methods to Herbalife Distributors” 
provided they do not become (and are not perceived as) income-generating 
enterprises that are being conducted, instead of, or in conjunction with 
the Herbalife business. Accordingly, the Creator, Seller and Reseller of a 
Business Method may charge prices no greater than the cost of the unit (s) 
being sold.

1-G Sales Price of Certain Business Methods
If a Business Method (for example, a Decision Package) is sold before the 
Buyer knows the opportunity relates to Herbalife, the total for all such 
sales may not exceed the lesser of the value of the Business Method sold 
or 72 GEL, unless Herbalife has given prior written approval of a greater 
amount.

1-H Fee for Using Websites
Distributors may charge users of their website a reasonable fee, 
provided the fee does not exceed the cost for the development, setup and 
maintenance of the website.

1-I No Compensation for Recruitment or Sale of Business 
Methods
Distributors may not offer or pay endorsement or recommendation fees, 
referral fees, or administrative fees or reimbursement, or any other form 
of compensation (including rebates, bonuses, discounts, etc.) relating, 
in whole or in part, or in any way, to the purchase or sale of Business 
Methods, nor may any Distributor accept such compensation.

1-J Encouraging or Requiring Personal Debt Not Permitted
No Herbalife Distributor, in connection with Business Methods, may 

encourage or require that a current or prospective Distributor go into debt 
in order to become a Distributor, grow an existing business, or purchase 
Business Methods or Herbalife products.

1-K Required Disclosure Statement
Before or concurrent with the first sale to a particular Buyer of any 
Business Method which does not come within and comply with Business 
Methods, Rule 1-G “Sales Price of Certain Business Methods” of this 
section, both Seller and Buyer must review the Business Methods, 
Disclosure Statement in the form most recently published by Herbalife. 
For the protection of Herbalife and the Seller Herbalife requires that both 
parties sign this document in the spaces provided and that Seller retain 
the signed originals for at least two (2) years. As an alternative, Seller’s 
and Buyer’s signatures may be accomplished and stored electronically in 
compliance with applicable law.

The current version of the Business Methods Disclosure Statement can be 
found in Appendix A at the end of

Section 1, and is available on ge. MyHerbalife. com for downloading and 
printing.

1-L Restrictions on Solicitations and Sales of Business Methods 
to Herbalife Distributors
Distributors may promote, solicit or sell Business Methods to downline and 
crossline organizations, but only if they have received prior written consent 
to such promotion, solicitation or sale from the first qualified President’s 
Team member above the Distributor (s) to whom such promotion, 
solicitation or sale is to be made (except that Distributors do not need 
consent to promote, solicit or sell Business Methods to their own downline 
organization to the level of the next qualified President’s Team member). 
A single written consent is valid as to all Distributors, down to the next 
qualified President’s Team member, of the person giving the consent. All 
written consents must be maintained on file for two (2) years and provided 
to Herbalife immediately upon request.

1-M Restrictions on Sales or Promotion of Business Methods at 
Meetings and Other Official Events
Distributors may not display, promote or sell any Business Methods at 
meetings, programs or other functions sponsored and conducted (in whole 
or in part) by Herbalife.

1-N Use of Vendors
Distributors may use or recommend Vendors of Business Methods or 
the use of those Business Methods. However, no such Vendors or their 
Business Methods may be used to circumvent the law or Herbalife’s 
Rules. Distributors who use or recommend such Vendors shall use due 
diligence to confirm that the Vendors’ services and Business Methods 
they provide are in compliance with the law and Herbalife’s Rules. Further, 
if a Distributor has an economic interest in a Vendor of Business Methods 
or in any of its transactions, the actions of the Vendor shall be regarded 
as the actions of the Distributor for purposes of these Rules (including, 
but not limited to, Business Methods, Rules 1-D “Right to Cancel 
Subscriptions and Satisfaction Guaranty” and 1-S “Limit on Sales of 
Business Methods”).

1-O Lead Sales Prohibited
Distributors may not sell leads, advertising slots or advertising to 
other Distributors. Distributors may recommend third-party providers of 
leads and advertising to other Distributors, but they may not earn any 
compensation (directly or indirectly) for referrals leading to sales of these 
or other sales aids.
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1-P Herbalife Does Not Approve, Guarantee or Assume Any 
Obligation
Business Methods, as well as the representations made by Distributors 
engaged in their creation, promotion, offering, sale or use, may not state, 
suggest or give the impression that any Business Method was produced, 
approved, endorsed, guaranteed, authorized or offered by Herbalife, or that 
Herbalife assumes any obligation with regard to their creation, sale or use.

1-Q License to Use Herbalife-Produced Sales Tools and Related 
Materials
Business Methods may use Herbalife-produced sales tools, sales aids and 
related materials, including, but not limited to, audio / visual recordings, 
pictures or descriptions of Herbalife products taken from any sales 
materials and literature, or audio / visual recordings that are currently 
available for sale or distribution from Herbalife. Distributors may not use 
any materials that are specifically identified as not to be reproduced. At 
all times, Distributors using the materials referenced above must comply 
with the following conditions:

1.  Distributors using materials in unaltered form must include 
“Herbalife©” (on every page or screen, or by voice-over, if using audio 
materials).

2.  Distributors using materials in altered form must indicate that the 
materials were “produced by an Herbalife Independent Distributor” (on 
every page or screen, or by voice-over, if using audio materials).

3.  Reproductions of materials produced by Herbalife must be of a quality 
comparable to the original (as judged by Herbalife).

4.  All usage and alteration must be in compliance with these Rules, all of 
Herbalife’s Rules and the law.

1-R Updating Materials
Herbalife regularly modifies its product and sales materials. Distributors 
must keep themselves up-to-date with regard to these modifications, and 
must promptly revise and update the Business Methods they produce or 
sell, to reflect current information.

1-S Limit on Sales of Business Methods
Each Distributor who sells Business Methods must ensure that the 
quantity and amounts charged for the Business Methods sold are 
reasonable in relation to the Sales Volume and profits of the Buyer from 
his or her Herbalife business.

1-T Notification of Source
All Business Methods shall display the date of publication or recording, 
and the name of the publisher / producer.

For questions about the rules regarding Business Methods or their 
application, you may call Herbalife’s Distributor Services Department at 
8 800 70 70 70 (toll free), or send an email to drrus@herbalife.com,
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Policy Statement on Business Methods

Some Herbalife Independent Distributors (hereinafter referred to as “Distributors”) produce, sell and utilize merchandising aids and support services 
or materials, excluding the names and contact information of prospects (e.g., “leads”), and the recommendation, provision and placement of advertising. 
These aids, support services and materials (i.e., Business Methods) include (but are not limited to) books, magazines and other printed materials, 
audio / visual materials, software, telemarketing tools, websites, Internet services and other electronic media, rallies, meetings and educational seminars.

Such Business Methods are NOT produced, approved, endorsed, guaranteed or authorized by Herbalife, and Herbalife assumes NO responsibility 
or obligation, and shall have none, with regard to their purchase, sale or use.

Purchasing Business Methods is strictly voluntary. Their purchase or use is not required to become an Herbalife Distributor, nor is it necessary in order for 
you to progress or succeed as a Distributor, or to receive training and support from your Sponsor and / or upline.

No one may pressure you to purchase or use Business Methods. Distributors should only buy Business Methods if they decide for themselves, after 
a reasonable time in the Herbalife business, that these materials might assist them in developing their business further. The money and time Distributors 
expend on Business Methods should be limited and consistent with their own evaluation of the reasonably likely benefits to their business.

The only required purchase in order to become, succeed or advance as a Distributor is the Herbalife IBP (that is, Herbalife’s official International Business 
Pack / Distributor Kit). When a Distributor is recruited, they must be offered the opportunity to buy a IBP, without any markup or profit to the Sponsor or the 
Sponsor’s upline.

At all times, the principal business focus of Distributors is the sale of Herbalife products for consumption.

Herbalife’s Business Methods Rules and Distributor Policies contain important provisions affecting your potential decision to purchase, sell or use Business 
Methods, including a 180-day unconditional refund on tangible materials which must be offered and honored by any Distributor who sells Business 
Methods. These Rules are included in the IBP, or you can access them on Herbalife’s official website ge.MyHerbalife.com. They may also be requested by 
phone through Herbalife’s Distributor Services Department at 8 800 70 70 70 (toll free).

If a Buyer has a dispute or claim regarding Business Methods that they are unable to resolve with the Seller, and if the Seller is an Herbalife Independent 
Distributor, Herbalife encourages the Buyer to contact Herbalife’s Distributor Ethics and Compliance (DEC) Department at at 8 800 70 70 70 (toll free). DEC 
personnel will attempt to assist the Buyer and Seller to reach a satisfactory resolution of their dispute.
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APPENDIX A

BUSINESS METHODS DISCLOSURE STATEMENT
Herbalife Independent Distributors (hereinafter referred to as “Distributors”) are primarily engaged in the marketing and sale of Herbalife products for 
consumption. However, they may also promote the Herbalife income opportunity, and they are responsible for training those whom they sponsor. To assist 
in the latter process, some Distributors produce, sell and utilize merchandising aids and support services or materials, which are not produced, approved, 
endorsed, guaranteed, or offered by Herbalife. These materials and services are referred to, collectively, as “Business Methods.” Business Methods include, 
but are not limited to, books, magazines and other printed materials, audio and visual materials, software, telemarketing tools, websites, Internet services 
and other electronic media, rallies, meetings and educational seminars.

This Statement contains important information about buying or selling Business Methods, and advises as to your legal rights and responsibilities. Each 
person who chooses to sell or purchase Business Methods must sign this required Disclosure Statement prior to consummating any transaction. The 
Statement does not determine price, quantity or selection – these are individual decisions – but it does obligate Buyers and Sellers to obey the Rules 
applicable to Distributor conduct, particularly as they relate to the creation, sale and use of Business Methods.

IMPORTANT INFORMATION

You must carefully consider each of the following factors prior to purchasing Business Methods:
Not Herbalife Materials. Business Methods are not produced, approved, endorsed, guaranteed, authorized, or offered by Herbalife. Herbalife assumes no 
responsibility or obligation, and shall have none, with regard to their purchase, sale or use.

No Required Purchase Other Than the International Business Pack. The only required purchase in order to become and progress as an Herbalife 
Distributor is the International Business Pack (“IBP”) produced by Herbalife. In other words, to become an Herbalife Distributor, succeed in the business, 
advance in the Sales & Marketing Plan, or receive upline training and support, you are NOT required to buy any amount of materials, products or services, 
either those produced by Herbalife or by a party other than Herbalife, or to attend any seminars, meetings or events. You should buy Herbalife products 
for your own consumption and for resale to others, but only in amounts you independently determine you wish to consume or can resell in a reasonable 
amount of time. You should buy non-Herbalife products and business materials and services and attend events, only if you independently decide that they 
will assist you in building amore successful and profitable Distributorship. If you purchased any product, services or materials based upon the belief that 
you were required to do so, you may demand a full and unconditional refund within the refund period set out in this Statement, and if that demand is not 
promptly honored, contact Herbalife’s Distributor Services Department at at 8 800 70 70 70 (toll free).

Focusing on Retail. Your primary focus as a Distributor must always be the promotion and sale of Herbalife products for consumption.

Limiting Expenditures. You must carefully monitor what you spend on Business Methods so expenditures do not become unreasonable or excessive. These 
costs must be justified by the benefit to your business. You must only purchase items or attend events that provide information helpful to you in selling 
products or sponsoring others to do the same.

Limiting Time Commitments. You must decide how much time you need to spend attending events or working with materials associated with a given 
Business Method. You must carefully consider the impact of this time expenditure (if any) on your primary occupation (if not Herbalife), your Herbalife-
related activities and your family.

Compliance with Herbalife’s Rules of Conduct and Distributor Policies and the Law. The Rules applicable to Distributor conduct contain important 
provisions affecting your potential decision to purchase, sell or use Business Methods. They are included in the International Business Pack (IBP) 
that contains the Herbalife registration materials and are available at ge. MyHerbalife. com. They may also be requested by phone through Herbalife’s 
Distributor Services Department at at 8 800 70 70 70 (toll free).

Right of Refund. The Seller of any tangible materials constituting a Business Method must offer in writing at the time of the sale, a full 180-day refund 
for the cost of those tangible materials, including shipping and handling. The Seller must issue the refund within seven (7) business days of receipt of the 
returned materials. The 180-day period begins when the tangible materials were received by the Buyer.

No Guarantee of Results. Herbalife does not make or approve any representations about how much income anyone will earn as a Distributor, and no one is 
authorized or permitted by Herbalife to make such representations. Your success as a Distributor will depend on your own efforts and skill.

RESOLUTION PROVISIONS
Private Statute of Limitations and Choice of Law. Notwithstanding any statute or other legal or equitable doctrine or authority to the contrary, no Claim 
shall be brought more than 18 months after the first purchase of any “Business Methods.” For purposes of determining enforceability, this Agreement shall 
be governed by and interpreted in accordance with the domestic law of the Georgia without the application of conflict of law principles. The Parties further 
agree that the permissible scope of any Claim will be determined in accordance with the domestic law of the Georgia without the application of conflict of 
law principles. Understood and agreed,

Seller (print)  Seller’s Signature  Date

Buyer (print)  Buyer’s Signature  Date
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SECTION 2 – Herbalife Nutrition Club Rules – Georgia

Introduction
Nutrition Clubs, conducted at residential or commercial locations, are social gatherings, bringing together persons who become members wishing to focus 
on good nutrition and regular exercise in order to achieve optimum health.

These Nutrition Club Rules have the same force and effect as the full body of Herbalife’s Rules of Conduct and Distributor Policies (including the Georgian 
Supplemental Rules of Conduct). Violations of any Rule or Distributor Policy may result in disciplinary action, up to and including suspension or termination 
of Distributorships, and Distributors may lose their ability to operate Nutrition Clubs.

The Rules of Conduct and Distributor Policies (and the Georgian Supplemental Rules of Conduct) are included in the International Business Pack (IBP) 
and may also be obtained online, at ge. MyHerbalife. com, or by calling Herbalife’s Distributor Services Department at at 8 800 70 70 70 (toll free). Where 
available, Nutrition Club Manuals also contain the Nutrition Club Rules.
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SUBSECTION 1 – General Rules

1-A Compliance With Herbalife’s Rules
Any Distributor operating a Nutrition Club must be familiar and comply 
with the most recent versions of Herbalife’s Rules.

1-B Corporate Audits
Distributors must cooperate with Herbalife when it conducts audits of 
Nutrition Club practices for compliance with Herbalife’s Rules. Failure 
to cooperate with an audit or to promptly make changes required by an 
auditor or audit report will result in disciplinary action, up to and including 
suspension or termination of Distributorships.

1-C Training
Rule 11-C of Herbalife’s “Rules of Conduct and Distributor Policies”, 
provides as follows:

Rule 11-C Training
A Sponsor is responsible for properly training their personally sponsored 
Distributors on the products and their usage, the Sales & Marketing 
Plan, the Rules of Conduct and other Company rules, regulations and 
guidelines for Distributors. They may seek assistance from their upline 
Supervisor or TAB Team member, but the primary responsibility is their 
own. No Sponsor may require payment from a personally sponsored 
Distributor for training or training facilities unless they fully explain 
that the Distributor may choose whether or not they want to participate 
in such training and state in advance the cost for such training. If the 
Distributor declines to participate in such paid training, the Sponsor is 
obligated to provide basic training necessary to learning the business.

A Nutrition Club operator must be trained by a knowledgeable member 
of their upline, or through local corporate or individual training events 
regarding the proper operation of the Club under the law and according to 
Herbalife’s Rules. The ultimate responsibility for the training of the Club 
operator is that of the first upline TAB Team member.

1-D Independent Distributors as Club Operators
Nutrition Clubs may only be operated by Herbalife Independent 
Distributors.

1-E Employees
While Distributors are generally permitted to utilize employees in operating 
their Herbalife businesses, they may not use employees to assist with any 
Nutrition Club operations.

1-F Not Franchises
Nutrition Clubs are not franchises, and Distributors may not compare 
Nutrition Clubs to franchises when promoting them as a business tool. 
Nutrition Clubs are only a means of doing the core Herbalife business 
which is retailing, recruiting and retention.

1-G Independent Business Operations
As with all other Distributor business activities, Herbalife does not 
approve, endorse, authorize, guarantee or assume any obligation with 
regard to individual Nutrition Clubs.

1-H One Responsible Distributor
At least one Herbalife Independent Distributor must accept full responsibility 
for and oversee all operations of each Nutrition Club. This Distributor must 
post the Nutrition Club Advisory provided at the end of this document. 
The Nutrition Club Advisory will reflect the Distributor’s name and contact 
information at the Club at all times. This Distributor must be present 
during all Club sessions, except for short-term absences when attending 
Company–sponsored meetings, and if absent, must assign a Distributor 
who they personally trained, to oversee Club operations in-person.

If multiple Distributors share a common space to operate their Nutrition 
Clubs, the posted information of the responsible Distributors may be 
alternated accordingly.

1-I Good Neighbor Policy
Nutrition Club operators must be good and considerate neighbors, 
especially when operating out of their homes.

Operators must limit Club attendance and take any other necessary steps 
to ensure that Club meetings do not cause unreasonable amounts of noise, 
traffic congestion or other forms of nuisance to the public.

1-J Comply With the Law
Nutrition Club operators must comply with all laws and regulations that 
apply to the operation of their Club. In dealing with relevant government 
agencies, prospective and current Club operators must be cooperative and 
represent their proposed or actual activities accurately.

1-K No Assigned or Exclusive Territories
There are no territorial assignments or exclusive territories for Nutrition 
Clubs; they may be opened and operated anywhere it is legally permissible 
to do so.

1-L Multiple Clubs
Nutrition Club operators may operate in more than one (1) location (e.g., 
operate multiple Clubs), but only if they do not operate two (2) or more 
Clubs simultaneously.

1-M Required Advisory for Posting
Every Club operator must post the following Advisory in the Club:

Nutrition Club Advisory
This Nutrition Club is operated by Herbalife Independent Distributor 
(“Operator”) ____________ Operator’s mailing address is ______
___________________, and Operator’s business phone number is 
_________________. Operator, not Herbalife, is responsible for all of 
the activities related to this Nutrition Club.

Nutrition Clubs are social gatherings, bringing people together with 
a focus on good nutrition. They are not retail stores or outlets, nor are they 
restaurants. Carry-out is prohibited.

Nutrition Club fees cover general operational costs and do not represent 
the price or cost of products. Participants may share their experiences 
after having used the products, but must always remember that the 
products are not intended to diagnose, treat, prevent or cure any disease 
or medical condition. Income reported in Nutrition Club materials, 
or in oral testimony at Club gatherings, is applicable to the individuals 
(or examples) depicted and not average.

This sign containing the Advisory must be at least 21 centimeters by 28 
centimeters and the Advisory itself must be in a font size no smaller than 
17 points. The specific wording of the Advisory may change from time to 
time, but the most recent version can always be obtained by calling your 
local Distributor Services Department, or it can be downloaded from ge. 
MyHerbalife. com

A copy of this Advisory is provided for your use at the end of Subsection 5 
of the Nutrition Club Rules.

1-N Good Hygiene
Although Nutrition Clubs are not restaurants, carry-outs, or any other form 
of food service establishment, the provision of complimentary shakes, 
teas, and Herbal Aloe Concentrate to Club members requires that Nutrition 
Club operators always practice good hygiene and maintain clean and 
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sanitary Club premises. You may refer to your Nutrition Club Manual 
for a full list of hygiene and sanitary best practices, but the following 
practices are always required:

Food Sourcing, Handling and Preparation
Always obtain fruits, vegetables and other non-Herbalife ingredients 
from reputable suppliers; inspect these ingredients for freshness and 
quality on delivery and again before use.

Always use good quality water in preparing the Club’s complimentary 
beverages; if you are unsure of the quality please ensure water 
is boiled before use.

All kitchen equipment which is used for Club activities, including, 
but not limited to, blenders and cutting boards, must be cleaned 
thoroughly before and after every use.

Always use disposable cups to serve complimentary beverages.

Non-Perishable Products
Always use your stock of Herbalife products, and non-perishable 
ingredients on a “first-in, first-out” basis; this means, always using 
the older products first. Do not use products that are past their Use by 
Date.

Always store your Herbalife products and non-perishable ingredients 
in a cool, clean, well-ventilated space; the fact that items are non-
perishable does not excuse poor storage practices.

Perishable Products
Always use your stock of perishable food items on a “first-in, first-out” 
basis, and perishable items such as fruits and vegetables must be 
washed prior to use. Do not use products that are past their Use by 
Date.

Clean your refrigeration units at least once a week and always store 
perishable products in a manner that protects them from damage, 
spoilage or contamination.

Personal Hygiene
Keep your hands and forearms clean at all times by washing 
thoroughly with anti-bacterial soap and warm water, and take special 
care to wash in the following instances:

After using the restroom

Before and after handling any food items

After sneezing, coughing or blowing your nose

After smoking, eating, drinking or leaving the Club premises

After touching your hair or any other body part

After touching another person

After touching used or dirty kitchen equipment or utensils

Leave the Club premises immediately if you are sick or feel sick, even if 
this means the Club must be closed until you are back to good health.

Keep your clothing and hair clean and neat at all times.

■

■

■

■
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Club Premises
Be careful to watch for spillage and clean up any spills immediately; 
warn members and guests to avoid the affected areas until clean-up 
is complete.

Maintain multiple covered rubbish receptacles lined with high-quality 
garbage bags throughout the Club premises; remove and empty them 
frequently.

1-O Required Advisory for Posting; Hygiene and Sanitary 
Practices
Every Club operator must post the following Hygiene and Sanitary 
Practices Advisory in the Club:

Advisory for Nutrition Club Operator
Although Nutrition Clubs are not restaurants, carry-outs, or any other type 
of food service establishment, Herbalife expects Nutrition Club Operators 
to adopt the highest standards of hygiene and sanitary practices. Rule 
1-N “Good Hygiene” itemizes practices that are required, and additional 
best practices are available for review in the Nutrition Club Manual. 
The following core principles of good hygiene and sanitation are always 
required:

Keep your Club, particularly your entire kitchen area, clean at all times.

Keep all tools and utensils used in food preparation, and in particular 
blenders and cutting boards, clean at all times.

Keep your hands and forearms clean at all times by washing them 
frequently with antibacterial soap and warm water.

Always use purified (or boiled) water in preparing the Club’s 
complimentary beverages.

Inspect fruits and vegetables for freshness and quality, and wash them 
prior to use.

Always use disposable cups.

Clean up any spillage immediately, and remove all trash promptly.

This sign containing the Hygiene and Sanitary Practices Advisory must be 
at least 21 by 29.7 centimeters (A4) and the Advisory itself must be in a 
font size no smaller than 17 points. The specific wording of the Advisory 
may change from time to time, but the most recent version can always be 
obtained by calling your local Distributor Services Department, or it can be 
downloaded from ge. MyHerbalife. com. A copy of this Advisory is provided 
for your use at the end of Subsection 5 of the Nutrition Club Rules.

■

■
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SUBSECTION 2 – Fees, Recruiting and Support

2-A Fees
A daily, weekly or monthly membership fee may be charged to cover 
operational costs such as rent, utilities, etc.; these membership fees 
must not represent the price or cost of products, which may be offered to 
members and their guests for consumption.

2-B Club Attendance Not Mandatory
Attending Club sessions is a personal decision for the member or guest 
(whether or not he or she is a Distributor); Club operators must never state 
or imply that there is an obligation to attend.

2-C Club Activities and Services
Nutrition Clubs must offer their members regular opportunities to socialize, 
as well as frequent educational and coaching sessions (group and one-on-
one) on nutrition and weight management.

2 D Member Referral Incentives
Club operators may offer reasonable rewards, such as free products, 
for the referral of new members, but Club operators are prohibited from 
paying cash or cash equivalents for such referrals.

SUBSECTION 3 – Serving and Selling Products

3-A Authorized Herbalife Products Only
Only Herbalife products authorized for the Georgia may be provided for 
consumption or sale while operating a Nutrition Club. Non-Herbalife 
products may not be provided, sold or promoted on the Club premises.

3-B Product Consumption
Nutrition Clubs are social gatherings, bringing people together with a 
focus on good nutrition. They are not retail stores or outlets, nor are they 
restaurants or carry-out establishments.

Subject to this restriction, Club operators may offer complimentary 
products such as shakes, teas and Herbal Aloe Concentrate. Club 
operators may post a list of available flavors of shakes and tea, as well 
as any optional ingredients such as protein or fiber, but consistent with 
the proper operation of a Nutrition Club they may not post, list or charge 
individual prices for these products or ingredients. The only permissible 
Nutrition Club fees are daily, weekly or monthly membership fees to cover 
operational costs such as rent and utilities.

In the Nutrition Clubs and elsewhere, Herbalife products must always be 
served, consumed and applied in accordance with the instructions on the 
printed product labels.

3-C Carry-Outs
Product offerings must be consumed on the Club premises. Carry-out is 
prohibited.

3-D Product Retailing
Nutrition Clubs are social gatherings, bringing people together with a 
focus on good nutrition. They are not retail stores or outlets, nor are they 
restaurants or carry-out establishments.

Club operators may keep product inventory on hand, and they may sell 
their inventory at retail. All Herbalife products must be sold unopened and 
in their original Herbalife packaging. Products which are not packaged and 
labeled for individual sale as individual units or single servings may not 
be sold in the Nutrition Clubs, or elsewhere. An official Herbalife product 
catalog may be made available to Club members, but product pricing may 
not be posted. Club operators may not pressure their members or guests to 
buy the products, and may not state or imply that product purchases are 
required in order to enter, attend, become a member, or remain a member 
of the Club.

3-E Sampling
Sampling of Herbalife products is permissible at Nutrition Clubs. Club 
operators may offer complimentary (sample) products such as shakes, 
teas and Herbal Aloe Concentrate. Loose tablets may not be sampled. Club 
operators may post a list of available flavors of shakes and teas, as well 
as any optional ingredients such as protein or fiber, but consistent with 
the proper operation of a Nutrition Club, they may not post, list or charge 
individual prices for these products or ingredients. The only permissible 
Nutrition Club fees are daily, weekly, or monthly membership fees to cover 
operational costs such as rent and utilities.

3-F Mixtures
Club operators may not mix shakes or teas using alcoholic beverages, 
medications or other inappropriate ingredients.

3-G Product Packaging and Display
Club operators may display product-related literature, promotional items, 
Herbalife products, unopened and in their original packaging, but such 
displays may not be visible from the exterior.

When preparing shakes, tea and Herbal Aloe Concentrate for consumption, 
these products must be available for inspection by members and guests 
(again, unopened and in their original packaging).

3-H Proper Disposal of Product Containers
To protect against those who might seek to counterfeit Herbalife product, 
Club operators are required to deface or destroy product labels and 
containers before disposing of empty containers.

 Rules of Conduct and Distributor Policies 177



SUBSECTION 4 – Marketing, Promotion and Advertising, Including Claims/Testimonials

4-A Testimonials / Product Claims
Club members may share their experiences from using the products, 
but the products are not intended to diagnose, treat, prevent or cure 
any disease or medical condition, and under no circumstances should 
there be any statements or implications to the contrary, whether by the 
Club operator or by members or guests who are offering testimony. All 
information which is given to Club members should be consistent with 
the information which is provided in Herbalife support materials and 
publications, both in general and for specific products. Refer to Herbalife’s 
Rules of Conduct and Distributor Policies Section 22, “Claims and 
Representations.” These Rules are in the latest version of the Herbalife 
Career Book, on ge. MyHerbalife. com, or available through Distributor 
Services, upon request.

4-B Testimonials / Income Claims

Income and earnings testimonials, whether made orally at a Club event, 
or in writing in websites or Club-related materials must be appropriately 
disclaimed, orally and / or in writing. The appropriate disclaimer is:

Income reported in Nutrition Club materials, or in oral testimony at Club 
gatherings is applicable to the individuals (or examples) presented and 
are not a guarantee of your income, not are they typical. Any earnings will 
depend on factors including your business skills and the effort and time 
you put into the business.

Refer to Herbalife’s Rules of Conduct and Distributor Policies Section 22, 
“Claims and Representations.”These Rules are in the latest version of 
the Herbalife Career Book, on ge. MyHerbalife. com, or available through 
Distributor Services upon request.

4-C Offering Nutritional Advice to Members and Guests
Club operators may offer the general health, wellness and nutritional 
information which is a part of their daily activities as Herbalife 
Independent Distributors. This includes guidance about the products, their 
usage and their key benefits, as well as information about the business 
opportunity. Operators may also provide appropriate product and income 
testimonials both orally and in writing (accompanied by Herbalife’s 
required disclaimers).

4-D Advertising
Nutrition Clubs are social gatherings publicized exclusively through word 
of mouth and attended only by persons who are personally invited by 
the Club operator, another independent Distributor or a customer, either 
through oral conversation or through conversation accompanied by the 
provision of a written invitation. Nutrition Clubs are not intended to 
attract “walk-in” traffic; therefore, Nutrition Club advertising is limited 
solely to promoting services that are offered at the Club’s location, 
such as a Weight loss Challenge, a wellness evaluation or wellness 
presentation. Advertising such services may include the following details:

Name of Club and Club operator

Phone number

Using radio and television to advertise services that occur in a Club is not 
permissible.

■

■

4-E Personal Websites
Every Nutrition Club operator is permitted to create a website under the 
following conditions:

Password-protected websites that are not accessible by the general 
public, dedicated or partially dedicated to Nutrition Clubs, may be 
operated subject to their full compliance with Herbalife’s Rules.

Non-password-protected websites, accessible by the general public, 
are permitted with regard to a Distributor’s overall Herbalife business, 
but not with regard to Nutrition Clubs specifically. A publicly accessible 
website may only provide the following Nutrition Club information:

• Services available at Club
• Name of Club and Club operator
• Phone number

Any other information specific to Nutrition Club (s) which is posted on 
publicly accessible websites will be considered and treated as prohibited 
Nutrition Club advertising.

4-F Nutrition Club Signage.
Residential Locations: Clubs operating from residential locations may 
not use exterior signage of any kind. For signage Rules that apply to 
Clubs operating from non-residential locations, refer to Section 5 of these 
Nutrition Club Rules.

■

■
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SUBSECTION 5 – Nutrition Clubs Operating From Non-Residential Locations

5-A Notification Form:
As an aid for Distributors to comply with Herbalife’s Rules regarding 
notification of Nutrition Clubs (for Clubs operating from non-residential 
locations) the “Notification Form” is available (in its current form) at 
the end of this Document, on ge. MyHerbalife. com, or from your local 
Distributor Services Department. Distributors are required to complete and 
submit the “Nutrition Club Notification Form”, at least 30 days in advance 
of opening their Club.

5 B Retail / Service Establishments
Retail Establishments: Nutrition Clubs may not operate on the premises 
of retail establishments. Retail establishments are defined as fixed 
locations whose primary activity is the on-site sale or delivery of goods to 
consumers.

Service Establishments: Nutrition Clubs may not operate on the premises 
of service establishments whose primary purpose is to provide prepared 
foods (such as, but not limited to, restaurants, cafés, ice cream shops, 
etc.).

However, it is permissible to operate within service establishments such 
as beauty salons, barber shops, gyms, and health clubs, provided that the 
Nutrition Club activities and all signage are restricted to an enclosed room 
and are not visible to passersby or to the public frequenting the service 
establishment.

Herbalife has the sole and absolute discretion as to the determination and 
application of this policy.

5 C Club Identification/Signage Restrictions 
A Healthy Lifestyle Club may not have any type of signage on the exterior 
of their location, or surrounding the premises which identify the Club. 
However a small plaque adjacent to the door of the club simply identifying 
the Distributor and/or name of the club is permissible. Under the following 
conditions:
– The plaque may be no larger than 210 × 297 mm (A4) 

– Must ensure that the location is not perceived as a store, restaurant, 
franchise or other “Retail Location”. 

– Must not invite passersby to purchase Herbalife product.  

No two clubs operating from non-residential locations may have 
identical or substantially similar names or plaques within 160 KM 
radius (as determined by Herbalife, at its sole and absolute discretion).
This would include anything visible from the exterior that might 
suggest that the location is a franchise.

Plaques may not directly or indirectly identify, imply or signal that the 
occupant is an Herbalife Independent Distributor (or otherwise indicate 
an Herbalife business).

Plaques may not advertise services offered as part of a Healthy 
Lifestyle Club (for example, Herbalife product available, Weight Loss 
Challenge logo, etc.).The following are a few examples of plaque do’s 
and don’ts:

Do’s Don’ts

Wellness Club / Center
“The Feel Good Zone”

“Angela’s Shake Café”
“Healthy Nutrition Bar”
“Herbalife Weight Loss Shop”

The plaque may not state or suggest that Herbalife products are 
available for retail purchase on the premises.

■

■

■

■

The plaque may not use the terms “Nutrition Club,” “Herbalife®,” “L.A. 
Live,” “Mark Hughes,” “Liftoff®,” “Shapeworks®,” “Skin Activator®,” 
“NouriFusion®” or any other Herbalife intellectual property, product 
names or brands, or the word “shake” or any other words that imply or 
signal that Herbalife products are available at that location.

The following terms, and any similar terms, are not acceptable: “café,” 
“restaurant,” “bar,” “mart,” “store,” or “shop.”

Signs that depict “Open/Closed” may not be visible from the exterior.

Provided that the Club operator adheres to the above specified points, the 
use of the following terms and any similar terms are acceptable: “club,” 
“center,” or “meeting”; Club operators may also use their business name 
or the name of the individual or group.

5 D Window and Door Coverings
Nutrition Clubs operating in non-residential locations must ensure the 
interior of the Club or activities taking place inside the Club are not visible 
to persons from the exterior, by use of window and door coverings, and all 
external doors must remain closed.

Window coverings must be frosted or opaque, and must be plain and 
unbranded. Coverings for doors and windows may not contain any text, 
graphics or pictures. for example: “Before & After” photographs, the word 
“shake” or pictures of shakes, or any other products, even if unbranded 
are not permitted as coverings.

Nothing that states, implies or suggests (even without words) that retail 
products are available for purchase inside — should be visible from the 
exterior of the club. For example: Herbalife products, posters, materials, 
images should not be visible from the exterior of the club.

5 E Leasing, Renting or Sharing Club Locations
Nutrition Club operators may lease, rent or otherwise charge for clubs 
located in non-residential locations which they make available to, or share 
with, members of their downline organizations. However, the fees derived 
may not exceed a 5 % net profit to the offering Distributor, and the offering 
Distributor (s) may not solicit or promote these locations to Distributors in 
other organizations.

5 F Walk-In Traffic
A “walk-in prospect” is a person who visits a Nutrition Club for the first 
time without a personal invitation and without having had any direct 
contact with or a referral from the operator of the Club or an existing 
Club member. Nutrition Club operators may sign up a walk-in prospect 
as a member, but if the prospect cannot or will not sign up as a member, 
the operator is then limited to offering the prospect a complimentary 
shake, tea, and Herbal Aloe Concentrate as samples, and explaining the 
Nutrition Club concept of socialization, product consumption and wellness 
education among Club members, all in a fun and relaxed atmosphere. 
Nutrition Clubs are not retail locations and operators may not state or 
imply that they are. It is not permissible to sell product servings to anyone. 
Product servings are only available to registered Nutrition Club members 
as part of their daily, weekly or monthly membership fee. Free samples of 
prepared products may be provided to encourage walk-ins to return and 
become Club members. Please refer to Rule 5 C “Signage Restrictions for 
Clubs Operating in Non-Residential Locations”.

■

■

■
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ENFORCEMENT PROCEDURES

Introduction
The Herbalife Rules of Conduct are in place to protect the business for all 
Distributors. Violations of these rules are considered extremely serious. 
Violations can have a significant negative impact on the business for 
all Distributors as well as negatively influence the opinion of regulators, 
the media or the public about Herbalife, its products and Distributors. 
Herbalife attempts to educate our Distributors as to appropriate ethical 
business practices. In the event of a violation, the Company attempts to 
correct the violation by counseling the Distributor. However, more severe 
measures may be required in more serious cases, including, but not 
limited to, the following:

Suspension of buying privileges

Suspension of earnings

Temporary or permanent suspension from the TAB Team Production 
Bonus

Suspension from speaking at an Herbalife function

Financial penalties (Fines) or sanctions

Termination or deletion of the Distributorship

1. Complaint Procedure
A Upon learning of a violation of the Rules of Conduct or other rules and 
regulations, it is recommended that a Distributor attempt to contact the 
Distributor in violation, advise them of the appropriate guidelines of the 
Company referencing the section in the Rules and discuss the matter with 
them. It is recommended that the complainant then advise the Distributor 
in violation of the purpose of the rule and how the Distributor should 
correct their conduct.

B If the alleged violator shows by word or conduct that they are unwilling 
or refuse to cooperate, then Herbalife requests the Distributor report the 
violation to the Company in writing on an Official Complaint Form which 
can be obtained through Herbalife’s Distributor Services Department 
or by accessing Herbalife’s official website ge. MyHerbalife. com under 
“My Documents & Policies” / “Documents Online.” The details required 
will include the nature of the complaint and specific details to support 
the allegations, such as names, addresses and telephone numbers of 
all persons involved; dates, times, places, etc. It is important that the 
complainant provide specific details to prove the violation. Herbalife 
is not able to investigate or take action on insinuations or speculative 
infringements. The Official Complaint Form must be signed and include 
the Complainant’s Herbalife ID number. Anonymous complaints cannot be 
made the basis for disciplinary action.

2. Suspension of a Distributorship
A The Distributorship may be placed in suspension at any time by Herbalife 
while it is conducting an investigation. Suspension may include any or all 
of the following:

Suspension or denial of buying privileges

Suspension or denial of payment for Royalty Overrides

Suspension or denial of payment for TAB Team Production Bonus

Suspension or denial of awards or benefits (i. e., vacations, pins, etc.)

■
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Suspension from Speaking at Corporate Training Seminars or other 
meetings representing the Company

Prohibition from attending any Corporate Event, even if Distributor has 
qualified for this event

Suspension of any qualifications that may be in progress

Suspension to hold one’s self out as an Herbalife Distributor

B Herbalife reserves the right to publish the violating Distributor’s name, 
violation and penalty at its sole and absolute discretion.

3. Termination or Deletion of a Distributorship
A  Herbalife maintains the right to terminate or delete a Distributorship at 

any time, with or without giving prior notice, whenever it deems this is 
the necessary and appropriate action.

B  Termination means the complete cancellation of a Distributorship 
and revocation of the Distributor’s right to conduct the Herbalife 
business. This includes cancellation of their right to receive any further 
income from the Distributorship whether accruing before or after the 
termination date. The termination is effective on the date indicated in 
the written notification from Herbalife to the Distributor.

C  In cases of Dual Distributorships and other similar infringements, the 
Distributor may be allowed to continue as an Herbalife Distributor, but 
must do so in the proper line of sponsorship, as determined by the 
Company in the application of the Rules of Conduct. In most cases, the 
downline lineage of the deleted Distributorship’s organization will be 
moved to the rightful line of sponsorship, with the Distributor.

D  Upon termination or deletion of a Distributorship for any cause 
pursuant to these rules, the Distributor will have no claim against 
Herbalife as a result of the termination or deletion.

4. Procedures for Appeal
If a Distributor wishes to appeal a decision reached by Herbalife in cases 
concerning suspension, monetary sanctions, termination or deletion of 
a Distributorship, the Distributor has 15 days from the date of receiving 
written notification from Herbalife advising of the decision, to submit 
additional information or facts they believe should be considered. If the 
request for appeal is not received within the allotted period of time, the 
request will be denied.

The Distributors involved in the dispute may provide evidence and 
additional proof they believe may be relevant to the decision by Herbalife. 
However, Distributors must state why this information was not provided 
during the initial investigation.

Herbalife will advise the Distributors in writing of the results of their 
appeal. This decision does not create liability on the part of Herbalife to 
pay compensation to the Distributor for loss of profits or goodwill.

■

■

■

■
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Healthy Lifestyle Club Advisory

This Healthy Lifestyle Club is operated by Herbalife Independent Distributor 
(“Operator”) ____________________, Operator’s mailing address 
is _________________________, and Operator’s business phone 
number is _________________. Operator, not Herbalife, is responsible for 
all of the activities related to this Healthy Lifestyle Club.

Healthy Lifestyle Clubs are social gatherings, bringing people together with 
a focus on good nutrition and general well-being. They are not retail stores or 
outlets, nor are they restaurants or carry out establishments. 

Registered Club members may carry-out one COLD tea per day from the 
Club, but only in unbranded containers of not more than one single serving. 
Carry-out of a COLD tea may only be for the personal consumption of that 
Club member or another registered Club member. Carry-out is limited to one 
COLD tea. 

Healthy Lifestyle Club fees cover general operational costs and do not 
represent the price or cost of products. Participants may share their 
experiences after having used the products, but must always remember that 
the products are not intended to diagnose, treat, prevent or cure any disease 
or medical condition. 

References to weight control relate to the Herbalife Weight Management 
Programme including, amongst other things, a balanced diet, regular 
exercise, adequate daily fluid intake, nutritional supplementation where 
required and appropriate rest. 

Income reported in Healthy Lifestyle Club materials, or in oral testimony at 
Club gatherings is applicable to the individuals (or examples) presented and 
are not a guarantee of your income, not are they typical. Any earnings will 
depend on factors including your business skills and the effort and time you 
put into the business.





Advisory for Healthy Lifestyle Club Operator

Although Healthy Lifestyle Clubs are not restaurants, carry-outs, or any other 
type of food service establishment, Herbalife expects Healthy Lifestyle Club 
Operators to adopt the highest standards of hygiene and sanitary practices. 
Rule 1-N “Good Hygiene” itemizes practices that are required, and additional 
best practices are available for review in the Healthy Lifestyle Club Manual. 
The following core principles of good hygiene and sanitation are always 
required:

Keep your Club, particularly your entire kitchen area, clean at all times.

Keep all tools and utensils used in food preparation, and in particular 
blenders and cutting boards, clean at all times.

Keep your hands and forearms clean at all times by washing them 
frequently with antibacterial soap and warm water.

Always use good quality (or boiled) water in preparing the Club’s 
complimentary beverages.

Inspect fruits and vegetables for freshness and quality, and wash them 
prior to use.

Always use disposable cups.

Clean up any spillage immediately, and remove all rubbish promptly.

•

•

•

•

•

•

•





HEALTHY LIFESTYLE CLUB NOTIFICATION FORM MONGOLIA

CLUB NAME, WINDOW AND DOOR COVERING REQUIREMENTS
Distributors operating Healthy Life-style Clubs from non-residential locations are required to submit a Notification Form to Herbalife, 
prior to the official opening date of their Club. 

WHY DO I NEED TO SUBMIT A NOTIFICATION FORM?
Submitting your Notification Form will help you stay connected with the latest news and updates on trainings and promotions. This 
notification process will allow Herbalife to review your proposed Club name, window and door covering ideas prior to your Club’s 
opening date and avoid premature expenditures that may not be compliant with Herbalife’s Rules of Conduct and Distributor Policies. 
As stated in Herbalife’s Healthy Life-style Club Rules, Healthy Life-style Clubs are not franchises. Therefore, their overall appearance 
must be unique to avoid the appearance of a franchise.

DO I NEED TO SUBMIT ADDITIONAL INFORMATION WITH MY NOTIFICATION FORM?
Yes. Please, submit the following with your completed Notification Form:

For planned Healthy Life-style Club located in a non-residential location:
Please Note: Window coverings must be frosted or opaque, and must be plain and unbranded. Coverings for doors and windows 
may not contain any text, graphics, color schemes, or pictures/images”

For existing Healthy Life-style Clubs located in a non-residential location:
• Photos of each window and door covering (curtain or shade).
• An overall photo that captures the entire exterior of the Club’s structure. 

Distributors may not have any type of signage on the exterior of their location, or surrounding the premises which identify the 
Club. 

PRIMARY HEALTHY LIFE-STYLE CLUB OPERATOR
Only one Distributor per club is responsible for submitting a Healthy Life-style Club Notification Form. This Distributor is considered 
the Primary Healthy Life-style Club Operator. Additional Club Operators may be listed on the Notification Form. A Notification Form is 
required for every non-residential Healthy Life-style Club location. 

WHERE DO I SUBMIT MY NOTIFICATION FORM AND ADDITIONAL INFORMATION?
For your convenience, there are three (3) simple ways to submit your Notification Form and the additional information required:

1) Email to: rsclub@herbalife.com

2) Mail to: DEC; Filuet Georgia LLC
44, Agmashenebeli Street
2-nd Postal Division
PO Box 68
Tbilisi 0102, Georgia

3) Fax to: +976 77008893



PRIMARY (MAIN) HEALTHY LIFE-STYLE OPERATOR’S INFORMATION:
Last Name: _______________________________________ First Name: _______________________________________

Distributor ID#: ____________________________________ Team Level: _____________________________________

PLEASE CHECK ONE OF THE FOLLOWING:
Planned Healthy Life-style Clubs:

 I am planning to open a Healthy Life-style Club and I am submitting this form for the first time.
 Anticipated opening date of Healthy Life-style: __________________________________

Existing Healthy Life-style Clubs:
 My Healthy Life-style Club is open, but I am submitting this form for the first time. Opening date: ______________________

 I previously submitted this form, but have an update/change to my Healthy Life-style Club name, and/or window/door coverings.

 I am closing or have closed my Healthy Life-style Club. Date of Closure: _______________________________

 I wish to change the Primary Operator 

Proposed Primary Operator’s Name: _________________________________ ID# ________________________ In this 
case, both Distributors must sign* this form.

My Club is located in a (check appropriate box):  Non-residential location     Residential location 

Club Name: _____________________________________________________________________________________

Club Address: ___________________________________________________________________________________

City: ________________________________ State: __________________________ ZIP Code: __________________

Daytime Phone: ___________________________________ Website URL: _____________________________________

E-mail Address: _________________________________________________________________________________

Daily Club Operation Hours: ________________________ Weekend Club Operation Hours: __________ to ________________

Who trained you on the Healthy Life-style Club Rules? ______________________________________________________

Please list the names of any additional (secondary) Distributors who will also be operating from your Club location:

Last Name: _______________________________________ First Name: _____________________________________

Distributor ID#: ____________________________________ Team Level: _____________________________________

Last Name: _______________________________________ First Name: _____________________________________

Distributor ID#: ____________________________________ Team Level: _____________________________________

Last Name: _______________________________________ First Name: _____________________________________

Distributor ID#: ____________________________________ Team Level: _____________________________________

I acknowledge that I have reviewed and will abide by Herbalife’s Rules of Conduct and Supplemental Rules, which include Healthy Life-style 
Club Rules. A complete set of Herbalife’s Rules are available in your Career Book, through Distributor Services, or online at ru.MyHerbalife.com.

Signature: _______________________________ Date: _________________

*Signature: _______________________________ Date: _________________

Please be aware that incomplete forms may delay the window and door covering confirmation process of your Healthy Life Style. Failure to submit a Notification Form to 
Herbalife may result in sanctions to your Distributorship.

©2011 Herbalife Distribution Limited. All rights reserved. 

Distributors operating Healthy Life-style Clubs from residential locations are also encouraged to submit a Notification Form. 





© 2011 Herbalife International, Inc. All rights reserved. Printed in Georgia. 

Georgian/English
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